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7t E8C Ho BIMARL, oY, 2EE PH
L E8=8
UEZ 127X ZSEE 52132~7€16Y)
FHE| 22|
EER EENER EER EENER
A01~A39, A4l 335 100,000 390 120,000
A40 535 100,000 590 120,000
Ch. MEMR
@ S8AM: 2019. 1. 1.0|=22| AHS 7|&0t MB(50TH0f LH2)O|Lt HIC|2(5=2 O|LH)
@ 3HaYAM: 2 7|Z(1, 2, 3)E AEHM FQYUXS 10717HK] HEAoz 5. Z0)
150 O
@ dEFH: HARHNA =352 2Ysta AN YEE M3 & = Us EFAR
(BEXE, 7| 28, 822 & e EF TEoj4 dFa)
2. 7He| 12|
Sdlie] Z|DZAYXL Executive of the Year (CEO, 2|%, Y&, VP 0|4 ZE[X HH)
A0l &1, O 3 PR Advertising, Marketing, & Public Relations
A02. RFES - T Aerospace & Defense
A03. °|&/, O0|& % IfM Apparel, Beauty & Fashion
A04. XtEAL - 25 FH| Automotive & Transport Equipment
A05. 2% Banking
A06. H[ZLA MH[A =2 MEMH|A Business Services or Professional Services
A07. 2t} Chemicals
A08. AFE SHEY O Computer Hardware
A09. BRE A2ZEQO Computer Software
A10. AFE MH|A Computer Services
A11. THZ|Y Conglomerates
A12. 2H[XH-WH X Consumer Products-Durables
A13. AH[XH-H|LHL XY Consumer Products-Non-Durables
Al4. D8 MHE|A Consumer Services
A15. Ot MH|2A Diversified Services
A16. TR} Electronics
A17. O|HX| Energy
2021 IHH[X|LAHY E2EQZ =2 HiMSSHEOIE 010-2716-5830 9/44

AlS.
Al19.
A20.
A21.
A22.
A23.
A24.
A25.
A26.
A27.
A28.
A29.
A30.
A31.
A32.
A33.
A34.
A35.
A36.
A37.

A38.

A39.

A40.
A4l.

2021 SHHX|L ALY &

MH| A Financial Services
+ 88 Food & Beverage
f MN& - MH|A Health Products & Services
b S0 2|\ Hospitality & Leisure
2Y Insurance
QIE{ Y/ 50T Internet/New Media
HE Legal
MZ Manufacturing
UM - A Materials & Construction
OIC1o - AEHQHE Media & Entertainment
3% - HE Metals & Mining
H 27| - HEEZ| Non-Profit or Government Organizations
HS A Real Estate
A0 Retail

Mt Pharmaceuticals

H i 2> op
oy [Htl olo

s

&2 Telecommunications

Transportation

AA Utilities

2| Chairman of the Year: O|At2| 2|&Q| A

B20t Maverick of the Year: 2019F 18 1Y 0|F XtAlO|
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|_o
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o

2
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=2

=

of 7} 2™l HEE 7|kl {0l

232 STt Innovator of the Year: 2019 18 1Y O|= XtAO| £t ZZO|Lt AT
of 71y sA2 Yozl Aol

20| ALABR Woman of the Year: 2019 1€ 1Y O|F Xtilo| &3t ZEO|L}
o 7ty =gH Halg N ofdEdgel

22| BBE Management Team of the Year

SEY Lifetime Achievement Award; %2 20H0|d MEZIt2M #ot2 X, 0o &2
EEAE 2017 O|F2| HHED OtLEL E2FA7L O|SH RE HHS 7|e8 A

a.

2 NE MY Business Product Industries
b. H[=L|A MH|A MY Business Service Industries
c. 2H|X} ME LY Consumer Product Industries

d. &H|XF MH|A MY Consumer Service Industries
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YA H|LH B2 Customer Service Awards Categories

7t EE0A: 25 02 MH|A 2E
Lt. 88
UdutEE 127X INESEE 52132-~7216Y)
FHE| 2|
EER EEYR EER EE0YR
E01, E02 535 100,000 590 120,000
E03 305 100,000 360 120,000

Ch. HIEMR

@ SHA: 2019. 1. 1.0|22| HHE 7|&st MB(650TH0 LHL|)OILt HILI25= OIU)
@ SHRYUM: 2HE7|=(1, 2, 3)E AWM FRYHS 10717HK] HEM ez =3, X0
150 4ol
@ ZEFH: HARIFA £E%2 HESD M EE M3l & =+ Uz EFAR
(BEEXE, 7| 28, 822 & e B3 o4 AFa)
2. 7He| 12|
E01. 23H2| LM MH|AT Customer Service Department of the Year
E02. 32| LM MH|AE Customer Service Team of the Year
E03. 22| AZMH|A R2|Xt Customer Service Executive of the Year

1144/%%}5Z Company/Organization Awards Categories
7l EE8UY: 25 = (2GR, 33/, WIIY/EL7IY 5)01 ol &1t

Lt £8=

UEZ 127X ZSEE 52132-~7216Y)
FHE| 2|
=8R8 ZENY=E EEEB EEHEZ
B01~37, B45 22 100,000 55 120,000
B38~44 535 100,000 590 120,000
Ch HEMF
©® 38AM: a, b, & 5 MEYMB EE HICRE HE)
a. oY A A7 2 =X, AL MULHE =T (20001 O[LY)
b. 2019 O|= 9| Z=ZQ dut (250FH0] OfLY)
c. HAZE O3t S58tALL oojdEs X MY, 7tssiOH 58 AEQ CHE 3|A
Lh/Z2 HAtel O dutet HlmsiA ZHdE 24 (250TH0] OJLY)
d. 2838 d%dFe 2% U HUXNFS0| ESZ9 PHo| ojEA HEFHCE &
20| ZIYEXE HHE A (250TH0f O|LYf, MEHALSh
2021 IFHH[X|LACHY EE2Z 29 H{ASTH=RIE 010-2716-5830 11/44

@ ZEFH: MAYA EEXS HYSID KM HEE I E = Y= EBXE
(REXtE, 7|A 28, BEE § TUE 2F ool FL)

2. 7He| a2

2dlie| 71 Company of the Year

<27\ ZYH 50 0|20 &Y 11840tEhe] Ojot
- E7: YR 250 O|CHof| OfE<H s5E40tEre| O)gt
S OH7Q: B 250 O|CHof| OfE<H s5E40tErE] O+t
Bol. 1, OHAE & PR: O, &, 27| Advertising, Marketing, & Public Relations
B02. 2F&E - I O, &, &7\ Aerospace & Defense
=

B03. °|F, 0|8 X ufM: o, &, 27| Apparel, Beauty & Fashion
B04. XtSXt- 2& HH|: Of, &, 27| Automotive & Transport Equipment
B05. 2¥: O, &, £7|¥ Banking

B06. HIEL|A MH|A =2 MEMH|A: O, &, &7\ Business Services or Professional Services

B07. 2% i, &, &7|Y Chemicals

B08. ZFH SIERO: O, T, 27| Computer Hardware

B09. HFH L2ZEQO: O, &, 27|Y Computer Software
B10. ZAFH MH|A: O, &, 27| Computer Services

B11. CH7| Y Conglomerates

B12. AH|XH-WRY: CH, &, 27| Consumer Products-Durables
B13. AH|XY-H|LHXY: Cf, &, 27| Consumer Products-Non-Durables
Bl4. DMH|A: Of, &, 27| Consumer Services

B15. CtZtat MH|A: O, &, 7| Diversified Services

Bl6. ™AL OH, &, 27| Electronics

B17. O|HX|: Cf, &, 27| Energy

B18. @8 AH|A: O, &, 27| Financial Services

B19. M&E - 88: Ui, &, 27|Y Food & Beverage

B20. A& ME - MH[A: Of, &, 27| Health Products & Services
B21. =8 X X O, &, &7|Y Hospitality & Leisure

B22. 2. Of, &, 27| Insurance

B23. QI Y/ RO|C|Of: T, &, &7|Y Internet/New Media

B24. HE: Of, 5, 27| Legal

B25. Mz=: Of, &, 27| Manufacturing

B26. AN - AM: O, &, &7\ Materials & Construction

B27. O|C|Of - AHEHQAHE: Tf, &, 27|Y Media & Entertainment

B28. 3% - HIH: Of, &, 27| Metals & Mining

B29. H|F2[7|F - WEZA: Of, &, 27| Non-Profit or Government Organizations
B30. #&4h O, &, &A7|Y Real Estate

B31. &04%: O, &, 27| Retail

B32. A<k 27| Pharmaceuticals

o, &,
B33. S4I: O, &, 27| Telecommunications

2021 FHH[X|L|ACHY £2E2Z 22| H{AE3=CHE 010-2716-5830
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B34.
B35.
B36.

: O, &, 271 Transportation

A O, &, 27| Utilities

O AELER 7| Startup of the Year: 2019.1.1.0|F HZE 7|9,

HI=L|A ®E LY Business Product Industries

=LA ME|A MY Business Service Industries

. 2H|X} HE A Consumer Product Industries

. 2H|XF MH|A AR Consumer Service Industries

el 7|z AELER 7|Y Tech Startup of the Year: 2019.1.1.0|% HEE 7[¢

St 01/ 7|7| Hardware/Peripherals

MHE|A Services

EQIO Software

R HUMI|Y Most Innovative Company of the Year: ME, OHAE, Y, A
OlM HMXQl HatE O|F3t 7| Y

00 DOIEt Up to 100 Employees

2,500 DO[2F Up to 2,500 Employees

2,500 O|4 More Than 2,500 Employees

L= MTt7|27|Y Most Innovative Tech Company of the Year: M, OHHE
4 S0|M HAaHQl HatE ol 7| Y

1008 O[2 Up to 100 Employees

,50098 0|2 Up to 2,500 Employees

,500F O|&f More Than 2,500 Employees

4l Innovation of the Year: M&, OAHE, EY, A=, Z2F S2| F0F0fA 7Y

ZZl0| O|:.;OF Tt S

mo of Kl
=t of ofm

o g o o @

B37.

k>
[El

B38.

I-NHHOF"ST‘"
Kl
10

o
02

— on

2 1o m?
bt MO o fo

OFY ofy O

B39.

1%

>

B

{

’

oo R T o
St
10

OBt o O

I? e e

M 19 MO o mo
N

N

B40.

o mo o
2
Io

o
_',__

HI=LA ME MY Business Product Industries

H =LA A‘|H|ﬁ M Business Service Industries

AH[XE ®ME MY Consumer Product Industries

. AH|RE MH|A &) Consumer Service Industries

o 7|& EAl Technical Innovation of the Year: ME, Ot E, Y, M=, 49¥ 52

OFOl A ZHQlO|Lt Z=Z]0| O|FT FOjh Sl

S ¥ 10098 02 Up to 100 Employees

A 2,500 0|2 Up to 2,500 Employees

2,500 O|& More Than 2,500 Employees

5 7|UM2ASHEZZ A Corporate Social Responsibility Program of the
Year: 7| 2| At2|0f CHot 7|0 =
b. OtA|OKBt=, &=, Y&) in Asia (China, Japan and Korea)

B43. S| X -FEI|Y Fastest-Growing Company of the Year: 2018'H Ci{H| 2019F0|= 0Of
% MXRF %% "7
b. OtA|Ok(Blt=, &=, L&) in Asia (China, Japan and Korea)

B44. 2| xR Y, O, 24 ZZ2 1% Health, Safety & Environment Program of
the Year: ZZ22| ZAFOM| Ao} F4F ofdh obFMOolAl N ohAN XY

B41.

AL o o oo

I'

IR

of ofy
— O [
40

ru}owsr.m
bt

OF
=
10

B42.

|_

o
}'_
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b. OFAIOkEts, &=, L&) in Asia (China, Japan and Korea)
B45. 2dH2| O X & A Energy Industry Innovation of the Year: 2019.1.1. 0| 7§¢I0|
Lt 7|0] O|E% oUX|2 7|=, HME, B, MY, 25 S0 2ot 5ot "l

=

TN =4, AFYOILL 27ANE SO 2o 5HQ ofHof it dat
ole

- B01~-B35 ZtH12] &, 2
e 2o 7|1 4

=
V2 o
CER N
PEOPLES - FM EMRIE Moz 22lSEES MAISHH, 108 232 ZHA
STEV] Hﬂﬂm TH2[AJOfA] Dale AIAAIRIOIAl $43AL SE
FOR FA Euﬂrs - 82 169 S4EO| LEE [ ‘282I7| Q) SHBIAH “AHXI
COMPANIES 2oio 7|0 EEAS DALt FEES BEEE EMAL
o =

s Z2aM Yol %za

AA
- 2 100 0|¥2o FHE ¥ =

(=]

_<'5
o
>
0z
>~
Rl
N
I
=}
e

<

7. EEEH‘}J: OAE, 31, W7|X|, & S5 E%@ 23

L} EE8
AEZ 512X XNEEE 2132-7€16Y)
FHe| 22|
EER EE0d= EER EZ0Y=
G01~02, 04~56 535 100,000 590 120,000
G03 305 100,000 360 120,000

OHAIY ==/HE7} 76 12| Marketing Organization / Professional Categories
Ch. HIEMR
@ 3HM: a, b, c= B AFZYME £= HLORZ HE)
a T8 ZF, BAM, g, B27F 271 FAtet oA A (200EH0] O[Lf)
b. 2019 0|2 EFE2| gt (25050 O|LK)
c. HAZE Ol&st Z53HAY .
LhZ2 FHAtel Ol gutet HlwsiM Zdg Z4(250EH0)

=
d EEXE dYslFE= 25 Y HIAXZRE0 EEZO N0 {EA HEHFHC=E =
20| EF=XE dHE A (25050 OfLff, MEHALEH

I
@ TEFH: LAY A EE
(EEXE, 7|4 28, SEE & A= 23 OYo|Lt EFn)
2. e 2|
Go1. =232 ot
Go02. =232 ot
Go03. 22| ot

&8 Marketing Department of the Year
E

E|E|
]

= Marketing Team of the Year
& B2|Xt Marketing Executive of the Year: VPO|&
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2dlie| OAIE AmQl: MY FIEINE| Marketing Campaign of the Year: Industry Categories
ch HNEMR

@ &8M: a, b, ¢, dE B AFSAME EE= HILIRZ HE)
a. M Q0] AR
b. E5%l= AW W 2. A 0|f, HAIZ WX 2, ZH et siZEH (250
O] OfLl)
o Hmel ®o§ APy 29 7|, ' 8, I2(00[E[2/0|C|o HE, &Y S (250
0f O|Lh)

d. 201998 AIFE HIQ 3H2t #HH Zat (250TH0 OlU)
=]

=9 235 % HAXRI E5%0 YHO| OfEA HdBHOE =F0| HJA=XE
HEY A (250EH0] OLYf, MEHALE
@ ZEFH: JMA-YAA EEXHE 2T MM YEE M3 E + U= ESAE
(BEXE, 7|4 28, 822 S #HE 25 OItYoLt @F2)

2. 7He g

G04. SU/MNRUY/URE Agricultural/Industrial/Building: M&, &K, =L AH|A
GO05. Xt&A-ABE Automotive-Aftermarket: 7FE T, ZHQ Y, EFO|O, HiEZ|, HE, &%
R, 29us HMET| EMADM HEE 0|H, RLEE §

=iy
GO6. AHEXH-AHEE Automotive-Vehicles: SEX, E®, QEHO|, MLt DH 11
G07. 0|8 Beauty: 2tZE, &=, 80 HEF, UL MEF, OIEH - 20t 22 0|EAMHAYH
G08. 2E2-F/ Beverages-Alcohol: WF, ML|Ql, T/, 240l AEF, M4 5 B8 &
G09. S=-H|FR Beverages-Non-Alcohol: I:fO|O-|EL|- H|CIO|O|E EtMERE, I, X, F&,

28 FRUESE d=, A0 5

G10. YEB&AIEH =& Business & Office Supplies: Z2H, EAY], 28, T7| 52 =&
St HIZLA ZEEL ME7H M, AARY 5. (20219 H4E)

Gl1 7| H&/™E7F MH|A Corporate Reputation/Professional Services: M&THO| otdl 7|
S Z2L {5 et AEME, o|0|X| X Ofo|HIE|E|, HFRLUAOIM =g HEY, 3
A, H4E 128 St 22 7Y/ E MH|2E Z3tE

Gl2. 2%t & Ol& Culture & The Arts: A=, 28, SYLHH, EME A2|x, 235H,
HSHAEY &

G13. i MH|2A Delivery Services: B, ZE2tE/MN, AS2 HiE, SEHEY, Z/HE b
=, MOHNE, Z¥FH, IHAMH[A S, 021E A2E)

Gl4. 0= - 28 Education & Training: WS7|20|Lt =% =28 22 AF/FH2|0f A
OlE Zgh (2021 414

G15. ®AME Electronics: Qef|H|H, 2tCl, 2HIY 7|7|, & AEHIHEDVD/EZY 0|
E20/0]), 7tz AFEH SIEYO, AY 2, HE, HEH, STALH S 22
or|o/HCe 7|7

Gle. 1Z/8Y Hx AE % MH|A Energy/Nutrition Products & Services: O|HX|, AZX,
A 2I0|ZE X[¥St= MBO[Lt MH|A. HIEFD OoHX|HE, EEAR; HF 7:.53 el
OEUAg Z2OM/Ma E2fo|d HZLL A &
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G17.

G18.
G19.

G20.

G21.
G22.

G23.

G24.

G25.

G26.

G27.

G28.

G29.

G30.

G31.

2021 SHHX|LAHY EE8Y

Q8 QU AXX FEntertainment & Sports: LEO|L} AXX O|MIE ZEF FHFO|LE A
EX Hit 22 AEX O|UESt S o}, M, DVDs, HIEQAQ(22HQ, 28, &
4, BE JIE §), 28 ¥, Fo7tE, 2219, 2tC|Lt 2H™ =2 Sat 2
2 2E gH9 2=

M H AEHY Fashion & Style: 1R, o+, A, L, m2[ofa, EAMF oM Atz
Eo| AL

= =Tt—=

FE8HH JtE Financial Cards: M8, 83, &g, 24, Mzt A 7| 7=

=28 & YW MH|A Financial Products & Services: =872 2Lt O|OIX| 22 &
W, thE, 84, FXE, ofdXxts+=m St 22 £33 MEO|L MHAE 22(7]
fIgt AF LA OIM

S Foods: MM, Z&, WEAME (20213 A4

N
= Moo Jx 1o ou oo oo

& E-2XEX Education & Training: WY 2|Y2[E|, OFAO|E, &%, 22t¢, &
Als Zetols 2 RISl ol-2z=x HF, BE S0/ AY. 2021 4

nx JH

BE/7| /M E Government/Institutional/Recruitment: X|XIX|LE = HH S| &M, A,
A, HT SHUE), 2¥ET 25, 2 X2 FXH HUE SE 2
/Y HE ARUAOIM =gt

Al717| -°r|@’ YASE R %2 I|% |Lt *‘I & CIXE HZAE, DELA Egf7,
AY/MEL A o, 28|, 7|sAE, HED, o|HX] /=223, DEUA ARCOR,
CHO|O{ELt MELA Z203/2HA Efo|d 8L Al &, (20218 A4)

ol=-HH W& U QA Healthcare-Disease Education & Awareness: 2| 227t Xt =
2 AHXE Y2z St EF HYO|L AZdEdA EME u|stn Q4SS =Hitkst

O|2-HFAIE Healthcare-OTC: AZEE| MEZ 2t =

Edot dYo|L Het £ HZEHO| 2ol AATXEgiol LYY = A A

ot AR L7 0|

O|=2-MYF Healthcare-Rx: AZEE] ME7t, BHAt 22 AH|XE &

ot AYgo|Lt et £ HAZEHMO e ARAMYEES HXD FUg £+ As A

It HFLIAOIM

O|2-MH|A Healthcare-Services: T &2l HE7t, At 52 AH|XE HA4CE B

AL RXA71T, /IEMH|A, Kot 2 olg MH|A, DHEESHAL oz nHAE S8 22

7] {8t OHAE HRLAOM &

7P88 7t U MH| Home Furnishings & Appliances: %7\, of|oj7d, 743, 744, @l

Hzlof A 22F, HRE, 89X &

7V88E Home Supplies & Services: SAEHME, MA, 24, WaN, HHEAE HE,

HdRR9H, ZSOIMZ, 7FEW MH|A, MZx7|, HE, TtC2elH, 8/ MU~ 5

BY Insurance: 2Nt HHE EF XNEOILt MH|A, ST MHASE H3sts 38
Z o

|Bse 58 gEsle 25 2 dHo EHGFH, XSk, =8, dY, 49

o
d=

o| HiAMESH=THE 010-2716-5830 16/44
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G32.

G33.

G34.

G36.

G37.

G38.

G39.
G40.

G41.

G42.

G43.

G44.

22l oA Am e

OIE{ L/ 2 Internet/Telecom: FA/ZE MBS YK, XS0 SME|A 28I H]|
2, HE ZMAF 2E Y HEZO|Lt A‘Iﬂlﬁ(SaaS/IaaS L= 2ERE 78 MH|
A 5) HHYH, HEH SAMH @Y, M3t 8 A0|2TV)

HNEE U MH|A Leisure Products & Services: B|3E|00|M, AZX WL EF/MH|
2 37| YMEst BAU= Ofo|-l/MH| A

O|C|0] 2|At Media Companies: HEQAIAE Eatot W&=, TX|, AME, HAOIE, AH|

A =2 Y 0o, 2oLt Ay gS

OO

B2 Non-Profit: BE HEfO| 019}2 £TBIX| QS XX, XM, 24, A8, 83,

®, £40/9, T2 § Zah (0219 MY
4Rl Y Personal Care: Hl%F, X|HME, d= X HC| 2M0|L SUKX
g8 fd8E, HEY, EE% 38 &
B EF Pet Care: 52, BHH, FoAL 7|5 MH|A, 23, nHf S8 ZE3o ZE
YEjel MH|ALL HE
£ 54t Real Estate: TE, 24 B2, £284MH S

L

HAER Restaurants: A H|A, I &
o

’

20§ Retail: YEH-CHASED ZH |23 L= T2 HH 4ES 30t
= 0 /Es YAOIE, HigtE, AMZHMEF, S/BTONE, =3 UTEE =g
TE-EET 171X HETS TSt 7HA/RAAMOCIEW©| oF, EAM, mfjM, AZAME,
A, O AEEZ, e, FIEHIE §)
ZHA /TN E/QMAR Snacks/Desserts/Confections: OFO| A3 R, 7|, & at, 74at, 1t /OFxy
24 HE &
2T EQO] Software: 2ZEQI0, I1E0, 2SAIXAHOIL} AFE, E{S3, 2HYT|
71 S0l ALl 2ZEQQ
W& Transportation: B3, B, HA/EELZ|, X|5tH A|AH, ANHA 38 ALE, Ata%t
ULH, CHOf(XtSXH EOH/CHO X Q)), H2| &

F&/S X K| Travel/Tourism/Destination: KM, 2, 2|XE, 0|3 ¥, ol HA

° 2
o2
~
rI-J
o

OoFAH| L, OfHES, B AHQ S

HME M| D2| Marketing Campaign of the Year: Specialty Categories

Ch. HIEMR

@ 38AM: a, b, ¢, dE 5 A
a.
b.

SN = HICRZE HE)

M| 2lo] AlZfst

EFots AHQl W HY: AZSH 0|], HAIY O77tX|el 2, X<t sHER (250
EtO] OfLH)

A [N g 29 7|, 587 8, A2|00|E|2/0|C|of TE, dF & (250E
0f O[Lf)

oo
H
_>'-_|
b h
N
>

17/44

et e e

s AeolE &

G50.

G51.

G52.

G53.

G54.

G55.

G56.

G57.

G58.

G59.

G60.

sie| EHE MR-B2B Brand Experience of the Year-Business-to-Business: S EQ} 9f

Ue A FF, 7|0 H2 HY, SE oA S2 FESH7| s 71 oo A

= of AAISH 2

E N™-2H|Xt Brand Experience of the Year-Consumer: EHEQF 2|0|U=
o

o
71990 He MY, S5 B4 S ddst7| flof &HA DAS oY
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X ug
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N e 4o
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Branded Utility of the Year: M ZO0|Lt MH[A7F O Z239|
otL2t o "o|Lt HI=LIA0M 0|83 =X, EF A= MEOIL

oz, 2E, orjoiAct oEZ ASHD, 0/F S O/ ZWE
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HEX L Branded Content Campaign of the Year: EHEQL ZHEE
g1 EWF= 7:13.:1% SH|ZH A F=7] Rl ALt
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=, EXHOIE 2EME o AOIE o
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Community of the Year: EHE
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B M| 2 Mobile Marketing Campaign of the Year: ZH|X} ZHIYY|

Mo N Mo $Q rjr oE |> Mo T 1o mo rE x Ao mo Hu o mpp | 2 njo
i
m
N

OF
ey
lo

>
=

ME e MH2 A4 New Product or Service Introduction of the Year:
Lt MHAE 27H3H7| 28 o] R 0T |l
l/2HE 2|-H|0|4 Re-Branding / Brand Renovation of the Year: 7|
HEZ=SALE 2l Z XM ot T 2l
b OMAY W Q Small-Budget Marketing Campaign of the Year: 322t
7

=
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siel HiO|E OMAY TR Viral Marketing Campaign of the Year: 717 L7042
7|E} HIO|E FEE AbETh A2l

’ (il i)

| Youth Marketing Campaign of the Year: BZ'A(24A4 O]
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°45-Z Mobile Site & App Awards Categories

7t EEUY: 2HY BAOIELL A

Lt.

2021 FHH[X|L|ACHY £2E2Z 22| H{AE3=CHE 010-2716-5830

EER
UBEE GE12Y7HR]) IESEE 52132-~-7216Y)
FHE| 2|
EER EE0YE EER E30d=
P60~93 335 100,000 390 120,000
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Ch MEMR P93. X 10| ALZXL Bl Best User Experience

@ BHA: HI ZIE 20050 L2 Ty

@ ZHY AO|ELL ¥ XIH|Z ATfSH= 320|L{O| HIC|QE ZZAI0|EOA HICRE Y=z H|C] £ 57 Video Awards Categories
Eg A 7k EEOY: 20198 13 1€ 0| JYBO|Lt HEELZ EA &= HIE H|KR
® Credits ME: S50t 2HHE ALZOILE X0 25 7 H (credits) L E8=8
2. 7tel22)
OlH}= I 5—‘?—1120I77|.x|) _$_|_’.<_*=l 5—‘?—113OI~7$J16O|

4 . == 6212z s&5 6213=~72l6%)
P60. AOH Auction = Ink)
P61. 7| /B8 Business/Government £EEE EEUY= EER E30d=
P62. WS & =31 Education & Reference
P63. AEH|QHE Entertainment Qo127 3% 100,000 %0 120,000
Pod. O|HE Events C}. HEME
P65. & - &4l Experimental & Innovation @ 2FAM. 2™1 ZDHE 200TH0] Ljo|2 =Y

Jh= . {20 i i = = o
P66. fﬂq OVELO] Family & Kids @ HICI2E SEAO|E0M THYS ML Lt Embed code, URLE HE

ojA . 0 i = =
P67. T4 - O|& Fashion f’ Beauty ® Credits ME: EF%0F 2HHE ALZOILE ZHO|| 25t HH (credits)
P68. WO|AlE MH|A/28 Financial Services/Banking at. 7E|ma)

P69. T EL|A - QB Fitness & Recreation
P70. 2&=& Food & Drink

P71 A Games

P72. 710|E/S8/BE Guides/Ratings/Reviews
P73. UZ Health

P74. & ZHHY 2HA Integrated Mobile Experience
P75. 2tO|ZAELY Lifestyle

P76. T&X| « M Magazine/Editorial

P77. OHAIY Marketing

P78. DIA|X| 2 LH7| Messaging

P79. 22 Music

Qo1. EHE AMEH QHE Branded Entertainment
a. 7| Business-to-Business
b. 2H|X}t Consumer
Q2. 7| ¥e| At2|H M Corporate Social Responsibility
Q03. 7| Y27 Corporate Overview
Q04. 7|& Documentary
QO05. O|HIE& RN HUEE Frents & Webcasts
Q06. T{M & 2tO|ZAEFY Fashion & Lifestyle
Q07. A& & Food & Drink
Q08. &/ZYY HFLIAO|M= Internal/Employee Communications

Q09. &A| @A Magazine Format

P80. F2 News N
Tr o Q10. S7|F0 A4l Motivational
P81. ‘dAkd Productivity L P .
P72 HB WL Professional Educati Q11. 722 FX| News & Politics
. & 1] Professional Education
P83, M2 A«i;TlA P ional Servi Q12. LE|AMHO|M Orientation
- B MEI= Professional Services N Q13. SE-%3| EOM P.R-Annual Reports
P84. SEAMH|A - BF Public Service & Activism =
Q14. 22-E& P.R.-Government
P85. 5S4t Real Estate - of )
P86, SH - TSt School/Universit Q15. 22-7|Y P.R.-Industrial
. & - TS} School/Universi -
= ) Y Q16. BE-0|C|0] - AEHQIHE PR-Media & Entertainment
P87. &8 Shopping

o i Ql7. 8&-H|¥2| 7|5 =4 P.R.-Non-profit Fund Raising
11222 :;*Sagml t Q18. 8&-7|E} P.R.-Other
P90. :O_T g Q19. 8E-7|& P.R.-Technology
LA
o Tt Q20. SSMH|A & ME|H|F Public Service & Activism

P91. 4™ Travel o ) )
Pop. ZRAIA U MH|A Utilities & Services Q21. HON-Z Bt OrHE Sales-Direct Response Marketing
' Q22. THO{-HE Sales-Government
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Q23.
Q24.
Q25.
Q26.
Q27.
Q28.
Q29. 1
Q30.
Q31.
Q32.
Q33.
Q34.
Q35. H

TON-7| Y Sales-Industrial
TOR-0|C|Of - HEH QAHE Sales-Media & Entertainment
THOH-7|EL Sales-Other
EON-7|%  Sales-Technology
TOH-X|Z O Sales-Product Sales
THOf-MH[A 0§ Sales-Service Sales
Wet& WS Science & Education
HOb/QMH Security/Safety
AHH|C|L Social Video
AZEE Sports
&/ Tourism/Travel
=) Training

O|& Viral

I'

_FF-IF.*.-.'I

5= Achievement Awards Categorles
Erl4:

2= =F(GaH g, 33/ tIIY/ESL7IY §)01 Ol Chysh HEjol 4
E Y=

/2L,

_|_|._|

%
T

ne
-3
(3
]

(127X ZNESEE 52132-~-7216Y)
FHE| 2|

i
o
Fu

U= EER EEHE=
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2. 7He| a2

B55.
B56.
B57.
B58.
B59.

bt

J0 4o Jo Jo o

nAMNEL IR Achievement in Customer Satisfaction
i q

Achievement in Finance

S Achievement in Growth
OIAtZ+E| MF A Achievement in Human Resources

IHE =Y dF Y Achievement in International Expansion

BB B b
B A A A A
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B60. |24 HME O|=H|0|M MxA Achievement in Product Innovation
B6l. X f4 =H2|5E HF Achievement in Organization Recovery
B62. x| Y £= M HEF 4 Achievement in Sales or Revenue Generation
B63. X2 1tet = 7|z MF Y Achievement in Science or Technology
KHE/#) 582 |5-2 New Product & Product Management Awards Categories
7k 2804 20199 18 1€ 0|7 EAIE HE, MH[A, MER BEUC, mHE S
Ll E88
UHHEE 5E127HA]) ABEE E132-7816%)
| 2|
£EEB EZ0YE £EER EEM0d=E
J01~77, 180, S01~65 535 100,000 590 120,000
J81 305 100,000 360 120,000

HE22| 7t 12| Product Management Categories

Ct. MEMFE
@ 38M: a, b, ce B MSYMYE E= HCRE HE)
a F=HE 2AM, ©, 72 274 ARt abq YA (200501 OfLf)
20195 z

o

c. FAL olfe S50

194 0|=2| =552l dat (250501 O|LY)
Folodast g4y 29, 7tsolttd 55 Y9F2 thE At

P}

tot Bl =g Z(250EH0])

B

L/=Z2 FAtel ofF 4

=
d %%x—f% HdEsF= EF A HAXRSO0| 29 PHo| ofEAH dEHoz &
20| EIRA=XE 2 A (250CH0] O|Lf, ME{ALE
@ ZEFH: JAMA-A EEXHE T3 MM YEE M3 E + U= BESAE
(BEXE, 7|A 28, 822 & #HE 25 OItolL @F2)

L
J80.

J81.

|22
2312 ME /el f E= © Product Development/Management Department or Team
of the Year

23| ME 7N/ 2tel B2|Xt Product Development/Management Executive of the Year:
VPOl

HIE/MH|A FHE[ 2] Products & Services Categories

Ch MEMR
@ 38M: a, b, ¢, dE B AFRIYME L= HILRE HE)
a. MEHMEE MEFO| EAE H 7IE MEQ ME2 HTY 42 YHOIE & o
b. 25t MB/AMHI22 £, 7|5, 8 §2 7I& (350EH0] O|Lf)
Al

C.

ENE HE/MH 29 FO M2l -d1k(market performance), H|EH =& (critical
reception), LZTtF (customer satisfaction)0| 23t 2. JtSSICtH, FHO|Lt THOY

2 0 A HW EE 70K ZEAZ A ESSts ME/MHEA 2IRE 2
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UAe dAFA, 7hsstotH B So| S =3t (350501 O|LK)
d. £8%S YT £2F X HIAXNES0| 2% A0 o{EA HEFCE =
20| EIR=XE HEE A (25050 O|LH, MERALGh
@ ZYHTH: dARYNA Z2ES 45D XA HEE M3 & = Aese EENE
(BEXE, J7|AF 28, S2E S e 25 oL HFa)
2t. 7te| g
J01. B2B X|E Business-to-Business Products
J02. B2B A{H|A Business-to-Business Services
J03. 7t XME Consumer Electronics
J04. 2H|X Consumer Products: O| ZHE|DE2|OA X|™”EX| %2 ZE AH|XY
a. WM ZIF, 7t &) Durables (appliances, furniture, etc.)
b. 241&2& Food & Beverage
c. 7388 Household Products
d. 7|Et Other
J05. &H|Xb MH|2A Consumer Services
J06. @8 MH|A Financial Services: =8XE0|Lt A{H|A
J07. St=0] - AFH Hardware-Computer
J08. StEYO - HERZ Hardware-Networking
J09. SESRIO| - FHI|7| Hardware-Peripheral
J10. SEYIO] - BtEM|/7|Ef ®XLEE Hardware-Semiconductor or Other Electronic Component
J11. StERIO - MEEX| Hardware-Storage
J12. SLEQ0] - Z|Et Hardware-Other
J13. AZ X XN - ME Health & Pharmaceuticals-Product
J14. AZ X HN2 - MH|A Health & Pharmaceutical-Service
J15. &8 ME X MH|A Industrial Products & Services
J16. O|C|of B! AHEHQAHE - XNE Media & Entertainment-Product
J17. O|Clof B! AHEHQAHE - MH|A Media & Entertainment-Service
J18. &4 - ME Telecommunications- Product
J19. &4 - MH|A Telecommunications-Service
J20. & Transportation

HZELA HA=2X] £8/4 7IH| 12| Business Technology Solution Categories
Ch MEMF

2021 FHH[X|L|AHY £252Z 22| H{ASS=CHE 010-2716-5830

a.

HEol M22 HEY 2% YHoIE & &

b. E&0t= ME/ME22 £, 7|5, §H &2 7I& (350E0] O|Ll)

C.

ZNE ME/ME 29 AFOIMel Hukmarket performance), H|EHH
reception), 1= (customer satisfaction)0| 2ot |2, JtSSICHEH, FHO|LE THOY
¥, 07 AAD D EEs 7|C0K] ZA Y A £ESte ME/MHIA 2|RE E &+

U YAFA, 7SoICHH DASo| Y ZH (3500 O|LY)

=& (critical
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J21.

J22.

J23.

J24.

J25.

J26.

J27.

J28.

J29.

J30.

J31.

J32.

J33.

J34.

J35.

J36.

J37.

J38.
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HIZUA HAs2X| £FM: APIZE| £849 Business Technology Solution: Application
Programming Interface (API) Management Solution

HI=L A HASZX] £84: ASX|s/71AstE £F 8 Business Technology Solution:
Artificial Intelligence/ Machine Learning Solution

HZUA HIAS2X| £24: X 22| &84 Business Technology Solution: Asset
Management Solution

HZUA HI=2X| £84: 182 0|8 &2 Business Technology Solution: Big
Data Solution

H=UA HAs2X] 2FM: 28X Q £FM Business Technology Solution: Blockchain
Solution

HZEUA HIASZX| £824: HZYA = 38 As A=HETA E2M Business
Technology Solution: Business or Competitive Intelligence Solution

HZL A HAs2X £F4: F2RE E2|7H| 0| ¥/MH|[2 Business Technology
Solution: Cloud Application/Service

HIZLA HAs2X] £8M: 2225 ERPEFM Business Technology Solution: Cloud
Enterprise Resource Planning (ERP) Solution

HZ=LA HAs2X £F4: F242RE X2} Business Technology Solution: Cloud

Infrastructure

HZEL A HAs2X &34 224RE EUE Business Technology Solution: Cloud
Platform

HZUA HAsE2X £F4: F24RE ME - WHERM Business Technology Solution:

Cloud Storage & Backup Solution

HZUA HAs2X] 2588 /248 HWEYZ £F M Business Technology Solution:
Collaboration/Social Networking Solution

H=UA HAs2X 84 HH= 22| 284 Business Technology Solution: Content
Management Solution:

H=UA HAs2X £84: 7| 25/203 Y 54 Business Technology Solution:
Corporate Learning/Workforce Development Solution

HI=L A HAs2X £84: 12 HO0[e E3F Business Technology Solution:
Customer Data Platform. (20213 Al4)

HZUA HA==2X £F4: OIOIE 7HAZ 7I= Business Technology Solution: Data
Visualization Technology

H =LA HAE2X £F48: DevOpsEFM Business Technology Solution: DevOps
Solution

H=EUA HAE2X £84: OX8 Z2MA XS &2 Business Technology
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J39.

J40.

JAl.

J42.

J43.

J44.

J45.

J46.

J47.

J48.

J49.

J50.

J51.

J52.

J53.

J54.

J55.

J56.

J57.

J58.

2021

Solution: Digital Process Automation Solution

HI=L A HAs2X] £8M4: MA &Ml £F Y Business Technology Solution:
Electronic Commerce Solution

H=UA HAs=2X £848: HR2E 7|E Business Technology Solution: Emerging
Technology. (2021'F 414)

HZEUA HASZ2X 234 HEmoIH 2ot 22| £ Business Technology
Solution: Endpoint Security Management Solution

Bl=L A HAs2X &84 HAME Xp2e| &84 Business Technology Solution:
ERP Solution. (20213 A1)

HI=L A HASZX] £8M4: O|HE 22| £F M Business Technology Solution: Event
Management Solution

HZ=UA HAs2X £848: 7 22| £5FY8 Business Technology Solution: Financial
Management Solution

HZ=L A HASZX £F4: B3 £F M Business Technology Solution: FinTech
Solution

H=UA HAs2X £84: 2a|, 2|23 8 &8 £F 4 Business Technology
Solution: Governance, Risk & Compliance Solution

HIZL A HASZX] £84: 4230 7|5 &8 Business Technology Solution:
Healthcare Technology Solution

HI=L A HAsZX £84: AXX2E] £F 4 Business Technology Solution: Human
Capital Management Solution

HZ=LA HAsZ2X 2848 MY 2 2 2-EFH Business Technology Solution:
Identity & Access Security Solution

HzZUA HAE2X] 2588 MH[A8 QZZIAERXN Business Technology Solution:
Infrastructure as a Service

HZELA HAs2X &84 29 22N Business Technology Solution: Insurance
Solution

HZELA HASZ2X &84 8 &5 Business Technology Solution: Integration
Solution

HZUA HAE2X £824: IHGOHES £F 4 Business Technology Solution:
International Data Protection Solution

HIZL A HAsZX] £84: IoT &4 £F M Business Technology Solution: IoT
Analytics Solution

H=UA HAs2X £848: 1T Y 22| 8 M Business Technology Solution: IT
Operations Management Solution

H=UA HAs2X £84: 1T MH|2 22| 28 Business Technology Solution: IT
Service Management Solution

HZUA HAz2X] £84: 2| Y= £F 4 Business Technology - Lead Generation
Solution

HZ=L A HASZX &84 MZ &5 Business Technology Solution: Manufacturing
FHUIXL ALY £E2Z 29| HiMSS=HE 010-2716-5830 25/44

J59.

J60.

Jol.

J62.

J63.

Jo4.

J65.

J66.

J67.

J68.

J69.

J70.

J71.

J72.

J73.

J74.

J75.

J76.

777.

J78.

2021 SHHX|LAHY EE8Y

Solution
HI=L A HASZX] £84: OHHE/SE £8Y Business Technology Solution:
Marketing/Public Relations Solution

HZ=L A HAs2X £F48: 0|8 MH|2A Business Technology Solution: Migration as a
Service

HZUA HAS2X £24: 24tY WY S8 M Business Technology Solution: Mobile
Development Solution

HZUA HAs2X £84: 2HtY F2F iZ2|7 0|4 Business Technology Solution:
Mobile On-Demand Application

HI=L A HASZX| £84: ZHY 2

082

el £F M Business Technology Solution:

I

Mobile Operations Management Solution

H=UA HAs2X £84: HEHYI 2HEF Y Business Technology Solution:
Network Security Solution

Hi=L A HAS2X] £84: w2 2LEHZ &84 Business Technology Solution: News
Monitoring Solution

HZ=L A HAs2X £F4: 28 &% Business Business Technology Solution:
Payments Solution

HZUA HAs2X] £F8: - E Pl et £2M: Business Technology
Solution: Personal Information (PI) Regulatory Compliance Solution

HZ=L A HASZ2X £F48: FUE MH|2X Business Technology Solution: Platform as a
Service

H =LA HI=ZX| £2M:

=2T -

>

2

[El

15

22X

e

2| £F M Business Technology Solution:

J

Project Management Solution
HI=L A HEAs2X] £84: #AY0f M™H & Business Technology Solution:
Ransomware Removal Tool

HZEUA HIAEZ2X 224 2340[Lt HY 22| 22N Business Technology
Solution: Real Estate or Construction Management Solution

HZUA HIASZ2X £24: 2A 22| £F 49 Business Technology Solution:
Relationship Management Solution

H=UA HAEZEX| &34 AFZE5Y £F N Business Technology Solution: Remote
Working Solution. (2021'd 14

HIZL A HAs2X] £8M4: SaaS 7ts2t AH|2 Business Technology Solution: SaaS
Enablement as a Service
HI=LA HAS2X £84: &

%

H|=L|

>
uf

M Business Technology Solution: Social
Business Solution

HZLA HAs2X 848 2ZEQ0] M OJAZ2t Business Technology Solution:
Software Defined Infrastructure

HZLA HAsZX &84 2ZEQO WL &5 M Business Technology Solution:
Software Development Solution
HI=LA HA=ZX &84 &

el
o

2E| £F M Business Technology Solution: Supply

9]
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779.

780.

J81.

182.

J83.

J84.

J85.

Chain Management Solution
HI=L A HAsZX £84: A28 22| £F 4 Business Technology Solution: Systems
Management Solution

HIZLA HASZX £24:

[

£ 2 M Business Technology Solution: Vendor

in]
H
n

Management Solution
HIZUA HAs2X] 284 HHEL O|ME 7|5 &84 Business Technology Solution:
Virtual Event Technology Solution. (2021 414)

HZUA HAs2X £84: @ MH|A &84 Business Technology Solution: Web
Services Solution

HZ=L A HASZX &84 48 2% Business Technology Solution: Wellness
Solution. (2021'4 A1)

HlZU2 HAs=2X £84: ¢
Management Platform. (2021'd 4l
HlZ=UA HAs2X £F4:7

fy

2HE Business Technology Solution: Work

rH

2|

4o
e

nx

)
Et Business Technology Solution: Other

HHX & HAHX |3 E2{X| 7tE[112| Content & Content Technology Solution Categories:
O 0O|Cjof, £&, EMHIAHIAZF LA L, OS2 2lsh HEE ME, 7|8, MH2 oY
ch HMEMR

@ 38M: a b, ¢ de B MELME L= HORE HE)

a. AEHEE HEO EAE H, 7IE NEQ MER HHEY 2 YOo|E = &
b. E8%te ME/MHIAQ EY, 75, EH S2 7I& (350TH0] O|LH)
c. BAE HME/MH29 AIFOM2| ‘dil(market performance), H|EH

S|
reception), 0Z4Pt= (customer satisfaction)0| 2ot Q. JtSSICHEH, FHO|LL THOY

¥, oA AAD HL EE 70X ZPEAIZ A ES%ts ME/AMHL 2IRE 2 F
Ae PAF2, 7HsotH 17450 T Zeh (35001 OfLY)
d. E842 2YdiF= 25 ¥ HUXNESO0| £ YHO ofEA 4ENOER =
20| EA=XE 2 A (250TH01 O|LYf, MEHALR
@ ZHFH: JMRA-A EEXS HTsn MM YEE M3 = + U= BEFA=E
(EEXE, 7| 28, S22 § oHE EF TEo|H AFa)
2. 7t 12|
S40. 2HI=E: F0/MH O 2HE|ZS3MEF Content-Advertising or Campaign Management Platform:
719S0| 1Lt O ES HElotel =22 F= 2HE. 0] BB = AHEXASO
FIHE 2R A =28 diF= % 2o, g, &4, dmQ &2 S0l =
e
S41. 2H=: HAZHE Aggregation Platform: BFE AMAtLE AH|XIE @[3 HIHo| A
EEH o EAE EE MBE # A diF= MH[~
S42. ZHX: H{=L|A ClAE2| 2HX: Business Directory: 2H|XL A HEILES /I
H=LA CHEE E5Ats 2220/ 2HY TXE Qs HEEJAAL EFT A
g TTO|Lt =EIAE (vertical market; +ZAIBIO[EH HI8F BIE2 A& HI=3t &
EO/L} AH|AEE g6l EF M0/t Z/gEe IFE 2Pt +EHA/ES FE
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543.

S44.

545.

546.

547.
548.
549.
S50.
S51.

552.
553.

554.
555.
S56.

S57.
S58.
S59.
S60.
S61.

562.
S63.

S64.
S65.

et 2 BE F&EM FE HIXE 1201 +8 g7
AFPE HUAZ|IAL QESA 7| =0 82 & 7 Us

ZHX: H=U A HE &2 Business Information Solution:
(BY, OAIE, T, A7, ZA £= 7|6 71 g8 S)O

= u
mo ky
Tt O3

>
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ot

Iy
o q
Mo rx
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fijo

n =

=2 O o
= 24 &8H Content Analytics Solution: ArPXHE0 [ESge]

T+ AUs dH=e HoH 24 £FN. EFX= HH

=
M
2ex. 7l =

Y
]

r

E
HAZEQO{(proprietary platforms)Lt 11

== |
Y FHO|L BN SRHE Tt5.

[
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[%
to
B
o
=
e
o
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=11}
o
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rx
up
Hu
;

M Content - Content Authoring
Development or Curation Solution:

ZHI=E: HH=x O E £FM Content Marketing Solution: TEet O|CI0E {2 ZH
o

|_

r

=5 S HiEZY = As &7

ZHI=E: HH= Al X TS £FM Content Rights and Delivery Solution

ZH=: F2tREAd FE £8H Crowd Sourced Information Solution

ZHX: MAYARNRt BT EME eCommerce & Billing Platform

ZH=: 383 MY HolH & &2 Financial & Market Data Information Solution
ZHIX: U8 TE MH|A General Reference Service: YA HEItLE ZAIXIE 9T =X
= ¥z SO|LF 2842 2212, ZHY E& J|E ZHFOM YE, 34 7IA 2
2 2 M3sHor 2.

ZHX: HY/08 B £FM Health & Medical Information Solution

ZHx: 2HY Ho[Lt EMES ot WEMH|A MIS Information Service Delivered as

Mobile App or Platform:

ZH=: HEYE &8 Legal Information Solution

ZH=: 0|00/ 8e 2LUHE &% Media & Information Monitoring Solution

ZHX: Ohxi'E B{ZE 7= Multichannel Publishing Technology: BEIX G (¥, ZHIY, ¢
M, #E 5)2 S LYot Hejo| HHEXEAE H|C|Q, HOoH §)8 iZzg £+ 2
= H[Z

ZHX: GOt E Ad-e|dA EFM Sales & Marketing Intelligence Solution

ZHx: o F8 &84 Scholarly Publishing Information Solution

ZEx: W8, 7|l Z8 £F M Science and Technology Information Solution

ZHX: AM|& £8HY Search Technology Solution

ZHX: AWHE 7|ls ZME, E W X Semantic Technology Platform, Tools and
Applications

ZHX: HotE HHEXE A8Sh= MH|A Service Using Aggregated Content

ZH=: IEZ st SEl HHEX EFM Solution for Integrating Content into
the Workflow

Bl ofekate] £ M Subscription Management Solution

= 0|C|of/ZHAXE Qe HICIR E3E Video Platform for Media & Publishers

40

THI THI
M
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] & 0] HAEEX| 7t 12| Education & Education Technology Solution Categories
5

O PK20(EE &
SAAH el

oh MEO H8Y & Y& mKY ATEYO, CXIEY WHX, 2249 B

P}

71& WSS 2H|, HSFOILt MH| A

e

Ch HEMR

@ BHM: a, b, ¢ dE TS AEYME
7

a.

i

L= HORE HE)
AFE™EE HE0| EAIE o, 71 MEQ MER HHEY 22 AMHOIE =
E8%te MEB/MHAQ EHM, 75, HE S2 7I& (350%H0] O[Lh)

EANE HMEB/MH 29 AFOIMel Mikmarket performance), H|EHE A%(critical
reception), 0Zt= (customer satisfaction)0l 2ot Q. JtSSICHEH, FHOILE TOY

|
EEoE ME/AMHX 2IRE 2 +

I

¥, oA AAHI W EE 7|':HX| ZoAIE A
A= d3AF2, 7hssintH aASo] 5 =g (350TH0 O|Lf)
d EEAE 2YdF=s 25 A §-T'—Xf§%0| EEZ0| YHO| ofEA HEHCE &
20| ZIA=XE 2L A (250EH0] O|LYf, MEHALG
@ ZHFH: AMAANA EFEE HdYsI XMt BEE M3 & = Us ESAE
(EEAtE, 7|4 2, B2 5 HHE 23 DYoLt EFL)
2. 7t 12|
S01. W5 2| &£F M Education: Administrative Solution: (20213 414)
S02. 1 F: 0|=&3E2|00|E[H|E] &8 Education: Arts & Creativity Solution:
S03. 1s: JdHAL SRS ?IT £F9 Education: Career and Workforce Readiness
Solution:
S04. WF: WAHPE| EFN Education: Classroom Management Solution:
S05. W5: WKAE ATt YHHO &4 0|00 &2 Education: Collaborative Social Media
Solution for Educators:
S06. w=: WMNIH7H £FM Education: Cross-Curricular Solution:
S07. s ws F2tRE |8t EFM Education: Education Cloud-based Solution:
S08. 1 F: PK-202 ®I%t & EME Education: Education Platform for PK-20: (2021
=)
S09. W=: ELL/MA &0 52 {8t X &F4 Education: ELL/World Language
Acquisition Instructional Solution:
S10. n5: 2| E fIet MB71& £F Education: Emerging Technology Solution for
Administrators: (2021'F 41-4)
Si1. wS: A Y78t HE| 2 &F M Education: Game-based Curriculum Solution:
S12. W5 Ct2 72|28 92 ot X|& £FY Education: Instructional Solution in Other
Curriculum Areas:
S13. W ]: K-12 AALL &-& 2| £8Y Education: K-12 Course or Learning Management
Solution
S14. n&: K-12 7|Y &2 Education: K-12 Enterprise Solution
S15. 1 : 598 L% %1‘2—5 Education: Learning Capacity-Building Solution:
S16. M5 2|t HHE W] EFM Education: Learning Relationship Management Solution:

2021 FHH[X|L|AHY £252Z 22| H{ASS=CHE 010-2716-5830
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S17.
S18.
S19.
S20.
S21.

522.
523.

524.

525.

526.

527.
528.

529.
530.

S31.
532.

S33.
S34.

ns: #8X 2 &FM8 Education: Mathematics Instructional Solution:

ns: PK-12 7HQ | £FM Education: PK-12 Personalized Learning Solution:

ns: XI|\0] £FY Education: PreK/Early Childhood Learning Solution:

ns: F50S0[29| 7|Y 7Y Education: Postsecondary Enterprise Solution:

ns: SSW|0|Fo us 2| £FM Education: Postsecondary Learning Management
Solution

ns: F50|0[20| s EFHM Education: Postsecondary Learning Solution:

ns: F50K0[29| JHQl ns £FM Education: Postsecondary Personalized Learning
Solution

ns: NS ot detstEs £F M Education: Professional Learning Solution for
Education:

ng: Y7I/Yoy/ Ao utF K& £FY Education: Reading/English/Language Arts
Instructional Solution:

ns: K202 {2t =% Esports
Q21 AlA)

s arst x| &

Z& Y Education: Scholastic Esports Solution K-20:

£ M Education: Science Instructional Solution:
nS: AtZ|oteto|Lt Atz K| & &2 M Education: Social Sciences or Social Studies
Instructional Solution:
ns: YostESE et £FM Education: Solution for Special Needs Students:
ns: o ns XAAS A8t RkE Education: Source for Reference or Education
Resources:
08 o™t £FM Education: Student Assessment Solution:
W= EdTechO|AM @EX|& A8 Education: Use of Artificial Intelligence in EdTech:
(2021 AA)

=: 7t Education: Virtual Lab: (20213 414)

n=
ns: 7HMetE &2 Education: Virtual Learning Solution:

£32f12] 7)407) %2 Entrepreneur Awards Categories

7|-. %EHAI‘ 7HO| XI-O'IXI.L}. KII A+A

Lt A

@

2021

S
=
@S
ek
[=)

s ARSI

IFHHXLANY EE2Z 29 HiMEst=E 010-2716-5830

od
9|

StH 20199 O|F o AN S

CHl
=]
o

H (founding team). Z|At HEAZE U2t 7ts

F2 Hdg A

M3

HM: 2019. 1. 1.0|29| HHE 7|&8 MT(650TH0| LHQ|)O|Lt HIC|2(52 O|LH)

HQoM: 20E|7|=(1, 2, 3)E MEM FUXHE 10747HX| LIEAle2 BH. A
150 £HOf.
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=
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Ch £E= A73. QEY/=0|CI Internet/New Media
A74. HE Legal
UULEE 5122 7HX]) XNBEE E132-78162) A75. MZ& Manufacturing
HL=[Ink=| '
_ i _ i 74 <M H i
==z =zrysz ==z =zraz A76. 7K « T4 Materials & Construction
A77. O|C|0] - AEH AHE Media & Entertainment
A51~A85 335 100,000 390 120,000 A78. 2= - H|E Metals & Mining
A79. H|ZB2|7| 7 - HEEZ] Non-Profit or Government Organizations
A50 535 100,000 590 120,000 A80. M|t Pharmaceuticals
al. 7|2 A81. -S4t Real Estate
" . 200 1
A50. 92| HYUE Founding Team of the Year A32. - IH Retail
_ A L
a. HI=LA ®ME A Business Product Industries ABS. C’; Telecommunications
- )
b. HI=LA MH|A MY Business Service Industries AB4. LS Tznsportatzon
- Y e
c. 2H|XF ME MY Consumer Product Industries A85. EZAIE Utilities
d. &H|X MH|A MY Consumer Service Industries
22| 7|YQ7t Entrepreneur of the Year (RZ2| HAUHE FFHLL EEE = AD) HMNe|EH-Z Website Awards Categories
A51. &1, OtAE 3 PR Advertising, Marketing, & Public Relations 7t EEU4: AAMOIEL E2 (XX SEAFI ARRLS)
A52. RF&E - I Aerospace & Defense L EER
A53. °|&/, 0|8 % I§M Apparel, Beauty & Fashion SST——— Mmem ool ool o
H 2 IR x|= < ~72
A54. Xt&X} - 28 FH| Automotive & Transport Equipment st D | dUEE 1227 ITEE (52132-72162)
A55. 2% Banking EER EFEA= £ER EEMd=E
A56. HIZL|A =2 MEMH|A Business or Professional Services
A57. 3¥8t Chemicals P05~37, P40~54 335 100,000 390 120,000
A58. BRE SEQIO| Computer Hardware Ch. HEME
A59. BRE LZEQO Computer Software © BEAM:. BHI ZII2 2008H0] LolZ KA
Zoi9l 5009 oot
> A 508 1R Up to 500 Emplogees @ AOIE B3 SEAOISOIN YZET . (HR AOISL BT Slof) Lerolof
b SEE 5003 OIS 300 or More Emplogees A BNSIR @ MOIEE AO|ES| 7|53 A4S MEeE 3209 HoE Y=
A60. HFE MH|A Computer Services R
| (e}
AGL EH71'% Conglomerates @ Credits MZ: SEXI UL AO|LE ZHO| B BB (credits)
A
A62. 2H|XH-LH XY Consumer Products-Durables A FHEIT2] Industry Categories
A63. 2H|XH-B|LX Consumer Products-Non-Durables P05 217 Accounting
7070 A{H| A j
Abd. _L_'H-I l Cons?mer‘S‘ervzces ) Po6. &1, OFAIY R PR Advertising, Marketing, & Public Relations
A65. T2l MH|A Diversified Services P07. RFEE - B Aerospace & Defense
66. TRt Electroni ' ,
A b Electronics P08. Xt&At - 25 FH| Automotive & Transport Equipment
A67. Ol 4| Energy P09. 2% Banking
A68. 38 M| Financial Services P10. H| =LA MH|A Business Services
A69. ME - & Food & Beverage P11, 348t Chemicals
A70. 4% ME - MH|A Health Products & Services P12. ;4;[_:_' SH290| Computer Hardware
BN = — T
A71. =8 8 2| X Hospitality & Leisure P13. ZHEE AZEQ O Computer Software
L EHY -
A72 Insurance P14. BHFE MH|A Computer Services
2021 ZHH|X|L|ACHA EE2EQZ 29| H{MESHZOIE 010-2716-5830 31/44 2021 IHH[X|L ALY EE2Z 29 H{ASTH=ROIE 010-2716-5830 32/44



P15. Ci7| ¢

Conglomerates

P16. 2H|XH-WXH Consumer Products-Durables
P17. 2H|X-H|ILHX Consumer Products-Non-Durables

P18. CtZts}

MH| 2 Diversified Services

P19. ™At Electronics
P20. O X| Energy

P21. 28 MH|A Financial Services

_\,
)
=

T HC My Y 1>

& * B8 Food & Beverage
Z HE - MH|A Health Products & Services
gt U 2|X Hospitality & Leisure

A Insurance

P26. HE Legal
P27. MZ Manufacturing
P28. AXY - HAXE Materials & Construction

P29. O|C|0f

- HEEHQAHE Media & Entertainment

P30. % - HIE Metals & Mining
P31. H|H2|7|7 Non-Profit Organizations
P32. M| Pharmaceuticals

P33. &4t

P34, A0S

Real Estate
Retail

P35. &4 Telecommunications

P36. W& Transportation
P37. SEAIE Utilities
HE ¥ FIE|D2| Specialty Web Categories

P40. X2

40 40 4o 40 40 40 4o 4o 4o 40 4o 4o 4o 0 4o

=

&
| e v O v O v S v O v S v O v O v S s S % S % S v O 2§
A A A A D

o]
Q1
o
B

S22 Best Blog

Ol FA2IE Best Email Newsletter

Q22 AO|E Best Entertainment site. (20213 414
O|HIE ALO|E Best Events Website

AH&Xt B Best User Experience

ArEXE QIE{H|O| A Best User Interface

Y Ztml/ZAH X Best Web Writing/Content

E/AZ} 0| X| Best Home/Welcome Page

EXIAt B2 ALO|E Best Investor Relations Site
TIM| & CIXtQ! Best Overall Web Design

222l PRE Best Online Press Room

& ALO|E Best Shopping site. (20213 A1)

A ALO|E Best Social site. (20213 24

W& MO|E Best Training Site

HIC|R L= SF4 28 Best Use of Video or Moving Image
0| A= I|O|X| Best Facebook Page

I

=
A
s
S

2021 IFHH[X|LACHY EE2Z 29 H{ASTH=RIE 010-2716-5830 33/44

24 QAELTM AL Best Use of Instagram

24 EQ|H L|E Best Twitter Feed

s|HIE B2 Event Awards Categories

CHA: 2019.1.1 O|F O|HIE

2
AurEZ (521227HX]) XBEE E132-78162)
2z Ikl
£EEE EZ0YE £EEER EE0E=E
RO1-05 335 100,000 390 120,000

Ch. HIEMR

® 38AM: 2019. 1. 1.0|29| HHE 7|&8t MEH(650TH0] LHL[)O|Lt H|C|2(5& OfLH). HiZ,
=H, ¥, 2o =MZ 7|85t Z2YM LEL HEREM o MHREE =
A A
@ EEAE: SHME 250 O 42 YRE H3d & = s B2 @FHREMY, 224
B, Qo= 5 oHE molut AFa)
® Credits M%E: ESZ0t ZHAE ALZHO[LE ZE 0 2ot T H (credits)

2. 7te| g
RO1. Ol&, @2, B3 Art, Entertainment & Public

a.

b.

. 2tO|E O|HIE Live Event: 2}0|E &, 4

. X|XtA| O|"ME  Municipal Event:

. 2EE2 Roadshow: 2EO|HIE, 0= TA|,

Ol=0|HE Art Event: &, 8%, Z2l3H, TA|, 8K, 3H &
St O|HlE Celebration Event: X=X, HFLE|, M0 U
2% O|¥H, 7|Et S8 oI5t/ ot O|HE

SIOIMIE Cultural Event: ZH0|E, £, 0= O[HIEL} ™AL
Eld, =X, =8 & 2Lt 228 d+dE 5= 0]
M| Festival: EEFHE FotshF7| 91T =

Lt HRUEISE o HAEE

of Ht

[> Mo

2, ZME, TVLL Ef0|2 & S 20| 2
=3
E

glolE, Of& O|HIE &
Ol E Music Event
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K= Al2l= &Lt O|HIE

H&E 88 OMIE, #3l, &, iz & L2ttt
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k. 22X O E Sporting Event:

R02. MEZO|Lt M Brand & Experiences

RO3.

RO4.

RO5.

2021 FHH[X|L|AHY £252Z 22| H{ASS=CHE 010-2716-5830

a. BHE 243l Brand Activation: HALS| HFOIL} MH|A § HFHoZ AH|XI}
ARESHA StAL B9 det BME AHRUEIE BHE7] fle OHEL Ny HY

b. EME EO O"ME Brand Engagement Event: EHEO| CHSH AH|XtO| EME E2|
AL 28T AH|XF BAHE UHEAHY OME 29| BlE ZBtA 37| 9T OHIE

c. CSR O|HIE CSR Event: X9 FHRLIE|L} A2l M2|H, 2HdX, ZHE HEE 9
o ARl AR, KEHQ 2R OME, ugojY 2 Z2IW it 2
OHIE

. ™A M@ Exhibition Experience

X O|YE Experiential Event

04 M@ In-Store Experience

&olg 22| O|ME Interactive Outdoor Event
. EA| OHMIE Launch Event: EME, &, MHAQ AMFLL XHE O[HE
. X0 &t O|MIE Small-Budget Event: USD $10,000 O[5t

i. AEM & Sponsorship Experience: O|HIEE &3l MI0 CHH

HES BHE7| I3t THEHM/AEAY

S ® ™0 oA

—

e R

—

Heln f StZA Cause & Green

a. ¥ O|HME Cause Event: §7d%t 240 CHEH QX THHO|LE X|-AB7| 28t OJHIE

b. 72|32 3 O|YME Fundraising Event

c. X|&HQl O|HIE Sustainable Event: 12 ESO|L} 2HA0| st QlAlE HOiF7| ¢
ob A QI HMEO|L A=E AMET OHIE

2|9|/0| &l Conferences & Meetings

a. @2 0|2 Association Meeting:
b. AHHA Conference
et & Consumer Show: MEFDt MBIAE AH|XHOIA 27| 28t B2C

AAZ HED| HAl S
d. AMMA Convention
e. 1 S& O|ME Educational Event
f. °|& 2|9 Medical Congress
g. 28} 3|9| Scientific Congress
h. 7| O|MIE Tech Event

i. EB|0|E£ Trade Show

Z 2 /HARFUE| Corporate & Community

a. B2B O|HE B2B Event

b. B2C O|HIE B2C Event

c. ARLUE|l 0] O|ME Community Engagement Event
d. 7|Y O|ME Corporate Event

2 &0| O|YE Customer Engagement Event

A HQ O|HE Employee Engagement Event

35/44

g. YAl Gala
h. QIMEIE O|HME Incentive Event

tE] &0 O|MIE Partner Engagement Event
| Ctet O|IE Team Building Event

m El

o
rp M

¢INE| B2 HR Awards Categories
7t EEUA: RE QAR 2E
Ll 288
UHEE 5E1227HX]) ABEE 213Y-72816Y)
| 2|
E] EE0Y= =22 EE0YE
F01, FO2 535 100,000 590 120,000
FO3 305 100,000 360 120,000

Ch. HIEMR

@ BEM: 2019, 1. 1.0/22 YHES 7|88 MB(E50TH0] L2I)O|Lt HIC|2(5E OILH)

@ 3HQYM: 202|7|Z(1, 2, 3)E MEHM FYUXNE 10707HX| LIGACZ #H. Z|Of
150 EHOf.
® ZYHTH: dARIYNA Z2ES 450 XA HEE M3 & = Ae EEXNE
(BEXE, 7|A 28, S2E S e 25 Dol EFa)
2f. 7te| 2|
Fo1. 22| QAMS Human Resources Department of the Year
F02. 22| QALY Human Resources Team of the Year
F03. 252l QIAEZ|Xt Human Resources Executive of the Year
ZIH|&52 IT Awards Categories
7t EE04: FEIIE(IT), AZELO, ¥ NY St 2AHE ZE S
Lt €87
UEZ 512X ZESEE 52132~7€16Y)
FHe| 22|
EER EEAR EER EE0AE=R
HO01~02, 04~05 535 100,000 590 120,000
HO03 305 100,000 360 120,000
Ch. MEMFE
© 3HAM: 2019. 1. 1.0|=2| HHEZ 7|&%H MH(G50H0] LHL)O|Lt HIC|2(52 OfLY)
@ BHQY%M: 2027|121, 2, 3)5 ABHA F2UXES 10717 LIZAeR BH. oY

2021 FHH[X|L|ACHY £2E2Z 22| H{AE3=CHE 010-2716-5830

36/44



© BE%2: BUNES BB O 22 BHE HBH B 4 A US (HEUY, wex
2, YHB 5 UL [YO|L} YF4
2t. 7t8lnz)

HO1. 23{2| ITF Information Technology Department of the Year
HO02. 23{2| ITY Information Technology Team of the Year
HO03. 23{2| IT22|Xt Information Technology Executive of the Year: VPO| %}
Ho4. 22| £ 7|=X|@ ™=t 2 Best Technical Support Strategy and Implementation
HO05. 23ie| =1 7|EX| &5 Best Technical Support Solution
a. AFH MH|A Computer Services

b. ZFH 7|& Computer Technologies

Z|£|t.2 support Awards Categories

7h 2804 ZE el XQ, dA XY, 2oh RX| 25, 2 59 &
L. 228
UHHEE (5E127HA]) XBEE 2132-7816Y)
FHE| D2
EER EE0ER =ER E30dR
L01~02 535 100,000 590 120,000
Ch MEMT
® 3HAM: 2019. 1. 1.0|F2| XS 7|&8 MB(650EH0 LI2[)O|Lt HIE|(5F OILH)
@ 3HRYUM: 202712(1, 2, 3)E MEHM FYXS 10707HA] HEA ez . ZOf
150 £Hof.
Q@ ZEHZH: HARIA £EXE HYSL XM HEE M3 £ = U IR
(EEXE, 7|4t 28, B2& & oHE 23 TYo|L AF)
2. FHe| g
Lo1. =3H2| X|AF Support Department of the Year
L02. 22| K| AE Support Team of the Year
2021 IFHH[X|LACHY EE2Z 29 H{ASTH=RIE 010-2716-5830 37/44

A 219552 COVID-19 Response Categories ((2021'd £lZ))
|

7t EEUY: R2(0A 2, HE, 18, FEE M3 floh ZELE HO90] HHS ojF
g5t thgstn A= e, AF, =He S0 FoE 057 flet §EL
3z Inkl|
L E8=8
UHHEZE (21.2.37HX]) A BEE(21.24~33)
FHE| D 2|
EER ZEER EER EEER
K01~K08 /=2 100,000 55 120,000
K10~K28 535 100,000 590 120,000

Ch. HIEMR
@ 1;:4)\1. MEo|Lt H||:|9(5'=' OILH) ac
I

o o
NMez BAS B 4+ U8

I
og
mot
]
®
a1
o
m
<
o
=

(250EH01 O|Lf)
® ZE=H: JdAYA &
(BREXtR, 7|A}

mju Ditl
12
fjo
x
o1}
_<')_}
3]
pal
=
rot
ox
i
i
__>,1_
OH
el
A
>
30
rir
[T
oft
>
Hu

2. 7t 2
INDIVIDUAL NOMINATIONS
JHRIZHE B EFXE ST, AN, HEXOIS, AHTE ZHAIZOF o

Kol. 25i2| QEX|¥ PS4 (Backline Medical Hero of the Year): 2020 ZEL} HG{ 9
)g{ He

O AIZtE Ol dHe de|AL 2EE =37 flsl AR dg dtun U A7
H, AL A7 J|1EX § 2= X[J|XE0| ZoHE

K02. 2312 28 FE4 Delivery Hero of the Year: 2|0 CtTTH WS HIESIZ| 2/l
LEstn = HERAS

K03. 29l°] 1&g HE% Education Hero of the Year: T8 7|7t SO SHE9| OHF,
BENES, nSSE floh F7t2 2 MM, SnXQ oLt J|E BHEXE

K04. 2df{o| XX o|F A4 Frontline Medical Hero of the Year: 20204 ZEZL} HG|
20| AZE o MHS oZ|AL dES =37 &) FAHR g St A= 9
AL ZhB AL SERAE X X|AHLL Z|EF ZHE olg AKX}

K05: 2dle] HE HS4 Government Hero of the Year: G2 O0| A|ZEl O] ot™I}
BE ¥2|7| s 2HFOF A2 FE 37

K06. 23fie| O|C|0f ¥-S4 Media Hero of the Year; 7|A}, HEX} =3t OC|0f AKX}

K07. 232 33 A H|A FE4 Public Service Hero of the Year: A& &, Adtn SZol
AKXt

K08. 2df{e| A0 E&= SAIMH|A FE4 Retail or Food Service Hero of the Year: Z2-0j
FO[L} SA! MHIAYE ZAKL
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ORGANIZATION NOMINATIONS
K10. |19 2 ZZI4 Most Exemplary Employer: HG Y 7|7t ¢ SYAS AR
=20, ¢HHE RXGH| s =2 =%
K11. 19| 7HX|U= 7|y &&S4 Most Valuable Corporate Response S ¥, 124, HF
LIE|] QHES Rldlf Xl =S i A
K12. 19| 7tX|Qle FHE &
o otEE sl = H
K13. 19| 7}X|RU= HIEHE &5%4 Most Valuable Non-Profit Response
MARKETING AND PUBLIC RELATIONS NOMINATIONS
K20. R2LI#H 239 X1 2420|006 284 Best Use of Social Media — COVID-19
-related Information: EG|2 0t CHHSHA| CHS5t= WS SS00A L 4 009
ARUAOIM
K21. RELIEAE 23| x1o| HFRLAO[MO|LL PR ZH 24 Communications or PR
Campaign of the Year—COVID-19-related Information
K22, R2LI2AE 2ol %19 O E H Y Marketing Campaign of the Year—
COVID-19-related Information: & O|C|0{E 0|83t Zmel
PRODUCT & SERVICE NOMINATIONS
K25. ZEL 25} 9 o|oF & 4l4 Most Valuable Medical Innovation
K26. ZEL 7|2 Y44 Most Valuable Technical Innovation
K27. ZEL &4 Most Valuable Product
K28. ZEL AH|A 4 Most Valuable Service

s

B
k1

=23l2

kl

=282

[ O T
k1

[
bbbt
=]

=282

Aejelle|E| LY Z Creative Awards Categories
7k B Mzrzal, stmztold, ofE i, HE, AVAE, ojuoold, LHAE0lY,

, =, o™,

A&
L. EE8
2 UEE 512X ZESEE 52132~7€16Y)
ZHH
EER ZE0Y=E ZER EZEHER
D01~03 535 100,000 590 120,000
D04 305 100,000 360 120,000
Ct. ®HEM
© 3HAM: 2019. 1. 1.0|22| P Z 7|&t MB(650CH0] LHL)O|Lt HIC|2(5& OfLh)
@ 3HAYM: 2ME[7|Z(, 2, 3)E AEIM F2YHE 10747HX| LIEAez BH. A0

150 THof.

® ZEFH: tAMANA £ dYstn XMt BEE M3 & = Us EFXE
(EEXE, 7| 28, S22 & HHE 23 DYo|Lt EFn)
2f. e n 2|
2021 IFHH[X|LACHY EE2Z 29 H{ASTH=RIE 010-2716-5830 39/44

DO01. 28| &1 = C|XtQIZ|A} Advertising or Design Agency of the Year
D02. 238i2| 2 2|0|O|E[E] Creative Department of the Year
DO03. 32| A2|00|EIEE Creative Team of the Year
D04. 232 22|00|E|E E2|Xt Creative Executive of the Year
ZW Y52 Publication Awards Categories
7h EEOY: 2019. 1. 1. 0| EZHE Ofwd 2|ZE, BE2R0|, OFE/HET|IE, mAHH, AL,
7|Et EEtE
L EE=8
UEE 127X ISEE 52132~7€16Y)
e 2|
EER EEd= EER EEER
NO01~09 335 100,000 390 120,000

ot MEME
© BHA: ST TS 20050 Lol B
@ 7Hs8HE HAEEES SEAO|Z0|H PDFIIRS HESIILE URLE HZ
® HEEY B2 N SE

At ap A E AFRO[LE ZE|Of 2ot T E (credits)
2. 7tE 22|
NO1. X2 2| 210 M Best Annual Report
a. &Y Publicly-Held Corporations
b. 702171 Privately-Owned Companies
c. ZEI|& Government Agencies
d. HIZE2|Z%| Non-Profit Organizations
e. ¥2| Associations
NO2. %24 ALE Best House Organ
a. YUtQICH & For General Audience

b. ALHWE For Employee
c. MRIE-7|Y For Customers (Business)

d. MAE-B7|Y, 85, Q3| For Customers(Public Enterprise, Government, Association)

N03. %24 OtA E/EtE B 2550{/7|E Best Marketing or Sales Brochure or Kit
a. *Qt"o' Publicly-Held Corporations
b. 02171 Privately-Owned Companies
c. YR8 Government Agencies
d. BIZE|ZZ Non-Profit Organizations
e. 2| Associations
NO4. =[5 AMAL Company History
a. 50 0(2t Up to 50 Years
b. 50 0| & More Than 50 Years

0!
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40/44



NO5. %= 7|Et & Other Publication
a. 7| Company
b. A& Government
c. ¥%| = HIYR|EH| Association or Non-Profit
d. Y Public Relations
X|

NO6.

|2 FXtH Best E-Book: 2018.1.1.0|F =&, 48, MEuS, =9, ,
7|9 GAL KM SOf &t JHelofLt ZREo] kst MR
NO07. %% H|=L|AS Best Business Book: 2018.1.1.0|2 &, 48, MEug ZTH, ¢
MEg|E, 7[gGA, AMT Sof st JHelojLt A0 HZtst H|X|LAS
NO08. %24 H|=L|A THIHAE Best Business Podcast: 2~3702] ZINAEE YPZET A
N09. [R5 WM L= ZAEIM Best White Paper or Research Report
Z4Y Y32 PR Awards Categories
7t #8014 71 AHRUAOIME, EXIXtEE|, HRLE AR, B2 59 &5
Ll EER
UHHEE (5127 HBEE E13Y-7816Y)
8z Ikl
EER EE0E=E £EER EEHAE=
C01~03, C06~44 535 100,000 590 120,000
C04 305 100,000 360 120,000
C05 55 100,000 55 120,000

BIAL, BN, B, ME7} % o|'H|0|d FIE| 2| Agency, Department, Team, Individual, and
Innovation Categories

=l
20199 O|F Qo] EEZEQ| g1t (250EH0] OfLK)

c. HAZE O3t E55tALL QojMXst AN MY JtssittH 58 PEO| CHE A
L/=2 HAtel o gautet HlmsA ZHMHE 24 (250TH0])

d. EE%E HdYdlFe 235 Y HUXEEO ZEEO YN0 ofEA HEMo=Z
20| ZYEXE HEE A (250TH0f O|LYf, MEHALSh

2. 7He|ng|
Co1. 22| SE3|AL Public Relations Agency of the Year
b. OtA|Ok(Bl=, &=, L&) in Asia (China, Japan and Korea)
C02. 22| HRLAHOIMEM Communications Department of the Year
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C03. 22| HFLUAOIME Communications Team of the Yea

Co4. 22| HRFUAOIM, EXIXt&e|, S EHE|Xt Communications, Investor Relations, or
PR Executive of the Year: VP Z|/& 0|4

C05. 232 HRLAHO|M™ R} Communications Professional of the Year: Hl&fZ /LA 0|
M, PR, IR ®=7t7t 2|20 0|53t AH

C06. 232 PR O|HO| M PR Innovation of the Year: 715 L7 0| B
FEO0|M 2019 FH AIZE SHH ot

ZM, 718, B

’ 7

2die|l HRJLAOIM E= PR BHIQ/ZEIYM Communications or PR Campaign /Program of
the Year
Ch MEMR

b. £t HHQ/ZEOYW W™ MY AZst 0|}, AAZ W7HX|Q| Hhat, EXQL sf
Z& (250FH0] OfLK)

c HHQyZ=ad M Y HY: 7|t 2E 8, 32(0|o/E|g/OjC|of Ha, AF
S (250LH0] OJLK)

d. 20194 A|EHE 2T

ro
fo
ol
N

=5 =
233 A (2500 OlW, MEjArY
@ TBEHFY: JdMA-ZAA EFHE 2Tt MM BE

=
=
(B=XtE, 7|A 28, 822 & #HE 25 ooy EF

P

. 7E 22|

C07. O|&/28F Arts & Entertainment: O&0|L} QX0 =F O/HIE ZZ2HW 52 =
HALL 2X|=E =0|7] o HAID Ane/Z=2 13

C08. EMHE/HME 22| Brand/Reputation Management: LYt SO|L EF TEHO|AH =Z[ 9|
Y L AL, Z2RHASALE JHEAZ7] I8 HAISH Hmel/Z==2 0

C09. HRLAO[M 2[MX|] Communications Research: ARO|Lt HFLIAHO|ME TS =&
SE7| Rl AT ZAL

C10. X|HAM2| SE Community Engagement: =Eot WHOZ X|HAZ|QL HAHE WAL &
detA7l=0 222 & el

C11. X|YAZ[AA Community Relations: X|ASt= ZZ0|| Tzt 4, Ofsl, 7|2 Sof g
ASHAE SHAIZ|7| o A /221

C12. 7|&E ME& 9% 1% PR Consumer PR for an Existing Product: 2=H|XHE 2|et |
/ERIY/ES

C13. 7|& MH|AE |8t 028 PR Consumer PR for an Existing Service: 024 MH|AE 2|5t

0%
=
ro
=
[El
Hu
[}
0
~
ok
ofn

Cl4. 7|YAHF LA O Corporate Communications: 7|FHRLAO|N E#5S Sl 7|2
HEHHol gds =2207] flet B /==
o

C15. Z|L™M Corporate Responsibility: 71 22| At2|H MAS 2ESHH HoF= HH /=

aal

2021 IHH[X|L ALY EE2Z 29 H{ASTH=ROIE 010-2716-5830 42/44



2odEs C37. O 22| Media Relations: SEHH Q0N & O|C|0je 250 &&
24
[w=

Cl6. Lt2t, X[, T A| Country, Region or City: Lt2t, X|F, ZA|0|A O|F0{Zl HmQl/== C38. CrE%t Multicultural: §78 ESECHE Bz T A /==

O3, (2021 AlM) C39. MHE/MH|A EAl New Product or Service Launch: A FO|Lt MH|AE ATHSET| 9
C17. 22tQl 7| 22| Crisis Communications Online: ?|7| ¢t &4 O|C|0]E E&5HA O Sff AAISH AmQl/Zz

ok A C40. H|F2|/XtM Non-Profit/Charity: HIF2|Lt Rpd7| o] JRL &S L2|7| et A
C18. ?|7|&2| Crisis Management: ?|7| &2 HF/L|AO|M H2|E S5 0|83t At ym=2 M
C19. CIX|& OJC|of 22| Digital Media Relations: 24 O|C|0{&E 0|83 435t PR HEQl C4l. SS8M Public Affairs: SSEM, HE, 178, XAESOILt MARS0 SEe I
C20. tt¥E, BS, S Diversity, Equity & Inclusion: AEXYE, B1F, Tult 95 Xy, £ A7 Qs OrEE Aoz

GRE 5= SiMAIZI7] flot A /=2, (2021 ) C42. 33 MHIA Public Service: A2|X Olr, =HTE, BHAL S0 2ot 352 O[siE =
C21. 8 Environmental: A2|0| 22O dME HE= A0 =HES & g2 A O|7] fIsi &A|D AmQ/Z==2aH

oymz 1M C43. 2H0|C|0f =8 Social Media Focused: 229l &AM O|C|O{E 0|2t ZH/ZZ
C22. O|HIE/O|A| Events & Observances: mAY, 7|HA|, AL REA] ZFotHAL SaF 22 C4d. 2ZMY Sponsorship: O O[HIELL ZHEO|M AZMYE F2|AHLL FXSHT| s A

Ctefol OHMIES La|ALt QIX|=5 SHAI7]7] flof Wot MHo/==0H Aleh Hm /== 17
C23. F8MH|A & FX}A B2| Financial Services & Investor Relations: @8M&0[LE AH| C45. AHEX Sport: AEXLE XA S ZE2D MG /o PR AE| Q!

& 52 XXt #2|E I PR C46. 7|& Technology: HIFH| & AH|Xt T4 HE Qs Zatst= 7|&209 HIQ/=2
C24. M & Food & Beverage: J2H,
C25. HIY/7VSAY Gaming & Virtual Reality: C47. HZ2|EY Thought Leadership: 7HQI0ILE Z=2O] HZf2|EH Y ApZo|Lt Hits Edot
C26. 22 O|Fr Global Issues: Z|2 270 O|HOA HAZIRAE 2 2L AHAFRUAOHEE = HLE ZTAZ|7] 212 Am /=27, (20219 M4)

SXHOR HINS Agoyz= Y C48. O|&l/2E Travel & Tourism: W&, O, SHO|LL LA A FEHO|AES AMS
C27. @20 Healthcare: H|FH|L} AH[XF THY S 2ol A0t 2tAE A QO|L = 27| flef HAS An /==

2O
C28. QEFAA 22| Influencer Management: TEHQl O|C|O7}F Ot AFJE IEFAAE

0|83l Tt= PR ZmQl
C29. QIEFAA OMAY Influencer Marketing: 2= 0O|C|0f AZFAAZO| HEO[L} 2|X|E

FAstAL ETAZ]7] fIet AW Q/Z2 . 021 A1)
C30. Al - 7 O|C|O{ 8. Integration of Traditional and New Media: H&XQl O[C|O{Qt AH

oiciojel HoXel ggtg 3l o|F% PR HH 2l
C31. WEBE Internal Communications: SYAOILL 2|¥ & WHELAS 2o ngo|Lt HE

HSE 2lsh dAISH Amol/m=2 13

- ZY¥ 1008 O|LH At organizations with up to 100 employees

- ZY¥ 1008 O|4 At organizations with 100 or more employees
C32. O|fv&2| Issues Management: T SOl At Hfof Achst dees 71E = A= 0f

«E L& #doe/=z=0H
C33. MO|l&t Low Budget: $10,0000/2t2| MH| 822 THE HIjQ/=Z==2 124

C34. OHAR-7| Y Marketing-Business to Business: 7| @142 A2 MHE EAl, 7|E A
FO|Lt MHIAE SE37| Qo HAUE Hme/==0

C35. OHAE-AH|XL NE Marketing-Consumer Products: Y8t AH|XHE ISR ShE AX|
E EAM, 71F HNES &7 s ZAE Ano/=z=20H

C36. OtAE-AH|XE MH|A Marketing-Consumer Services: 2H|AHE &2 MEE AMH|2,
71E MHIAE ZESH7| l6f HAME An /=23
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