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=, TORM|, VAT S2 F S0t %S HAZE AIZEH 228 st=2 23

@ HE2HMZE Orzh: 2020 2 214(F)

3. £ 7IEH|ng|

ZiHAE 1& Single |Campaign

ACTIVATION & ENGAGEMENT O O
ARTISTRY & CRAFT IN ADVERTISING O O
AUDIO/RADIO O O
AVANT-GARDE / INNOVATIVE O O
BRANDED CONTENT/ENTERTAINMENT O O
COLLABORATIONS & PARTNERSHIPS O O
CREATIVE MARKETING STRATEGY/EFFECTIVENESS O O
DESIGN O O
DIGITAL/MOBILE O O
DIRECT & COLLATERAL O O
FILM O O
FILM CRAFT O O
FINANCIAL ADVERTISING (0| MIDAS Awards) O O
NEW YORK CITY AWARD - Free Entry O O
OUTDOOR O O
PACKAGE & PRODUCT DESIGN O O
POSITIVE WORLD IMPACT O O
PRINT O O
PUBLIC RELATIONS O O
SOCIAL MEDIA & INFLUENCER O O
SPORTS O O
STUDENT O O

4. 2% #&

@ SINGLE: 17§9| %&Z+174e| E&AtE. #HO|A H|C|LF AHo|A HE it 242 ESXEE

SHLIG MEE = U2L, O|AH2 ZHEO| ot EFXEE ZHFE.

@ SINGLE PLUS: 17| ZZ+4710| EEXIE. #0|A H|C|QL} #HO|A HE 3t 22 HZX

20205 8HAE|HE A SEQZ 20 HjMESIZYE 02-2144-0741 2/34



= AE0| ot ESXtzE 7HFE.

AL
= T 7 A
o2& E2 Aoelez =Fdof &
?® CAMPAIGN: ZH@|Cloz M=l 2~57490| ZE+174o| EEXIE. #HO|A H|C|Lt AHOo|A &
E S1f &2 EFZXNEE SL O HEY = US
5. E201A
O ds+=2: XI5F 102
@ Fou Het K|
T LS = H(H)

O AMTI} QI B S} R|| AHH| HAZ (AlsA|A ZBh 200,000

B0x HZF 7|E, N s 150,000

Al&EAlA XD 100THY 7]E) I M| & 150,000

6. Jury Brief Requirement
221z EFES HEY o of TAHOM HAZL EFL JHEHDEI0AM o &S otof st

=XE HARIREOA 28 A

O 2= SN2 JARIES0 AEE 70t =82 & 5 U Jury BriefS H|Zo{0F
2. O7|0l= HARI-HOA HAE EEH0l &5 ®E 77t Ubks B2oE HE 2 2E
MRS ZEAZE = US

S
[S—
[
=

<
o3
5.
o)
@
2
rir
0z
>
o

ESO| FAtel 284S HAE M nEjg = AE= o™ 7 FO[Lt

HEE LHMAIZ|7] o] AHESE challenges, results, target audience, cultural context, the
datalt strategy 5SS EZEA|Z A

@ Creative Marketing Strategy/Effectiveness, Public Relations, Small Budget/Big Idea, Brave

Work/Brave Client and Innovative 222 EHst XI2E XN Z6|0f ofL| HEH 42 %

x3 A
7. A0
O ot2 HEH2 222 =5 AMOIENA XtMet & AlgAlaL HAHES HEsHoF &
@ A4S 2EQUCR HEY EF FHoZ 2 QH0|A HMAXZEE CD, DVD E£&
Flash Drive@} 317l $tEA| MIZE A AB Ho2S MoK 2 A
@ Film: 7b5018 #0 & 2ols AHO| XS Aol S, ATl WXt
® Audio: F0{7} Otd ZR0|= HAE fIet tElol G2 A3EHES N2 A =528
O HAZZH(translation space)df AJTE HIAEE ISHA|Z 2
© Websites: TSI Bl MM, SlE2H0l, HAE S2 SN HS
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mailto:baeseogbong@gmail.com

8.EE% HAE Iy

O BE yES FEA MES J0i2 YAO|S0| AJED| GEO, TENEY, B 2
A @g Pee Wxie Tz BP 2

@ BHSD ABo| HALE 9%, WAOIE0 BRSAE WX T A

9. 7|=X 7|=(TECHNICAL GUIDELINE)

Case Study Videos: 322 ©7|X| & A.

UPLOAD OPTIONS: Ofzff 27tX| &t Z SiLiZ2 P2 E

© =2F 2A 2HA M DES YRE

@ N 3AO0FZ 2, '‘My Account’” If|O|X[0A] EE2E

MP3:

(O MPEG-2 Audio Layer III, stereo or mono, 44.1 kHz, 16 bit sampling, minimum sample
rate: 160 kbps.

JPG/JPEG:

( 300 dpi resolution in RGB color, 2000x3400 pixels
CMYK format2 HHX| &S

MOV AND MP4:

(O H.264 compression, 10-bit video sources are preferred (Select “Enable Streaming” or
“Fast Start”)

@ Audio: MPEG 4/AAC Main Profile compressor with 48 kHz 16 bit sampling. (160 KBPS
minimum, 256 KBPS recommended)
ProRes LtQL HIX| Qe

WEBSITE URL:

@ HAOIE®ED o2} A2[MOojE2 WSS Aol F= HHO[XE ZSH E2F AMHO
=2 & UAS

@ 43 307X 2dte|0{0F otH, AJEL 2O00Y Q0| HZ2 EFAC=2 HEE
F= A5 2 A

® youtube, vimeo, soundcloud, 7|E} AEZ|Y AO|EE Edf| 2= AP, LY CIRES
= A=F & A W 28 M0 B, FAF SFHO| ofo|22[AE
AMALELZ AMEBE + AT LU H|DR IS HNEsoF &

COLLATERAL: F#=0tZ 2020.2.21

O 22ee2 HEY 42 222 FH2Z 2o ¢

@ Print, Outdoor, Design, Package Design, 7|E} collateral 252 N30 L2 Al s¢

e

22 HEE %
[=Ne)
=T

® o YA AEEH, HAY 285 & + US
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@ MAME 3l M= A2 AO|= (42 cm x 60 cm or 16.5 in x 23 in) & A 00| O ES|
M HEg A
® =2d 2
ATTN: Processing
New York Festivals
260 West 39th Street, Floor 3
New York, New York 10018 USA

10. =% YH
 Shortlist= O|HYZ SHZ|H, NYFHAIO|E, o[ Y, AMO|C|of E3HED AAX S50 &
EXRE HjZE
@ The Best of Show, Grand Award, 154, 254, 3541 S84 (industry award)2 FE0
M g2|& Executive JuryOA ZHE
3® AWARD RANKING
BEST OF SHOW
GRAND AWARD
1ST PRIZE
2ND PRIZE
3RD PRIZE
FINALIST
SHORTLIST

11. INDUSTRY & SPECIAL AWARDS

HOLDING COMPANY OF THE YEAR: & O|C|0{0A YHEIAL & ZAF|ALSO0| A5t

H4E EYM MY 5 SLAHUOA Foixs 4

GLOBAL BRAND OF THE YEAR: ©1}& Q| 7{EL|#H0|MECI= SAIH0|T 32|0|0|E| st

Ot7AlE ez © Z2FF21 7HH22|0M =19 5 &2 EHENA FOX = &

GLOBAL AGENCY NETWORK OF THE YEAR: M| =Z =237} 7jE|nz2|ofA A|CIERS
@2 advertising agency networkO| =4t HEQA 3|Als, HEKIOA 100% == X|Hf
£ St U= LIAIO|A L} O|EO0|Lt EMTE ALESI0 HERAZ AZAE 3A+Y

REGIONAL AGENCY OF THE YEAR: £0I|2|7}, LtOtH 2|7}, =E/0tZa|7}, ©2, OfA|o}/
EfES 570 X922 &, Z4 XM FHM =5 F=of FtH22|0fM xX1nol =& &
2 advertising agency”Z| 4.

BOUTIQUE AGENCY OF THE YEAR: L|E%l

SIAF BOIA ATl Y3 YBES FE o
SERo=Z A4 40| T2 M(S, 25, 3542 +43H0F S, To|a|AEL s
A g MBI BHO SEXS M2 AR @S, 9lo| ZUO| RE agency’t 28 Y

202072 AE|HETIA EEQZF 89| M ESIZ|E 02-2144-0741 5/34



7, O] 2 AlYsHA| Ha

BEST NEW AGENCY OF THE YEAR: & ¢ 34 0|
al

S o A SOAM FHH2z Foid 2
2|0fOlE|E S8S E0|d ¥ A S

o
S82 o agencyd| == . SLSHALE T

2 SR & e HE H(15, 25, 35d)2 TIoH0F 5tH, MO|Ee|AEE ST
X @E. d20 HHQ EFAH2 MR AUSHR e f1e ZH0| R= agency”t GlE
BF, 0 &2 AlYoHA| %3

INDEPENDENT AGENCY OF THE YEAR: ZEFM|(SlY 203A0|A ZSEWE CHE 2HA 3
ME0| EFUS) 80 TH £2F B2 FHH2Z0M 71 =2 8 B2 HE
30 £5HK| @2 SEE102|AM(Independent Agency)Of| 7 =0f. SZSAL THE =F5
O 4 34| CHE dE ¥2 F1A FOM 7t w2 EE B2 AMHA = E

FILM PRODUCTION COMPANY OF THE YEAR: ZEZ|(Z2 M, [fHA}, SS D3|
)2t 4Eglo] R F™ERNM 71 =2 FFE S MEANA 02, FEAE
2 HEHASO| 4 = ALE JYCIEN HEAE HEA = =

BEST OF SHOW: 0| &2 F3tL} O|F &= = UCh SHX|ZH 1 OFO|C|07} CHE ASi=
35| ZEtoF oLt Executive Jurys0| ¢ +d% S0HM £
2| O[O E[H|E|2t O -H|O|MS 7t Bt ZHZ O ATt =0

UNITED NATIONS DEPARTMENT OF PUBLIC INFORMATION (UNDPI) AWARD

O FEHAEEN A S E = (United Nations Department of Public Information)2 1990H £
B T3t OFF, O AAIR, AFS|7HE, HIV/AIDS Zgkst 742, OIf, HX|QF =3, (K|, X|

= E|X] S {oll Public ServiceE A|ASID /UZ.

@ Public Service ZE2f & Finalist 0|4 $£A%2 FIIHIEQI0| 82 XAZ XIs22 ZHA

|, $AFRFS UNO|A F2SH= Blue Ribbon PanelOfA M7 E|

A gt
=50l IHE,

12. CREDITS

13. FAl & XMEA

DHOF A ZZZ0] TA|, HAOIE, E3E S0 ==&= AS A Y28, =&Y [l No=

M 323512 Scott Rose| A O|HYS E'H Zd (Scott.Rose@New YorkFestivals.com)

O 2E EE22 International Awards Group, LLC 3 X020 K| Q1 AME Awards®, Hive
Awards®, Midas Awards®, The Global Awards® % the New York Festivals® (0|F

IAGE H7|)0|A L&7|Z0|L} BHATHY, 20MEVE LEE S0 CHet XS fs =
M OME = Us KMo 2 FHEH BHEEX] U3
20205 S HAE|HI DA ZZ 07t 20|: HjAM ESHZCHE 02-2144-0741 6/34
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television, radio, Internet presentationsO|L} telecasts, broadcasts, videotapes, Internet,
DVDs, exhibits, annual S0 EFAtLt EEX S0F0|H Yo CH7teio] EEX0|Lt 2}
O|MIATL Q= EFES
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Of & =
EV; !
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Heather Abrams (1.212.643.4800, Heather.Abrams@newyorkfestivals.com)
® fE2l= = F5tet 5o At HALEZ|N 2ol ™M & d3= HF|
HFEHL| CF.

i

14. ZEX A8

O BE &1 MEE s QYRR $S

@ REHAEEONM SS&N ANEES WS T Z22NZ 6] TA[ AAL SAL =T
SN = A= HotE 7HE

® ZEX=E ZETCZM International Awards Group, LLCHA @2 SHMO=Z d|X|= A

o —
10 CHEH SFAILE 2HHES|AFSO| OftHSH H|EO|Lt BHIE 27E + Yl80 S25t3.

202072 AE|HETIA EEQZF 2o|: M ESZCHE 02-2144-0741 7/34



2020 Competitions(E=EE2)

ACTIVATION & ENGAGEMENT 1 &

@ Bt QrA2et FHO 42 HUAE O|F0t 2F. HEF2 S HHQ H#HY
@ O|HE, FY, Eeia &, Of =22 5k EEE.
© #=a5HQ(passive) AZ22 EFY F 93 1 O|lfc O 229 MEH rC|A0A &2
== thEd| 27|82 StA St= 40| OtL2l, QC[AANA EME XHME =77|A siof .
@ SERS QC|oiAo| ZHOLF #E Fo ASXES BO|LZL SHE0AL, SEHL}
SO gzl ALIZ|Q ®Ot ofLizt AH|XFSO| B0 &ojo] ZME HBNO|AL EHI}
S¢t oto|C|ojz HO{F=0{0f ¢
HALZ|=: » Idea/Concept 40%
* Brand Relevance 25%
* Execution 25%
* Audience Experience 10%
EEHeh €2 E&%2 Product or Service Category 170|, Best Use Category 5|0 &5
g4+ U8
7te| 22|

PRODUCTS & SERVICES

AE01 AUTOMOTIVE (X&, &8, gH|, & &. {5 &2 Transportation 7HH 2| Q))

AE02 CORPORATE IMAGE (KHH|Z &, AHLHEA, X &, 2|=

AE03 FINANCIAL & INVESTMENT (2%, £X}, E3)

AE04 FOOD/DRINK/RESTAURANTS (ZE GEjo| AlZ, 22, AMZEH YAEZ

AE05 HEALTH & WELLNESS (KE2H/OTC %ZE, #Hl dA CIO|0E, =M HXA, 08 %
SEE )

AE06 MEDIA/ENTERTAINMENT/EVENTS (2 ®EjQ| O|C|0|, 22}, O[HIE)

AE07 POLITICS & GOVERNMENT (MX|, M5, Z 2™t DHHE HEL|H0|M)

AE08 RETAIL STORES & ECOMMERCE (ZE AOfA 9 MXtAAz2H)

AE09 TRANSPORTATION (X|8}d, X}, A, XIMAHZLQF BHAHE 0|S4Ch HZY|, St
M, BH&X}2FS TRAVEL/LEISURE 7}E|12|2 &X)

AE10 TRAVEL/LEISURE (2E HEfo| of&l, 2ta X, 5o H|gY|, QatM, S8 g3
2[0f0] 0] eH8 %= A2 Otd)

AE11 UTILITIES (E4l, 0 X| 20OfZ SIYEX|= %S

AE12 BEST PRODUCT & SERVICE ADVERTISING (%|2| ZHE{|2|0f X L= KEZO0|L} A
H[2, OFF HMZO|Lt MH|AE O] 7HH[12[0] FZHAM= E)

2020 EHAE|HENAN EEQZ =9|: M- Zot=CE 02-2144-0741 8/34



BEST USE

AE13
AE14
AE15

AEl6
AE17

AE18
AE19
AE20
AE21
AE22
AE23
AE24
AE25

AE26

AE27

AE28

AE29
AE30

AMBIENT (M&HO0|X| AL MZ2 OfO||O|L} & 1)

BROADCAST (TV, @3}, C|X|E SQAl O|0|X| E= QC|Q ZIE)

COMMUNITY BUILDING (E2HCH0t ofLjg} HQS £ DAS SHAA|Z| ALt 124
S ARTALL ZEH MY 22 B8 MR JHAZ DISOUE . ARX HE 2
Hx o)

COMPETITIONS & PROMOTIONAL GAMES (Z@HM, Lj7| =g, 23)
CROSS-PLATFORM (4£H|AIZ BOISY 4 Qe SESLL 2t WS ALRS C}
Aot BEUES. SENES HUEE STYAZ|7| fld) Zd8st SXEQ EHES ALESH
OfF & of SotA st dEE el

EVENTS & STUNTS (PREE, EO|HE, A EetotA g)
EXHIBITIONS & INSTALLATIONS (HA|3|, 0|l=& &X])
IN-STORE EXPERIENCE (C|AZg[0|, H2AE 7 0|M)

LIVE SHOWS/CONCERTS/FESTIVALS (2}0|E 4, EME, I AE[Y)
MOBILE (H|22!, Tot7|, & St 22 28 7[7[Lt
PRINT/OUTDOOR (PrintLt Outdoor/Out-of-Home 0O|LC|

ik
>I'IJ

i)

O AtE)
SOCIAL MEDIA (H[0|A%, EQ|H, QIAEtOMN 22 AHO|C|0 ALE)
SOCIAL/ENVIRONMENTAL GOOD: BRAND (EELF QZ|7|YPS0| Sst=

Activation & Engagement @ A=0| U= SSAH[ALL
SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (X}AMO|L} H|Q2|CHYS
O] 2 @3h= Activation & Engagement @AE0| U= SSAHAL SSL])

SMALL BUDGET/BIG IDEA (H|3HEl OfAbXIIO 2 0|23l E oLt X, Al A|A0L

Of 4tt O] &= OtoF g HFES ZSHA[FOF &)

OH
oK
El
Ho

’ﬁ

TECHNOLOGY (Activation & Engagement 240 X|119| 7|&2 ALE)

VR/AR (7t €0|Lt SHH 00| A= A)

BRAVE WORK/BRAVE CLIENT (&0 8 EHS otn, 87|10, F2{88l= CHCHSE
OfOIC|0{=0| /UZ. HHE2 SAIFO|Lt ZnF0f o8 A HXE XD, &7(U=
MEADREO| O] XEFS s =+ US. AlsAI20 O] XFO0| off O &= &= 771 &
=XE 7leg A dAMRIHSAA o] 2F0| f &7[/= OO|C|ORAX|E & = YR
St 2AE =Y 48 A)

ARTISTRY & CRAFT IN ADVERTISING 15

-

¢t MEOo| gle® Fot gis Qs

@ o] AEMAM= 2EX|E OfO|E|0fE FolHt 2HZFo=z S3A7|=H AN 270X &

2ot HAFge AZ00lE|Eet oed, 7IE, Ms, 7Ies Bt

202072 AE|HETIA EEQZF 89| M ESIZ|E 02-2144-0741 9/34



@ 7|2 HE2R 287 W20 HAte oo w2t o| R0 H
2 A}7|Z: EXECUTION 100%
ESHE: MAES

—

75| g
BRANDED CONTENT/ENTERTAINMENT
CA01 ACTING (S}L} O|AtQ| % o{it ™. ActingO|Lt CastingQ 2 ZZE&j|0} &}

S AL OO
= T 1= HADT

€0l EF

CA02 ANIMATION (2 HEJO| OfjL|HO|M. OjL|mOo|MI} QIE[#0|M0| LUAE live

footage 7}&)

CA03 ART DIRECTION (Art DirectionO|L} Design of the ProductionO| &2 H7lot= 7

CLEE)
CA04 BEST OVERALL PRODUCTION (ZE2 ebdst7| sl an Lot &2
Fojt 21

rin

71

=0
o
lo

CA05 CASTING (E2 2bdsten A A o] ARl Agt ActingO|Lt Casting@ 2 ZE|

a
Of 5t} Zo| 22 & 83

CA06 CINEMATOGRAPHY (H|C|QL}t ZZq;
St o=d)

CA07 DIRECTION (H|C|QL} EEat Z2 SHAU MO

CA08 EDITING (EAEIZIZE MO 2

CA09 BEST USE OF MUSIC (XE |

CA10 BEST ORIGINAL MUSIC (EMEL} ZHE0f| AtRE

CA11 BEST USE OF HUMOR

CA12 SCRIPT/COPYWRITING

g
=
®
a
0
=]
10
>
o
=2
)y
0x

my!
rlo
ofn
02
0x
=2
x
1o
o
=
[0}
2
O
=]
O
Q.
)ﬁ
=
o
=3
o
QQ
19
QO
o
=
<
1o

CA13 SOUND DESIGN/USE OF SOUND (Zt&0| AtE%E AR E C|X}Ql, @Cje g9l E=

AZEQ| A8 &2 B7h

CA14 VISUAL EFFECTS (AMS S&A|7|7] 28] ArEE HIFY =1

DESIGN

CA15 ART DIRECTION (Ctfot H|FH Q10{9| FEEE otLtel =8X0|L o=X
2 gt 548)

CA16 COPYWRITING

CA17 BEST USE OF HUMOR

CA18 GRAPHIC DESIGN

CA19 ILLUSTRATION

CA20 PHOTOGRAPHY

CA21 TYPOGRAPHY

202072 AE|HETIA EEQZF 89| M ESIZ|E 02-2144-0741

10/34



DIGITAL/MOBILE/SOCIAL
CA22 ART DIRECTION

CA23 ANIMATION

CA24 COPYWRITING

CA25 BEST USE OF HUMOR
CA26 GRAPHIC DESIGN
CA27 ILLUSTRATION

CA28 MOTION GRAPHICS (2% 24T C|xtQlol of

0= 2 = US)
CA29 INTERFACE & NAVIGATION (UX/UI)
CA30 MUSIC/SOUND DESIGN
CA31 PHOTOGRAPHY

DIRECT & COLLATERAL
CA32 ART DIRECTION

CA33 COPYWRITING

CA34 BEST USE OF HUMOR
CA35 GRAPHIC DESIGN
CA36 ILLUSTRATION

CA37 PHOTOGRAPHY

CA38 TYPOGRAPHY

PRINT & OUTDOOR
CA39 ART DIRECTION

CA40 COPYWRITING

CA41 BEST USE OF HUMOR
CA42 GRAPHIC DESIGN
CA43 ILLUSTRATION

CA44 PHOTOGRAPHY

CA45 TYPOGRAPHY

PACKAGE & PRODUCT DESIGN
CA46 ART DIRECTION

CA47 COPYWRITING
CA48 GRAPHIC DESIGN
CA49 ILLUSTRATION
CA50 PHOTOGRAPHY
CA51 TYPOGRAPHY

20207 SHAE|EENY EE22

7} Efo|zazjzolLt a2 of

= CHHE 02-2144-0741 11/34



AUDIO/RADIO 1 &

O AEAEL| ddE AASSHAL AR E TS ARBSIALE HIAIXIE AZ2A 2 HES
@ 2tC|edn, WHHAE, L FHXE AEZ(YSIAL [IREEY £ U= HESE =T
HAL7|=: » Idea/Concept 40%

* Brand Relevance 35%

* Execution 25%

uf
il
=
rot

: &2 EEZ2 Product or Service Category 10|, Best Use Category 5w 0|, Craft

. = e o
Categories= & = Hotgl0] 25 = US

7te| 22|

PRODUCTS & SERVICES

AUO01 AUTOMOTIVE (Xt&, 2%, dH|, 9 & &. Transportation 7|1 2|= CHE WS Y)

AU02 CORPORATE IMAGE (XIS &, AHLHEAI, k|8, 2|eaie =)

AUO03 FINANCIAL & INVESTMENT (23, £X, 23)

AUO04 FOOD/DRINK/RESTAURANTS (ZE &Ejo| AIZE 22, Al2ZX gAE2h

AU05 HEALTH & WELLNESS (K{#2}/OTC %Z, 99 slA ClO[0jE, &3 EXF, 02
% BBE 5)

AU06 MEDIA/ENTERTAINMENT/EVENTS (2E &E{o| O/C|0f, Q2 O[HIE)

AU07 POLITICS & GOVERNMENT (&%|, M&, ZoEMT} Bt 7217 0[A)

AUO08 RETAIL STORES & ECOMMERCE (2= AO{M S ™X}

AU09 TRANSPORTATION (X|S}A, ¥kl HA, XFHAHZ Q9
M, ZHZAIZES TRAVEL/LEISURE 7}E| 2|2 =2

AU10 TRAVEL/LEISURE (2E SEfO| Ofs, 24T, X, BEO2 H|3H7|, SatM, S8 33
2|0jjo[d0f eHYE= A2 Otd)

AU11 UTILITIES (&4, |4 X| 202 SIHEX|= AF)

AE12 BEST PRODUCT & SERVICE ADVERTISING (/2| ZtH|Z2 2|0 StX| Q= X EO|LE A
H|Z, OFf MZO|L} MH[AE O] FHE| 2|0 EFsHAM= )

gry

=1
o

BEST USE
AE13 :60 AND UNDER (60Z7tX|)

AE14 OVER :60 (60Z=0|4})
AE15 PODCASTS (Podcast &1L} Podcast01|)\'| Tz 2
AE16 STREAMING (Streaming EX}2 2|3+ 2 1)

AE17 RADIO (BIC|QEXIE 9|3t
AE18 BEST USE OF MEDIUM

0|'J

Ly
=

e OAXIE M| 9 SN0 HAMo=
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Audio/Radio Z&)

AE19 INTEGRATED CAMPAIGN (Audio/Radio 2015 ZAlo=Z 374 oAte| C}2 ojC|of &
EfE At HmQITH =8 = US

AE20 SOCIAL/ENVIRONMENTAL GOOD: BRAND (ECL} Q2|7|9E0| St AFS|7Y
HE flet SSMH[AL SSUS)

AE21 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (XHAO|L} H|Q2|CHS
o Me/idE flet SSME|AL SSUR)

AE22 TECHNOLOGY

CRAFT
AE23 ACTING/VOICEOVER

AE24 MUSIC/SOUND DESIGN
AE25 SCRIPT/COPYWRITING
AE26 BEST USE OF HUMOR

AVANT-GARDE/INNOVATIVE 1 &

D S8 1 Ho|Mo|D HAX0|T SHHOl A2[0J0|E|E YHOS HIE BDE

@ M22 7|88 TS 7|E S0 ZTSAHL Be TAE KIOHA ot ZE=

® HEXER HARIRSOA Z2FX0| 0] 2E0M &2 &2 7HX7t JA=XE 25t
= A=2E AlsAls 1=

@ g2 Fd5h= 22(00lE|E2 O}O]

HAF7|Z=: » Idea/Concept 75%

i
=
o

|0l=2 & A0 A Idea/ConceptOi| Al &7+

—

* Execution 25%
ZEH|Eh 22 BERLS W) FEH DMK BE s
7ie| g
AVANT-GARDE/INNOVATIVE
AGO01 AUDIENCE CONNECTION (CHEtS| =z2|0f|o|E|8stn #o|XMo|n Z4AHMo|n =:H
Ol o2 AH|XIQF A1)
AG02 CREATIVE USE OF MEDIUM (Audio/Radio, Film, Outdoor, Print S8 ZE& LC{EHS]

Az2/ofolE| =t n Ho|Ho|n HAIHo|n SHEO wHoz jH )
Hb

1L- O

AGO03 CROSS-PLATFORM (2H|XHE E20{=¢ = U 2tEsE HEEHS ALESH C
gt SUES. FEYUS2S dUES =ZA717] ?lof Z8st SAHY SHES ME
Sffof g of7|= oel BHZEo YEEFL = CHE OLN0M HsoHA Mot AN
ol S #mels objsts A2 OfH)

AG04 DIGITAL TRANSFORMATIONS (22 AMHQ|Z HFRAL} BHS7| Q&) CiEHs| A2

o
Of0JE| 28t n A2H0|D HAH0| D SAEQl WHOR Digital/Mobile 28)

202072 AE|HETIA EEQZF 2o|: M ESZCHE 02-2144-0741 13/34



AGO5 LIVE EXPERIENCE (H|&S E8 BT} AH|X} A7)
AG06 PACKAGE DESIGN (CHEHS| 32|0f|0|E|E38}n &o|&o|n & AIXo0|D

S&Tol ol
of 7| x| C|Xtl)
AG07 PRODUCT INNOVATION (CHEHS| 32|0f0|E| &t Lt &O|X0|ALt SHAIKO| ALl =

SHALL MER2 HE)

AG08 SOCIAL MEDIA (CHEFS| S12|0f|0|E|, Ao, g|AIXM, EAXOl AN O/C|0)

AGO09 USE OF DATA (ZX|, @&, 33738t 2AHE HRLAHO[N)

AG10 SOCIAL/ENVIRONMENTAL GOOD: BRAND

AGI11 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

AG12 SMALL BUDGET/BIG IDEA (H|&tEl OfAHXIQIOZ 0|28t &0t E. AlSA|A0 s
O AbT} O] AbS WHOIOF & MO mFA|FHOF &

AG13 TECHNOLOGY

BRANDED CONTENT/ENTERTAINMENT 1 &
O 2HAED 2S0ts YYHOZ QEYFZHXTL ZotEl BUE HAXE BYQ0| =3HA7|2

LS

ol XbZ

MT HE
@ EAZ0|H EEE F&= W2 HIHOIL} XFYHQl THOf7t O HHE O Eo|L) TEf
O[Ll 7HX|E £AH[X2} HEHQ HZANEZE O0|83t= HE
HAZ|=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
EEHeh 2 ZFE2 Product or Service Category?t Discipline category+ 1|4, Best

Use Category 4200 S8 % A3

7tE| 2|

PRODUCTS & SERVICES

BE0O1 AUTOMOTIVE (Xtg, &, HH|, 98 &. 5152 Transportation 7HH| 12| Y)
BE02 CORPORATE IMAGE (XHH|Z &, AFYE =)
BE03 FINANCIAL & INVESTMENT (2%, £X}, E&)
BEO4 FOOD/DRINK/RESTAURANTS (RE HEJo| AIE 28, AlREH, YAED

BE05 HEALTH & WELLNESS (HHQ/OTC QE, HQ &lA CIO|OE, 20 #Xx, 0|8 U

I &=

9—|'OE =}
BEO6 MEDIA/ENTERTAINMENT/EVENTS (Z2£ HEfo| O|C|0, 22, O[H E)
BE07 POLITICS & GOVERNMENT (HX|, 88, ZZM®at 2HE HIL|H 0| M)

BE08 RETAIL STORES & ECOMMERCE (2= AOfE 3 MXFAAHZ)
BE09 TRANSPORTATION (X|S}&, Qx}, H{A, XPHMAZOoF maisl O|S4Ch HE7|, o2

M, 2HEXtEF2 TRAVEL/LEISURE ZHH 2|2 E8)

2020 EHAE|HENAN EEQZ =9|: M-St HE 02-2144-0741 14/34



BE10 TRAVEL/LEISURE (E& &Eie| O, &, 2N, 252= H|H7|, FEM, 3, 23
2|0[o] 0] SHEE[= A2 OfH)

BE11 UTILITIES (£4Al, O {X| 2O[2 SHEE|X|= %L

BE12 BEST PRODUCT & SERVICE ADVERTISING (9|9 Z}E| 2|0 QHX| Q= KZO|Lt Af
H| 2, OFf H|EO|Lt MH|AE o] ZIH|n2|0f FEsiAM = A4E)

DISCIPLINE
BE13 AUDIO/RADIO (Audio/Radio medium)

BE14 DIGITAL/MOBILE/SOCIAL (Digital/Mobile/Social)

BE15 FILM - CINEMA/TV (Cinemal} TVE& FilmO|L} Video)

BE16 FILM - ONLINE (2, AE2|9 Ho|L} 7|E} 22}0I8 OjAZ 23+ FilmO|L} Video)
BE17 OUTDOOR (29| OjX| AMR)

BE18 PRINT - WRITTEN (print. Books, articles, stories, written ads& </t &)

BE19 PRINT - DESIGN (H&SH/C|X|E QM O/C|0{E Q[T+ design, art, photography)
BEST USE

BE20 GAMING

BE21 LIVE ENTERTAINMENT

BE22 VR/AR Virtual
BE23 CROSS-PLATFOR

<
T
o
_>'-|_
mjn
]
=]
mn
ne
>
30

%
i
L
ok
mn
o M}
ot
A
mjn
rlo
N
z
|m
i
fot
bal
>
N
N

40 T

oo
K
N
rir
=
ro
Tk
rz
[
1o
ne
i
Ar
o]
Hu
|
M
=]
il
<
=2
x
o
>
Ot
)
A
o0
Ot
rir
rx
ogt
A
ro
ofm

I

#mels 2ofO

Ot
rr
PO
rlo
o

=)

BE24 SPONSORSHIP INTEGRATION (AH|X[Q} ZHEMOI IHS E8f AEAQ ZEHXE ¢
SIS OfX])

BE25 INNOVATION (O§H|Z 0|Z0{Zt 4= Q=CHEts| 22|0f0|E|=sta Ao o|n &l AIK O]
1 SZHR AE. AlsAL0 O 2F0| SEXQ O|lfE 2YooF &)

BE26 SOCIAL/ENVIRONMENTAL GOOD: BRAND

BE27 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

BE28 SMALL BUDGET/BIG IDEA

BE29 USER-GENERATED CONTENT (AH|XFE0| %04310] 150 SX}& QI OFO| |0/ Al K|
7t HAYE BUHZEE CHE £+ URE FOSD Hdte

—

=
A BEHMEQL MERZHel A

EE)

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZ0HA &E

202072 AE|HETIA EEQZF 2o|: M ESZCHE 02-2144-0741 15/34



COLLABORATIONS & PARTNERSHIPS £3&

@ stLte| MAIXIE FESE7| fIoh 270 0]< E?_HEZ | SXHH/H Y AES
@ Egst #Als Fofd AZOOEIEL 22 AH[XE TS = 2
=

sa8Y22s AF0[Lt 7iE EHE E50A B 5o dutE AT
~

HALZ|Z: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
E=EHgh €2 EEA2 Product or Service Category 10|, Best Use Category 4700 &Z
3 A olo
= T MO-
4z i

PRODUCTS & SERVICES

CP01
CP02
CP03
CP04
CP05

CP06
CP07
CPo8
CP09

CP10

CP11
CP12

AUTOMOTIVE (Xt&, &5, 8H|, 9& &. Transportation 7}H|12|= &)
CORPORATE IMAGE (KIH|ZH, AILHEA, X E, 2|2 5)

FINANCIAL & INVESTMENT (23, &

FOOD/DRINK/RESTAURANTS (Z2Z& YEfo| AME, 22, AREH, H2EZ

HEALTH & WELLNESS (Xg2f/OTC &, H3H, dA, CO|0E, =M HZXX|, 0|8 48
IYE 3)

gjo

MEDIA/ENTERTAINMENT/EVENTS (2ZE£ &Efo| O|C|0f, 22}, O|HIE)

POLITICS & GOVERNMENT (HX|, M2, ZZEMI} D= 7B LA 0|M)

RETAIL STORES & ECOMMERCE (25 A0 9 MXtAAHZ)

TRANSPORTATION (X|&t&, 9%}, HA, XIMAHZQQ RBE O|S2Ch HWY|, Qat
M, Z+RKI2FS TRAVEL/LEISURE 7}E| 2|2 =E)

TRAVEL/LEISURE (RS SEjO| O3, T, 3K, =02 HHY|, QM S8 3
g|ofo[dof oHdEl= A2 Ofd)

UTILITIES (84!, o|HX| 202 oHIEX|= &

BEST PRODUCT & SERVICE ADVERTISING (/9] F}E| D20 2tX| &= HZO[Lt M
H| 2, OFF H|ZO|Lt MHE|AF O] ZIH| 2|0 FEHA = )

BEST USE

CP13

INNOVATION (0| §/Z0| At
(o]

oM 7] 4 Y2 CfEre] F2|ofo|E|Lsta Hol
0|1 FAFO|L S 8. 523

10| ol A2[MOJE[ETHX|E AlsAlL0
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2t M elE 20|st= A2 Otd)

CP15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

CP16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

CP17 CELEBRITY/INFLUENCER (E}Zl QC|9IAZ BO|S0|7| Q&) QL@ola &Qo|Lt TE
Hgg we IE)

CP18 USER-GENERATED CONTENT

CP19 VIRAL (viralO| A H{ZES}AHL} 298 2xoz OIS XtE)

rin

CREATIVE MARKETING STRATEGY/EFFECTIVENESS 3
@ OHAE EXME HUNC=Z Efnfst jZ2MS HojFE= Hh el

@ = A2(ofolE|Eet MM ZidS S OAE FEre 542 Y2z 243

Z1E 20{30{0} .

Of £ =&%2 Ac|0O|E[H|E|Q H|O|E 2| ZIFet =315 & EXF
A AF7|Z: » Results & Effectiveness 30%
* Idea/Concept 25%

* Challenge, Strategy & Objectives 25%
* Execution 20%
=Mt 22 EFE2 371 Category0f =8 = U2
7He| 2|
CREATIVE MARKETING STRATEGY/EFFECTIVENESS
CE01 ADVERTISING (Print, Outdoor, TVE Egst B E O|C|0)
CE02 BRAND LOYALTY (&0 =zt 10f SCH, DA 22| E st 2 Q)
CE03 BRAND DEVELOPMENT: NATIONAL (17§ Lt2})
CE04 BRAND DEVELOPMENT: REGIONAL (37HLt2} O|4h)
CE05 BRANDED CONTENT/ENTERTAINMENT (ZHIX X|2fo| MM 2% 0|&)
CEO6 EARNED MEDIA (==& Al7|2 HI=F JOAIZ|7] flet 28Xl O|C[oe] HEXH
weH 0|8)
CE07 COLLABORATIONS & PARTNERSHIPS (1} mtEL|&o| MefN @28 0|8, AE
Ne =g
CE08 INTEGRATED MARKETING (17§2| ZHmj|Qlof 27)0|AF D|C|0{o] MEfM S E&X 0]|8)
CE09 CREATIVE USE OF DATA
CE10 SOCIAL GOOD/ENVIRONMENT & SUSTAINABILITY
CE11 SMALL BUDGET/BIG IDEA

DESIGN 23

D 22ojolElRe] $4HE B AIZE HUHNE B HoFE AE
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ujn
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do
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08
oy
mjo
ok
H
N
|=

@ O7|0M= Ole2, ABIXte A[ME T HIE QXS B
k=2

Astn =7|ds B4

MAL7|Z: * Execution 50%
* Idea/Concept 30%
* Brand Relevance 20%
EEHsh 22 EEZ2 Brand Design Category 20|, Environmental/Experiential Design

Category 1200 =25 = US

FHE| 2|

BRAND DESIGN

DEO1 BRAND DESIGN (M|2& EzHEL} MEQ| EAILL ZEA|)

DE02 BOOKS (QI4{20|L} C|X| =)

DE03 CALENDARS (QI4{20|L} C|X|&)

DE04 CORPORATE IDENTITY (OjFY2|:ZE, ZILHE2, BREZ § X

DEO5 PUBLICATIONS: BUSINESS COMMUNICATIONS (EZ2+#0{, ZICt21, Z2f|& 7|E,
s B|ZE & M)

DE06 PUBLICATIONS: EDITORIAL (£fX|, Cover Art, 2-&)

DE07 PROMOTIONAL ITEMS (EZHELt HA|X|E T2 2 MHSH7| Qs HE=l A= OfO|&l)

DE08 LOGOS & IDS (O|C|O{9 AFRFI0| 2TL} Ofo|C| CAFQl HEsh

DE09 SELF-PROMOTION (ZFE {0l He{o| 3|A} BHEE)

DE10 DIRECT MAIL MARKETING (ZH|Xtof| A 21F =

DE11 DIGITAL/MOBILE (C|X|E, 2HY, HAOE, HE

DE12 BEST BRAND DESIGN (/2| ZtH|az2|of ZX| €
2 o} C}E Brand Design 7HH| 2|0 E&E £ 812)

ENVIRONMENTAL/EXPERIENTIAL DESIGN

DE13 EXHIBITIONS & LIVE EVENTS (E2C L} HEHE HA|X|2 SE5H7| 8+ AL} 20|
2 O E C|XtQ)

DE14 HOSPITALITY & LEISURE (EzHEL} HE2HE HA|X|E ZESH7| ot 2H&0|Lt 2A)

DE15 RETAIL STORES

DE16 eCOMMERCE (222l &4 =

DE17 PUBLIC SPACES (8&3XAE ot 33&A L2l

DE18 BEST ENVIRONMENTAL/EXPERIENTIAL DESIGN (0| 7tg|22| ZZ=&te
Environmental /Experiential Design ZtH| 1 2|2 CI2 ZIHIZ|0= 22 = 813)

CRAFT

ARTISTRY & CRAFT IN ADVERTISINGEZ0H A &E
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DIGITALIMOBILE 1=
@ o 2§ EFA2 °“AFOIE HHtE ¥, B OHE, 2|X[ OIC|of EE 7[EF 7|sS 083l

FHE St= SXOA =E5te &HE
@ Hetot 35S MEoHoF 5t EHER, HARH, A&7t 7|E, CIXE £A3%, ZHYE
o2 3IME e oy
HAF7|Z=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
Z=EZHch &2 Z=ZEZ2 Mobile Platforms, Websites & Microsites, Games, Banners, Rich
Media CategoryOf|= 27 Cl|%, Best Use Category 470|0| &2 = US
7te| 22

DIGITAL / MOBILE PLATFORMS
DMO01 PRODUCTS & SERVICES (C|X|E/2HIQ Z2iZ8 F|Z0|L}
DM02 CORPORATE COMMUNICATIONS (C|X|Z/2HIY ZeHZ2 7|9 HEL|H0|M)
DM03 ECOMMERCE (C|X| /26t Z2HZ& 0|FHA)

DM04 GAMES (C|X[E/2HY ESHEZE A Y

DMO05 MEDIA/ENTERTAINMENT (C|X|&/2HtY =
DMO06 POLITICS & GOVERNMENT (C|X|&/2HY

OE o o
DMO07 SOCIAL MEDIA (C|X|E/2HIY Z24Z 2 AMD|C|0S S FoE )

ME|AZ )

edia/Entertainment 211)

0

P =
2

>t

A

I

ok

kl

WEBSITES & MICROSITES
DI08 PRODUCTS & SERVICES (RIAIO|EL} OFO|A2 AMO|ES HZO0|Lt AMH|AZD)

DI0O6 CORPORATE COMMUNICATIONS (ZIAFO|EL} OpO|AZ2 AIO|EL 7| HEL|H0|AN)
DI10 ECOMMERCE (2/AtO|EL} OIO|32 AO|EE O|FHA)

DI11 GAMES (2 AFO|EL} OFO|3 2 AJO|ER H2HC|E A Q)

DI12 MEDIA/ENTERTAINMENT (2AFO|EL} OF0|3 2 AFO|ER Media/Entertainment 1)
DI13 MOBILE WEBSITE (2HIQ ZZHES 93t 2AIO|E)

DI14 POLITICS & GOVERNMENT (2AFO|EL} OFO|32 AJO|ER MX|, M& D)

DI15 SOCIAL MEDIA (/AIO|EL} OIO|A 2 AO|EE AMO|C|0j2 E3) RE ZD)

—_

Ot

GAMES, BANNERS, RICH MEDIA
DM16 PRODUCTS & SERVICES

DM17 CORPORATE COMMUNICATIONS
DM18 ECOMMERCE

DM19 GAMES

DM20 MEDIA/ENTERTAINMENT
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DM21 POLITICS & GOVERNMENT
DM22 SOCIAL MEDIA

BEST USE
DM23 DIGITAL TRANSFORMATIONS (H|=L|A 22| a2 &

DM24 INTERFACE & NAVIGATION (UX/UI)
DM25 360° VIDEO
DM26 VR/AR

DM27 BEST USE OF MEDIUM (CHEFS| =2|0j|0|E|E3tn Ao|X0|n ¥ AIXO0|D
WY S = Digital/Mobile OfA| O|&. A|ZA|20| O 2ZF0| of 0| &= &

= Mo} g

DM28 INNOVATION: TECHNOLOGY (CHEHS| = 2|0f|0|E|Estn FO|A0
AEol WHo= 7|42 AR, AlSA|A0] 0] OFo|C|o{7h HAIKOIX

DM29 CROSS-PLATFORM

DM30 SOCIAL/ENVIRONMENTAL GOOD: BRAND

DM31 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

DM32 VIRAL

DM33 USER-GENERATED CONTENT

DM34 BRAVE WORK / BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZ0H A &E

DIRECT & COLLATERAL %

@ 1:1 ARLAOG/HAE BHS0] Et2l 2rUjQiAet HIES| XFHoz AHA

@ 2 =ds2 2¥E O|OX|E
=

ARA7FE ZEXIA| otd 70| OS] 2 EAX|7|E BiE

=
L.

=
dgot=0 fEAO|L =50 &. AAS2 AH[X}

orof|
HAF7|Z=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
EEZHgh £ EEA2 Product or Service Category 10|, Best Use Category 4700 &

b

ot
gjo

A O]
T AL
e |

PRODUCTS & SERVICES

CD01 AUTOMOTIVE (A&, £&, 8H|, & &. Transportation 7}H12|= SIS Y)

L, Mg, 2l2HE 3)

4

CD02 CORPORATE IMAGE (XtH|Z &, AtLJEA
EXL Ed)

CD03 FINANCIAL & INVESTMENT (2%,

202072 AE|HETIA EEQZF 2o|: M ESZCHE 02-2144-0741
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CD04 FOOD/DRINK/RESTAURANTS (2= HE[o| AlZ, S22, AREN, AED)

CD05 HEALTH & WELLNESS (XH&/2}/OTC %4Z, =9l &A CIO|0E, &0 EXF|, 08
A SEE )

CD06 MEDIA/ENTERTAINMENT/EVENTS (25 &E{o| O|C|0f, 22, O|HIE)

CD07 POLITICS & GOVERNMENT (H#%|, ¥&, 2aX T E B 0| M)

>

H

Sl T |
CD08 RETAIL STORES & ECOMMERCE (2E AOE % MXtAAHZ)
CD09 TRANSPORTATION (X|3}E, Sk}, tA, RAFMAHZQQ} TEl O|S4CH HEY|, Q2

M, B+ K2FS TRAVEL/LEISURE 7}E| 022 &=

CD10 TRAVEL/LEISURE (25 SEjO| Of3, I N, =02 H|M7|, Q2tM, a8 33
2|00 Mofl SHEES He o)

CD11 UTILITIES (E4l, Ofl4X| 20f2 I EX|= 2%42)

CD12 BEST PRODUCT & SERVICE ADVERTISING (9|2| 7HE|T2|0f K| Q= MZO|Lt M
H|2, Otf HEO[Lt MH|AE o] Fie|na|of EFsHM = Q)

BEST USE

DC13 AMBIENT (H|XEX0|#L} CH&| OFO|® = PPL)

DC14 LAUNCH (AR|Z0| RMHO|AL} Hozo| AK)

DC15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

DC16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

DC17 SMALL BUDGET/BIG IDEA

DC18 TECHNOLOGY

DC19 USER-GENERATED CONTENT

DC20 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZ0HA &E

FILM £ =2
O F4 o|o|X| F1-0o{H DjC|o{(HH|I™, F3}, 22121, 2HYY|7|, ZLLt 7|EHhE fIsH T
=RAE 7Ho]-o FHojtt AER2Y S HOjFOF T
HAFZ|=: » Idea/Concept 40%
* Brand Relevance 35%

« Execution 25%

_'_
—_

7He| 2|
PRODUCTS & SERVICES
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FI01 AUTOMOTIVE (X%, &5, ®H|, ¥ & &. Transportation 7}H12|= ELS
FI02 CORPORATE IMAGE (AFH|ZH, AILIEA, kg, 2leag )
FI03 FINANCIAL & INVESTMENT (2, EXt, 23)

FI04 FOOD/DRINK/RESTAURANTS (2 & HE{Q| AlE, S8, AEE

FI05 HEALTH & WELLNESS (AM&82F/OTC &, Hel, dA, CI0|0E, =M HIX|,

ogE S

=

FI06 MEDIA/ENTERTAINMENT/EVENTS (2 EfQ| O|C|0f, 22, O[HIE)

FI07 POLITICS & GOVERNMENT (H%|, &, ZZ™EMI T2AE F{ B L|H0|M)

FI08 RETAIL STORES & ECOMMERCE (25 AO§H g

FI09 TRANSPORTATION (X|&H&, Qx}, A, XA 2 Q9 R El O|S 2Tt H|3 7|
T+ At 2FS TRAVEL/LEISURE 7HE| 2|2 £E)

FI10 TRAVEL/LEISURE (2= SEfo| Ofdh, I X, BEO=Z H|ET|
ojojdof otEkl= A2 Otd)

FI11 UTILITIES (E4l, 0| 4X| 20f2 ™LX &)

|0

FI12 BEST PRODUCT & SERVICE ADVERTISING (9|9 FHE|Z2|0f K| &= FZ0|Lt A

H|2, Obf HFO[Lt MH|AE o] 7iE| 1|0 EFsHM= )
BEST USE
FI13 UNDER :10 SECONDS
FI14 360° VIDEO
FI15 MADE FOR TV & CINEMA
FI16 MADE FOR ONLINE
FI17 MADE FOR SOCIAL MEDIA
FI18 INTERACTIVE
FI19 INTEGRATED CAMPAIGN
FI20 SOCIAL/ENVIRONMENTAL GOOD: BRAND
FI21 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
FI22 SMALL BUDGET/BIG IDEA
FI23 VIRAL
FI24 BRAVE WORK / BRAVE CLIENT

FILM CRAFT &&=
D BE MH0| YoB Foi & gig
@ o IBOME SIthst ol BES BEOY7| Sid RLf Fof HoiH &
Sy MES AE [}2 BEES =
£ g0 JoEs =

MAL7|Z: * Execution 100%

o

oft
0
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=EH ek Motgls

75| g

FILM CRAFT

FC01 ACTING (ACTINGO|L} CASTING @+ 7}E|D2|0F ZE, 2t0| SE8IX| L Z)
FC02 ANIMATION

FC03 ART DIRECTION/PRODUCTION DESIGN

FC04 CASTING (ACTINGO|L} CASTING 38t F}E| 2|0t £, 200| SZ8K| L )
FC05 BEST USE OF MUSIC

FC06 BEST ORIGINAL MUSIC

FC07 BEST OVERALL PRODUCTION

FC08 CINEMATOGRAPHY

FC09 DIRECTION

FC10 EDITING

FC11 BEST USE OF HUMOR

FC12 SCRIPT/COPYWRITING

FC13 SOUND DESIGN/USE OF SOUND

FC14 VISUAL EFFECTS

FC15 INNOVATION

FC16 SMALL BUDGET/BIG IDEA

FINANCIAL ADVERTISING (0| MIDAS Awards)5 & / 20205 MA
D o] 222 ¥y|Hoz A M E de FZFDE Cfioz 3
@ o] B2 B®RFSS AH|RO|H 2GOILp 4R LS AH|X} Glo|Et

—

= = =
EHMETL A & UACED ZAAZ|7] EOt= MFL| 7HXE LHAA W|AZ7|= A

_,_
u

12l KA

—

=2 BHA, &2l™ 7|82 410 At Y57 ECh= U= HO0[AHL D=
Hol 8%t MEE Magd A
O 22 F=4%2 80|L} OIAEEIE ALES ZE DN E Z=gte
HAFZ|=: » Idea/Concept 40%
* Brand Relevance 35%
« Execution 25%

=EH e Metels
7He| 02|

BUSINESS TO BUSINESS
FNO1 ANNUAL REPORTS
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FN02 ACCOUNTING, AUDIT & TAX SERVICES

FN03 CORPORATE IMAGE (X}7|Z 8, |2 HEL|HO0|M, AFEE, 2L 5)

FN04 EMPLOYEE COMMUNICATIONS
FNO5 FINANCIAL ADVISERS

FNO6 FINANCIAL SERVICE PROVIDER
FNO7 INVESTMENT BANKS

FNO8 MUTUAL FUNDS

CONSUMER
FN09 ACCOUNTING, AUDIT & TAX SERVICES (AH|XIZ 9|3H)

FN10 ANNUAL REPORTS

FN11 BANKS: COMMERCIAL + RETAIL

FN12 CORPORATE IMAGE

FN13 CREDIT CARD

FN14 CREDIT UNIONS

FN15 FINANCIAL ADVISERS

FN16 FINANCIAL MEDIA

FN17 FINANCIAL SOFTWARE / TECHNOLOGY
FN18 FINANCIAL PLANNING

FN19 INSURANCE

FN20 LENDING

FN21 MUTUAL FUNDS

FN22 FINANCIAL SERVICE PROVIDER

FN23 RETIREMENT PLANNING

FN24 BRANDING

FN25 DIRECT

FN26 INTEGRATED (MIXED MEDIA) (37§0|AtS| CHE HE|Q| O|C|0| AFR)
FN27 EVENTS

FN28 GUERRILLA / ALTERNATIVE MEDIA/LOCATION-BASED MEDIA
FN29 OUTDOOR / TRANSIT / OUT-OF-HOME
FN30 SMALL BUDGET / BIG IDEA (<$100,000USD)
FN31 PRINT

FN32 AUDIO / RADIO

FN33 FILM - NON-BROADCAST

FN34 FILM - TV / CINEMA

FN35 MARKETING + PROMOTIONS

202072 AE|HETIA EEQZF 2o|: M ESZCHE 02-2144-0741
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FN36 PUBLIC RELATIONS
FN37 SPONSORSHIP
FN38 ONLINE

FN39 SOCIAL MEDIA
FN40 WEBSITE

NEW YORK CITY AWARD 832 /| EE&8 g2
@O 10N 72 00|22 7MY H = =
@ -’HM SEN 0| wEAQ O[O[X|, AFRE, g, #EDS, AtE, 3 FAOILE 2

£ 52 AN BERCE, S
=
MAF7|Z=: 100% New York
EEHe: 3&E

| nE|(EER BU3)
NY01 NEW YORK CITY AWARD

OUTDOOR £ &

D o 1§ SEXL CIYY O[CI0IS ASE 4 SIOLf BE HELS S9ofA HOiXIHL
£5/0{0F .
@ BAUC HAXIE W] o) BBYLE BRY [ UL,

@ Billboards, Posters, Transit Advertising, Ambient Advertising, Digital Screens, Public

Events, Public Spaces 0| ZgHE

HAF7|Z=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

EEHgk 22 ZEEA2 Product or Service CategoryOf| 10|, Best Use Category= AfEZ=At
of ®Mztglol =8¢ += A=

FHE| 2]

PRODUCTS & SERVICES

OU01 AUTOMOTIVE (Xt&, &5, dH|, ¥& &. Transportation 7tH|12|= CHELESY)

OU02 CORPORATE IMAGE (AtH|ZH, AILIE A, IHQ— Zlegd 5)

OU03 FINANCIAL & INVESTMENT (2%,

OU04 FOOD/DRINK/RESTAURANTS (2= | AME B, AMREHF, HAETR)

OU05 HEALTH & WELLNESS (M&ef/OTC 2+E, H&l, dA, CIO|0E, =8 EXK, 018
I:ll f,a|.II-J-L o)

OU06 MEDIA/ENTERTAINMENT/EVENTS (2E HEfo| O|C|0f, 22 O[HIE)

—
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OU07 POLITICS & GOVERNMENT (M|, &, ZZXM} 22AE 7B L|70|M)

OU08 RETAIL STORES & ECOMMERCE (ZE AOi& 2 FMX}

OU09 TRANSPORTATION (X|8}H, 9%}, A, XIHHZL9}

4, ZHZx}2S TRAVEL/LEISURE 7} 12|22 &=

OU10 TRAVEL/LEISURE (25 &Efo| ofgh, T, BX, =02 H[WI|, QatM, S8 73
2|0fo| M0 oHEE[= A2 OFY)

OU11 UTILITIES (E4l, O 4X| 2O[2 SHHEX= %S

OE12 BEST PRODUCT & SERVICE ADVERTISING (2|°| 7IE|D2|0f K| %= HZO0|Lt A
H|2, Ot HEO|Lt MH|AE o] Fie|nz|of EFsHME QHE)

BEST USE

OE13 AMBIENT

OE14 BILLBOARDS/INSTALLATIONS/POSTERS

OE15 DIGITAL DISPLAYS (22X A0AC| 29| [|X|E A|ME. 29|L} AlLj BE msh

OE16 TAKEOVER

OE17 TRANSIT

OE18 CROSS-PLATFORM

OE19 SOCIAL/ENVIRONMENTAL GOOD: BRAND

OE20 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

OE21 SMALL BUDGET/BIG IDEA

OE22 TECHNOLOGY

OE23 USER-GENERATED CONTENT

OE24 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZ0HA &E

PACKAGE & PRODUCT DESIGN £
@ o] A2 WXLt MHEZF2l 7[&0|Lt MEfof 2ot AF

@ o] BE 21%E2 28 LA EHENM AFEE =5 752 =27 AY

©® ZE AE A2 MEshor g tof S| 27 A2 = UL MWZE FR0=, W8
== H2 87|l 1ojde ATz HE.
MALZ|Z=: ¢ Execution 50%
* Idea/Concept 30%
* Brand Relevance 20%

EEHek: &2 ZEE2 Product or Service Category0f 1L, Best Use Category= Z&E =

Aol Metglol =& =+ U
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FtE| 2|

RODUCTS & SERVICES

PD01 AUTOMOTIVE (X, 2%, MH|, 2 5. Transportation 7}E| 12| [{ENEQ)

PD02 CORPORATE IMAGE (RHH|SE, AFLHEA, X8, 2|22 5)

PD03 FINANCIAL & INVESTMENT (23, EX}, E3)

PD04 FOOD/DRINK/RESTAURANTS (ZE HEfo| AlE 22, AMBEN yAEZH

PD05 HEALTH & WELLNESS (XHtQH/OTC QE, e dA CIO|OE, 40 2xF, 0/ U
2|.Jt|--'-L g

PD06 MEDIA/ENTERTAINMENT/EVENTS (2 HE|Q| O|C|0f, 22, O|HIE)

PD07 POLITICS & GOVERNMENT (MX|, 8, a8} 2&HE HFL|FH0|M)

PD08 RETAIL STORES & ECOMMERCE (ZE AOfE U MXpAHAZY)

PD09 TRANSPORTATION (X|&}H, EX, HA, XAHHS KLY
M, BHEKI2k2 TRAVEL/LEISURE 7tH| 2|2 &Z)

PD10 TRAVEL/LEISURE (ZE 3E[fO| ofsl, 2L, X, =0z H|g7|, Q2tM, e 33
2[0f O] M0f| oHd k= A2 Otd)

PD11 UTILITIES (E4l, O|X| 202 SHYE|X|= %)

PD12 BEST PRODUCT & SERVICE ADVERTISING (9|9 ZIE| 2|0 ZX| %= HZO|LE A
H[2, OFF MZO|Lt MHIAE O] 7HH[ 2|0 EZFHAM= E)

BEST USE

PD13 BEST NEW GREEN PACKAGE DESIGN (X| L9} X}9IS HSsI=0 £28 F= &%
KIS Ol H 7| A, AA, XFELs), QM) M2 mhe)

PD14 BEST NEW GREEN PRODUCT DESIGN (X| 79 AIYS HSS=H 22 =L 37
XotHol HE, THA, XA, et Esl, d28r mZohE)

PD15 INNOVATION

PD16 SOCIAL/ENVIRONMENTAL GOOD: BRAND

PD17 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
PD18 TECHNOLOGY

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZO|AM &F

POSITIVE WORLD IMPACT

O s3H2=Z MJo 385 s & 5+ ULF HE AN, A3 Bzt BFIF[AHLE
7
[ =]

S FAL 22[00[E[2 HFLAHOIMES AtETH 2E
@ M, S5, g9 JHME T ZE OICI0 YEio HEE2 =8¢ = US
HAF7|=: » Idea/Concept 40%
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* Brand Relevance 35%

* Execution 25%

EZEZX8k 2 EE 22 Empowerment category0| 17 L, Public Service category 300 &
=2 = US.

7tE| 2|

EMPOWERMENT

WIOl WOMEN (ojA2| oI, #a, o, 4o & 52 H&A7|7| 98 E)
WI02 LGBTQ (AF ALK J4Ql0|L} EHYZ
7| flek 2&)
WI03 SOCIAL JUSTICE (H2|, BS, Ha|, Mg, &0 52 =8 9
of tHgst7| flsf 2HE &)
WI04 ACCESSIBILITY (A|Zh, &zt 0]
H

||_ L= O

= MESA 2822 = = Ue

PUBLIC SERVICE

WIO5 CIVIC & SOCIAL EDUCATION: CHARITY/NON-PROFIT (KFAO|L} H|YE|CHYSO| T
=, A2, AtR|H ZH SO 2ot SSAMH|L)

WI0O6 CIVIC & SOCIAL EDUCATION: BRAND (E2HEL} 27|59 1, AlDl, At3|H
=X S0 2ot SSAH[L)

WI07 ENVIRONMENT & SUSTAINABILITY: CHARITY/NON-PROFIT (XtAO|Lb H| Q2| CHA|
So| sANNE Sl B, AN W, WSO D3 Sof T IJAHA UH Q)

WI08 ENVIRONMENT & SUSTAINABILITY: BRAND (E2HEL} Q27| 50| stHTIAMS 9|
s 18, QA9 W3}, WSO 13 S0 T IJAH|A UH)

WI09 HUMAN RIGHTS: CHARITY/NON-PROFIT (XFAO|L} H|Y2|CHHSo| Q1A
SE 93t @S, 2140l Big, WEo 13 S0 B 3

WI10 HUMAN RIGHTS: BRAND (E&ELt @2|7|QE9| ©

Ao| @izl Bl D3 SO s FTAH|A A )

—-_L- OO

FE
g

SAH[A HE Q)
2

WI11 PHILANTHROPIC APPEALS: CHARITY/NON-PROFIT (XtAMO|L} H|Y2|CHYSo| 22|
£ flot 7| =CHol 2ot SSAH| A A QL)

WI12 PHILANTHROPIC APPEALS: BRAND (E2HCL} Qa|7|QS0| 222 Q8+ 7| 2& o
2ot S A H|A | L)

WI13 PROMOTION OF PEACE: CHARITY/NON-PROFIT (ApAMO|Lt H|QE|EH| SOl T2
MZESH| fet SSAH|A A2l

WI14 PROMOTION OF PEACE: BRAND (E2EL} QYZ|7|PS0| HWSHE AESHT| 93t 22

- O
MH|A 2l
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WI15 CHILDREN- HEALTH, HAPPINESS AND SAFETY: CHARITY/NON-PROFIT (Xt O|L}
HIFE|EHHE2| O A22= O2I0[F &7[%fItt SSA{H|A I 2l)

WI16 CHILDREN- HEALTH, HAPPINESS AND SAFETY: BRAND (E#MEL} F2|7|¥E 9
O Ae=&= 020§ &7|%ct S3AH[A A Q)

WI17 EMERGENCY RELIEF: CHARITY/NON-PROFIT (KpAO|L} H|Q2|CHY| S0 RjLtoz gt
Aot O|HIED| CH335t7| fet 33 AMH[A A Q)

WI18 EMERGENCY RELIEF: BRAND (E2HCL} Q2|7|QS0o| Moz 2haist o|HIE0]| Cf
3517| %ot IS AMH[A I Q)

WI19 UNIQUE PARTNERSHIP: CHARITY/NON-PROFIT (HLC} Lt2 AIS|E OtS7| 98l 27Y
O|&fo| RHMo[Lt H|HE|CHH|S0| HO|l= S5ES)

WI20 UNIQUE PARTNERSHIP: BRAND (L} L}2 AIS|Z DHS7| Q8| 2740|Ate] HaHEL}

2|7 YS9 Eol= 55ES)

PRIN

@ billboards, posters, newspapers, magazines, calendars, F-EXQl QI4{0|C|0f, digital =

ZRASH0] QIAL; QAfO|C|oof M EEY + UAS

HAFZ|=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

EEHeh €2 EEE2 Product or Service category0]| 170|, Best Use category 4=0|0f| =
28 + 9s.

4z Ik

PRODUCTS & SERVICES

PT01 AUTOMOTIVE (Xt 25, ™HH|, A& &. Transportation 7tH|12|= CHE0EY)

PT02 CORPORATE IMAGE (RFH|Z &, AHYEAl, KL, 2l=3s S)

PT03 FINANCIAL & INVESTMENT (2%, £X}, E&)

PT04 FOOD/DRINK/RESTAURANTS (E& YE{O| AE &

PT05 HEALTH & WELLNESS (XH22F/OTC 4E, #Hel, A, I:|'0|0'|E, =M BXX, 08 Y
oEdE S

PT06 MEDIA/ENTERTAINMENT/EVENTS (2 &EfO| O|C|0f, Q2 O|#E)

PT07 POLITICS & GOVERNMENT (H%|, ME ZZEMI D2 s 7{21L#H 0|N)

PT0$ RETAIL STORES & ECOMMERCE (RS ADfFE 2 HXFAA2H)

PT09 TRANSPORTATION (K|&}A, QX}, H{A, XpA
M, 2taXt2k2 TRAVEL/LEISURE ZHH| D22 &5)

PT10 TRAVEL/LEISURE (Z£ SEfo| Of3, THa, X, =02 H|7|, QatM, & 3
2|0j|o[H0f eHYEl= A2 Otd)
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PT11 UTILITIES (S4I, OfL{X] £0t2 SHHEX = %)
PT12 BEST PRODUCT & SERVICE ADVERTISING (9|2 F}E| 2|0 Qx| Q= HZO|Lt Af
H| A, O H|ZO0|Lt MH|AE o] FIEH12|0 EEHME )

BEST USE
PT13 INTERACTIVE

PT14 NEWSPAPER/MAGAZINE

PT15 DIGITAL DISPLAYS (Digital DisplaysL} Digital Screens& Print)
PT16 SOCIAL/ENVIRONMENTAL GOOD:

PT17 SOCIAL/ENVIRONMENTAL GOOD:

PT18 INTEGRATED CAMPAIGN

PT19 TECHNOLOGY

PT20 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISINGEZ0H A &E

D HMCo| sk ZEEOl QAT Mo

ol

CHAIZ1Z] 2t dg&tel, A2[00lE[E HFL 7

—

@ 719 Sag, Y7|EeolME, SZAAZI. PRATY, OjHTElS £ 22 BE S&
z3t
MAL7|Z: ¢ Idea 40%
* Brand Relevance 20%
* Execution 20%
* Results 20%
EEHgk £2 £EE22 Product or Service categoryOf 10|, Best Use CategoryOf M= “dot
710 Xod =5+ MotglS
7HE| 2|

PRODUCTS & SERVICES

PRO1 AUTOMOTIVE (X2, &, dH|, A& &. Transportation 7}H|12|&= WS )
PR02 CORPORATE IMAGE (AHH|Z 8, AFLYEAL, XL, 2|2t )

PR0O3 FINANCIAL & INVESTMENT (23, EXt

PR04 FOOD/DRINK/RESTAURANTS (2 & HE[Q| AE, 25, AFREH, HAER)

PRO5 HEALTH & WELLNESS (X{H/2H/OTC OFZ, Hel, sA C}O[OjE, &3 Bxx|, 0/

HT
oo

oZE S

PR06 MEDIA/ENTERTAINMENT/EVENTS (2ZE IEfO| O|C|0f, 22, O[HIE)
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PRO7 POLITICS & GOVERNMENT (M%|, M5, ZZ™MxMI TSE 72 L|H 0|M)

PRO8 RETAIL STORES & ECOMMERCE (25 AOHA G FXpAAzH)

PR09 TRANSPORTATION (K|8}H, Yk}, HA, KEHZL0} g O|Z2Ch H|37|, St
M, Z+RKI2FS TRAVEL/LEISURE 7}E| 2|2 ZE)

PR10 TRAVEL/LEISURE (2= SE{jo| Of3, T, X, BEO0Z HH7|, QM S8 3
2|0 o[ of SHdEl= A2 Ofd)

PR11 UTILITIES (E4l, Of|l4X] 20}2 SHME|X|= %S

PR12 BEST PRODUCT & SERVICE ADVERTISING (99| F}E| 2|0 2HX| Q= HZO|Lt Af
H|2, Ot H|EO|Lt AMH|AE o] Fie|nE|of EFsHME Q)

X

i
X

BEST USE
PR13 BRAND LOYALTY

PR14 COMMUNITY BUILDING

PR15 CELEBRITY/INFLUENCER

PR16 CORPORATE IMAGE PR

PR17 CRISIS & ISSUE MANAGEMENT

PR18 DIGITAL/MOBILE

PR19 EARNED MEDIA

PR20 ENVIRONMENTAL EFFORT

PR21 EVENTS & STUNTS

PR22 MEDIA RELATIONS

PR23 MULTICULTURAL

PR24 SOCIAL MEDIA

PR25 SOCIAL/ENVIRONMENTAL GOOD: BRAND
PR26 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
PR27 SMALL BUDGET/BIG IDEA

SOCIAL MEDIA & INFLUENCE

D EHEL oZi0] B B3 B9, A8, BH 52 B HUE HANE Yals 2

7

DE

@ Z1te views, likes, shares, comments, user-generated content S0 2|8 £
@ AH|X 2O E BOiA|IZ|7] %t Facebook, Instagram, Twitter, Influencers 2 Sdj Ot
AL g5k =g

HAFZ|=: » Idea/Concept 40%
* Brand Relevance 20%
* Execution 20%
* Results 20%
=EHM e €2 822 Platform0| 120, Best Use CategoryOfAl= &gt 7|F0 Ho® =
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7t g

PLATFORM

SM01 FACEBOOK
SM02 TWITTER

SM03 INSTAGRAM
SM04 LINKEDIN

SM05 SNAPCHAT
SM06 YOUTUBE

SM07 NEW PLATFORM
SM08 MULTI-PLATFORM
SM09 BLOG

BEST USE
SM10 #HASHTAG (S{AIEfIE ZHEe
x

=dO|Lt S0 ZAZIALE A7 AMEEE
SHAIEN DS & Ol 8oliM 2[F0 & 2 =

b Of

rm
Jal

=

At M
SM11 BEST USE OF INFLUENCER (Y&t Q= AJZES 0|83t E7|Mo|1 MED =E3}
ALE Hol™ ol J2|0f0|E|E. AlFA|A0] O] OFO|C|O{7t of HAMPQIXIE ALY A)
SM12 BEST USE OF PARTNERSHIPS (&Q0|L} MIEHAIS 0|83+ &7|Xo|n 2D EE
StALE HolM ol J2[00[E[E. AlmA|A0| O] OFO|C|O{7t of HAMQIXIE dFHE A)

SM13 INNOVATION (EHCZ SH317| Q3 AA O|C|0j2 0|3 ¥7|XMo|1 MED EE
StALE HolM ol J2|00[E[E. AlzA|A0| O] OLO|C|O{ZF of HAMQIXIE dFHE A)

SM14 INTEGRATED CAMPAIGN (AAMDO|C|0jo] HEOo=Z 37[0|Ato] Ct2 O|C|0| HEJE O]
2ot ARl OjCjof Zte| 2EE MEALYE0(X| Y1 DCog=z g HAE Xz=
NE

SM15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

SM16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

SM17 TECHNOLOGY

SM18 VIRAL

SM19 USER-GENERATED CONTENT

SM20 BRAVE WORK/BRAVE CLIENT

CRAFT

ARTISTRY & CRAFT IN ADVERTISINGEZ0|N Z=E

SPORTS £33

O BE-MEI & FH|L B, B 2[O0M AFELIYE AEXEXUE 2ot OHAE o= A
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BEJAE 0| HOH 2xZx g MdEY
AZX OMIE ZE2RMN, fI{E 31, 2 0k ZoE
HAL7|Z: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

=EH ek Moels

4z

TYPE

SP01 PRODUCTS & SERVICES (AZAZE HE, MHA ZD. D= OjK| ZaHE)

SP02 TEAM OR LEAGUE PROMOTION (Z7|CHAIL} &3] S8 matst Amx pat Elo|L}
2|1 Z2EAN)

SP03 SPORTS EVENT OR PROGRAM PROMOTION (AXX O[HIEL} T2RM. DE HE|
o| O|Clof 1Lt O|HELL ZTZ7)

BEST USE

SP04 eSPORTS

SP05 ENDORSEMENTS (H|Z AMH|AL} EMEE ZDsle AZEX M4 900 LEMAO|
1)

SP06 EVENTS & STUNTS (O|HIEL} AEEZ E3F HalC HA|X|. HIEA| AZX RSE o
HELL B A0{0F B

SP07 EXHIBITIONS & INSTALLATIONS

SP08 COMPETITIONS & PROMOTIONAL

SP09 COLLABORATIONS & PARTNERSHIPS

SP10 SUPER BOWL AD

SP11 CHAMPIONSHIP EVENT AD (22T, YCA|Z|X, YCZ, YEE S} 22 Mm Al
O|HIE &)

SP12 CELEBRITY/ATHLETE/INFLUENCER

SP13 DIGITAL DISPLAYS

SP14 TAKEOVER

SP15 SOCIAL GOOD: BRAND OR CHARITY Public

SP16 INNOVATION

SP17 CROSS-PLATFORM

SP18 TECHNOLOGY

SP19 USER-GENERATED CONTENT

SP20 VR / AR

SP21 BRAVE WORK/BRAVE CLIENT
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STUDENT &3

@ std 222 AAMD 2o 4 =
227 0 ME22 BHeZE AE25 B
HALZ|Z: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

= EHM T Metgls

i

MEDIUM

ST01 AUDIO/RADIO

ST02 AVANT-GARDE/INNOVATIVE
ST03 BRANDED CONTENT/ENTERTAINMENT
ST04 DESIGN

ST05 DIRECT & COLLATERAL Direct
ST06 DIGITAL/MOBILE

ST07 FILM

ST08 OUTDOOR

ST09 PRINT

ST10 PUBLIC RELATIONS

ST11 POSITIVE WORLD IMPACT

FILM CRAFT/VIDEO CRAFT
ST12 ACTING

ST13 ANIMATION

ST14 ART DIRECTION/PRODUCTION DESIGN
ST15 BEST OVERALL PRODUCTION
ST16 BEST USE OF MUSIC

ST17 ORIGINAL MUSIC

ST18 CASTING

ST19 CINEMATOGRAPHY

ST20 DIRECTION

ST21 EDITING

ST22 USE OF HUMOR

ST23 SCRIPT/COPYWRITING

20207 SHAE|EENY EE22 =

BES & 9lg
Slst HO2, 2|7k O|HO| EX| R¥UD YO

of: HjMESZCHE 02-2144-0741
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ST24 SOUND DESIGN/USE OF SOUND
ST25 VISUAL EFFECTS

CRAFT - OTHER THAN FILM OR VIDEO
ST26 ART DIRECTION

ST27 COPYWRITING

ST28 BEST USE OF HUMOR

ST29 ILLUSTRATION

ST30 GRAPHIC DESIGN

ST31 INTERFACE & NAVIGATION (UX/UI)
ST32 PHOTOGRAPHY

ST33 TYPOGRAPHY

2020 EHAE|HENAN EEQZ 29|: i =St E 02-2144-0741 35/34



