2023 HHITHBTIH(LIA) BE 22 PHARMA & MEDICAL — CRAFT (12/12) 675 875
POSTER (32/9) 695 825
PRINT (33/9) 695 825
7t 2023 HEIH ALY Fo UM PRODUCTION & POST-PRODUCTION (10/7) 525 650
DO EZFAOIE 2 20239 4¢¥ RADIO & AUDIO (42/3) 450 525
@ 32 &E0b: 20234 89 1¥(3h TRANSFORMATIVE BUSINESS IMPACT (14) 1,150
@ 7t AAE 2023 109 7€~109€ 15Y€ TV/CINEMA (36/3) 750 1,000
@ AFA 9rE: 20239 119 8Y USE OF SOCIAL MEDIA &INFLUENCERS (45) 725
Ll #2822 9 £Z2 LATE FEE, Upload H|& 8l (EHSI: US$) O EE8=c 27T 74l AAsforstH, SEFA] &
— @ LATE FEEE: Edf H3=2] 42
B2 Media(A /21 Q1) ==E @ HEFZA: A1-87F=(Visa, Master, American Express), &, Z3AE(ACH), "|=rgA At
Single Campaign @ e
AMBIENT &ACTIVATION (33) 725 @ A1-87tE(Visa, Master, American Express)2 ZA|: 58 4% 224 £
BILLBOARD (34/8) 695 825 © CqED: Qo] AT §25 SrE Hite
BRANDED ENTERTAINMENT (22/3) 1,150 1,500 ® A4S caszoz Mg A9 SN} Sololi oo AS HAH
CREATIVE USE OF DATA (7) 725 @ E5e 4E5IH EFA 55T olvd= QlEo|AVE Wey
CREATIVITY IN BUSINESS-TO-BUSINESS (13) 725 _
Ct. EEXt4A ELIGIBILITY
CRATYE N R Y = O F1F9 g we 5 20221 79 19~2023E 8Y 31¢ Atolo] &L, &%, o)
CREATIVITY IN THE METAVERSE (11) 1,000
DESIGN (39/12) 550 650 BE =E
DIGITAL 52) s h HE EF42 25 B2t AdEglel, Logos, Trademarks, Copy Marks7}
0%t E2(HE, 2 24 59 A Y FEeR sfoF g
EVOLUTION (D 0 @ 2Egon WEoln AEL 440 g
HEALTH & WELLNESS (18/16) 7 Lo @ AANE] 850] Ae B, FEAL 2EAS AFL UFT & Y= AUA
HEALTH & WELLNESS ~ CRAFT (12/12) 675 875 2= Aasr 8
INTEGRATION 09 L0 @ AT FHS SR G FERS FRAIENA A5 44
MUSIC & SOUND ©) 0 @ AAYE FEL Adojoldn AT} pAY RE Y ASL FEE 4+ AL o
MUSIC VIPFO © 2 nyo] g5 FesA olFolxr] AMHCRE T A ol4e] F1gSe] wEeix]
NON-TRADITIONAL (40) 525 o], LIAGIAE 27 B BE 7]glEe] 2ET 4 A Sk QL. ofe a4t
ONLINE FILM (37/3) 750 1,000 o] 2E8 2 oL aze ofdel é}%
PACKAGE DESIGN (29) 0 @ EERE FRINR A shtel FBAGHE ARAY =A)IAR Ago] R
PHARMA & MEDICAL (23/23) 775 1,000 o=
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of. 32|0l0|E|E =9| CREATIVE RANKINGS
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@ AARIYES BH TFFE oS
dE°l Grand LIA, 54, 274,

I
i=1 [¢) =
AE BUE BE AAYASS AAET AAE & 5 9

AR
O LIAE AHAeIdEe] A3 e 2Eeiu AAA I 3 AbrdolA &35

Foll diside F2E sHA XA shal S+

7}. ti4t Grand LIA

p— =
SE YASIUES Helo] PAlshs RO BE RS BT Hof e, LE AL
w

AR

O RE AALYEES JREARFS ofyx|ut ##HQlE= Grand LIA®F Public Service /

Charity / NGO Grand LIA®] ¥t AHFAE 2 QLS.
e 2 %

@ Grand LIA Z+ H2A 24 oldS

Ef, 26o| & Of The Year

@D LIACIA|= Global of the Year Awards®t Regional of the Year AwardsE A5t QL

3. o AEL BE HEA A S4AEA Holsle] gk A4 g

4. Case Films®] FeTEE AVgokA] o2

4
@ EFA 2ol E A HE 7FH RE IAES EFAS JBglol 45 TE
E'_]_—
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of AYHE FE& AT o st ol JALE 71EF A, AR U A
TS FAT weF 7 FAAL T Y e EAE V1SS A, Aee T OEA
2 E8ro] FoA
® 7+ E ARAL HeE e A HEYT Mool 7)ot HERIE ofo]xAl
$4to 2 A 9)(Ogilvy, FCB, Dentsu, BBDO 52 25 7|8 WELAR IH54H). 253
AHE g ZRJAIEE Axtslr] 5. $8l= BE HEA] L2 oA AlFste 94 of
ol = BE I/ AA 9 A FES 7EoR T
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Global ‘Of The Year:
239 229 $£ASAFE Grand LIA, Gold, Silver = Bronze & #4 370 o] A&
Sdollor 3 o] A2 theS ZFSARE olo] FEEA = g
Network: WIES]T 3AE9] $42E0] AT . ofg] ARRAAA 445 W
ofof 3t

Client: BE ZE REo|4 S42t50] e Buze 4

d A

Agency: Health & Wellness, Pharma & Medical, Health & Wellness - Craft or
Pharma & Medical - Crafts A3t F29] 4250] Atz T

Independent Network: SHUEHZ IJAE2] #4250 A- A o9 AFA
A a5 Wolok &

Independent Agency: Health & Wellness, Pharma & Medical, Health & Wellness -
Craft or Pharma & Medical - CraftE A|€|gt F-E2] 44250 SHhPA}
22 A

Health & Pharma Network: Health & Wellness, Pharma & Medical, Health &
Wellness - Craft or Pharma & Medical - Craft F&ol4] HELT o] A
T digAbse] A-e Ha o AARAAA 448 olof 3

Health Agency: Health & Wellness, Pharma & Medical, Health & Wellness - Craft or
Pharma & Medical - Craft F&o|A] AATA A H7HSH H4

Pharma Agency: Pharma & Medical?} Pharma & Medical - Craft F-2oflA] AATA
gt Aua @4

Independent Health & Pharma Network: the Health & Wellness, Pharma & Medical,
Health & Wellness - Craft, Pharma & Medical - Craft2 24 SHYELA
e dayd SPALAEe] A-e A o7 AR SAHEsE
irotof gt

Independent Health Agency: Health & Wellness, Health & Wellness - Craft F-=of|A]
SHAANPATE AHE Ha

Independent Pharma Agency: Pharma & Medical#} Pharma & Medical - Craft F-29f|

ES

In-House Company: 2= A FZo|A QAste2 3JARES] 4/dat50] - A4

Design Company: H#Hl, H7|2t7kQ] B2 42 S 7H w2 A4S @2 9
2kl SJAf

Production Company: 25 734 FRo| 4404 FolA 7P w2 45 ¥ ZrYy
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A Ay,

Post-Production: L= A H& 42 FollA  Post-Production House, Visual Effects
Company, Animation Company, etc. oA 7P =2 JA4E T2 At

Music & Sound Company: Music Production Company} Sound Design Company
oA Music & Sound competition, Music and Sound sub-categories in
Digital; Health & Wellness - Craft; Pharma & Medical - Craft; Radio &
Audio, Use of Social Media & Influencers F-ZoA 71 =& H4E Hhe

S]AL
Radio & Audio Company: Radio & Audio #& 4742 FolA 7 =2 HA4E &
< A

Regional ‘Of The Year"

O AGTR: opAlol, SFATIAE, 43, FF/okmelsl, Hul, vl

O 299 F2H FASAFE Grand LIA, Gold, Silver = Bronze & X4 371 0|49 At

& 49 . o] 4 T8 2T ol FAE U
Network: WESIZL SIAHE0] SAFAS0] AT W%, ol ARAels S4E5S
ofof .

Agency: Health & Wellness, Pharma & Medical, Health & Wellness - Craft or
Pharma & Medical - CraftS Z-ﬂsﬂﬁj B o] AAZEo] teiAle Hhe A4

Independent Network: SHYER T JALES] Fd2E0] A Ha ofg AFRA
X ZAFH 22 drotof gt

Independent Agency: Health & Wellness, Pharma & Medical, Health & Wellness -
Craft or Pharma & Medical - CraftE A| 23t F-29| H/d2r50] ZHHPA
2 e e

Health & Pharma Network: Health & Wellness, Pharma & Medical, Health &
Wellness - Craft or Pharma & Medical - Craft F2ollA HET Y] AA
B ojaAse] AYT A%, ole] ARl FARSE Wolok

Health Agency: Health & Wellness, Pharma & Medical, Health & Wellness - Craft or
Pharma & Medical - Craft F-2ollA FATA hPAZE A-HT H5

Pharma Agency: Pharma & Medical#} Pharma & Medical - Craft F-2ollA @ATHA
qeist Ak A4

Independent Health & Pharma Network: the Health & Wellness, Pharma & Medical,
Health & Wellness - Craft, Pharma & Medical - Crafti-2oA SHYEL A
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Independent Health Agency: Health & Wellness, Health & Wellness - Craft F-5-ofl 4]
SHI2 YA A Ha

Independent Pharma Agency: Pharma & Medical?} Pharma & Medical - Craft F-Zof
A SPAAYATE AP Ha

In-House Company: 2= 4 F&2olA dshe2 SAE9] a/4d2hse] A=t Ao

Design Company: T2l di7]2|HAQ1 B2 4742 oA 7P =2 A5 ¥2 o

el 24t
Production Company: 2E 74 F&o| 442 FoA 71 w2 A4E T2 ZgY
A Ay,

Post-Production: 2= A F&2 542 FollA Post-Production House, Visual Effects
Company, Animation Company, etc. o4 7P =2 HA4E W2 34t

Music & Sound Company: Music Production Company'} Sound Design Company
oAl Music & Sound competition, Music and Sound sub-categories in
Digital; Health & Wellness - Craft; Pharma & Medical - Craft; Radio &

Audio, Use of Social Media & Influencers 524 7} =& H4E e

34t
Radio & Audio Company: Radio & Audio ¥-& 42 FolA 71 =2 A4E &
< 34

at, EEZ YE Shipping Physical Material
@ Design} Package Design 7}E|118] EF2T AE A4
@ AEL door-to-door SEMHAE o] g3lo] ofF F4AE HU
London International Awards
2 Bay Club Drive / Suite 3J
Bayside, NY 11360
UNITED STATES
Attn: LIA Entry Processing
Telephone: +1 516 931 1050
@ A2Msad 27
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@ Customs Declaration®l= E U= AFEZo] 'NO COMMERCIAL VALUE', 'CONTEST
MATERIAL, 'NOT FOR RESALEZ 7|A& Z. 23 7H42 $5.00 US& HAI&A
s A

US Customs2 4ZE £U4S 2A5IY S &A% goz B wj:= 'Not For
Human Consumptions WFEA] 7]=g A, ghef ZAx]o] mefa WeA7]4] =

7

ohe, 81 olut Alo] Soizk 22 Wold By A,
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O 3= = 207Hd

Q@ E25ddY=s 9 FE S0 AT F-olw TA.

® AdF A= EFA ]‘4 HAE THE Yol EFAtlA 2e1e B A 53]
£ ¥oty, 7heshd A3 EEFHA7] vyt

@® EF729: A% LIAT=THE A3H(02-2144-0741) ©]™| Y (baeseogbong@gmail.com)

250z H8EHL: SEX Y2c Al
® EEXHY

O 20224 7€ 1°E!~2023L% 84 31¢ Atolof]l AAA BAA &H ZE
5 T2/ AE§lo] Logos, Trademarks, Copy Marks?b &t

ol WE, S0, EAE A T AEE AESlor &
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A S22 Aol AMgE BE FaE JPEG EndE fdred A
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@ Specs for JPEG uploads(Zt€37|: %|CH 6MB)
O old%: Landscape Images: Approx. 2400 x 3000 pixels
Portrait Images: Approx. 3000 x 2400 pixels
300 dpi
O Equivalent to 203mm x 254mm (8 in x 10 in)
O Color Mode: CMYK or RGB

@ Specs for MOV/MP4 uploads(Zt237|: %|Cf 1GB)
O A E:
- Standard Definition Source Material minimum: 720 x 480
- High Definition Source Material: 1920 x 1080
- Frame Rate: Original Frame Rate (23.98, 24, 25, 29.97, 50, 59.94, 60)
O Codec: H264 or Mpeg4, Best Quality
O Data Rate: Minimum 5,000kbps / Maximum 10,000kbps
O Sound: AAC 48KHz

@ Specs for MP3 uploads(Zt2 3 7|: %[ 3MB)
O Minimum of 64kbps (mono) up to a maximum of 196kbps
O TP MP3(stereo) with a compression ratio of 22:1

@® URL

O AgYEe] AR AEL 2 4 e URLS AST A URLE AAggso
Study® R 5, A4 AEL A ool B
O BastH AHgA ol HAYEE T

O AAHE- URLL 20221 129 314744 -gste]ookst

=
=
i
nst
.

@ Case Study

O Alolx AEtE AAIEAAl @A B —Er%‘ﬁ}ﬂl HolE A

O zzo] diilotoltiols UEe7] S8l ATt F8 84E ol9A FAYPEAE
Ad A

O 382 WA & AEEHE wet zlo|7t qlo] K2 87 g1E 7))

O Udjo]de ofojut Jojatare ¥We A

O AlolA AEHoe HIEA] 2UEZ} gl 292 AT A

O SotAZ wiZel LIAY] £82 wAlE 84 7% 4= USD $5007F F3H4
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HeWE 2 A2 AP Atk AE,

2}
xxido =
=57 = Media Health Care Services: A|5dF T2, ¥, 224, =29 =3

Home Products: F4 A&, J&EE A=, 7+ ¢ 7FAAE 235
Ambient & Activation & Media: AE W Au]A, Qz], AR Radio/TVE4= T3

=3 OAF . . o . . Personal Items/Gift Items
O E£ % experience design, activation, immersive consumer engagement

O 4 A% 9FAl: MOV, MP4, JPEG. A& 2] o1& Pharmaceuticals
Political: K=}, A7 9@ A2 25 BA 23}

Recreation: A7, Al =g

Retail: S|AEZCEH AL Aujd, Wishy zg

Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|¥g] &4, 2AHd @4 E

[e) o
FE 7 S BEdlEE dugls

rlr
oX
N
£
2
>
=
e

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram

Single Sub-Categories: z35
Automotive: A-52 2, 27t &4 A E AFA AAA Sports: ~X = oMIE, ¥ W sjQl A4 xg
Beauty: S}4E, ARET, vlg AA/AulA 9 2F A4 AR ng Sustainability
Best Use of Real Time Advertising Technology & Tech Equipment: FtjA3}, €12l #ARE, A AAH, AR, VR, Al
Beverages - Alcoholic 23t
Beverages - Non-Alcoholic Travel & Leisure: 3%, A1}, 56l =22 73
Business-to-Business: GA-8 22 AR AZo|L} AH|A: GALCR AZE AZolt Utilities: 7}, 7], A3} A} Z3
AH Zeitgeist(A T3 A): 54 AIZFo] AN, #9171, 23t shelst A ofo] U] E
Confections/Snacks
Corporate Image: 7H'8 A|Folut Ar|A o] S 52 & 2. 4l 7oy BlE=9 BILLBOARD &
olu|Z Y ALE]A olE FHSEY AH|R, AY, 3 FolA AL XS Holx O E3FWd: oo dae WY ZW. Static, JEHAEE, txd LEE
= A O =g AlE 4l JPEG, MOV, MP4. 2 ¥4] of2
Creative Use of Data: X231 =2 7PF G402 fHolHE AMg/483t &, - @A) B4 HolF= 179 JPEG JRE A
dolg 2Edd, 24 njtjo] HlolE, 2jdee] dlolH, Hole Mgt & - Static Billboards: JPEG
Creativity in Commerce: A&, A2, 24|, +UstES st I Oﬂ"]‘ﬂ‘ﬂﬂ - Interactive/Digital Billboards: MOV, MP4
Direct Marketing — Consumer O A &7
Education: W% 7|3, 254 2 28 4+ 23 - YIS EFAY BE 845 S0t sl Case Study= Al A
Entertainment: ZHHX/ZAHAE, 2tolH offlE, 23, ofE e, 77 HiEgdE, 5 - Q) FFAL ARl AHEE RE FAE JPEG METAR R A

% =29 o X2 x3d}
e 3%, TV/Cable/Online L2713, 23 X Public Service/Charity/NGO Sub-Category
i ies: T]Z}o] mA & _ - -
Fashion & Accessories: H#folH, =4 ot Public Service/Charity/NGO: NGO, H|%2] o, A4 ©# i F2 go|Aut =
Financial Services: 23, 23 3JAl & 220l &7 JAF =g =l 2 glo. BTl Apiglo.
Foods AF(2MAZFAQ, AT 22 4F)

Gaming AlY J/EE 7M AIAE FSHSHAYW st Edololet AHE

1o
glm
o
g},
Rt
mﬁE
W
rolI
I
=
Hel
ot

Public Service/Charity/NGO Campaign: (X4 2ZE ©]4) NGO, H|ge] @A, #A4d

filo
Rl
o
=
a
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Single Sub-Categories: ZExH 1&E

Art Direction

Automotive: 154 2=F, 271 4 2=k 9 AE2 AAA
Beauty: 2V, AW, v§ AA/AHA 2 S5 AX AF ZF
Best Use of Real Time Advertising

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business: QA8 22 AZtH AFo|Lh AH[A

Confections/Snacks

Copywriting

Corporate Image: 7H A|Foly Ar|2o] 23S T2 & Z. tidl 7[goelut HE9]

oju|ZI Y AFS]A olE FHSEY AH|RL, AY, T FolA AL XS Holx

= A
Creative Use of Data: FZZQ] ¢HdE<] 7Y d4H o= tolg g AHE/483 22,
tlolg AEHEy, &4 nitie] Heolg, JL9e4 HolH, tlol" 7tAst 5.
Creativity in Commerce: 415, #2fj, ZA|, TYSIEF St Ao H]F
Entertainment: AT AA/ZAHA, gto]H o[HE, vlE3, ofE Zujy], §Z mAEHE
Z =59 93}t TV/Cable/Online =213 23 x5}
Fashion & Accessories: TJZtoly, I 519, o)F, HA Adr gl e xg]
Financial Services: 29, B¢ 3JJAF W 2atel 7)) SJAF &g
Foods A|EZ(AMAEAQl, dAELS Lo 7] S
Gaming A9 W/EE /g AAS FEAG Sgstel Belololsh 4SS fgt A
HRIHE 2 A4 A& BAste= 2=

u
J

=

Health Care Services: A== T2 #Hel Y, d=2d x5}
Home Products: g4 AlF, oighs= AE, 7+ 2 7FAAE =g
Innovative Use of Billboard: #FEA| H|C|QL} #O|A AFLCIZ HE
Media: 2E2|Y AH|A, 47, 4, Radio/TVEE= Z3}

Political: $HA}, AA 2 AAA &5 B4 =g

Recreation: 'A%}, Al 3

Retail: T|AEZC A A3 Aujd, wishyd zgt

.
Sports: 212 ollE, | d el A4 2

2023 HEJH N EEQZ EO: HiHE LIASH=THE 02-2144-0741 13/57

Sustainability: ¥73, XAt = AFgle] mlE 4= 9l
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Technology & Tech Equipment: fHi51%}, Bi=3!, H7E, 7Y AILH, AR, VR, Al

By

Travel & Leisure: -2, -},

fo

EREE S L

ook

Use of Ilustration

Use of Photography

Use of Typography

Utilities: 7}, A7), A3} A} £

Zeitgeist(N T AA): 53 AZh O] g4, £917], 2okt 519128t ool eHe]

-

Campaign Sub-Categories: ZZ %2 X2 2%HE O|4
Art Direction Campaign
Business-to-Business: GA-822 A2t AEo|t} AH|2A Campaign
Consumer Campaign
Copywriting Campaign
Use of Ilustration Campaign
Use of Photography Campaign
Use of Typography Campaign

BRANDED CONTENT & ENTERTAINMENT £ &
O BHE upAg defo] os) zdsy HewEe AHHJIHUE 7I8F HZ. Branded

Entertainment= BT O] =24 I 24y 2 obA

ofll

=
Az (Egdold 5839, Iud B =g, AgX B dEE ZEF oA
o] ¥ ExE AHAENA Augly wEHd A AFste A
O 1Y A& Al MOV, MP4, MP3. A& 2] oFs

=
AW EERY A 9 AEol 284 9k URL AZ 2. o] URLS AASIUE
o

A @48 Ao AleH,

o
e
Y,
Olt
-al,
N
njm
il
b
kl

o= o T

2]
de E842 AlolA AHR AlE

1580] =
5E mgte] EE2ke exd xHoz A&

Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|g2] ©A, 24 @A E= FHE Z@oAvt &

s A [e) E o
G 5 9e. HASE AU,
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Single Sub-Categories

Augmented Reality: AAto]nx] il £ 23 2ES 53 CG oluA|(of: 24
dlo] ®x xabH spuet WE)S Aol f-EsHAL FelHal HAlo
g A FEAE NES d¥sta AHgart sk AA
s Awaks Aol AHUE AZdob

Best Use of Real Time Advertising

=y

ook

Branded IP
Creative Use of Data: X231 = 7PF g4 02 fHolHE AMg/483t &,
diojg AEHA, A4 u|tje] flojE, et dlojE, ol 7IAE 5.

Documentary Feature Film

Documentary Short Film

Documentary TV Program

Entertainment Audio: &9}, 22, 20 AL

Experiential/Live Events

Gaming 7Y %/E= 7M AIAIE 55U sl Edolelet Altae St dH
HAHE 3 A2 FdS sk 2+

Music Videos

Online Episode/Special

Reality/Unscripted/Alternative TV Show

Scripted Feature Film

Scripted Short Film

Scripted TV Show

Sponsored Commercial: Z2ZI1H/A|ZZEA BHEY HAH B 2B A&
59| sAol2z ASH Fu

Taped or Live Event

Video Podcast: &1, & £ S

=2
- =

e FH= B ouat Ee OF ot AZ2=7t 7ts
=] A

Virtual Reality: A" 3@ 239 FAE AESt] AFES] AlZHE iAot =94 F
e U3y 48 AT 284 MES AYsty AR st AAE AA
AR AHE AAIsHA A9st= AlolA AEYE AlZEdloF 3t

Zeitgeist( At AD): EF A7t ] A4, 29171, B2 shelest 2] eo]EH]E

Series Sub-Categories
2023 HEIJH AN E2EQZ EO: HiME LIASH=HE 02-2144-0741 15/57

Multi-Channel Storytelling: 33}, 21&, txd, 24, Ad 2 A4

Qo) vHolE 2@ oloblel AolE U A. ol a9 WE

£ WAEA R AgaAY Fu HTel7t shie Fa Fulxd
dolul AT a2 vido] i EF AN oJvlaA =

Online Series:

Reality/Unscripted/Alternative Series

Creative Use of Data £ &
A
o]

O ZeelgBg 17, 738}, A2 o dlojg ] 7|22l dde &

O nhel A% Ak 4B WA oS

- Alo]lA AHTE MOV, MP4R 9=2E,
FEAY VROl AT 2T S S

Single Sub-Categories:

Data Collection and Research: 732st BT #

Data Integration: E3 T Z2Fo|L} F|ofo]E]
&k dlole] AEHY B3R

pa =1

[¢)
Data-Led Creativity: EEE 1243t AZA|7]7] g 7|40 Aoflo]g|B 24,
£

A Zgdolv S Sl o]
Data-Led Targeting: Hi=7} M43} FAA|, =&, AZs7] 9t A=
oz HoleE Azofolg HatA AHg:

ol A2ofolE| B FHH Q1S o]Eo]
et 228 F& ulolel 78F 2ARSE AFEAL dlofE Addolut YA
H A

A9 AS-Ldl AAolES Fi o

R

28 SO}

g =

Data Visualization: WA|ZA S AGst7] ) dHlolgE A|Zteh AdsE =4, A=A &

S S 2, eqe, Adx, FHY Mz 71ed] A

Real-Time Data: B E 1} H|ZUAE 143 AZAA7]7] & EESHAY A4S 5

o= AAer Azofolel Bt A¢folut Aoz HolHE A7

Social-Powered Data: B =1} H|ZUAE Doy ARYELL AAAZ[7] I A=

Mo
o
h

Creativity In Business-to-Business £ &
O md AE F4: MOV, MP4, JPEG, MP3, URL A& 4] ¢k

- moving components &&2}: MOV, MP4

- Digital components”} 3= &5 URLE A& 4 U=

2023 AEIHY EE2Z  Eo: HiMS LIASHTIHE 02-2144-0741
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Single Sub-Categories:

4r

- - =
B2B Craft: Flolt 7142 Eof B2 ofoltlole] 45E 2ol e o2l creativity In PRv
_1':__

1o 3 ! SO WL 514

Best Use of Direct Marketing: T2 H|=UA Ei u]=Ux 7AgHo] Bjsk DM o] % 2 o I g ot FHEL oA w21 P2 Hter BsiHor

oA ©24. AA7loe THE HZUA L HRUA ARAD Feie RE Feo] o J?’l‘?iﬂ 23l PR _/:rﬂ]ga‘jg nE BEoA B gk FHAL] A3tet 3918 FIHA

< = ZHLS = == ] pu— T ©°
A]— Eo] io}g DM_Q Eo]- _,,]_1_ /\zo i]-g]ﬂg H _7'<_1_ Eﬂ 2o =7 9lo 7]—1_‘ 7/_1’% THE %% 1ﬂ°ﬂ %‘;@’% = 21}% %%‘Qﬂ% @"‘—51?_ u]\:]O] ——[L/‘j_g_iﬂ- E@'
S o= R am=E T P S=n
ol S}

Best Use of Earned Media: B2B &7 oA JAAZE =°0]7] $I5 PR, 7|4}, oHE ¥ SJo1oF <.

AEE AR Bz27] 44 njtolE FolH AL SEAZ IR otelre], /IAelE, AHE TIEo s HIH

—rT— \ETr, = o, L2 o = [e)
Best Use of Employer: £1910]1} ¥ } A5e HolZs] ola 2ol HADS ol O &£ W% Creative Ideas, Insights and Results

oF

flol = ]:] 1‘:‘ I3 +O.
Hoz g WEE Sla) e BE FEoA BUSE FSHAY A © AR G MOV, MP, 1 v
B

Corporate Purpose/Social Responsibilit : BRiE xgkzjolojof oF. &2, ARH o Public Service/Charity/NGO Sub-Category

FAH BEAS 2Fols AL 5] AHeE FojEe HojFolok gt Public Service/Charity/NGO: NGO, H|gd] &l 2Hd @4 E= AHE 7]dolAwt &
Data: B2B 72lE HojZ7] dl5) dloleE Folgos Ak the wzyAace] A FE oS BilEs AEels.

Ash AlFAL AR o R HolHE & 947§.~E AR Aol 24E = 7i. single Sub-Categories:

Industry Sector
Automotive: 2% H ZAFAF AH|A, oJUMEE 9 AEY BHAEH AHGE Ao R

St A5 AZA, BADAY AT 5 waker ABA} WERES] 4F
=) )

Design: TAFQl 2749] HE| Qtof|A] 17 ofA
Adsh= F9Ad

=

B9l gert Feey

o1 1 .-‘%ﬂ}\OE e} AFOlE A4 o =7} 7+o z —y= =
Digital Transformation: Y:f|E, wolI24IE, &8 w[del, AL 4 53 &2 A Beauty: 5P, AUET, vlg Aa/Au~ U SF AR AE xd
3T (e} Q O %
g 71Ee el A8 HAE B R SRS Aetel Hlzvs 29 aAS A Education: S43 A4 4 71%, #9, 4] AAES &o)7] $i3 v

AAZ|E 418 HoE A
Education: 17 75t BAIE FAst7] s vitle, BXE, 7|4, 21, ARG

%3’1‘ 2 HFojzela w2l AW=E A A2ofolEuE. 1A} oA sk 7

Entertainment: BME3 otE A7 g, 234 43t 9 Tv/AlolE/2ee] 218w
Fashion & Accessories: ‘:]7\}011—1 A 519~ oF T B

= 1=
PR =
ol . O = 3] 1r ] 2] = . =
@, 2l B OoMIE AYE HBAMES Tlofe] WAl s o e o7jds EHx, Health Care Services: 2|, 74]'7} A, 27 2 49 & ®= fAE FHo= 37
Al A, Eel 8 oM, SR B 9, VR BAR, FE 231 % EE A FE AF W AdA AF A m2Id, Ager o4, §Y, 2o 0% 29
@ol E3E & glg. oln o=, PIF Y meeold % i st o=

Public Sector: 1'%, &, AF 9 7|
Retail: J|A2EFEHY, Aled, And, e 37:—‘?:
Technology: T3l HES, HFE, AY A~

Travel & Leisure: 3%, 20, 29, 352 1
Integrated: iﬂ'o] exmeRql, 2814 9 M SHE Edote] HRE 245 s o

2 B2 ZJAES ZSEE 2+ AR T ool o]
Storytelling and Content: H|ZUXA ZA3HE =o]7]
2, ¢0e, BAHE Fex TH 9 ok &5 %ty oo AL IS

PR Specialisms (Craft)
Brand PR
Business-to-Business: JA-& 22 AZE AFo|y AH|A: A AETI|A AFY HAET}
Z AFold Aujs FH
Corporate Communications

2023 MY EELRZ E2: HiA S LIAZI=CHE 02-2144-0741 17157 2023 I Y EELRZ  E2: HiA S LIAZI=CHE 02-2144-0741 18/57
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Corporate Purpose/Social Responsibility: HI;ME= z|gFdojefof 3t S|4, Atg]x o
HA EAE ATk Ade 6 AEE Foge HojFoiof
Crisis Management: 91710 F3& A $FS T B, 22 T A B
= ¥ty B3skr] 915 Al
Public and Political Affairs: 35 A2, F2| oA, o WA 2 FX FA=Qlo] =gt
Situational (Culture/Context)
Best Global Market: & A|A| A7) ghE £4 23t W g5 &S AR A<l
Best Local/Regional/National Market: =
TEES AT A
Best Product Launch: M2-2 AFS Aol EAISHAY 7I1E AFS AP A%
AL =¥

ol A, HA Y 7

7

mjo

Challenger Brand: &2|% o 38 LHo| 35t 7|E
=]

Halco =H™oH

II'I _u

i

PR Techniques/Tactics
Best Use of Content Marketing

Best Use of Events and Stunts: Sc0|AEQ] HA:ML QA& o]l H|AYA EBEF
94571 Slol PR Atel URE AL AMAS [ AWA @ 2ot FA0] F1

e m]m

gt
Best Use of Social Media
Best Use of Sponsorship: ¢ &59] A&y}t Ay, 2|1 AZAHS &-8s5t7] g

PR A9& 97

Uol\

Best Use of Strategic Partnership
Influencer Marketing: EHE QI E Fo|il H|ZYA HREE G457 ) A&
ANE FolAA PR Ao ARz A8 A @nHolw FojHolw &4

PR <l

Creativity In The Metaverse £ &
HEfH 20| Dj2f= RE|7F TH=MHZ AKX QD CHA| 20X QUE. O] MZ2 FH|
12l= BIEQL 7|Y0| ARISol A A MAZE Web 3.02] CIXIE MAM &= =

8stn =29 + U= 7IBE UEE YHS 7[E7| fIE
HEfHAE HAIZE BRIE = 02 Zy O 4= 4, 22 2HE =2, HRLE Y

2023 HEIJH AN E2EQZ EO: HiME LIASH=HE 02-2144-0741 19/57

’_

}: FMCG(fast-moving consumer goods, d-§4:H]All), CPG(Consumer Packaged
Goods, Z=HA), s, ~x= A5}, A7 2 Aok, 71, dHHERIHUE, 7
A, A&, "te], S8
O 1Y A& Al AE uHbz] oko

Alo]A AEHTE MOV, MP42 Q2EstAL URLE A&

ST V1Y odnt gRES 5 Sl

A4l Digital asseto] D235 URL Al&sfoF H

Single Sub-Categories:

Blockchain: HACL} H]2UAE 95k B2 Teidfolguet WENT ArHsel
A SAHY Aol REAEE AToAG Base] Hh3t Fol, =, YA o

=7

L.

Commerce: WE¥IZ B4 AN B4, /M A8 o 9%, 4T A8 I &g
Ao AAE AASAY F4. AANLS JF & WHel} o) Azpe] e o

T8 HATE & A4

Craft — Audio & Sound: ©#¢l, F& Z3t Includes sound design and music

Craft — Visual: 2D/3D ofjyAo]A, H]FL o]d

CSR, DEI, Non-Profit, SDG: 7}Md HAd-2
S SAFAIEE RHEoR. 719 AREIA A}, o /R B A/EEE, A& TF
M Z8, 715 v, NGO, AHd oAl 2 33 AjH|A FZo] Z3Jte.

Gaming AlY R/E+= 7V AAE AESEAY ASto] Eoloet AFEES A% H
HRIHE 3 A4 Fd& BAste= 2=

Immersive Events, Content and Experiences EHE Ei= H|ZYATV}E FLsh= 7H)
olflE W HT Fdlx= 3]0, ZAE, A, 39, FA, Hi3], %, & F FFE
23t olof] HRHE A= S

a5, AANRE HAE T dAdsd W8 AEL Hel B4R Ae B
gl ol BT A

NFTs BEHE, 7|9 E= NGOG A= tiAl E71s8 EES FolHoz ARgsto]

2023 HEIH N EEQZ EO: HiHE LIASH=THE 02-2144-0741 20/57



o
rlr ol

e A Az 7188 A& oA *
A =234 7HeAel 52 s Fo
Social Media H|EFH 20] A 30] Zul. ult]o] golH AERY]
LHe, HHQ E= &4 50l —i%}‘)r oo =gt =
Virtual Reality AR, VR, XR, MR 53 Z-2 Wgl# oA e] 219 /MAAHEE

&

23}

i

ol

>

30

E
o T
2

N
o
oot

Design 7 &
O HIFd otoldlE e, A229] 7HA], #52] S4Eg 7k BRE miA x| o] dgoluyt &
HIZE QA =S S 717] Q1R Hind Adze ¥E RE ofoldou 2
O md A& FA: MOV, MP4, JPEG E& A&
O Case StudiesZ A& 7H112]:
- Branded Content
- Creative Use of Data
- Experiential Design
- Innovative Use of Design
O MOVHY MP4= AIES 7Heare:
- Digital Installations
- Installations/Displays
- Motion Graphics — Animation
O 7AH|Ql =z}
o7t Bhte] Case Study2 A& A
RE FAE JPEG MEndE frE
Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|¥g] @A, b oA B AHE 7|HfAT &
L 4 A5 BEes AEels
Public Service/Charity/NGO Campaign: (%4 22 o|4) NGO, v oA, A4
H

2 EE AR Z1RIAT 252 5 e

-

Single Sub-Categories: ZZ%t Z 1&E
Annual Reports
Art Direction
Brand Identity: Local, Regional, Global X3}

Branded Content: 5l1}2] B2 gtEojx o2x]d A=, 0|79 ExE: HAFH
2023 MY EELRZ E2: HiA S LIAZI=CHE 02-2144-0741 21/57

BIPALS ol§T ERFo] ofd uAFEo] Wolste] Y MANE ALsed]

Brochures/Catalogues - Business-to-Business
Brochures/Catalogues - Consumer

Calendars

Corporate Identity: §&, %
Creative Use of Data: HxZQl &JEC] 71 4oz toJelE AHg/483 2.
°© &

dole 2E=dy, &4 dlolH, dlolel 7kt 5.

=)
o J
Q T
n)
o
1,
go

Data Visualization

Digital Installations

Direct Marketing — Business-to-Business

Direct Marketing — Consumer

Editorial Design

Experiential Design A-H|Z} H|of ]3] B of
QM AE, Whg, UL, oHIE, 27 Al

Gaming 7Y %/E= 7M AIAE 55U sl Edolelet AltES it dIH
HWE 3 A28 FdS s = 2=

S
ot
o

N
o
ro
m]o
2

N\
N
d
2

Innovative Use of Design Video Case StudyZ &%

Installations/Displays BHEE FHE 9o 335 HEolU AARHAGEE Zo] oF ¥
Zrolut 2H4, oAl J3%H Permanent ¥+ Temporary

Logos

Motion Graphics - Animation: Cel Animation, Motion Graphics ¥ FHFE A/
2D E& 3D ofu|A] =g

Naming F&HO0|L [0 HE & UA=E M22 HSO|Lt EHMES ZX|MEat
SHAIS LIEIY &~ QIEE MNEL 2

Non-Profit

Point-of-Sale: A|lEFoIut MH|AF 24 Z=RASHZ L Brjstr] s d=ojgoz Arg
% Displays. ZAE[L} QIMFIL= &

Posters

Product Design: A7l o]n] £A19 AF HA4

Prototype: 2&21# 22| HIAE ORIO|L} OFY ZAIZ[X] 2 AFOMS| THOHE 2T
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MEel 2Eet 7lsar TA CARe

Retail Space: pop-up 2EoiLt 7] L9 53} g anf F7+S 9% Tl

Self-Promotion: &2A} A T2 A

Signage

Spatial Design: 35784, ¥& AR/, 3%, 39, AT 3¢ =3

Sustainable Design: A|&°] &7l w|X|= FFE T2fste] EHs] 1ete el

Tone of Voice: =oltt o] 7FYAlold qlo] AlFelut BHES 9|7t Solstal 2
ARt Hojxo] A BAso] frjeti: HPS 4 v wof HA=S e &

ey, gAe st et A4 & 5 9IS
Use of Copywriting
Use of Illustration
Use of Photography
Use of Typography
Zeitgeist(A TG A): 57 AIRMe] B4, #9171, 28t sh=2F ool gHlE

Oﬂ

XA 2%

o

ol

Campaign Sub-Categories: = &%}

Art Direction Campaign

Brochures/Catalogues — Business-to-Business Campaign

Brochures/Catalogues — Consumer Campaign

Direct Marketing — Business-to-Business Campaign: T2 141§ 2H&

Direct Marketing — Consumer Campaign: T2 4-§ 2H&

Motion Graphics — Animation Campaign: Cel Animation, Motion Graphics ¥ #
e A% 2D E= 3D o|uA] 2ot AR FAFE fAet FEolofof o

Poster Campaign

Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign

DIGITAL & &
O &£ Digital Apps, Digital Adverts, Banners, Games, Mobile, Social Media, AR,
VR, Wearables, Websites

O ot AE A URL. A& 7] 42

2023 MY EELRZ E2: HiAE LIATICHE 02-2144-0741 23/57

- E54e M 2 UediE 35 JPEGsE d=ET A
- JPEGs= &38| Shortlist/Winner status®ll A=A ARgSH= AR, Aol AMEEH
A b
Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|g2] T, 4 whA] T GE 7| Au &
E% 5 98 HASE AV
Single Sub-Categories
Animation/Motion Graphics: ofHH|o]d, €275, B4 <
Apps
Art Direction

JEL
R
o

Augmented Reality

Automotive: 5 2, A7F 4 2F, AeA AAA R 2

Banners

Beauty: SV, AAE, 0l§ /MWL 9 SF AX] AF 2ot

Best Use of Real Time Advertising

Beverages - Alcoholic

Beverages - Non-Alcoholic

Branded Content

Business-to-Business: A8 22 AZH AFo|Lt A&

Confections/Snacks

Copywriting

Corporate Purpose/Social Responsibility: B E x|z olojof & 2], Ats]d o
444 BAE A AU 99 A8 FolHe BelFolof .

13

=
Ao HolHE Ag/4ET AE,

osl;

o

Creative Use of Data: FX4<Q A E gilHo
tole] 2B, &4 o] TlolH, ddetd dHolH, HolH 7HA3t 5.
Creativity in Commerce: 115, A&, ZA|, Tt F = A= ofo]E]HE
Education: -5 7|&, 54 2 28kl ¢ =3}
5

Entertainment: AT AA/ZIAA, 2to]H o[HE, ¥lE3 ofE Zwja], {2 mAgdE
Z S5, 93t TV/Cable/Online =213 23 135}

Fashion & Accessories: T]Ato|l, oA 5]'—?—£ olF, BHA, A 9 Heuy gt

Financial Services: 2%, 23 At Y 2231 37 AL =g

Foods: ZAAE, WEAE, fol8E, A4S X

Uol‘
o
=2
o
rlo
i=1
ok
i)
R
52
mjo
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Gaming Y W/EE= 7V AAE FESHAY Dste] Edolole AEES % dH Virtual Reality: 2" @2 Ao AZ2 didsiy 23 A5 AREshH 3ol

HRIWE 9 d73 FFE PAdste= 28 Yot HEERt 19loly ofg] ¥ tider & £k ok 5= AAS d9st
Health Care Services: A5 T214, ¥, 294, 429 23 o o]gAo] AHYsh= A T2 A AR S HoF= AlolA AHYER A&,
Home Products: 4 AE, AdsE AE, 7H+ € 7HAAE =3¢ Visual Design
Furniture and Appliances Weird Wonderful Work
Image Design: °FE9| =, o|n|7] 4, A 5 g Zeitgeist( AT AD): 54 Azt ] B4, 29171, 23k shelest Z2olo]EfHlE
Innovative Use of Digital
Media: ~E &% A2, 32, A%, Radio/TVil4= 3 Evolution 2
Microsites O FAloA 42 ofBA SRR oAl BZsHA ftes &E, Az e deFs
Mobile Advertising: ZHI A2 E3) 128 gAY 2hg, @A A BeluAl st ofelde]. =S AAEYA ot HEE oiA W
Music & Sound Design: =<}, B3HE I}E 4], sonic branding X%t Ee s
Pharmaceuticals O oA A13]4 2420y AzE PHolut M= HZ2UA Rdd 5 Sl A2 4
Retail: JAEZC A Ho7 4ujd, wWspy gt TS ARSSHAY Azl ZlsolAY Mz 71Ed AR AE Az EFREyY
Self-Promotion: ZZA} 2} Zg A 71&9 EHES MEAUTEA AMESH. vHE AAstAY AAE WE 4 e o
Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram H A EE8e FuHo= I olgHE &F Mo 2HE FoloF &

z35t O o AlE Al AolA AETE MOV, MP4Z YJRE. A& vh2] ofs
Sports: 2% o[flE, & @ Ajol A4 =g - FEAY R wdet drES 4 s
Sustainability Single Sub-Categories
Technology & Tech Equipment: Foi4d3l, ®lE3, AFE, A9 A2, AR, VR, Al Best Use of Real Time Advertising

Z9t Brand Action: BT HHL2 Fio] HBE AFE $L glout F A= ofyrh
Tone of Voice: wolut o] AFY7Ao]Mef Qlo] AlFo|tt BEAHAEE QJgh Eolsta A Small Business Saturday} Red Bull Stratosol|A¢] A#A] A®HE 3¢, McWhopper

ARt Hojxo] A HAso] fr|eti: RPS 4 vt wof HA=S e & 9} e PRABIE 3.2 REI OptOutside®} 7o E¥T Tz 73,

S, G4 B8t ook AA F 5 YR Creative Technology: 7|2 Zzjofo[g|Hgt W oz AgEh 7|e&2 AEHHAH]
Toys and Games U AEE O AAE Lol st AHEE £tk AAYYEELS J)&o] AU
Travel & Leisure: 33, &u}, o€, 38> i3 AgofolEl oA AMRE AES L Stk 7o) dd Jles AMRE AlEE Wol
Ul - User Interface & Navigation: A-§2te] thaly of 3 E EEs5ty 41401 37|Hel Ao MR 7|&olE ATgS,

Use of Dlustration Creative Use of Media: HsiEl} W57 o]¢lo] & 4 Q== H|HFHQ {i]o]
Use of Social Media Y Az "lgo] 7138 H&Eshe YHes AEA mde] Hix

Use of Typography Creativity in Commerce: A2, 72|, 24, TYSESE stz A oflo]EH|E]

Utilities: 7}, 7], 715} 3JAF e} CSR, DEI, Non-Profit, SDG: %g%, W Ee A ASkE 9 2HdE &S]
UX - User Experience: 3§50t A ¥h-gof 28 & HAQl A3l T 7P A, 7199 ARS|A A opokA/AE/Z 84, A& Tseh AN
Viral =X, 7|3 Bd, NGO, A4 9 35 Au|As BE 23
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Experiential/Live Events: Zto]|H A3 AlFSoA AlE, AH|2, BH= vr-gasALY
wAEA

Product Innovation: ZH417He] 4121 Wiyoz o5 A AE

Social Media: &4n|to] ZH%E A<l
7ol AN=E ALsh= *Hi—‘% A
£ 555 ol&stAY &

Technology Development: HV}%O] Z10] Al Folur AE|Ae ¥FES B 4 Sle
HHoR AH M= 7E

Virtual Reality: TJA|E A2 A Al
EYstar ®HE 19lely ofe] ¥ i

=
A o8] Bste M Z2 AAl AR FHS HAF= Aols 2HY=E AL

Health & Wellness &

O AAIQEL YA, A7, AZEE 2 67, BE 93t 4828 A7} A|&o]
U Au|AZES] ge]oolglH o] 9448 B Health/Wellness H[Q1S 1AL =
B7] Qs Bt o] TS 7]&ole AEE 917 AR

¥ ngr Aoy A 24-& & HIEAMFAA AFolut AH|

+ oteltioiyt HIHE z3hE

4= 918 Ambient & Activation, Billboard, Branded Entertainment,

U o

O 25
%

o
o

2/
l

[
rr e

e}
Ky

dr Ao ™
Moo st oé

2

=y

O

k1
ot

=
Design, Digital, Non-Traditional, Package Design, Online Film, Poster, Print,
Radio & Audio, TV/Cinema
O ot A& %¥2: MOV, MP4, JPEG, MP3, URL. A& 17 ¢k&
- Moving components7} §li= SE2-2 MOVY MP4 T2 A&,

Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|¥2] T4, A4 @A T AFH Z]@oAvt &
£ 4 g B AEgls.
Public Service/Charity/NGO Campaign: (X4 2%HE ©o|4) NGO, H|Fd @A, A4
A e ZE 7P S5 ¢ s B
Single Sub-Categories
Animal Health
Corporate Image: 7i'8 A|Folut AH|Ao] 2HE £ T 2.

ojmAt AtS]A oS FHSI AH|ZL, A, FF Sl

2023 HEIHY EE2Z 9|: HiM-& LIASHSLCHE 02-2144-0741 2757

Ao

= A

Creative Use of Data: FXZQ1 =0 7P dAACR Hlo|HE ARE/483 &
tlolg AEEy, 4~4 ntie] Holg, HL4eY Hold, tlold 7HAst 5.

Devices and Diagnostics: AT, o', o852 A& Fxog AMSHe E4% A, &
A, AEHEY ol¢t #d AE =3t

Education and Services: -5 7|3 254 9 22t o] 35k

2
4

Environmental Health

Fitness: 7|1 Edlo|y, A&y, AsAH 12

Health Institutions: 284, ¥4, Sl A, HEA4H, 7|JAE 23

Homeopathic/Natural Remedies: 9Fxx|2W, EA|, 7534, vAGdFL, eH7t 3,
LA, AeA, dEA eEY &

Innovation: 42?1 7]&o]L} ofojtjo] ARG

Insurance: Dental, Vision, Live, Pet X3

OTC - Over-the-Counter: AHdo] Fagl= ool A x5t

Podcast: B A|E0] Fu, #F, THE gJ5) 55| wr=Eold 1
Agolv gE ouit »E £

Product Design: A7l o]n] £A19 AF HA

Prototype: Amt22| HAE OpZI0[Lt OfE] ZA|Z|X| A2 AFOIASl HOHE /T
HZo| 2t 7|2t ©H CIxtel

r
;

lo
o
lo
=
)
[N

-l>
30,
oo

Tech and Personal Devices: Wearables, Apps, Digital Products(FitBit, Apple Watch
=) 1z ARS Age 7|25ty Adsls RE A
Use of Social Media: 2= @ 4+ 44 ulto] &y 2 A7 2&
Campaign Sub-Categories: & 2%t OfX|Lt CHASH S F/A'E0 T 22E 0|4

Animal Health Campaign

Corporate Communication Campaign: /'8 AFolup Mu|xeo] 24& F£2 & 2. of
A Z1gelut BERHES] ofm At ARl o|fE FHSEY AH[A, A, 5 oA T

AR AAE AojFe= A
Creative Use of Data Campaign: FX2Ql M=ol 71 G402 HlolHE AR/
83 AE. dHole AEHEY, &4 mte] folE, LY TlolH, Heoly 7HA|
3t 5.
Devices and Diagnostics Campaign: {1, o, 9|82 25 HXHO2 A{EH
e A, A2, AEFEY ol¢t BHH AF. HYY), BA, FU7 5

rir
A|m
o
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Education and Services Campaign: I-% 7|%, 254 2 2kl 49 =g

Environmental Health Campaign

Fitness Campaign: 71<1 E&o],

Health Institutions Campaign: Eﬂ

Homeopathic/Natural Remedies: ©}
LEHEAA, A, T HE 2

Innovation Campaign: 412l 7]&olL} ofo|ro] AR HFA FHO Fis BA
sy

Insurance Campaign: 2|7, 1=, A9, NdsE £

OTC - Over-the-Counter Campaign: *¥7o] =g gl oFo]

Podcast Campaign: BEHEY AF2] J1, B=, TEHE 25|
o A=, Aoolv dF o4t BE EFL 5 U

Product Design Campaign: A%l ou] &A]E A& =3l

5] i 1 2™

Tech and Personal Devices Campaign: Wearables, Apps, Digital Products(FitBit,
Apple Watch%) Z3. 4735 &S 7|55t Aot B A
Use of Social Media Campaign: EHE Q455 44 wto] EHEY & A

el

O A7%% ABL 1% Z2Rgolt Ade] 29 £ HoFRAMFAL AFolt A
AE 1% GUL T ofoldol} FME X

= =1
O ol ¥ ERe AdHo2 fYT xef z; | IR /SRRl S oo A
0

=
O 7H g 5o] dA/de] Jlew &2 27 4 %% 4= Agte] g
O md AZE F4: MOV, MP4, JPEG, MP3, URL. A& #H2] ¢fg
- Moving components”} = EF242 MOVY MP4 oz AlE.
Single Sub-Categories: ZEXY 1%E
Animation: Cel Animation, Motion Graphics ¥ FFE A44% 2D E+= 3D o|n]A]
Zot
Art Direction
Cinematography: =9, ey 2 g9 A THEES ZHch= 7. olop] H/%E+=
]

=
Mde moazs 7%, 249 © 14T A2A Artele] Hade HolFolor g,

A2 LIASH=SOHE 02-2144-0741 29/57

[y

2023 HEIHY E52Z £9:

Copywriting

Direction: 752

o ofolt]ofut AMe] AAT I AL
A

o r

AWAQ WA B, AES S A1 LE J|E BobE mYslok.
Editing: 459 W02 WO oZolyy, $H WES A, 2YsH: 7142 59
7

2] AAAQ =A% E, ao] 7]o.

Mlustration

Music & Sound Design: T3t mltjojet Z2iEo| /\}%Q el BHES 915
of AeEE Felold, WA, A% EE 7
el 4.

Photography

Production Design: 222 AWzl A4 MY, NE, Z&, J3Y, &8, 29, 71
2t A% 9 ool tigt HAQ] A8 FAA

Typography

Visual Effects: 2-82¢l Q4 CGIL F4° 113 9 Axe} 2o o] 4AA9 183
A2bd a4 AT FFst] ool /WS AHgske AR AdFe g
e HojHop

ol

]--

Campaign Sub-Categories: =Z%G %A 2%HE o4

Animation Campaign: Cel Animation, Motion Graphics ¥ FAHFH AJA4e 2D E+=
3D o|w|A] 2. Z2 FuFolof F

Art Direction Campaign

Cinematography Campaign: &%, ZY I JAo] A4 FHEE AAsI= 7&. °]
op7] Wk JEe BT 71E, 24Y 2 AT A &
o FFofof g Ze FaFofof g

Copywriting Campaign

Direction Campaign: 7H=-2 oto|tjoii} Aol AFex vHS &

=

=
9, 7] @ A WS B, 4ES 4] A% BE )
&

@ @ PEo] AU FUG YuFo| AE,
Editing: 459 W02 YO oZolfy, $H BEL A, Y= 7142 59
Az WA LAT £, Tt 7]

oy
I
1o
)
)
flo
N
o
fal
)
il
2
=
H
e
o

Editing Campaign: =
&2 B AF AAAQ =AY E, 8y 7], &2 FagojoR g

Illustration Campaign
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Music & Sound Design Campaign: TFFeh njtjoiet Z2iEo] AMgS AmQlat HfE
S 96 gorat AeES FAlold, WA, A4 EE AMekE b HolE BoA 94
AT} ot el AL TL FHFolor 7

Photography Campaign

Production Design Campaign ZH22] H¥HEQl AlZtd 7. AE, F4, =g
Z7, 7ilet 2= 3o el thet HAakel AErd o] FUAL

Typography Campaign

oo

Visual Effects Campaign: A-82%1 @4 CGI, T I3 9 HAret 22 ofg] &
o] /e At AL dgetA FEste] cfydolAd 7|HE ARSSHE AXTH A

=
ZQl gdeks HoFof . &2 FaFofof o

INTEGRATION £&
O HEAE/ZAEE, TLL AFoId AL 32HF ol
O =g A& g4 AlelA AHYE MOV, MPAZ YJ2E, A& w4 ok
S UHe] odut ARES 4 Q2.
Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|¥2] &4, A &4 T AR 7oAt

1 "o

IS A o o
L 7 S B AEgls

Single Sub-Categories

Automotive: HF4 2=, 27t 24 A=F 9 2t A
Beauty: SV, AA=T, v]-§ dAp/AH2 9 S5 AX] AF 2ot
Best Use of Real Time Advertising

Beverages - Alcoholic

Beverages - Non-Alcoholic

Branded Content

Business-to-Business: QA8 22 A2t AlFo|th AHIA

Confections/Snacks

Corporate Purpose/Social Responsibility: H3l= z|gFzo]ojo} g g2]F, Als]z o

AA4H EAE ATt AdS Adl AHgE FeolEe Bojojof 3t
Creative Use of Data: X9l ¢ Eo| 71 Az o2 HolgE AME/4835 ZHE.
dgolg AEZds], &4 ultjo] Hojg, et o], dlojg 7143t 5
Creativity in Commerce: 112, A2, 24, F4st=% sh= o] H|E
2023 MY EELRZ E2: HiAE LIATICHE 02-2144-0741 31/57

Data Visualization

Direct Marketing

Education: - 7|3, &4 9 gkl 4=¢ x5

Entertainment: AW AA/AMA, gto]H oHlE, dtEF olE Ay, Hz mAgd, 2
%, 529, 93}, TV/Cable/Online T2 713, 2@ 1

Fashion & Accessories: TJZ}o|y, |4 sleA olF HA AWF o cul z3}

Financial Services: 23, B 3JAF & 220l 7 SJAF =g

Foods: A& (AMfAEAQ], HAEZS TEEZ] o3

Gaming 719 WEE M AAE FESAG Sgste] Belojolet AFES AT I
HEIIEE 9 Ad FEE el A5

Health Care Services: A&7 % m213 WY 224, 929 29t

Home Products: F4 AE, Hgds= AE, 71+ ¥ 7}@11]%— I

X

Media: ~E 2% Au|2, 7, A2, Radio/TVi43 gt

olt

o

Pharmaceuticals

Political: ¥%7, 417 9 HA4 S5 BA st

Recreation: 47}, Al 3

Retail: MAEFER, A8, Aol Welyg mg

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram
23

Sports: ~Z= o|HIE, & 9 Q] M4 =g

Sustainability

Technology & Tech Equipment: 73}, =3,
gt

o

FH, AY Al2H, AR, VR, Al

Toys and Games

Travel & Leisure: 3%, 20, o5&l 3% xgh
Use of Social Media: EHET} &4 w|tjo] ZFT} dupt & g5 o] =tk

Utilities: 7}~, A7), A3} 34 25
Zeitgeist(ATHAA): 54 AIZE o] A4, 29171, 23kt sheleel 2 ofo] ]

Music & Sound £ &
O AZ 7tel1e] &322 Aedolgl B 41 A lo]

-
ES AUEolA AST & gt ey, 9y, ZaRy

[t

Hg=

ot A

li=
ol

o T
2
H L
>§

ol

2o
=

Hom

7
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101419 Hod A5-e Brke
O Tt A& %A MOV, MP4, MP3. A& 7] 9ks
Hx Z2AE U2 MP3E AET A

2EAY Ul Haw YRET 5 98

£ 3

Single Sub-Categories == %Y

Audio Branding: EE53t3l AfHo

AE HolFe U

oftl

30

I

AFEEL gore ALgd| BHaiEo] AAet 7t

rr

A

Music Adaptation — Instrumental: 7]&°] = & M2 YT For2 A&7 AF
I g sfor gAML 7]ES Edoly AR Fobg ou|shA] b E
E¢ odAd ki AES AlEdlor &

Music Adaptation - Song: 7FA7F Sl= 71E0 e F& Az ZAAT b2 AT
2ET dAsof . M 7]EY Edollp AR Zobs
El2EQL e Ad L A& AEdsor &

Original Music - Score: A& B3¢}t FojHor AAd e
g 7 A9 gAY AY fle oH. 71EY Edoly A% g ofn|shA] 5.

Original Music with Lyrics: A1&8 d3}e} Fojzor Asr] olsf HAH ez 2=

Es YAHom 43

+
%

Sound Design: A-54<1 on]ofA= Joto] ofz|qt ARRES] et @GS wol7]
A A=, A= £2F, ARE BV F

Sound Mixing/Editing: 7|1& &3 2458 B4 92si= A

Use of Licensed Music: “Music Adaptations” |4 AHEEE A2 ofA] ¢4, B
o] REow 7E o9 dRE ARG Af. eYAd Fovtet = AES W=

AEsfior <

= nepdd Bhow dévht WES) ety RAR BEtadl B
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O mg A& F4: MOV, MP4E YJRE. A5 ¥7] kg
- Music Videost= W&olu EA1E At 5Yg 222 zWio R AlEFd A
EE4F 1709 vt gEES £ Sl
Single Sub-Categories ZZ 25 1215
Animation
Best Music Video: AE 7lE|18]9] X = HEE ARgsto] SA4H AE 71x]et

HES FotiET o A

Choreography: Z2lo|u JH| E= & o AREE= B9 AA9 2ole <A
T I BAE fARIStE 7lE T A9

Cinematography: 2%, Tl 9 4o A4 T EE 2Ast= 7. olop] Y/E+=
MaE ool 71, 224U 2 /% AZA A9 S84 HojFolok ¢

Direction: =2 ofoltjo|u Aol g8} vldE EolgolFolor & 24, A7 ¢
AvrAQl BldE 2, AES S5 3 BE 71E EoFE ZEdorst

Editing: 759 H[MS oz olfoyy, ¢HH FE5& A, Xt 71&S &9l
2] AAAQ wAH E, adtol 7)o

Production Design: ZF&29] HWtAQl AZ4H 7N, AE, A4, 19, &F, 27, 719
ot Zte W oolde] tigt fael AU FUA|

Visual Effects: A-82<Q 84, CGIL 749 I7 9 Al T2 oy &2 1/E
AAH 94g AgcH Fddste] oiymeld 7|¥E& AHESte ZAET AMA =y
& HojFof g

Non-Traditional £ &

O FESHL AEL &5 ofo|tolE ©ed] AE2A HHor H7td = g2 7l

A7y e 2R AFHY g Lols 2] gof BHE ARYAAS &

S QA Folof g AEA S Axe

— ——l% —
Aze 7ze Bzl T AAPASE BT FHold Azot ojwdlo]de A
]

O = A& 4A: MOV, MP4z =t A 7] o
ZEA4T 119 BT QRET 4 S,
Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|g2] ©A, 24 @A E= FHE Z@oAvt &

T35 A o ML o
=2 7 = HlEE dHels
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Single Sub-Categories ZEZXY 152
Automotive: 52 2=, A7t 4 AF W AFA HAA Y
Beauty: SPEE, AWET, wl-g A3/ AHA
Best Use of Real Time Advertising

2 e AR AE 2

Beverages - Alcoholic
Beverages - Non-Alcoholic

Branded Content

Business-to-Business: A8 22 AZHH AFo|uf AH|A

Confections/Snacks

Corporate Purpose/Social Responsibility: BRiE Z]gF2olojok ¢ 2|7, Ar3]H 9
A ZAE ¥ AAS ol AHEE ZoES HojFolof

Creative Use of Data: ZZ 23] ¢HdEe] 7Y d4A o= TolgE AM/4837F 2HE.
tolg] AEHHE, &4 mlto] Tlolg, 2 detd HolH, HolH 7HA3 &

Creativity in Commerce: 112, A2, 24, F4st=% sh= o] H|E
Direct Marketing

Education: W% 7|3 54 2 L8 44 13

Entertainment: JHAA/AMA, gto]B oHIE, ¥FE, olE 7], 74 HAgEHE, =

%, =29, 43}, TV/Cable/Online =213, BA I3t
Experiential
Fashion & Accessories: T|#lo]y, s 519~ oF, HA, Aldh ol icu) gl
Financial Services: 23, g 3JA} @ 2atol =7 At £
Foods: E(/\uﬂ/\l_ﬁzﬂo] FrEZL 13Ez %y%)
Gaming: A9 J/E= 7V AAIE
HERIHE 2 A4 AS BAste= 25
Guerrilla Marketing
Health Care Services: A|S4% T2 131 WY Z2Y, F=2d £
A4 AE, oesE AE 7 2 JPAAE 29

Furniture and Appliances

Home Products:

Interactive Installations
Live Events - Beyond Advertising: 19| o[HlE
Media: 2E&|9Y AH|x, #Z], A& Radio/TVE= ZEgH

Personal Items/Gift Items
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FESAG SAste] Sejololot AFELS 9T A

Pharmaceuticals
Political: 52}, A7 &
Recreation: 347, Al 23

Retail: |AEREH, A&y, 4uld, #2by =9t

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram

Zot
Sports: AXE= o[HIE, & o 7l M4 2
Sustainability
Technology & Tech Equipment: %3}, =3,
Zot

Travel & Leisure: 35, Aut, o€ 3£* X3

Use of Social Media: B =7} A4 bjtjo] Z8Zy dopt & §

Utilities: 712, 7], 3} 3|
Zeitgeist(A A EA A7

{1‘: R
o [
ox
>

Online Film £ &
O HgHQ ofoltiel, &E, 7% 59 2§

Xel

j5 H=
eetel mEe %aoa A And 95,
=

_4

H]Gold EF2HE o] Agfolit o] uY

Public Service/Charity/NGO Sub-Category

Public Service/Charity/NGO: NGO, H|Q#] o, 24

A~ (e} | [e]
2 7 S BElEE dEls

Public Service/Charity/NGO Campaign: (¥4 2%&
B

2 Ee AR VAT 252 5 e

Single Sub-Categories ZZ %Y 1% E

OV, MP42 2. A& uhz] oke
Al AHSE BE FE JfEnt
=

Wolz7] gia) 44 vto] SREL £F

Automotive: A5 7, A7t 3 AbF U 2AgAE AAIA

Beauty: 38, AHEL,
Best Use of Real Time Advertising

=~

Beverages - Alcoholic

Beverages - Non-Alcoholic

2023 THEHIH| A

n-g AapyAul s 8 e A3 AE

EEQZ Eo: HiME LIASH=THE 02-2144-0741

AFH, AL Al2H, AR, VR, Al

o

so] Qliif

rek

sk

EI
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Branded Content

Business-to-Business: Q7-§ 22 AZH A EFolu AH|A
Confections/Snacks

Copywriting

)

Hololok . &2, Asld

Corporate Purpose/Social Responsibility: HFE ]
5 9_0440101: 3.

HH ZAE AFohs AAE o) AHgE FHoE
Creative Use of Data: Fx23 &0l 71 d4H oz HolHE AMg/488 2
tlole] ~AEHE, &4 mitjo] foly, Hderd HolH, HolE 7H 3 5.
Creativity in Commerce: A3, #2fj, ZA|, TYStL T st oo g H[H
Education: 5 7|3, 54 9 2290 £ =%
Entertainment: ¥ AA/XAHA, 2to]H o E, H-E, ofE A, 73 HAEHY,
Z S5, 93}, TV/Cable/Online =213, 24 I3t
Fashion & Accessories: HZoly, wjAd slo~, OF, HA, A gl e 29}
Financial Services: 23, B3 2JAF 3 224Q F71 3AF 29t
Foods: A& (ATfAEA]], HAEGS TFEZ] ¢F3)
Gaming: AY F/E= 7ME AAIE FEFSHAY 2Fste] Eeololgt AFES ATt

1
HelAvE W 92 Ade A4t 4.

JZ\i fllo
o

o

-IU

=
Health Care Services: A&7 a1l W Zay, g=z2d g
Home Products: 4 AE, ofdsE AE, 71+ 9 7HAE £33
Humor

Innovative Use of Online Film: Video Case Study® &%
Media: 2E8|94 AH]A, 2], A& Radio/TVHE= EgH

A

ek

Personal Items/Gift Items

Pharmaceuticals

Political: $E2}, AA 9 %

Recreation: 7, Al E?}

Retail: MAEFEH, A7, 4uld, Watyd z

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram
=z

Sports: ~E= o[HIE, & T 7l A4 E

ok

Sustainability
Tagline/Endline: ¥ 12}Ql/=atel 7lo] mE HAE/AE ARUA Mo A&Hom
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AHLE T BAE AP FEHoT AREE
Jloli} T2 Lra A8,

o}

&
o

Technology &

By

of
[
\_EL
fol
1%
Hu
u
[N
i
)

Travel & Leisure: &

Use of Social Media: E%Eﬂ- A4 njto] SHE3} dupt

Utilities: 7}, 7], A3} A =5

e
Ao

.

14
e
o)

Tech Equipment: {3}, 823, FAfFE, AY ALH, AR, VR, Al

FF=Il grk

Zeitgeist(A| TG A): 54 Azt 9] A4, 29171, 23kt shelest ool EHlE

Campaign Sub-Categories: 522 %4 222 0|y

Business-to-Business Campaign: ¢A-& 2= A2 AFoLt AH|A

Consumer Campaign: AH|Zof|7] AlFolut AH|AE dwfstr] s whso13l 24&

Package Design £ &

O LIA°lE AAANA 78 2ol AR w7]2] garelEe] &&= 3= AAA

FEJNER TAE HA Y
Zxote W712E AFE
O T A& 9FA: MOV, MP4, JPEGs, A&

O Ae2 24 9714 dlgs 2 AS F9s] Agd.

rio

i

I~

e

Single Categorie ZZ %Y 1%
Art Direction
Automotive Products
Beauty: oVg<E, MW=+, vl Aa/MuA B &5 AA] AF £
Beers
Beverages - Non-Alcoholic
Confections/Snacks
Dairy Products
Electronics/Tech Equipment

Entertainment

Fashion: 2| &, 4lg, ©E HXM sHcal gt
Foods

Gift Items

Graphic Design

2023 HCEIHY EE2Z Q|: HiMS LIASHRCHE 02-2144-0741

Ho

SEG Jj&o] 9T HAE o}eE Aze 719g

gk

=1

38/57



Home Products: 2 A&, ojgtsE AF 71+ 2 7FIAE =9

Liquors/Spirits

Pharmaceuticals: 55, OTC, %<} 23}

Promotional Packaging: &34, AEH9A W= ofolgl] 5 =23}t

Prototype: &1t 2| HAE OZ10|L}t O =
HEo| &%t 7lsar ®H Cixtel

Retailer Packaging: 418 2Hl/HACE T2 5= AE

Special Editions

Structural Packaging: AH|AHE diFPAst7] 9t F/HXE structural packaging
design. HA= &4, Fx, 712 AM 5 HEHHQl FoolEE &/AE 722
olfoid. 7R HARNE AES B 4 qlojof & Byt oyt Fuje} AlE HeY
o] ool Boll AHAE AEES = qlofok shH, T A= AF/EHE Ho] B
279 a4

Sustainable Packaging: A|#2] 2+ FF= s SEs] AztE 1717

Toys and Games

13

AlZof Aol Eoj

i
i
O

Use of Copywriting
Use of Illustration

Use of Photography
Use of Typography

Wines

Pharma & Medical £&
O Aokt Sm4te]e] AoolgE o442 AA

e
M
O

4 1
Ae W, ZAST, AT A2l AL WAND & ARUACIAL AT,
olHlol4e B lolof Ttk AFS HAY AW FE W2ANE Aot A
As7] s A2Ae] 28, WA, FEA, AUl b 4TS BRIHES] ooy
BA), B71%0] Ae] B $THL THE Asjob &
0 Zﬂ"*OlUr oRAre] FASH FAEC] AA] wIF & e
ARIFBOTOL oloFEoz UFA e, 98 AP A gL oL
Health & Wellness? £ &%, 27 £4) Bt A% 57 Bashk) e 4 2 4

34 %Q_](Q—]I} 71 ZY ofE

o
=
N

lohdF 2z, k3 F)°l tit 2E2 Health

& Wellness5-2° &%
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o

O LIAY LIAHAIES 97 oA 289 25842 7HE2dE &2 4 e d98e 7t
d. BE £842 HEE oA, s T2 54l g Aol Ee] 1A
O &% 2E fgojoA &ET 4 313, Ambient & Activation, Billboard, Branded
Entertainment, Design, Social, Digital, Non-Traditional, Package Design, Online
Film, Poster, Print, Radio & Audio, TV/Cinema
O =4 AlE 4 MOV, MP4, JPEG, MP3, URL, 42 #] ¢F
Moving components”} = 822 MOVHY MP4 U2 A& URLEE AET 4

S Eol7F Sht] Case Study= AET A

Al AHE EE B2E JPEG MEndz dz=d A
Social Responsibility/Awareness Sub-Categories: %7| 7|5, 93 S0 Cist ¢l
AlZ =0l EHEO0| ZgE. 0 222 2E #=4X= Pharma & Medical - Social
Responsibility / Awareness Grand LIA &2 AtAZ 7.

Social Responsibility/Awareness

Social Responsibility/Awareness Campaign (|4 221 o]/
Branded Sub-Categories: EHE7t Q= O|AER2 SAZAMAZRI AL =FE

o|d (]

(Veeva, JRC, Zinc, §F/AM F=2St= Hixmol =)0 2of S22 ME

Business-to-Business: {A-8 22 A|ZE AFolt AqH|A

Corporate Communication: 78 A|Fo|ut AH| 2o 23S T2 & A. B4l 7ot
HA= o] ojmAi} AR o]f+E FHsto] &HA, A, F5 FoAl d8HA A
2 Aojzt A

Creative Use of Data: Fx#Ql ezl 7 dAH o= HoJHE AMg/4-817t 2.
tloje] 2EHEd, &4 mtjo] foly, HLEY tﬂo]ﬂ tlolel 7hAIS} %.

Devices and Diagnostics: AT, <%, 57
A, dETHEY olet HH AF 2t

Education and Services

Innovation 412]¢1 7] 9] ARgolut ofejrje]. HFA] Fal Feje e FA

Pharmaceuticals and Vaccines

Physicians and Healthcare Providers — Professional Services

Product Design: A7l oJu] EA1E AF A<l
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Prototype: 2=t 22| HAE ORIOILL ORE] ZA|E|X] G2 AlFO|AMCS EOIE <l
HEel 28 7|sd ©H CIXHe
Use of Social Media: B =7 &4 ojtjo] ZET doht 2 g o] -
Veterinary 4=9]
Unbranded Categories: 2fZ0|50| #HXoz AgLX| @2 HE. O] HEF2 2

SIHE I SRSOfA 2Eo| thet A S 227 flof diE. EFHY 15E

A SR

Business-to-Business: Q7-8 02 AZH A|EFoly AH|A

Corporate Communication: 7J'# A|&o ]L]' A2 2HS B2 T A A4l 71holv
BRAE 9 olmAy ALSH o|fE FHslo] AH|AL A, 35 FoA 3AHA 4
= Aol A

Creative Use of Data: Z% 22l ¢HEo] 714 FAZH o2 TolgE AME/5835 ZHE,

tlole] ~EEd, &4 mtjo] foly, HdErY HolH, HolH 7HX 38t 5.

Devices and Diagnostics: 9, oW, o84 A& HHo=z AMgH= EAFT A, &
2], dEDEY olet wHd AF 2

Education and Services

Innovation §412]Q1 7]& 9] AMgolut ool o], AF2Ql Fal FHIeF the YA

Pharmaceuticals and Vaccines

Physicians and Healthcare Providers — Professional Services

Product Design: Ao olu] EA1E A& ¢l

Prototype: 2=t 2 2| HAE OFUO|LL ORE] EA|Z|X| 22 AFO|AMC HOHE 2zt
HEZel &8s 7|5t ®A CIXHl
Use of Social Media: EHE=7F £ njtjo] ZiEy dupt 2 §9txo] 9=
Veterinary 5=9]
Branded Campaign Sub-Categories: ZZ2XG X4 2%E 0|4
Business-to-Business Campaign: QA8 22 AZtH AFolLh AH|A
Corporate Communication Campaign: 7H'8 A|Fo|u AH|xo] 23-& F2 T A o
A Z14elu BRHES] oAy AMR] A o]fE FHSte] 4H|R, A, FF FolA 3

AR AAME AojF= A
Creative Use of Data Campaign: ZxZ3l &0 71 g4 02 tolelE AHE/
83 ZAE. Hloly AEHES, A4 mitio] HolE, e dlolH, tlelH ZhAIS}

=
o .

Devices and Diagnostics Campaign: {1, o, |82 g 5XOoZ A4

rr
Jm
o
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o A, BA, AESEY ole} B AF 29

Education and Services Campaign

Innovation Campaign: 7]<2] AAQ1 ARgo] FAIAHQl ofolrjo], HF A F1
o o o

Pharmaceuticals and Vaccines Campaign

ofl

e

Physicians and Healthcare Providers — Professional Services Campaign

Product Design Campaign: A% oju] SA1E A& ¢z}l

Use of Social Media Campaign: BHE=7E 44 djt]jo] ZEY dufy & §3E of
gk

Veterinary Campaign

Unbranded Campaign Sub-Categories: ZZ%2 x| 2%HE 0|4

Business-to-Business Campaign: ¢A-8 22 A|zE A FoL} AH|A

Corporate Communication Campaign: 7|8 A|Folu AH|2o] 28& 4 & 2. o
A 714y BRES] oAy AFRA o]E BHStY 4H|R, A, FF FolA 3

AR AAE AojF= A
Creative Use of Data Campaign: ZxZ31 ¢HdEol 71 41202 dolEE AHE/
T8 A& tol" AEGHEY, &4 mitlo] Holg, 2dEr HlolH, tlolH ZhAIS}

o

Devices and Diagnostics Campaign: {1, ¥, o822 x|z HHOoZ A&EHE X
@ A, A, GEVEY olg} B AR xg

Education and Services Campaign

Innovation Campaign: 7|9 4121 Ago] 1Al ofolrjo]. HEA Fi FH

o o ¥4

Pharmaceuticals and Vaccines Campaign

Physicians and Healthcare Providers — Professional Services Campaign

Product Design Campaign: A%l olu] EA1E A& tjz3l

Use of Social Media Campaign: EHEYE 448 njtjo] ZFT dup & 8= o
DI,

Veterinary Campaign

Social Responsibility/Awareness Campaign
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Pharma & Medical - Craft &

O E342 AAT 71529 AekitdolA ez
2, gt AEET] 4 Atole BAE FF

2], Ao T ARYA IS HaL 9lofo

=

o

e FAH QS 7P xR

BEA, S
ZololE HEANS TAE AASA NN WM 7}Eﬂ 250 ApA

obgofo]
72w glom Fg AEo] 2 S|4k ATl gL
O UUIJOFEOTC)S olokEow hEE7] 9e. o HAR/L ZASIA ge ok

& WellnessF20] &

EF42 vd=E OEAY, sjgs T2 pAFEl gl fAtelEo] x|,

EE: BHE "gojoi &Y 4 ¢S, Ambient & Activation, Billboard, Branded
Entertainment, Design, Digital, Non-Traditional, Package Design, Online Film,
Poster, Print, Radio & Audio, TV/Cinema

O ot A& 9F4l: MOV, MP4, JPEG, MP3, URL, A& 7] o2

- Moving components”} 3= &8> MOVY MP4 otd=2 A&,

- Digital components”} 3= £522 URLEE A 4 U=
O 3L : LIA9F LIA AA 92 Pharma & Medical - Craftet o] gl 2108 755
© 2544E &71714 AAAZ 7t Qs EF A= Shortlists = WinnerE
Y A FFAY ES fAS & d=s e T 5 S

Single Sub-Categories: ZZ & 1%E

o

Animation: Cel Animation, Motion Graphics ¥ FfH 4% 2D E&= 3D o7

=z

Art Direction

Cinematography: =%, Zel¢l 9 949 A4 BIHEES ZAAsks 7=, o] WEE
Mg BosiFE 71&, 89 R 14T Az 2sde] Su4L HolFolof g,

Copywriting

Direction: Z=-2 ofojtjoju} Aol A4t vlde
Ayt el v)jHE Z A

A

Editing: 59| H]
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ZrZ o] MAAQl AT & gifof 7]o.

Mlustration
Music & Sound Design: ThFeh njtjojet S2iFol| AMSE ZAHQlat BHEE 9 &
ohat ALLEES Heold, WA, AF Er ZAAst: b RelE FoF $5MY Fold

e A4l
Photography
Production Design: 2&2] AWFAQl A ZtA Wd. AE, 4, T4, 2F, =9, 79

2t 7 9 oo thgh HApel AR FUAL
Typography
Visual Effects: -84l 94, CGI, T4 I8 9 At 2 ofg &40 1§

A 845 AEsHA Fdste] oiymold 7IHE ARESte AHTH AMEAHY g4

e HolFof

——

5|
2

ok

]—.

Campaign Sub-Categories: ZZ %2 X2 2%E O|4
Animation Campaign: Cel Animation, Motion Graphics ¥ ZAFE AJAg 2D EE
3D ofmz] 23} g FaFofor g
Art Direction Campaign
Cinematography Campaign: %, Ze|d 2 F4Y MG T EE 2AchH= 7&. ©l
o7l J/EE JES BT Ve, 239 2 AR AR &
o Fofof g Ze FaFofof g
Copywriting Campaign
Direction Campaign: 7H=-2 ofo|tjoju} Ao At vl

2
9, @7 W AVl WS X3, AR G % RE Y& Hobs Eusop

=
Editing Campaign: 7=9] H|HS Y1 0=® olFojyiL
== Fo AF AAAA =AY E, By 7] g2 Fagojor 9

Mlustration Campaign

Music & Sound Design Campaign: E]'%*?} ujoje}l ZPEo| AMES MY B
E SRt 29t ARREE FHold, 9, Al B st H BoE FoH g4
At Hold Al A4l 2 %ﬂ—zroqu 6&.

Photography Campaign
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Production Design Campaign &9 AWl AZtA Jid. AE, 4, g, &F,
Z2%, et 22 @ o4t gk HRQl 2B FAA

Typography Campaign

Visual Effects Campaign: A-82 84, CGl FF&H I3 9 HAet 2 o8 &4
o] AfHI AAA a4F HESHA TSt ofuold ZHME AMgste AT AR

49l AL HolFok ¢ 2L FaTolok .

Poster £ &
O H, HAAFA, wFsde] A™ Fa Static Posters?} Interactive/Digital Posters Z &
O md AZE F4: JPEG, MOV, MP4. 412 7] ok
- Static Posters: JPEGE Y42 =
- Interactive/Digital Posters: MOV, MP4
O A=Y &2
- e &%
2

2 =
- A EF2 Al A

=

4= S

0|7t 319 Case Studyz A& A
RE FAE JPEG /MEnd= d2Ed A
Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|g2] T4, 2 @A E= AFHE Z]|@oAvt &

ITs5F A [ O
2 7 s BlEE Aiele

Single Sub-Categories ZZ &5 1%E

Art Direction

Automotive: AF2] 2, A7F 24 2F 9l AEAp A A2

Beauty: Vg5, ARET, vlg /AWML B S5 AA AFE 2ok

Best Use of Real Time Advertising

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business: A8 0= AZH AFo|L AH|A

Confections/Snacks

Copywriting

Corporate Purpose/Social Responsibility: H3E z|gFoojof g 223, Alg]z o
A9H BAE Aot AL 98] AGH Fo2e HolFolof T,
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Creative Use of Data: HZZQl ¢HJEC] 7Y F4H o= tolg g AHE/483 2.
tole] 2AEH, &4 nto] Tlojg, Lt HolH, HolH 7HAISL 5.

Creativity in Commerce: A3, #A2l], A, TYH=E st= I ofo]gHE]

Education: -8 7|, Ap5A 2 22491 £ 28

Entertainment: A HA/AHM, gto]B o[HIE, 8FE3, ofE Az, {2 fAgHYE, =
Z =59, 93} TV/Cable/Online ZT213 21 %t

Fashion & Accessories: TJAtoly], A 351~ olF, HA, /,\_1‘* 2 ey zeh

Financial Services: 23, B ¥ 3JJAF 2 2l F71 SJAF &

Foods: 2| E(AHAEAQ], H2EZFS EFERA] ¢-2)

Gaming: 1Y Q/E= 7ME AAE FFHAY &Fste] Edlololet AFRES AT <
HHRJIHE ¥ A2 AdS AAste+= AE.

==}

o{r

Health Care Services: A5 =13, B, FElY, =2 =g
Home Products: 4 AlF, digbs= AF, 7 2 7FAAE =g
Innovative Use of Posters: Video Case Study® XMZ&

Media: 2E&|9Y Au]A, &2, AR Radio/TVH4= EgH
Personal Items/Gift Items

Pharmaceuticals

Political: —,—_‘_?_X]- A7 9 AAH L5 24 z3}

Retail: T|AEZCE A Ao3 Aujd, wighy 23t

Sports: ~Z= o|HIE, & 9 Q] M4 =g

Sustainability

Technology & Tech Equipment: FHA3s}, HE3, AFH, AU Al2H, AR, VR, Al

By

Travel & Leisure: &, A0, $8 =3

>4 _lm
H:ii

Technology & Tech Equipment: FtiX3}, &3, #H{E, A9 AAH, AR, VR, Al
By

Toys and Games

Travel & Leisure: &%, A3, 5€

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7}, 7], A3} 3JAF x5
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Zeitgeist(AT7E4)): 574 AT A, 29171, w3t stelEat 2ol H[E

Campaign Sub-Categories: = &%}

Oﬂ

Art Direction Campaign

Ha 2%E ol

Business-to-Business Campaign: AA-822 Aztd AZolLt AH|A

Consumer Campaign: 17
Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign

PRINT &2
O Q148 EREEA, Aot oz
O e AE FAL
=

O 2w

JPEG, MOV, MP4. A&

WA e

Public Service/Charity/NGO Sub-Category

Public Service/Charity/NGO: NGO, H|¥&] oA, #H4A

IS5 A o [e)
=2 7 s BElEE dHels

Public Service/Charity/NGO Campaign: (¥4 2%%
oA B PR Ll

Z1geAT 252 4 s

Single Sub-Categories ZZ &5 1%E
Art Direction

Automotive: 53 27, 27}t

EEY Bl

mgoa Age AEolt Auls

e tol

|7k stte] Case Study= Al
HE JIE JPEG NEvdE

od A B AFA QA

Beauty: oVg<E, MW=, 0§ Aa/AMHA B S5 AA] AF £

Best Use of Real Time Advertising
Beverages - Alcoholic

Beverages - Non-Alcoholic
Business-to-Business: Q7802 AZH AE
Confections/Snacks

Copywriting

o=

Corporate Purpose/Social Responsibility:

2023 THEHIH| A

ojut Aux

BHEE x|gFAo]ojof

EEQZ Zo: HiME LIASI=CHE 02-2144-0741

gk
=1

o

d= A,

A4

aod, 487 9

47157

riol

A4 A At AU 6 ASE Folee BolFolof g,
(e}

2 dolHg A8/48T AE

i

Y
Creative Use of Data: #%%
tlolg AEEy, 4~4 ntie] Holg, HL4eY Hold, tlold 7HAst 5.
Creativity in Commerce: A3, 712}, ZA], —TL ol Sh= A2 of|o]EJH]E]
Education: -8 7|3, &4 9 28kl 4 51
Entertainment: A AA/AMA glo]B o|WlE, 8FEW olE Az, Fz HAgH, =
%, 529, 93}, TV/Cable/Online &1
Fashion & Accessories: Tj#to]y], oA O}Ti, o)F, B4 Adh 9 s meh
Financial Services: 29, B¢ 3JJAF W 2atel &7 SJAF gt
Foods: AF(2MWAEAQ], dAEFS LFHA] &)
Gaming: AY F/Ee 7MF AAE FESHAY 26t Eeololet Al
HHRJIHE % A2 FdS AAste+= AE.
Health Care Services: A5 =203 Y &
, eHsE AE 7 2 7}311]% 3t
Media: ~2E&W AH[A, 7], A&, Radio/TVHE= X3

Personal Items/Gift Items

Home Products: 34 A|Z

Pharmaceuticals
Political: 3174, 47 2 x4 85 B4 %3t
)

Recreation: 347,

Sports: ~E = 0]1?1_E = ‘%l Aol M4 w3t

Sustainability

Technology & Tech Equipment: FHA3s}, HE3, AFH, AU Al2H, AR, VR, Al
gt

Toys and Games

Travel & Leisure: 33, ~uf, o8 38* %3t

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7}, 7],

Zeitgeist(A T AD): £

st SjAf gt

574 Ao B4, 2971, 50 shlest A2 ool EHlE
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Campaign Sub-Categories: =Z2XG %A 2%HE O|4
Art Direction Campaign
Business-to-Business Campaign: ¢A-§ 2= A2 AFolut AH|A
Consumer Campaign: 14802 A2 A|EFo|f AH|A
Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign

Production & Post-Production 52

O BE 718 EF2oA 9 T2 9] 719 AES o] Hrieh

O T A& %Al MOV, MP4, A& 7] ¢ke

O A &5 AHgE BE FE /EudE R

O 9oz A=A G2 242 dol Aoy JojudS & & 232 A

I

Single Sub-Categories ZEZXY 152

2D and Stop Motion Animation: 4 ofjymo]dnt mMd I 23

CGI Animation: #FEZ TE 2DY 3D ©|u]%]

Cinematography: =%, Ze|d 2 @49 MY Y EE AHc= 7. olop] W/E+=
Nde BT 71E, 223d 9 a3 A2t

Direction: 752 ofojtjofu} iAo A=t vjs £of4
7] 9 AgrAQl HHdE xgt, AES 5] SR BE 71E wobs xddjorsh

Editing: 75| ]

2159 A4 LA E,

o

-

r

N mlo

L

|o

fru

H & O
o & "
2

=

o

Z
(¢}
s
g
[
[¢]
=3
Q
=
(@)
2
e
=)
rlj
1o
B
=
N

rlﬂ N{E I"lo 2 El
2
9l Ty
o Flo
> oy
yo, I
< o
)
frel) 7\:“
[
ey
D=2
£y
wg o
o 1
ey
IR

a7

TN}
oo wy

o
oft
S5
N,
]

[>
ot
]
ok

Performance/Casting: 5= 7
Production Design: 2}&2] it

2 7% 9 opgol g o7

X
ro,
>
N
N
X
)

o
>
o,
N S
O
offt
e,

> o

H
|
=
ok
ofll
ol
ool
o
>
of
ok
e
Y

2023 HEJH N EEQZ EO: HiHE LIASH=THE 02-2144-0741 49/57

Oz A&d A
Visual Effects: 2829 84, CGI, F4= 13 9 AAe} e o8] 4249 1§
N 945 9gotA F&ote] ofydlold 7S AREste AR AL g

e HojFor g

ki
ila
n

Campaign Sub-Categories: ZEZ%EH X4 22HE 0|4
2D and Stop Motion Animation Campaign: A|Eoltt Fgto|AET}L FsfjoF & A
ofymol Azt mAd e agt

CGI Animation Campaign: AlE1} FIF7t FLsfoF &

Cinematography Campaign: &2 Cinematographer’t &3t XNE1t Z20|HEE
et A

Direction Campaign: 23t AlFolu Farzof gt 22 =o] 24

Editing Campaign: 543 AlFolut Fago] gt 22 HYHfA 2

New Director Body of Work Campaign: 62/ v|THe] ZHE-E &3 A2 s

Visual Effects Campaign: 523 A|Folut F1FE &2 ZAFHTRE A &Y

O =g AlE 4 MP3, MOV, MP4. A2 7] k2
-9 eHer EAE AEe MP3E AEdfoF g
- moving images’} §l MOV 7] o5, moving images’t §l= MOVE H=td
7% $1009] Hl-go] F714
- Innovative Use of Radio 7}H|12]: MOV, MP42 A&
- AEQl EFF2 A AMEE RE F1E JETYRE (EE
- e EF20 BE 845 S0t ShHE Case StudyE AES A
- H]gol: oAd dojz AEdfof & ok&y 2EAd

o
oHE o AFL AEsloF o wef oS

ook ool
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Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|9¥e &4, 2 oAl T= AR 7@t &
g 7 95 HisE Auels

NGO, wge] &), =4

x|
Adapted Music: 71& 22 thA] ARAYAI A sto] Soto] AEE ZEoAL oo
2 A5 E 3 ZAE, J|x9 Edolt AE goke A143 2
olE|2ES}H 2 Ad
Automotive: AF2 2, A7F 24
Beauty: PYE, AHEL, 18 HAayAqu A 9 3G A2 AE ZF

Best Use of Real Time Advertising

W o
u)
[}
il
lo
)
o
o
>
oK
%
)
o

_>|“_‘4
oft
e
Y
offt
)
2
=,
>
Ak

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business: {4802 A ZH AFo|; AH|A

Confections/Snacks

Corporate Purpose/Social Responsibility: B3 E 2] olojof & 224, Atgly 2
42 ZAE At AdS Sl AHgE ZoS HojFolof 3k

Creative Use of Data: Fx2¢l ¢dEol 7P didor dolHE AMg/4-83 2.
tlole] ~AEHEd, &4 mjtjo] olE, Hderd HolH, Holg 7H3 5.

Creativity in Commerce: A%, 72, 27|, FYst=® st FoolElH[H

Direction: ~3HE 2] 9 ofo|fo]o] AA AP U4, o]A2 F=xAQ A~E, &
g 7] 394, @AY A A, E FH e e 5F

2 5o] .

=
Entertainment: WX/, 2to]H o[flE, vlZd, ofE A2, 72 HAEE, =

Foods: AlF(AmfAEAQl, HAEZS TEEA] ¢F5)
Health Care Services: AZ7sF =273 W Zdy, o2 2
Home Products: 4 A&, 5= AE, 717+ ¥ 7HHAE £

Humour
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Innovative Use of Radio & Audio: #tEA| Video Case StudyZ XM &
Media: 2E 2|9 AH|~, F2], 47, Radio/TVHE= 2

Original Music

Performance/Casting

Personal Items/Gift Items

Pharmaceuticals

Podcasts

Retail: | AEFEH, A3, Aufd, w2k w2t

Scriptwriting

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram

=z
Sound Design

Sports: A= o[HIE ® 9 JiQl M4 i

ok

Sustainability

Technology & Tech Equipment: FHiA3%}, &3, AFH, AU A2H, AR, VR, Al

By
Toys and Games
Travel & Leisure: 35, A1},
Use of Music
Use of Social Media: EH =7} 424 ujgjo] ZET} dupt & &

Utilities: 7}~, A7), A3l 34 25

fol

9, 972 EF

et

Zeitgeist(A| TG A): 54 Azt 9] A4, 29171, E3ht shelest a2 ool

>

Campaign Sub-Categories: EE2%d %4 2%E 0|4

Business-to-Business Campaign: ¢A-& 2= A2 AFolLt A&

Consumer Campaign: AH|Zpof|A] A|Folut AHIAE wmlisty] §jsf ThEo]

Transformative Business Impact £ &

O es¢ AzoolguE s T3] AHfATt dofgle 2o otyzt 15
Ea

S

&, AE W AN 14 4 5 2@ o=y
£ g st gtk o] BEO A 1
g ofjel &4 1 AARE Bohsc

]_
O A& Creative Solution: 50%

%o

HH
v

2023 HEAIHAY S2EQZ 29 HiME LIASHEHE 02-2144-0741
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Key Insight: 15%
Business Impact: 25%
Problem Definition: 10%
O ot AE FA: Alols 2FT Aoz MOV, MP4, A= 4] 943
- JPEGs Y= ARET £ S
- 1,0000] ofuje] M gofA Hig A

8
i

Commercial Transformation Sub-Categories

Brand Manifestation: 1 Z{0|L} SR AHZ HTA & = U= EWE 010|C|0f
Creative Operational Transformation: AtZ2F0| &S & I 2|0|O[E[E O}O|C|O
= & Z2|Yo[E[E oto|C|of

Customer Experience: At 12 Aol Fgt
22 71E9 oELAH 0l

New Technology: AR7|5 HSHE 2ot M
t

Product Design: Atgl ZRO|L} &% Lotz darof| deeg & AU HMF oA
Purpose: O AtQio] FLUH S SdA7|=H FHE & OS2 0ld

Specific Sector Innovations: £ 20KME, MH|A F)E ot Al

Sustainability: RAUXE7HSLTTEE X SH7| 8 XHH ALY 4

Community & Government Transformation Sub-Categories
Creative Policy: Z%tLt #E2| HotE O|B0E £ U= HUFQ T
Government and Citizen Experience: J5 LI A|2IQ| A@E H3tA|Zl OFO|C|0f
Government and Community Design: 22 Atz|L} H&£
Government Operations: &% 20| Fgs & A2|00|E[E 0Of0
Innovative Community Experience: AFES0| O] 0|0 &0ist= HE ol HolXQl

1g HetE Sot HAILL 3

i
el
£
[>
i
4o
_(')_}
a
Rl
o

E
<2

Sustainable Government and Community: UNX|£7t53t WU=RE XAY = U

L= HA|
(S

TV/Cinema £&

O A ofoltlel, 4q 2 7|49 27 HolFo], TV F(cinema)lH FIE =

14 oz U]— 011] ;quixﬂ _uJE

NGB

d A2 FA: MOV, MP4, A& ¥2] 9FS

OOO

A el EEZ8 AmQlo] AFgH RE FE JEDUZ MOV, MP42 JEE
Hgo]d 2822 gol2 Adtolvt gHlE 3t EF29 He
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Public Service/Charity/NGO Sub-Category
Public Service/Charity/NGO: NGO, H|¥e &4, 2 ©A] T= AR 7@t &
ES £ g Bd=E ATgle.
Public Service/Charity/NGO Campaign: (X4 22HE ©o4) NGO, H|9d @A, 2HA
A e AR 7B 252 5 s B
Single Sub-Categories ZZ &5 1%E
Automotive: W52 2=, A7t 24 AF D AFA HAA
Beauty: 3PE, A=, w8 AL 9 S5 AA] AF =z
Best Use of Real Time Advertising
Beverages - Alcoholic
Beverages - Non-Alcoholic
Branded Content
Business-to-Business: QA& 0= A|ZH Aot AH[A
Confections/Snacks
Copywriting
Corporate Purpose/Social Responsibility: H3;E= z|gFdojofof 3t S|4, Atg)x o
A4 BAE At AdS Sl AHgE ZoS HojFolof 3k
Creative Use of Data: FZZQ A& 71 g4
tlole] ~AEHE, &4 njtjo] folE, HAerd HolH, Holg 7H 3 5.
Creativity in Commerce: A%, 72, 27|, FYUst=® st ool EH[H
Education: -8 7|3, 54 2 2891 £ =3
Entertainment: ¥ AA/XAHA, 2to]H o]HE
%, =Y, 93} TV/Cable/Online =217, _,?ﬂ x5
Fashion & Accessories: HZto|y, wjA st~ OF, HA,
Financial Services: 23, B SAF & 2atel F7| SJAF &
Foods: A& (AmAEAQ, dAEFS XA gx)
Gaming: AY Z/E= 7ME AAE FESHAY Sdsto] Edololet AEES 97 A

HelgnE 2 A7 3PS Actels AE.

Hoz Yol g4 eT HE.

=

E, ", O]—E 711313] D;q _u]/\E]l:H =

=13
=

=)
roll

Tul ISl

- =

LEIND

L

Health Care Services: A& 7eF =23 By, ZaY, J=zd =
Home Products: 4 AE, HdsE AE, 7+ € 7HAAE =3
Furniture and Appliances

Humor
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Innovative Use of TV/Cinema: Video Case StudyZ A&

Media: 2E 2|9 AH|~, F2], 47, Radio/TVH&= X

Personal Items/Gift Items

Pharmaceuticals

Retail: |AEFEH A&, 4Aufy, Wshy g

Social Media Platforms: Facebook, WhatsApp, LinkedIn, Vimeo, Twitter, Instagram
gt

Sports: AXE= o[HIE, & o 7l M4 2

Sustainability

Tagline/Endline: H}E AjHS &= S R
T HHA] 33 e H;Eeh ARG Bl HHd E4E Joltle v A 4t
Holl ot vhE & Sl

Technology & Tech Equipment: §ti3}, ElE3, AFH, AU ALH", AR, VR, Al

By

Toys and Games

Campaign Sub-Categories: E %2 X4 2%HE O
Business-to-Business Campaign: AA-8 22 Aztd AFolL} AH|A
|E=

Consumer Campaign: ZAH|ztof|7] AEo|up Au| A5 gufjslr] ¢s)] wEezl &

Use of S Social Media & Influencers &

O FadPAt 750l THE otoltjolE&2 4Au|He] ZEFS 3 AsiAL o F
Fu A4 rde]9 71E AU AHHE et A ARl A4 AR dFS HA

O AAE S8 &5 Foqgss 22 A

O e A& A URL, MOV, MP4. A& 2] okg
- AAFE o Digital assets 87%=% URLE AEdfoF &

Public Service/Charity/NGO Sub-Category

Public Service/Charity/NGO: NGO, H|9¥e &4, 2 oA T= AR Z]@oAt &

o [e)
FL 4 A5 BEEE ATelE

Single Sub-Categories

2023 MY EELRZ E2: HiA S LIAZI=CHE 02-2144-0741 55/57

Automotive: AEA 2=F 27 &4 =k U 52 HAA| Al

Beauty: 3PE, AAET, w|-§ AAp/AuA 2 S5 AA] AF ZF

Best Use of Real Time Advertising

Beverages: ¥4, H|¢E SE2AE =&

Cinematography

Copywriting

Creative Use of Data: Fx23 ¢dEol 71 48 o= HolHE AHE/488 2
dolg 2Edd, 24 vtjo] Hol¥, deY] dlolH, Hole 7HAgt 5.

Creativity in Commerce: A5, A2, A, +Yst=F st= I o] E]H]E]

Direction

DIY: 8 74 9 Fof

Editing

o

Education: 5 7|3, 254 2D 229l £ =g

=1

Entertainment: WA/ gto]H oHIE HME

, HHET, ofE Ay, 73 HAEY, =
%, 529, 93}, TV/Cable/Online Z2713, B %t

Fashion & Accessories: TJAto]Y, w|d 392, o|R HA Adh 9l Hcw g}

Financial Services: 23, g 3|At ¥ 22 S sJAL =g

Foods: A& (2MWAFA, HAEHFS ZTFHA )

Gaming: 1Y F/E= 7ME AAE FFHAY st Eelololg AFES A A
HERIHE 9 A7 APS BAdste= 25

r

=
Health Care Services: M54+ T2, HY Y, =9 =g
Home Products: 34 A&
Lifestyle: AAL ofFd 9 284 9 o5 B3} 23
Live Stream
Media: ~AE&]9Y AH]A, 7], A8, Radio/TVE= T3t
Original Music: =2l 7FAP7E & §le, E8F 2ES ZeoolEBstA vh=7] <15
AHEE 5o 71&9 Edouf AR Zoh2 oby
Political: $H2}, AA 2 HAA 5 22 &g
Production Design
Retail: JAEF=H, A8, 408, Mg 2g
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Sound Design

Sports: AZ= o|HIE, & 9 Q1 M4 2

Sustainability

Technology & Tech Equipment: FtiZigl, ej2sl, AHFe, AY A28, AR, VR, Al
By

Travel & Leisure: &3, A0}, 8 I 2= 15

Unboxing

Use of Facebook

Use of Instagram

Use of Snapchat

Use of TikTok

Use of Twitter

Use of YouTube

Utilities: 712, Z7], s} A} 23

Zeitgeist(N A9 A): 573 Alzkche] A4, £917), Bsht shelgst Aejdoleue)

2023 HEIJH AN E2EQZ EO: HiME LIASH=HE 02-2144-0741 57/57



