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CAMPAIGN STRATEGY & IMPACT
State the Problem
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Outline the Strategic Process
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Where was the data for the solve sourced?
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Did you connect directly with the audience you are targeting?
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Did you partner with multicultural media sources or DE&I focused
data sources to obtain relevant statistics/evidence/background
on the communities featured or targeted in the campaign?

300EH0] OfL{




IMPACT/IMPACT METRICS

What type of impact did the work make on the community?
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What was the campaigns reception or public acknowledgement
ost-release?
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