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a. HIZLA MEZF A Business Product Industries
b. H{ZLA MH|A &Y Business Service Industries
c. 2H|Xt ®ME A Consumer Product Industries
d. 2H|Xb MH|A MR Consumer Service Industries

B4l. 28H2| 7|& HAl Technical Innovation of the Year: M&, OtAE, ¥, M=, 2Y 59
ZOFO A Z§QI0IL} Z=Z[0] O|F3H Fojh HA
a. 3 1009 Q|2 Up to 100 Employees
b. S 2,500 OB Up to 2,500 Employees
c. YUY 2,500 0|4 More Than 2,500 Employees

B42. 22| =R 7|YMLSHIEZZ ™Y Corporate Social Responsibility Program of the
Year: 7| 42| Ab2|Of Tt 7|0 &

b. OFAIOkEts, &=, &) in Asia (China, Japan and Korea)

B43. 2| X D-d&7|Y Fastest-Growing Company of the Year: 2018'3 CHH| 2020 0|= 0OY
= d¥ESs HIE A
b. OtA|Ok(Bt=, &=, L&) in Asia (China, Japan and Korea)

B44. 239 X4 Y, otH, 2d Z 2 Health, Safety & Environment Program of
the Year: Z20| ZIAFO|AM 2l Atet &4 o, oHHo|A NF, st A 9
QTR F4, HEHOIL @A SO 2ot 43Xl o|Hof Chst dat
b. OtA|Ok(Bt=, &=, L&) in Asia (China, Japan and Korea)

B45. 28| O|HX| &Y A Energy Industry Innovation of the Year: 2020.1.1. O|Z 7§¢I0|
Lt 7|0] O|E% oHX|2t3 7|&, MF, 2, N, 25 30| 2o S AL

- B01-B35 ZIEH|1E| 2, 2, & 2E[HY +HIAE YR o
PEQPLES - TMA HAMIE MR 8E-9d REAQFHE HAISHH AlgAE

STEVIE' AWARDS
FOR FA T ORITE

CHOICE M OAARAF BEE

COMPANIES
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UFH|EL -2 Marketing Awards Categories
7t ZEOiY: OAE, 22, W7|X], RE 52 2T 23

L. #28
z7|52 UprEE HE5E T
FHE| 2| o o ZjsE
el @E7LTX|) (512K (5.13~6.15) 5
G01~02, 04~60 510 545 600 120,000
Go3 290 325 380 120,000

O =AM E7 7FH 2] Marketing Organization / Professional Categories
Ch MEMR
@ 38M: a, b, c= B HE MSAMH EEE HITR=Z Xﬂ?
a ®
b

A i 2de )
d. E842 2¥dF s BE5 A HIXNESO0| S5H9 YO ofEA dEHe=z =
0| EA=XE 2 A(250 THOf O|LY, HEHALS
f Ue BEEXE

s
H
_>'-|_
HU
N
>
o
o
Ofot
Hr
MO
on
e
|'I'IJ
rhn
Hr
oft
El
e
o
-
[
I
B

2. 7He| 02|
Go1. 2dHe| OAIR S Marketing Department of the Year
G02. =32 DAY E Marketing Team of the Year
G03. =dH2| OtAH|E Bt2|Xt Marketing Executive of the Year: VPO| %
2sie| OIS AWl A FH| 02| Marketing Campaign of the Year: Industry Categories
Ch. HIEMR
@ 38M:a, b, ¢, d=
H Q0] AlEft &
0l

+
>
o
IJQ

ME E= HLORZ HE)

a. |:|
b. EE5te AL Q 0] AZTE O], HAIR I7X|Q et Xt siZM (250 THOY)
c. Aol Moy . 7|1et, S8 =8, A2(00|E|2/0|Cjof ME, dF & (250 EHOY)
d. 2020 A=l Anol &0 et FAA Zit 250 THY)
e. ZELO| B3 5 HIXETI ZEF0| YE0| o€ HdEHoR £30| LJA=XE
A Z4(250 THOl OfLY, ME4ALEh
@ ZETH: dAAYNA E2ES 4TS NS HEE M3 & = As EBXNE
(BEEXE, 7|A 28, 828 & BHE 23 ool eFa)

2t 7| g
Go4. SY/MY/UARE Agricultural/Industrial/Building: ME, &K, EFLE AMH[A
GO05. AtEA-AEE Automotive-Aftermarket: 74E2l, RHQ Y, ELO[O], HiE{2|, H QI

|m

A
==

2022 IHH[X|LACNY EE2Z 29 H{ASTH=RIE 010-2716-5830 13/44

,

BER, 2dug HEY| EMAD
SR Automotive-Vehicles: S8XL,

4, 828 A0|Y, EZRE
[

G06. At Ed, QEH0| EMEL RE 1

G07. 0|8 Beauty: 20EE, &=, 80l HE, UL ME, 0|4 - 20 22 0|EMHAYH
G08. B &-FF Beverages-Alcohol: WF, MHQl, S/, A0, A2, 44 = 28 &
G09. S&-H|FR Beverages-Non-Alcohol: CIO|O{EL} H|CIO|O{E EHbZE, AL, X, F2,

2R FRUE2E, 4+ Al &

G10. YEB&AIREH 2& Business & Office Supplies: Z2H, EAY|, 28, T7] 52 =&
St HIZLA FtEL ME7HE 2, AR 2.

Gl1 7|1 YM/ME7t MH|A Corporate Reputation/Professional Services: METHO| Ot 7|
= ZRLDJH| {1t AEME, O|0|X| X OfO|HE|E|, HFUAHOIN =& HEE, 3
A, €E 28 St 22 7|Y/HE MH| AR ZotE

G12. 28t % Ol& Culture & The Arts: €=, Bi2d, SYCHH|, 2ME A2|=, 23FH,
HSHAEE &

G13. HIE MH|2 Delivery Services: B, Z&3tE/MH, AZ&E HIE, SFHE, /U= Hi
o, dOFHNE, EEFH I MHA S,

Gl4. W= + 2 Education & Training: WS7|H0|L} =2, 28 T2 AR/742|0] At
O|E =3t

G15. ©AME Electronics: Q2B H, 2tC|2, BHIY 7|7|, & AEHIHEDVD/EEE 0|
Z20/of), ZtHzl, HAFH SI=ELY0, AY 2&, HE, HE3, STALE S0 22
orjom|te 7|7

Gle. A4/ EXx AE 8 MH|A Energy/Nutrition Products & Services: O|HX|, AZX,
A4l 2to|Z=E X|&St= MBOILE MH|A. HIEFE OfjHXH, ERAF; HT 4T A
DEUAE Z2OW/Ma Efo|d =L A2 &

Gl7. 28 U AXEX Entertainment & SportS' QEO|Lt A= OHE Ze FHIOILL &
EX B 22 AXX O|HEQ E4 ¥}, M DVDs, H|C|A (=22, ZHHY, 4
4, EE 7IE §) 2 A, FSIItE, 2210, etCjQLt WyH|™ =2 S &
2 ZE YHo 2=F

G18. TjM B! AEtY Fashion & Style: 2R, o, Mg, L mj2|ofx, EAR oM ALZ|
So| mac

G19. 3823 Z}E Financial Cards: A&, 3T, & E)‘F, Mzt A 7B FHE

G20. @38 &F X MH|A Financial Products & Services: 28722 2Lt O|OIX| 22 =
WY, UE, 84, FAME, dxt¢=r St 22 5@6;" HEZo|L MHAE 22[7]
fIgt HFLAHOIME

G21. 24 Foods: &1, ZF, 4SAE

G22. Al & E-2EX Education & Training: H#FY 2|Y2[E|, OFAO|E, &%, 222, &
FH AYe Z@dte ZE HEIQ| o]-2xXx Ha, HE| E0[0f A.

G23. BE/712 & Government/Institutional/Recruitment: X|WXIX|L} = ZAXM el &H, S4H,
SAMY; BX U E), 2HEE 25, BE Z203 FHXH CHiEu §E 24
/Y HE ARLUAOIM =g

G24. AL Health, Fitness & Wellness: DZ40| 4Z0| x-S SbF7{L} AZT MEg =X

2022 SHHX|LAY EE2F =29 HIAMS
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G25.

G26.

G27.

G28.

G29.

G30.

G31.

AZ17] e EEotE K| Y2 HEO|L MHA CIX|E HZAE, DELA EzfHA
AL/OELA o, 28%H|, 7|SAE, HIEID, OHX| H/EYZ, DELA AROR
CIO[OEL MELA ZEOM/2HA EF0|d SHALL AJE &,

o|l2-HY W& Y QM Healthcare-Disease Education & Awareness: 2|2

S AH|XIE fMoE StE SN THOILL UYTE LS DRUD AN Mol

[

4

2]
Ao
N
for
Pal
Jfot

Edoh dYo|ut Het £ HZEHO0| 2o AATXEiol LYY = Aes MES @
ot ARL|A ol
O|2-MYSF Healthcare-Rx: AZEE| MEJ}, At 52 AH|XE MR stz EF
ot HYo|Lt Het e AZEAMO s AAMAMEE XD FYE = JAs MES
fIgt AFLAOIME
O|E-MH|A Healthcare-Services: (142 METL SR} =2 AH|AE ACE B,
HALRXI| T, QIEMH|A, X|at 8 o|g MH|A DHYRSIA oz uHAE &2 22
7] {8t OHAE HRLUAOM &
7V8& 7t X Q| Home Furnishings & Appliances: FH7|7F, O|0{4, 78U, 75t €l
Hzlo] &4 22FE HQE, HX| &
7V’4-8E Home Supplies & Services: BAEHME, M, 24, daFn, HEEAE HE,
HREF9H, SO/ME, 7HELW MH|A, M=x7|, HlE, Cj2elH, §d MHA &

|

2 Insurance: 2@t BEE EF XNEO|LL MH|A, T MHAS S M3dte S8
J|AHEQ 58S BHESE 5. ZE HH Q| EY(FH, NSk, =28, UE, 4%, 9

8, HEUA 28 5)

G32. /A F Internet/Telecom: FM/FHE MIS YR, ZOLKQIEUIMH|A 22FQIAMH]|
2, HE AMAX 2E AHY HEO|L} MH|A(SaaS/laaS E= SEHRE 7|8 MH|
A 5) HEYH, HEH SAMHA@QEY, M3t 8 A0|2TV)

G33. Y MEE X MH|A Leisure Products & Services: e 32[0f0|M, AxX ZHEZE/AH|
2 3 7IE M-St BEUA= OFo|-l/MH|[A

G34. OIC|Of Z|AL Media Companies: HEAE Zotot &&=, TX|, LI, HAOIE, &H|
A =g &Y 0/0o], 2tCjeut dfH|d wEa

G35. HIF2| Non-Profit: ZE HENQ| 0| FPSHA| %2 ZZF. AHM, &4, AT, 8%, F
e, E50/d, Zn 5 =gk

G36. HQl ¥ Personal Care: HlF, X|HE, = X HL| 2H0|Lt UK, HE, A,
NE YEE, HEY|, HEg 37 S

G37. BtE{SE Pet Care: ©41, BHZ, FoAL, 7|5 MH|A, 28, WHf 58 =83t ZE
YEjel MH|ALL HE

G38. &4t Real Estate: TE, 2354 740, LMY 5

G39. B|AER Restaurants: FMH|A, IjU2|, IHFHCIO|d, BE H2EF

G40. 200 Retail: YLH-CHYSED ZH- Qo 20FQ| H[ZA E= 7|2% A 4EFES 350
£ 0 /Es YAOIE, HigtE AMEXMEFE, SQ/BEHINE, =3ATEY =g
TE-5ET 171X HETES TOSts 7HA/RAAMOCIE©| oF, BAM, mfjM, AZAE,

2022 IHH[X|LACNY EE2Z 29 H{ASTH=RIE 010-2716-5830 15/44

A, ofpEs gud, ZJIEHME §)

G41. ZHA/CIME/DRHF Snacks/Desserts/Confections: OFO|A3 R, R7|, K1, 741f, 1t /OFxY
2 HE S

G42. 2T EQO0] Software: AZEQ|0|, AFY 0, IAAEO|LL BRE, EHEY, 2HYY|
7] SOl Ar8El= AZE0

G43. W& Transportation: B3, B, HA/EER|, X|SIH A2 XA 35 AHE, A4
o, CHO{(RtSAF EHON/CHOl W2, T2l §

G44. /22 /SX™X| Travel/Tourism/Destination: SN, T Z|ZE, 0|5, of2l A
O|E, OfofMH|2, OfAFO], 2t AT S

22| OIS A Ql: M= 74H| 12| Marketing Campaign of the Year: Specialty Categories

G50. 2dli2| HME XN”-B2B Brand Experience of the Year-Business-to-Business: EHEQ}F 9
e 24 =, 7190 g2 N, S50 2 52 dgst7| fsh 7|0 A
SRS flsl AR &Y

G51. 2%2| BEME M@-2H|Xt Brand Experience of the Year-Consumer: ERHEQ} O|0|U=
A =, 710 2 MY, S5 A 2 "SI fIs) 2H[A A4S YL
2 HAph &Y

G52. Sde| EME Z& Branded Utility of the Year: MZO|Lt MH|ATF O E 22139
220z fHOfEDE ofLat OpA EolLt HI=L|A0A O|Fot =X, EFA= HMEOIH
MH|20f Oiet =8, 9, 58, 2U|A2et ofEH 2834, 0|F S 0|2 ZUE
HEA 7" A

G53. 22| EME HEX M|l Branded Content Campaign of the Year: EHEQL ZHAE
oOjAEs BAZEOILL 710 H EUFE BHES LHIXOA F7| A ALET
HEEX|E HHZE, SXHOIE AEME o AO0l= s,

G54. 212 &0 HRFLIE|l Engaged Community of the Year: EMEO ot &, ZH, =
2, EUE 52 37| el BEUETH 40 e I HY AZAT|7] /T ¥
goz B HRLEE 7|21, @ofstn, dSstn, =lst= HAIXIE A8 £FXt
= HRUEl OEA 23351, ARUES 284S HEAH #8352 ofd U8 &
RA=XE Z|&6Hor 2.

G55. 2dle| =ut OtAH S E| QI Mobile Marketing Campaign of the Year: Z:H|Xb HHIY|
718 Etzlez st Aol

G56. 22| M22 ME L= MH|A 270 New Product or Service Introduction of the Year:
MZ2 HS0|L MH|AE 27487| fisf o|F0fE Zm ¢l

G57. Edfi2| 2|EMEY/E#E 2| -H|O0|4d Re-Branding / Brand Renovation of the Year: 7|
E BEWEE WEZESLE 2[ZX M et Al

G58. =dfie| Mojldt OpAIY MRl Small-Budget Marketing Campaign of the Year: 32§Dt
O 2heF 304 02h o 2l

G59. 2dlie| vfo|H OHAE MRl Viral Marketing Campaign of the Year: 717 L{#|0[4H29]
Foatoz U4R, SFY 27|, 7|E HO|E HES AT AH 2

Geo. 2dlo| B OtAHE AW Ql Youth Marketing Campaign of the Year: BZ'H(@4M O
sh2 EtAlez oF Al
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2l HolE &

H-Z Mobile Site & App Awards Categories

7t EEUY: 28 %WOIE'—f A

L} 88
zI|5E YurEE AEEE wz s
Hiz Ink=l - == Tz
el e (A7LHR]) (G127 (5.13~6.15) E30
P60-93 310 345 400 120,000

® Credits A

Y= 3E A (200 THOf)
£ 278lE HICIEBR)E SEAMOENM FZET A.
HE AMRIO|LE =E|0of 2t HE(ME AR

P

ik
¥
s
bl
l-'__l
e
I'LI

et e g

P60.
Pel.
P62.
P63.
P64.
P65.
P66.
P67.
P68.
P69.
P70.

P71

pP72.
P73.
P74.
P75.
pP76.
pP77.
P78.
P79.
P80.
P81.
P82.
P83.
pP84.
P85.
P86.
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A0 Auction

7| Y/’85 Business/Government
0% & &Y Education & Reference
ANEHQIHE Entertainment

O|HIE FEvents

A - &4l Experimental & Innovation

7+E - O{210| Family & Kids

I§M - 0|8 Fashion & Beauty

oto|Hlld MH|A/2% Financial Services/Banking

L EL|A - @2 Fitness & Recreation

7t0|E/SE/8E Guides/Ratings/Reviews
HR, ZAZAY HR & Employee Experience (2022'F 414)

S8 2HHY =HH Integrated Mobile Experience
2HO|ZAEFY Lifestyle

X - ®E Magazine/Editorial

OHAIE Marketing

HAIX|EW7| Messaging

oF Music

I

* oz
8
w

‘d Productivity

MH|2 Professional Services

‘|H|— « =& Public Service & Activism
A Real Estate
tHst School/University

10 4T op X oz dr u|o

F-I OH'I OH HD I'> >

P87. £ Shopping
P88 A& Social
P89. A X Sports

P90. W Training

P91. A Travel

P92. SFAIM B MH|A Utilities & Services

P93. Z[110| AFEX B Best User Experience

P94, Z|1 0| ATLF A Y AH Best User of Al & Machine Learning (2022'3 414)
P95. E19| 7k HY Best User of Augmented Reality (2022'F3 214

H|C] £ Y2 Video Awards Categories
7t S804 20209 18 12 0|7 HRUEO|Lt YREOE EA| £ MFEH H|O

L. EER

xXINEE Qut== ANE=EE S
ZHH el (4%171577E<|) (S%Jelz‘f'frxl) (5.|10~f3) EEHI=
Q01~38 310 345 400 120,000
Ch MEMF
® =Hu 20E 2%5= SHA (200 EHol)
@ HIC2es ZFAMO0|ENM DHYE HESZL URLE ME
® Credits MZE: ZZ2H 0t 2HAE ALZIO|LE A0 2ot HE(ME AREh
2. 7HE| 22|
Qo1. 2 E AEE|QHE Branded Entertainment
a. 7| Business-to-Business
b. 2H[X} Consumer
Qo02. 7|2l Atz M Corporate Social Responsibility
Q03. 7| ¥27H Corporate Overview
Q04. CtAE1t 2 Diversity & Inclusion (20223 A1)
Q05. 7|& Documentary
Q6. O|HIE& AN UEE Frvents & Webcasts
Q07. T{M & 2tO|ZAEFY Fashion & Lifestyle
Q08. 4Z& Food & Drink
Q09. AL &ALIA Health & Wellness (20223 A14)
Q10. US/ZYE HRUHOIMZ Internal/Employee Communications
Q11. &A| ¥4 Magazine Format
Q12. 7|2 YA Motivational
Q13. 722t FX| News & Politics
Q14. 22|AE|O|M Orientation
Q15. 2&2-2| 210N P.R-Annual Reports
2022 IHH[X|LACNY EE2Z 29 H{ASTHROIE 010-2716-5830 18/44



Ql6.
Q17.
Qis.
Q19.
Q20.
Q1.
Q22.
Q23.
Q4.
Q25.
Q6.
Q27.
Q8.
Q29.
Q30.
Q31.
Q32.
Q33. &
Q34.
Q35.
Q36.
Q37.
Q3s.

22.HE p.R.-Government

BE-7|Y P.R-Industrial

Z2.0/C|0f - HEHQAHE P.R-Media & Entertainment
g8-H|&2| 7|8 =4 P.R-Non-profit Fund Raising
Z2-7|Et P.R-Other

85-7|& P.R.-Technology

S3MH|A & HE|H|F Public Service & Activism
EOR-2E BHE OFAIE Sales-Direct Response Marketing
TOH-HE Sales-Government

TOH-7| R Sales-Industrial

THOY-0|C|Of - FEH QIHE Sales-Media & Entertainment
LHOR-7|EL Sales-Other

T™Of-7|& Sales-Technology

tON-X| = &0 Sales-Product Sales

FOR-AMH| A EOY Sales-Service Sales
b

e

e

&S Science & Education
/._ ™ Security/Safety

MH|C| 2 Social Video
X|#7|'S)SJ—'.|' StA Sustainability & Environment (20223 A1)
2ZEX Sports
&/ Tourism/Travel
W] Training

HIO| & Viral

> H K& |'|=I e e
Ok

>I’°_I

Mue|E4l £2 THOUGHT LEADERSHIP CATEGORIES (20224 AZ)

O EE0i4 2020 18 1Y 0|3

YneAS Y2l 2oz wstol xx yelol BF0IA A
k=1

pS|
x|
1 2HYE sEsH| fs) HSHY =XE Fet =4 g2l dut

O 7HEH 22|
Wol. A2 2|H Y 2| Q1 Achievement in Thought Leadership
O HMEMF

@

crmof

o]

@ dEFY: BE=XtE, 7|4 2,

o
wo2. 2

o
BSO|AILE ARE W2telcy T2 Mol Brelo] Yt

T U022 AE)

SHM: a, b, cE T AP (M
& 00 EHOl)

=
CEERAA: A 9 oA
. 20204 18 Ol O|&3% o
EEXO| dut7t o|EA &
Lt oo # =Zlo| o]
SEN Y82 LAY

(=]

1 e
)

10
H

>

mjo

mjn I
2

rot

0=

¥

m

m

>

nr =
o
o
El
ot
2
nx of
[ole]
~
a1

> o
r
°Q

- ¥

)
™ of Jo

Hru
3!
30 ox K e
o
fo
ot o
Ral

M
ojor 4>

HE 5 UHE BF MYoLt BFL § BESKE

| MZ2|E Y Q! Thought Leadership Campaign of the Year: TMH OC|0|ME

\N
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WO03.

a. Business Products
b. Business Services
c. Consumer Products
d. Consumer Services
e. Government or Non-Profit
SHAM: a, b, ¢, de B AFEYMTE Ex= HORE HE)
AW Q0] AlRfT &
EEots AOQ o/ AZtet 0|, HAIZ WHK|Ql HE, EH S SjEM(250 THO)
o0 2K 719, =8 8, A2[00|E|2/0|C|0f TE, 2F S(250 THO)
E Aol g#32 Jhalt #HE A5 tHol)
= A EAXR7E SO AHO| o{EHA HEHCE 30| LHU=XE
Yot (250 THO| OfLY, AMEHALRH
dEFH: BREXg, 7|A 28, BEE S oUE 23 oYo|L AFL 5 EEXE
O ‘82t 2| Thought Leader of the Year: 2020.1.1. O|= ¥Zi2|H{4o| <

P an T op
i}
=l
ro

a. Business Products
b. Business Services
c. Consumer Products

d. Consumer Services

e. Government or Non-Profit (EEE &)
O MEMF

@ 3HM: a, b, c= B AFZSYME E£= HLORZ HE)
a. EEZHI): oY 8 BAHEH 00 )
b. 2020 18 O|= O|Foh HARI R Bas Z2S W2y Hak@eso THol)
o EBACQ Ut ofEA B0zt SQUXE MY ISSLH & Y OE A

Lt oj™of # =%0| O|ERE Jutet Hjmsto] 2F(250 THA)

d SHM W82 ALHN & + U= EEXAE@250 THO, HE)

@ ZEFM: BEXg, J|A 28, BE2 S IHE 23 o4 AFL § EEAE

A% 5.2 Achievement Awards Categories
Al

7l #8014 2 =A(F2|Hga, 33/807, 21Y/E547Y §)0] 433t X
L} EE8
e Uet=E XEBEE U
1=kl o S Ed=
el 2| @7ATR] (52 12U7}R]) (5.13~6.15) 302
B55~B63 510 545 600 120,000
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Ch HIEMR

@ 3&8M:a, b, ce B A

T

A M EE= HIERZE HE)

a. T A A7 28 =X, AL MULHE ZTH200 THOT)
b. dARRIRS Bre2 BRet 20204 0| O|F3 =H9| dih(250 HOf)
c. EFAVL 0|8 SES7{L ooy Est ¢X 23, JIsotttd 55 Y52 ohE 3
AtLb/ZE AR O ‘dutet HIWsiM 2dE Z(250 EHOY)
d. ZEEZC 2% U HAXES0| EEXO| YHO| ofEA HEHSE Eg0| HUs
XE 292 (250 THOf OJLY, MEfAR)
@ ZEFH: HARIAA £E22 HESHD XM HEE M3l & = Uz EFAR
(BEEAts:, 7|4 28, 828 S 2HE 2% O2o|Lt EF)
2. 7te| 22|
B55. %@ AMUZT HF Achievement in Customer Satisfaction: & 7|2t S¢t O|F gt
THAIE QI D=L Of It
B56. %[ CHEar Z2d A Achievement in Diversity & Inclusion: 1078, S, It
El, =894, FFE Qi 0|53 =EQ| &= (2022 44A)
B57. Z|2% ME EFY Achicvement in Finance: 2EIEQY HY, Z|mO|HA, TFE2|, o
5
B58. |24 d& dFA Achievement in Growth: 7| =&, Q= ¥ Ozt &
B59. X4 QIAtE2| dF & Achievement in Human Resources: & &1l A
B60. X2+ =HMAE =T MF 4 Achievement in International Expansion: 2t=0[2| X0 M
o 4EE
B6l. X2 HME O|HIO|M MF A Achievement in Product Innovation: ME C|XtQl, AZE
= C|Xtel, M=3rgo|Lt 28, BdlE §
B62. %R ZE|3|E HF|d Achiecvement in Organization Recovery: M, 2Y &8
B63. X2 FY L= = Y Achicvement in Sales or Revenue Generation: 7tA|H2E
S7tet 2¢, =4
Bed. [R5 e L= J|& MF Y Achicvement in Science or Technology: 2t&HO|L} 7| &H
2l O3iL} us

Z#vu|c]e| L2 Social Media Categories (2022 414)
7k EE0i4: 20209 18 1€ 0|29 2tol&,

Fg, stolHz|= oHE

L. £E8=8
xIEE YotEE HEEE P
H3z[Ink=l ZrysE
el @R7UNX)) | GHERYMK) | (5.13-6.15) EERL
V01~07 510 545 600 120,000
V010~12 290 325 380 120,000
2022 IHH[X|LACNY EE2Z 29 H{ASTH=RIE 010-2716-5830 21/44

Ch. HEMR
@ 2020 18 1€ 0|29 EN5 g, T, ¥, Ao Mt gt SHM@e25 o)
L= HOR SHMGE).
@ E3AE: HEH2 28, MY, EEXE, 7|4 SSHAE 225t O #2 YEE HS

HE 4 U Y

2l ZHg|g|

24 0|Cof MEQ| A Innovation In Social Media Channels
Vol. 7t HAMHOl H|=LA RINAE Most Innovative Business Podcast
v02. 7t AR QI H =LA S21 Most Innovative Business Blog
V03. 7t MOl HO|ASK HO|X| Most Innovative Facebook Page
V04. 7}E SAEQl ESIE L|E Most Innovative Twitter Feed
V05. 7t ARl QIAEIAHM L|E Most Innovative Instagram Feed
V06. 7tE HAIEQl R FE X' Most Innovative YouTube Channel
V07. 7tE SAIEQl ElE XH'E Most Innovative TikTok Channel

7hg AHQl &4 0|C|of ™E7t Most Innovative Social Media Professionals
v10. SdQ| =i H|=L|A QZF A Best Business Influencer of the Year
V11. 2319| |1 H|=UL|A S 27 Best Business Blogger of the Year
V12, 289 F 1 H|=L|A AM0[C|Y O§L|XN Social Media Manager of the Year

HAE/ A S 5=
Categories

7t 28014 20209 18 12 O|F EA|E HEO|L MHIA, M2 BEHE, FHE &

New Product & Product Management Awards

L} EE8
xINEE UetEFE NEEE [P
FHE| D2 = ZrhsE
2l @7ANR)) | GERYMK]) | (5.13~6.15) EEH
J01~85, J90, S01~65 510 545 600 120,000
J91 290 325 380 120,000

ME2tel 7t 22| Product Management Categories
Ch MEMR

=
T
>
0%
0o
>
e
IR
rir
=
a
to
Hu
>
@f

a. AT 2A, 8, 7ol ATH: FAte A P (200 THO)

b. 2020 O|F 0|3 EFE| Hut250 THoY)

c. EBAVL 0|53 S5t QoM ESH X HY. JtsoittHE 83 59| CHE 3
AtLb/Z2 FALe] o Mutet HlmshA ErMHE Z(250 £HOY)

d. EE8%g dYdFe 25 U HIXEE0| ZEEo| PH0| ofEA HEMo=E &
20| ERAEXE HEE Z(250 THO| OfLY, MEHALEH
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@ BHFY: dMA-ZAA EEHES 2Tt MM BE
(BHEXE, 7|A 2
2t 7He| a2

J90. 2| ME JWL/2E|F E= ® Product Development/Management Department or Team

of the Year

J91. 25| MZF JW&/2E| B2|Xt Product Development/Management Executive of the Year:

VPO| &

HNZ/MH|A FHH 12| Products & Services Categories

ct. MEMF
® 38M:a, b, ¢, de B MELAME Es HIORE HE)
a. dEMEE HEO EAE o, 7IE

H
b. EFot= ME/MEI22 £, 7|5, 8 S 7I& (350E0] olL)
[u]

S
c. EAE ME/MH[AQ] AFOIMOl Hut, ZR%t HIt, IMTFRE S0 e 4. 7t
SOICHH, FAo|Lt TONZ, nt7 MEIF HlW & 7|CHX] ZetAZ A 23St A
Z/MHIA BRE & = & AFA, DMEQ FZA EF(350TH0] OfL)
d. EE%E HdYdFe 23 Y HIXEE0| 2X0| ofEH MHEHo=Z 0| U
£XE Hd¥E ZH@s50 THol O|Ll, MEiALE
@ ZEFHE: M A ESES HdYstn XtMst EE M3 & = Ys EFXNE
(EEXE, 7| 28, SEE & M= 23 Do|Lt A
2. 7tE| 2|

J01. B2B M|Z Business-to-Business Products

J02. B2B A{H|A Business-to-Business Services

J03. 7} XME Consumer Electronics

J04. 2H|X Consumer Products: O| ZtE|D2|0|AM X|HEIX| %2 ZE AH|XY
a. WM ZIF, 7t S) Durables (appliances, furniture, etc.)
b. SM&EE Food & Beverage
c. 7888 Household Products
d. Z|E} Other

J05. AH|Xb MH|A Consumer Services

J06. 28 MH|A Financial Services: =8 XEZ0|Lt AMH|A

J07. StEQIO - AFH Hardware-Computer

J08. StELIO| - WERXZ Hardware-Networking

J09. StERIO| - F=H7|7| Hardware-Peripheral

J10. SLEQIO] - Bt M|/7|Ef ®XLEE Hardware-Semiconductor or Other Electronic Component

J11. StEO] - MEEX] Hardware-Storage
J12. StEQIN - Z|E} Hardware-Other

J13. 4 X M - ME Health & Pharmaceuticals-Product
J14. 4 X M - MH|A Health & Pharmaceutical-Service
J15. &4 HE ME X MH|A Industrial Products & Services

-

2022 FHH[X|L|AHY £2E2Z 22| H{ASS=CHE 010-2716-5830
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J16.
J17.
J18.
J19.
J20.

oic|of S AHHQAHE - ME Media & Entertainment-Product
OiC|of 8! AHHQHE - MH|A Media & Entertainment-Service

- ME Telecommunications- Product

=

- MH|A Telecommunications-Service

Transportation

H=LA BH3s2X £FM4 JtH 12| Business Technology Solution Categories
Ch. MEMF: ®ES/AHIL FtE D22t S
2. 7He| 22

J21.

J22.

J23.

J24.

J25.

J26.

J27.

J28.

J29.

J30.

J31.

J32.

J33.

J34.

J35.

J36.

HZ=L A HASEX £F4: Ar12te| £8 M Business Technology Solution: Application
Programming Interface (API) Management Solution

HZUA HASZ2X £24: A3SKs/7|AEE £F A Business Technology Solution:
Artificial Intelligence/ Machine Learning Solution

H=UA HAs2X £84: X #2| &89 Business Technology Solution: Asset
Management Solution
H=LA HasEX|
Data Solution
H=LA HaszX|

>
i
rx

: 8% HIO|E| £5 M Business Technology Solution: Big

>
i
rx
fjr

Ex 2l

ufy

£ Business Technology Solution: Blockchain
Solution

HIZUA HAs2X £F4: =LA E= 289 s A—2|TL S8 M Business
Technology Solution: Business or Competitive Intelligence Solution

HI=L A HASZX £84: 222E Z2|AH 0|8/ME|2 Business Technology
Solution: Cloud Application/Service

H=L A HAsZX £F4: 22 E ERPEF YN Business Technology Solution: Cloud
Enterprise Resource Planning (ERP) Solution

H=L A HAs2X £F4: F2tRE 2ZEl Business Technology Solution: Cloud
Infrastructure

H=UA HAs=2X £848: S2RE ZE Business Technology Solution: Cloud
Platform

HZUA HAEZ2X £824: 222 MY - WYHERY Business Technology Solution:
Cloud Storage & Backup Solution

HZUA HASZX £24: d/48 HERZE &2 Business Technology Solution:
Collaboration/Social Networking Solution

HZUA HAs2X 28248 44 22| £ 48 Business Technology—Construction

Management Solution (202218 A14)

X

HZUA HAs2X| £84: U= 22| 288 Business Technology Solution: Content

Management Solution:
HZL A HAs2X &84 7| 1]/ 7HY £F Y Business Technology Solution:
Corporate Learning/Workforce Development Solution

H=UA HIs2X| 284 02 QO Z3E Business Technology Solution:

2022 IHH[X|LACNY EE2Z 29 H{ASTHROIE 010-2716-5830 24/44



137.

138.

139.

J40.

JA1.

J42.

J43.

J44.

J45.

J46.

J47.

J48.

J49.

J50.

J51.

J52.

J53.

J54.

J55.

156.

Customer Data Platform.

HI=L A BHEAs2X £84: 0|8 7tAZt 7|& Business Technology Solution: Data
Visualization Technology

HZELA HAs2X| £F48: DevOps& &M Business Technology Solution: DevOps
Solution

HZUA HAEZ2X £84: OX8 Z2M2A K& £F N Business Technology
Solution: Digital Process Automation Solution

HZUA HIAEZ2X| 284 X &H2 28 Y Business Technology Solution:
Electronic Commerce Solution

H=UA HAs2X £84: HR2E 7|E Business Technology Solution: Emerging
Technology.

HZ=LA HASZX 548 HEZQIH Hot 2] &84 Business Technology
Solution: Endpoint Security Management Solution

HZ=UA HAs2X £848: TAE XHABE| S5 Business Technology Solution:
ERP Solution.

H=UA HAs2X| £84: OHIE 22| &8 Business Technology Solution: Event
Management Solution

HZUA HA=2X £8248: W2 22| £F Y8 Business Technology Solution: Financial
Management Solution

HZ=L A HASZX &84 B3 £F M Business Technology Solution: FinTech
Solution

HZUA HAs=2X £84: g2, 2|23 8 &Y £F 4 Business Technology
Solution: Governance, Risk & Compliance Solution

HZUA HASZX 2848 230 7|5 £F 4 Business Technology Solution:
Healthcare Technology Solution

HZUA HAE2X £824: A™XLEE| 22 Y Business Technology Solution: Human
Capital Management Solution

HZELA HASEX 24 MY & 2 25T Business Technology Solution:
Identity & Access Security Solution

HZUA HAE2X| £848: MH|28 QZ2tAEKX Business Technology Solution:
Infrastructure as a Service

H=L A HASZ2X &84 2™ 2% Business Technology Solution: Insurance
Solution

HEUA HAE2X 234 82 258 Business Technology Solution: Integration
Solution

HZL A HA=2X £F4: IMOOHES £8M Business Technology Solution:
International Data Protection Solution

HZL A HAs2X £F4: 1oT @4 &% Business Technology Solution: IoT
Analytics Solution

HZ=LA HASZX &84 1T Y 22| £F M Business Technology Solution: IT
FHUIXL ALY £E2Z 29| HiMSS=HE 010-2716-5830 25/44

757.

J58.

J59.

J60.

J61.

J62.

J63.

J64.

J65.

766.

767.

168.

J69.

770.

J71.

772.

173.

J74.

775.

176.

Operations Management Solution

HIZUA HIsZX &84

Service Management Solution

HIZU2 HIESZX £84:

Solution

H=ELA HAsZEX &5
(20224 A1)

H=LA HAs2X &84

uf>

Solution

HlZU2 HIs=2X £84:

rx
rE

=

IT MH[A 2

2| &% Business Technology Solution: IT

2|C Y= &3 Business Technology - Lead Generation

A

=

1 Business Technology - Legal Generation Solution

Hu

: &= £FM Business Technology Solution: Manufacturing

OA El/Z 52 &3 M Business Technology Solution:

Marketing/Public Relations Solution

HI=L A HASZX] £84:

Service

HI=L A HASZX] £84:

Development Solution

HI=L A HAS2ZX] £84:

O|& MH|2 Business Technology Solution: Migration as a
e 7Y £F 4 Business Technology Solution: Mobile

Dot =28 O E2|AOIM Business Technology Solution:

Mobile On-Demand Application

HIZUA HIsZX £84:

Dot 2F 22| £F N Business Technology Solution:

Mobile Operations Management Solution

HIZUA HIsZX &84

Network Security Solution

HIZUA HIsZX &84

Monitoring Solution

HI=L A HASZX £84:

2022 414)

No Code/Low Code Solution (
HZUA B3s2K 284

Payments Solution

HIZUA HIsZX £84:

Solution: Personal Information

HIZUA HIsZX £84:

Service

HlZU2 HIsZX £24:

Project Management Solution

HI=L A HAS2ZX] £F4:

Ransomware Removal Tool

HI=L A HAs2X] £84:

HE®A 22EFM Business Technology Solution:
2 BLUHZY &5 Business Technology Solution: News
24 Business Technology Solution:
AN £FM Business Business Technology Solution:
HAEE @ WML &2 M: Business Technology

(PI) Regulatory Compliance Solution

E3ME MH|2 Business Technology Solution: Platform as a

[El

2

]

E

e

e

>

Z M Business Technology Solution:
HHEYUO MAH E Business Technology Solution:

FSLoILt AE 22| EF 4 Business Technology

Solution: Real Estate or Construction Management Solution

HI=L A HAs2X] £84:

A 2| £F M Business Technology Solution:

Relationship Management Solution

HZUA HIZSZX 22 M.

=2T -

2022 SHHX|LAY EE8Y

HAZY &F N Business Technology Solution: Remote

29| HiMESH=CHE 010-2716-5830 26/44



777.

778.

779.

J80.

J81.

J82.

183.

J84.

785.

186.

187.

788.

EES

Working Solution.
HZL A HAEZ2X £F8: SaaS 7ts%t AMH|2 Business Technology Solution: SaaS
Enablement as a Service

HELA B3s2X 22M8: A4 HXLA

>

2 Business Technology Solution: Social
Business Solution

HZUA HASZ2X 284 2ZEQ O MOJQZEl Business Technology Solution:
Software Defined Infrastructure

HZUA HAEZ2X| 2848 2ZEQO WY £F M Business Technology Solution:
Software Development Solution

HI=L A HASZX £84: S5 22| £F Y Business Technology Solution: Supply
Chain Management Solution

HZ=U A HAsZX £848: A28 22| 254 Business Technology Solution: Systems
Management Solution

H=UA HAs2X £84: HG 22| £5F48 Business Technology Solution: Vendor
Management Solution

HIZUA HASZ2X] &34 XY O|ME 7|& &8 Business Technology Solution:
Virtual Event Technology Solution.

H=UA HAs2X £F4: & MU|2 £F 4 Business Technology Solution: Web

Services Solution

HZUA HAS2X £84: 48 £5 4 Business Technology Solution: Wellness
Solution.
HZUA HAs2X £84: 87 22| ZHE Business Technology Solution: Work

Management Platform.
HZL A HAs2X £FM:7|E Business Technology Solution: Other

& HHE HA&E2{X| 7tH 12| Content & Content Technology Solution Categories:

O O|Cjof, &0, JEMHANSAZL HEH7L, 0|52 I8 /HEE HME, 718, M~ iy
Ch MEMR: HE/AH 2 FtH 122t S
et 7E g

540.

541.

542.

i}
oH
k1
=
i
=
ro
e
u
[t
Y

Content-Advertising or Campaign Management Platform:
gtel =8 F= SUE. 0 EAB0= MEX=0

&l = Ty, &4, #me 22 S0l =

0
H

rk
oo

,_
I~

=}
=]
)

B ool
rir

omn |
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1]{x]
"
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et om
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H
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od K
o
bt
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M
rir

’

1 L Y (R

& Aggregation Platform: HF& ArXILE &HIXHE Qlsf EIHS| &
A

|2l Q2E AM8E = U siF= MHlx

o
bt
0%
10

o

E2| 28X Business Directory: ZH|XtLL A HEIHE
SFAhe 22FelojLt ZHY A flof L AAL EF

| & (vertical market; T2/ AIEO[E} B8t GBS AIESIO Lt A

EO/L} AH|AEE jgels EF M0/t 7/gEe 2L EP) +HA/ES FE

S8 WX 20 #3 48 127 & 50/ A0

oo I ort fu TR ook oR N rh
A
i
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in}
n
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at]
s
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543.

S44.

545.

546.

547.
548.
549.
550.
S51.

S52.
553.

554.
555.
556.

S57.
S58.
S59.
S60.
S61.

562.
563.

e EUAZIAL SESZIEH B8 E 7 Us ERME E8Y + US
ZHIE: HEUA HE &8N Business Information Solution: YA ME27H52 AR

|

(BY, OAIE, T, ATRHE, ZAH = 7B 7| 88 )0 =82 F=
ZHE: AHE M £FM Content Analytics Solution: MPXFS0| HHX
A= HEXe HojE 24 £8MH. EFA= HH

H

E

S HAZ EQ O] (proprietary platforms)Lt 21
td F=HoILL 24 £RHE Jhs.

= HElx 4% JjLo|Lt Fo|M 22N Content - Content Authoring

Development or Curation Solution:

ZHE: HAx OAE £FM Content Marketing Solution: Tt O|C|0f
o

=X

olgt 7

|_

i
!

£E US1 HiEY + s R

ZHI=E: HH= A R & £FM Content Rights and Delivery Solution

ZH=: F2tREAd FE £8H Crowd Sourced Information Solution

ZHX: MAYAENRt BT EME eCommerce & Billing Platform

ZH=: 383 AME HolH & &2 Financial & Market Data Information Solution
ZHX: U8t TE MH|A General Reference Service: YH HEItLE ZAIXIE 91T =X
£ X BOIL £RM2 222, 2HY £= VIR ZAFM FE, 4. JA 2
= 2 M3sHor 2.

ZHX: HY/08 B £F M Health & Medical Information Solution

ZHx: 2HY Aot EMES ot WEMH|A WIS Information Service Delivered as

Mobile App or Platform:

2= HEYE &8 Legal Information Solution

Bl 0|C|0|/8E ZLEZY &8N Media & Information Monitoring Solution
CHH'E BHZE 7|= Multichannel Publishing Technology: ZE|X{'E(H, ZHY,
S)2 SOl ChYet WEjo| AHHXHAE H|CQ, O §)8 Hi=Zg &=

pHl

e

bt

o
of>
£ 1o

o
uju

T
M
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Applications
ZHX: HotE HHXE A8t MH|A Service Using Aggregated Content
ZH=: YAEZRE QY SE HH= &7

alal M Solution for Integrating Content into
the Workflow

. 2HX: DICIO/EHUXE RISt HITIR Z3E Video Platform for Media & Publishers

s H3A=EX| 7tH 12| Education & Education Technology Solution Categories

O PK20(EE &6¢) MHO HEE + U= I L2ZELO, CXE HH=, 22120
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SA|AH”, A7tE 7|1& JWLAELl |, MEOLE MH[A~ S27. g st X| & &£2M Education: Science Instructional Solution:
Ct. HEME: HE/MH[2A FHH D29t Y S28. W A|'§|I'_f§.*0|L-f M| XX £2M Education: Social Sciences or Social Studies
2t ZHe| 12| Instructional
S YN ES -cn’—|6._F &2 Education: Solution for Special Needs Students:

-
S01. w=: #e| £&F M Education: Administrative Solution: 529. :L: ;1 o xrole ofst
S02. 18 O|&&32|0O|EH|E] £FM Education: Arts & Creativity Solution: 530. W%: Halt 28 KNS §2 XM= Education: Source for Reference or Education
S03. W g: AL SUYS I £ Education: Career and Workforce Readiness Resom;ces _
Solution: S31. WS: st EIt £F M Education: Student Assessment Solution:
S olmx|= AR ion: i ; ; .
S04. WS MAHE| EFM Education: Classroom Management Solution: S32. 1 ]: EdTechOlM B XS AL Education: Use of Artificial Intelligence in EdTech:
1S ISXZ o8t SHERO| AM a2 M o ) . . S33. WS: 7tA¥ Education: Virtual Lab:
S05. W=: WKALE fIot HHHQ &4 O|T|0| EF]M Education: Collaborative Social Media N
) S34. W=F: 7HMStE &8 Education: Virtual Learning Solution:
Solution for Educators:
S06. WS WIAEZt £F2M Education: Cross-Curricular Solution: P — o
S07. W] Wg FELE 7|8t £2M Education: Education Cloud-based Solution: &32fl) 7|47} -2 Entrepreneur Awards Categories
S08. WS PK-202 9|&+ WS Z3ME Education: Education Platform for PK-20: 7t EEH: 7HQ HYUXLE 2] FAHH (founding team). 2|A HE A== HEGUCLL Its
S09. 1 F: ELL/MA &0l §5& {I% A& &FM Education: ELL/World Language ShE 20208 Ol22| GXE IFE MY A
Acquisition Instructional Solution: Lt HEMF
S10. W& #2|E T MB7|1& &8 Education: Emerging Technology Solution for @ 2020 1 1Y 0|22 £EX YHE 7|5 SHAM(650LH0]) E= HIOR2 SHMGE).
Administrators: @ 2ME|7|=(1, 2, 3)E Mg, FRUXE 1047HK] 220t SHQfM(150 tHo)
S11. w&: A Y78t HE|ZH &F M Education: Game-based Curriculum Solution: ® ZHFH: AAMLAANA EFEE HdYsI XMt BEE W3 & = Us ESAE
S12. wg: CHE HE|2E Y ot X|& 28N Education: Instructional Solution in Other (BEEAE, 7|M 28, B2 5 SHE 235 Oio|Lt EF)
Curriculum Areas: Ch £E8=8
S13. W ]: K-12 AALL a-& 2| £8Y Education: K-12 Course or Learning Management xo|== olup= [p———
Solution 7t 12| o = i IS=& EEUYE=
(4e7Y WI (GE122 7]y (5.13~6.15)
S14. WS: K-12 7|Y £FM Education: K—12 Enterprise Solution
S15. W5 st5AAUt £FM Education: Learning Capacity-Building Solution: AS0 510 545 600 120,000
S16. w=: 2|t #HE WK EFM Education: Learning Relationship Management Solution:
o g =74 8 p s A51~A85 310 345 400 120,000
S17. n&: =KX= &FM8 Education: Mathematics Instructional Solution:
S18. W&: PK-12 7HQl W| &FM Education: PK-12 Personalized Learning Solution: at. Fte| a2
ne. x7|ne =& Eﬁ . . . Lo
S19. J.l_:—. |¢L:-.—OE—|; EiucatzchPreK/Early Childhood Learning Solution: A50. 23|0] KtoiEl Fozmdmg Team of the Year
s == S0l 7 == .
S20. J_._:—, —csou-:'o|—ro| |: . Edu;atzon Postsecondary Enterprise Solution: a HIZLIA HMZ A Business Product Industries
18 ==E0 S0 18 3
S21. JJ_'-I:T,'E;OJ.I_‘-\:T |22 Ws 2| &F Y Education: Postsecondary Learning Management b. H{=L|A )\‘iH|A AFQ| Business Service Industries
Solztton o0 e 2z c. 2H|Xt MEZ M Consumer Product Industries
S22. J.I_':r. 3ou_-2—o|-.-_| J.l_: EI Ed:catzon Postsecondary Learning Solution: 4. AH|XF ME|A A Consumer Service Industries
01e. ==1 So| Jjol I8 =2M : i " Coo =5
523. J.I_'-“T.'3OJ-LTT 2ol 74l W8 & Education: Postsecondary Personalized Learning 2809| J|47} Entrepreneur of the Year (REQ| HIUHE L1} SES & 9I9)
Solgtmn:oo olst AlsiSt = A51. &1, OAIY B! PR Advertising, Marketing, & Public Relations
18 182 93t Al & ion: ; ; ' &
S24. W= J'.L'DTE st datsts 28 Education: Professional Learning Solution for A52. QFEE - 24 Acrospace & Defense
Edl;catzooln: o40l/l0I T2 XA 22 A53. °|F, 0|8 X I{M Apparel, Beauty & Fashion
iml . 7 n X = A
S25. W= E-,I |/c>0‘|/._'01J-|’ﬁ | &% Education: Reading/English/Language Arts A54. RHEX} - 22 EH| Automotive & Transport Equipment
Ins(t)mctmnu(l)Solut:on' . o A55. 28 Banking
ml . N o] Jike1 £ = —
$26. W F: K208 ¢I%t =X Esports EF 4 Education: Scholastic Esports Solution K-20: AS6. HIZL|A 32 MEMH|A Business or Professional Services

2022 A H|X|L|ALHA EE2EQ7Z 29| HMESIZIE 010-2716-5830 29/44 2022 IHH[X|LACNY EE2Z 29 H{ASTHROIE 010-2716-5830 30/44



A57.
A58.
A59.

A60.
A6l.
A62.
A63.
Ab4.
A65.
A66.
A67.
A68.
A69.
A70.
A71.
A72.
A73.
A74.
A75.
A76.
A77.
A78.
A79.
A80.
A81.
A32.
A83.
A84.

AS85.

S8t Chemicals
AFH SL=RU0 Computer Hardware
ZAFH A2ZEQ|O Computer Software

A
a. ZYR 5008 0|2k Up to 500 Employees
b. ZYH 5009 0|4 500 or More Employees
AFEH MH|A Computer Services
CH71 Y Conglomerates

H|X{-L§ X Consumer Products-Durables
H|X{-H| LX) Consumer Products-Non-Durables
HMH| A Consumer Services
CH2tst MH| A Diversified Services
X} Electronics
Ol 4 X| Energy
MHE|A Financial Services
- 88 Food & Beverage
ME « MH|A Health Products & Services
S 2| X Hospitality & Leisure

~

™

oot _IE oy u1t| alo

O H > Y 1z op
=
(n
=
5
S
]

_|'.'1
s

FOICI Internet/New Media

HE Legal

MZ Manufacturing

UM - HHE Materials & Construction

O|C|0f - AEHIQIHE Media & Entertainment

3% « HE Metals & Mining

H e 7| - @R XA Non-Profit or Government Organizations
XM Pharmaceuticals

54t Real Estate

204 Retail

% |_| Telecommunications

|_

L& Transportation
SAIA Utilities

i
o

Y e EX-Z Website Awards Categories

7t EEOUY: BAOIEL E2O(HE =EATL HAB0| 25 + AT

Ll 288
XIEE dut=E HBEE [P
HE=[Ink=] 2 . =iz
el @H7YMR)) | GE12YNHR)) (5.13~6.15) 8
P05~37, P40~54 310 345 400 120,000
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Ch. HEMR

® 58I 205 HYst= SH M@0 o)

@ MOIE 3= ESFAMOIENAM YZEZ A (Y AOIEL HIZ
A SHEX| @b= AMOIE= AO|ES 7|51 §E4E HYSl= 382
I:Eél- Al

A FHE| 2| Industry Categorzes

P05

P06.
P07.
Po8. X
P09.
P10. H
P11.
P12.
P13.
P14.
P15.
P16.
P17.
P18.
P19.
P20.
P21.
P22.
P23.
P24.
P25.
P26.
pP27.
P28.
P29.
P30.
P31.
P32.
P33.
P34.
P35.
P36.
P37.

2022

S| A Accounting
F0, OAE B PR Advertising, Marketing, & Public Relations
S - Y Aerospace & Defense

>+ ook

2& | Automotive & Transport Equipment

Kt

i Banking
L|A MH|A Business Services

b Chemicals

St Computer Hardware
2T EQO] Computer Software

MHE|2A Computer Services

oV oY p¥ ke T orlo > Ho o
o[ | I I>| o2 0H1 -I>|

m m m

CH2| Y Conglomerates

AH|XY-LY XY Consumer Products-Durables
AH|XY-H|LH XY Consumer Products-Non-Durables
Ct2tzt MH|2 Diversified Services

H™Xt Electronics

Ol X| Energy

MH|A Financial Services

* 8& Food & Beverage

& + MH|A Health Products & Services

S 2| X Hospitality & Leisure

Insurance

IE K 4> ™ 1> op
mo o JT oN oH oo

Legal

M=

Axy -
O|C| - AEHHQAHE Media & Entertainment

244

Manufacturing

HE Materials & Construction

A Metals & Mining

H|¥2| 7|7 Non-Profit Organizations

XS Pharmaceuticals

254 Real Estate

2O Retail

S Telecommunications
Transportation

mE=
SSAIA Utilities
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PoE=RC

T =

U

FE[ 02| Specialty Web Categories

P40. %24 EE™ Best Blog

P41. =25 O|HY F22|El Best Email Newsletter

P42. X R4 22 ALO|E Best Entertainment site.

P43. %| 4= O|HIE RIAIO|E Best Events Website

P44. E| R4 AHEXAL BY Best User Lxperience

P45. %| R4 AFEAL QIE{TO|A Best User Interface

P46, %24 Y ZtU|/AY X Best Web Writing/Content

P47. %| 2% Z/AMZE HO|X| Best Home/Welcome Page

P48. X R4 EXtAF B2 AO|E Best Investor Relations Site
P49. [R5 TA| Y CIXtQl Best Overall Web Design

P50. X2 22tQl PRE Best Online Press Room

P52. %| @4 &8 AMO|E Best Shopping site.

P52, X| @4 &8 AO|E Best Social site.

P53. X| @4 WS AO|E Best Training Site

P54. | @4 H|CIR Ee= B & Best Use of Video or Moving Image
F55. |24 H|O|AS M|O|X| Best Facebook Page

F56. %| 4= QUAELTRM AL Best Use of Instagram

P57. |24 ER|H H|E Best Twitter Feed

o|HIE B3 Event Awards Categories
7t EE04: 2020 18 12 O|FQ| 20|E, H{FY, SIO|HE|E O|HE
L. 88

XIEE UutEE NBEE [

HzZInk = T2
el @7 UMK (521227 (5.13~6.15) EEM
P60~93 310 345 400 120,000

Ch. HIEMR

@ 2020 18 1€ 0|29 ¥NS Hig, T8, ¥, Ao et g SHMG25 Tho)

EE= HOR 3HMGR).
@ EEXE: H O 28, AMZ, HEXZ, 7|\ SSHME 2okstn
= 5 Aes E
® Credits AM&: ES2 1} 2EE ARO|LE =20 29 HE(ME Atah
2. 7He g
RO1. Ol&, @8, & Art, Entertainment & Public
a. O|=0|HE Art Event: &, 8<%, 72139, TA|, 8%, 3% &
b. &8t O|HIE Celebration Event: ZZl, HRFLIE|, HZ0| U0 H28H AL
=83 018 %, 7|EF S8 HI5t7| 23t o|HE

c. 20| E Cultural Event: Z2f0|E, &, Oz O[HIEL} Al SLO|Lt &

in
HN
rlo

2022 FHH[X|L|AHY £2E2Z 22| H{ASS=CHE 010-2716-5830

=B

’

2E8, X, 3 § 2oL oA UFdS BTG O|HE

d. AEHHQHE O|HE Entertainment Event: 22, /8L &£ ZE£ O/HE (20224
Al

e. O|AZEX O|RIE eSports Event: Y O[MIE, M=, EHHE 2F A0|AL} 2t0]

T
[>
Im
o
|0

2 HojX[= ZH™o[Lt HHAE (20223 44)

f. 4 O|MIE Fashion Event: {2, FA|, T, TtE| = T{M2H O|HE (2022
A
g. BN Festival: EEFHE FotellF7| 93 2, Gt 24, & £ 7|t Yol

Lt HRLIEIE @ HAEH
h. 2tO|E O|MIE Live Event: BIO|E SC, &, I{Mx, Alg, A, ZOC], 3&, MHA
2, EME, TVH 2i0|E d¥ts 5 o
i. XIXtA| O|ME Municipal Event: SEX|IAN0AM FaSts WAL EME, DAEE,
&, ZYO|E, o= OHIE &
2 O|HlE Music Event
EHOIME Pop-Up Event: FMZ A, K&l A
St 20| IFHLE= #ANAH ZdHE FAL
& &Y Public Event: 2 & HE{O| 22 O|HE
HE O3 HAEYH AXX OHEE ZET
m. EED& Roadshow: LEOIHME, Oz TA|
EA, ME B2 OHIE, =3, &, Uiz & Li2tLt MALl EF X9E =3
OXl= AlZ|= 4Lt O|HIE
n. 2ZEX O|MIE Sporting Event: 2EX 2&O0|L} J|E} AZX O|MEY} HEHE &
Oz, EHHE, Of2tE, AY, & 22X & 25

’

~
oo

e
ot
%

=

K=}

N

>t

o
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OF

o

1=
C

o
[

=
>
>
>
-
nx mE
>t
m oX

o
o Tk
=}

O ok
o HE rr o
_F

E

=
nE oy m X
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R02. MZEO|Lt XM= Brand & Experiences

a. BME 2H3l Brand Activation: F{ALQ| HMEFO|L} MH|A F HFEHZ AH|XH7L
AL StAL B9 det BME AHRUEIE BE7] fle OHEL Ny HY
b. EME O OWE Brand Engagement Event: EHEO| CHSH AH|XtO| BME E2|
AL 28 AH|AL HAE HEL O|HE 9| RutE Z5tA 57| et O|HE
c. CSR O|HIE CSR Event: X% FHRLIE|L} A2l M2|H, 2tEH, dHE HEE ¢
ob HARel AL, XEHQ MZR O/HE, wgo|Lt 2 =20 i Z2

OHIE

. ™A M@ Exhibition Experience

K& O|"E Experiential Event

0% XM In-Store Experience

BoH 22| O|ME Interactive Outdoor Event

. EA| O|HE Launch Event: BHE, HZ, MHA9] MLt HHE OHE

. Mojl&t O|HE Small-Budget Event: USD $10,000 O|5}

. 2ZM NI™ Sponsorship Experience: O|HEE &olf ME0| CHet CH7|X/ZEIH BH
E Age Us7| fe TEUHM/AEMY

k. BH2|HY Thought Leadership: £ =OFM BEMES ARIE HOF7| 2ot =8

=R R

—
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£ E4o| FHE 50 FoIE ETot AAE LSt} MEXQ oS ®S=
O[HIE (20224 AlM)
RO3. |20t 2tA Cause & Green

a. Y2 O|MIE Cause Event: ST 20| CHgt QX = SF&FO|Lt X|RISH7| 2% O|HIE
b. 7323 O|YME Fundraising Event
c. X|&XQ O/ E Sustainable Event: 12 ZSO|L} 20| Tzt QlAlg HOFT| £
oh HAXQI MEFO|LE A EE AT O|HIE
R04. 2|2|/0]E Conferences & Meetings
a. @& 0|2 Association Meeting:
b. AT A Conference
c. 2HIXIE A% & Consumer Show: MEZDt MH|AE AH|XHOIAH 22|7] 9% B2C

I_

Az HHED|, HA S

d. #YIM Convention

. WS-8 O|ME FEducational Event

. HO] Fair: OIE&AZE IO, FEHO, ST, A2|A0AT 0, FH2[O{H[0f, Tf
St o] St 22 ZE FEQ| T (2022 A1)

g L&A O|HME Healthcare & Wellness Event: 12, &e(A, il FAAZL, A
ZotA FO|LE 2H0|ZAEY & AFESO|LE Chfoh HEfo| HmEA AAmS
H 934 85 Z& (2022E M4)

2 2|9| Medical Congress

e
1o

o
[m
i}
=

O|HIE Networking Event: b2b OHX|HO|Z, AL|ED|E, FX HESLZ O

HIE, WY 2 § (20221 Al4)

j. otgk 29| Scientific Congress

k. 2| Summit: EFROEEL HEL 2O Q% EML E4S =9|5t7| ¢
o x| el 2lE, ME7HS0| 29 O ELt DIE (20223 414)

1. 7|& O|"E Tech Event
. EYO|E4 Trade Show
&/7{RLIE| Corporate & Community
B2B Ol E B2B Event
B2C O|#IE B2C Event
HRLE| &0 O|ME Community Engagement Event
7| O E Corporate Event
2 Hof 0|H.i Customer Engagement Event

+>+ g

RO5.

E Employee Engagement Event

o°=* o |
R |
o
ik
fo
2

59 ™ e an oo

7€ Hackathon: 0H7‘|E Ol O] & (datathons), 2 AlEt (20224 A4

E o o
=
LY

=

=
7‘.:.01 O|HlE Partner Engagement Event
gt O|YlE Team Building Event

o
om
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¢|4e|¥-2 HR Awards Categories
7} SZLiAL DE QAR THE

Ll EER
7‘7I’“_“ deEE EBEE R
Fte| o2 = =Sz
Fele @H7YMR)) | GE12LNHR]) (5.13~6.15) EEM
FO1, 02 510 545 600 120,000
F03 290 325 380 120,000

ct. MEMF
© 2020 12 12 O|FQ| =X YHZ 7|5 SHAM(650TH0]) E= H|ICR SHAM(GE).
@ 2021712, 2, 3)E A8, FaYXE SH 29k (150 THOf)
HYstn XA GEE M3 & = Use EFXNE

@ JHEFH: JARIEAA EEHES o
(BEXR, 7|4 28, 8EE & #HE BEF OIto[L EF)

et e e
Fo1. 22| QIAMS Human Resources Department of the Year
F02. 22| QALY Human Resources Team of the Year
F03. 22| QIARZE|At Human Resources Executive of the Year

Z ¥ 7)&22 IT Awards Categories
7t EECA HEI|&31T), AZEQO, ¥ /Y St AHE TE BE

L}. 88
XIEE UatEFE XNBEE [
FhE| D2 = Tl
el 2| @7AMK] (5E12Y7}R)) (5.13~6.15) EEM
HO01~02, H04~05 510 545 600 120,000
HO03 290 325 380 120,000

Ch. HIEMR

@ 20204 18 1Y 0|22 EEXA PHZ 7|E8t SHAM(650TH0]) =& H|CR SEAMGE).
@ 20el7|=(, 2, 3)E Mg, FRYUE2 10747HK] 228t SH Q%M (150 o)
@ ESXE: SHME Eestn O A2 FEE M3 £ = Js W8 (HELY, 2= X}

2t. FHE 2|
HO1. 23{2| ITR Information Technology Department of the Year
HO02. 23H2| ITE Information Technology Team of the Year
HO03. 23{2| IT22|Xt Information Technology Executive of the Year: VPO| &}
Ho4. 23| |1 7|&=X|@ HEfat 2 Best Technical Support Strategy and Implementation
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HO05. 23He| £|0 7|&X|Y £FM Best Technical Support Solution
a. AFH MH|A Computer Services

b. ZFH 7|& Computer Technologies

Z|¢H-Z Support Awards Categories
7h EE0Y: e 2| XY, d4 XY, 2o RX|ES, AT 59 S
L E8=8

o x7|52 AursE HEEE N
@R7LNK) (GHE12Y7}X]) (5.13~6.15) =ere
L0, 02 510 545 600 120,000

Ch. HIEMR

ﬁ% = o
@ FEHFH: JAREA EEHS 233 MM BEE I & =
=2
2. 7He| a2

L01. 232 X|R&F Support Department of the Year
L02. 22| X|¥E Support Team of the Year

IRL}19Yj2EZ COVID-19 Response Categories

2 7|83 3HM(650TH0]) E= HIOR SHNMGE).
HEZ 10707HK] qofst 3H a9k (150 £HoY)
Ae EENE

Y 582 S BUY BF IYOL} YT

7t E2Ui4: 2200 etd, 1, 18, WEE HMI6t7| s RELt HO20| LB
BUSHA T18ste A= 7Hel, OAE =ZFQ| JH0 FUE =057 Lt
=k
Ll E88
XINEE UutEE S [
1z Inkl > o Tz
el @E7YMR)) | GR12YTHR]) (5.13~6.15) SEHY
KO01~K08 22 22 55 120,000
K10~K28 510 545 600 120,000

Ch. HIEMR

%
02 p

HHEoz HHE 2 + AsUet 71X|7F A=XE 2HB50EH0f OfLY)
b. (ME g X@sts HIXEe O|ASO0| OfEA #d0 7|ost=XxE 29

(
( )
@ ZEFH: YA 2552 Y5t XMt EE M3 & =

o, =%, Ah e, Y, B0 oEA =
=3
— =

rir

ol
AA
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Fu

HEXt

(BEEXLE, 7|AF 28,
2t 7He g
INDIVIDUAL NOMINATIONS: 88 98
EEX Y, 2M EXIO|E, ATIE ZEA|Z0F &
Ko1. 23le| QB2X[@ HS4A (Backline Medical Hero of the Year): 20204 ZZLt HH G
O AIZtEl Ol MBS He|HU ZEE =F7| sl FAEQ g ot UAe dF
H, AL S7a 7|EX S 220l X||XEO| mEE
K02. 2312 & PS4 Delivery Hero of the Year: 2|0 A AtTDt HE HIEHSI7| 2/l
UAe I
Ko03. 23f F Y34 Education Hero of the Year: THS 7|7t ¢t stF2o| oA,
S2 flol F7I2 o2 MM, StnEY o|Lt 7|Et BHEXE
Ko4. 2dfo| XX o|& I Frontline Medical Hero of the Year: 20203 ZEL} HC|
0|2 ¥ Az|AL HEE =F7| /s dAEe 42 st Aes 2
SEAENKX|XILE 7|EF £ ol EX}
KO05: S
SHFOF LHY2 & 32
Media Hero of the Year; 7|Xt, HEAt =3 O|C]

i S o
K07. 232 SSAH|A HS4 Public Service Hero of the Year: Z&2H At

ol
o
B

k=3
=
=]
K06. &9
k=3
=
E|_=|

K08. 2dl{e| A0f E= SAAMHA HE4 Retail or Food Service Hero of the Year: 20
HO[L} S4 MH|AYE SAAL
ORGANIZATION NOMINATIONS
K10. |19 2 ZZ4 Most Exemplary Employer: HGY 7|7t =t ZSYAS AT,

=0, ATE RAIBH7| A &2 =H

K11. 19| 7HX|les 7|® &34 Most Valuable Corporate Response S8, 112, 717
LEIS| 2tES Qo) MHEHR =S 2 A

K12. 19| 7tX[Qes FE &S4 Most Valuable Government Response ZZ|1t ZAJUE
o etdg I3 o2 F& =3

K13. 19| 7}X|U= HIEHE &34 Most Valuable Non-Profit Response
MARKETING AND PUBLIC RELATIONS NOMINATIONS
K20. 2Lt 2ol 2|1 ~H0|C|0f Z&Y Best Use of Social Media — COVID-19
-related Information: G| 21t QHHSIHA T Sot= WHES SISO L2 24 O/Co
FHRL A Ol M
K21. RELt#A ool %19 HFUAHO0lMoL PR A QY Communications or PR
Campaign of the Year—COVID-19-related Information
K22. ZZL#A Zoiel x|l OiA|E ZmelY Marketing Campaign of the Year—
COVID-19-related Information: #& O|C|O{E O|&3%t Ol
PRODUCT & SERVICE NOMINATIONS

K25. DELtaE 2o X1 9|eF HAld Most Valuable Medical Innovation
K26. ZELtEHA 22| %11 7|& 44 Most Valuable Technical Innovation
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3ejsfje|E| B2 Creative Awards Categories

1 HEA Most Valuable Product
24

Most Valuable Service

7t ESthH: ~zae|, 7toetold, ofE Cl#EM, HE, AVAHZE, ofLmo|M, UHAER 0[N,
ALZL &
L. #28
XIEE Uut=E XEBEE S
FtE| D2 = o EZCfz
el @HE7YMR) | GE12LNHR)) (5.13~6.15) EEH
D01~03 510 545 600 120,000
D04 290 315 380 120,000

Ch. HIEMR

@ 2020 18 12 0|22 ESA AHS 7|Fe SHAM(6
@ =2M2|7|2(, 2, 3)E Mg, F24Y

® ZaAFH:

l:l

S|
S|
HARIROA 2552 &

(BEXZ, 7|A 28, 2= & #HE 25

B M (650CH0]) EE& HIC|2 ZSEAMGR).
TR 2oFst 3 Q%M (150 THoY)
ot A ESKE

2. 7tE 22|
DO01. 252 &1 = C|XtQIS|AL Advertising or Design Agency of the Year
D02. 252 22|0||O|E|E 5 Creative Department of the Year
D03. 2352 22|0|O|E|E . Creative Team of the Year
D04. 22| 22|0|O|E|E E|X} Creative Executive of the Year
ZWYZ Publication Awards Categories
7t EEi4: 20204 1€ 1°' Ol =7tEl Omd 2|ZE, EER0, OFEY/MET|E, w20 H,
AtE, 7|E EH
L. EER
zINEE YeEE HBEE I
FE| 2 = : ZrjeE
el AE7LTNR (5212 U7X (5.13~6.15) B0
NO01~09 310 345 400 120,000
Ch. MEMR

@© s8I 2WE 2ot SHAM@oo THol)
X

2t 7| ng|
NO1. %%

2 EZAMO|E0A PDFLIYS HE
HE ME: 530 2EE ARoILE =X o

e 20N Best Annual Report

St7{Lt URLZ M=

=

ek e (M A

[uilyui)
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NO2.

NO3.

NO4.

NO5.

NO6.

NO7. %[ H|Z=L|AS Best Business Book: 2020.1.1. O|F Zt=l 3§, 4%, ©
H, AN EeE, 7IGA, RMAE S0l et "X L AS

NO08. %] H|=L|A HINAE Best Business Podcast: MAHE Il 2~3742] TINAEE
==X-1 A

N09. X[ R4 WM = ZAEM Best White Paper or Research Report

0
kal
IE

o 1C ro o

Q1 Publicly-Held Corporations

IS
N
=

| Privately-Owned Companies

oz
\l\l

|2 Government Agencies
2|Z=2 Non-Profit Organizations
Associations

ALE Best House Organ

QICH4 For General Audience
b. AH—HE For Employee
c. AQIE-7|Y For Customers (Business)
d. MRIE-Z7|¢, §&,
R4 O E/2E EZ40{/7|E Best Marketing or Sales Brochure or Kit
"Rl Publicly-Held Corporations

i

gl
o

o o n

H

o

Bt
o -0

o
ne
rE -|> for

A

7|Y Privately-Owned Companies

Y

7|2 Government Agencies
2|Z=% Non-Profit Organizations

Associations

ﬂoQ-iIIrQO

a.
b.
c.
d.
e.
N

-|0 |10|' [as

b

|
a. 50

AMAY Company History
0|2t Up to 50 Years
50 0|4 More Than 50 Years

I'_'TL

3| For Customers(Public Enterprise, Government, Association)

Hioa ol

ZETHE Other Publication

a. 7|

b. Y&

& Company

Government

c. g3 L= H[H2|THH| Association or Non-Profit

d. 22 Public Relations

%| 24 MAHY Best E-Book: 2020.1.1. O|% 7tEl 2§, ZE, MEuS
Ha2|F, 7|, AT SO 2eh TR
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Z£49 53 PR Awards Categories
7l B4 7|1 HRLUAOIM, EXtRtaz|, HRUE YF, B2 59 €&
Ll 282
XIEE UutEE XNBEE I
Hz[Inkl o o Zris
el @E7LTX|) (512K (5.13~6.15) 5
C01~03, C06~48 510 545 600 120,000
Co4 290 325 380 120,000
C05 2= 2= 55 120,000

DAl 2XM, B, ME7t % o[ H|0[M ZIE| 12| Agency, Department, Team, Individual, and
Innovation Categories
Ch HMEMR

@ 3HAM: a, b, cE B HE AFGYME E= HILREZ HE)

= =
@ ZEFH: JMA-A EFAE 2T MM YEE M3 =

a.
b.

C.

e

T M, BM, E, F27F 27 HARE 3P YH (200 EHOT)

0 THO)
EZM7L O|Fst EEStALL oOdFst AN MY JtssiOH 58 PFQ| CHE 3
AtLb/Z2 FALe] O|F Mutet HlmshA EHE Z(250 THOY)
EEXNE YT 23 ¥ FIOXNES0| ZFX X0 o{EA MHIFFSE &
20| ZYEXE HHE Z(250 THOf O|LYf, MEHALSh
|.

s = As BESKE
(BEEXE, 7|M 2, 822 5 SHE 235 Oi2o|Lt EF)
ot FHE| g
Co1. 22| SEZ|AL Public Relations Agency of the Year

C02.
C03.
C04.

C05.

C06.

b. OtA|OH(Bt=, &=, Y&) in Asia (China, Japan and Korea)

23120 HRLUAO|MEM Communications Department of the Year

o] HRUAHOIME Communications Team of the Yea

Zljo| HRFL|AHO|M, EXIRtEE|, SEZE|Xt Communications, Investor Relations, or
PR Executive of the Year: VP XM 0|

22| ARUAO|EHEZ} Communications Professional of the Year: H|&2 717 L 7|0|
M, PR, IR H27t7} 220 O|ES X, =5& 8ls

=23l2| PR O|'=H|O|M PR Innovation of the Year: {HLIH O UH, ZAL
SZ0IA 20208 FH AlZHE SFAQ Jut

7l&, &l

7

2shel ARUAOM E= PR AHQ/ZZ2YW Communications or PR Campaign /Program of
the Year
Ch HEMT
® 38M: a, b, ¢, de B ATLME E= HORE HE)
a. HHQ/Z= O] AEFSH

2022 SHHX|LAY &

o
o
o
Ao
10
£
1x
rot

2SI E 010-2716-5830 41/44

EE8%ts dHQ/ERIYW LY A AT O|R, HAIZ W7HX|Q] Hat, X<t of
ZA™ (250 THOY)

Amoym= O MIY by MY 7|t =1 %, 32(0o|E|E/0|Clo M2k AF
S (250 E£HOf)

20203 A|ZHE AmQl &7

A et M= Zut (250 THof)
F 9 EAXET £SO X0 ofEA HdENCE 30| LJUE=XE

2. FHe| 22

C07. 0=/22F Arts & Entertainment: 0|E0|Lt QX0 25 OHIE Z2OM 55 5
B7Lt X =S =0[7] fI3f Al Hm /==

C08. EHE/HME2| Brand/Reputation Management: LYt FO|Lt EF TETHO|A =Zl9|
Y2 L AL, ZRRHSALE THUAFZ|7] sl HAISH Am /== 3

C09. ARLAO[M 2[MX| Communications Research: AtRO|Lt HFL|AHO|MHE TS &
SE7| Rl HAIR ZAL

C10. X|YAt2| & Community Engagement: S8BT WY 2 X|FAIZ|QL HAE WAHLL &
A7l =82 & An el

Cl11. X|GAS|HA Community Relations: X|&dt= ZZ0f| CHSE 2t4l, Olsl, 7|2 S0 2+t
2SUAE SHAIZ|7| S dme/zz

C12. 7|& ME2 92t 22 PR Consumer PR for an Existing Product: 22H|X{E 9|t Ao
/ERIYM/EE

C13. 7|& MH|AE I8t 22 PR Consumer PR for an Existing Service: 074 MH|AE Q|ot
Am /o= aM/es

Cl4. 7|¥AHSFLIA O Corporate Communications: 7| @A FLZAO|H &F5S S 72
HEPHOl FEE 227 fIT Aoz

C15. 7|L™M A Corporate Responsibility: 7|12 At2|H MAZ 2&SHH EHoF& AH /=
2IYES

C16. Lt2t, X[, T A| Country, Region or City: L2h, X|F, ZA[O|A O|FO{Tl Amol/==
i

C17. 22tQl 7| &2| Crisis Communications Online: 97| &2 A4 O|CIO{E 283 0
ok At

C18. ?|7| 22| Crisis Management: ?|7| &2t 7 FL7 0|4 H2|E &S 0|83 At

C19. CIX|E O|C|0f 22| Digital Media Relations: 24 O|C|O{E 0|83 433t PR AL Ql

C20. CtAd, BS, 88 Diversity, Equity & Inclusion: AEXE, UIF, ZuLt 45 X&),
A 5SS SiMAIZ|7] 9ot A /=2,

C21. & Environmental: A2|0| 4EHQ HME AR A0 =HE S&E Sg2d AQ
oyEz a2y

C22. O|HIE/O|Al Events & Observances: =AY, 7|GAl SHAt
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C23. FBAMHIA & EXIXb 22| Financial Services & Investor Relations: @88 E0|Lt MH] C45. AEX Sport: AZELE 2N T2LEMSY| 28 PR HE| ¢
A =2 EXIR} 222 93 PR C46. 7|& Technology: H|FH| 52 AH|X O HH QS Zotstes 7|&20F2 Am/==2
C24. A8 & Food & Beverage: i h
C25. AY/7VSHY Gaming & Virtual Reality: C47. SZ2|EY Thought Leadership: 7HQI0|Lt ZZO| MZt2|G Y AtA0|Lt Hits HHS
C26. 22 O|F¢ Global Issues: Z|2= 270 O|HOIA HAZIRAE 2L ARYAHOHEE = AL ZXAZ|7] Qe AW /Z2
2Ho2 Fioh HHe/z20H C48. 4/t Travel & Tourism: g, Ofd, SHOILL 2tFLHH0|M S2t0[GES Y S
C27. WAH O Healtheare: H|FH|LE &H|X} CHetES 3, AAAH O 2HE AHQIOL = 27| fle HAIS Ano/ZzzH
ZOH
C28. AERAA 2| Influencer Management: TEEQl O|C|0J7} Ot AFE AERAAE
0|83l 2t PR M|l
C29. QIEFAA OMAHE Influencer Marketing: 2= O|C|0f AZFAAZO| HEHO[L} 2[X|E
AL FTUAZ|7] flet Am /=2,
C30. &l - O|C|O{88 Integration of Traditional and New Media: &XQl O|C|0jQt A4
oiciofel #HeolXol gatg Sl o|F% PR ZH 2l
C31. B Internal Communications: SLJOILL 2|} § HEDAHES 9ot n|o|Lt FE
HSS flof HAlsH Ay Q/==2 3
- 5Y¥ 1008 O|L{ At organizations with up to 100 employees
- ZYR 100 Ol At organizations with 100 or more employees
C32. Olfr 2| Issues Management: TY S AtY TEFO| Stoist I2 71E £+ A= 0
#E ChE dme/==1H
C33. MOl &t Low Budget: $10,0000/2t2| XMH[BCE FIE HH /==Y
C34. OHAIR-Z| Y Marketing-Business to Business: 7| P12 a2 MHE A, 7|E A
FOILE MHAE SESHY| fl3f TAUE HmQ/==0
C35. O HIRIE CHMC=2 sle AX|

7l -2H| Xt M2 Marketing-Consumer Products: 2 2

F EAM, 7IE MES 22| 2ls MY Amo/==

C36. OtAE-AH|XE MH|A Marketing-Consumer Services: 2H|AIE &2 ME2 MH|2A,
71 MHIAE ZESY| s HAMUE Hm/=20H

C37. OjA| 22| Media Relations: S 2L QI0|A HE O|C|0je B&

C38. 23t Multicultural: £78 22 THE EfZIcz HAsH Ane/== 1

C39. MHE/MH|A EA| New Product or Service Launch: MHMEO|Lt MH[AE AJ45HY| 2
of AAIDH Amel/Z2 0%

C40. HIZEl/XHS Non-Profit/Charity: HIFE|L} X770 ARL S L2[7] Lo AL
QyZm=H

Bl
o
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o

C41. SSEHM Public Affairs: SSEM, H&, 78, GXESOILL WH2S0 S F2H
= A I3 O E Ho/Z= 0

C42. & MHIZL Public Service: M2|H Olfr, ZHHE, A SO et 52| OIFHE =
0|7 2l AlSH Hyel/== 0%

C43. 2480|C|0f =& Social Media Focused: 2221 A4 O|C|0|E 0|83 AHQl/Z= 13

C44. 2ZEMY Sponsorship: OfH O|MELL SFOM AEMYES Y2[HL FTGHT| 28
Algh o Q/z==
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