2019 T HH|=H AL AKIBA) & 2%
1. EEXH4
O ZH|Y, E, Al §)0|Lt 7H2l0] 2018 18 10| = 0| F3 A A
@ HO|L HAIO|E ZEEE £ SAUEL} Q0| £ = US
2. £E 7| 02|
O &SXAE 7t =Fo|Ltiele ZHH DLt 2F =0 M3 ei0| 25 = US
SUTHHES ETE EZL ZR EZE s HEMZ LfofofF &
MALE E87tH ne|H2 D0, 7HH| de| MAZto)l et MR as = S,
57298
O gitEE0r: 2019. 5. 8(%)
©@ X ZSZ0p2H:2019. 6. 12(2)
@ MAE 57
@ =5 U HE: 83 13Y(3h
® AH|XI7FES 28)0] 7| 2219 EH: 82 142 (%) ~ 92 132 (D)
® 2019A| &AL 10 192(E) LA EZ|0} H|QlIL} ANDAZ Vienna Hotel am Belvedere
4. EEHR Y = (Entry Fee) (ErQ|-USZ )
22 UMEER | HBEER =
Category (GYSAMIX|) | (5Y8LU0|Z) HMEME
Ad AO01~A39, A4l 315 360 1. X AM(650¢H0])
2. 28 Q0 M(150EH0f)
Management A40 515 570 3 Huxtz
230217197t A51~A85 315 370 1. SEM(650H0])
Entrepreneur of 2. 2 QOFM(1505H0])
the Year A50 515 570 3. HEXZ
b Ct
71U/EE B01-37, B45 =) 55 . égggﬁa%ﬁw
Company/ 3. il ot
Organization B38~44 515 570 4 HEXIE .
C01~03, C06~44 515 570
=u 1. S3HM(650EH01)
=2 C04 295 350 2. 3 Q9FA{(150¢H0q)
PR 3. etz
C05 22 55
D01~03 515 570 1. 3H AM(650%H
3E|Oj|O|E|E 2. :|_x1_g;|_(c»t)\.|(1;)(1))|:fo1)
Creative S aTo =
D04 295 350 3. HEXR
2019 ZHH|X|L|ATHA SZ02 So| HjME BIZCHE 02-2144-0741 1/37

1. 2= (650t
aYMEA E01, E02 515 570 5 ‘3‘5‘;;“1(15(’)(1)%01)
Customer Service E03 295 350 3 HeExz

F01, 02 515 570 1. 37X M (650Ct

el bzl 2 Snastn1suEoh
Human Resources FO3 295 350 3 HEXIE
kA EL G01~02, 04~56 515 570 1. 3 A(650EH0])
A 2. 2% Q0 (150H0])

arketing G03 295 350 3. HExE
MEI|= HO01~02, 04~05 515 570 1. 38 M(650E£H0])
Information 2. 2 QOFA(150CH0)
Technology Ho03 295 350 3. HEXE
A= J01~77, J80, o
Products & S01~65 o15 AR = i Gt ST
Product  me =
Management J81 295 350 S BRAE
X 1. X M(650EH0])

= L01, 02 515 570 2. 3 QA (150EH0])
Support 3. MEXIE
so NO1~07 315 0 |2 ngkﬁoglﬂﬁ? asr
Publications 3 Credit(
o 1 AE EANE
HAOIE . N o
Web Sites P05~37, P40~54 315 370 ; E,r:—*.d)ik;l(ZOOF_fO-i)

1 AE EAE
DHIUAIO| E&Y " o
Mobile Site&Apps P60~92 315 370 ; a:‘d)ik;l(ZOOBOﬂ

1. Z[Z= EAE &
H|C| -

d Q01~27 315 370 2. ZX M(200%H01)
Video 3. Credit

1 A= SE &
2fo[=0|ME RO1-13 315 370 |2 BEM(G25EH0)
Live Event 3. Credit

5. St L HE 5 Late Fee OFZt7|ZF AH 7|
D HIYELOIME 52 VU)K, HESS S8 TESHE 42 SEX0| SHf Late

Fee($55)E %X &

@t 2=

x| 2siof 17| 2
@o=z

2019 SHHX|L A =

L|Ct

ILch.

EAMOIEE 8l E2Y Z 20 = Late Fee 7|7t

EE | 12|0f EE3t= ZEE2 Late Fee($55)2 L{0{Of EL|CL. 1 0| &
Late Fee ¢17| = 2 E S| SXIE QI Ot

A7|Lt FHH 2| RS BE &
USB £)& T4
SO E 02-2144-0741 2/37



|
=

JE AE[HEEL|T} =0

=
=

@ O & =& ROl A

olo

S
fob
3l
o
Lo

a4

olo
a1

AR

= AL

4

FL5EOIN 17 =2 H

=
=

Embed codelLt URLZ K|

[e]]
=

Xt=: 7hset ot

<0
80

@

= E-www.koreacf.or.kr

T

©®EE

7. && A}O| E-https://iba.stevieawards.com/

I

s§of 3t 1, @

1=

o/ &

==

=
FO|A O] 7S CH

help@stevieawards.comO| & L{

A=

CiC}
O o

®

-

ioF

2o e

=
10

o

(HE &3%t= gD

FE|MXHE XS

S
—

13. 3|APE R0

80

|
K

oH

) 7|3 35,000

H

=
[e1
o

@ 2 800XH200EH04, 1232 Q1 E{ 20

0
Wiy

an
ol
7l
ol

=4 22|-https://iba.stevieawards.com/member/register

070-4354-3533)

Al S
==

FOjM O] HFE O

IO

9. 7te|ng| =7

O =F 7HH 2|7t

orl

10. A A}

SBE

otz o] Hy

el

R LA

40

AFAI
(=]

@108 2AE2|0 H[ALIOM E2|= Al

@ T AMIA 0l A 2000{ F 2| T

olo

@107 2 7| & 7.25% 0| &S 2Ot}

O 2AE|H|A E21]: 1712 US$300

o2 LI HZF0oM 4

Lo

O 2AE|H|Y, SAE|H|Y HZ: 14T Uss32

T T oWR X
N o o H_._Hm_.: 1
N R oI R
= = 0T Hio
1 o X @ M
M_no zr ° S %0 ar
= % M =~ < ol
5 ouE ki @
i K 4o
o W R w4
o < ol H gy
wooF W Rz g
w0 =T =l -
g Mln_%|m_r_utw i
= Mmoo 8 = M
M- = o Al
© = %
T o ol = H
> |...AI_._._._W_LO_ 0
o K
E m o TR
= o 40 4 . N g
5 ﬁoXE_EXEE_Elﬁ_
<3| .r._l.._Almo__n_Lo
T OBIEEm g
8 %:_Mo_._._.wqmam
..mo__”_ ™ o -p W o <
S % =T 4 o
HOMERO_._._N.W_:W%_“_E
2 o 0 - 2 2
.mM/LnLn._O.+|..AI
» T ok Bl g ofdn o Y
..r@._o_“_ ﬁoﬂ_Al_u.T_l.l_A_._._EuA
e_u_._|4=._|u|nA _W
LTI L R
0o < Mﬁ_u M <o o
oo om0 oF
WA T o F oy 2
w3t Mok s E T
O KM & RO F R oF <
® @ @
ol
Hio
K
H
0]
Kr
20
<k
i
i
ol _
o K
N K
i g
T _ g
= mo —
_ww_mw &
<
t
UL >, Ol
P g
ﬂmulm > g
Rr < on
<+ K g <<
= Kool Apnwmm__u
< K U & s ol
5 S0 o 8 o 5 iy
WM_ue__= MA%|
< ez 222
AWHmem..mduru._u
B 2oy £ 4§00
g W s 38 ¢S
ﬁu_.ﬂocm,qu,.m_ur_
S — - 1+
gD 8 5 5 §
o =
AR NN
Sobin % EE o
NV 0H O === =
T N ONCNONCNO)
=S
Ll

= O E 02-2144-0741 4/37

&

20| b4z

2019 | H|X|L| ALY

3/37

= L& 02-2144-0741

k

3|
o

20| b4z

2019 = H|X| L] ALY



Yuo| FAT ERILL B S4AS WS FAS HEGHK| Yoh, BHh +45 0| A€
HIO Y=Lt HZEALZ QESO0| BtSE H2, ot sa%0f oiel ot o Hi$=2E §
T8 A 7.

QoI ER SZS AT 2, AA0 5T ot o2t HiS =z 7o) 2tet
oo ¥sz usHcy

16.2019 == EH F

O ad % SHM= Alg2lo] 2 £ 15 O|L{0f IBA ZHO|X|0f 2

@ 3¢ FHRA = ZFE L2 Wo| SS20f oist +=Fo|L SHE %ﬁﬂ e A=
s 8 7127t =0 d

O RE ¢ THAs &2t Ho| 2E[HO{Y=0|M 275= HEOIL WY S| 2¥0 =
2t 9lulste Aoz SO/

17. & X} & (Supporting Information)

O ZEZ 2HSH0 72, BEXtE, HYME, M S HUXNEE EEM0|ENM 2
oy

@ SEYOILL 80| 2 AfE2 YouTube, Vimeo YZED = I E FAZ HEL AL
4RIz AHRE NEY 39 HASIUS0| 80| 2 HYL Che 2 EEK| Y7Lt 4
AMNE O E 2 UAF

18, QHE wa N

O =20l HALE HESS(QULHE O w2|ZE S H|C|2 DVD)

@ b BT LEO|DY, 2240102 FE S entry form(5)2 S A SH 2L

The Stevie Awards

Michael Gallagher, President

10570 Main Street, Suite 519

Fairfax, VA 22030, USA Telephone-+1 703-547-8389, Fax-+1 703-991-2397

19. £+ AL =9
O sI2EEZ 2 42 www.koreacf.or.kr Of| A LI 2{2tS %= Q&L CH
O HYA 2 AE[H[0]9|X SHELE Tel (02)2144-0741-2

baeseogbong@gmail.com www.koreacf.or.kr
O A st ALE 5| ™2 Tel (02)2273-3003,

oksabo@naver.com, www.sabo.or.kr

-~

2019 FHEIX LA Y EE22 29|

x
ol

SO E 02-2144-0741 5/37

4

2| EFMY

A2 Management Awards Categories
ESY: ZAMAXL, 2F, 22l A

o ocoo1o0

O zE=
(CRE UNEERGYSLINN) | ASEBR(GSL0IS
A01~A39, A41 315 370
A40 515 570
O MBS
a. BXA: 20181 19 19 0130 EBX YXS 650EH0f Lfol2 Tad.
b BHQOA: 20217I5(L, 2, 3B ALBSIM FaYMES 104K Ligaoz
. o) 150 Erof.
¢ BERE: BIHME BT HIU2 FEES I F 4+ UL FE (HED

HeXtg, o8 & HE Do|L FFa)

O 7tz
25l2o| *|17g X} Executive of the Year (CEO, 3|%&, . VP O|& 2[Rt HH)

AOQ1.
AQ2.
A03.
A04.
AQ5.
AQ6.
A07.
AQ08.
A09.
A10.
All.
Al2.
Al3.

Al4. 10

Al5.
Ale.
Al7.
AlS.

, OA|8 8! PR Advertising, Marketing, & Public Relations

- =9t Aerospace & Defense
!

0%
ok

]

4 Apparel, Beauty & Fashion

~

I
& ZHH| Automotive & Transport Equipment

ro > 1o 4o ok

-4
40 0 2 1M o2 o Ju K
jos]
g
<)
=
oQ

Chemicals
SHEQIO Computer Hardware
AT EQO| Computer Software

MH| A Computer Services

oY oY oy
mmm

CHZ| Y Conglomerates

AH|XH-LH L XN Consumer Products-Durables
AH|X{-H| L X Consumer Products-Non-Durables
2 MH| A Consumer Services

Ct2tzt MH|A Diversified Services

FRXt Electronics

Ol L4 X| Energy

=8 AMH|A Financial Services

-~

2019 2HH|X|LADA EZ Q2 So| HIME BIZCiE 02-2144-0741

LA MH|A =22 ®EAMH|2A Business Services or Professional Services

6/37



Al9.
A20.
A21.
A22.
A23.
A24.
A25.
A26.
A27.
A28.
A29.
A30.
A31.
A32.
A33.
A34.
A35.
A36.
A37.

A38.

A39.

A40.
A41.

&)

O &8

+ 88 Food & Beverage
HZ « MH|A Health Products & Services
2 8| X Hospitality & Leisure

1 Insurance

o2 1T oN o

HE Legal

M Z Manufacturing

AN - AA Materials & Construction

0|C|0 - AEEQIHE Media & Entertainment

=% - H|® Metals & Mining

HIGE| 7|7 - §EXZE] Non-Profit or Government Organizations

HE= A Real Estate

AO0Y Retail

M| Pharmaceuticals

E M Telecommunications

W& Transportation

SSAA Utilities

2l9| 2| Chairman of the Year: O|AtZ| & AN

2849 Z20} Maverick of the Year: 201613 12 1Y 0|Z XtAlo| &3t ZZ 0|

Lt @50 7hE 2HEQl a2 7)A el

A M It Innovator of the Year: 20143 1€ 1Y O|F XtAO| &3t =20
g salg ozl el

SBYXt Woman of the Year: 20144 18 1 O|F %}

b 3O HeE M oHHYe

o
9=‘.’=*
¥ o
0}>|'—0
2 o

2
1o
r=
o

>.
o
P

kal

-
— Q
oY o 2
08 2 ox

OF
=

&l Management Team of the Year

ox 1o
—
&
=
o
>
=
xR
Q
)
=
)
=S
b
2
S
&
s
>
N
o
m
o
0z
gal
Ho
d
Hu
>
B
o
rto
18]
bl
o

HE7t 4 o
A= 20174 O|=o| YPMED OfL|2} E2ZAVL OFY RE YHS

T
Mot
AL
S o

[
C

A KME AR Business Product Industries

Lt
2
=
0|
2
=
S=
=]
=]
7|
a. H=
b. H{=L|A MH|A A Business Service Industries
AH|XF M|E MY Consumer Product Industries

d. &H|RE MB|A A Consumer Service Industries

n

7)47} ¥-2 Entrepreneur Awards Categories
CH&: 7091 &Y XHindividual entrepreneurs)Lt ZZ &M H (founding team).
2

A HEAUEE Jaglen 2018 0|29 YXZ JIEY A

-

-~

2019 2HH|X|L|ADjA EZ Q2 20| HiME BHZCHE 02-2144-0741 7/37

O &ER
7te| | YUEZEGCHSYMA|) | HBESRGH8Y0F)
A51~A85 315 370
A50 515 570
O HMEMF

UHS 650EH0f Loz Y.

= b
b. SHAYM: 2HI7|=2(, 2, )T A8 FRYXS 10717HK] HEMez &7

. X[C§ 150 EHO{.
o BEEXE: SHME E5tn A2 HES M3l 2 + A= 2 (H
Hextg, GdE € HE To|L FFa)
O 7Zie|ng|
A50. Founding Team of the Year
a. H{=L|A K& At Business Product Industries
b. H{=L|A MH|A AR Business Service Industries
c. 2H|XF HE MY Consumer Product Industries
d. 2H|X}F MH|A MR Consumer Service Industries
Entrepreneur of the Year (X209 HAHUHE FFL 22 = UAD)
A51. &1, oA e 9 PR Advertising, Marketing, & Public Relations
A52. F8E « =8/t Aerospace & Defense
A53. 9|2, 0|8
A54. XXt - 25 EH| Automotive & Transport Equipment
AB5. 2%l Banking
AB6. H|=L|A =2 ™ EAH|A Business or Professional Services
A57. 3}8t Chemicals
A58. ZFH SIE/J N Computer Hardware
A59. ZFEH 2T EQ|0 Computer Software
S| 5009 0|2t Up to 500 Employees
Z YA 500 0|4 500 or More Employees

S M Apparel, Beauty & Fashion
x

% 0

A60. ZHFE MH|A Computer Services
A62. AH|X|-W| X Consumer Products-Durables
A63. AH|XY-H|L|T X Consumer Products-Non-Durables

a.
b.
a
A6l. 7| Conglomerates
A
A
n

A64. DU MH| A Consumer Services

A65. Cr2tzl MH|A Diversified Services

[l

-~

2019 2HH|X|LADA EZ Q2 So| HIME BIZCiE 02-2144-0741

8/37




A66. MK} Electronics
A67. O X| Energy
A68. =8 MH|A Financial Services

A69. ME - 82 Food & Beverage

A70. AZ X|Z - MH|A Health Products & Services
A71. =4t 3 YN Hospitality & Leisure

A72. B Insurance

A73. QI UYl/5=0|C|0| Internet/New Media

A74. HE Legal

A75. MZ& Manufacturing

A76. HAXY - HAA Materials & Construction

A77. O|C|0f - HE{H|QIHE Media & Entertainment
A78. 2% - H|E Metals & Mining

A79. HIGE| 7] -
A80. M| Pharmaceuticals
A81. 25 A Real Estate
A32. A0 Retail

A83. EAl Telecommunications
A84. 1-E Transportation
A85. &AM Utilities

HEZ A Non-Profit or Government Organizations

'll‘ﬂ/}_ 2] 5.2 Company/Organization Awards Categories

O £t ZE =x(Fei/Hgel, 33/217 t7|Y8/E4A7|Y §)0] o/l ¥at
O g8R
Zie| ng| UBLEERGHSYMNA]) | ZXBSESEGH8YU0Z)
B01~37, B45 2= 55
B38~44 515 570
O HEMEF
a. 3&AM: 2018 18 1Y 0|22 EEA YA I 650LH0] L{QIZ =,
b. 3HQAM: IME|7|=2(1, 2, 3)E A8 FYHE 10747HX] LIEACE =&
S, X|CH 150 EHOY.
c BEEXE: 3HME Eetstl A2 dEE K3t & = AUs FE (HELY,
BHEXE, G4 S HE DAoL HF)
O =NER
2019 ZXH|X|L|ALfA =EQ 2 29| HHME SIZCHE 02-2144-0741 2/37

2019 ZHHIXILANY EEQY 20| Hja

- A7|Y(E YUY 50 O|THo| Oj=<Y 1144BtEte) O|gh

- 37| U(E YA 250 O|Tkof| OjEH s5EMBRE| O|oh

-7 (B YH 250 O|Tkof| OjEH s5E4THER 04
O 7ZIe|ng|

2dlle| 7| Company of the Year EFE QS

BO1. &1, OtAE U PR Advertising, Marketing, & Public Relations

B02. @F&E - 38 Aerospace & Defense

B03. 9|7, 0|8 % I§M Apparel, Beauty & Fashion

B04. XtSAt - 25 &H| Automotive & Transport Equipment

B05. 23 Banking

B06. H|=L|A AH|A =2 MEAH|A Business Services or Professional Services

B07. 3}&t Chemicals

B08. ZAHFE SIERNN Computer Hardware

B09. AFH AZE O Computer Software

B10. AFH AH|A Computer Services

B11. C{7| ) Conglomerates

B12. AH|X|-L| X Consumer Products-Durables

B13. AH|X|-H|W| X} Consumer Products-Non-Durables

B14. D ZHMH|A Consumer Services

B15. CtZt®} AH|A Diversified Services

B16. X} Electronics

B17. O L4 X| Energy

B18. =28 A{H|A Financial Services

B19. 4E - 88 Food & Beverage

B20. A X E - MH|A Health Products & Services

B21. =8t 9 2| X Hospitality & Leisure

B22. 2 Insurance

B23. OIE{Yl/*=0|C|0] Internet/New Media

B24. HE Legal

B25. M|Z& Manufacturing

B26. AKXl - A& Materials & Construction

B27. O|C|O] - A QIHE Media & Entertainment

B28. 2% - H|&E Metals & Mining

B29. H|H2|7| « HEZZ Non-Profit or Government Organizations
B30. £ 54t Real Estate

B31. A0 Retail

-~

SHROYE 02-2144-0741 10/37



B32.
B33. &
B34.
B35.
B36.

B37.

B38.

B39.

B40.

B41.

2019 2HH|X|L|ADjA EZ Q2 20| HiME BHZCHE 02-2144-0741

M|t Pharmaceuticals

| Telecommunications

|=_I 0

& Transportation

SA|E UtilitiesB01. 2| A Accounting

O AEIERY J|Y Startup of the Year: 20173 18 1Y 0|7 HEE 7|¥,

2 gls

| =LA K& MY Business Product Industries

=LA MH[A A
AHIXF HIE A

d. AMX}MH| A

E

=202l 7| £E

Ly

Ok 0

OF
=

-
=]
2
a

=
=
=

o o O

b. Business Service Industries

=
FA Consumer Service Industries

A
=]

Consumer Product Industries
=
7| Tech Startup of the Year: 20173 18 1¥ Ol &
BE 7Y =88 92
SHEQIO/FH 7| 7| Hardware/Peripherals
b. AMH|A Services
c. 2ZEQ Software
Zollo| %£[24 HAMI|Y Most Innovative Company of the Year: ME, OFAE,
HY oI HAHY HTE 0|2¢ 7Y
1009 0|2k Up to 100 Employees
2,500 0|8t Up to 2,500 Employees
2,500 O|A& More Than 2,500 Employees
a4 HEI|E7|Y Most Innovative Tech Company of the Year: H|E,
2, Mz, 428 SoM A Hdatg o|F% 7| Y
1009 0|8+ Up to 100 Employees
2,500 0|2t Up to 2,500 Employees
2,500 O|A& More Than 2,500 Employees
Al Innovation of the Year: X|Z, OH &
Ol FHOlO|Lf ZX0| 0|23t Hofit B4l
a. H{EL|A X|Z At Business Product Industries
b. H{=L|A MH|A MY Business Service Industries
2H|RF M &

D)

S o v & R0
= 0i oy OB
QR Qe [ ;;
08

)
om jo

O of Ot

R o R
1 O o o o pu MO o Mo

Mo 0 o o

ot
2
lo

Y, M=, B 52 20F

A Consumer Product Industries
d. AH|X}F MH|A MY Consumer Service Industries
09| 7|& ALl Technical Innovation of the Year: ME, OHAEY, 9, M=, 4
o Sof 200l Felo|Lf ZHo| O[St HojLt Al
a. YUY 100 0|2 Up to 100 Employees
b. 3 2,500 0|2 Up to 2,500 Employees
Al 2,500 O|& More Than 2,500 Employees

-~

11/37

O ‘&H|X7t &2

B42.

B43.

B44.

B45.

2o %[ 7|UAR|SHT 2O Corporate Social Responsibility Program of
the Year: 7| 92| A0 Cist 7|0 =
b. OFA|OKBt=, &=, L&) in Asia (China, Japan and Korea)
Zolo| XD MET|Y Fastest-Growing Company of the Year: 20173 CHH| 2018
e 480 Foit 7Y
b. OfA|OK(Bt=, &=, L&) in Asia (China, Japan and Korea)
29| X[ HY, tH, &4 T =% Health, Safety & Environment
SQIRoIAe] AT S o, otEiolA] 1
AL
R

, SHEEOILE @ TA SO B 4Bl

M

@

Program of the Year: Z=%|9| %}
S MY A ALl =
OfHof Cigh gt

b. OtA|OKt=, &=, L&) in Asia (China, Japan and Korea)

23l9| O X| AY S Energy Industry Innovation of the Year: 2018.1.1. O|F
ZielojLt Z|ol ofFet oHX&E Ys, ME 2 MY, 2& S o

= = >S- 2> IT o
Edst M E=EE Qs

’

292l 71¢'2 M =%o| ¥4 st o ¥e (S

1
30
rr

STEVIE AWARDS

BOI-B35 stEnal 3, 2, § AE[H4 $4%S RS0z ¢
e 2do| 7| Cf4 AL &

PEOPLES - HM EAXE OMoR 829U SEE AAND, 108 199 92
CHOICE 1 =20t blaLtola gale AMATOIN S48l 2E.

NI,

A

FOR FA D ORITE - 83 IBASYZO| gaE M "Si27|Q +H2AAMOA “LH[X7L &
COMPANIES 2 2319 7Y o] EEAL nAo|Lt FRES TEXLE FMAIZ
£ Qe Z2nM ol BRE.
- X4 1008 O|4o| EHE HHOfOF AJMAZO0] FO{F
ZH Y5 Relations Awards Categories
O EEO4: 7| ARUZAOIM, EXtAt22], ARLIE P47, 88 59 &5
O &8R
4 Ink YHEZERGCHSLNA|) | HFEFR(GE8L0|)
C01~03, C06~44 515 570
C04 295 350
C05 2= 55
O HMEMF
a. 3HNM: 20184 18 1 0|29 £FA YHE 650Ht0| L2 Y. HiE, =&,

2019 SHHXLAY 252

10
£
1
ol

SHROYE 02-2144-0741 12/37

Ao




¥, 205 HCGEoWH M2 HEY += US
b. SHAYM: SME|7|Z(1, 2, )E AWM FRYUXS 10747HK| LIEMe=z &
. Z|Of 150 THOl. O] 2 ZEEXNE £ES:= 82 Z2OUS &
of oot F XLt ANME HEL A
o BEEXE: SHME E5tn A2 HEE M3 & + A= T2 (HETY,
HEXtg, GdE S 2HE Do|L HFa)
O ZiH g
C01. S22 = E3|A} Public Relations Agency of the Year

C02.
C03.
C04.

C05.

C06.

=232

b. OtA|OK(Ets, &=, L&) in Asia (China, Japan and Korea)

2o{o| HRLIAHO|MEAN Communications Department of the Year

2o{o] HFLIAHO|ME Communications Team of the Yea

28o] HEL|HO|M, EXXt&E|, S E®E|Xt Communications, Investor
Relations, or PR Executive of the Year: VP 2/ 0|4

2ol HRUAOIMEEZL Communications Professional of the Year H|&Q
(non-executive) HHL|AO|M, PR, IR MEZ7I7F %20 O|Est AX (2019
e, E2803

=012 PR O|.H||O| PR Innovation of the Year 7{FL|AHO|M S, XA} 7|
=, E|FZ0IM 2018 FE AIZHE =FHQl dub (2019E 414)

ALl £&= PR WH/T2AM Communications or PR Campaign

[Program of the Year

C07. O|=/22t Arts & Entertainment: O &0|L} QX0 =xE O|HIE, mZ 1M
S8 BEG/L AX=E =07 Qs Aot Am/m= 1

C08. EME/HME| Brand/Reputation Management: Lut CHFO|LL EF T A|
ZEo| BEE YE|ALL ZR2RESAL HHAZ|7] s HAleH HEQl/Z=
J= (2019 A14)

C09. HEZLAHO|N EB|MX| Communications Research: ArO|LE FHEL|HO|ME TEFS
TEot7| Rl HAlsE ZAF

C10. X|YAts| S Community Engagement: EEoH HHHO 2 X|HALS|Qt HAE H
ALt 87|20 =22 & A Ql (2019E A14H)

Cl1. X|GAMS|HA Community Relations: X|Qst= Z20f Chgt 2Hal, Olsl, 7|3 &
of 2ot 2SS TAHE SeA717] Qo dmel/=2 1

Cl12. 7|& NE2 9Iet 22 PR Consumer PR for an Existing Product: 2H|ME <
¢ HHOUZRIWHS (0194 A4

C13. 7|& MH|AE fIet 22 PR Consumer PR for an Existing Service: 1174 AH|
AZ 98t ATQUZRAWES (0194 M)

Cl4. 7|YHRLAHO|M Corporate Communications: 7|AHFL|HO|M HES Sl
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C15.

C16.

C17.

C18.

C19.

C20.

C21.

C22.

C23.

C24.

C25.

C26.

C27.

C28.

C29.

C30.
C31.

C32.

Jlgel MuerHol Bag 2207 98 Aoz E 1
7| YR Corporate Responsibility: 7| 19| Atz|
me/Z2%/gs (2019E 414)

22191 7| &2| Crisis Communications Online: 9|7| ¢ A4 O|CIE 28
SHA| Ol 8%t AbE| (2019 A1)

?|7|2t2| Crisis Management: 9|7 &2t 7F LA O]
ob Atdl (20191 41H)

CIX|E® O|Cjof 22| Digital Media Relations: &4 O|C|0{E O|&d d3ct
PR ZT 9l (201941 Al4)

&8 Environmental: Ar2|0f HEHQ g AHF= A0 =TS HE =
H Amel/Z=2 1

O|HIE/O|Al Events & Observances: =AY, 7|EAl, SAl, QA =BIAI S
7 S =y

A
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o

L} MH|A & EXIXF 22|22 @3t PR (20193 AlA)

|Z & Food & Beverage: (20194 A1)

7t M Gaming & Virtual Reality: (20194 1M

Olf% Global Issues: X|A 2742 O[O0 HAIZIYFE S 2Y HFLAO|
Moz FINS HmQ/Z=2OH

A0 Healthcare: H|EH|L} AH|X} CHAS ZF, A OQF 2t = ZHE ol

>
glo

J

™

oo

ng rx omp

[> mo Hu
or "
o

AEFAA 22| Influencer Management: TS QI O|C|0{7} ot HBE QE
EAAE o[8off THE PR M Q (2019 A4
A

ro
=
n
2

Mo 3t OIC|o{g¢t Integration of Traditional and New Media: HEXN
o &4 0|Cjojol FoXQl g2 S 0|3 PR ZHQl (2019H A

—
Internal Communications: S 0|Lt 3| & YEDIHES 3t 0|

TEET ot

Lt SEMSS flsH &AlsH AH /=203

- SR 100F O|L} At organizations with up to 100 employees

- SR 100F O|& At organizations with 100 or more employees

O|fF 22| Issues Management: TIZH Z QI ARl HEFof SicHst Fes 7|& £
e OlfFE OHE AH/=Z=21™

H o
OrA &-7| Y Marketing-Business to Business: 7|0 S HHO 2 MAE A,
7|1ZE HMBO|Lt MHIAE ZBESY| 2o HAYE Hm/==2 0
OrA &-AH[Xt ME Marketing-Consumer Products: LHb AH|XME MO Z o}

-~
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= MHE BAL 7IE HES RS flof 2ER

o Amel/=Z2 1
C33. OtAH E-AH|[X}F MB|A Marketing-Consumer Services: 22H|AIE CHMO 2 MZ2
MH|A, 7| MHIAE SE23517] Qo AW Ao/=20H
C34. OfH| 22| Media Relations: S EHZHI| QIO ME 0O|C|0jo] E8X0l &
C35. C}HR3t Multicultural: E7 23}E|CHS EfZIc 2 F3sh HQ/Z2 1

C36. MHZ/MH|A =A| New Product or Service Launch: MA|ZO0|L} MH|AE AT
St7| i AAlTH Mmjel/== 134

C37. H|YE|/At Non-Profit/Charity: H[@Z|Lt XpM7|7o| ARLL & 55 L2[7]
Qe AW QI 21 (2019 Al4)

C38. &M Public Affairs: SSEAM, BE, 78, XESO|H MH2F0 I
2 IS WA Qo ot E Am/Z== 3

C39. 3& AH|A Public Service: AFS|A O|lfF, EMA, 2HAAF S0 28t 3=9| 0]
SiE =0|7] I3 HAleH AH/Z2H

C40. ~M40|C|0| =2 Social Media Focused: 2221 A4 D|C|{E 0|&%H ZHm|Ql/
o2

C41. AZ M4 Sponsorship: 0| O[HIEL} SHEO|AM AZMAME A2|HL EFISLY|

Qg AT AT Ql/ZE 13

C42. AXLX Sport: AEXLL ZXZ Z2RM3E7| /3 PR ZHQl (2019 AA)
C43. 7|& Technology: H|FH| S2 4H|A} Y ADols Z&st:s 7|20t A

mol/=2 03,
C44. O{l/2t2 Travel & Tourism: W&, O|dl, SEIO|L} ZZMAOA SEI0|HEQ|
o=

BAS BIIRS) AAIE 2T

Fe|sjje|E| B2 Creative Awards Categories
O £E0iY: M=ztata|, 7tu/gto|d, otE C|2M, HE, AVHZ, OfjLmo|d, YHAE
Zojd, ATl 5

O £8R
FIe|n | UBLEERGHSYNNA]) | XBEER(GE8Y0F)
D01~03 515 570
D04 295 350
O HEMF
a. 38AM: 20184 1Y 1Y 0|29 EEX ™S 650FH0] LHQIZ ZH4.
b. SN FHI|7|Z(, 2, 3)E AEHAM FTLYUXES 10747HX] LtEAo=E B

3. Z|Of 150 THO.

-~
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o BENE: BHME 2D CFS RS NI E 4+ U= HE (HEn,
SERE, QNE S BUE Dol YF)
O 7HH 1z
D01. Sol{o] &1 = CIXtQIS|AL Advertising or Design Agency of the Year
D02. Edl{o| A 2|00|E|EE Creative Department of the Year
D03. 2¢dl{o| A2|00|E|E . Creative Team of the Year
=oe| A2|0O|E|E ZE2|Xt Creative Executive of the Year: VPO|X

I VWHH|AEE Customer Service Awards Categories
O EEUi4: ZE 12 MH|x &5
O 8=
7t 2| YHEZRGESLNNA) | HEEERGCHSL0R)
EO1, E02 515 570
E03 295 350

O HEMF
SEM: 2018 1Y 1Y 0|=Qo| EEX

cE
b. 3HQ

b YRe 650TH0] LfQl@ EHA.
o 20{2|713(1, 2, )2 AN FRYMES 10717t LtFAoR =
&, X|CH 150 EHO{.
¢ BERE: BHME eI e HEE I 3 4+ Yt HE (HEIY,

HEEXEZ, Jd= S 2AE TOIL BFL)

-rr

O 7ZIe|ng|
E01. Sdlio] 2 MH|AE Customer Service Department of the Year
E02. 52| 2 MH|AE! Customer Service Team of the Year
E03. 23l{Q| I MH|A E2|Xt Customer Service Executive of the Year: VPO|&

|42 -2 Human Resources Awards Categories
O E304: ZE A &5

O &88
4 Ink YUEZEGCHSYMA|) | ZBEERGHBY0T)
F01, 02 515 570
FO03 295 350
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O HIEMF
a. 3XAM: 2018 1 1Y 0|22 ZFA PHE 650HH0] L2 2.
b. SHAYM: 2ME[7|Z(1, 2, )E AWM FRYUXS 10747HK| LIEM o=z &'
Sl X|Of 150 EHOf.
c BEEXE: SHME ESD HI2 EE M3 & + As B (HRIY,
BEXR, o= S BEE oo|L) EFL)
O ZiH g
F01. 2diQ| QAR Human Resources Department of the Year
F02. 2dlio| QAR Human Resources Team of the Year
A

F03. 23l|o| QIALEt2|At Human Resources Executive of the Year: VPO| 4

UIHEL 52 Marketing Awards Categories

O £304: 08, 81, W7|X|, R& 55 =& &3

O EER
4 Ink YUEZEGCHSYMA|) | ZBEERGHBY0F)
GO01~02, G04~56 515 570
G03 295 350
O HIEMF

a. BEA: 20184 19 12 0|Zo| SBX YN 650TH0] Ljel2 XY, ¥, 25,
Y, 2B HOLGROIWL BH2 MET + IS

A O
b BHQOM: 202|7|S(1, 2, )E AFRSIM FRYXS 10747HK| LtgAoz =
. 204 150 THO|. DM S ZmQl 7te|n2| SEXS ZE B0l

Fa N Z20E NEg A
c EFAE: SHME 5t HH2 EE M3 & + Us Y& (HRIY
EEXR, Gd= S oEE OtO|L HFL)
O 7tH 2 z|
oA =2/HE7t 7| 2] Marketing Organization/Professional Categories
GOL. =dHef O
Go2. 39| of
G03. 2ol ot

|22 Marketing Department of the Year
ALY & Marketing Team of the Year
|2 22| Xt Marketing Executive of the Year: VPO| At
26o| OIS ZAH|QL: M FIE|2| Marketing Campaign of the Year: Industry Categories
G04. sQ/MNA/ASE Agricultural/Industrial/Building: ME, &K, =L MH[A
G05. AHSA-A2EE  Automotive-Aftermarket: 7tE 2, BEHQ Y, ELO|O, HiE 2|, 1 ¢l

-~
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GO06.
G07.

GO8.

G09.

G10.

Gl1

Gl12.

G13.

G14.

G15.

Gle. I

G17.
G18.

G19.

G20.

[m

, e, 2dngl HET|, EMADN, ¥E28 A0|H, ELEE &
A+SKp-Kb2F Automotive-Vehicles: 58X, E&, QEHIO|, 2L} BE 27
0|8 Beauty: 2tEE, &, &0 HME, Y ME, 0|84 - 20 Z2 08 M
HAYH &

S8-FF Beverages-Alcohol: F, HHQl, SF, oY),

Jlm B
H =

Ho

otolzal, MAl =

dlo

o Hu
0|

-H|Z=2 Beverages-Non-Alcohol: CIO|O{EL} H|CIO|O{E ERMEZZ, 7{I|, X},
7 FRUESE 4% 2L+ S

reakfast Foods: A|2|QO|L} Ol CHAICE DHSO{El 84
7t MH|A Corporate Reputation/Professional Services: X|&T+0| Of
22M817| QIgh AZ A4, 0|0|X| I OO|HE|E|, HRL|Ho0lM
A, HE 18 St &2 7|Y/HE MH|lAxE ZEE

|& Culture & The Arts: 912, HEE R SOiChHy, ZME Alg|X, &2
M, ASHAEY S
FH|E Electronics: 28|,
10
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e
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2iC|2, ZHY 7|7, 8 AHEHQHE(DVD/E
Zz)0]0), il AFH StELO, A 2L, ¥Ms EHEH, A
b 22 2rje/Hte 7|7
Bx ME S MH|A Energy/Nutrition Products & Services: Of|L{X],
& 2l0|ZE X|&dt= MEO|Lt MH[A. HIELRL L X|H, EZARF
R OEHAE Z2I-/AE, B0l ?:'.'i'—f ANE S
Entertainment & Sports: QEO|L} AZXX O[HIE 3 HFI{E
22 2xx O|HIERN E4 A3}, M, DVDs, H|IC|I2H Y2
*E BEE, JIE 3) %E ?:'.', =3 H’f': =22, 2tC|Lt =
=S} 242 g E EEjo| @
Fashion & Style: O|F, o+, Alg, T Ojz2[ofA, EM7, <

du b FHo R
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Z+H FtE Financial Cards: A&, &7, 28, &4, M3 U J|E} FtE
AMZ 9 MH|A Financial Products & Services: &87|2t°| H2Lt O|0O|X]|

U, tiE AL BEAUE, Ofdit+E S 22 £ MBSOl M
Q

[

[> rlo oo do

oy I Job op op
Hr

3

Ko

/RN  Government/Institutional/Recruitment: X|QXX|L &= Ao
MYl HE R, SR 85, 2Y Z21W. HAN o
M2 FE ARUAOY E8t

8l QIAl Healthcare-Disease Education & Awareness: Q|2 E7}
IXIE CHAlOZ sl =X Eso|Lt AZDE ZXHEZ 123D

Qe thel 8E &5
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G21. O|E-™E= A% Healthcare-OTC: AL 22| MET} 2k} =22 AH|RIE M2
she SR WHOILH WS EE ABEHO| B AEHYLO FUY & 2
= H&s qet AFUAHOoIM

G22. O|2-Mutot Healthcare-Rx: AZ 2| MEJL X 22 AH|XE Moz o
£ S WO WS T AYSHO| B AHKYES IR PUY &
A= ME 2 fle ARLAH O

G23. 9| 2-AMH|A Healthcare-Services: ZAZEE| M2} X} 2L AH|XE Moo=
HH, HLFX7|F, QEMH|L, X R o|F MH|[A, THYESAL O|R W7HA
2 52 27| fIT oY ARUAOE &S

G24. 7t8E 7t+ S! MH| Home Furnishings & Appliances: Y7\, o0, 744,
b, QHE[0 FHA 2RF, HE, HX| 5

G25. 7}48E Home Supplies & Services: HAENE, MK, 22, WakH|, HEFEA
2 H&E dee9HM, S0[ME, 7PdW MBlL, Mz=7], &, Toj2e(H, &
MHIA &

G26. B Insurance: Bt #AE EF HFOILE MH|L, ST MH[AE52 WSSt
= a8/|HE2 582 BEls g8 ZE HH O EAUGFH, AFk, 38,
A, 4y, o, H=LA BY §)

G27. QAE{UI/EZE Internet/Telecom: TM/SCHE NS YXA, XDEQAEUME|A, 2
2HQIMH[A, e HMAF, 2 QIHUW MFO0|Lt AMH|A(SaaS/TaaS = 22}
QL 7|8t MH[A F) HEYH, HEH SLMH[A(QIEY, F3t A AH0[ETV)

G28. M E2E S MH|A Leisure Products & Services: o A2|0|0|M, AxZX, I
S/MH|A 8 7|EF B MEEar 2 U= OFO|Hl/MH| A

G29. O|C|0| AL Media Companies: W EQ/IE Zoot WE&=, THX|, AE, AL
E, AH|XA 22 &9 0|C|0f, 2tCjLt "HHd WE=

G30. AF2E o S HE X MH|2A Office & Delivery Products & Services: H{jE-<]
2 S, 7K =, IH MHA & ARRH-ZEH, MH, WAT|, A,
X[, AIRE7|7] &

G31. LY M F Packaged Food: LHtA Sl MO|QY/MEY =T 8 ASMEF

G32. {2l R|’d Personal Care: H|%F, X|1tHE, €= R HC| 2H0|Lt SN, HE,
g$HHH, 498 fdEF HEY|, HEE 38 &

G33. Bt SE Pet Care: 24, Y, FoAL 7l MH|2, 28, WHf 53 Zgtst
ZE "Eie MHIALE MZF

G34. SZ Ak Real Estate: T8, 254 7401, 2+ ZME 5

G35. Y AEZE Restaurants: MH|A, TN Z|, JIFLCIolY, SR BAEE, &
£ H2EY

G36. 20f Retail: YY-CHBT LIS Rofo| BB Te 72N BH MES
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G37.
G38.
G39.

G40.

2oli2] oAl Aol
H

G45.
G46.

G47.

G48.

G49.

G50.
G51.

G52.

Seote 1Y WEs HAAMOIE, Yoy, MEHEY, /Uy +3¢
HEd =g ™E-58 171X METs Toists ZHA/ZMOIE(C 2F, =2
o, I, dZME Y AES FHd, IEENE S

FA/C| XM E/DVRHR Snacks/Desserts/Confections: OfO|AZE|, F7|, A1, 7},
[OFK 24, HE S

EQ O Software: AZEQ 0|, 120, LEA|AHO|L} HAEE, EfjE3, 2
1717] 0 At &= 2ZEQ0

Transportation: &5, Mk, HA/EEZ|, XSt A|A”, XA I35 A
At 4ch, CHOI(RS AL EHOf/CHO Ml2l), HE2l S

V=X K| Travel/Tourism/Destination: REM, 8, 2|ZE, £0|&

0 s
tOIE, OflefAfH|L, OfdROf, & B2 S
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H
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: HE FIE|2| Marketing Campaign of the Year: Specialty Categories
S99 B E HN|=H-B2B Brand Experience of the Year-Business-to-Business: E.&H

Eot 9 A 75, 7190 g2 Mg, S5 24 S J85t7| Ik

10
=
o
Ir
k1

U o
71U H =B QU AR FHY

2olle| EME X|™-AH|X} Brand Experience of the Year-Consumer: B EQ} O]
Ode A 5, 7190 52 M, =5 24 52 g5t/ flsh 2H|[x
DA ez HAeH A

=619 B E 28 Branded Utility of the Year: M|ZO0|L} MH|AZ} OHAE =
E0Mo| RREO = TR ofL2t OFA ’OILE HIZ=LIA0M O|8% EH. &
Bt MBO|Lt MH|A0| et =, 9, 58, QAL OEHA A8
1, O|E Sl 0|8 ZIE BtEA 7| A

2o BEE HEIX |9l Branded Content Campaign of the Year: EZHEQ}
SAE oOA= BAFEHOILE 7|Y0 2 EWlFE BES AHIXOA F=7|
Qe Atgst BEMER|S HEX, SXHO|E AZME o A0l HEElS.
2slle| H0 HFLUE| Engaged Community of the Year: EHE0Q| CHSH SZ, 4
o wa, BUE S2 st Rl EUMETE A0 A= FHeF HE AZA
717 flot o2 Bl AHRLUEIE 7|91, &Ostl, WSst, &iist= O
ANXIE AH8. EFXt= RUE O{EA 29541, ARLUEIL 2edE oE
A 85t ofH g FRA=XE 7|=sHof gt

2ol ZHtY OrAY IRl Mobile Marketing Campaign of the Year: Z-H|X}

[
DHIYY|7|1E EfZIeE o A2l
Zoljo] =22t9l OtAH Y ZHH 9l Online Marketing Campaign of the Year: 22210
A2t O|F0f Tl Zm| ol

=28el ME2 ME E& MH|A A0 New Product or Service Introduction of
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the Year: M22 HNEFOILt MHIAE 2715t7] 28] O|FO{ T ZHm|Ql

G53. 28l9| EIE?_H':'/E?_HE 2| =H|0]|M Re-Branding / Brand Renovation of the

Year: 7|& BAMEE KYRZSILE 2| mAIM LS 2E ol

G54. 238}|o| X 0ojAt III|-5"||o M| @ Small-Budget Marketing Campaign of the Year: 3

#Bkere] 02k} 3090|8H 2T Q!

[

G55. 29| HIO|H O E M| Q Viral Marketing Campaign of the Year: 7|5 L|7|
O|do| FQLo2 U4RE, 4 H7|, 7|Et HIO|E TEE ALET ZHm

=2 -2

G56. 2ol|o] H&E OAIE MR Youth Marketing Campaign of the Year: H7ZHH

Z¥7)&52 IT Awards Categories

O EEM4: EI|&0T), AZEQ0f, & 7ig St #EE RE &5
O &ER
ZHe| 12| UBEERGHSLINA]) | XBESRGH8Y0R)
HO01~02, H04~5 515 570
HO03 295 350
O HEMEF
a. 2EAM: 20183 1€ 1Q 0|59 =ZX YA EZ 650EH0] L= &HA.
b. IERAN: SHE|7|2(1, 2, )E ALESHM FRYES 10747HK| LigAle=z

. F|Cf 150 THO.
¢ BEXIE: BHAME HYND O 22 HEE HEY E 4+ = W2 (HEn
SERE, YNE S B Dol BFE)
O ZiH g

HO1. 23| ITE Information Technology Department of the Year

HO02. Z3l{Q| ITE Information Technology Team of the Year

HO03. Z3ljQ| ITZ2|Xt Information Technology Executive of the Year: VPO|2f

HO4. Zdl{o| x| 7|=X|Y ™kt b Best Technical Support Strategy and
Implementation (2019 A A1)

HO5. 2dlio] %[ 7|=X|® &FM Best Technical Support Solution (20193 A1)
a. ZAFE MH|A Computer Services

b. HFH 7|& Computer Technologies

M) E L2 New Product Awards Categories

2019 SHHXL ALY 252

Ao
lo
£
1x
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O EE0H4: 20179 1€ 1Y 0|F ZAIE HE, MHA, M2 28E, RHE &
O &E88
Fte|ng| YHHEZERGESYINA) | ZHBEZROGCHY0D)
J01~75, J80, S01~65 515 570
181 295 350
O HEMER

a. SHA: 2018 128 1Y 0|29 EFA HHES 650Lt0] Lz 24y, HiE, 5=,

o

d, Z0E HICIGRO0IU)LE BMZ MEY + UAS. UHMSOILE AH|
A8 28T 3R0= MBOIL M|~ SF(FY, 7S, 4, HY, 2
1 35) 7l

7

20j27|3(1, 2, HE ABHM FRYHES 10747 LjgAoz =
1. #0150 £Hof.
pS|

x

O 7ie|nz|

J69. 23lle| NE W/l E= & Product Development/Management Department
or Team of the Year

J70. 23l NE ‘N/2te| 22|Xt Product Development/Management Executive of the
Year: VPO| &t

B A =/MH|A Products & Services

J01. B2B HN|Z Business-to-Business Products: B2BN|Z0| otet. AZEQ0 XEL2 0|
el nelof SEE 4 gl

J02. B2B A{H|A Business-to-Business Services

J03. Zt™M|ZE Consumer Electronics

J04. AH|Xt M|Z Consumer Products: O] FHE|D2|0|A X|™E|X| U D E AH[XY

JO5. AH|X} AMH|A Consumer Services

Jo6. 28 MH|A Financial Services: =& X=0|Lt AMH|A

J07. SIEQION - HFEH Hardware-Computer

J08. SIEQI O - U ERZ Hardware-Networking

J09. SIERIO| - FHTI|7| Hardware-Peripheral

J10. SIEQ|O] - BtEX|/7|Et MARFEZE Hardware-Semiconductor or Other Electronic
Component

-~
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J11.
J12.

J13.
J14.
115.
116.
7.
J18.

719.
J20.

OF

FERIO - MEEX| Hardware-Storage
t

SLERIO - 7|E} Hardware-Other: 07|10 M 2FE|X| &2 ZE HAFEH & o}
Lo ME

A 8 Mt - XNEZE Health & Pharmaceuticals-Product

Az 3 XM - MH|A Health & Pharmaceutical-Service

M8 HE Y MH|A  Industrial Products & Services: AZEQ0 £2 M2 X
et MZELE 2/ AEE= ZE HEfQ| MHE MBO|LE AMH[A

OjC|o] & ANEEHQMHE - HME Media & Entertainment-Product: YH L} AH| X}
£ {18 |9 niCjolLt 228 HE

Oicio] & AHEHQAHE - MH|A Media & Entertainment-Service: QAL AH|X}
£ %I O|CI0{L} 2EE AMH[A

EM - HE Telecommunications- Product

EAM - MH|A Telecommunications-Service

-E Transportation

B H|=L|A 7|& Business Technology Categories

J21.
J22.
J23.
J24.
J25.
J26.
J27.
J28.
J29.
J30.
J31.

132.

133.

HI=L|A 7|&: APIZt2| &8 Business Technology - Application Programming

Interface (API) Management Solution

HI=LA J|&: ASK|s/7|AE &2 M Software - Artificial

Intelligence/Machine Learning Solution:

HI=L|A 7|&: ApAE 22| £FM Business Technology - Asset Management

Solution

HIZL A 7]&: HE

HIZLA 71&: 25
=

H|=L|A 7|&: H|

opy
E
m
rub

M Business Technology - Big Data Solution
°,_| &2 M Business Technology - Blockchain Solution:
AL ZAME 9l OEIp|MA S2M Business
Technology - Business or Competitive Intelligence Solution

HIZL A 7|&: S2t2E OfE2|AH 0| 8/MH|A Business Technology - Cloud
Application/Service
HI=L|A J|&: 2225 ERPEEM Business Technology - Cloud Enterprise
Resource Planning (ERP) Solution

HZL|A J|&: 22t E QZ2t Business Technology - Cloud Infrastructure
HI=L|A J|&: 22t E E84Z Business Technology - Cloud Platform

HI=LA J|&: 225 M% - MHEZEM Business Technology - Cloud Storage
& Backup Solution

H=LA T /A8 HESRZD £8FM Business Technology -
Collaboration/Social Networking Solution

HI=L|A 7|&: HEX 22| £F M Business Technology - Content

-~
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J34.

J35.

136.
J37.

J38.

139.

J40.

J41.

J42.
J43.

J44.

J45.

J46.

J47.

J48.

J49.

J50.

J51.
J52.

J53.

J54.

2019 SHHXLAY 252

Management Solution
HI=LA J)&: 7|9 /1y Y &2 M Business Technology - Corporate
Learning/Workforce Development Solution

HI=L|A 7|=: H0|H ZtA|St 7|& Business Technology - Data Visualization
Technology

H|=L|A 7|&: DevOps& &
HI=LIA 7|&: CIXE Z2MA Xt& £F M Business Technology - Digital
Process Automation Solution: (2019414)

H=L|A J)=: A HHel £F M Business Technology - Electronic Commerce
Solution

HELIA J|&: HEZQIH 2ot 22| £FM Business Technology - Endpoint
Security Management Solution
H=UA 7]s: O|HE 22| &8

M Business Technology - DevOps Solution:

M Business Technology - Event Management
Solution
H=LA 7|2

i
o

>
=

2 22| £2 M Business Technology - Financial Management
Solution

HI=L|A 7| HH|3 &2 Business Technology - FinTech Solution

H=LA J]&: 2], 2la3 U &Y &2 M Business Technology - Governance,
Risk & Compliance Solution

HI=LIA J|&: A0 7|2 £F M Business Technology - Healthcare
Technology Solution

H=L|A 7|z QI RpARE| £8M Business Technology - Human Capital
Management Solution

HIZLIA J)&: M 9 B2 E9YEF M Business Technology - Identity &
Access Security Solution

H=LA J]&: MH|AE QIE2tAERKN Business Technology - Infrastructure as
a Service
HI=LA 7|&:

2™ &2 M Business Technology - Insurance Solution:
HIZLA 7] S8 &84

44 Business Technology - Integration Solution
HIZL|A 7|&: SN OOl 22 &3 M Business Technology - International Data
Protection Solution

HIZL|A 7|&: IoT 24 £F M Business Technology - IoT Analytics Solution
HI=L|A 7|&: IT &2 22| £F 4 Business Technology - IT Operations
Management Solution

H[=L|A 7|&: IT AMH|A 22| £F M Business Technology - IT Service
Management Solution

H=LA J]=: 2|0 2= £3M Business Technology - Lead Generation

-~

Ao
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J55.
156.

157.
J58.

159.

J60.

J61.
J62.
163.
J64.

J65.

J66.
J67.

J68.

769.

J70.
J71.

J72.

173.

J74.

175.

Solution
HI=L|A J|&: M= £ Business Technology - Manufacturing Solution:
HIZLA J)&: OA"/Z 2 £2M Business Technology - Marketing/Public
Relations Solution

H|=L|A 7|=: O] & AH|A Business Technology - Migration as a Service
HIZLA 7|&: BHY Y £F M Business Technology - Mobile Development
Solution

HI=L|A 7|&: 2HY F=E2H OE2|A O Business Technology - Mobile
On-Demand Application

H=L|A 7|&: 2HY 2 22| 2 M Business Technology - Mobile Operations
Management Solution

HZLIA 7]&: HEEY EQHEF M Business Technology - Network Security
Solution

H=LA 7] 72 2L EHZE £F M Business Technology - News Monitoring
Solution
H=LA 7|&:
H=LA 7|&:
HZLA 7|2

X £&M Business Technology - Payments Solution
SHE AH|A Business Technology - Platform as a Service

ZME 22| £F M Business Technology - Project

[El My

Management Solution

H=LIA J|&: B0 XMH E Business Technology - Ransomware Removal Tool
H=LA J|&: 254M0|L AM 22| £8 M Business Technology - Real Estate
or Construction Management Solution

HIZLA 7|&: BA 22| £F M Business Technology - Relationship Management
Solution

H|=L|A 7|=: SaaS 7bs%t AMH|A Business Technology - SaaS Enablement as
a Service:

HI=L|A 7] At2| At £ &M Business Technology - Social Business Solution
HZL|A 7|8 2T EQ|0 X|0{ =2} Business Technology - Defined
Infrastructure:

HI=LA J|&: AZEQO Y £FM Business Technology - Software

Development Solution

H=LA 7|&: 38Y 2| £F M Business Technology - Supply Chain
Management Solution
HI=L|A J]&: AA" 22| £2 M Business Technology - Systems Management

Solution
H|=LA 7)&: #IE 2| 23 M Business Technology - Vendor Management
Solution: (2019414)

2019 ZH[H|K|L|ACHA SZ Q7 So| HjAlE BHICHE 02-2144-0741 25/37

J76. HI=L|A J|&: @ MH|A £FM Business Technology - Web Services Solution
J77. H|=L|A J|&: 7|El Business Technology - Other

W AHx

540.

541.

542.

543.

S44.

545.

546.

547.

548.

549.

S50.

S51.

Content: O|C|0{, &, HEMH| AN IXA7F UL, Ol Lo 7N =

M=, 7|§, MHI
HEE - Z0/E|Ql 22| ZHE Content-Advertising or Campaign Management
Platform: 7|¥=0| &1Lt O ES 2ot =85 F& EUE
Zo0l= ABAS0| F1HIE =Y/AHSE 8 diFes 52 U, Y
=9, dmel 2el S0 ZetE
HHEX - HAZME Aggregation Platform: HFE AMEAtLE AH|XHE 2/d|

o TAE YEE A8Y £ A hF= AMHIA

._5 - H{=L|A Cl™ER| HEX - Business Directory: 2H|XtLE HA ™E7}
SI% HAUA CldEal. SEAS 2atololLt Du FHS A He
8 TCHO|Lt =ZIA| R (vertical market; F=Z/A/ZFO[E} Hf==BF Hf
gE AIESIY HIE MEZFO/LF MHAEE JfEeHE EF MGo/Lt Z/gES IFE
e} FHAIES BEAE O =2 2E PEY 58 HZE 20 & &3 2

50/ 2, O’X/”)e SOAIZ| AL EetAl7| 20 =82 & + U

A
T
LA dE &£2M Business Information Solution: ¢

=]
g, HEF, AN, ZAF = J|EF 7Y =

=

o !
on .
2

H1

=
(proprietary platforms)Lt Z12|F AZEQOE EES = UAZ. ZHY =X
OlLt 4 &R UL 7ts.

gl Jfo|Lt Fo|M £FM Content - Content Authoring
Development or Curation Solution: (2019414)
AHX - HEx o8 £F4H Content Marketing Solution: CtYst O|C|0{E 2

HEX - HHX oa

jE—ﬁ Content Rights and Delivery Solution
M Crowd Sourced Information Solution

PN SHZ eCommerce & Billing Platform

- 281 APY Ol ME £2M Financial & Market Data Information

HEIX - bt XX MH|A General Reference Service: YA METHLE ZAFX}

r
gt X £ ME SOt 2RM2 270l BHIY EE J|Et THEO|A

2T -

ox mu

q

2019 ZHH|X|L| A} A SZQ 2t 2o| HjME BHZCHE 02-2144-0741 26/37



S52.
S53.

S54.
S55.
S56.

S57.
S58.
559.
S60.
S61.

562.
S63.

S64.
S65.

ABIX - DHY Ao|Lt ZSHEZ et MEAMH|A NS Information Service
Delivered as Mobile App or Platform:

HHE=E - HEHE &M Legal Information Solution

HHX - OC|of/HE ELHE &£FM Media & Information Monitoring Solution
HEX - CHi'E BHZE 7|& Multichannel Publishing Technology: HE[XHE (A, &

HEQ, O3, WE 5)2 Sof CHYe HEfo| HEA(MAE, HLQ, BlO|E S)
S HjEH 4 9t b2

ZEIX - /O Y Q=R MA £FM Sales & Marketing Intelligence Solution
HHEX - st= £T £2M Scholarly Publishing Information Solution

HHE=X - 45t 7|& 2% £2M Science and Technology Information Solution
HHEX - AMI|& £2M Search Technology Solution

HEIX - A|HE Tz E3E, & M ZX| Semantic Technology Platform, Tools

and Applications
HHE - 2etel HHXE AESI= MH|A Service Using Aggregated Content
HEX - QAEZRE st EgtEl HEX £2M Solution for Integrating
Content into the Workflow

dH= - ofefe] &8
Hdlx - ojCjoj/EH
Publishers

M Subscription Management Solution
AXIE QI3 H|C|R ZE Video Platform for Media &

B ug/W{7|& 7IE|12| Education & Education Technology Categories (2019 2l

) PK20(EE 553 ME0] HE8H 4 Ut 188 2ZEQO|, X HHX
A HE
ars

28kl WA~
S01.
S02.

S03.
S04.

S05.
S06.
S07. It

S08. Wl
S09.

2019 2HH|X|LACNA SZQ2

GlatEl 7= JHHAECQ| AH|, MBSOt MHA
s - 0&&=2|0f0|E[H|E|
ng - AEXL SHAS ISt £FM Education - Career and Workforce

Readiness Solution:

&2 M Education - Arts & Creativity Solution:

W - WM £FM Education - Classroom Management Solution:
S - DSXES A HeHO 44 0Cjof &
Social Media Solution for Educators:
e - nEZE E2M Education - Cross-Curricular Solution:
e - e Z2RE 7|8t £FM Education - Education Cloud-based Solution:

2 - ELL/M|A 210 52 st X|& &E2M Education - ELL/World
Lanquuge Acquisition Instructional Solution:

- AY7|8E AHR|EE &3 M Education - Game-based Curriculum Solution:

g - CE AHZ2H d9s st X|& &M Education - Instructional

2 M Education - Collaborative

=

-~
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Ao

Solution in Other Curriculum Areas:

S10. W& - K-12 AAL} st&a2| £F M Education - K-12 Course or Learning
Management Solution

S11. W& - K-12 7| &2 M Education - K-12 Enterprise Solution

S12. W& - S5 USt €2 M Education - Learning Capacity-Building Solution:

S13. W& - 22|t 2HE W EFM Education - Learning Relationship
Management Solution:

S14. 1§ - £=SHX|E &£2M Education - Mathematics Instructional Solution:

S15. W& - PK-12 7{Q W& &2M Education - PK-12 Personalized Learning
Solution:

S16. W& - &7|u] £F M Education - PreK/Early Childhood Learning Solution:

S17. 1| - S5uK0|29| 7|¥ &FM Education - Postsecondary Enterprise
Solution:

S18. 1| - SEuK0|29 ug 2| £FM Education - Postsecondary Learning
Management Solution:

S19. 1| - S5uUK0|29| Wx EFM Education - Postsecondary Learning Solution:

S20. 1| - S5uK0|29| /Ol W& &£FM Education - Postsecondary Personalized
Learning Solution:

S21. W& - g2 2ot Motets £F M Education - Professional Learning Solution
for Education:

S22. W& - 7|/HO/AN T X[A E£FM Education - Reading/English/Language
Arts Instructional Solution:

S$23. W& - S| E&EZM Education - Science Instructional Solution:

S24. WS - AF3|pSHO|LE AT K|E £F2M Education - Social Sciences or Social
Studies Instructional Solution:

S25. W& - HOsHE=S et £FM Education - Solution for Special Needs
Students:

S26. W& - L W& XS et XtZ Education - Source for Reference or
Education Resources:

S27. WS - stMm™IL £2M Education - Student Assessment Solution:

S28. W& - 7tdstEs £FM Education - Virtual Learning Solution:

2|2l 52 Support Awards Categories
O EE8U4: ZE el X3, M XY, 22 X2, A 59 &5
O E8=

-~
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e EInE] YMEZRGUSAIA) | ABSEERGYUSYL0D)
L01, 02 515 570
O HEME
a. 2XAM: 20184 1Y 1Y 0|50| ZZX} AXES 650CH0] L{QI2 EHAL.
b BHQOM: 202|7|S(1, 2, )E AFRSIM FRYHS 10747HK| LtgAloz =
S, X|CH 150 EHOf.
¢ BERE: ZHME el IS HEE I F 4+ U He (HEnY,
HERIE, A4S S B LU0 XL
O stelzz|

L01. 23ljQ| X|R&E Support Department of the Year
L02. 252 X| A& Support Team of the Year

NO2.

NO3.

NO4.

NO5.

NO6.

NO7.

XS4 AHE Best House Organ

a. UUIOICHAY For General Audience

b. AFLHE For Employee

c. AFR|E-7|Rl For Customers (Business)

d. APRIE-Z7|Y, HE, ©3| For Customers(Public Enterprise, Government, Association)
x| 24 O E/EE H2550{/7|E Best Marketing or Sales Brochure or Kit

FRHH Ol Publicly-Held Corporations

ISH

7| Privately-Owned Companies

(e}

|2 Government Agencies
|Z=2| Non-Profit Organizations

Associations

° o

-|O|IOI-|IO_>|'_=\‘.=0>-|

bt

AbAL Company History

0|2k Up to 50 Years

b. SOL.jOI)g More Than 50 Years
X224 7|E} ZTHE Other Publication

a. 7| Company

T 4 2 0g T ro o A
I'LI

D)
01
l_

b. BE Government
c. @3] = H|F2|EHN| Association or Non-Profit
d. 5 Public Relations

X224 ™A} Best E-Book
2018.1.1.0|2 58, 48, U2uS,
ek Jolo|Lp ZR0| WZkeh MR
x| R4 H|=L|AS Best Business Book
2018.1.1.0|= 2§, 2%, MEng, 3, A

B3E YOOI ZEO| W7k HIX|L|AL

—

8, dYMEeE

= Mot

1x%
Rl
jiins
ik

=
=

7| AHAL, REMH

I HAL KM

ZWY5-Z Publication Awards Categories
O EE0i4¢: 201730 13 12 0|7 EUE 7Y 2|2E, EER/0, O E/HEI|E, 52
gE, AR, 7|E =
O g8=
FHE| 2] YUEEERGCESLNA]) | HBEER(GHY=)
NO01~07 315 370
O HIEMF
a. SHM: ZXa ZutE 200HH0] Welz 2
b. 7t55IH MAETE2 EEAMO0|E0AM LYS HESHAL URLE XﬂE
1 — [=]
d 2zl =S HESE FR00=, 22t |
HEsior of. =54 JEO| oot AME 1822 SHES off Foz HE A
e. AIEYHEXN
The Stevie Awards, 10570 Main Street, Suite 519, Fairfax, VA 22030, U.S.A.
O 7iH g
NO1. %= g 210N Best Annual Report
a. &Rl Publicly-Held Corporations
b. 7H7| Y Privately-Owned Companies
c. ME7|2 Government Agencies
d. H|QE|=Z| Non-Profit Organizations
e. ©3| Associations
2019 2HH|X|LIATHA ZZ Q2 Do| HjAE BIZCYE 02-2144-0741 29/37

NO8. x| R4 WA EE= ERALE A Best White Paper or Research Report

Yol =

O &&=

7 Website Awards Categories
O EEH%4: HAO|ELL

SE2I(XE EAHD

o
gEE3)

SOl

SOl

7Hef| 2

2|

YEF

BGESLMNMNA) | ASEERGHY

P05~37, P40~54 315

O HEMF

a. 38NM:

2019 ZHEIXUAY EEQ2 29| by

RS

ZIHE 200%H0] Loz Ay

1

St O E 02-2144-0741
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T

T

S|

[0}
[

o 2 Im
=

|C

=
Mo Me M SEEI BAE AFOIL RE0| B H & (credits)

O 7| nz|

e
P05

PO6.
PO7.
PO8.
P09.
P10.
P11.
P12.
P13.
P14.
P15.
P16.
P17.
P18.
P19.
P20.
P21.
P22.
P23.
P24.
P25.
P26.
P27.
P28.
P29.
P30.
P31.
P32.
P33.
P34.

Fte| 2| Industry Categories

2|Al Accounting

20, OAY U PR Advertising, Marketing, & Public Relations
- =8/ Aerospace & Defense

e

L &H| Automotive & Transport Equipment

|_

g
ok

>
Ho

Banking

r

A AH|A Business Services

b Chemicals

SFERI O Computer Hardware
AT EQIO Computer Software

AlH| A Computer Services

@ Mm mm

Conglomerates

M-LH7 X Consumer Products-Durables

| RH-H|LH X} Consumer Products-Non-Durables
ot MH|A Diversified Services

} Electronics

e e T = T DV 3

Db B ooy odoy bt Tro>d oo
[nng

N

X

o

ra
>

X| Energy

MH| A Financial Services

+ &8 Food & Beverage

N|E - AH|A Health Products & Services
% XN Hospitality & Leisure

Insurance

0% JT oM mH oo

T A Y o> od

HE Legal

M Z= Manufacturing

AN - AA Materials & Construction

0|C|0f - AEH QIHE Media & Entertainment
=% « H|&E Metals & Mining

H¥2|7| 7 Non-Profit Organizations

M| Pharmaceuticals

B EAM Real Estate

A04 R Retail

-~
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Al Telecommunications

Transportation

AM Utilities

Al FHE| 12| Specialty Web Categories

£ 27 Best Blog

O|H|Y FADE| Best Email Newsletter

O|HIE R ALO|E Best Events Website

AEX} A Best User Experience

AHEXL QIE{L||O|A Best User Interface

A Ftn|/HEE Best Web Writing/Content
Z/A|Zt H|O|X| Best Home/Welcome Page
EXIXt Z &2 ALO|E Best Investor Relations Site
MA@ C|XQl Best Overall Web Design
22}l PRE Best Online Press Room

¥ ALO|E Best Training Site

HIC|R = SQA 28 Best Use of Video or Moving Image
40| AS I|O|X| Best Facebook Page
QIAELTIEH ARE Best Use of Instagram

EQ|E LU|E Best Twitter Feed

=

&
bR o
Okl ofm

ra
Mo
n'lo 0

)

=

. . s
Bt Bt bt B B BE B B OB B B B P b
40 40 40 4o 4o 4o 4o 4o 40 4o 4o 4o Ho 4o o

B e T S IS O G S S

=3
o1
[
bt

zHlel Meo|E & 4452 Mobile Site & App Awards Categories
O EECH4: ZHY HAMOIELL A
O €88

iz Ik UREZFEGCHSLNA) | HBEFRGESLO|

ot

P60~92 315 370

O HEMF

c MEBH He NS SERI BAE A0 TR0 B HE (credits)

O 7ZHH| 12|
P60. A0 Auction
P6l. 7|Y/™HE Business/Government

Ol

ol x| =
[=] T
P62. W& & & Education & Reference

-~
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P63. AE{H|QIHE Entertainment — R _ - ~
P64. O|HIE Foents iz ke YYEERGESLNX) HESEERGCHSY0T)
P65. A3 - Al Experimental & Innovation Q01~27 315 370
P66. 7}% - O{2I0| Family & Kids
%ol Ty O MEME
P67. IjM - O|-& Fashion & Beauty
o . =
P68. LiO|HIA MH|A/23W Financial Services/Banking a. SHAM: %&‘U_—lr 21t 200th0] Lielz Ed
P69. MEL|A - 2t Fitness & Recreation b. HIC|E ZZA0|E0M DHYS HESHZLL URLE MZE
P70. A2 & Food & Drink c MEEA HE MNE: St EE ARo|LE mE]of| 2ot HE (credits)
P71 A Games O 7te| 2|
P72. 7}0|E/52/® 2 Guides/Ratings/Reviews Q01. EME MNEH|QIHE Branded Entertainment
ol
P73. 42 Health 7| Business-to-Business
P74. £t DHIQY A Integrated Mobile Experience b. AH|X}t Consumer
P75. 2tO|ZAELQ Lifestyle Q02. 7| ol Atz|& M Corporate Social Responsibility (2019'F Al4)
P76. &X| - WE Magazine/Editorial QO03. 7| ¥4Il Corporate Overview
P77. OA Y Marketing Q04. 7|2 Documentary (20191 AlA)
P78. TIA|X| 2L} 7| Messaging Q05. O|HIE&QIE{ LBt L Fvents & Webcasts
P79. 29 Music QO06. THM & 2}O|ZAELY Fashion & Lifestyle (2019'A AlA)
P80. ‘=2 News Q07. A2 & Food & Drink (2019 AlA)
P81. M AtA Productivity Q08. LYE/EH2 FHEL|HO|M= Internal/Employee Communications
P72. M& 1] Professional Education Q09. & X| HA Magazine Format
P83. M2 AH|A Professional Services Q10. S7|%0f YAl Motivational
P84. SSMH|A « ZE Public Service & Activism Q11. 722t MX| News & Politics (2019 A1)
P85. 2= At Real Estate Q12. @2|AE|O|M Orientation
P86. St - T}t School/University Q13. 2 2-Ag| 220 XM P.R.-Annual Reports
P87. &% Shopping Q4. 2E-H & P.R-Government
P88. A*:* Social Q15. %E-ﬂ% P.R.-Industrial
P89. AZLX Sports Ql6. 2 &-0|C|0 - AEHQHE P.R-Media & Entertainment
P90. 1] Training Q17. 22-H|&e2| 7|2 =M P.R.-Non-profit Fund Raising
P91. il Travel Q18. 2 &£-7|Et P.R.-Other
P92. 3FAIA B MH|A Utilities & Services Q19. 8H-7|& P.R.-Technology

Q20. 3FMH|A & HE|H|F Public Service & Activism (20193 AlA)

H|C| £ 5.2 Video Awards Categories Q21. Toi-E|H BrS OtA & Sales-Direct Response Marketing
O SECH4h 20183 18 1Y 0= 48| P80 HA| Tt AYH HlL|e Q22. THOH-BF: Sales-Governtnent
O EER Q23. Toj-7| Y Sales-Industrial
Q24. THOR-O|C|0f « AME{EH|QHE Sales-Media & Entertainment
Q25. TtOf-7|Et Sales-Other
Q26. TO§-7|& Sales-Technology

-~
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Q27. wof-M|Z mof Sales-Product Sales

Q28. )\‘Ilzll/\ O Sales-Service Sales

Q29. I'_fét& § Science & Education (2019 AlA)
Q30. EO,_/,_H Security/Safety

Q31. AXEX Sports (2019 A14)

Q32. &t&/0jl Tourism/Travel

Q33. WF Training

Q34. HFO| & Viral

Bfe|H ot E Y3 Live Event Awards Categories
O EErl4: 20189 18 1Y 0| FL{0 2E 20|E OJHE

O a2 RO2.

qi YYUEFRGCHILMA]) | HBEFROGCEBL0|=R)

RO1~14 315 370

O HMEMF

a. SHAM: O|HIEE 525EH0] O|LfZ *7H Hig, =8, Y, 2o =M=z 7|&dt
E =
—_ =

-
ozt
01>|
l
on
_0
_>,"_
Hu

HEAtR, GAE S BUE DAoL FA)
o AT He NZ: SERI BHE A0 ZEO| B HE (credits)

O 7iE| 12|
RO1. 0=, @8}, 33 Art, Entertainment & Public
a. O|=0|HE Art Event: &, 2%, 72|83, HA|, &%, 3¢ &
b. &8} O|HIE Celebration Event: ZX|, HRL|E|, HZE0| A0l S8+ &AL, 7|

=
HY, 5% O|YH, 7|Et §5 HoI5H7| 2T oME

c. Z90|HE Cultural Event: Z2{0|E, &, 0= O|HIEL} FA|l. 220|Lt =
39, HAEY =X, 3 & 224 29F dd8 FL5t= OHE

d. HH| Festival: EFFHE HotiF7| ot 8%, Gzt 24, & E= J|E RO3.
LEO|Lt HRLUEIE fI2h HAE[Y

e. 2t0|E O|HIE Live Event: 2}0|E2 ZAO|L} &, TN, Al A Y, AOC,
S, MAZL, EME, TVL 2j0|E MEE SIF 20| 224 0| oK
= O[HE

f. X|XtH| O|HIE Municipal Event: EZX|XIHO|A FoSt= @A EME, IA

Eld, &, Z20|E, o= O|HE & RO4.
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g. 72 O|HE Music Event:
Pop-Up Event: E44F A, XX Ql
In]

Zo| 33™ozL
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i 22 &9 Public Event: BE SEjQ| Q2

Of &l
2A OHIE, CHs|, T|AE|Y, AZX OMES Zp

E 2 Roadshow: Q20|HIE, Of& ™A, S O|HE, MELL ws ZHQl,

HME 2A, HE 88 OHIE, F3, &, Uizl S LigtLt MA2l &8 Xds
=25t FOX|= Al2[= &L} O[HE

k. A% X O|HIE Sporting Event:

HZ0|Lt M Brand & Experiences

a. B E =M} Brand Activation: FAIS] H|EZO|Lt MH|A &= ZFE™o=z A
HIZtZ7L AFESHA StAL S84 4% BEHE HRLUEIE TS7| ot o
EL HEdd

b. EME X0 O|ME Brand Engagement Event: BERHEO| CHSH AH|XtO| 2HA
2 S2AY EET AH|X BAE UEAL OME F9| 2utE HoHA 3t
7| Qe o|HE

c. CSR O|HIE CSR Event: X|Y HRL|E|L} AFS|O| AFSIH, SHHE, ZNE 7Y
e 9t FALel AMAS, ASHe M2e OME, Mo\t BE m21
¥ S Ze oMe

d. ®A| M Exhibition Experience:

K&l O|ME Experiential Event:

O4 & M| In-Store Experience:

. ®ojd 29| O|HMIE Interactive Outdoor Event

- ZA| O|#IE Launch Event: BEME, HM|F, MH[A2| 4Lt HHE OHE

i. X0jAt O|#IE Small-Budget Event: USD $10,000 O|s}

AZM H¥ Sponsorship Experience: O|HIEE Ed| X|Z0 CHet TH7|&/3
71 BEYE HYE THEY| 1% DEHM/AEMY

o=2 =
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Cause & Green

a. = O|HMIE Cause Event: E™3t 0| Lt QIX|EE 22| HL} X|5H7| €
s ojiE

b. 7|22 2 O|HE Fundraising Event

c. X\|&HQl O|ME Sustainable Event: 12l
Z7| 95t HAIXOQ MEFo|L} HES AR

3|o|/0]|&! Conferences & Meetings

-~
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a. 2| O|Y Association Meeting:
. A3 Conference:

c. 2H|XAHE 92t £ Consumer Show: HZut MHIAE AH|XHO|A 27| 9
St B2C AAm, HiEts| MA| &

d. HAHIM Convention

e. S8 O|HIE Educational Event:

f. O|& 3|9| Medical Congress:

g. 0}t 2|9 Scientific Congress:

h. 7|= O|HIE Tech Event:

i. EY|O|E A Trade Show:

R05. Z=%|/FR/L|E| Corporate & Community

a. B2B O|HIE B2B Event:

b. B2C O|HIE B2C Event:

c. HFLE| &0 O|HE Community Engagement Event

d. 7|Y O|HIE Corporate Event:

e. 0 0| O|HIE Customer Engagement Event:

f. 2L &L O|ME Employee Engagement Event

g. At Gala

h. QIME|E O|HE [ncentive Event:

i. tEL| &0 O|HIE Partner Engagement Event:
E| sl

E Team Building Event

-~
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