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Personal Data                                                                          
Name


Kim, Gil-Dong
Gender


Female

Birth Year

1985
Address 

Seocho-dong, Seocho-gu, Seoul, Korea
Education                                                                        
2004- 2008

AAA University
B.A. in Mass Communication & Business (Dual Major)

2002- 2004

AAA High school 

Work Experience                                                                

Feb. 2008~ Present
AAA Korea 
Brand Manager/ Suntory the Premium Malt’s (Sep.2010~ Present)

Marketing Insight Team Research Assistant (Jan. 2009~ Aug.2010)
Global Trainee & TFT member of Premium Marketing Team 
(Feb.2008 ~ Dec.2008)

Skills & Others                                                                       
Achievement

Suntory The Premium Malt’s Launch (2010.12)

One of the fastest growing brand in the beer industry (volume growth of 314% in YR12 vs. YR11)
Recognized as “the beer most worthy to pay for its quality” (consumer research data based on YR12)
Aided Awareness: 0.6% -> 22.7%

Ever Trial Rate: 0% -> 14.5%

Language

Fluent in English 

Lived in Canada (1990- 1994)
TOEIC 970

Skill


MS office

Award


Graduated with A scholarship 

Work Experience (Detail)                                                                

Feb. 2008~ Present
AAA Korea
Brand Manager/ Suntory the Premium Malt’s (Sep.2010~ Present)
Responsibilities:
· Track and monitor market and competitor trend through analysis of various data base
· Develop and communicate brand building strategy and business plan to achieve business goals 

· Develop and execute winning consumer campaign through ATL (print, online, excl.TV) and BTL (In-store, outdoor materials, promotions and events), PR and package development.

· Responsible for leading team coordination/communications with sales, trade marketing, logistics and procurement to deliver sales & finance performance. 

· Daily interaction with global headquarter (Suntory Liquors Japan) to execute activities within global guidance and strategic alignment. 

· Budget Management for Marketing Team; resource, planning and spending for all premium brands and team to achieve business goals.  

· Manage and develop agency, vendor to achieve target goals within allocated resources. 
· Launch new brands which can strengthen company brand portfolio.

Major Achievements:
· Suntory The Premium Malt’s Launch (2010.12)

· Claimed as one of the fastest growing brand in the beer industry (volume growth of 314% in YR12 vs. YR11)
· Recognized as “the beer most worthy to pay for its quality” (consumer research data based on YR12)
· Other Numerical achievements; (based on YR12)

· Aided Awareness: 0.6% -> 22.7%

· Ever Trial Rate: 0% -> 14.5%

· Share rank in key channels: rank 8th in CVS channel, rank 11th in Hypermarket channel

Marketing Insight Team Research Assistant (Jan. 2009~ Aug.2010)
Responsibilities:
· Management of ‘key brand performance index’, ‘market share’ ‘ATL performance tracker’, ‘Nielsen retail index data’ for regular tracking and alert systems for related brand and sales team. 

· Responsible for writing Monthly BOD(board of directors) performance review documents 

· Responsible for management of budget spending of marketing brand & supporting teams. 

Major Achievements:
· Development of official market share tool for ‘premium beer segment’
· Supporting Cass brand team to achieve No.1 brand preference in beer segment by suggesting appropriate brand personality for each target segment. 

· Proposing new launch for Suntory The Premium Malt’s to strengthen company brand portfolio and to take action against competitors in the premium segment. 
Global Trainee & TFT member of Premium Marketing Team 
(Feb.2008 ~ Dec.2008)

· Entered as Inbev Global Trainee (former OBC, current AB-Inbev), trained in Korea, Belgium and Shaghai within sales, production (plant) and market department.
· Responsible for supporting Hoegaarden’s local brew launch.
· Responsible for holding Hoegaarden’s first Halloween Party.
Internship                                                                     
2007.07 ~ 2007.08
TNS Research International
· TNS Global Research Team Inter as Global Content Assistant

· Contact global research headquarters to check and confirm schedule and research fees

· Translation of research reports, questionnaires and In-depth researches.
