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Single Campaign Single Campaign
Ambient 347.5 695
Billboard 332.5 397.5 665 795
Branded Entertainment 575 750 1,150 1,500
Creative Use Of Data 337.5 675
Design 262.5 3125 525 625
Digital 3375 675
Evolution 575 1,150
Health & Wellness 375 500 750 1,000
Health & Wellness - Craft 325 425 650 850
Integration 500 1,000
Music & Sound 212.5 425
Music Video 200 400
Non-Traditional 397.5 795
Online Film 362.5 487.5 725 975
Package Design 200 237.5 400 475
Pharma & Medical 375 500 750 1,000
Pharma & Medical - Craft 325 425 650 850
Podcast 175 350
Poster 3325 397.5 665 795
Print 3325 3975 665 795
Production & Post-Production 237.5 312.5 475 625
Radio & Audio 212.5 250 425 500
Social Media & Influencers 325 650
Transformative Business Impact 575 1,150
TV/Cinema 362.5 487.5 725 975
@ 2021 23 287K EEES 2RT FEXES FERO| 50%2 HTE
@ 2021 38 192 H £&835l= 850 ¢ 22271 87
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Agency

Independent Network
Independent Agency

Health & Pharma Network
Health Agency

Pharma Agency
Independent Health & Pharma Network
Independent Health Agency
Independent Pharma Agency
Design Company

Production Company
Post-Production

Music & Sound Company

o o0 0o o o o o o o o o o o o

Radio & Audio Company
Lt. Regional ‘Of The Year"

KG7H2: OMA[O}, =F/wEUE, 78, S5/01Ze(7l, |0|, g0
TE7IE: A2 H0|Yel Uy, =Y, 2d, 8¢)= Tl T
Network

Agency

Independent Network
Independent Agency

Health & Pharma Network
Health Agency

Pharma Agency
Independent Health & Pharma Network
Independent Health Agency
Independent Pharma Agency
Design Company

Production Company
Post-Production

Music & Sound Company

o o o o o o o o o o o o o o o o o

Radio & Audio Company
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@® Specs for MP3 uploads

O Minimum of 64kbps (mono) up to a maximum of 196kbps
O UtUHER: MP3(stereo) with a compression ratio of 22:1
O u37|: =Cf 3MB
® URL
O HARIES0l TM XHE

o4l =25
O #mel BE ZHEZS 22 JPEG, MOV, MP4 IiE HEES A
O ZAmQlo] RE XEZS HOFE SILIO| case studyZ YZEZ A

® Specs for JPEG uploads
O oljAtE: Landscape Images: Approx. 2400 x 3000 pixels
Portrait Images: Approx. 3000 x 2400 pixels
300 dpi
O Equivalent to 203mm x 254mm (8 in x 10 in)
O Color Mode: CMYK or RGB
O utY37|: = eMB
@® Case Study
O AHO[& AHE= A H
25 OfFA BARE=EXE s HoE A
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@® Specs for MOV/MP4 uploads
O SHAE:
- Standard Definition Source Material minimum: 720 x 480
- High Definition Source Material: 1920 x 1080
- Frame Rate: Original Frame Rate (23.98, 24, 25, 29.97, 50, 59.94, 60)
Codec: H264 or Mpeg4, Best Quality
Data Rate: Minimum 5,000kbps / Maximum 10,000kbps
Sound: AAC 48KHz
e 37|: x| 1GB
£H[0|E, AlA, Ht S5 H|C|L0| EX] & A
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Ambient & Activation2 =
O ZZLHAk experience design, activation, immersive consumer engagement
O HE ot Al MOV, MP4, JPEG. A& W& SIX| & A
Single Categories:
Apparell
Automotive
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

Corporate Image/Social Awareness: 2R E7} HMEE|0{OF 511, Self-Promotion ZE %t

|
)
Cosmetics/Toiletries

pS el
L)

e

Creative Use of Data: &t

ES
- o = =
= HOolH 2|2, &4 00| o[, 2|ZEtY HIOIE, HIOIE ZiA|
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Creativity in Commerce: M&, 72, AN, LU= 2 st= A2|0{0|E|H|E|
Direct Marketing — Business-to-Business

Direct Marketing — Consumer

Education

Electronics/Tech Equipment

4o
ikl
_I'T-_l

il

I'

Entertainment: 2%, SS9, 828, FsiD, Ws T2y, 23, |~E|
AnX st

Foods OtZEI0|A TOHE|= ADKHESESE X (S

Health Care Services: B2, 2|4, ¥=2 & =S

Home Furnishings/Appliances

Household Products

Media Promotion: AEZ|Q MH|A, &X|, AME, Radio/TVEE= =3

Personal Items/Gift Items

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: =4 Z$=AZ0t0| the Public Service / Social
Awareness Grand LIAS $=4g X1AE

Recreation

Retail: 22}Q10|L} Xf2fAl ADEE ZSHe

Travel

Utilities

Zeitgeist(A|CH L) EZAIZOHS F, 29171, 2%tLt ot2|22F A 2/0]|0|E[H| El

BILLBOARD £ 3Z

B CXg ggc m=st

O £y S2l0| T iy =% X, AHHEE
O HE oi 24 4= HE SR 2 A

- Static Billboards: JPEG,

- Interactive/Digital Billboard: MOV, MP4

O #melEsah:
- DO S M2 H2eg A
- HEXARE 25 HOFE StLo| AHo|& AHL| HE

Single Categories: = E2t 1218
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Apparell

Art Direction

Automotive

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image/Social Awareness: EHE S HE|OF Sl Self-Promotion ZE2HEl

Cosmetics/Toiletries

v
Ja}
0

Creative Use of Data: &#ZHQl 2EE0| 7t HMUEHCZ HOIHE ALE/+=8% &
Z. Glo|E AE2|HY, 44 0|C|of GlOJE), 2/YELY CO|E, BIOJE TFA|3t

Creativity in Commerce: 8%, Hel, X, L YLSI=E &= 2 2|0f|O|E|H|E|

Electronics/Tech Equipment

Entertainment: S, SEH, =2 ot P& T2, 53, FADAEE
ARX &t

Foods OFZEOIA TOHE= ADME2EEE X Ee

Health Care Services: B, 22|4, ¥=22l =gt

Home Furnishings/Appliances

Household Products

Media Promotion: AE 2| MH|A, ZX|, A2, Radio/TVEtE = ISt

Personal Items/Gift Items

Pet Products

Pharmaceuticals
Public Service/NGO/Charities: =4 Z£=2AXt0L0| the Public Service / Social
Awareness Grand LIAE $=M% X148 717

Recreation

Retail: 22}Q10|Lt MefAl ADHHEE =St

o

Travel
Use of Copywriting
Use of Illustration

Use of Photography
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Use of Typography
Utilities
Zeitgeist(A|CHEA): EFA|ZHTY

I
(o2}
>
A
40
N
Ho
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i
Ot
40
Ho

s} 32|0f O|E|H|E]|

Campaign Categories: =ZE2%}

ol
N
1
(o]
ikl
O

Art Direction Campaign
Business-to-Business Campaign

Consumer Campaign

Public Service/NGO/Charities Campaign: &4 42Z3t0| the Public Service /

S
Social Awareness Grand LIAE 4% XAS 7+H3

Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

BRANDED ENTERTAINMENT HZ2
O Zac OpE Mero| Sz Q2| b
Atst O§K|. Branded Entertainment= EzH
AXlz B= HEXCC2S Ao

=,
=/
O|ze| &l SH= 2H|ASAH 2
Al

Al
XE0| 22 Y= URLS HSE 4+ S B MALRIYS0| HojA A

rot
bl

n

b. 15

Single Categories

Augmented Reality: ZEXHs HM2 MYsiD 0|20 AHste 2yt 2 AH

AR ZBE HOFE A0|A AECZ HEY A.
Best Use of Real Time Advertising
Branded IP
Creative Use of Data: XXl 2td=0] 71g HAUHC=Z HO|HE AL&/+8¢t &
EN o

= o = -
=. OOl ~E2|2Y, &4 D|T(of HolE, 2[LEtY CIOIH, HOIH ZHA|

7

Documentary Feature Film

Documentary Short Film
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Documentary TV Program

Entertainment Audio: 22, ZIC|2, QL|L, AIRE
Experiential/Live Events

Games

Music Videos

Online Episode/Special

Podcast: HMCL} HZo| 21, T, SHE ) SH3| BHSON 7 QC|e HEl
= AZ0|L} HE| OIAE BE EES £ S

Reality/Unscripted/Alternative TV Show

Scripted Feature Film

Scripted Short Film

Scripted TV Movie

Scripted TV Show

Social Awareness: &&3AH|ALL ApM 2HE ZTH

Sponsored Commercial: ZZIW/AIZ|=F0A EMELL FHAE = AEZ|EQ 2
=259 70|22 MEE &2

Taped or Live Event

Virtual Reality: £2FAt= S 2ot 0|40 gst= Aur 22 AA AR F
g2 EoFE= Aolx AHOZ MEY A

Zeitgeist(A|CHEA): SHAZIC O] HAI, £97|, 23iLt 81922 22/0f 0| E|H|E]

Series/Campaign Categories:

Multi-Channel Storytelling

Online Series

Reality/Unscripted/Alternative Series

Scripted TV Series

Creative Use of Data 532

O Z2/0|0lE|2 %Yol A 7|o dds I3 72X Ho|He dgts & HoF=
A4E

O Mz ot g4 70|& AHLDE MOV, MPAZ Mz 3% ¢ Vel oY g=2Ed
A = HE okl 2 A

Single Categories:
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Data Collection and Research; 233l Haie MZFO|L} 3 2|00|E|E ZE Qe o|E
U=t =22 &= GOl 7|8t ZAIRL A|RZEAL O|O[E Aot EA

Data Integration: EZHE MEFO|L} Z|0O|E|E ZHL|QIE MNR=0 QAAOIEE ==

CHSH HOJE AEES] S
Data-Led Creativity: E2HE D240t AZAA|Z|7| et 27[H0 IZ|0O|EIE =g,
M ASO|L B2 2|3l HO|E AtE
Data-Led Targeting: HET7F A0 AN, T, AASHY| 2ot MER SZO|Lt
HYo=z HOHE F2|0O|E|ESHA ALE
Data Visualization: HA|X|E TESI7| {3 HIOIHE AlZst dwe, 55, X

EHZ 9of T, oC|e, HHX AL MR 7|50 AS
Real-Time Data: EEL} H{ZLAE D40t HZAA|F|7| 5 SESHAHLE MM &

Moz MAIZIOE 22(0f0|E|S3 XHeio|Lt HE o2 HO|HE AT
Social-Powered Data: EZHEL} HEL|AE DZHO|L} HBLIE|QF HZAAIZ|Z] Q8] AH

ER YYez La[AL, FEES FAL 1FAF|7| {8 &4 O|C|of EHF0iM

HOIEHE F&.

Design £ &

O HIFFE OLOIHEIE|, M| 7tX|, %F2| Y=E F7h EHME HA[X|e] HEHO|Lt
2H|X 2K IE% ZopAZ|7| flet HIFE HEZELf 2EE 2E OFO|C|ofLt XF

O MZE o ¥4 MOV, MP4, JPEG
O Case StudiesZ M=% FtH| 12|
- Branded Content

Creative Use of Data

Experiential Marketing

- Innovative Use of Design

- Product Development

O MOVL} MP4Z MEE 7t e

- Digital Installations

- Installations/Displays

- Motion Graphics — Animation

- Motion Graphics — Typograph
O 23t 0MEs H=2

WR| gon|, MY FP e
O H22 BAHAANM HAZ O UASI€0l QFE F20| 3

o=
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O

Single Categories: =25 1%}
Annual Reports
Art Direction
Best Use of Real Time Advertising
Brand Identity - Local, Regional, Global Z%&}

Branded Content: 3lL}Q| EaEZ QSO X QZ|X|E ZHHEHX. 0|Z{o] 2x= MEXN
ol FAAS 0|8t SHFO0| Ofl AH|XFSO0| 2HO{5H0] OHAE AKX E HES
=0 A=

Brochures/Catalogues - Business-to-Business
Brochures/Catalogues - Consumer

Calendars

=S

Corporate Identity: @3, Z=CH% =

Creative Use of Data: &ZXOl AME0| 7IE SAIMOEZ [O|EHE ALE/2~83F %
= o}

2 0|Eof HlolH, 2[LEHY HIO|H, IO ZtA|

=. OojH 2E2|RT, s-
Data Visualization

Digital Installations

Direct Marketing — Business-to-Business

Direct Marketing — Consumer

Editorial Design

Experiential Design AH|XF K20 Qs M0 Chst 2EXQ QAMS MOFT|
flafl notE MF, gHS, AH|L, OJHME, &F LAl

Innovative Use of Design Video Case StudyZ &&
z

Installations/Displays HH#HEE ZHE 23] 35 SHSO0|Lt AARHSI 20| 27
SZt0|Lt 2, Lo A= Permanent = Temporary
Logos

Motion Graphics - Animation

Motion Graphics - Typography

Naming A0l 7|0 = =
HHS LEHE = RS ME2R B2

Non-Profit

Point-of-Sale: X|ZO|L} MH[AE AFH Z2RMSALL HOISH7| 28] AZ0EC=
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AH2El Displays. ZAE|L} QB 1= ZEE|X| %S

Posters

Product Design: A|[Z0f 0|0] ZAIE HE ClXR2

Product Development: T2 & E}QO|L} OFF A|ZO| EAIEX] @2 HMF CIAHQ

Retail Space: pop-up 2E0{L} 7t =2 Suf 22 201 S¢S {IT CIxte

Self-Promotion: =ZA} X} =22 M

Signage

Spatial Design : 3&3%& 4, HA HE
u}

Sustainable Design: X|Z0| 20

Tagline/Endline Ej12}QI/HE2}Ql 70| BE HAME/HE 7
2 MEED EUE ZXMIN BEHC=Z AEEHE o EO0/L o EF. O|A2
UL QIO|LL CH=X 82 AHE4E,

Tone of Voice: 20{Lt 70f HRLIH0H0| 20f HEO|Lt SHUES 9[et S
MES Ho|A0| Y. SAUCO| YBNE EAHY 4+ UCh O HAUCE R
D ORECHE, AL STt of7Ishe HOIX % & US

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Zeitgeist(A|CH G A1) SZAIZETHC| F4l, 297], 2%ttt Shel2=t 32(0fOfE|H|E|

Campaign Categories: ZEXE 2~6 ZH&E

Art Direction Campaign

Brochures/Catalogues — Business-to-Business Campaign

Brochures/Catalogues — Consumer Campaign

Direct Marketing — Business-to-Business Campaign: 22 M8 Z&

Direct Marketing — Consumer Campaign: T22MHE =&

Motion Graphics — Animation Campaign

Motion Graphics — Typography Campaign

Poster Campaign

Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign
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Use of Typography Campaign

DIGITALE Z
O £E0l4k Digital Apps, Digital Adverts, Banners, Games, Mobile, Social Media, AR,
VR, Wearables, Websites
2 Y4 URL. 48 M= S| 2 A

- EEAE 7MY B LEHe 3-5 JPEGSE Y2Eg A

- JPEGs= E£FX0| 2E2|AE0| MHYLH ABSs A2 2, HAO|l= AFEEX| g
Single Categories : ZEZXIE 122

Animation/Motion Graphics: OjL|H|O|M, =S 23, oM J2fd =gt

Apparel

Apps

Art Direction

Augmented Reality

Automotive

Banking/Financial/Insurance

Banners

Beverages - Alcoholic

Beverages - Non-Alcoholic

Branded Content

Business-to-Business

Confections/Snacks

Copywriting

Corporate Image/Social Awareness: E2HEE HES|OF Sl Self-Promotion ZLEHE!

Cosmetics/Toiletries

v
b
-0

Creative Use of Data: & S AA
Z. OOl ~E2|"a, &4 0|00 GOo|H, 2[HEIY G|O|H, HIOIE THA|
Creativity in Commerce: M3, Heff, AH|, LU= =2 sf= A 2|0f|0|E|B|E|

ol =0 7HE HUH2= HOHE A8/+E8% &
gt

Education
Electronic Equipment: TV, B HIUZ ZHEEH, FtH 2t A 2& 235
Entertainment:. 291%, S29, 42T, YW, Wa T2, 2, SHHALY,
AEX et
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Foods: ZRAE, WSAIE, QOIRE, SHE Z3 AfHe Z3elx

tlo

Electronics/Tech Equipment

Entertainment: SAUY, =&, =2, ot L& T2, 53, FHIXEE,

Games

Health Care Services: B, Sg|d, ¥=2| mst

Home Furnishings/Appliances

Household Products

Mlustration

Image Design: OFE |3, O|O|X| &4, ARl & =T

Innovative Use of Digital

Media Promotion: AE 2| AMH|A, ZX|, A2, Radio/TVEtE = ISt
Microsites

Mobile Advertising

Music/Sound Design: 22, B2 E L}E L%, sonic branding Z&t
Personal Items/Gift Items

Pet Products

Pharmaceuticals

Programmatic

Public Service/NGO/Charities: =4 Z=AZ0t0| the Public Service / Social
o
=

2,

Awareness Grand LIAS $£=43%t X148 713

Recreation

Retail: 22}Q10|L} Rf2fjAl AWM E ZEHE

Self-Promotion: ZZAF AHX| ZZ22M

Tagline/Endline Efj12}QI/HEE}QI 79| &2
2 ABED HYME XN w8Fo
MBYTloLt (2% SER A8,

Tone of Voice: 20{L} F+0{ HFL|AO|MO| Q0] MEO|Lt EHEE 2

=
— =/
Mo Bo|Ao| . mACe| Wlatns BN & Urh 9 SAUCSE AR
o

=
o REOE ga2 s of7[sts AYUX & = UAS

Travel

2021 HACHIH A sZQ7t Bol: HjAE LIASIZC|E 02-2144-0741 17145

Typography
Ul - User Interface & Navigation AF2XQ| A8tsk Of 3l
Use of Data

Use of Social Media

Utilities: 7tAZ|A}, DHILED|AL, M7|3|AL, MHSE Zot
UX — User Experience: &&O0|Lt ZHH BHE0| =™ 3 = C|XtQl
Viral

Virtual Reality

Visual Design

Weird Wonderful Work

Zeitgeist(A[Ch G 1): EFAIZITHS] 4, 2917], 2Lt StelZ=t A 2|0f O|E[H|E|

Evolution5' & (THE NEWEE 0|2 XH)
O ZhlofA Y= ofEA tdH=X| st

M SEHOIM HOJLEA SH= OfoIL|of. =HE X|HA

HZEE MESHLE MZ2 7I20/7Lt M22 7|&2] A8 A& Mz2 SUSOo|Lt
71Ee EMES MEZLYCIEA AFEoHY|. DI2iE &AL ZAE de + A= of
A EFH2 JUE0E 32|00[E|l2 ERJ0| =-S FO0{0f St

O H AL AO|A AECIE MOV, MP4Z NE. £F% & 149 ot Y=cd

ol ggl )M A8 == ULk £ 3
= HNS AR ™S M5 EHSI= HO|AAHLOZ
Best Use of Real Time Advertising
Brand Action; HHE AMNH2 A0 FEE M3 =k ALt F1 XA oty
Ct. Small Business SaturdayLl Red Bull StratosOA2 A
McWhopper@t Z2 PRAEHE =2 REI OptOutside?t 2 SEHHS T2 Q7.
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Creative Technology: 7|&2 FZ|0O|E|E5H BtHOoZ ALEEICL 7|82 AEZ|HE
O|Lt 2E2| O XME &OISHH St=0O AtEE
KA AZ[0O|EIESHA ALEE 7|28 #H21
22 WHO|E 55311 HAXo0|D 7|Kel

Creativity in Commerce: M3, Hal, Zx, st

Experiential: 2}0|2 A2 AIZS0H XF, AMH|L, HIEQ BHHSI
st

Media Creativity: OFO|C|O{L} HBIZXE= MEX A2|0O0|E|E HCh= O|C|0f of0|7F
ALt HE0M EHECH

Media Innovation: AH|AtL} HIHEOS| HAS 23| H|IMEAMQl HiHoz MEXOQ| 0O
CIOE HIXIE AFBSIALE M2 OICjo 7|2|§ BHEoU= A

Product Innovation X}AIQIO| SAIKO| HiHHO 2 Q&£ M HZE

Social Media 240|CI0] SHES M| AK0|D SHNQ HHOZ ARS &
&. O7)0ll= HHZXE TYS= MER S4], EAE O17ILS Faot AHg, 2
E20IAS SS87 O8I} BN EUE ¥B S

Technology Development: AH|XFS0| ApAQ| K|ZEO|LE MH[AO ELESE 2 = Q
= HHOoE MBE MER 7|

Virtual Reality: C|X|E ZES Ab2to| A|Zt2 CHAISH

gol =stn grge 1210|L4 o2 YE gz
=23 80| dests At 22 M AR BES E0F= 70/ AHL

Health & Wellness £ &
O MRS oIl Xp7tniTt, AZzE 8 ||, EX[E {3t AHXE HE A
et Health/Wellness ZHI{| Q12 174

o

mjo

OlL} MH|AZES| A2|0OJE|Ee| 24dS E7

=H7| o 2Ct Bo| MAS M= ARE 2l At

O st d=tg 23t =22 Mo|Lt ZIdo| =FE & HIUSH/M|FAHE HEO|LE AfH|
25 23 SLEZ F= Olo|C|ofLt HEYE =

O BE 230 ==& £ 28: Ambient & Activation, Billboard, Branded Entertainment,

Design, Digital, Non-Traditional, Package Design, Online Film, Poster, Print,
Radio & Audio, TV/Cinema
O M= mY YAl: MOV, MP4, JPEG, MP3, URL.

2021 HACHIH A sZQ7t Bol: HjAE LIASIZC|E 02-2144-0741 19/45

- Moving components?} Q= EE2h: MOV, MP4

Single Categories : ZEZXE 15

Animal Health

Corporate Communication; E2HEE HES|0f Sl Self-Promotion ZEHE!

Creative Use of Data: H#ZX0l 284 F0| 7t2 HMHOZ HO|EHE AtE/+=8% &
=. Hole ~E2|"¥3, ~4 D|r|of HOo|E, 2|€ErY OIO|E, HIO|E 7IA|Zt .

Devices and Diagnostics: 7.‘_|':._f, ogl, o2& X2 BXOoZ ABEE EFTE X|E,

Education and Services

Environmental Health

Fitness: 7§21 EZ|0|LH, XS, HASME =t

Health Institutions: 324, HY, QeietXtHR, THEA|M, memory centers E &t

Homeopathic/Natural Remedies: 2ZEX|Z2H, HtN|, 7|54, OHSLL, 207t
3, LoXIN, d=A, LM HER S8 Eg

Innovation S1AIK 0l 7|£0[L} OfO|C|0] ALR. MEHOl FMHEIE WX %S

Insurance Dental, Vision, Live, Pet &t

OTC — Over-the-Counter: M&IX0| Q= oFO|L} ¢ =Tt

Podcast: HACL} HEO| D, TE, SHE ofdf SHo| WS0F 7 2|2 HEH
=, HS0[Lt HE| oAt 2R EEY = US

Social Responsibility/Awareness: B 28& Z3. =4 AZ0H0| the Public Service
/ Social Awareness Grand LIAE =4t XA S 717

Tech and Personal Devices: Wearables, Apps, Digital Products(FitBit, Apple Watch
S) Zg. dZY dE2 7|E5t Aeots RE A

Use of Social Media

Campaign Categories: 2ot DiA|Lt CHfol SSE/XI 0| et 2 XF Ol

Animal Health Campaign

i

"o

-

Corporate Communication Campaign: EHE St Self-Promotion gt
3
[=]
ZHQl 2td=0| 7t HAHe = HO|HE A8

Creative Use of Data Campaign: &=xH
A4 D|C|of H|oJE|, 2[ZEtY CIOE, HIOIE

/#8% AEF. HOH AE2(HEY
7HA=t 5.

Devices and Diagnostics Campaign: Xt O, O2X X|g EXHOZ AEE= £

7
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ot AH, A, YSHELL o2t HHE HEF. 27|, MO, 57 S

Education and Services Campaign

Fitness Campaign: 7§Ql Eg|0|Ld, M2, HESME =3

Health Institutions/Insurance Campaign: 3A2|Y, YW, Qi&XtEe, Ij=A|IA
memory centers ZEg}

Homeopathic/Natural Remedies: %EX|Z2H, H2tN|, 7|sS4, OMIELL, 207t
3, LotUXIN, YN, 2= HER =2 =23

Innovation Campaign: &AI5{0l 7|£0|Lt ofo|C|o] AtE. MEXQl BAHE S WX

oto
[Eca=)

OTC - Over-the-Counter Campaign: X{2fX
Podcast Campaign: 22 =L} M| Eo &0, T

=
|
Clo HH= Yol YE| QA & 538 4 AS
=

Zagls o0

>

[=]
Social Responsibility/Awareness Campaign: Z22& =Z3. Z4 $AEDH0| the
Public Service / Social Awareness Grand LIAE 4% XAE 7HE

Tech and Personal Devices Campaign: Wearables, Apps, Digital Products(FitBit,
Apple Watchg) Zgt. Aot d&2 7|85t0 Aest= ZE A

Use of Social Media Campaign

s It Z2EMOILE T =-E & HIFEXN/HITAAN HMFOILE AH|
&t

% ZZEHM/SEE/Z/0tE/HY
St= AZ[M0HERE F8kl= AARI-NZI0A EIHE
O 9H'31II'_EI%0| Aztdol oM UL HEQ| EF3|== HTHO| 83
O BE 2R &&E% £ 2: Ambient & Activation, Billboard, Branded Entertainment,
Design, Digital, Non-Traditional, Package Design, Online Film, Poster, Print,
Radio & Audio, TV/Cinema
O HMZE ot YAl MOV, MP4, JPEG, MP3, URL.
- Moving components?t = EZ2h MOV, MP4

O

Single Categories: =2t 1%}
Animation

Art Direction

2021 HACHIH A sZQ7t Bol: HjAE LIASIZC|E 02-2144-0741 21/45

Cinematography
Copywriting

Direction

Editing

Nlustration

Music & Sound Design
Photography
Production Design
Typography

Visual Effects

o

Campaign Categories: Z=Z2%2 2~6 %t
Animation Campaign
Art Direction Campaign
Cinematography Campaign
Copywriting Campaign
Direction Campaign
Editing Campaign
Mustration Campaign
Music & Sound Design Campaign
Photography Campaign
Production Design Campaign
Typography Campaign
Visual Effects Campaign

INTEGRATIONSE 2
O HE|NE/ENEE, =Y
O Mz oY LAl Case StudyES MOVL} MP42 QEC. 10EE 1700 mpUDH XH|Z,

2= Mz oA 2

ISt MIZO[LE AMH|A0] 320|¢e| AE

,_
=

Single Categories
Apparel
Automotive

Banking/Financial/Insurance
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Best Use of Real Time Advertising

Beverages - Alcoholic

Beverages - Non-Alcoholic

Branded Content

Business-to-Business

Confections/Snacks

Corporate Image/Social Awareness: EHEE HES|0f Sl Self-Promotion ZEBHE!
Cosmetics/Toiletries

Creative Use of Data: &ZXOl AME0| 7IE WAIMOZ [OO|EHE AL2/2=83F %
= OojE| AE2/9Y, 44 0jC/of GIO|E, 2|YELY lO[El, HIO|E| 7hAl3t 5.

Creativity in Commerce: 42, A2, AN, FYSI=F St= I 2|0O|E[H|E]

Direct Marketing

Education

Electronics/Tech Equipment

Entertainment: SAY, =&, =, Iopd, @S T2, 54, FELXEE,
ARX mst

Foods OFRZNO|AM HONE|l= A0iME2 ZEEX

Health Care Services: B2, 2|4, ¥=2 =T

]
bjo

Home Furnishings/Appliances

Household Products

Media Promotion: AE 2| AMH|A, ZX|, A2, Radio/TVEtE = ISt

Personal Items/Gift Items

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: =4 =4t
=

Awareness Grand LIAS 4% XtHE 7}

bal

tOtO| the Public Service / Social

oA

Recreation

Retail: 22}210|L} XAl ADPE ZEH

o

Travel
Use of Social Media
Utilities

Zeitgeist(A[Ch G 4): EFAIZECS] 4, 2917], 2&fLt otel==t A 2|0f O|E|H|E|
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Music & Sound 2 &
O A2 7tHneg] 2822 32|00|E|ES| 241t ZujQlo|L} EMEE OJC|jofL} ZEl

2 HUSOM AFBE &= e FE0|E, 9ld, Z2ERA, S0 MRES| M5 &
[O{MQ] foft WSS EIFe

O Mz o &4: MOV, MP4: &= HNZE St & A

$O O

Single Categories : EZ %G
Audio Branding SE3%t1 &

R E BEoFE EY

o Lt
k=)
30
rir
>
Ho
I
I
ojo
102
mjo
>
)
els
|z
rI'LI
In
1o
nx
=t
L)

Experiential Use of Music & Sound: 2}0|2 O|HIE, X|£HQl Ad, 83, H Ot
e B 52 ZS SYO|LE ALRE ClXIRI0] £ HAUEE ot Xl 2
2718 =M3t7| s BHENT A. AHOo|A AHLCIGBES Ho ™ otm|L MA ZY
ot 2 HElE E8Y = U2 Aol AHOER E2Y + UOHH XS0 X0t
ot =Z2n B S90[Lt AFRE CIAtQI0) &t XtMTH ME dEME MEY F
ole
P N =]

Music Adaptation — Instrumental: 7|Z=0 = 52 MZE 2
Sk LX[BHOF . M2 7|ES] EMO|LL AK FO4E 20
OtE|AECQ} 2E|XE =2 =S HMEsHor &

Music Adaptation - Song: 7tAt7} Qe 7|&E0| s =
o REI ARSOF & ZME J|ES EHO|L A5

X|'d OfE|AECQ} 22|X|E e MFS MEsof o
Music Original — Score: 7FARZE §IALE/AQ| gl= 242 HMzZet ESat 32|00l E|

B3HA HESO0IM QA0jof g J|EL| EBMO|LL AF ZS O[0|SHX| YUS
Music Original — Song: 7tAMZL Qe 242 MESH ZE1F A2[00|E|E5HA TS0

X IO{oF 3. 7|Zo| Eo|Lt AS SO4S O|OjsR| %S,

=

Sound Design: &SXQl 2[00 M= S<0| OtLIX|ZH AF2ES| Zitet HHdS =
o7 #I8l Ar2E, AFRE =%, AIRE 21t S5 0|88 AIREE GeXH2z A

23 A

Sound Mixing/Editing : 7|& % QA2 HZ YAsl= A

Use of Licensed Music: “Music Adaptations”Of|A] AI2E|= M=S2 SHA| &1, &
22 RECE J|E Y YRE A8 E2. 0| 4% & 22X 8 YUt =

2 M= BEAl HMEHOoF &
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Music Video 2 &
CE
—_=

O Zefit 2 Z2ONY SHO=Z o&viL
As g2 TE/MHIHL
O Mz o &4: MOV, MP4. &= HE oIX

Single Categories : =ZX& 1%t
Animation
Best Music Video
Choreography
Cinematography
Direction
Editing
Production Design
Visual Effects

Non-Traditional5 2

In AR CiE7teol 2

Al
O Music Videos= W&0|L} ZA|El Z40t ot @2[X|d ZBICE XE
E

Corporate Image/Social Awareness: EHE S HE|OF Sl Self-Promotion ZE2HEl

Cosmetics/Toiletries

Creative Use of Data: &XZEQl AHZ0| 7IE &HAROZ HO|HE ALE/4-8% %
&. Hole ~E2|"¥3, ~4 D|C|of HOo|K, 2|€ErY OIO|E, HIO|E ZtA|Zt

Creativity in Commerce: M3, Hal, ZX, F+st=E st= 2|0 0|E|H|E

=
S -

Direct Marketing
Education
Electronics/Tech Equipment

Entertainment: SAUY, S, 2=, ot L& 28, 3, FYH2EE

AKX ;B
Experiential
Foods OFBIO|A TOiE|= AOKES ZSE(X| US

Guerrilla Marketing

Health Care Services: B, 2|4, ¥=22l =gt
Home Furnishings/Appliances

Household Products

Interactive Installations

Live Events - Beyond Advertising Best Use of Event
Media Promotion: AE 2| MH|A, &X|, A2, Radio/TVEtE= ISt

Personal Items/Gift Items

Single Categories : EE%IG 125
Apparel
Automotive
Banking/Financial/Insurance
Best Use of Real Time Advertising
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

2021 HACHIH A sZQ7t 2ol HjAE LIASIEC|E 02-2144-0741

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: =4F Z£=2AXt0L0| the Public Service / Social
Awareness Grand LIAE 4% XtAS

Recreation

Retail: 22}QI0|L} R{2fjAl AP E ZEHE

Travel

Use of Social Media

Utilities

Zeitgeist(A| T A): S-AIZONS Y, 2917|, 23tLt St¢l=%t A 2|0 0| E[H| E|

Online Film B &

O HgHY otolL|of, &F, 7|& 2 =&gs EoF7| 2o &4 Djto EAEZS &
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=2l LES FH22 MEE HHE 2E

O Mz mY LAl MOV, MP4. 17HEHECEH 1710 mATH K=
O #mel 555
- ZHQI0| AREl BE BUE JUNAR MOV, MP4Z YRE
- HIYO|H ZEX2 YOIZ AIIOIL} Y & ZEE

Single Categories
Apparel
Automotive
Banking/Financial/Insurance
Best Use of Real Time Advertising
Beverages - Alcoholic
Beverages - Non-Alcoholic

Branded Content

Bumper Ads: EMES| =PI} HI=E £0|7| /gt 62 H|C|2 HEY OtO[L[Of

Business-to-Business
Confections/Snacks

Copywriting

Corporate Image/Social Awareness: E2HE S HE| O} Sl Self-Promotion

Cosmetics/Toiletries

X0l

[

Creative Use of Data: &

EAES| =
=. HOolH ~E2|¥d, &4 0/T|o HolE, 2|YEt
M=, 72, 2H, FYUt=E

o

Creativity in Commerce:
Education

Electronics/Tech Equipment

Entertainment: SAUY, S, =2, ot L& =

AnXx st
Foods OFREIO|A THOHE|= AO4KE2 ZHEX ¥5
Health Care Services: B, S2|4, ¥=22l =st
Home Furnishings/Appliances
Household Products
Humor

Idents

2021 HACHIH A sZQ7t 2ol HjAE LIASIEC|E 02-2144-0741

2F -I%o" 7|-7(I- ﬁdﬂx-l

M0
[e]]
=

HOlE, HIOlE 7M|
St= 32|00 E[H|E|

Innovative Use of Online Film: Video Case StudyZ =& ZA

Media Promotion: AEZ| Y MH|A, &X|, A&, Radio/TVRHEZ &

Movie Trailers
Personal Items/Gift Items
Pet Products

Pharmaceuticals

Public Service/NGO/Charities: =4t £=4ArZt0t0| the Public Service/Social Awareness

Grand LIAS $4% X742 713
Recreation
Retail: 22}C10|L} XH2H Al
Social Media

ShE|
= =]

20EE

Hl

Tagline/Endline: Ef12}QI/QHERIQI Ho| B E HEE/ME HFL[AHO0M0 X|EHEHS
2 AED BUE EXMYY 28Hoz ABEHE ¢ ZOlLt o 23,

J2UHQA0ILt CHEY B2 ALEE

=5 & ST/

Title Sequences

Tone of Voice: E0{L} 0] HFL[F0|40] QU0 X FO|L} H2
HES HOo|ALE iR A4S JHE.

Travel

Utilities

Zeitgeist(A|C G 4): SZAIZtOie] G4, =917], 2=t stel2=t 2|0 0| E[H|E|

Campaign Categories (2~5%tE)

Bumper Ad Series : StLtO| T2 AMOA HHE 6= H|L|L AlZ|=

Ident Campaign

Public Service/NGO/Charities: =4t £=4tZt0t0| the Public Service/Social Awareness

Grand LIAE $AtE XA 2 7HE

Mo

Package Design £

O LIAOIE FMAOAM ZHd x[ae] =MHel M7 |X| CIAtRIS0| EFEL
FYYUSE FEE HARIRAES FUS 7I£0] AL Of20tRH MZ2

= 7Kg 48

O Mz Ef%‘ &4 JPEG.



- 222 2HAHO[AHA0A HARE I HAMRIRO| 28 F20 Stef

O

Single Categories : =ZZ & 1%t
Apparel
Art Direction
Automotive Products
Beers
Beverages - Non-Alcoholic
Confections/Snacks
Cosmetics
Dairy Products
Electronics/Tech Equipment
Entertainment
Foods
Gift Items
Graphic Design
Household Products
Liquors/Spirits
Pet Products
Pharmaceuticals: 2%, OTC, Aqetef & m=ah
Promotional Packaging: A&, MFZHA IHE OO|H & Z3
Recreation
Retailer Packaging: 408 2fH/HHEE Z22{SHE= XNE
Retail: 22}910|L} Ri2jal AR E Eg%l

Special Editions

Structural Packaging: AH|XHE CHEFHLMSEY| 3t F/EZX structural packaging

design. MAtE AKX, =, I{7[X] A
2 O|R0{F. I{7|X| CiXtlE HES 2=
Z Ho|go| ZHo| 2ot AH|XHE AL
Fol Zagrtael ary
Sustainable Packaging N E°| 2td A2 neg{si EQS| M== mf7| 3
Tobacco Products

Toiletries

2021 HACHIH A sZQ7t 2ol HjAE LIASIEC|E 02-2144-0741

1M S HEtHQ A2(0folEl2 £RMS
= Ojop & #gk ofu2 Fojet K|
2EE = A00F 3, WI[X|=

VES

HNE/2HE

29/45

Use of Copywriting
Use of Illustration

Use of Photography
Use of Typography

Wines

Product Line Categories: X4 2 Q0|4
Art Direction Product Line
Graphic Design Product Line
Product Line
Use of Copywriting Product Line
Use of Illustration Product Line
Use of Photography Product Line
Use of Typography Product Line

Pharma & Medical 5 &

O Hl %t OIE{‘J?QEI E‘LE|01|0|EIE Frd2 HARIES0l EotEnh EEH2 AEEC
d4s ¢4, = 5 2 ol 2EAZ = AHARLAOM FY,

= =1
O|=Hjo| 89S B RAO{OfF BiCL it 32| AAANHE X[RO|L |
K[| QI AAAHO 2H|KE, 2XL S5, X=Ql0|L CHE Aol HEZHS2 2|4
=M, 7190 M2| E= EFNE BEE X80t st
O H<fo|Lt ojZz o AL FES0| HA
O LIAL} LIAHAIR| 2 K| @A =
. ZE EEXE HIYE CHRIXH,
O £&: RZE 0OiICooM &8 =
Entertainment, Design, Social, Digital, Non-Traditional, Package Design, Online
Film, Poster, Print, Radio & Audio, TV/Cinema
O HZE ot YAl MOV, MP4, JPEG, MP3, URL.
- Moving components?} Y= EE2: MOV, MP4

Ju rin
oy

20| oo RALO|EO| nX|E
, Ambient & Activation, Billboard, Branded

o o O
4

30
oo

Branded Categories: 2 =7t Qe O|FEO|L} OIAEANAEH L ZHE
. b

PN
(Veeva, JRC, Zinc, §F/YA M FSt= H=g =F)0f 23 Sl

2 88 EF
A 1%E
Business-to-Business
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Corporate Communication Branded Campaign Categories: 523t OfjX|L} CHYsh ZHE/xido| TAEl 2 =
Creative Use of Data: &ZHQl =0 7ty LNz HO[HE A8/+8% & Z oAt
=. OOl AE2|2E, &4 D|C(of HofE, 2[HELY HIOIH, HO|H 7=t &. Business-to-Business Campaign
Devices and Diagnostics: TE, 0, |84 A& 2Ho=2 AEH= S8 AT, Corporate Communication Campaign
X, dEZEL 0t 2HAE HE =T Creative Use of Data Campaign: XMl 2bHF0| 712 HAMOZ HO|HE ALE
Fducation and Services /&gt %E. Hoe 2wy, 24 0|Cjof Ho|E, 2| et HO|E, BHlOjE 7}
Innovation 7|£0| SAIMl AL20| HAIMOl ofo|C|of. MEXQ BT HEje} C}2 ASH .
4 Devices and Diagnostics Campaign: XGH O, O 2X X|g EXHOZ AEE= £
Pharmaceuticals and Vaccines XSl X|&l, KA, AZ2ELF 0|9 HAE HE Z3
Physicians and Healthcare Providers — Professional Services Education and Services Campaign
Use of Social Media Innovation Campaign: 7|&9| SAIEQI ALgO| HAIFel ofo|cjof. MEXQl T
Veterinary 49| HEfQt CHE 4
Unbranded Categories: O[3t HEHOZE AZE= HO| Q= HE. O|A2 9% Pharmaceuticals and Vaccines Campaign
HEJIL} SHAFE0| HEHO| Cfst OIAS UZ|7| I8 MALEICH ESEXIG 1XHE Physicians and Healthcare Providers — Professional Services Campaign
Business-to-Business Use of Social Media Campaign
Corporate Communication Veterinary Campaign
Creative Use of Data: §XHQl 2dE0 718 AUNSZ HOHE A8/+88 H Unbranded Campaign Categories: 525t OfX|L} CYsE ZSHZ/xiHol| T 2
=. OO0l ~E2|2E, &2 D|C(of HofE, 2[HEtY HIO|H, HO|H ZAl=t S. XHE 0| At
Devices and Diagnostics: ZIEH 08, 92X X2 EHOZ AEL= EH3H K&, Business-to-Business Campaign
YA, ASHELL oot HHE ME 2t Corporate Communication Campaign
Education and Services Creative Use of Data Campaign: ZZHQl 2B Z0| 71E HAMOZ HO|HE ALE
Innovation 7|22 SAUXHEl A0l HXQ Ofo[C|of. MEHL Fn FEjet HE /48 XE. GO|E AE2|WY, AN 0|C|of CO[E, 2/YEFY HO|E, Hlo|E It
s NEE
Pharmaceuticals and Vaccines Devices and Diagnostics Campaign: ZICH 08, 9|28 X2 SHOZ AIBLE &
Physicians and Healthcare Providers — Professional Services sl XA, RHK|, QAZEEL} 0|9} TS HE Zat
Use of Social Media Education and Services Campaign
Veterinary <2 Innovation Campaign: 7|22| SAIX Ol ALRO| &AIXQl ofo|C|of. MEXol 7
Charity and/or Pro-bono Categories YZ|=27X0| OfL|7Lt OIS MEIIE et = SEfQ} CIE Al
E. 0| ZlH 2] EEXE2 T2 GRO|L MUYS AL SF 22 X9 7|75, YA Pharmaceuticals and Vaccines Campaign
ES1 42 33 Aol Physicians and Healthcare Providers — Professional Services Campaign
Fundraising Use of Social Media Campaign
Social Responsibility/Awareness Veterinary Campaign
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Pharma & Medical - Craft 53

O ZEE2 7zt 7|F9| MofAH0M TS0 AEC| et JHIXIE HItE £
A2, o7t AKX 22 AROlE BHAE SS gAML X|GQI0lE ZHol, Ho| o,
2|, Ma|of et AFUAOoMEE B U0{0F BiCh

O #2232 =HH AXEE 710 Z25NM, d=0|Lt Z2HM, 39, OfE C|3M

=0
TAHE MASIYSlolM AR FtE|D2S0| HEee
[e;]

rl

X eFZofel F2|0f0|E MEIIE
Zn QloH FUsH AEQ| EE2|£ M| g
O £2%2 H|ZLE CHEX|H, e 22 =o250f ot 2ALo|Eo| 1nX|E
O =& 2E 00N =ZE = A2, Ambient & Activation, Billboard, Branded

Entertainment, Design, Digital, Non-Traditional, Package Design, Online Film,
Poster, Print, Radio & Audio, TV/Cinema
O HE o Al MOV, MP4, JPEG, MP3, URL.
- Moving components?} Q= EE2: MOV, MP4

Single Categories : TZXE 122

Animation

Art Direction

Cinematography

Copywriting

Direction

Editing

Mlustration

Music & Sound Design

Photography

Production Design

Typography

Visual Effects
Campaign Categories: = EZX!G 2~6 ZH&E

Animation Campaign

Art Direction Campaign

Cinematography Campaign

Copywriting Campaign
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Direction Campaign

Editing Campaign

Mlustration Campaign

Music & Sound Design Campaign
Photography Campaign
Production Design Campaign
Typography Campaign

Visual Effects Campaign

Podcast 5 &
O ZFEL 2HAT|7] SOM QIHUOIM CHREEY = e CXE QU =23,

(==

Yemoz ARixgoln| MHXA XEo= CleREwE 4 A ¥ 4 AU

Podcastis HEE, 1A, MH|29| DR EO|L HEBORE ABE. A2XL 432 &
2% + U8
Q

&l Podcast= 20| A= URL HES e O|HE o
i eFsh 4202 A8 AY, 438 ME K 2 A
- 1520|4t £F 2} Case Study
- 5&20|2t £E2hOriginal form
Single Categories: ZZ2t% 1%}
Branded Podcast

O

Self-Promotion

O 8, HA™YEHN, WESLH M2l 21, Static Posters@t Interactive/Digital Posters X%t
7

- Static Posters: JPEG.
- Interactive/Digital Posters: MOV, MP4
O 2E|Q SZE;
- AEolo] AFBE 2E BNE HYNIYZ MOV, MPAZ Y2E
- BE QAE E0{7t SHLIC| Case StudyZ YEE

n

Single Categories: ZE%2 1218

Apparel
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Art Direction

Automotive
Banking/Financial/Insurance

Best Use of Real Time Advertising
Beverages - Alcoholic

Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

Corporate Image/Social Awareness: EHEE HES|0f Sl Self-Promotion ZEBHE!

Cosmetics/Toiletries

Creative Use of Data: &ZXXQl 2A4ME0
A

\J

o

o = -
= HolH AE2|2E, &4 0T HolE, 2| ZER

Creativity in Commerce: MZ, AHef, ZH, F+LsI=E

Education

Electronics/Tech Equipment

Entertainment: 5%, S8, =@, It w@s
AnmX st

Foods OFREO|AM EOjE|l= DK F2ZeEX| @

Health Care Services: H&l, 2|4, Y= I

Home Furnishings/Appliances

Household Products

I HIOIH, HOIE 7tAl=t 5.

I SAHO2 HOIHE AFS/4 8% &

[s]
—
=

St= A2[0f|O|E[H|E|

Z2OY, =59, FAHH2EY,

Innovative Use of Online Film: Video Case StudyZ ZEZ% ZA

Media Promotion: AE 2|2 AMH|A, ZX|, A2, Radio/TVEtE = ISt

Personal Items/Gift Items

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: 244
Grand LIAE 28 XtHE 717

Recreation

Retail: 22}Q10|L} Xfj2fAl AR E ZEHE

Travel

Use of Copywriting

AZFDEO| the Public Service / Social Awareness
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Use of Illustration
Use of Photography
Use of Typography
Utilities

Zeitgeist(A|C G A): SFAIZtO el G, =917], Z=2Lt otel2=t 2|0 0| E[H|E|

ol

2~6 X

o

Campaign Categories: ==X}
Art Direction Campaign
Business-to-Business Campaign

Consumer Campaign

Public Service/NGO/Charities: & 4f4=AZt0L0| the Public Service / Social Awareness

=)
Grand LIAE 25 Xt4E 77
Use of Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign

4l JPEG, MOV, MP4, 42 HNE SHA| 2 A

= Z10E JHEnedE MOV, MP42 YHZE
] Case Study2 YPZ2E
Single Categories: ZE2t 12HE

Apparel

Art Direction

Automotive

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image/Social Awareness: EHHEE HE|O}F SHH Self-Promotion
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Cosmetics/Toiletries

Creative Use of Data: XXl 28 Z0

Z. Hole AE2|Hd, &4 0|C|of o

Creativity in Commerce: M5, Haf, ZH|,

Direct Marketing — Business-to-Business

Direct Marketing — Consumer

Education

Electronics/Tech Equipment

Entertainment: 9%, S8, g2, &
AR sk

Foods OFEI0|A{ THOjg|=

Health Care Services: B2, 2|4, ¥=2&

Home Furnishings/Appliances

Household Products

Media Promotion: AE2|W AMH|A, ZHX|,

Personal Items/Gift Items

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: & 4420t

Grand LIAE 28 XtHE 717
Recreation
Retail: 22}QI0|L}t Xfj2fAal AR E ZEHE
Travel
Use of Copywriting
Use of Illustration
Use of Photography
Use of Typography
Utilities
Zeitgeist(A|CHEA): £

0z

Campaign Categories: ZE2E 2~6 ZE
Art Direction Campaign

Business-to-Business Campaign

e SAlHoz HO|EE ALR/48% &
B, 2/YErR GO, HOlE 7hAIS)
YstE= sh= 32(00|E[H|E]

=
S -

bal

sia, e Zzaw, =3

M
o
30
d

r_—

| ~E|H

’

|->
=2
=
o
rlo
H
oo
m
Pal
el
oo

MZ, Radio/TVE= =gt

0| the Public Service / Social Awareness

Alztchel gal, 29171, Z=tht otel2=t 22( 00| E|H|E|
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Consumer Campaign

Public Service/NGO/Charities: &4 4=AZt0L0| the Public Service / Social Awareness

=)
Grand LIAE 22 XI4E 77
Use of Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign

Production & Post-Production 5 &
O HME ot Al MOV, MP4. A& HE StX| 2 A
O Remote Production Z}E|112|: Case StudyZ NE

- 7ol HES TE #= Slg 4% HMEQ o33Y

o2 HesiM I1|§ HOF 2

L

| ofgAl Q%S IEYEXS A

2dZ MOV, MP4Z YPZE
LE ZHahS MRS MEe A
Single Categories: ZE2Y 1218
2D and Stop Motion Animation: & OfjL|HO| M1t B Jefe =5t
CGI Animation
Cinematography
Direction
Editing
New Director: 6%E 0|0t0| AEZ ZUETH MER 45
Performance/Casting: &2 HA8 Z3t
Production Design
Remote Production: E2HE, OfO|HA|, T2EM ZHL|L|, AMEHA SOAM N
M2R2 Ygo| ZEXYS SE| flof e H i °
sctesof Qe So 0iEAl AlElH Ha|£7|, of

S
= o
= 7Bt fa5S 1450 A S5 15t [EHe

g ot KHEo| 7}
X2 Wole. olg? TEXO| YRCHE, of FE DML OfEH SN I=

=
UERE 70|~ 2AHOZ 3
Virtual Reality: 2EXt= 4

44
g2 EoFE Ao|x AHOZ HEY A
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Visual Effects

ol

Campaign Categories: ZE25Y £EE&XE4 2~6 & E
Ca

2D and Stop Motion Animation Campaign: M|ZO0|Lt Z2I0|HET} SUsjjoF gt A
ojLimjo| M} BN JejT ma
CGI Animation Campaign: ME1t 07t SsjjoF 2t
Direction Campaign: 22 ZZ2EHMO|A X Zfst HEO|Lt d0F71 5
S

= =
New Director Body of Work Campaign: 62t 0|2to| ZEZ2 ZHEoh A

,’:S

Radio & Audio £ &

O E& A2 A=A It HE Z20/ez2 22|, 9, Z8a 7|9, 2r|eo| Zot A
dg o 283 B2 OlBO0UH AFR0ME E7tst dde K=ok e 7t
ZICE O] 220|M= AlZglo] EHEES QIX| 8 3ldA7|l= LR S HUXE Ut
oiCt gt Ofo|C|ofet EFHEI0] H&ESHA 2oty HdEl AS "WIKSICh E252
HFXEO| CHEA E= Y-S olslst My mf ST 2rC|le EZ0 Heter A
HIXE E1 Q0{0f BiCh

O HZE ot Al MP3, MOV, MP4, &5 NZE K| & A

- moving images’} 9= L2 MOVE F5IX| %S, moving imagesO| 9= LtAS

MOVEZ gz2cgt 42 US $1009] =27} HPE £ 92
- Innovative Use of Radio, Podcasts; MOV, MP4
O ZmQl 2% Ahele| ZE AES [ZME MP3, MOV, MP4Z H2ESH 7

- YO 2852 22X M=oz Magd A
- X2 SA/ARRE O|HEQ Fol= HYS AlZS HMEY 2 MP3

Single Categories: ZZXH 1&E
Adapted Music
Apparel
Automotive
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic

Conceived & Produced by Station
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Confections/Snacks

Corporate Image/Social Awareness: EZHEE HES|0f S} Self-Promotion E2HE!

Cosmetics/Toiletries

Creative Use of Data: ZXZHOl 2AbHE0]| 71% MO Z [HO|EHE ALE/+=83% %
2 Ojo|E AE2YY, A4 0[CIof HlO|E, 2|UEFY TIOJE, IOJE FHAI2

Creativity in Commerce: M%, AHaf, ZX|, FSI=E St= 2|0 0|E[H|E|

Direction: 23 ZE K|t OIC|0[0{o] FHEQ 2dE HEHBICL o7|0= FHA

go| Sa4, ANl ROl A7, BIRQl 1S WRAALILE 52, £1t

o — O i

=
S -

£ 50| =ZeHE

Education

Electronics/Tech Equipment

Entertainment: SAY, =¥, Y=, o, &S Z=204, =4, FELSEE
AnX st

Foods OFREO|A TONE|l= ADIHIES ZE(X| &S

Health Care Services: H2l, 2|4, ¥=2 2 =G

Home Furnishings/Appliances

Household Products

Humour

Innovation Use of Radio & Audio: BtEA| Video Case Study HEHZ K&

Media Promotion: AEZ|Y MH|A, &X|, A2, Radio/TVEE=2 ZEh

Original Music

Performance/Casting

Personal Items/Gift Items

Pharmaceuticals

Public Service/NGO/Charities: =4f4=AZt0L0| the Public Service / Social Awareness
Grand LIAE B2 XAES 17

Recreation

Retail: 22}Q10|L} Rfj2jAl ADIRE ZEHE

Scriptwriting: 2K A3 EE

Sound Design

Travel

Use of Music
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Utilities

Zeitgeist(AlCH R Al): SHAIZITHSl BAL, 2917], B8t 319123} 22|0o|EH|E]
Campaign Categories: ZE%2 2~6 &HE

Campaign

Public Service/NGO/Charities Campaign

Social Media & Influencers 5 &
O ZNCHAALL 7HOIS0| BHE OFO|C|O{E2 AH0|C|o] EAES Sdll X*OHXI-T‘- o
FL A4 OjCjoje] 7|E E[X|L} ME{HE|QL BH JHQlo] A%
HAE flsi E220| Fo=S0| ZSE|0{OF BHC).
O HEYAl: URL, MOV, MP4. A2 HZE K| &
O MAFE [ Digital assets 2 7&|H URLE MEE A

Product / Service Categories
Automotive

Banking/Financial

Beauty 2lHE, MUEE, 2 EE =
Best Use of Real Time Advertising

— =

3 O|C|of HiO|E, 2[HEFR HIOIH, HOJE ZHA|

E. Hlojg ~Ez|Hd
DIY 2|l 7|5 =Tt

Creative Use of Data: XXX Q| 220 715 SHAIXOZ [O|EHE Al2/483F &
3t

=
S -

Fashion & Accessories

Gaming & Technology

Healthcare

Leisure 2}0|E O[HIE, =23t OIE ZPg|, AXZX & mdt
Lifestyle

Media

PSA: KM, Mgt mL7|3, AHXIEHY, NGO £ Z3h ZAF £AMXIOLO| the Public

Travel O{&l, zt2t Sl
Zeitgeist(A|T ZM): SZAIZtOe] FU, Z917], 2=t stel2=t 2|0 0| E|H|E|
Creative Technique Categories

Cinematography
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Copywriting
Creative Direction
Direction
Editing
Graphic Design
Original Music - Lyrics
Original Music - Score
Production Design
Sound Design
Tagline/Endline Ef12}Ql/HE2}QI
2 AEED EfE EXMY &
ASUHOIOIL T2H 822 ASE
MHY 20|20 Jju HAUCo| YI|FNE BHY & UTh
1 SECHE, GAe STt 0j7jeks AKX Y 4 2
Visual Effects
Use of Social Media Categories
Innovative Use of Social
Live Stream
Social Media Page EZHEL} 74018 EOojFE& MEHNQl OjC|¢f
Social Media E2HEL} 74018 EO{F7| 3t A= A4 0O|C|0f
Unboxing
Use of Facebook
Use of Instagram
Use of Snapchat
Use of TikTok
Use of Twitter
Use of YouTube
Vlog
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O 2=¢ A2|0O|E[H|El= Thed| HH|QIOAMTE HOotl= 240] otHZt a52 7|5, A

—_
HIZ RIS e ZET 02 3Y 52 Dy HIUA HHE XSAHFTE
2ot 9@e ok oItk 0 220 MA DAS 9 HRHS ZERiE)
oz 0t ot 224 1 ANZE BIEIC
O HAIE

Problem Definition: 10%

Key Insight: 15%

Creative Solution: 50%

Business Impact: 25%
O HBAAL H0o|A AFL| &AIOZ MOV, MP4. JPEGSE2E HZEgH 2= 9IS
O 1,000H0{ O[Liel M QOFAM FHE3{OF ot

COMMERCIAL TRANSFORMATION

%
T

Creative Operational Transformation: AtR2 0| &S & 32|00|E|E OtO|C|0]

Customer Experience: AFQ1} IZ8 A0 FekZ &= A2|00|E|E 0Of0|C|f
New Technology: Atgl7|s H2E 2ot MER 7|2 O{EZ|70|M

The application of new technology to transform a business function

Product Design: At} ZEO|L} &= LiotZ &eto] dgts & H4UH2 HMF CIAte
o
=

0%

lél-Alali[-” 2

Purpose: O AtO| AQMXS
Specific Sector Innovations: &7

Sustainability: FAX|EHI7tsUH S

OKAE, MEIA S)E 2%t H

alis

B F
mjn
A
o
ot
N
40
rot
el
>
2
ro
>
K]
1o
>

COMMUNITY AND GOVERNMENT TRANSFORMATION

Creative Policy: 22tLt #E2| HIIE 0|0 = e &AXQI

-

3

=
Government and Citizen Experience: &L} A|TIO| AHS BZIA|IZ]

Government and Community Design: {22 AlZ2|Lt HE AMH|AE 9o CIXtQI

o

Government Operations: H& 20| @2 & A |0 O0|E|2 otO|C]

Innovative Community Experience: AZ=0| O 0|0 Xtojste dheio| &Ho|x ol

g ggtE St AL Y

Sustainable Government and Communityengagement change
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TV/Cinema &2
O TVH S¥(cinema) ¢S FHLZ TS0{T AHHE EE
O HE ot 24l MOV, MP4. HE HE StX| & A
O Amiel 82,
- ARl M8E B2
- ol =&
Single Categories
Apparel
Automotive
Banking/Financial/Insurance
Best Use of Real Time Advertising
Beverages - Alcoholic
Beverages - Non-Alcoholic
Branded Content
Bumper Ads: 2 EQ| Tt HIEE 0|7 %t 62 H|C|Q HE] Of0O|C|Of
Business-to-Business
Confections/Snacks
Copywriting
Corporate Image/Social Awareness: E2HES HE|OF Sl Self-Promotion ZBHEl
Cosmetics/Toiletries
Creative Use of Data: HZXZXQl ebdF0| 7t% HLMMOZ HO|HE AME/+=8% X
=. OOl ~E2|"2e, &4 0|0of Moy, 2[HELY H|O[H, HIOIE 7tA|2
Creativity in Commerce: M3, Hal, ZX, F+sI=E st= 22|0j0|E|H|E|
Education

Electronics/Tech Equipment

Entertainment: 3%, 28, gEd, ot @S T2, 53, RAHAEY,
ALX IEh
Foods OFZEIO|A TOHE|= ADHKE2ZSEX] RS

Health Care Services: B, 224, ¥=22l =gt
Home Furnishings/Appliances

Household Products
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Humor

Idents

Innovative Use of Online Film: Video Case StudyZ Z=Z% ZA

Media Promotion: AEZ|2 MH|A, &X|, A&, Radio/TVEE= =3

Movie Trailers

Personal Items/Gift Items

Pet Products

Pharmaceuticals

Public Service/NGO/Charities: =4t =AEt0OFO| the Public Service/Social Awareness
Grand LIAE $£=A% XtAE 717

Recreation

Retail: 22}910|L} Rjal ADEE ZESHEl

Social Media

Tagline/Endline: Ef12tRI/HERIQl Ho| RE EUME/HEF HFLUAHO|H X&H
2 AFRET BAC ZXMUN s8Moz A o ZolL} 3 2. oA

A
d2HMo|L LHEY 822 AIEE

- 1 O o or

[o]

rlo

Title Sequences
Tone of Voice: 20{L} 70| Z{BL|#0|M0| of HZo|L} =S 9% So0/5tn

HEoh 2o|ALt JHEE 2l Y42 E.

|

Travel

Utilities

Zeitgeist(A|CH L) EZAIZOHS F, 29171, 2%tLt ot2|22F A 2/0]|0|E[H| El
Campaign Categories (2~5%tE)

Bumper Ad Series : SILIC| ZZ MO A HHE 6X H|IC|L Al2|=

Campaign

Ident Campaign

Public Service/NGO/Charities: =4 #=4ArZt0t0| the Public Service/Social Awareness

o
Grand LIAE $£4M% X148 713

2021 HACHIH A sZQ7t Bol: HjAE LIASIZC|E 02-2144-0741 45145



