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1. EEAE/IZE 2058 252 M2, Ay oo 22 5+ AS
£E7F (Categories Group) MEZE 11E
ACTIVATION & ENGAGEMENT 31
AUDIO/RADIO 28
AVANT-GARDE/NNOVATIVE 13
BRANDED CONTENT/ENTERTAINMENT 47
COLLABORATIONS & PARTNERSHIPS 22
DESIGN 30
DIGITAL/MOBILE 36
DIRECT 32
FILM 25
FILM CRAFT 16
FINANCIAL 41
OUTDOOR 36
PACKAGE & PRODUCT DESIGN 28
PRINT 28
PUBLIC RELATIONS 31
PURPOSE (ij POSITIVE WORLD IMPACT) 12
PUSHING CULTURE (iii BRAVE WORK / BRAVE CLIENT) 1
SMALL AGENCY % %% 28
SOCIAL MEDIA & INFLUENCER 19
SPORTS 22
START-UP @22 &8 28
STUDENT 33
THE 3D DE&I WORK OF THE YEAR AWARD @2 &8 1
THE FUTURE NOw @2 % 5
THE G100 INSPIRATION AWARD @ %% 1
THE NEW YORK CITY AWARD 1
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© NYFOIAE FlagZh 281 RE ZHB0| T2t AIZALE MAIZL ZALIA
YY A2, PHANEOZ WHEHD SEAY Credit YEHO 22N Yk BE ARS2
% 3|7t HSTAEIMY EY 4 98

o Mg oLt O|AE ZEXO0| Ot EFXAER
2 AMQIeE EEoF &
® Campaign: 2~57if ZE0|L} ALQE YRE AEE HHF. FIIE Lo 2FXE(FH O
2 H|C|QL HojlA HE ) HEZ = US
5. 28 % &2
O EER (B Uss)
+& Single Single PLUS Campaign
Z7\&Ql: ~ 20224 18 312(8) $500 $600 $1,200
UetEE: ~ 20224 48 12(B) $600 $700 $1,300
X|E0b: ~ 2022 48 2228(3) $650 $750 $1,400
shdorz: ~ 20229 48 22%2(3) $100
@ £Zz 4 oy
@ ZH=tm: 0|=22(US Dollar)
® ALY 2¥8SF, M8ItE
© MEIE 8: TUO| Visa/Master Card 3%, American Express 3.2%7} FIH&E
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@ fHE, M, 2 3 2dWSF A sNlsE2E EEA BY
® =22 s 73
@ £FE Zd = 142 O|Ujo] 2¥T A0 oisf 2EE. O A0z =HEY s1004 &
2|H| & (administrative costs)O| F 1t
® NYFQ| MAA|AHIO ZZX0| 2N UAAL AL Tl 5L S0l 29E[0 AS
40 288 ZM = 14¥ ojujoio] stE=S eHsiHetE SHEEX] %8, 0 R
HALE X %2 B2 NYFOHA‘I'.: HAE SR %A YE2 =& AL O|HE2 EFA
o| MEHAFEHY
6. ES0Y
O = ZHEE 150,000
@ FomY Hst | E|
e e o8
Of AHIIFQ! B S} H| KHH| Haz (AlsAla =Zgh 200,000
(30X ZE J|FE, ke 150,000
A|_L|:'_TA|ﬁ _7§_||:H 100'21_}'01 7|Z¢S) ﬁl-%x-"& 150,000

7. 8% &4 Xd
O BE EEMs £8 182 55 ARE MEE A
@ EF MOIE0 23{M A= ZHE0| 65 Ol¢t OIFH &S0| QoW EES oK &2 A2
B 350 M52 AFE + AUS
b EEE /1 Ay Uy
® Ee T2 EFA HEeh A0Z AAMOIE ATHE7| HE0, +H4EHEY, EFA,
BHEY 52 FEet HA tjaskzE #7182 A
Lt. 222 %M Jury Brief Requirement
@ ZE EEXE HARIYES ZE It 222 & = U= Jury BriefS HMESHOF &
® A EFZ0| of Ftna|ofM of &2 ZOLOF St=X|et 1 0|fE AP + U= &

BARE RSO HARIROA 2T A
(© Public Relations, Small Budget/Big Idea, Pushing Culture, Innovative & O &2

U3 YHE 98T & Yo 1Y 9US BET A

® o= HEH2 222 £ AMO0ENM XMt BE AlsAlalY HIES FESor o
® Film: 7b5ot® H0 2 H3l= MAQ Xtat2 4Ysto] XE. o, AgHEol S

= o
© Audio: 0|7 Ot ZR0=, HARIRE0 EFAS Oldle += UACE BT Y& &
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8. 7IgH 7IE
1. UPLOAD OPTIONS:
© E8 X 2HA0M TS HRE
® HAO0FR =, ‘My Account’ H0|X|2| Upload Piece link0|lA ZZE
@ Case Study Videos: 322 H7|X & A.
2. OJC|OfE HE &4
7k MP3:
@O MPEG-2 Audio Layer III, stereo or mono, 44.1 kHz, 16 bit sampling, minimum
sample rate: 160 kbps.
Lt. JPG/JPEG:
@D 300 dpi resolution in RGB color, 2000x3400 pixels
@ CMYKZE= #X| @3
2t. MOV AND MP4:
@ H.264 compression, 10-bit video sources are preferred (Select “Enable Streaming” or
“Fast Start”)
@ Audio: MPEG 4/AAC Main Profile compressor with 48 kHz 16 bit sampling. (160
KBPS minimum, 256 KBPS recommended)
3 ProRes LA HX| QIF
ot WEBSITE URL:
@ HAO|ERET otL2} J2|QOlE[E LSS X FE A= HHOXE HMEY =+

g

AS

@ ZE YAFAEs 2022 7K BS}E[0f0fF S, AJELL 201 QO] HIEZ EF
oz AZE = AEE S A

@ 385t HAQE HAE s YAO|E0 E1n3|At O|ES EX| 2 A

@ Youtube, Vimeo, Soundcloud, 7|E} AE2|W AO|EE &l £ 42, IS 2
2e = ACE g A gof OH FHO| QoW FA EZE0| mo|d2|AE O|&o M
FE|H, AALB2E ALY £ QUEE L} H|C|R mMAS HEsHof &

9. =% E=

@ Shortlist: AY=H O|HUYZ SEHEH, 240|T[0fo|M AFEE + = O|OIXE ZAE.
@ Finalists: AIEEH O|H S Sl +LLES SEL20, NYF EAOIE, O|HY, ~40|C]

of ZFot MY =D HAX S0 E=ARZ HiZE

@ Best of Show, Grand Award, Gold, Silver, Bronze, Signal, Brave Work/Brave Client,
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Industry Awards2 Executive JuryOllA 278
® d2| =%

BEST OF SHOW

GRAND AWARD

GOLD

SILVER

BRONZE

FINALIST

SHORTLIST

10. INDUSTRY & SPECIAL AWARDS

HOLDING COMPANY OF THE YEAR: 2= DO|C|O{0{A HIEQIIAL X ZIFASE0| =4
H+E SYM MY =2 228U oA Foixe ¢

GLOBAL BRAND OF THE YEAR: 2it&Ql 7R L|AH0|MELCts Al™o|n 32|0fo|E| 23t
OAEeZ M £F A1 FtHD2(0M X1l F+E B2 B™MEH FoX|= &

GLOBAL AGENCY NETWORK OF THE YEAR: MA Z=Z Ignt ZiH|n2|oM XCHEREES
22 advertising agency networkO| =&, HESIZ 2|At=, WERIOM 100% Z2 X|H
£ st A |ALO|ALL O|E0|Lt ERHEE ALESI0] WEQAR AZAE A

REGIONAL AGENCY OF THE YEAR: SOtM2|7}, HotH 2|7, 5&/0t=2|7t, &, OtA|O}
BiE 570 X922 &, 24 XgoM ©H 28 &0t 7tH 2|0 X1o| M5 &

rot

~

2 advertising agency”/| 4.

BOUTIQUE AGENCY OF THE YEAR: WE®3 agencyO £otX| 41, Z @ 509 O|gke
S|Ab BOIA AlEO| Zot AUWES T FDE THE agencyl| T A SYSHILL OHE
EEToz %A 3749 CHE #(1S, 25, 36¢h2 udlof st mo|de|AEE {2
A %S J=21F Auel 2252 M2 HUMSHK| %3, 2o 2H0 H= agency’t S E

Fod
BEST NEW AGENCY OF THE YEAR: &8¢ 3 0|2t Zus[Ab S0 IHH2= Fojd 3
2IO0lE|2 SHE E0|1 RUs A & 21 SHS o agencydl F£ . SLSAL T
2 EFHCE A 379l BE H(15, 28, 35d)2 T 5o, TO|2EAEE HE
3=

o 20| X agency’t S

W

INDEPENDENT AGENCY OF THE YEAR: Z&FH|(3llY Z1zAtolM EEJHE CHE A Z
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FILM PRODUCTION COMPANY OF THE YEAR: EEFN(ZZHM, CfdiAl, T2 ZHEHI|AL
S)°t g0l ZE Y 80N 7t =2 T+E 258 MEANA 08 EFAE
2 MEALSO0| 4 = ATE IAYCIE0 HZEAE HEA] ZEFHA Zict

=L C}.

BEST OF SHOW: Executive Jury=0| 34 &% S0|M EL3 ¥ E LS oHat 32(0)0]
E[H|E|Qt O|=H|O|ME 7Tl Bt 2ZF oA 40

UNITED NATIONS DEPARTMENT OF PUBLIC INFORMATION (UNDPI) AWARD

D FEHAE[HI FASE = (United Nations Department of Public Information)2 19905
B Hatel o, of#AY, A7HE, HIV/AIDS Eatst A, 21d, Bzt =3, 2UEX|, X|
SX01 Y, vlE E|X| S @I58 Public ServiceE Al US.

@ Public Service EF2% & Finalist 0|4 $+4%2 FIHH|EQ0| 82 XAHS XNS2E ZH

T, %2 UNOIM 47

11. CREDITS

O AED DS DE MBS, YNIAN, SHS KU, AFEY S BEE DE A
S0 OIS MM E2m o) LYY BoH ofL|Et FSHAEIY HAEYNE 2
o 4 9.

® FPCiE Yut 5B O MBS0 B SEAE SEH0| AEAAE 040 MY
3BCiEE oD +BY 4 US

® FEOZ 3 2CIES +HSHY $500] £t

12. A S HEA

@ BroF AL EEZ0| TA|, HAOIE, EUE S0 5= AE X oW =52 0
NoZ NAstL oS 2 A
John Ottinger: John.Ottinger@NewYorkFestivals.com

@ BE EEZEE International Awards Group, LLC 3 XtO{& 1K 2 AME Awards®, Midas
Awards®, Global Awards® % New York Festivals® (O|F NYFE ®7|)0|AM uF7|#0[Lt
ZHALHN, FnXE0L LS SOl tiet XFE fsi ZfHHolde = As Aoz

&0 BHEEX .

=
® 53| EFXE NYFO| 2ZME @2 FHAOM deiXls f& X F=2 AR EE Y
Z2 JHE =z2|MEo[H0of thsl NYFL NYFEHESO| Hst= o X st Hof o 2
YEIE WX YSS S
@ EEXE NYFOIA E8%0] s E2|0[=0t3, JHEL S& OfLIHo|d, &g Oto||
52 A8ste AS siEtel NYF= T MIAI0IM NYF 4258 4983517 fIg TV, 2t
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2, W ZHH oM, EH|TH, &E, HICR HOIZ, EW, DVD, TA|, g &0 =

SAL EFA FRFOIAH EE2o| h7hglo] EFHOILE 2to[dATt A= EFHE ABE
A Oolo
T MO

® EBAE M0 AEE 2= S0 ofjsh Zast 2o|HAE Zn AAL B F
OF &. EFAts, AGAL &, HHAXIL 7|0 22 XH Kol 2S5 HE
2O 2E = U= ZISOILY, ASAL FEAL, HABXZE NYFO| CHel oSt H3At2|
HELt EFHe | CH3H NYFE RHTESHA

oLt WsHE a7sts A
EE0 MBet /= o7 7|

O 2= EXM HEE Xt2e BEER @S

D REHAEEON EFHL AH2ES U] Es ZRENS s TAL AIM, FAL S
Mg = A= B2 THY

® EEXE E222M International Awards Group, LLCOIA @2 FHC =2 HWeliX|= &
20 Thsh SFALE 2EBARSO0| Ot HZO0|L BHIE 27 + 80 S2stS.

2022 8 ¥ 3EI28|

ACTIVATION & ENGAGEMENT 1&
@ EfZl 2rCjiAet HFHO SIS O|F0 AHE. HE2 443 MoH 2o Y

@ OHIE, Ay, Sl
x

| 2

® 23X Q(passive) A EC| EF2 WO ¥Z. 0 IAF A2 THH QA2 &
A= s 2OFTR 5 S 20| ot ERE XME =7 A iR oF &

@ EEH2 22 HPYO|L AF £ SHES SOUAL SEHO7 LY, SESHALE
22 AW AlLt2|2 #gh ofL2t AHIRIES| BEO|LE Hojol ZME HSHOIAHL Y%t
S¢ OO|E|{ 2 EojF0fof =

HAL7|E: + Idea/Concept 40%

* Brand Relevance 25%
* Execution 25%
* Audience Experience 10%
FtE| 22|
BEST USE

AE01 AMBIENT (7|&3t= CHEZLE 22 OO|’Io|L} Zra)

AE02 BROADCAST (TV, &2, C|X|E 4 O|0|X| s 2L &H1E)

AE03 COMMUNITY BUILDING (EE®TE ofL|z2t HYS Sl HAE SHAIZ| AL oA
2 METALL SSHA e Z3E sl ME22 7HKE BHEoUl= A AF8A ME 2
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Hx m=gh
AE04 COMPETITIONS & PROMOTIONAL GAMES (B4, Li7| =4, =3)
AE05 CROSS-PLATFORM (£H[XHE B0152 = Us =SSHALE 2ot WHES ALE% O
|.

U3t BUES. TEHSS HUES AWATIY| Yo LS XN ZUBS Ao
Of &. o7l Blol BHxo| Yegoz Ch2 O|CIOfUA HlXHA BHsts HEHo
S8 AHIS onjsts AL Ot

AE06 EVENTS & STUNTS (PRZE, HRO0[HE, A Z2totA )
AE07 EXHIBITIONS & INSTALLATIONS (HA|3], Ol&& MX])
AFE08 IN-STORE EXPERIENCE (C|AE#(0], HHAERO[HN)

AE09 LIVE SHOWS/CONCERTS/FESTIVALS (20|24, EME

, HAE|E)
AE10 MOBILE (B2, T2}7|, & Saf &2 ZHY J[7|Lt E3E)
AE11 PRINT/OUTDOOR (Printtt Outdoor/Out-of-Home O|C|O A8

AE12 REAL-TIME RESPONSE (¥X, S&AQl A1, HZIEQl 8-30|Lt Xfs0f Cist FXt
ol 2ot %HE)

AE13 SMALL BUDGET/BIG IDEA (M|2tEl OfA/XtRASZE O|Fot FOlh HA. AlZA|A0] 0f
Abot O] &2 grorof & MEHE EBA|FOF g

AE14 SOCIAL MEDIA (H[O|A5, EQ|E, QIAEIOMN 22 AH0|CI0f ALE)

AFE15 SOCIAL/ENVIRONMENTAL GOOD: BRAND (Activation & Engagement 450| Z

e Az SSAHAL 1. EMELL HI|7|YS0| F)

ojn

AE16 TECHNOLOGY (Activation & Engagement 220 %19 7|28 AE)
AE17 USE OF DATA (HIO|E{0f 2fsf 7HME|ofRAL BHSO0{T A2
CiolE £=To|Lt Z=A ClO|H AlZt3t = HO|E &% o &

= -

o
H
Hel
oo
o

AE18 VR/AR (7I&2iH0|L SZTdE & A8t A)

PRODUCTS & SERVICES BEST USE

AE19 AUTOMOTIVE (At%, £&, ™H|, 88 5. (BTS2 Transportationd] EFL A)

AE20 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHHIZE, AILIEA, A&, 2=y
S)

AE21 DURABLE GOODS (LXK, 7t7, 7tHNE, P88 TA7|7|, 22X 8F, &t

AE22 FOOD/DRINK/RESTAURANTS (ZE HE{fO| ME, 2, AREH, 2&

AE23 HEALTHCARE (HZ0[L} Az, &4, DELA, FAHZ S0 &3t HEO|L MH|
A0t BBE AE)

AE24 MEDIA/ENTERTAINMENT/EVENTS (2£ ®E{Q| O|C|0, 22 O[HIE)

AE25 NON-DURABLE HOUSEHOLD GOODS (24 &Z0|= &AH|X{(FMCG), ZHAE, &
B, SHEE, U0, MBEET, MU Qo] TifE = o AT L= 7|E 22F

AE26 OTHER (?I2] ZtE[ZD2[0] RX| G= FFOILt MH[A, OFF HMFOILt MHAE O FHE|

20227 S AE|EIH A DY EEQT Hi M-8 NYFSI=CHE 02-2144-0741 8/39



12 EFSRT A)
AE27 POLITICS & GOVERNMENT (&X|, &, 3388t H&HE HFJ LA O0|M)
AE28 RETAIL STORES & eCOMMERCE (Z2& AO(F Sl MXpa7qzl 23)
AE29 TRANSPORTATION (X|8Fd, ¥}, B, Xt e E
M, ZEAZE2 TRAVEL/LEISUREZ &)
AE30 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (XFMO|L} HIFZ|CHH S
2|3t Activation & Engagement 2AF0| ZEE[0] U SIAH AL 1K)
AE31 TRAVEL/LEISURE (H|&7|, R2M, ==, 232/0o|Md #ot ofLjzt ZE HEjQ| od,

BY, YN B =3

2
N
O
Jo
o

£ O

AUDIO/RADIO 1&

T NEE

O

1
@ 2ifedn, HHAE, AERY EE REEY 5 U= RS Zost 25 %

HAL7|E: -+ Idea/Concept 40%

Ot

* Brand Relevance 35%
» Execution 25%
4k
BEST USE

AUO01 :60 AND UNDER (60Z77}X])

AU02 OVER :60 (60Z0]4})

AU03 PODCASTS (Podcast &1L} PodcastOfl A E&AE &)

AU04 STREAMING (Streaming SXAtS Q¢ 1)

AUO05 RADIO (2tC|=XHE Qo &)

AUO06 BEST USE OF MEDIUM (EHE HAIX|E HESH7| 28 Audio/Radio &% =&H
o1 &HiXoz ZE)

AU07 INTEGRATED CAMPAIGN (Audio/Radio 2215 SAMO2 37| 0|49 Ct2 OjC|of ¥
EiE ALS%H AmQltt 28T = U

AU08 SOCIAL/ENVIRONMENTAL GOOD: BRAND (EEELt H2|7|FE0| FsH= Ats|7Y

ME fISt SSMHAL SSUS)

-

AU09 TECHNOLOGY (&A1& 0|1 32|0|0|E[Estn S&F0|L, MEH 7|&2 AHE)
AU10 USE OF DATA (H|O|E{0l| osf ZHME{ MLt CHEOIZI F2[00|E[Est XE. Ot23
HOlE s=ZOo|Lt &AL HIOJH AZtzt = HO|H 882 3t 2L ZghE)

CRAFT
AU11 ACTING/VOICEOVER

AU12 BEST USE OF HUMOR (ZHE T&A|7|7] s AHEE FH)
AU13 MUSIC/SOUND DESIGN

202258 AE|HZN BN EEQZ HiAE NYFSHSOHE 02-2144-0741 9/39

AU14 SCRIPT/COPYWRITING

AU15 SOUND / AUDIO MIXING

AU16 AUTOMOTIVE (At&At, 28, 2|, 98 s #HE ZE I151&S2 Transportation
ol 28 A)

PRODUCTS & SERVICES

AU17 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AtH|Z &, AtLHS A, x| &, 2l=ay
S)

AU18 DURABLE GOODS (LH7A. 7t7, 7t E, 7188 HAHI|7|, 2xX8F, &)

AU19 FOOD/DRINK/RESTAURANTS (ZE HEfO| AE, S&, MEET, g

AU20 HEALTHCARE (AZ0|L} AZztz|, &, LELA, FAUAY SO o HEO|LL MH|
20t HEE 2E)

AU21 MEDIA/ENTERTAINMENT/EVENTS (25 ®Ejo| O|C|0f, 22t O[HIE)
AU22 NON-DURABLE HOUSEHOLD GOODS (H#2# &Z0|= AH|T(FMCG), EEAE,
28, AYE, WO, MBE=F, HYH glo| TijE= & AIE L= 7|E 22F)
AU23 OTHER (?/2 ZtH 2|0 %A| @f= HFJOILt MH|A. OFF HFO|L} ME|AE O] FHE|
ne[2 FESHT A)

AU24 POLITICS & GOVERNMENT (EA|, H&, 33dMut & E 7{FL A O0[M)

AU25 RETAIL STORES & eCOMMERCE (Z& 0™ % S

AU26 TRANSPORTATION (X[|3tH, @A, WA, XHAHSFA 2HE O|s4Lh H™A7|, F&
M, BEXIZFS TRAVEL/LEISURER EE)

AU27 TRAVEL/LEISURE (H|®¥7|, &M, =9 I3z2|oo|d #Tt otL|z2t RE HEHS| ¥,

BY, YN BE =3

AU28 UTILITIES (&4, O|HX] 202 SHHE|X|= %3

AVANT-GARDE/INNOVATIVE 1&

O =551 MED o/Ho|n X0l =gHol J2|00|E|E Sz HHE F1=
@ M22 7|82 HE2U 7IES| &0 EWot7 Lt B2 TAE XMOotUA 3t EHES

@ EEXzeL FH AlFAI20 2 Of FHHR2|0fM &2 e KTt A=KE 7Ieg A

@ HAMSIEE2  Idea/Concepts F7tE W AZ|OOIE[E OtO|C|Ojet & ZHEFS TE0t=

Hojt tHeLEl FHE &
HAL7|E: « Idea/Concept 75%
» Execution 25%
FtE| 22|
AVANT-GARDE/INNOVATIVE
AGO01 AUDIENCE CONNECTION (CHEHS| 32(0f0lE|238t &o|X0

Ol HiHOo 2 AH[XIQ} HA)

2 HAHOL SHH

2022580 AE|HZN BN EEQZ HiAE NYFSHSOHE 02-2144-0741 10/39



AG02 CREATIVE USE OF MEDIUM (Audio/Radio, Film, Outdoor, Print &
EENEECE zs;emom HAH0|D SHMO YYo= OjH BE)

AG03 CROSS-PLATFORM

(&
Ut BUBES. TEUSS UM =Y olsh 2 SAH BAES A
Of 3. 07| Dl x| YREoz CIE OlCIofoA XS EHsts Myl
S3 #Helg olnjsts #e ofH)

AG04 DIGITAL TRANSFORMATIONS (M22 43S HFRALL BHE7| Isf CHEts| Az
40| 40|

ofolE|238tn Ho|Mo|n EAMo|1 SHEQ YHOZ Digital/Mobile &)
AGO05 LIVE EXPERIENCE (ME2 Sl EHEQ} AH[X} A7)
AG06 PACKAGE DESIGN (CHES| 22|0f|0|E| 23t &o|Xo| 2 4lXo|n SEEQl o

mj7|X| CIXtel)

AG07 PRODUCT INNOVATION (CHEHS| 22|0f|O|E[ 25t ALE & o[ X 0| ALt
EEALL ME2R HE)

AG08 SOCIAL MEDIA (EHEFS| S 2|0f0[E|E, Ho|H, 24X, Z&XQl 44 O0|C|o])

AG09 USE OF DATA (BX|, @58, 338t EE HRLAHOIM)

AG10 SOCIAL/ENVIRONMENTAL GOOD: BRAND

AG11 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

AGI12 SMALL BUDGET/BIG IDEA (M2HE Ofth/X2le=Z O|F38 Fojt HA. AlFA|20 o
Atdp o] &g wotop g dHE moA|FOF &)

AGI13 TECHNOLOGY (#4I&0|1 J2(00|E|Estn SHA0|D, MEH 7182 AH8)

e

MEO|AL £

BRANDED CONTENT/ENTERTAINMENT &

D AHXST ASSHE WHOR QEHUAT T HUC HAKES FYLY0l TAl|
Us HE
@ 720l YEE FE WS HIMOIL YTHQ WojY} ofY HAC oA Yol M

o
O|Lt 7HXIE £H|Xtet Z-EH

= =
HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
7te| 2]
BEST USE
BEO1 CROSS-PLATFORM (£H|AIE 8052 + U= SESH7ILt ZEo HHS A8 O
ot EEES. SENE2 UHUEE SAT-AZI7| /o) 23 SXHQ EHES ALEHOf
gh 07|= mjQ 2HXo| YREO=Z CtE D|CI0oM HIX3HA st HHXQ &
g Amels oosts A2 Otd)
BE02 GAMING (Al ¥&)

20225 2 AE|EHIN DA EEZQZ Hi M2 NYFSHZLHE 02-2144-0741 11/39

BEO3

BE04
BEO5

BEO6

BE07

BEO08

BE09

BE10

INNOVATION (M E O|E0iZ2 =+ A= tiHd| ZZ|00jE|Estn Ho|Ho|1 =4H
o1 =HFAOl ZE. AlzAl20] o] 2F0| ZEXQ O|fRE 2YsHor &)

LIVE ENTERTAINMENT (B85 & 20IA ZXZl Branded entertainment/content)
REAL-TIME RESPONSE (&H|XAE BOE2 = U SESHAHL ZEHo S AL
Clertt BUBS. FERASS HUES HTAIY| 98| 2 SAHol BUEES A8
sfof of. Oof7|= el 2Hxo| ARFOZ CHE OIC|OoM H|SHAH THst= THH

SMALL BUDGET/BIG IDEA (MIgtEl Ofib/AtRo = O|F%H dat. AlgA|20| of &ttt 2f
O|4S OLOF St=X|E HIEA| ZBAZL A)

o
ke

SOCIAL/ENVIRONMENTAL GOOD: BRAND (HE0|Lt FZ|7|H0| =5t At3

£ % SYMH[AL I ])

SPONSORSHIP INTEGRATION (2C|Qiaet ZHF&el 3ZE MHEolFe 2EAMQL

xo| ZAgh

USE OF DATA (H|O[H0]| 2lsf M =/ofRALL 2SO A2

CIOIEf =T O|Lt =AL CIOJE AlZ%t = CIOE 822 3 AEX =g ')

USER-GENERATED CONTENT (AH|XHE0| & 0{510 2l
23

) EAUE BHAS US + YEE Hojstn A

Y
-

I

X E 8
o &)

BE1l VR/AR (ZteHAO|Lt SZHAUS H A8 A)

CRAFT

BE12 ACTING (StL} O|&9| F ot HH. ActingO|Lt Casting2Z ZE3|0F ol Z0| Z2EE

BE13

BE14

BE15

BEl6

BE17

BE18

BE19

BE20
BE21

AL OO
T T BHAE

ANIMATION (ZE& HE{2| ofL|mo|M. ofLimo]dat QIE|ago[40] YAE 2toj2 &
HE 7ts)

ART DIRECTION/PRODUCTION DESIGN (AME &3AI7| 7Lt ZHEO| 2BE= Art
DirectionO|Lt Design)

BEST ORIGINAL MUSIC (E2EL} ZE0| AME
BEST USE OF HUMOR (A& &&A|7|7] I8 AH&E |O)

g7h

o
=]
Q.
5
=N
<
5
w
A

BEST USE OF MUSIC (20| AF&E 2tAMA =2 HIE 39 "I
CASTING (HE& &gt UM AR AL ActingO|Lt Casting2 2 ZE 3l

2
Of st Zo| EE8E +£& 82
CINEMATOGRAPHY (

oAt O;I|§A‘I)

DIRECTION (H|C|@Lt ZEa Z2 5FA0AQ
EDITING (ZAHZZHMO| HE/ITHO| AU SM HIH

g
=
(o)
0
o
o
5

202272 HAE|HIN LN SEQZ HiAE NYFSHSOHE 02-2144-0741 12/39



BE22 OTHER (MAE I3t craft 918 HIEA| HI|E A)

BE23 PRODUCTION ACCOMPLISHMENT (2E& 2t
Q10| FH ot A

BE24 SCRIPT/COPYWRITING

BE25 SOUND DESIGN/USE OF SOUND (ZZ0| AM&El AFRE CIAtel, QrCje 9i £ A

29| A8 58 B

0x
_0'_I-
N
Ho
el
oo
=
ne
rot
K
rin
N
>
ko)
fo

)

BE26 VISUAL EFFECTS (12 &&A|7|7] Qs AFEE HIFY =ih

DISCIPLINE

BE27 AUDIO/RADIO

BE28 DIGITAL/MOBILE/SOCIAL

BE29 FILM - CINEMA/TV (¥atLt B H|H &2 =2 THE HEO|L} H|C|R)

BE30 FILM - ONLINE (&, 2E2|Y 4, 40|t 7|E} 22218 K& EEO|Lt HIC|R)

BE31 OUTDOOR (22| OiX &)

BE32 PRINT - DESIGN (M&ZXO0|AL}t C|X[E 2l OiA|E CIAIQl, OFE, AREI)

BE33 PRINT - WRITTEN (225 @[3+ 2248 &1 M, J|Af O|op7|, FLUEQH §)

PRODUCTS & SERVICES

BE34 AUTOMOTIVE (Xt&, 28, gH|, & &. 1S &2 Transportationd| EZ)

BE35 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHHIZ 2, AtLIEA!, M&, 2|2g &

BE36 DURABLE GOODS (WM. 7t7, ZHHHE, 7188 TXI17|, 22X &F, &t

BE37 FINANCIAL & INVESTMENT (2%, £X}, Hgl)

BE38 FOOD/DRINK/RESTAURANTS (ZE& HEHO| AE, B, ABEH, HAET)

BE39 HEALTHCARE (HZ0|Lt AZae|, &4E, DEL A, AL S0 2ot HEOo|Lt MH]|
20t HHE ZEF)

BE40 MEDIA/ENTERTAINMENT/EVENTS (2 HEfo| O|C|0f, 22}, O[HE)

BE41 NON-DURABLE HOUSEHOLD GOODS (W24 2Z0|& AHIX{(EMCG), ZHAE, S
2, 3EE, U0, JHET, N Qo] THojEls of HME E= J|E 22 E)

BE42 OTHER (%2 7t 2|0 XX| 2= HMEO|L} MH|A, OFF HEO|LE MH[AE Of FH|
nEE E3SRLY A)

BE43 POLITICS & GOVERNMENT (&X|, &, 338 #EE HRJLAHOM)

BE44 RETAIL STORES & eCOMMERCE (ZE A01F % HXHA7HE))

BE45 TRANSPORTATION (X|SHH, EXt, H{A, Xt
M, BHEXtZES TRAVEL/LEISUREZ ZEE)

BE46 TRAVEL/LEISURE (H|&7|, R2M, =2, 2=32(00|4 #Et otz & HE{jO| oH,
2, HN g3 29

BE47 UTILITIES (&4!, X £0f2 3HYE|X|

an

2
N
O
=o}
e}
O
r
0

O[S4 HI®Il, |

’

rr

%g)

-
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COLLABORATIONS & PARTNERSHIPS &
=]

@ StLio] MAIXIE TESH7| fIs 271 O|&te] BYME, 7§01, =X 50| st &E
@ =53t A= Foid 22|00|E|[EE O|BOL2 MER AH|AE THE = US.
® ol HEfS| Hi= SIHCZEs HHES S AEOIL 78 BEHE ZROAH dutE
HAE
HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FHE| 2]
BEST USE

[>
i
g
<
un
o
N
ﬁ
o
=)
02
ro
=2
et
1K)
o
I
El

m

CP01 CELEBRITY/INFLUENCER (EtZl 2C|¢1
Hag ¥ zE)

CP02 CROSS-PLATFORM (£H|XE BOEY 5+ U
7-

oot rot

o
Ny
=
E
©

g 5 AUALE CHES| A2|0f0lE|E5tD FoX

o
CP03 INNOVATION (0] Z0| 4+ o
S Ho 2 A8, ZEEZX0| 2f AZ[0|0[E|ETHX|IE AlZAI2O0

o]l ZAIXO|D ZAAOQl gt
ZeAE A)

CP04 REAL-TIME RESPONSE (SiXf, S&XQl A, ZZAQl Bt30[Lt X&0 st £Xt &
o 23t AHE)

CP05 SOCIAL/ENVIRONMENTAL GOOD: BRAND (M|E0|Lt F2|7|0| ot Atg] et
= fI SYMH[AL U s

CP06 USE OF DATA (HIO[E{0f Qs WO/ ALL BHE
CIOIE =TO|Lt ZAL GIO|E| AlZf3t E£= HO|E S o AEL ZPE)

CP07 USER-GENERATED CONTENT (&H|XS0| &0{st0] 59| SX}E QI Of0|C|0f/Of Al
X7t §AYE BHEXE THE &= UAEE HOjStD Ae{st= A EMEQL AAEXIt #

AI—O' S E=I)
o=l B7

<
al
]
il
2
=l
m
[is
rot
1
o
kel
Mo
I

CP08 VIRAL (HIO|HO|A H{ESIAL SRE =

CP09 AUTOMOTIVE (At&SAL, 2&, 2|, 8= it 23E &EF. T LSS Transportation
ol 8 A)

PRODUCTS & SERVICES

CP10 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AtH|ZE, AIL{EA, M&, 2l=zy
S)

CP11 DURABLE GOODS (W= . 7t7, 7tHHE, 7P88& HA7|7|, 2xZX&E, &tz
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CP12 FINANCIAL & INVESTMENT (2%, £Xt, 2%)

CP13 FOOD/DRINK/RESTAURANTS (2 HE{O| AE, 82, MREH,

CP14 HEALTHCARE (AUZ0|Lt #Z a2, &E, DEL A, HuUHZ S0 2et HMEOo|Lt AMH|
20t HHEE EHEF)

CP15 MEDIA/ENTERTAINMENT/EVENTS (2 & &Efo| O/C|0f, 22 O[HIE)

CP16 NON-DURABLE HOUSEHOLD GOODS (#tt24 &Z0|&= AH|X{(FMCG), ZHAE, &
7, SHEE, U0, JUET, NUHE glo] THojE[= of HME L= J|E 22EF)

CP17 OTHER (?I2| ZtE|n2[of X Q= HEO|Lt AMH[A, O HZO|Lt MHIAE O] FH|
1g|2 EEXY A)

CP18 POLITICS & GOVERNMENT (&X|, H&, 337dMut & E 7 F{ LA O0[M)

CP19 RETAIL STORES & eCOMMERCE (ZE& A0fF 3 HAHAAzY)

CP20 TRANSPORTATION (X|SHE, A, B, Xt
M, BHEXtZE2 TRAVEL/LEISUREZ Z£E)

CP21 TRAVEL/LEISURE (H|&7|, G2, =&, 32|0fo|M ot oLzt 2E HEfO| ofd,
:'.:l'I‘éI', Eﬂ}i §I~E E'z‘a‘l-)

CP22 UTILITIES (&4, X 202 2HHEX|= A3)

2
N
O
Ho
o
B
ry
Ll
o
ofn
¥
il

HI#|, |

DESIGN 1 &
@ ZAz|o|olE|Eel 2+HE &l AlAH HFLUE B E0F= A&
@ O&2, AH[ZLO| Al T BHE QX=E THE7| Q8 s F1, 7|wA st =
M
HAL7|E: + Execution 50%
* Idea/Concept 30%
* Brand Relevance 20%
FIE| 2|

BRAND DESIGN

DEO1 BRAND DESIGN (M2& EMEL} HEL2| ALt HEAl)

DE02 BOOKS (I#i20|Lt C|X| &)

DE03 CALENDARS (2/4{20|Lt C|X|&

DE04 CORPORATE IDENTITY (OfFY2(ZE, 7ICtE2], ZE31D & &g

DEO05 DIGITAL/MOBILE (C|X|E, 2B, AAOIE, Yoz T

DE06 DIRECT MAIL MARKETING (&H|XHo|A| 2% gt

DE07 LOGOS & IDS (BIC|0| &F0f 22gio] 2Lt oto|C| C|XtQ

DE08 OTHER (%l2 7tH|a2[o] S¢X| @2 C|AtQl o ZtHnzZ|o &S
Design 7IH|12|0l= £ + oS

DE09 PROMOTIONAL ITEMS (EEL} HA|X|E Z22M35t7| s HMZEtel HF Ofo|H)

re
Hl
n‘l

oF

}H CHE Brand
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DE10 PUBLICATIONS: BUSINESS COMMUNICATIONS (E2+0f, 7ICt21, ZA J|E,
Ofrd 2IZE & HE)

DE11 PUBLICATIONS: EDITORIAL (&X|, Cover Art, &)

DE12 SELF-PROMOTION (Zt- & Ql &l 3A} EHEZF)

CRAFT

DE13 ART DIRECTION/PRODUCTION DESIGN (A S S3tA|7| 7L &E0 2EElE Art
DirectionO|L} Design)

DE14 BEST USE OF HUMOR (HHE S&AI7|7| Qs AHE |/OY)

DE15 COPYWRITING

DE16 GRAPHIC DESIGN

DE17 ILLUSTRATION

DE18 OTHER (MAIS QI3t craft 29212 HIEA| I )

DE19 PHOTOGRAPHY

DE20 TYPOGRAPHY

ENVIRONMENTAL/EXPERIENTIAL DESIGN

DE21 BEST ENVIRONMENTAL/EXPERIENTIAL DESIGN ($/2 ZtH|1z2|0f SX| 2 C|Xt
Ql. o] FtH|12] £&2E Environmental /Experiential Design?| CHE ZtE| 2|0l &

It AL o
=g+ 22

DE22 eCOMMERCE (222 ¢ AO|EL} ¥ I3t CIX}Ql)

DE23 EXHIBITIONS & LIVE EVENTS (EBHEL} HHE HA|IX|E ZE317| 93t MA|L} 2H0]
2 O|HIE LC|XtQl

DE24 HOSPITALITY & LEISURE (HHELL HHME HAXIE ZESI7| ot 2EO|L 2X)

DE25 PUBLIC SPACES (833&AE 28t 334 LAt

DE26 RETAIL STORES (A|X, @& CIAtQl =3

PRODUCTS & SERVICES

3

OF

0z

DE27 LIMITED EDITION/ONE-OFF/SPECIALTY ITEMS (4S8
xtely

DE28 PACKAGING

DE29 POSTERS

DE30 SMALL BUDGET/BIG IDEA (M|HEl Of&t/AHRIC 2 O|F3h HOjh HA. AlgA|20] of

Abnb O] &2 grotop & MEHE EEA|FHOF &

fAI717] ¢l ohEE [

0

DIGITAL/MOBILE 1
@® o 1§ 82 i*fOIE, HH ¥, HiH ofE, 2(X O E£= 7|E 7|&S 0|88
=SHZ o= A0 === HEF

@ HE3, dFH, Ao2E 7|8, UXE 238, HHAE P

A

mjo

ZEe Tt 2

P} )

rin
K
o
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HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
Fie| 2|
BEST USE DIGITAL / MOBILE PLATFORMS
DMO1 360° VIDEO
DMO02 APPS (ZHHO|L} 7|EF CIX|E EHES)
DMO03 BANNERS & RICH MEDIA ADVERTISING (Z/ALO|EL} OFO|3AOIEE 7|¢] HRL
#old)

DM04 CROSS-PLATFORM (&H|XHE BOE2 = U= ZSE5HAL ZHst HEHS AH8%t O
Uot ZHEES. EEMES HMEE STAF|7| ol st EXH0 ZHES M8
Siof B o7& Mol FEXo| YREEOR CH2 O|C|N0A Hl=stAH Tdste HHE

DMO05 DEVICES/WEARABLES (2IE{H|O| AL} Lj|H|AH O] M)

DMO06 DIGITAL TRANSFORMATIONS (H|ZL|2& 22| gdS 2ot CIXE EHE ALE)

DMO07 GAMES (2H20[L} 7|Ef CIX|E E3EE)

DM08 INNOVATION: TECHNOLOGY (CHES| Zz|ojo|E|23stn &o|Xo|n FAXMo|D &
EHQ HHOoZ J|&E AMB. AlmA|20| O Ofo|C|oi7t HAXMQIX|IE HYsfiof

DMO09 INTERFACE & NAVIGATION(UX/UI)

DM10 IN-LOCATION EXPERIENCES (22|& {Xel g ¢[ot d4MFo|n Mol A2
OlojE| 25t ARl ALE)

DM11 OTHER (MAIE £/ craft 2912 HIEA| Y78 )

DM12 REAL-TIME RESPONSE (HA, S&AQl AL, F2tHQl H-30|Lt X0 CHe £t S
0" 4_|»o|- XI— )

DM13 USE OF DATA (GIO|E{0f ofsff 7iMZ|0{ & 7Lt Bt

SO0 T FZ|0o|E|2 2F. Ot=2
HOIE HOILt =Af, CIOIE Azt & HOIH &

F2 o M2 ZahE)
DM14 USER-GENERATED CONTENT (&H|XHS0| &0{st0] 159| XA Ql OFO|C|Of/HA|
Kot gAY BHXE UE £ UALE HOSIL Aofsts A HWEQ ALEXIZLO

z|yol Ba)

-'—

Ot

DM15 VIRAL (HIO|ZHO|A HiZSHALL SR 5

DM16 VOICE ACTIVATION Work (&9 2483 7|2 AH)
DM17 VR/AR (PH4EHO|L} SHHLE & ALE

CRAFT

DM18 ANIMATION

DM19 ART DIRECTION/PRODUCTION DESIGN (AMES &3HA|7|AHLE 220 Bolz|l&= Art
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DirectionO|L} Design)
DM20 BEST USE OF HUMOR (12 F&A|7|7] fIsl AHREl |0O)
DM21 COPYWRITING
DM22 GRAPHIC DESIGN
DM23 ILLUSTRATION
DM24 INTERFACE & NAVIGATION (UX/UI)
DM25 MOTION GRAPHICS
DM26 MUSIC / SOUND DESIGN
DM27 OTHER (AlZA|200AM AASHOF & Craft 245 7|AHE A)
DM28 PHOTOGRAPHY
MOBILE PLATFORMS
DM29 CORPORATE COMMUNICATIONS (Z2HIY &
DM30 eCOMMERCE/mCOMMERCE (2HIY ESHEE 0|7 HA)
DM31 GAMES (Z2HtYd EHEE AY)

DM32 MEDIA/ENTERTAINMENT (Z2HtY Z£3E& Media/Entertainment & 1)

DM33 POLITICS & GOVERNMENT (2HIY EHEE K|, §8 &)

DM34 PRODUCTS & SERVICES (2HIY ESHEE HEO|Lt ME|AZ D)

DM35 SOCIAL MEDIA (ZHY E3HEE AHM0|CI0E Soff FAE &)

DM36 SOCIAL/ENVIRONMENTAL GOOD: BRAND (K|E0|Lt F2|7| 0| Zst Abs| At

2 9fgt ZolMH|AL 18

DIRECT 1&
@ 11 AFLAHOIM/ZAE BS0] EfZl QrjQiAet BMES MEKOoz A5t= AHEF
2 E2 AE2 EYWE O|OX|E WHstn =0 B2 =32 & 0ld2 &H|XES0| #1
HA BHE 20 OtLIEL Ohg Ol MAXZ| 2l =3 Y
HA7|E: -+ Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FHE| 2|
BEST USE

DC01 AMBIENT (7|&E3t= CHEZLE 22 OO O|L} PPL)

DC02 LAUNCH (MHE2| ZEHO0|7L Y229 4TH)

DC03 REAL-TIME RESPONSE (X, S&=EQl A, ZZtAQl Hh30[Lt IS0 Cist §Xt &
o 2ot %HE)

DC04 SMALL BUDGET/BIG IDEA (M|otEl Ofib/AtRIe2 O|F3t F O HA. AlFAl20 o

At O] A2 2OtoF Z HBE EFA|IFOF &

20227 EHAE|EINE LY EEQ
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DC05 SOCIAL/ENVIRONMENTAL GOOD: BRAND (MZ0[L} Y2|7|H0| =St Al &4t
2 fg SYMH[ALL B ])

DC06 TARGETED MAILING/PROGRAMMATIC MAILING (AtS3tE A|AHIEZ E3f SEZ
St= QOAALf A AHAF|= &)

DC07 TECHNOLOGY (&4IZ0|10 32|0|0|E[E5t1 Z&A0|, MEA 7|&S ALE)

DC08 USE OF BROADCAST/STREAMING (O|C|0{E O|&%t W&0|L AERS Eof SEE
Ste QOAALL A AHAF|= &)

DC09 USE OF DATA (EIO[E{Of o3 QM EO{RAL BS0{T 2
HiOoJE ==%TO|Lt ZAL CIOIH AlZt%t E= HO|H &2

DC10 USER-GENERATED CONTENT (AH|XFSO0| #ojstol 1

at]
2
o
m
T
rot

ba}
O
o
o
L]

~ U

ro
2
O
H
H
oot
il

So| SxHel oto|C|o/m Al
Xt BAUE BHAS OIS 4 USE FOSD Hejes . HUCOH SIS A
SER-E)

CRAFT

DC11 ART DIRECTION/PRODUCTION DESIGN (M-S S3HA|7|7 Lt ZE0| BEoil= Art
DirectionO|L} Design)

DC13 BEST USE OF HUMOR (412 F&A|7]7] 28] AHEE |0)

DC14 COPYWRITING

DC15 GRAPHIC DESIGN

DC16 ILLUSTRATION

DC17 OTHER (AlSA|20] MALSHOF & Craft 245 7|HE A)

DC18 PHOTOGRAPHY

DC19 TYPOGRAPHY

PRODUCTS & SERVICES

DC20 AUTOMOTIVE (AtsAL 2F, #2, ¥& i #HE HEF. S W S2 Transportation
o] =& A)

DC21 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHH|ZE, ALHE A, X&, 2=y
)

DC22 DURABLE GOODS (WM. 7t7, 7N E, 7P4& TA7|7|, 22X 8F, Tt

DC23 FINANCIAL & INVESTMENT (2%, £Xt, 2gl)

DC24 FOOD/DRINK/RESTAURANTS (ZE HE{Q| ME, &, AZEH, Y2EH)

DC25 HEALTHCARE (ZZ0|L} #Zae|, &E, DELA FAHY S0 st HEO|LE AMH|
20F BHAE EHE)

DC26 MEDIA/ENTERTAINMENT/EVENTS (25 @E{o| O|C|0f, 28, O[HIE)

DC27 NON-DURABLE HOUSEHOLD GOODS (#tt24 SZ0|&= AH|[MFMCG), ZEAE, &
2, SHEE, U0, MBEET, NUHE glo] Tojkl= of HMME E= 7|E 22F)
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DC28 OTHER (®12] 7HH|22[0] StX| §b= HMFOILt MH|A. OFF HMFO|L MH|AE
122 EESHT A)

DC29 RETAIL STORES & eCOMMERCE (2& AO01F % MX}

DC30 TRANSPORTATION (X|5tH, @A, HA XHAHISFA
M, BEXIZF2 TRAVEL/LEISUREZ EE)

DC31 TRAVEL/LEISURE (H|®7|, |2, =, 232004 #ot oLzt Z& HEY
oy, BN 235 2

DC32 UTILITIES (82!, O|HX| 202 HFE|X|= AS)

or

F72f)

g o|S g b

[

e
)

FILM &
@© 9 Oo|OjX| 1 - DjCjof(RH|H, dg}, 222, 2HY, S|, 7|Eh TR S

ot 2E2|28S 2EoFO &

i

HAZ|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
2 nk

PRODUCTS & SERVICES

FI01 360° VIDEO

FI02 INTEGRATED CAMPAIGN (Z&0| HQl0] &= 37§0|42| C}E DO|CI0E ALE)

FI03 INTERACTIVE (CIE{HEI2E TE)

FI04 MADE FOR ONLINE (84 ZHX=7} 71 22telg. o] 7lH1z[o 88 &
FI060l= £33t X8

FI05 MADE FOR SOCIAL MEDIA (&4 ZH X7t B2 AH40[C|0&. 0| FtH112(of

42 Fl04, FIoe0l= ESHA =8

FI06 MADE FOR TV & CINEMA (TV & cinemaf22Z H|ZtEl ZEo|Lt FAE. 0] 7|12

of 22T 42 FI04, FI050& EEIX]

FI07 REAL-TIME RESPONSE (%X, S&ZXQl Aty Z2t™Ql BHgO0|Lt 50 CHet
o 23t 2HE)

FI08 SMALL BUDGET/BIG IDEA (MI3tEl Of4b/AAC 2 O|F3 FHoiH AX. AlzA
A3 O 25 opop 2 HEE EEAIFOF &)

FI09 SOCIAL/ENVIRONMENTAL GOOD: BRAND (M| ZE0|Lt H2|7|0| =Bt At
2ot SAMHE|ALE WK

FI10 UNDER :10 SECONDS

FI11 USE OF DATA (CIOIE{0f ofs JHHEOFALL THSOT I 2[0f0[E[Est XF.

HIOIE| +=&OILt AL, HOIH A2t L= HIO|H S&& o AF: ZeHE)

} =
FI12 VIRAL (HIO|EOAM HESIAHLL 3RY SHOE DHE ZEF)

20227 S AE|EIH A DY EEQT Hi M2 NYFSH=CHE 02-2144-0741
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FI13 AUTOMOTIVE (A&, 28, ®H|, 98 S. (15182 Transportationdf| EFE A)

FI14 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHH|ZE, AILEA, xig, 2l=zHy
|
S)
FI15 DURABLE GOODS (WT+X. 7+, 71 HE, 7HE& HAH7|7], Z8E, Tt
A

FI16 FOOD/DRINK/RESTAURANTS (2 £ YE{o| AE 88, MZEH, yArEZH

FI17 HEALTHCARE (0|l AZae|, 4E, DEL A, ZAHZE S0 25 HEO|Lt MH]|
Agl. oA E Kr )

FI18 MEDIA/ENTERTAINMENT/EVENTS (25 FEjQ| O|C|0f, 2&, O|HIE)

FI19 NON-DURABLE HOUSEHOLD GOODS (#t27 &Z0|= AH|X{(FMCG), EHAE, &
B, SIME WO, MBS, HuF Qo] BOjEs o ARE Ee J|E ARE)

FI20 OTHER (%2l ZtH|2[0] X Q= HMEBO|Lt MH|A. OFF H|ZO[Lt MHAE O] FH|
22 EFSHT A)

FI21 POLITICS & GOVERNMENT (&X|, E&, 338t #HE HFJLAHOIM)

FI22 RETAIL STORES & eCOMMERCE (25 AOfE 9 MXtA7{2] ZHE)

FI23 TRANSPORTATION (X|3tE, €%}, A, XA
A2 TRAVEL/LEISUREEZ £E)

FI24 TRAVEL/LEISURE (H|&7|, |gM, =2
g, YN g 28

FI25 UTILITIES (&4, O|HX| 20F2 2HEE|X|= %S )BEST USE

gazlofold Tk ofL|2t RE HEHO ofd,

’

FILM CRAFT 1&

@ Holt AE0| gloW Qi FNE WS £ QiCh Of AEF2 MZE HE 7Y
o

ZE3t fithet d1E WEEL 7|02 RO ROl £0f A= SES Y
I

HALZ|E: « Execution 100%

Fte| 2|

FILM CRAFT

FCO01 ACTING (ACTINGO|L} CASTING 3t 7tH|n2|2t E&. ¢Z0| Z0] ZJSHX| L ZA)

FC02 ANIMATION

FC03 ART DIRECTION/PRODUCTION DESIGN (HME S3HAI7| AL ZE0| Botzle Art
DirectionO| L} Design)

FC4 CASTING (ACTINGO|LI CASTING % 7tH| 2|8t &&. $Z0| 20| EESHX| & A)

FC05 BEST USE OF MUSIC

FC06 BEST ORIGINAL MUSIC

FC07 CINEMATOGRAPHY

FC08 DIRECTION

202272 AE|HIN LN SEQZ HiAE NYFSHSOHE 02-2144-0741 21/39

FC09 EDITING

FC10 FINISHING: COLOR CORRECTION/GRADING

FC11 INNOVATION

FC12 PRODUCTION ACCOMPLISHMENT

FC13 SCRIPT/COPYWRITING

FC14 SMALL BUDGET/BIG IDEA (M|gtEl Of4t/At@le2 O|Fot FHojtt AR, AlgAlA0 o
A|-J_|- 0| )xl-C> HFO}.OF =13 A-ID:IC’ EB‘PAW;‘OF Eé)

FC15 SOUND DESIGN/USE OF SOUND

FC16 VISUAL EFFECTS

FINANCIAL &

@ o 1EL fyXoz AHKO M2E U2 FFHIE (YO ¥

@ 0l 1E BDFSLS AHXOA SOt 1Y BY LK} HOESL BAE KIS
g %9 3 Z

b
HHET @S £ UACtD =AIZ|7] EO= MEL 7HXE 2HIRAH ngA7|l= A

ot

=2 Io

=
Q@ Hmoe 7+

IE

bl
Ho
o
k)
N
A
fjo
PN
=]
30
in)
=]

i
o]
Ot
N
H
_IT‘_

r
=2

ot

bl
o
N
I
=2

fo

Aol /8¢ 2 A
@ O] & +d%2 380ILt OHAEERE AL8% 2= OHME Zotet
HALZ|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FHE| 2]

BUSINESS TO BUSINESS

FNO1 ACTIVATION & ENGAGEMENT

FNO02 ANNUAL REPORTS

FN03 ACCOUNTING, AUDIT & TAX SERVICES

FN04 CORPORATE IMAGE/CONSUMER SERVICES/B2B (At7|2E, W& HFLAHO|M, Al
2y, 2Edd §)

FN05 EMPLOYEE COMMUNICATIONS

FNO06 FINANCIAL ADVISERS

FNO07 FINANCIAL SERVICE PROVIDER

FN08 INVESTMENT BANKS

FN09 MUTUAL FUNDS

CONSUMER

FN10 ACCOUNTING, AUDIT & TAX SERVICES (AH|AHE 9|8h

FN11 ANNUAL REPORTS
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FN12
FN13
FN14
FN15
FN16
FN17
FN18
FN19
FN20
FN21
FN22
FN23
FN24

BANKS: COMMERCIAL + RETAIL
CORPORATE IMAGE/CONSUMER SERVICES/B2B
CREDIT CARD

CREDIT UNIONS

FINANCIAL ADVISERS

FINANCIAL MEDIA

FINANCIAL SOFTWARE / TECHNOLOGY
FINANCIAL PLANNING

INSURANCE

LENDING

MUTUAL FUNDS

FINANCIAL SERVICE PROVIDER
RETIREMENT PLANNING

USE OF DISCIPLINE / MEDIUM

FN25
FN26
FN27
FN28

FN29

FN30
FN31

FN32
FN33
FN34
FN35
FN36

FN37
FN38
FN39
FN40
FN41

20227 EHAE|EINBY EE8Y

BRANDING
DIRECT (0fl &
INTEGRATED (MIXED MEDIA) (37§ O|4Q| C}2 HE{O| O|C|0f AtE)

EVENTS (Flojtt OJHIELL T2 T2 M OMEL =27 7|7t 5S¢ FHE 2
£ dEjo OjCjof g m=gh

aziatel HF HFLUAH0IY)

GUERRILLA/ALTERNATIVE MEDIA/LOCATION-BASED MEDIA (PR AHE, E Q0|
HE, A2t oA Y)

OUTDOOR/TRANSIT/OUT-OF-HOME

SMALL BUDGET/BIG IDEA (<$100,000USD) (M|tel Oib/Xto2 o|F8 A, Als
A|20| ofj&tap O] A4S OroF & MY ZBA|F{OF &

PRINT

AUDIO/RADIO

FILM - NON-BROADCAST

FILM - TV/CINEMA

MARKETING + PROMOTIONS (M, MH|A, EfE £=0lo| HEZ ooz &
2|ALL PXIEE =0|7| s AFEE 71%L|?1|0|t)

PUBLIC RELATIONS

SPONSORSHIP (AZAMA, T2 @M, E[0]-0l)

ONLINE

SOCIAL MEDIA (440|C|0f SHEROR HAE XHE)
WEBSITE

Hi M2 NYFSH=LHE 02-2144-0741 23/39

OUTDOOR 1&
O CtEst OICIE AL 2= oLt RE HEL2 22/0M EOX|AHL EE0{of &,
323

o -
@ BHWE MAXIE | 28 35T~ 28 I US.

@ Billboards, Posters, Transit Advertising, Ambient Advertising, Digital Screens, Public

Events, Public Spaces 0| Zgt&

HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FtE| 22|
BEST USE
OUO01 AMBIENT (7|&E1ts CHEAL M2 Ofo|”o|Lt &

ouo02
Oouo3

ouo4
Ou05
ouo7

ouos

ou09

Oou10

Oou11

Oou12

Ou13

Oou14

BILLBOARDS/INSTALLATIONS/POSTERS
CROSS-PLATFORM (&H|AE BO=Y = s SS57L 283t S-S A
Otalj. :EHEE. *EKFE% HME

o

= % o
Bi{OF :.*. 017|E EHI.‘i' ZHXO| YRFOZ CHE O|T00A HIsHH Tt

DIGITAL DISPLAYS (S&&A0A2 S| CIXY A|EZ2. SeLt Al Z5F =3

REAL-TIME RESPONSE (&M, S&XQl Atn, ZZIXQl 8t30[Lt Xf&0| st &4t &
o 2t ZHE)

SMALL BUDGET/BIG IDEA (M|gtEl OfA/XHR 22 O[3 FOjtt X, AlZA|A0 O
At O] &2 2otof & MEHE EEA|IFHOF &

SOCIAL/ENVIRONMENTAL GOOD: BRAND (MZ0|Lt F2|7|0| Tt Atz T4
2 9% SYMHAL W8

TAKEOVER

TECHNOLOGY (¥4/M0|1 F2|0f0|E|Est SHH0|1, MEH 7|58 M)
TRANSIT

USE OF DATA (H|O[E{0f 2fsf 7HME|OfRAHLE BHE
CIOIE| =T O|Lt Z=AL OB AlZt%t £ CIO|H &8 =
USER-GENERATED CONTENT (&H|XFS0| &0{st0] 152 Xt Ql OO C| 0/ Al
X7t gAUe 2UXE O = URE FOstn A2{ste A 2WEL ALY

T 3Z|oolE[=2 EF. o2 2

x40l B

CRAFT

Ou15

20227 EHAE|EINBY EE8Y

ART DIRECTION/PRODUCTION DESIGN (T2 &3AI7| AL ZEO| 2= Art
DirectionO|L} Design)

Hi M2 NYFSHZLHE 02-2144-0741 24/39



Oou16
ou17
Oou18
Oou19
ou20
Oou21
ou22

BEST USE OF HUMOR (A& S&A7|7] s At8E /)
COPYWRITING

GRAPHIC DESIGN

ILLUSTRATION

OTHER (AlFAIA0IA MALSHOF & Craft 24F 7|THE A)
PHOTOGRAPHY

TYPOGRAPHY

PRODUCTS & SERVICES

Oou23
Oou24

Oou25
OuU26
ou27

ou28

Oou29
Oou30

Ou3sl1

Oou32

Ou33

Ou34

Ou35

OuU36

AUTOMOTIVE (A1, £&, 8H|, 98 . 1S L& Transportationd| E&
CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHHIZE, AtLHS A, *Hg
S)O0U03 FINANCIAL & INVESTMENT (2%, £Xt, E3l)

DURABLE GOODS (W7A. 7+, 7t E, 7188 HRI|7|, 2AZXEE, Hit)
FINANCIAL & INVESTMENT (2%, £XI, E3H)
FOOD/DRINK/RESTAURANTS (ZE HEjo| AE, S8, 4
HEALTHCARE (HZ0|L} Az, o4&, DEL A FAAY S0 o HEOILE MH|
20t BBE EE)

MEDIA/ENTERTAINMENT/EVENTS (25 HEfO| OJC|0f, 22}, O|H E)
NON-DURABLE HOUSEHOLD GOODS (#2H &Z0|= AH|M(FMCG), EEAE,
28, 2ATYE, WO, MBE=F, HYH Qo] Hojxl= & AIE E= 7B 22F)
OTHER (12| 7te|12[of SX| 2b= MEO|Lt AMH|A. OFF HEZO|Lt MH|AE O] FHe|
NEZ EESRY A)

POLITICS & GOVERNMENT (EX|, d&, S33ZMat 2 E 7 FLIAHO[M)

RETAIL STORES & eCOMMERCE (ZE AO01H 2 HXHA7a))

TRANSPORTATION (X|3tH, @A, A, XNHAS Rt #EHE O|ls=th H™A7|, F&
M, BEXIZES TRAVEL/LEISUREZ ZE)

TRAVEL/LEISURE (H|¥”|, R34, =€ g32(0fo|Md #ot ofL|2} ZE HEHS| oA,
2, gN gs =3

UTILITIES (84!, O|{X| 202 HHE|X|&=

el

=)

PACKAGE & PRODUCT DESIGN 1&

® O g2 mi7[X|Lt MMEFS| 7|=0[Lt HMEO| 2ot &F
@ 0 1§ zaZEF2 28 CAQY BEHENM MBE IFH 7|58 X7 |= AY
©® ZE HE Y22 MEBOoF o Thof SE0| EM7t AS = Attn HZHE dR0=, WE
=2 HE 87|l 123 AR HE
HMALZ|E: + Execution 50%
+ Idea/Concept 30%
20222 HAE[HIHBOA EEQY Hi A& NYFSH=CHE 02-2144-0741 25/39

¢ Brand Relevance 20%
FHe| 2|
BEST USE
PD01 BEST NEW GREEN PACKAGE DESIGN (X|71e XI¥S EZsl=H =28 F& &3
Tzt™ol 7| x|, T, RArAZsH, 2t 2sl, M8 ZoE)
PD02 BEST NEW GREEN PRODUCT DESIGN (X|#Q At¥ES ESdtel 28 F& 24

o%
i

|

Mokl ME, T, xtolds), agsl, $288r =
PD03 INNOVATION (22 AJZE 0]
Mook Az|ofolE|E AHE. EE &
PD04 REAL-TIME RESPONSE ($iXf, S&%0l
of ok ZHE)
PD05 SOCIAL/ENVIRONMENTAL GOOD: BRAND (MZ0|Lt HE|7|YH0| st AL &4
£ 9zt IYMH|ALL 1]
PD06 TECHNOLOGY (&4l1Fo|1 Az|ofolE|Estn, SE5t1, M2 f7|X|Lt HE CIXtQl
of AHEE 7]%)
PD07 USE OF DATA (HIO[E{0f 2fsf 7HMEofRAHLE BHSO01Z 22
CIOIE =TO|Lt ZA} CIO|E AlZt3t = HO|H S o ZAEE ZHE)

ot
N

CRAFT

PD08 ART DIRECTION/PRODUCTION DESIGN (71412 &3A|7|ALL 2E0 2T El= Art
DirectionO|Lt Design)

PD09 COPYWRITING

PD10 GRAPHIC DESIGN

PD11 ILLUSTRATION

PD12 OTHER (AlZAIZ0AM &ALSHOF & Craft 245 7|AHY A)

PD13 PHOTOGRAPHY

PD14 TYPOGRAPHY

RODUCTS & SERVICES

PD15 AUTOMOTIVE (A%, £ &, ®H|, ¢lg §. (51 &E2 Transportationd] 8¢ A

PD16 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AFHIZE, AILIEA, Mg, 2l=zHy
S)

PD17 DURABLE GOODS (WTX. 7t7, 718N E, 7FE& TA7|7], 22X 8F, &)

PD18 FINANCIAL & INVESTMENT (2%, £XI, £2%d)

PD19 FOOD/DRINK/RESTAURANTS (ZE£ HE{Q| 4E, S8, AREH, HAET)

PD20 HEALTHCARE (ZZ0|Lt AZ#e|, oF, DELA, FAAZ S0 2et MEO|Lt AMH|

20 HHE HEF)
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PD21 MEDIA/ENTERTAINMENT/EVENTS (25 HE{O| O|C|0], 22, O|HE)

PD22 NON-DURABLE HOUSEHOLD GOODS (#tE2# &0l AH|X{(FMCG), ZEAE, &
7, SIEE, U0, MBUET, NUH glo] TojEl= of HME L= J|E 22F)

PD23 OTHER (%12 ZtH 2|0 %A| gf= MFJO|Lt MH|A. OFF HZO|Lt MH[AE O] FHE|

12 EFHAE A)

PD24 POLITICS & GOVERNMENT (8X|, &, 33881 HHE HFLAHO0|M)
PD25 RETAIL STORES & eCOMMERCE (25 A& S MXRA74z2H)
PD26 TRANSPORTATION (X|3HH, @K, HA XHAZ R 2EE o|lsth HHY|, &

M, BHEXE2 TRAVEL/LEISUREZ EE)
PD27 TRAVEL/LEISURE (H|&7|, R2M, =&
2, oM g5 =g

g3z[ofo]d #Ek ofL2t RE HEo| OfH,

7

PD28 UTILITIES (84!, O|4X| 202 SHIEX|= &%3)

PRINT 1 &
O B QME7Lt STE AE LHE, ZAH, ME, X, 2EH, BSHA AME, O
XNE &
HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
» Execution 25%
FtE| 2]
BEST USE

PTO1 INTEGRATED CAMPAIGN (2/2{7} mQlo|H 371 o|&fo CHE DICI0E AT M Q)
PT02 INTERACTIVE (28 2C|Q1ARt0| ChSIE QI8 THSO{Rl QUZ 1)

PT03 NEWSPAPER/MAGAZINE

PT04 OTHER (AlZA|A0| dAtsHoF & RAF 7|IHg A)

PT05 REAL-TIME RESPONSE (%A, S&XQl Atn, ZZIXQl 8t30|Lt &0 i FXHSO

:‘n;l' St XI— A )
PT06 SOCIAL/ENVIRONMENTAL GOOD: BRAND (Actlvatlon & Engagement 2450| Zgt
=of Qe BBAHAL DS, HUCSL Fa|7|YS0| B

PT07 TECHNOLOGY (Activation & Engagement RAOiI ae
PT08 USE OF DATA (HIO|E{Of 2|&f 7HME[0]R/AHLE TS0
HiO[E ==&O|Lt ZAL CIOIH AlZtet = HO|E &2 o HEFL ZHE)

= —

Ilgf%)

CRAFT

PT09 ART DIRECTION

PT10 BEST USE OF HUMOR (Z42 &A1717] 28l A E |0)
PT11 COPYWRITING

-
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PT12 GRAPHIC DESIGN

PT13 ILLUSTRATION

PT14 OTHER (AEAIA0M MAISHOF & Craft R4 7|XE A)

PT15 PHOTOGRAPHY

PT16 TYPOGRAPHY

PRODUCTS & SERVICES

PT17 AUTOMOTIVE (A&, 28, dH|, 98 &. ({E &2 Transportation0] EFE A)

PT18 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AHH|ZE, AtLHSA, Mg, 2l=zy
S)

PT19 DURABLE GOODS (M. 7+, 7FEME, 7P8& HA|7], 2ZX8F, &t

PT20 FOOD/DRINK/RESTAURANTS (ZE HEjo| ME 82, AREH, g2

PT21 HEALTHCARE (Z1Z0|Lt 7zaal, &E, DEUA, FHHZ So| &3 HMEo|L AH|
A9t BHE IHE)

PT22 MEDIA/ENTERTAINMENT/EVENTS (25 ®E|Q| O|C|0f, 28, O|HE)

PT23 NON-DURABLE HOUSEHOLD GOODS (#t2# &Zl0|= AH[T(FMCGC), ZEAE, &
2, 3tEE, 0, MEzT, MEH glo| Hojzls <, HIE £ 7|E 2RE)

PT24 OTHER (9/19 ZtH|2[0f SX| = HMEO|Lt AMH[A. OFF HZO|L} MHAE O] 7t
2|2 E85XT A)

PT25 POLITICS & GOVERNMENT (HX|, &, S} 2HE HJLA0H)

PT26 RETAIL STORES & eCOMMERCE (2 A0fF U MARAZ{a] 2H3)

PT27 TRANSPORTATION (X|3tH, @A, HA, AHAS Gt BHE O|sCh HHY|, &
M, ZHEAIZF2 TRAVEL/LEISUREZ £E)

PT28 TRAVEL/LEISURE (H|&7|, R&M, &, 232/ofo|d 0t ofL|zt 2E HEfO| ofH,
24, 8N gs =)

PUBLIC RELATIONS 18
@ 2SO RS

OLI
d
tal
re
o
>
=
rx
10
i
ol

CHAIZIZ| <13t Bgaa, A2|00lEE HFLA

) i

@ 71 23Y, 7|H2l0|ME, STAMHAZD. PRUHQ, OHMA2IE S3 22 BH S
zag
HALZ|E: ¢+ Idea 40%
* Brand Relevance 20%
* Execution 20%
* Results 20%
FHE| 2]
BEST USE
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PROT BRAND LOYALTY (EHME ZYLE|S SHAA|F|7] Q8] THE EHE)

PR02 COMMUNITY BUILDING (EHE®DE OfL|2t HUS Sl AAE SHAIZ|HL 2AS
AZEAL MM Z3tE S8 ME2R 7HXE THEOoU= A AFSA MZE 2H
= mgh

PR03 CELEBRITY/INFLUENCER (ZH|Ql9| ¢lLtZ |HOI/QAEZAAE 0|83t PR L2l

PR04 CORPORATE IMAGE/CONSUMER SERVICES/B2B

PRO5 CRISIS & ISSUE MANAGEMENT

PRO6 DIGITAL/MOBILE

PRO7 EARNED MEDIA (2C{ot F2O|CI0EEE =0 d3% At

PRO8 EFFECTIVENESS (2IME & HO{ZF PR 2@ Q)

PR09 ENVIRONMENTAL EFFORT

PR10 EVENTS & STUNTS (O|HIEL} AHEE AEdl 2ME O|O|X|Lt HAIX|E M)

PR11 MEDIA RELATIONS

PR12 MULTICULTURAL (238
£ T#=517] 23t PR HH Q)

PR13 REAL-TIME RESPONSE (HA, S&EQl A, ZZAQl H-Z0|Lt X0 CHE FXAHSO
arst =)

re
H
0
o
T
o
ey
i
It
r2
=
N
X
_l:

C}QFst QLI AQLO| A

rot
m
=2
x
=
Ral
rio
o]
Hu
o
Hu
rot
ﬁ
=
rc
i)

PR14 SMALL BUDGET/BIG IDEA (A A AlsAl2o o
A3 O o2 #otop 2 2P S ZTAIF{O T

PR15 SOCIAL MEDIA (H[O|A%, EQIE, QAAEIIMN Z2 AMO|CI0 AHE)

PR16 SOCIAL/ENVIRONMENTAL GOOD: BRAND (Act1vat10n & Engagement 2450 Z
2E O Aes SSMH AL Wg BHEL F27[YSE0| =

PR17 TECHNOLOGY (Activation & Engagement 220 *IJ_OI 7| )

PR18 USE OF DATA (EIO[E{0] 23l 7HMEO{HAHLL 2SO ﬂEIOHOIEIEaJ AE. o2
HIOIH £=TO|Lt &AL CIOIH AZt3t £= HO|H S&& ot HEL ZTE)

PRODUCTS & SERVICES

PR19 AUTOMOTIVE (At&, £&, ™H|, 28 &. [{E NS Transportationdf EFLE A)

PR20 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AtH|Z 2, AL S, Mg, gl=zd
)

PR21 DURABLE GOODS (LXK, 7t7, 7IENME, 7188 TA|7|, 22X 8F, Tt

PR22 FOOD/DRINK/RESTAURANTS (ZE HEfO| ME, 82, MZET, Eﬂi

PR23 HEALTHCARE (AZO|Lt AZ &2, oF, DELA, AT S0
20t EE AEF)

e
|'0I-
Di

o
I
>
o

PR24 MEDIA/ENTERTAINMENT/EVENTS (2= HEfQ| O|C|0f, 22 OJHIE)
PR25 NON-DURABLE HOUSEHOLD GOODS (#27 SZ%|0|& AH|H(FMCG), ZHAE, S
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g, 3tgE, U0, MEzT, MY glo] TojEl= &, HE E= 7|E 22 E)

PR26 OTHER (%l2| ZtE|n2[0] HX| b= HEBO|L} MH|A, OFF HMZO|L MHAE O] 7}
122 EFSXL A)

PR27 POLITICS & GOVERNMENT (&X|, H&, 3™ 2EE 7HF L7 0|M)

PR28 RETAIL STORES & eCOMMERCE (2E AOfH 3 MXtAAzY)

PR29 TRANSPORTATION (X|3tH, X}, HA, XHAHSFA #HE O|sCt HHY|, FE
M, BHEXH32 TRAVEL/LEISUREE EE)

PR30 TRAVEL/LEISURE (H|&7|, |&tMd, =&, 2|3 2|0f0|M &0t ofL|at BE HE{O| ofd,
24, 8N g =3

PR31 UTILITIES (84!, 04X 202 FHE|X|&= %)

PURPOSE & (& POSITIVE WORLD IMPACT)

O SFHLE Mo 3EH FEE & + ULE EHiE, 24, AF0 HajL s & +
A 2Z|0[0[E[E HFLAO|MS AT ZHE
@ A, 55, 4o Mg Qe ZE O|C|f YEfS| ZEL2 22 = US
HAZ|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FHe| a2
EMPOWERMENT
WI01 DEMOCRACY (AHr2t BIFEFOIE HIIAIZ|7] 2ot 2 E)
WI02 WOMEN (0f-ge| 213, #z|, &0, &2 B S8 TZFA|7|7] 23t 28
WI03 LGBTQ (X A=At J§QI0|Lt EHH|E fIT oW, BE, #H2|, &8, HO 2 THAF|
7| Qe ZE)
WI04 SOCIAL JUSTICE (#H2|, BS, #2|, 28, & 58 &3 2T, 2UE, TuH g

o

of chskz| QI8 2= %HE)

PUBLIC SERVICE

WI05 CIVIC & SOCIAL EDUCATION: BRAND (EMEL} He|7|YEQ Wg, AlDl, A
=X Sol 2ot SSMHA

WI06 ENVIRONMENT & SUSTAINABILITY: BRAND (E#EL}L @2
oh ng, QAo M3t WEol nF SO #et SIAMH[A Am Q)

WI07 HUMAN RIGHTS: BRAND (E2HEL} HE[7|¥EQ| ol AlEI 252 Q3 ng, 9
Ao Hat dFol nx S0 &zt ISAHA Al

WI08 PHILANTHROPIC APPEALS: BRAND (EEL} FE|7|YEQ| B2 Qe 7|2 =fo|
25 SZAH A Al

WI09 PROMOTION OF PEACE: BRAND (EMEL} Ha|7|YE9| H3IE AMESII| 2T 38
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MH| 2 8| 9l

WI10 CHILDREN- HEALTH, HAPPINESS AND SAFETY: BRAND (EMELt HE|7|FE9
o Ale2 & OZI0|E 57|9% SSMHIA A Q)

WI11 EMERGENCY RELIEF: BRAND (EEL} F2[7|PE2 MHoZE Edst O|HE LY
35t7| et S3AHA A 2l

WI12 UNIQUE PARTNERSHIP: BRAND (E2LCt Lt2 ALB|E THE7] Qo 270|429 EMELL

ga7|YgEe ol S5ES)

PUSHING CULTURE 11§ (31 BRAVE WORK / BRAVE CLIENT)

O HEF 54N As S 2L 71U FHF /0| =FHQ 0to|L|of
@ O 7H'3§: Solago|Lt S2t0|AE0 o8 OISHXIX| @i FR7t Bl 87|U=
to] 50 & = ACH
® %%9. MOl Of OtO|C|O{7} off O] &= OtoF BH=XE
@ O] 2E0| of 87U MHYAX|IE HAIH
4z k)
PRODUCTS & SERVICES
BWO01 PUSHING CULTURE

SMALL AGENCY 15 (2022 A14)

@ 502! OJ2te] FNCHHME oz &

@ O] 218 EE%E YL 2| Executive Jury panelO|Af &lAtE
® ol 2§ EFH9 £8zd2 LHE 18N ¢
4G Ik

BEST USE

SA01 ACTIVATION & ENGAGEMENT

SA02 AUDIO/RADIO

SA03 AVANT-GARDE/INNOVATIVE

SA04 BRANDED CONTENT/ENTERTAINMENT
SA05 COLLABORATIONS & PARTNERSHIPS

SA06 DESIGN

SA07 DIGITAL/MOBILE

SA08 DIRECT & COLLATERAL

SA09 FILM

SA10 OUTDOOR

SA11 PACKAGE & PRODUCT DESIGN

SA12 PRINT
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SA13 PUBLIC RELATIONS

SA14 PUSHING CULTURE (& BRAVE WORK/BRAVE CLIENT)

SA15 WORK WITH PURPOSE

SA16 AUTOMOTIVE

PRODUCTS & SERVICES

SA17 CORPORATE IMAGE/CONSUMER SERVICES/B2B (AtHZE, AtLE4, M&, 2|2y
S)

SA18 DURABLE GOODS (WM. 7k, 7t8AE, 7FE8& TA|7|, Axx8Z, )

SA19 FOOD/DRINK/RESTAURANTS (ZE HEjC| ME, S8, AREH, o2&

SA20 HEALTHCARE (AZ0|Lt HZ#2|, &F, mEL A, ZAAY %Oil 25 MEOILE AMH|
AQL BHE XE)

SA21 MEDIA/ENTERTAINMENT/EVENTS (2 HEfo| O|C|0f, 22}, O[HIE)

SA22 NON-DURABLE HOUSEHOLD GOODS (t27 SZ0|& AH|X{(FMCG), ZHAE, &
B, SHEE, U0, JEET, NUHE glo| TojE= of AT L= J|E 22 F)

SA23 OTHER (®/2| ZHH| 2|0 StX| Q= HMFJO|Lt AMH|A. O HFO|Lt MHIAE O] FHE|
122 EESKT A)

SA24 POLITICS & GOVERNMENT (&X|, H&, 33EMut 2EE 7HFLHOIM)

SA25 RETAIL STORES & eCOMMERCE (ZE& A0§F S MXHAAzY)

SA26 TRANSPORTATION (X|StH, EA, HA, XHAHS /Y #HE Oo|sCt HHY|, |
M, 222 TRAVEL/LEISUREZ EE)

SA27 TRAVEL/LEISURE (H|7|, S&M, =€ 2|32(0|o|d #t ofLzt BE HEfO| OfH,
2, YN g5 =g

SA28 UTILITIES (&4, OHX| 202 3HYE[X|= 843)

SOCIAL MEDIA & INFLUENCER 1&

D ZHAL ofH0| B BB 3R, 48, BY ST 5o HUS YAXS Lalk A

=
@ Z1t= views, likes, shares, comments, user-generated content 0l 2|8} HH &
@ 2H[XF HAHEE SOAIZ|7] {2 To|A5, AAEO™M, EQE, AERAA 52 S O
A g8 ZgE
HA7|E: + Idea/Concept 40%
* Brand Relevance 20%
* Execution 20%
* Results 20%
iz Ik
BEST USE
SMO01 BEST USE OF A MULTI-PLATFORM CAMPAIGN (2H0|CI0{E SH22 37 0|49
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o83t #hlot #FY + US. OICE Ao ZES REALYE

O|X| Zu i AL O|Cjoj8 X222 HE

SM02 BEST USE OF INFLUENCER (ZEHUE ARHES 0|88 &7[Ho|1 MED
ALE Fo|HQl A2|00[E[E. AlZA|20] O] OtO|C|0{7} of HAXQIXE HEY

SM03 BEST USE OF PARTNERSHIPS (& 0|Lt MIEL{ME 0|83 &7|Ho|a ME
St7ALE &o|XQl F2|0O|E|E. AlmA|A0 O] Of0|C|0{7} of HAIMQIXE 4

SM04 INNOVATION (EHEE ZE37| s 4 0|C|0jE 0|8% &7|Ho|n ME
SALE o/ Ql F2|00[E[E. AlZA|A0] O] OtO|C|0{7} of HAIMQIXE &Y

SM05 REAL-TIME RESPONSE (X, S&XQl A, ZZME el 8h30[Lt X{&0 st

0" I‘_I-‘o'l- I}Oi)

SM06 SMALL BUDGET/BIG IDEA (M|TtEl OfAb/XtRIS 2 O|F3H F O AA. AlFAI20 o

o= &= =2 o2

Al_|-ﬂr o| Al HFO}.OF S MHS EE")\WZIOF on})

SM07 SOCIAL/ENVIRONMENTAL GOOD: BRAND (M ZEO0|L} HE|7|0| Z st Atz et

= 9T SYMHIAL 1]

SM08 TECHNOLOGY (g41&0|1 FAz2|0o|E|Estn S&FO0|D, MEH 7|52 AHE)
SM09 USE OF DATA (CIO[E{0f ofsf 7HMz|o{ M7 Lt CHEOZI I2[00|E|ESt 2F
ClOIE ==To|Lt Z=AL CIOJE AlZ3t & HIOH S2 3 &E3E ZaE)

SM10 USER-GENERATED CONTENT (&H|Xt&0| &0is5to

o ZXHQl OtO|C|Of/H Al X|

J‘% -
JEAUE BHXAS US S UTS MOISID Aot X SO MBS A4
o gay)
SMI1 VIRAL (HOIZOIA HESPLE 3R% 8oz BE HE)
PLATFORM

SM12 FACEBOOK

SM13 INSTAGRAM

SM14 LINKEDIN

SM15 OTHER PLATFORM
SM16 SNAPCHAT

SM17 TIKTOK

SM18 TWITTER

SM19 YOUTUBE

SPORTS 18

O EUETL 25 FHIL 8, E= 2|20 ABEJUE 2ZXWS [T OFAHE =HZ A
SEUAE 2ol Fojet 2xx ZFE MFH

@ 2ZX OHIE Z20H FHE &1, 254 F1: ZotE

HAZ|E: + Idea/Concept 40%
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¢ Brand Relevance 35%
* Execution 25%
FHe| 2|
BEST USE
SP01 CELEBRITY/ATHLETE/INFLUENCER (EtZl QC|§AQF AHZSE7| Qg QHOl/25M%/

SP02

SP03

SP04

SP05

SP06
SP07

SP08
SP09

SP10
SP11

SP12

QAIZEZAAQLO| HRO|Lt HELH)
CHAMPIONSHIP EVENT AD (28T, EEAlZ|X, EEF, dE€ 51 &2 "oy
O|HIE &)

COLLABORATIONS & PARTNERSHIPS (2=, 28584 & g, 2IFA L
ko] HejolLt mELH)

COMPETITIONS & PROMOTIONAL (AZX O[HMIEL} AZX HOMOJAM Algto|L} T
Adg S 2WHE HAIX] HEh

CROSS-PLATFORM (&H|XHE B0 EY = Ue S55H7L 2ot SHS AL8o Oy
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DIGITAL DISPLAYS
ENDORSEMENTS (M&, AMH|A, EAHEE L2|7] L3 AzZx M4 FFHOl 2asd
S8 o|8% &)

o=
eSPORTS
EVENTS & STUNTS (O|HIELt AHEE E3t HHWE OA[X]. BIEA| AZX ZEE 2

MELL FA0{0F B

EXHIBITIONS & INSTALLATIONS (
INNOVATION (27|H0|2 MEXD SHHO[ AFYLIA Fojdt A== Z4. 0] oto|r]
07t of HUHRIX|IE AlsAl20] H9)

REAL-TIME RESPONSE (&%, S&&Ql Atd, HZAQl gt30|Lt Msof e FXS0

B3 zHY)

AZXQL BHE HMELL A

SP13 SOCIAL GOOD: BRAND (AlZ|E 7H45t7| 23t 33 MH|AL W)

SP14 SUPER BOWL AD

SP15 TAKEOVER

SP16 TECHNOLOGY (4lI&0|1 H2|00lE|Est S&A0|1, MEA 7|=2 AM)

SP17 USE OF DATA (GIO|E{0l 2ls M =|OfRALL BHS0{X 2 2|0f0E[E3 ZEF. Ot2d
CIOIE| =T O|Lt =AL OB AlZt%t = CIO|E S&S o AEX ZE)

SP18 USER-GENERATED CONTENT (AH|X}FS0| #0{s5t0 159 SXHA Q1 OfO|C|0f/H A K|
7t HAYE RHZEE BE = UAZE S Hedte A BMELf ALY Z|Y
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o #ay)
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SP19 VR/AR (7toido|Lt SZAHA
TYPE

2 AHETH A)

SP20 PRODUCTS & SERVICES (AZAZE HE, MH|A 210, BE OjH ZetE)

SP21 SPORTS EVENT OR PROGRAM PROMOTION (AZEX O|MIEL; T2RM HE HE|
o| O|C|of L} OMELL T2 3)

SP22 TEAM OR LEAGUE PROMOTION (&7|CtH|Lt ¥3| & Zst Axx oA Eolut
2|0 Z22H)

START-UP 1§ (2022'd 4)
@ 2019.1.1.01 M 2022.5.1. AtO[Of 2HAASH AE

s t
@ 0] 315 =53 £8x U2 OE 150 5¢¢

HAZ|E: + Idea/Concept 40%
* Brand Relevance 35%
» Execution 25%

iz nk

BEST USE

SU01 ACTIVATION & ENGAGEMENT

SU02 AUDIO/RADIO

SU03 AVANT-GARDE/INNOVATIVE

SU04 BRANDED CONTENT/ENTERTAINMENT

SU05 COLLABORATIONS & PARTNERSHIPS

SU06 DESIGN

SU07 DIGITAL/MOBILE

SU08 DIRECT & COLLATERAL

SU09 FILM

SU10 OUTDOOR

SU11 PACKAGE & PRODUCT DESIGN

SU12 PRINT

SU13 PUBLIC RELATIONS

SU14 PUSHING CULTURE (& BRAVE WORK/BRAVE CLIENT)
SU15 WORK WITH PURPOSE

PRODUCTS & SERVICES

SU16 AUTOMOTIVE

SU17 CORPORATE IMAGE/CONSUMER SERVICES/B2B (XHM|Z &, ALHE4!, X, 22T

5
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SU18 DURABLE GOODS (WW7X. 7t=, ZtEHE, 7188 TRI|7|, 2AZX&E, Fi)

SU19 FOOD/DRINK/RESTAURANTS (Z& HEHQ| A&, 28, AREH, Y2rEY

SU20 HEALTHCARE (AZ0|Lt #Zae|, &E, DEL A, FUHZ S0l 2t HMIZ0|Lt M|
20t HHE EEF)

SU21 MEDIA/ENTERTAINMENT/EVENTS (2& &Efo| O|C|0f, 22, OJHIE)

SU22 NON-DURABLE HOUSEHOLD GOODS (#2H SZ0|= AH|XH(FMCG), ZHAE, S
B, SIEE, U0, JUET, NUHE glo] TofE= of HAXE L= J|E 22 EF)

SU23 OTHER (%/2| Zte|n2|of X Q= HEO|Lt AMH[A. O H|ZO|Lt MHIAE O] FHE|
nejE EESKY A)

SU24 POLITICS & GOVERNMENT (H*%|, 88, & A

SU25 RETAIL STORES & eCOMMERCE (ZE& A0§F S MAHAAzZY)

SU26 TRANSPORTATION (A|SHE, Xt A XTEHAHZRL
M, BHEXtZE2 TRAVEL/LEISUREZ Z£E)

SU27 TRAVEL/LEISURE (H|E7|, &M, ==, 232/0f0
2, HN g 23

SU28 UTILITIES (&4, o|HX| £0f2 SHEEX
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STUDENT 18

=
@ std 2 XM F1E 0|E0Z T7tE fI% ALz, 22|71 o|Ho| BEX| XY
o2 B £ gl M2 WHOZ ANES HE 532 £0| Hotsh
HAL7|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
FHE| 2|

CRAFT - OTHER THAN FILM OR VIDEO

ST01 ART DIRECTION/PRODUCTION DESIGN (AME &3A|7|7{Lt ZE0| 2Ee Art
DirectionO|Lt Design)

ST02 BEST USE OF HUMOR (Z1dl& &&A|7]7]| I8l AFEE RO)

ST03 COPYWRITING

ST04 GRAPHIC DESIGN

ST05 ILLUSTRATION

ST06 INTERFACE & NAVIGATION (UX/UI)

ST07 PHOTOGRAPHY

ST08 TYPOGRAPHY
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FILM CRAFT/VIDEO CRAFT

ST09 ACTING

ST10 ANIMATION

ST11 ART DIRECTION/PRODUCTION DESIGN (Zi41S &3tA|7|7{L ZHE0| 23tE= Art
DirectionO|L} Design)

ST12 BEST USE OF MUSIC

ST13 CASTING

ST14 CINEMATOGRAPHY

ST205 DIRECTION

ST16 EDITING

ST17 ORIGINAL MUSIC

ST18 PRODUCTION ACCOMPLISHMENT

ST19 SCRIPT/COPYWRITING

ST20 SOUND DESIGN/USE OF SOUND

ST21 USE OF HUMOR

ST22 VISUAL EFFECTS

ST23 AUDIO/RADIO

MEDIUM

ST24 AVANT-GARDE/INNOVATIVE

ST25 BRANDED CONTENT/ENTERTAINMENT

ST26 DESIGN

ST27 DIGITAL/MOBILE

ST28 DIRECT & COLLATERAL

ST29 FILM

ST30 OUTDOOR

ST31 POSITIVE WORLD IMPACT

ST32 PRINT

ST33 PUBLIC RELATIONS

THE 3D DE& WORK OF THE YEAR AWARDIE (20224 214)
@ o] FtH 12| =4EZF2 EC} CtEdt(diverse) B35t (equitable) AHEO| @i =(inclusive)

MBIE 2HE7| Rl DiUs =XE FHE WAOILy XA F= oIt
o

@ ot2g CYY, B5, FXNE M 7182, 22| A7t GMEE A=A FS0| 0iY oL
1 e YF2 =AM 2ot HRE sjZsteH =22 & = UChL
DIVERSITY= HE 24S0[LF SE=2 0|F0T 7HX|UA= Ol Z(Something)S 2|0
SiCh - QIF, CIEd, 2437t o "AY, X3, ARlZ2HME X9, Yol Lto], Zu,
202258 AE|HZN BN EEQZ Hi M2 NYFSH=LHE 02-2144-0741 37/39

A 2y Qo= o2 ZkX|7F AWK O|ASU22 HotE|X|= G=Ct
- EQUITYE HAO|L} HOZREHC| 573, 7|2 #§, AFE olblsttt
- INCLUSIONE AR HiAZotRD Q= +8Xtet 2Hg ot AHO|Ct
@ The 3D Awardst HAMY 25TFS fISi X|@otd E2dtn Cf#stn SdAAFE &

F0IAH o=t
@ P&GOA THE 4RS(REACH, RESONANCE, RELEVANCE, REPRESENTATION)
|

of, dAZIEE HAMEO0|L XEHFHQ S S dE2E FHTAZ £ A= HE
ZHEE 51 U0t

o] & ESTo st x|H

O ZE2 S8 FEEXES UE T, A= ZE EEE RL, 7IH12[E DE&I Award
Bt E2YAE QRES A

@ EEZIEOM o] AAlZS #of CHREEY £ o0, HEAAZ2 HE oY “3D DE&I
Work Of The Year XA Z-d710|E” &

M o CrYd(diversity)S Z/de uf Basjor & R 71X At

O HAUASS HHCE MAUS &g oF 7t USLICHE Y Z ol MRAS HEste O
ZEAE = US.

@ o4, 25X R ZEQ HHE HACE HFH £ UZ

@ M2 M0 FE71E Z2HE EEA7|= A2 fIYO0ICH o] S0l ZAlo] LIEE
BE AEEO0| o EolM LR HS AF-St D AO0{OF BHCE

FIE| 2|

3D DE&l WORK AWARD

D01 3D DE&I WORK AWARD (Ct¥A, BS, BAES nkstn Fojdr| st )
THE FUTURE NOW & (2022'F A1)
O E01YD Q0D TEY HIAES2RX|O| AMEOZ ECh LI2 AH|XF ZES 0jBoY »

o
A BO|Lt g ME

iz Ik

BEST USE

o

F01 ALTERED REALITY (M&21 9
dod, HEtHA, 2geid T23)

F02 BEST INNOVATION (1242| EXE oiZst?| |t MEALE A4SHK| 2ot wH ol (5t
EolofLt 2z EQI0)) 7|& E8)

F03 DECENTRALIZED TECH (82
Holg AHESH EHMES)

F04 GENERATIVE CREATIVE (50 ZFol= ZEMSHX| RUE AIZE, 7|4 EE, HO|E7t o
E0ili= A2|0|0lE|E HH)

Ut YHOR HHCO HOAF|T| A ST, 7t

P

0
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PRODUCT & SERVICE ADVERTISING
F05 CRYPTO (¥Z &3} MH|AY, S E3}
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@ o 18 £B%e guE
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B} 22 BEY 4 o= M0 RREC

00 INSPIRATION AWARD & (20224 M)
E

A Eel o
= T AT %'!%E

S
EHE,

olB0| ¥ %

A2/EEMNQUSS ug Z2H)

9= =2|0ojE|= et op|

@ YHH Geniusl00 collectivel| 3HO| HH{7} MASHE O RE29| EFEE HARIASA
=, M2, M=i 3o AUE HEA| HO{F0{0f Bhot
@ StLtel 7t elarE ol ZEst ZEX0|A O 0| FOo{ZICH
HAZ|E: + Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

FHE| 12|
THE G100 INSPIRATION AWARD
G01 THE G100 INSPIRATION AWARD

0| #2 £EE+£ Humalyan Cataract Project0| 7|5E 0f

THE NEW YORK CITY AWARD 1& /

O &10|M w5 Ot0|22 & EH mH
@ AP E2EES #MO| F&A|Q 0[O|X|,

E 52 ME8dliM THEUCHH, 4T 7
@ AlEA|A0| off O] &2 HolOF SHeX|E
MALZ|E: 100% New York

4z Ik

NY01 NEW YORK CITY AWARD
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