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7L. Global “Of The Year' Awards:

O Network

O Health & Medical Network
O Client:

O Agency

O Design company

O Health Agency

O Independent Agency

O Music & Sound Company
O Pharma Agency

O Post-Production Company
O Production Company

O Radio & Audio Company

L. Regional ‘Of The Year' Awards:
O 67§ X|9%: OA|Of, =F/REUE, R, SS/0tZ2[7l, 50|, 0|
O Network
O Health & Medical Network
O Agency
O Design company
O Health Agency
O Independent Agency
O Music & Sound Company
O Pharma Agency
O Post-Production Company
O Production Company
O Radio & Audio Company
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At SE= WS FedEx, DHLI} 22 Door-to-Door Courier Service S 0/&8F 71
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COMMERCIAL VALUE', "CONTEST MATERIAL' "NOT FOR RESALE'S 37|8}3,
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FAE WIEA BIIZ 2

@ HE'Y 3 London International Awards
2 Bay Club Drive
Suite 3]
Bayside NY 11360
UNITED STATES
Telephone: +1 516 931 1050

7} EE209|: M8 LIASHRLHH: 02-2144-0741, baeseogbong@gmail.com
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® JPEG Image
O dli&E: Landscape Images: Approx. 2400 x 3000 pixels
Portrait Images: Approx. 3000 x 2400 pixels
300 dpi
O Equivalent to 203mm x 254mm (8 in x 10 in)
O Color Mode: CMYK or RGB
o mA7|: *C§ 6MB

@ Case Study
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® .MOV/.MP4
O BfjAtE:
- Standard Definition Source Material minimum: 720 x 480
- High Definition Source Material: 1920 x 1080
- Frame Rate: Original Frame Rate (23.98, 24, 25, 29.97, 50, 59.94, 60)

O Codec: H264 or Mpeg4, Best Quality
O Data Rate: Minimum 5,000kbps / Maximum 10,000kbps
O Sound: AAC 48KHz
O o3 7|: XL 1GB
O S20|E, AA|, HE S5 HICI20| EX] & A
O ZJAILL HHUETE LIfRlE EF52 Tt @2
® MP3
O Minimum of 64kbps (mono) up to a maximum of 196kbps
O IAHEN: MP3(stereo) with a compression ratio of 22:1
O md37|: L 3MB
® URL
O HARIRIE0| Case StudyE = & FH| AFS 2 + A= URLE HEY A
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@ Video case studies
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O MZE &4: MOV, MP4, JPEG I, &= M= 8l
Single Categories:
Apparel: A, SHEH OHMM2| g
Automotive: XISk} HE msh
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, HZ0| ZEstL|X| Q= 7[0|0|X|, OHIE AZEA
o =g

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing — Business-to-Business: A7} QMEl 8F = AW ZXOZ H

s

LfZ A2 Direct Marketing - Business-to-Business Print competition® 2 & & 3|0f

st
Direct Marketing — Consumer: 27} QA= 8F E=

Direct Marketing - Consumer Print competition@ 2 ZZ|0f &t
Ecommerce
Educational Institutions: u<7|2
Electronic Equipment: TV, RHIYZ ZHZE, FtH2t, HY 2 =&
Entertainment: 3¢%, SE¢, BHE2h st g5 =203 23

AmX msh
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Foods: ZHAE, dE4E

~

Health Care Services: 82, 22|

Home Furnishings/Appliances: 7

7OLEE FHE =& 20182 ZSEX| B

o

Y, y2e =3

tgolLt §&& 7t 28 =&

o
Household Products: MA|, HQE, AXMK|, HIMP =Zs

Media Promotion: &X|, A2, Radio/TVEtE

NGO: X9, =7}, 22Y F29
Personal Items/Gift Items: EHHY,

Pet Products
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Public Service/Social Welfare: AFMEHY|, M&, wS 7|2 O|HEHY Z=st

Recreational: CDs, DVDs, Zttzb, A, S=kf, J EAF| =&

Retail: 2 AET, T, HSH,

Tagline/Endline Ef2}QI/QHERIQI AHO| RE HIME/NEFE HFL

2 AMEED EYME ZXNLEY 2EXH2

M2UTol0|Lt 12X 8E2
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BILLBOARD £ 32

O =3t 2o e oid =

=]
O MZz &4: MOV, MP4, JPEG Ite, d= HZE 8

O ZHmQlss4: s w2l
Single Categories: ZZZXIG 1%t
Apparel: A2, SHEH OHM| A2
Art Direction
Automotive: XISk} EE msh
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic

Business-to-Business
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Confections/Snacks

Corporate Image: Self-Promotion, MZ0| E&E|X| = 7|¥0|O|X|, 0]

rE
[m
[>
r
x

o =g
Cosmetics/Toiletries/Pharmaceuticals
Ecommerce

Educational Institutions: W& 7|2

r

Electronic Equipment: TV, 2 HIUZE, HFH, 7tHzt, AY 2 =%

Entertainment: ZOIY, SS9, 427, ¥l ws T2I 23
x gt

Foods: ZZAE, HSAIE, ROIEE, FME =g ~0H2 =&KX A

Health Care Services: H2l, S2|4, ¥=Z & =g

Home Furnishings/Appliances: 7H°40|L} H & 77, AH| =23

o
Household Products: M|X|, HQIE, ANKX|, M =5t

@]

Innovative Use of Billboard Must be entered as a Video
Media Promotion: ZX|, A2, Radio/TVEt&= m=Th
NGO: A9, =7+, 22Y 22| H|HZ|L} XAASAA AFL22 FYE HFER 7|F
Personal Items/Gift Items: EfH, MZ2tA, A|AH, EM =gt

Pet Products: Oj 742 E

Public Service/Social Welfare: A}AMCHY|, Mgt wS7|2 O|HEHY =Tt
Recreational: CDs, DVDs, &z, A Y, ==X, Y EAZ| =&

(==}
Retail: 2AEE, Tty MSa, WEHE/Ex, AUR/IIEFFL, O
2 7

ase Study

2
YIAWQIO|LL LIS 822 ALZ

= 1 O I:!/
Tone of Voice: @0{Lt 70| HFLIAO[H0| A0 HFO|Lt HIMEE 2{Tt FO0|5t1
HMAESH H0|AQ e HAMCO| FY|EtnE EHS 4 QI OHoF HEEE xlpgt
10 RECHH, glg 5719 of7[ste AHRAX| & £ U

.

Travel: &t2Al, S, Q2N mst
Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7tAS|AL, DHIAES|AL ™7|3|AL, MotHSE 2ot
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Podcast

O

Campaign Categories: Z =2 2~6 %t

Art Direction Campaign Reality/Unscripted/Alternative TV Show

Business-to-Business Campaign Scripted Feature Film
Scripted Short Film
Scripted TV Movie
Scripted TV Show

Social Awareness & A{H|AL} XM s mZEt

Consumer Campaign

Public Service/Social Welfare Campaign
Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign Sponsored Commercial

Taped or Live Event

Ho B N L
BRANDED ENTERTAINMENT £& Virtual Reality : SEXHS #MS M®sl1 0|820| ZHSI= AT e MA AR
O Branded Entertainment= Q20| HIELS =11 EMC O & FEFE ESIHL EXSH ABS HO=L 7 0|A AFLCE HEE A.
=

7| ¢t H|Z2. Branded Entertainment= EHMEO| Zx&tM, ZX|AYO|L} O E BEZ
% = ' HEel =ud IMSOILE oiAE = Series/Campaign Categories:
OIE|Lt E2tof, Al2[=L BHE)E

= =

Hx S AHEX(C|EIZ0L} S5IQ, N
oAl 2= (230l 5839, Multi-Channel  Storytelling: AE2|E Of7|5t1 film, experiential, digital, social
o
=

& 0|79 Z=E BmL AHXIE S [ ZSLET} HSIS oA = ZHOol
= el FE ZEHE AH[XEAH 2E \SotE7 42 ¢4 st= AY games, print S1p 22 Chst SEfO| O|C|ojof = A|# 0|of7|0| Zo|= CTisHL}
Amazon E0| EBHE
Netfix, Tulu, Amazon SOI F28, Jte 7. of Felmals 1) DlCio{etg A8 0| Ot MEe Diciof Ei
F)\l ol AlZ = de
o & E5 MOV, MP4, MPS B2, 2 TIE 98 siLtol jol HEXE 9I¢t 52 oj2| FUSS ABE 5 Aol
- oiEe XEO| SAA s URLE HMEY + S, B AAFRS0| Hojx AF

Online Series
Reality/Unscripted/Alternative Series
Scripted Series

DESIGN £ &
O HNE Y4 MOV, MP4, JPEG, A&
O Case StudiesZ HZ= 7|12
- Branded Content

Single Categories

il

x
o

%
02
Ot
ki
o
oo

N
k=)
oM
oo
ot
rr
Pl
=)
m!
rlo
>
=

Augmented Reality: %%XFE L
AR ¥ g HOojFE= A 0|A AHLZE HET A.

Branded IP

Documentary Feature File - Experiential Marketing

Documentary Short Film - Innovative Use of Design

- Product Development

O MOVL} MP4Z HZE 74| D2

Documentary TV Program

Entertainment Audio: 22, 2IC|Q, QLC|Q, AIRE

Experiential/Live Events - Digital Installations

Games - Installations/Displays

Music Videos - Motion Graphics — Animation

Online Episode/Special - Motion Graphics — Typograph
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Single Categories: ZEZ % 12E
Annual Reports
Art Direction
Brand Identity - Local, Regional, Global Z%}
Branded Content: 8lL}Q| 2 EZ QHEO|Xl @2|X|Y AHHEHX. O|He 28

—
= —
HEFO| Ottl AH|XFSO| 20{5t0] O HAIXIE

2
>

na o opm

Of

ol BnYAE 0|8

o =

i

2

=0 A
Brochures/Catalogues - Business-to-Business
Brochures/Catalogues - Consumer
Calendars
Client Promotion: Client7} Tl&dist =232 M
Corporate Identity: H%, RN, JAF A4 &
Data Visualization
Digital Installations
Direct Marketing — Business-to-Business: A7t QM 8§ L= A% &
LfZEl Z42 Direct Marketing - Business-to-Business Print competition® £ &&
H

Direct Marketing — Consumer: A7} QME 8F L= A9 ZFOZ

LU
my Tl
mH
OF
°

Direct Marketing - Consumer Print competition2
Editorial Design: & X|EX|, MEKX| Z3}
Experiential Design AH|XF X0 Qs EME0 CHS 2 -EHO QAZ MOFT|

Flof notE MF, S, AMH|L, OJHIE, 2hd CIXtel
Innovative Use of Design Video Case Study2 =&

Installations/Displays — Permanent: HH#HEE ZTHE Q8] 55 HASO|L} ARA

=
a 20| 2F ZZto|Lt 2hy, oM HAE i Design

oln

Logos

Motion Graphics - Animation

Motion Graphics - Typography

Naming A4H0[1 7|0 S = UA=F MZ2 HSO[Lp EMES[ ZX[MFt
WM LEY 4+ U2 M2 =

Non-Profit

Point-of-Sale: HZO0|L} MHAZ X Z2@MsiiLt Tojsiy| 9fs) Azojgoz
AHEEl Displays. ZEAEL} QMANE ZESHE|X| AS

HELL HEF OIES TS
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Campaign Categories: =ZZ2t% 2~6 %t

Posters

Product Design Products: A|ZH0]| 0|0| EA|El HE C|XtQ

Product Development Products: ZTZE EFQO[Lt OFX] A|Z0| ZAIZIX|] %2 HE

At

Retail Space: pop-up 2EO{L} 7tA =L St Z2 20 S22 fI KAt

Self-Promotion: Z=ZAl AHA| Z22M

Signage: AQI0f|O[X|

Spatial Design : 3382, HA B 38, &
u}

Sustainable Design: X|Z0| 40

Tagline/Endline Ef2}QI/HER}QI 7ol RE Hall Xo
2 AM8ELD EME ZXMGY 2EHo=Z AL o E0|Lt o 2. O|A=2
J2dh 2oL OEY 8E2 AEHE,

Tone of Voice: 20{L} 710f FHFL|#H O oL s
HEQ 20|20 JfE. EMEQS] gY[2tn: BY 4 QUCh QHoF BAMEZ XFat
1o FEOE, G2 &7k of7[ots AUX & = U

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

e

Art Direction Campaign

Brochures/Catalogues — Business-to-Business Campaign
Brochures/Catalogues — Consumer Campaign

Direct Marketing — Business-to-Business Campaign: Z2 248 &
Direct Marketing — Consumer Campaign: Z22MN& A&
Motion Graphics — Animation Campaign

Motion Graphics — Typography Campaign

Poster Campaign

Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign
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ME w5

D ORI ME YRS HEO B

@ oLt olyo| FEn20| EES B SB JlET2A0 GRME YES B0 3
® SBNS BOPILF YA ¥ A RE FEHS 250 20| BHS Y A

SAZE 255 HHE 289 4% LIAME 0| Qs x| =33 Cishx|T,
EE’“OI TYEAL BHE B2 LIAE HiY HMYo| Bl EFAE 552 HHHO
e =ZYo|Lt 25 5o ZE HIES FHMHOF & &F tid2 258 I 28z A

DIGITAL & &
O Z£ZH4k: Digital Apps, Digital Adverts, Banners, Games, Mobile, Social Media, AR,
VR, Wearables, Websites

O HMZE 24 URLYL 3 - 5 JPEGs, &= ME 82

O JPEGs= E£EX0| 2EZ|AE0 MEEH AMESH= A2, MMM AMEEX| 25

Single Categories : = EZ2AE 1&2E
Animation/Motion Graphics: OfL||O
Apparel: At SHEH  QHMAZ| EFt
Apps

Art Direction

8, 223

o

, 2

rx

ey

JH

=3

Augmented Reality S 434
Automotive: AFSAHEE ZSH
Banking/Financial/Insurance
Banners

Beverages - Alcoholic
Beverages - Non-Alcoholic
Branded Content
Business-to-Business
Confections/Snacks

Copywriting
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Corporate Tmage: M&F0| ZgtE|X| @b= 7|0|O/X|, O|HIE AEMY Z

Cosmetics/Toiletries/Pharmaceuticals

E-Commerce: 22191 FOIE & 4= Q= "Click to Purchase"

Educational Institutions W< 7|2t

Electronic Equipment: TV, BHYZE HIE, 7}
d

Entertainment: 3%, =%, =4, Gspat @ =27

Aix E‘oéll-
Foods: ZZAE, WaAE, ROIEE, FHE Zg. ANE2 ZaE|X| Y2
Games

Health Care Services: #H&l, 22|4, ¥=22l =t

Home Furnishings/Appliances: 7FY0|L} MLl 717, 4 - Y Ad| =3t

Household Products: M|, HQIE, AFX|, @Y

Mlustration

Image Design: OFEQ|3, O|O|X| ¥, ARl & =gt

Innovative Use of Digital

Media Promotion: &X|, A2, Radio/TVEtEZ S

Microsites

Mobile Advertising

Music/Sound Design: &<, B E LOtE L%, sonic branding Z 3}

Naming H&HO0[1 7|0 HS
g UE + YUES M2

A

Personal Items/Gift Items: ErHJ,

(R
mp
il
1>
>
>
b
x
e
oot

Pet Products
Public Service/Social Welfare: AFMEHY|, M, wS 7|8, O|HEHY =st
Recreational: CDs, DVDs, &ttZt, A, ==X, JEAF| =S

Retail: 2|AEZ, T2, M, HHY/HL, 2LR/IIAFIA

Self-Promotion: Z=ZA} A Z22M

2

0%

AR Z

Togine/Endiine EfI2fRAEAEL FHel BE SHUE/NE ARLAOIMO KK
2 ABED HAUE mAMUO BBHOR ALREE ¥ FO|L 3 B oL
MEnmololL (12X 8ER Af%%',

Tone of Voice: 20L} 70| HELIH0|H0| o HEO|L} HHEE 3 S0|3in
HESH 20|20 JY. HEEo| Sy|ainE EHE 4 UCh G} mAES K
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mjo

Typography

Ul - User Interface & Navigation The user's interactive journey
Use of Data

Use of Social Media

Utilities: 7}AZ|AL, BHUAZES|AL M7 |3 AF, MopH
UX — User Experience : HSHO|AHLI ZHEHQl ¢
Viral

Virtual Reality

Visual Design

Weird Wonderful Work

Entry Requirements:

O 2E URL2 20194 128 31U7X| ZM5)E|0{0F &t

@ HAHE URLOl= HAMRIRESE0IA 2O0IF0Xt 3t= 2= Q452 28 A HEHO[X|
ols dAES HE0 oot 74, B9, 2% S5 ZAMZE A

® 7}s8lH live URLE K=& A

@ EQoHH ALEAIOIEN WAYER eH HES A

© (URL 2, AFBXI0IE 3 AYE SO| HX| §oh 2F5E 2 + Qo

2ot HALE OfX| R 0] B EF=E HHEX 3

Health & Wellness 5 &

O 7{QIed, X7IRIEt Adels W |/X|, EXIE e AHXE AL HBOILt MHAE
et Holth HEZ2S HARRIRE0l HIrE 7|0z SO OfO|C|oef H|ZX| Q!
OTCHIZ(QAPNESI0|= iRl 9[%E, ME/7|FLt HEO0| =&td), ¢ MH[~(H

=

4 =2Ho|Lt A[d ZEhE FTAIZIE HRUAOIMEI AR W], MH|A, S, A

% YR, TR XY A2 £5 BE UY S VE Iy ARPHol=
2 Jt5. Mool ARe RSOl YA O BEY & g
O LIAE Fosth & Welles YAl SN SBRS 82 & AU B2 Y. BEN

=Ps|
2 HZ= CHRIX|H, 5122 22 =4%0]| otaff FALO|IEo| nX|E.
O =Z: 2E D000 =ZE 4= A2, Ambient, Billboard, Branded Entertainment,

Design, Digital, Innovation, Non-Traditional, Package Design, Poster, Print,

2019 AHIFA SZQZ 2o HjAE LIASHRO|E 02-2144-0741 17139

Radio & Audio, TV/Cinema/Online Film, Verbal Identity
O Mz YAl MOV, MP4, JPEG, MP3, URL, A&
Moving components& MOVLt MP4 L= &&

Single Categories : = &G 12E

Animal Health

Corporate Communication

Devices and Diagnostics: ZIGH O|d, O|2X X8 FXHO=2 At2E|= EHT X|&H

X, YSEL Ol HHE MHEF =T

Education and Services

Environmental Health

Fitness: 7§Ql E&|0|4, M2, ASMEH =&

Health Institutions/Insurance: 2|5, HEl, Q|2fatxH Ll

i

Er-ly
Homeopathic and Natural Remedies: 2fXX| =
o7F 3, =3HUXIN, X, =4 HED g8 =3
Innovation SAIZEQl 7|=0[L} OFO|C|O] ALE. T
Naming GIAIE0|T 7|00 WS 4 AEZ A
SAS LtEt 4 YEE M2E SUCSU HE OS2 WS
OTC - Over-the-Counter: XM 0| Q= Qko|L} ¢1 ZTh
Podcast
Social Responsibility/Awareness: 2 3&& Z&
Tagline/Endline EfI2FRl/HERLQI Ho| BE HHME/NEF HRLUAOMO X&5H
2 AISED BHC EXMJ0 Z8XOR AZEHE 3 ZolL 3 2F. o[
AIWTQl0|L CH2Y 852 AR,
Tone of Voice: 20{Lt 70| HBLIHO|M0| /0 X|ZO|L} SHES 93t =
HEe olao Y. HAUCO| WBnE EHY 4 Uk O BUSS H7a
o HEC0H, GAS Lot oj7(ste AKX ¥ & U

Use of Social Media

Campaign Categories: EE%IE 2~6 & &

Campaign
Multi-platform : StLte| ZE| x{& OfO|C[0f. O] ZiH| 2| EFX2 AHFUAHOIMS
s 2 27 olyel ME/EHFS Zn AOOF
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O 7HelRld, RIHRIE, HEels A
flet Foig AEFS MBS0l e ovll=
OTCH I E(CIANAMEL Q0= T = 2lofE, ME/7I7 Lt Y
4 E0|Lt Ald ZehE FTAZ|= AHrUA 08 AZEE W], AMH|A, =i,

7|8 FHFUAOIM

=XE fIgt 2HXE AY MBOILE AH|A
Oft oto|c|ofet Hz=X[<f
=

Of =etd) A AfH|(

J

B

A
EE 7ts. MYl Xt #ES0] MAFE U BtEE
O Craft 2822 Craft T2 MAIR[RS0| Eot
O 7IHn2[50| Aol AcH s 2EQ EF2+& M0l 8l

O 342 HIEZ CIRXH, 5 B2 4300 St BAOIEN 1X|E.
A

bl

al
At
=

O =E: 2E D0|ICIooAM =ZT 4= U2, Ambient, Billboard, Branded Entertainment,

Design, Digital, Innovation, Non-Traditional, Package Design, Poster, Print,

Radio & Audio, TV/Cinema/Online Film, Verbal Identity
O HZE YAl MOV, MP4, JPEG, MP3, URL, & &
Moving components&= MOVLt MP4 L2 £F

Single Categories : = EZ A& 1%t

o

Animation

Art Direction
Cinematography
Copywriting
Direction

Editing
[lustration

Music & Sound Design
Photography
Production Design
Typography
Visual Effects

Campaign Categories: ZZ2Z 2~6 %

O

Animation Campaign

Art Direction Campaign

2019 HCEIH AN E2E2E2Z 29|: Hi{AE LIATHSCHE 02-2144-0741 19/39

Cinematography Campaign
Copywriting Campaign

Direction Campaign

Editing Campaign

Mlustration Campaign

Music & Sound Design Campaign
Photography Campaign
Production Design Campaign
Typography Campaign

Visual Effects Campaign

INTEGRATION £ &
O Integration2 LCtE OiHE
AZIE SEAIZ|L 510

MEOlE S2glol

[t

02 Ho
00t

|5t Ofo|C|of7} OfLIZt FKE AM3IL Aol wgo=

o
2 & 7+ A= OO|L|olE 2 dtitel x{'Eol= HE|

O HMZE YA Case StudyE MOVLI MP4Z2 YZE. 170AEC 1710 Mt HE, M=

HE els
Single Categories
Business- to-Business
Business- to-Consumer

Public Service/Social Awareness

Music & Sound 5 &

O Mz &4: MOVLE MP4: 2= Xz 8le

-

o
Audio Branding =E&£5t1 A

HXE 2ojF= EH

Of A= AREL 2S4S A8l EzES] &H|Qt

Experiential Use of Music & Sound: 2}0|E2 O|HIE, X|&HQl Me, gE2, Ok}
Ut WA 58 E SOAOLp ARE CIXQI0| 5Y HUCSES 93t Myl £
718 =d3t7] flsh LSO A Aol AECIGES 2O otxLt X Y
o A "EfR EEY + AUAS. A0lx AHCOE EEY = UH MSE/ojMof
g sFat S SolLt AtRE CIRRQIOf 25 ApMT ME HdBME HEY +

20/39



U
Music Adaptation — Instrumental: 7|=0 U= 52 MZ2 &Y

S LRBHoF . M2 J[ES EMOIL AFE o2 9|0

OE|2AEQ} @2|X|E i MSFE HMEsHoF &

Music Adaptation - Song: 7FAZL Qe 7|ZE0] Us =
S MBI YXBIO} & ZAME J|EQ EO|L} A
X2 OtE[AECQl 22|X|E Lif =S MESHOF &

Music Original — Score: 7FAMZL @IALE Q| Q& S22 M=ot YE 32|04 0|E|
25t BS0IX A0{0F gt 7|ES| EMOIL} A5 FY

Music Original — Song: 7tAM7F Qe S22 XMEst RED

N Qlojof 3. 7|Zo| E0|LL A 24 O|0jsHR| %S,

= s
Sound Design: HEXl o|0jojAlE So0| OLLIXIZH ALREO| Butet HAUME &
017 9ok ARE, ALRE X3, AFRE BT} 52 0|88 AREE oeHoE A

8ot A. 0|42 1Al 2o 2 20| OfL|Ct.
Sound Editing: SA|&2, B1tS, AFRE 7Ifo| AMRO|Lt XEH2 B3| E9| AE
ZEHE =25 F7| s ME2 MAE o
Use of Licensed Music: “Music Adaptations”oﬂkl AI'%EIE M=22 oHA| 21,
S F22E 7|E Y29 LREE A8 4% 0| 8% & 22[X

2 =S BEA| HMEsHoF

II'I
i)
='E
i
Pl

A
bjo
10
N
e}
H e

0%

Music Video £ &
O NZE YAl MOVLE MP4: A2 HZ 9
O Music Videos= BHEO|L} SA|El Zi0t 2| SUSH @p|X|Y ZoHo 2 &S A

Single Categories : ZE2%}

on
-
bal

Animation

Best Music Video
Choreography
Cinematography
Direction

Editing

Visual Effects
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Non-Traditional 52
O Mz YA: MOV, MP4, M2
O 525 o 178t 922 4 A2
Single Categories : S A& 1&2E
Apparel: A, SHEHE MM EF
Automotive: XI5k} EE msh
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Branded Content
Business-to-Business
Confections/Snacks
Corporate Image: Self-Promotion, A[E0| ZETE|X| Q= 7|0|0|X|, O|HIE AZEA
o =3
Cosmetics/Toiletries/Pharmaceuticals
Direct Marketing
Ecommerce 7+=, O|H||O|, YALC|O}, OFOIE S

Educational Institutions & 7|2

Electronic Equipment: TV, 2HIY Z, AFH, 702, A 2& =3

Entertainment: S¢%, =&, 2=a, dotat, &S Z203, 54, FALAE
AKX IS

Experiential

Foods: ZYMF, dS4E FOIEE RHE =8 2012 ZEEX| &S
Guerrilla Marketing

Health Care Services: #H&l, 22|4, ¥=2l =st
Home Furnishings/Appliances: 7}°40|L} H & 77, AH| Z3
Household Products: M|X|, IQIE, AXK|, tHI™ L =t
Interactive Installations

Live Events - Beyond Advertising: Best Use of Event X%t
Media Promotion: ZHX|, A2, Radio/TVEtE&= et

NGO: X|®, 27}, 22Y F=o| HQge|Lt FYLAR 1802 THE HEHE 7|7
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Personal Items/Gift Items: EHHl, MZ2a}A, A|Z, BAM ISt
Pet Products

Public Service/Social Welfare: XFMEHY|, HEt, mL7|2 O|HEHY ZEst
Recreational: CDs, DVDs, 2, # @, BEAf, HEA7| Z3t

Retail: HAES, ZSIH, S, JHHA/HA, S|LO/IATS A
Travel: t2Al, S8, Q2 mst

[==)
Utilities: 7tAZ|A}, RHILED|AL, M7|3|Af, MeHTSE &

2

AL et

’

0%

O Hz &4

o 2
O Mz 4552 U=l B8

z

0
o
T
—
g
eyl
)

Single Categories : EZXE 1452

Apparel: 2, AL XQ0], SHERE MM AZ| Z

Art Direction

Automotive Products

Beers

Beverages Non-Alcoholic: I, X}. EIMZ R, FTA M S
Computer Software/Electronics: A @ A|AH”], CDEZ2|0|0f =3t
Confectionery/Snacks

Cosmetics: 0|8 EXX|, &=2EZ2|NE, & =T

Dairy Products: 2§, O 2E, Oto|A3 2! xEt

Entertainment/Music: DVD, CD, 3ZE Z&
Foods: ZRAIE, YSAIE, QOI8E, et
Gift Items

Graphic Design
Household Products: M|X|, HQIE, ANKX|, ™ =t
Liquors: 37 F2t 2|70

Naming H&X0[1 7|0

=2
=
S LEE > UARF MEZ2

t

o-
=l

4+ EE MEe HEO|L sHso| mAN
BRI

HEL

21

o e o
= 0E2 o

ajn

Pet Products
Pharmaceuticals: 2%, A{gtok st

Promotional Packaging: &-&t MFUA IHEZ OLO|H =

0%
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Recreation Equipment/Games: 7tH|2f, AZX FH|, 2E A =3t

Retailer Packaging: A0|7F 2fH/EMES T2 MSL7| Q3 B & XE

Special Editions

Structural Packaging: AH|X|E CHZHHASE
design. MAL= &AM, £Z=, T7|X| AM S
2 O|R0{H. m7|X| CIXI2I2 HES E=E
= Helstel ZHo| 2ot in{f% MNEHE
4

gol 2+=7122 2

N

Qs F/EZT structural packaging

HEHHel 32[00lE|lE ERHEE 7=
(e}

NloioF g @O orLf2t Fojet |
Of 3tH, m7|X|= MB/2HE

$0
<

Sustainable Packaging X1|%9_ sld g2 128l EYs| MEE oi7|d

Tagline/Endline Ej12}QI/HEZIQI Ho| RE EME/HE HFL|FAHOMY XEXHO
2 MEED EUME ZXMLO Moz MERE o =0l o 2% oA

o
="
=

2
d=Hm oLt thEN 82 MEE,
Tobacco Products
Toiletries: &f %, X[, WK, U=SF/EHE MEF =2
Tone of Voice: 20fL} 70 FHF LA O[O AN
HEoh B0[Ao i HIES V|2t nE HAY
i RECHH, A2 F7et of7|5hs AYUX & =+ U
Use of Copywriting
Use of Illustration
Use of Photography
Use of Typography
Wines: QFQl, AFm|Ql =t
Product Line Categories: %|4 2 Q404
Art Direction Product Line
Graphic Design Product Line
Product Line
Use of Copywriting Product Line
Use of Illustration Product Line
Use of Photography Product Line
Use of Typography Product Line

Entry Requirements:

@ oA m{7|X] ¥E 17 HE. Product LineC 2 ZFY 42, 0| 20N HEE= S

7
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LHE=S T oi7|X| 220
St Ol FHH|n2(o EF

EEMES 0L BRI 2 A

O
=z
o

Ll

oY

Ho

=

o

o

o

30

rir

[

fim]

Hu

=

T

o=
4% £ 7HH 2ot G2z Y22 2LUof o
of g0 oA =22 A

7

=2 8% A 2
c

a
¥
o
1
rlo
ofr
4m

Pharmaceuticals 5 &
O g SH A= MAMANN SETH HE2 WARIRE0| LorRLt EZE2
Hloy/ZAZ T S20|QES MHIARE WA O] MEJ}, &, Et2 QUIAANK| &
ShEIC Medical 222

=
ot Tlths, AZ WS MH|A, AR|X MA/QIX|, s=ol8ko] AXl HFL|HO0|M0| =gt
3

- — (==
. 20| HEZHE fIe HI2IotE B otL2t 7Y HFLIAOIM, QAL FAH O
MEAES flet MEHY ME[AE EHESP| 9ot ARLAONE ZatE

S|
O HMerttgo| At HES0| dA &=
O LIA= Health & Wellness MALO]| B2Xglot 2EX2 &2 = U= #Holg 71 £8%
2 HIZ2Z CHERIXH, 52k 22 =420 ot ZAIEo| 1X|E.
O =Z: 2E 0|C|ojoM =Zg 4= 92, Ambient, Billboard, Branded Entertainment,
Design, Digital, Innovation, Non-Traditional, Package Design, Poster, Print,
Radio & Audio, TV/Cinema/Online Film, Verbal Identity
O Charity and/or Pro-bono 7tH|12| EEAEX Grand LIAE 22 = US
O HMZE ¥4l MOV, MP4, JPEG, MP3, URL, A&
Moving components= MOVL} MP4 IiQl2 =&
Regulated Branded Pharma Categories: E2iC 7 Q= O|QFZOQ|L} O|FE K| K}

ol
=P A2L =YY (Veeva, JRC, Zinc, YR/YAHOM FEot= Hlzzot =)0 2|3

Business-to-Business
Corporate Communication
Devices and Diagnostics: ZIEH O|&, 92X X|g2 EXHOZ AEL|l&= £33 XA

[ 7
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A, dEHEL o|et HHE HE ZT
Education and Services
Innovation 7|&©| Aol ALZO| Aol ofo|Cjof. MEXOl D HEfe} 2

OFAl
[l

J

Naming A4&0|1 7|0 HE2 ¢+ JUAZE MER HSO|Lt EWES ZX|MFL
S LIEPE 4 AEE 22 HUSL I 0122 BE
Pharmaceuticals and Vaccines

Physicians and Healthcare Providers — Professional Services

S
2 A8ED EUME EXMLH 2SR AMEEE o FO|L o =¥ 0|A2

N2UmololL (12X 822 AZE

= 1 O o O

Tone of Voice: 20{L} 70f I L|H0|M0| 0f HZO|Lt HAHSE 3t So[}n
HEsl HO0|A0| JjY. BAMCO| HY|ANE EHE 4 QL) O BACES KTe}

=
I R2ECHH, G2 57 07|35t AKX & = AS
Use of Social Media

Veterinary =92|A}

Regulated Unbranded Pharma Categories: X|2f2|ALOjA] A AHE

Ble ME. o ME2 F=2 oSttt 2AEel ZEo gt AMS 227 2l
YAECE O 2E HAl ofst e YHAZEOILE MLR2| S0 %2 ZF0[0{0f

Business-to-Business

Corporate Communication

Devices and Diagnostics: ZIGH O, O|2H X8 FHO=2 At2E= EHT XA
X, dEZEL Ot TAHE HE =T

Education and Services

Innovation 7|29] SAIZQl ALGO| SAIKQl Ofo|C|of. MEXQI 1 HElet Ct2
o4

Naming Q4X0|D 7|90 42 + Y== M22 XBO|Lt M=ol ZXNYT
WS LHEPE 4 A=E 22 =

Pharmaceuticals and Vaccines

Physicians and Healthcare Providers — Professional Services

Tagline/Endline Ef2}QI/HERIQI 7ol RE EHUME/ME HFLIAHOMY X|HHO

— =
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o
Jd=HLQAOILt CHEH =2 ALE

Tone of Voice: ZO{Lt 710 HFL[AH O[O A

RBO|Lt BUEE 9B Solstn
M HO|A0| . BUCO| YIlBtuE EHE 4+ YCt Do HASES e
T RECE, P LTt of7jste HAX Y & U

Use of Social Media

Veterinary =9|A}

Charity and/or Pro-bono Categories ¥Z|S 70| OfL sl 2

E. 0| 7ZtH 12| E2%EE2 FE YAOIL HMAZAL S 22 29| HII7|15, LK
BET} 22 2D AEQ
Fundraising

Social Responsibility/Awareness

Campaign Categories: ZE2tE 2~6 A&
Campaign

Multi-platform : SfLte| HE| X{E OFO|C|0f. O] FtH|12] EFA2 ARUAHOIHS
of

[oh x4 27} ool x{iE/ZH

5 HZS zv3 o)

AO=2 X

—Ho

Pharmaceuticals - Craft 53

O A% SHED UAs MU =&t HE2 dARIRS0 Zor=tt. EF5H2

Hef/HLaE S20|AUERL MHIARE AAFAO HEZL 2L ERl QL|QANX]|
SHEICE Medical 222 U4, MUK EL MHAEBEE 20t gle A =7, 7|7
QF Fltks, A nsnt MH|A, Atz[d MQ/QIX|, =ol&to| ZAXl HFL|A0|MH0] =5t
2. A 0| MEIIE et HIQIfE Tt OfL2} 7| HFLIAOIM, QAL RAH 0]
NEXES 23t HEXQ MH|AE TESHY| 2ot AHFUAOME EEHE
Foptelol Rl FAS0l MAY HE 4 24

O Craft Z22%t2 Craft M &2 gw

O 7t n2|S0] Aedol A
O 2342 HIEZ LR, 1%*% w2 IO oo HAOIEN nX|E.
A

O == 2E 0CjooM =ET £ U2, Ambient, Billboard, Branded Entertainment,

r_'E!
ofn
ne
rx
12
A
10
M
HH
ot
>
rir
>
e
o
£
0jo

Design, Digital, Innovation, Non-Traditional, Package Design, Poster, Print,
Radio & Audio, TV/Cinema/Online Film, Verbal Identity

O HZE YAl: MOV, MP4, JPEG, MP3, URL, A2
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Moving components&= MOVL} MP4 It Z =&

K

Single Categories : = EZ A& 1%t
Animation
Art Direction
Cinematography
Copywriting
Direction
Editing
Mlustration
Music & Sound Design
Photography
Production Design
Typography
Visual Effects

Campaign Categories: ZZ2Z 2~6 %t

O

Animation Campaign

Art Direction Campaign
Cinematography Campaign
Copywriting Campaign
Direction Campaign

Editing Campaign
Mlustration Campaign

Music & Sound Design Campaign
Photography Campaign
Production Design Campaign
Typography Campaign
Visual Effects Campaign

Podcast 5 &

O HFELL ZHYY|7] SOM AHUOM CIREES + s CX|E QLR =

oz A2[=E0|H MEXAH As2= f% s
te=

Podcast= HME, D|Af, AH|A0| O EO[Lt EHE

2019 AHIHA SZQZ 2o HjAE LIASHRO|E 02-2144-0741
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2% 4+ U

O Mz YAl MOV/MP4, MP3, Case Study. 2%l Podcaste ®£0| = URL HES
HE O|A2 HARIREO AEZE HMHE HZCtn QFd HR0|T A8E AY, H2
Nz ols

Single Categories: Z=Z%I& 1%E
Branded Podcast

Self-Promotion

Poster 2 &

O HME 4l JPEG, MOV, MP4, 45 NZE Sl=

(@) Static Posters: JPEG.

® Interactive/Digital Posters: MOVL} MP4AZ ZE.

(@ ZHH|Ql: AEYZR [ZMZE JPEG MOV, MPAZ YZE. AHol S22 DE Q4
£ ZZA|Z] Case StudyZ XE

Single Categories: ZZ % 1218

Apparel: A2, SHEB HN M|t

Art Direction

Automotive: AfSX} EE 1Lsh

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, HE0| ¢l= 7|0|0|X|, O|HE AZEMY =T

Cosmetics/Toiletries/Pharmaceuticals

Ecommerce 7=, O|H|0]|, /A C|O}, OfOHE &

Educational Institutions & 7|2t

Electronic Equipment: TV, BHIUZE ZHFH, 7tHzt, AY 2 =3

Entertainment: S¢%, S8, =3, ot @S Z208, 3, FAL ALY,

2019 AHIXA ZEQZ  2O: HIAE LIASHZO|E 02-2144-0741 29/39

Home Furnishings/Appliances: 7’g0|Lt HE 7+, AH| =3
Household Products: MA|, HQE, HAXMXK|, HSMFT e
Media Promotion: & X|, A2, Radio/TVEl&=Z m=Eh
Naming H&ZXO0|1 7|90 &2 = UAEE ME2 HFO0
SHME LIEtE = UAEE MER EUEH HEZ O0l&2
NGO: XY, =7}, 22Y 22| HHE|L} XAASAX AF22 FYE HIF
Personal Items/Gift Items: EfH, MZ2tA, AH, EA =t
Pet Products
Public Service/Social Welfare: AFMEHY|, ME, wS 7|2 O|HEHY =ZEt
Recreational: CDs, DVDs, &4zt A, =k, §EAF| =Zo
Retail: 2AEY, ToHH, NS, HHY/BL, 2LR/IIAFRA, O
Tagline/Endline Ef2}QI/QHERIQI AHO| RE HUME/XE HF LA
2 AEED EmE EZXMY0 2882
Y=UHQIOILL CHEH B2 ALEE,

Tone of Voice: ZO{L} 70 HFL A O[O AN HMIZFO|L} EHMES [t
[u]

E

-

MEeh Ho|Ao . B WY|BLT EHY 4 QUCh WO 2UCE
[e]]
AN

=L
I RECHH, SAe S Of7ste HQUX| & 3
Travel: &tSAL =8, FBM =3t

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7tAS|AL, DHILES|AL M7|3|Al, MotHSE st

O

Campaign Categories: =Z2%t% 2~6 %t
Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign
Public Service/Social Welfare Campaign
Use of Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign
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PRINT B2 &

O HMZE YAl JPEG, MOV, MP4, AME

O otzff 7tH 2|2 =2 &5
- Direct Marketing - Business-to-Business
- Direct Marketing - Consumer

Single Categories: ZZ & 128

Apparel: A SHEEH oA 2| LBt

Art Direction

Automotive: XfsAt EE ZsH

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, HZ0| E&tE|X| Q= 7[0|0|X|, O[HIE AZEA
o =g

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing — Business-to-Business QI SFL} AXYOZE QEAMHAE &
sf HLE Ao stet mEEFL2 CIXQIEEC| Direct Mail — Business-to-BusinessO|
EEE A

Direct Marketing — Consumer QIME SFL} AZFHOZ QEMHAE Sl 2T
20| stk TES2 CIXRAE 29| Direct Mail — Consumer0f] =%t A

Ecommerce 7+=, O|H|0]|, YAM|C|Of, OFOE &

Educational Institutions < 7|2t

Electronic Equipment: TV, 2HIYE, HFH, 7tHzt, AY 2 =%

Entertainment: 2¢%, T2, 2=, st g4 T2 0= 23 SXHAE|Y,
ARX Fo

Foods: ZHAFE, A54E, ROIEE FAE =8 201H2 =3E(X &3

Health Care Services: H2l, 2|4, ¥=Z & =g

Home Furnishings/Appliances: 7+7H0|Lt HAE 7t7, MH| =3

x

o
Household Products: A|X|, HQIE, ZAXKX|, e
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Media Promotion: &fX|, A2, Radio/TVEtESZ S

Naming SIZ0|T 7|90 42 + U=E M22 HBO|L} =co| ZXNYD
H

SHME LIEtE = UAEE MER EUMEH HZ 0l&82
NGO: |9, =7, 22Y F22| H[YE|Lt XSAX AECE FHE H]
Personal Items/Gift Items: EHH{, MZEtA, A|A, 24 Z3t
Pet Products
Public Service/Social Welfare: AFMELY|, A&, mS 7|2, O ALY =gt

Recreational: CDs, DVDs, &4zt A, SZkf, HEATF| =T
o

=
Retail: 22ET, &by, M2, HHEHT/BL, ALR/IIAFRE, OfHA =
7L
aT

Tagline/Endline Ef12tQI/HERIQI HO| RE E-ME/NE A
2 AFEDD BEIHE ZX|MYO o )

2
Y2ALQI0|LL CHEX 822 AFE

/| 1 O

—
M HO|A0| . BUCO| FIlNE EHT £ ULk Bop HAUC

=
1 HECHH, ghAe =391 0f7|ste ZHOIK| & S Qe

Travel: &3At, =, &M =3

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7tAS|AL, DHIAES|AL M7|3|AL, MotHsE st

Campaign Categories: = =25 2~6 %t

e

Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign

Public Service/Social Welfare Campaign
Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign
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Production & Post Production 532

O HZE 4 MOV, MP4

O #mQl 8% 2420l &ES MEME MOVLE MPAE YP2ES A

O Yoz WAE|AL ZA|Z(X| Ozt EE&2 Ao HUOL RS MM HE
A

Single Categories: =

ot
J
0
4
mH

Cel Animation: MEX OjL|H{O|M EE= £~o=2 2| OfL|HOo|M

CGI Animation

Cinematography

Direction

Editing

New Director: 62tE 0|3t0| XEZ LAESH MEL ZU4E

Performance/Casting: & N1AE =3

Production Design

Virtual Reality: EZX= 7S 2FstD 0|40 Zst= Aat 22 4H AR F
e BEoF= Ao|l&~ AHLZ HMEY A

Visual Effects

Campaign Categories: ZZ%ICt EEZXE4

2
Cel Animation Campaign: ME1} Z20F7t SU0f . MEXN OfL|HO|M Ee &

o= 1zl ofumo|

rk

CGI Animation Campaign: M|E1t &10F
Direction Campaign: X2, Z10F T2YH

[=]
New Director Body of Work Campaign: 62HE 0|2t9| XES ZHESH MZER LS

Radio & Audio £ &
O HMZE YAl MP3, MOV, MP4, A& HZE gl

- Innovative Use of Radio, Podcasts= 7}=53lH MOVL} MP42 HZE
O Z4hg &5
- ZtZt9| 75,*%% 22 MP3, MOV, MPAZ 23 7
- T E 2452 HOFE 179 Case Studyz YZESH A
O H|Fo

ro

mt rlo

=4

I~
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- Q0|2 HFEALL LEEX] 2

- QE|X|E SA/ARRE OHE &

- AF2 HIEO| o2 ZR At desiM mEg A
Single Categories: ZEZXE 128

Adapted Music

Apparel: A, SHEBE M2 E3t

Automotive: XI5k} EE msh
Banking/Financial/Insurance

Beverages: 22, M, Q1Ql, FA ESH

Conceived & Produced by Station

Confections/Snacks

Corporate Image: Self-Promotion, X[E0| ZETE|X| Q4= 7|0|0|X],

o

Cosmetics/Toiletries/Pharmaceuticals

Direction: A3 ZE X2|Q} OfC|0|0{o] MA|HOl AMHTE TCISHD

S
Yo =T, ALHY HiRol A7, HHY JES JISAALIZL

—

45 S0 Zgg

Ecommerce 7+2, O[H|0|, LALC[Of, OtOLE &

Educational Institutions WS 7|2

—

Electronic Equipment: TV, 2 HIUZE ZHFH, 7tHzt, AY 2 =%

Entertainment: 3%, =8, d=d, oty €S Z20H

ARX X

Foods: ZMAIZE WEAZ O0I2E QX E 3 ANME ZSE X

Health Care Services: H2l, S|4, ¥=& =g

Home Furnishings/Appliances: 7}70|L

o
Ho

o
N
H
x
=
i

ot

&
Household Products: MA|, HQE, ZAMK|, HIMF =g
Humour

Idents

Innovation Use of Radio & Audio: EtE
Media Promotion: &X|, A2, Radio/TVEtESZ S
Naming HAH0|10

SAZ LIEPE 4 A=E 22 BUSL XF 0152 UE

— [
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7190 g2 & UA=E M22 HEOILt BEHE

OJHIE AZN

o

Al Video Case Study HENZ HZE
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Original Music

Personal Items/Gift Items: EHl|, MZ2tA, AA, EA =T
Podcast (2018 AlA)

Public Service/Social Welfare: AFMEHY|, MY, w&7|2, O|HEH =3t
Recreational: CDs, DVDs, &z, A Y, ==X, JEAZ| =&
3

(=}
Retail: 2 AET, oY, M2 HEHY/Y2, AER/IIAFFL,

2

At

Scriptwriting Must include the actual script

Sound Design

Tagline/Endline Efj12}Ql/HEEIQl 7o BE EME/HE HFLHO|MO XEES
o

2 AMBEHD HAUS EXMYY 2EH d
NS QIOIL} CH2H 822 AMBE,

Tone of Voice: 20{Lt 70| HRBLIAO|M0| 20 AF0|Lt HHES 93 Sojstn
M 0|20 Y. BAUEO| WIatnE EHY 4+ Uck 9 HUCSE H7a
T RSO, QAS SRet of7jos UK ¥ 4+ YU

Travel: St-2A}, SH Q&
Use of Music

Utilities: 7FA3|Af, HHILEZ|AL, H7[8AL, TotHS 2 Zot

rx

=3

Campaign Categories: ZZ2Z 2~6 %t

O

Campaign

Public Service/Social Welfare Campaign

Social Influencers 5 &
O HMEL4: URL, MOV, MP4, 2= HZE 8l
O MArE M Digital assets 27%/H URLS XM=& A
Product / Service Categories
Automotive
Beauty ot E, MHEEF, 7HAEF Zgt
DIY fs2lLt 7|gk =3
Fashion & Accessories
Gaming & Technology
Healthcare

Leisure 2}0|E O|HIE, BIE 2, OIE ZE{g|, AZXZX 5 ET

=
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Lifestyle
Media
PSA: Atd, 8, n|7[3, AHXEHH, NGO & =gt

Travel 08, 2t&, wg =3t

Creative Technique Categories
Cinematography
Copywriting
Creative Direction
Direction
Editing
Graphic Design
Naming A&H0|2 7|0 H=
SiaS LIEtE = ARE MER2
Original Music - Lyrics
Original Music - Score
Production Design
Sound Design
Tagline/Endline Ef12}QI/H=2FQI 79
2 AM8ED EME ZXMEY 2EF
k=31

M2UHQIOIL CH2H =2 A

- 1 o

Tone of Voice: E0{Lt 710 HFLIH 0|0 QA0 HMZFO|L} =24

M HO|AS Y. HUCO| FI|ANE EHE 4 YLt O

=
1 B20E, gAe L7 of7jshe K ¢ 4+ UL

Visual Effects

Innovative Use of Social

Live Stream

Social Media Page HEEL} 7018 E0ojF=&= MEHNOQl O|C|of

Social Media EZHEL} 7012 HOF7| ¢t A= 44 0O/C¢

Unboxing

Use of Facebook

Use of Instagram

Use of Snapchat
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Use of Twitter
Use of YouTube
Vlog

O The NEWE EHEQN ZULHFHAI| MEE A2 St &1 Of0|C|0je] M2
Q. MZ 2= 0| 7|=(AR/VR/tech/data), Ell(actions/brand experiences)
MEZ=2 HEje| Ofo|C|ofLt S5 Ql(influencer, native)Z T The NEW= MEZ

I EM7E Y| g WIHA| BiSHE T E2[FA|OIC.
O MELA: MOV, MP4, 2= XNz 8l
C

Al:
O ZZY ot g=eg - AZ

Single Categories

b7 o2k
)

ok rr

Augmented Reality: CIX|E Z™2 2t0|E AH O[0|X|(ZtH2tLt 2 He= ARE)
e CG o|b[X|(2H{g|o|Lt ZtH2t 7|s& Ol&%t =% 1t Z0)= H8Ho|1 7
&5t A2(0|0[E|Z3F HEAO|C O|H2 ZE DHAM(ZHFYEXK], AFH =L 2t
Ol &g 3)0M A8 = UL EFXt= HUS 2Ystn AEXHS0| ZsH
= dHQ AR ZYS MM 2Yst= AO|2AHOZ HEY A

Brand Action; EME HNH2 Z10| YEE HMIY += A4 1 XNE oY

Ct. Small Business SaturdayL} Red Bull StratosOAMQ| AKX AHE e,
McWhopper@t 22 PRAHE =2 REI OptOutside?t 2 EHs T2 3.
Creative Technology: 7|&2 IZ|MO|E|ESH HHOZ AEEICL 7|2 AED|HE
oLt 2E2] O XNE &OISHA Sh=bl AFEE = UCH HARIHRES 71£0| XY
KA A2|0[0E[E8IAH AFBE 7|=8 &R AUACE IA0| AL 7|53 AET M
2R YYols 55t g4Ho|n I Mol Mol MER 7|E0l= d2US
Experiential: 2t0|2 ZH2 ARIEA HME, MHL, EME0 H-SSHALE WM EA

sict.

Media Creativity: OfO|C|O{L} ZEIX= FMEX 32|0f0|E|2 ECH= O|C|of ofo|

ALt Hd0M EEECH
Media Innovation: AH|XtL} HEHEO| WHelg Qg H|H

CIOIE HiXIE ARESHALE 22 D|C|of 7|2|E Tt

2019 HEAIH A EZ2Z 29: H{ME LIASHZCHE 02-2144-0741
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oz oy

Self-Promotion : 7| Q10|L} ZNCHSHALS| =2l ofg ZE2rME802 THS0{Xl ofo|C|
0. 3|AL, 791, &4 I Recent Graduates(25A|0|ZhH2 SZ 5

Technology Development: AH|AFS0| XtAQ| HFEO|Lt MH|AO LSS EY = U
= UHe R A8E MER 7|&

Virtual Reality: C|X|E Z&S AFZO| A|ZHS CHAISHA A

TV/Cinema/Online Film £ &
O HE 24 MOV, MP4, HE HE 82
O dmel 82 229l AES EIE MOVL MPAZ 2Ed A
O Folz HIAY SAIZIX| OfLS EF52 o HYOL} XAt HUSHM Mz
A
Single Categories: ZEZ%E 128
Apparel: A1, SHEBH WA 2|
Automotive: AlSX} BE ZSGh
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Branded Content
Confections/Snacks
Copywriting
Corporate Image: Self-Promotion, MZ0| EsIE|X| Q= 7[¥0|0|X|, OHIE AZEN
N B3
Cosmetics/Toiletries/Pharmaceuticals
Ecommerce 7+=, O|H|0|, LAAL|C|O}, OlOIE &
Educational Institutions WS 7|2t
Electronic Equipment: TV, RHIQUE ZFEH, 7tHzt, A 2£& =T
Entertainment: S¢@%, S =@, 823 sz, diE mZ 2k

AmX msh

2019 HEIFN N =252 29|: H{ME LIASHICHE 02-2144-0741 38/39



Foods: ZHAEF, dSHZ, FOIEE FHNE =& 201F2 ZSEX| #S

Health Care Services: H2l, S|4, ¥=Z& =3

~

Home Furnishings/Appliances: 7’g0|Lt HE 7t MHH| =3t

Household Products: MA|, HQE, AXMK|, HIMP =Zs

Humour

Idents

Innovative Use of TV/Cinema/Online Film: BtEA| Video Case StudyZ £&
Media Promotion: &X|, A2, Radio/TVEt&= ZEt

Movie Trailers

Naming H4&o0|n 7|20 |

2 + U=E M22 MBo|L HACco EXNYL
S LIEPE & UEE M22 B
A

~
[0}
=
w
o]
5
=N
=
o
3
L
)
=
=
o
3
@
on
£
r_l_
up
o
1>
>
X
HL
1=
Hel
mot

Pet Products

Public Service/Social Welfare: XFMEHY|, MG, m= 7|2, O|HELY =gt
Recreational: CDs, DVDs, &2t A Q, 2=X|, JEA7| ZE

Retail: BAEZ, TOHE, N2, HEHY/HL, ALR/IIAFRE, AL =3t

7 T
Social Media

Tagline/Endline Efj12tQI/HERIQI Ho| RE EB-ME/NZE HFLUAOM XEHS
E MBEID EUME EXMNY ZEHoE AMBEE ot E0|Lt ot 2%, 0]A2

=2
NBHQIOIL C}2Y 822 ASE
Title Sequences
Tone of Voice: 20{L} 0] R LA O|M0 U0 HFO|L} EMEES 2fot
M 20|20 VY. ERES FY|2tn: BAHY +
1 FELHE, G2 st of7|sts AKX &
Travel: &&AL =8, &M =3t
Utilities: 7tAS|AL, DHFUZS|A
Campaign Categories: T EXT ZSEXE 2~6 A E
Campaign
Ident Campaign
Public Service/Social Welfare Campaign
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