2019 NYF competitions (ZE7H 12])

ACTIVATION & ENGAGEMENT
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HAF7|=: « Idea/Concept 40%
* Brand Relevance 25%
* Execution 25%
* Audience Experience 10%
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PRODUCTS & SERVICES
AE01 AUTOMOTIVE (X&, &&, "*HI, Az S HEFWS2 Transportation 7HE|11Z| Q)
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AE03 FINANCIAL & INVESTMENT (%%lj, $xr, H3)

AE04 FOOD/DRINK/RESTAURANTS (ZE HEfQ| AZ, 28, AZEH, Yy AEZ

AE05 HEALTH & WELLNESS (X2HOTC 4Z, Hel, A, CIO|0E, =M XX, O U
IYE S)

AE06 MEDIA/ENTERTAINMENT/EVENTS (Z2E HEf Q| u||:|o1 Q2 O|HIE)

AE(07 POLITICS & GOVERNMENT (HX|, Mg, ZZ™xH1

AE08 RETAIL STORES & ECOMMERCE (2 AOA 2 MKt

AE09 TRANSPORTATION (X|8}H, Y%}, A, XAHHZL9}
M, BHEX}2FS TRAVEL/LEISURE ZIH| 2|2 =2

AE10 TRAVEL/LEISURE (ZE &Efo| Of3l, o+, BN, ¥E5OZ H|3ly|, SatM, S8 73
2|0 0] M0 oHdEl= A= Otd)

AE11 UTILITIES (E4Al, O|X| £0f2 SHHE|X|= %S

AE12 BEST PRODUCT & SERVICE ADVERTISING (2|2 Z}H|2|0] X U= XZ0|Lt A

2019 NYF Advertising Awards Do| HIMESIZ|E 02-2144-0741 1/27



H|Z, OLf H|FO|Lt MHIAE O] ZE|nE|of EFHME= AE)

BEST USE
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BROADCAST (TV, @3}, C|X|E SQAF 0|0X| E=
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EVENTS & STUNTS (PRES, HEYUOIHE, AHZ 2O &)

EXHIBITIONS & INSTALLATIONS (FA|3], O|&& AX|)

IN-STORE EXPERIENCE (C|AZ2|0|, EAER|O0|M)

LIVE SHOWS/CONCERTS/FESTIVALS (20|E4, EME, I|AE|H)

MOBILE (HS3, Hat7|, & Sit €2 ZHE 77| EHE

PRINT/OUTDOOR (PrintL} Outdoor/Out-of-Home O|C|0{ AL)

SOCIAL MEDIA (0|A%, EQ|H, CIAEIOZ-MI} Z+2 AMO|C|0| ALE)
SOCIAL/ENVIRONMENTAL GOOD: BRAND (EziEL}l FZ|7|¥=0| =ZHdt=

Activation & Engagement 2 A=0| U= SSAHAL SSUF)
SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (AtMO|Lt H|HZ|CHK| =

O] ZI3tE Activation & Engagement 24 =0| U= SSAH|AL SSUK)

SMALL BUDGET/BIG IDEA (HN|$t=l OfAHXIRIS 2 O|2sH F oLt A, AlZA|ANE=

Of &bt O] &2 frotoF & HHES ETHA|F{Of )

TECHNOLOGY (Activation & Engagement A0 X109 7|&2 ALE)

VR/AR (7tgei2o|Lt SZid 220] U= A)

BRAVE WORK/BRAVE CLIENT (%F0 ?gdfEH=E o1, 7|1, FHIU= O

A elapgo|Lt a0 o8 gA HAS HX|T |
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ARTISTRY & CRAFT IN ADVERTISING
S8 T2EM0| QOB Floju Fa: gl

@ o] AFOIME 22(X'E OfOICIOIS Foftt FHBOR SHAT|EL U0 LTE|ONX
4ot MTY Ol A2(0jo[ElE A&, TIY, TS, Jleg Bt

Jl&e AEZoZ AME|7| IR0 AIAFE O|0f W2} 0|2 0{Z

-

ZHO, Al
S5E: d3 el

Z: EXECUTION 100%
sk mstgle

- HA DTS

7HE| 2]

BRANDED CONTENT/ENTERTAINMENT

CA01 ACTING (StLt Of&to| T Ok Y™, ActingO|L} Casting@ 2 EEZ|0F St Z0| &&

S AL OO
E T = HADT

CA02 ANIMATION (25 #Efo| OfL|mo|M. OjL|mo|MT} QIE|AO0|M0| TUAE live
footage® 7}3)

CA03 ART DIRECTION (Art DirectionO|L} Design of the ProductionO| 2&& H75I= 7
2ol feh

CA04 BEST OVERALL PRODUCTION (RHZS QIA5t7| Qof s Ust = 7|2 A
glofct Zuh

CA05 CASTING (%FS 2tdot=Hl AoiMe HAEl HE. ActingO|Lt Casting@ 2 =F|
Of 5l #0| =23 s+t 8l&

CA06 CINEMATOGRAPHY (H|C|Lt EE1I &2 540 A2| Direction of Photography?2|

Qa3 of24)
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e
o

CA07 DIRECTION (H|C|2L} HEDT} 22 SHAMU MO
CA08 EDITING (ZAEZZEHMO| HWE/XYTIO| AEIQut &M T
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CA09 BEST USE OF MUSIC (RtZ0| AFRE ZAMA Zo WIE 20 H7h
CA10 BEST ORIGINAL MUSIC (E2H= L} XZ0f AFRE Original Music 7}

CA11 BEST USE OF HUMOR

CA12 SCRIPT/COPYWRITING

CA13 SOUND DESIGN/USE OF SOUND (XZ0| AFRE AL C|X}Ql, QC|Q
AZES| AR 52 B7h

CA14 VISUAL EFFECTS

18
0=

n
rr

DESIGN
CA15 ART DIRECTION (Ch¥St HIF Y Ql0jo] 2FAMS siLto SAHO|D oaXel 24z

= 2tdet HE9)
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CAl6 COPYWRITING

CA17 BEST USE OF HUMOR
CA18 GRAPHIC DESIGN
CA19 ILLUSTRATION

CA20 PHOTOGRAPHY

CA21 TYPOGRAPHY

DIGITAL/MOBILE/SOCIAL
CA22 ART DIRECTION

CA23 ANIMATION

CA24 COPYWRITING

CA25 BEST USE OF HUMOR
CA26 GRAPHIC DESIGN
CA27 ILLUSTRATION

CA28 MOTION GRAPHICS (2! J2jZ C|XFolo| ofj&A 7 EFO|Z 2ol 12j= o]

OX e =gt = U

CA29 INTERFACE & NAVIGATION (UX/UI) (RZ H7I9} AFRXIZ &

& Navigation C|X}Ql H7}
CA30 MUSIC/SOUND DESIGN
CA31 PHOTOGRAPHY

DIRECT & COLLATERAL
CA32 ART DIRECTION

CA33 COPYWRITING

CA34 BEST USE OF HUMOR
CA35 GRAPHIC DESIGN
CA36 ILLUSTRATION

CA37 PHOTOGRAPHY

CA38 TYPOGRAPHY

PRINT & OUTDOOR
CA39 ART DIRECTION

CA40 COPYWRITING

CA41 BEST USE OF HUMOR
CA42 GRAPHIC DESIGN
CA43 ILLUSTRATION

CA44 PHOTOGRAPHY

CA45 TYPOGRAPHY
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PACKAGE & PRODUCT DESIGN
CA46 ART DIRECTION

CA47 COPYWRITING
CA48 GRAPHIC DESIGN
CA49 ILLUSTRATION
CA50 PHOTOGRAPHY
CA51 TYPOGRAPHY

AUDIO/RADIO
@ AIERS2 S AMASSHALE AFRE TRIE AESHALE HAIXIE AlZ{SHA

1 |
@ 2tojFd, BHAE, UIR HHXE AER|TSHAL HHRZEY = A= HESE 2

i

EEFEd=

HA7|E: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

EE5Hgh £2 EZ %2 Product or Service Category 1L|, Best Use Category 5|0 &
gt = UZ. Craft Categories= H|THRUS

7HE| 2]

PRODUCTS & SERVICES

AUO01 AUTOMOTIVE (X2, &8, gH|, & &. Transportation 7|H|12|= CHELSY)

AU02 CORPORATE IMAGE (AHHZ &, AILJEAL, k|8, 2|l2ag )

AUO03 FINANCIAL & INVESTMENT (2%, £X}, E&)

AU04 FOOD/DRINK/RESTAURANTS (Z& ¥ AMZEH, gAaEZh

AUO05 HEALTH & WELLNESS (MHef/OTC 24E, HEY, dA, CO|0E, =M HZIXN|, O
gl SIAE )

AU06 MEDIA/ENTERTAINMENT/EVENTS (25 SEjC| O|C|0f, Q2 O[HIE)

AU07 POLITICS & GOVERNMENT (&%|, M&, ZIZEMI} o2AE 7B L|H 0|M)

AUO08 RETAIL STORES & ECOMMERCE (2& A0

AU09 TRANSPORTATION (X|&H&, €%}, HA, XFEA
M, BHEAI2k2 TRAVEL/LEISURE 7E| D22

AU10 TRAVEL/LEISURE (2 SEfo| 0{3f, T, x|, =02 H7|, QatM, & 23
2/010| Mol BHEEI e Ofd)

AU11 UTILITIES (£4l, Ofl4X| 20f2 BHHEEX|= %)

AE12 BEST PRODUCT & SERVICE ADVERTISING (Q|2| F}E|D2|0| 2HX| &%= HZO|L} A
H|~, OF HIFO|Lt MH|AF O] ZIE| 2|0 EFHM= HE)
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BEST USE
AE13 :60 AND UNDER

AE14 OVER :60
AE15 PODCASTS (Podcast &1L} PodcastOf| Al &M=l 21)

AE16 STREAMING (Streaming =A}E @/oF &)
AE17 RADIO (BICIQEXIE 93t &)
AE18 BEST USE OF MEDIUM (23E DJA|X|2 MIst7| Qs =&X0|1 SHAXoz

Audio/Radio Z&)

AE19 INTEGRATED CAMPAIGN (Audio/Radio Q01 ZA0=Z 37§ O|Ate| C}2 O|Cjof &
EfE ALESH ARt 252 = US)

AE20 SOCIAL/ENVIRONMENTAL GOOD: BRAND (EMEL} Q2|7|RS0| SYUst= AF3|7)
dE ?let SSMHAL S81R)

AE21 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (XFAO|L} H|Q2|CHYS
o A2l dE 2ot SSAMHAL SSUR)

AE22 TECHNOLOGY

CRAFT
AE23 ACTING/VOICEOVER

AE24 MUSIC/SOUND DESIGN
AE25 SCRIPT/COPYWRITING
AE26 BEST USE OF HUMOR

AVANT-GARDE/INNOVATIVE

O =55t FolFo|1 LAl =AMl J2|00ElE o=z XZE &

Q@ MER 7|82 UEHL 7|ES S0 =HSHAHLE 2 TALE XOtLHA St= EHE=

@ ESXEQ A MAAJENH ZEX0| 0] 220N A2 S JHX|7t J=XE HYSt
= A=E AA B2 8ol HEAl HE

A&
@ EFES Fd5t= 22|00E[E OFO|T|0{S2 HALO|A Idea/ConceptOi| Al H7tHE

=EEFE: AZ g el
MAL7|Z=: « Idea/Concept 75%
* Execution 25%

EEM: £2

SEH2 20 271 FtH 22
7iel g

AVANT-GARDE/INNOVATIVE
AG01 AUDIENCE CONNECTION (CHEs| 32|00|E|=sln #to|XMo|n EAIHMo|1 ZAHH
Ol HfHHo @ AH|XIQF AHA)
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AG02 CREATIVE USE OF MEDIUM (Audio/Radio, Film, Outdoor, Print 58 Z& LS|
A2[00|E|E5t 1 Fo[Ho|n MHOo|L SYHO YYo= M &8)

AG03 CROSS-PLATFORM (£H|AHE BO2Y + Qe SSo7Lt Z8et d@S A8t Cf
ot ESES. SN2 UHEE =TA7|7| ol Zd8st SAHY EFE M8
sfof & of7|= Mol HElxol YRFEOR CHE O|CI00lM HISSHA T X
ol Sg #mels o0jsts A2 Otd)

AG04 DIGITAL TRANSFORMATIONS (MZ& ~dl2(E HHRAHLE Bt=7| 2[5 CHELS
| 2l

—/ - 1 o
AGO05 LIVE EXPERIENCE (H&2 £ E2HE=QF AH|X} O1Z)
AGO06
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AG07 PRODUCT INNOVATION (CHEFS| 2|0f0|E|EStAL; &o|MO|AHL} EAIRO|ZLl &

HHAL M22 ME)

AGO08 SOCIAL (CHEHS| Z2|0f|0|E|ESt D Ho|M0o|n 2MMO|D S/l Social Media)
f

AG09 USE OF DATA (Politics, Government, Public Policy@
AG10 SOCIAL/ENVIRONMENTAL GOOD: BRAND
AGI11 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

BE AR 0| N)

—_ = -

AG12 SMALL BUDGET/BIG IDEA (H|StEl OAHKIQOZ 0|23t EojLt AE. AlSA|A0S

Of 4tah o] &= oror & S ZAIFOF &)

AG13 TECHNOLOGY

BRANDED CONTENT/ENTERTAINMENT
D 0] 18 SEXS AHXSI 250t WHOR QEAHAI} BHE HUC HAIX
2/gl0] ZetAIZ| D ¢

o
PN =]
=L
T = gt
Vi

|§_'L'L
= L3S

@ E730|Lt E& g2 BIE OmAEOIL TEO[AL 52 H=Ho|L ZEHQ
THO§ZF Ot AH|ARQE Xl HZANZ|E TtE= 2

=EEFE Y= dhel

HA7|Z=: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

Z=EHek €2 EE%2 Product or Service Category2t Discipline category= 1|, Best
Use Category 4700 222 += AUS

(e

PRODUCTS & SERVICES
BE0O1 AUTOMOTIVE (Xt2, &, 8H|, 9% &. 5 1S Transportation 7HH| 12| )
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BEO2
BEO3
BE04
BEO05

BEO6
BE07
BEO8
BE09

BE10

BE11
BE12

CORPORATE IMAGE (XIH|Z &, AILIEAL, ML, 2|2ag )
FINANCIAL & INVESTMENT (238, EX}, 2¥&)
FOOD/DRINK/RESTAURANTS (2 E HEjo| AlZ, 22, AlRE
HEALTH & WELLNESS (M22H/OTC 9FZ, #9l slA C}0|0f
IYE S)

MEDIA/ENTERTAINMENT/EVENTS (2 HEfo| O|C|0f, 22, O[HIE)
POLITICS & GOVERNMENT (M%|, M5, ZZ™M0p B2 E 71817 0| M)
RETAIL STORES & ECOMMERCE (ZE ADfFE G FHXrAA2Y)
TRANSPORTATION (X|&td, Qx}, B{A, RAFMAZQQ RAE O|S4LCH HHY|, Qat
M, ZHRXI2FS TRAVEL/LEISURE 7}E|12|2 &)

TRAVEL/LEISURE (25 &E[o| Ofs, R, HX, BEO2 H[WY|, QatM, =8 3
g|ofo]Mof oH8k[= A2 Otd)

UTILITIES (&4, OHX| 20t= oHAE|X|= Ba)

BEST PRODUCT & SERVICE ADVERTISING (9/9| ZHH| 2|0 LK %= HMZO[Lt A
H| A, OFR H[Zo|L MH|AE o] FiH[nZ|of ESEdiM= tE)

~

DISCIPLINE

BE13

AUDIO/RADIO (Audio/Radio medium)

BE14 DIGITAL/MOBILE/SOCIAL (Digital/Mobile/Social)

BE15 FILM - CINEMA/TV (Cinemalf TVE FilmO|L} Video)

BE16 FILM - ONLINE (the web, streaming, apps, 7|El 22}21-& FilmO|L} Video)
BE17 OUTDOOR (Outdoor medium )

BE18 PRINT - WRITTEN (print. Books, articles, stories, written adsE& %|ot 1)
BE19 PRINT - (HEX/C|X|E QA OJC|E QI8 design, art, photography)
BEST USE

BE20 GAMING

BE21 LIVE ENTERTAINMENT

BE22 VR/AR Virtual

BE23 CROSS-PLATFORM (&H|AHE 20152 =+ U= SEoH7L 2=t SES ArE% COhY
o BUEES. FENSS AHMES BT Yol BYY SAHQ ZUEZ Ao}
8. 07l Dol HExo| YgEoz CI2 OlCiofolA BSOS WS MK 5
g AmelE 2n|dt= A2 Otd)

BE24 SPONSORSHIP INTEGRATION (AH|X}Qt Z-HEQl HAAS Eof| AZAQ HAHEXE &
=S| OiX])

BE25 INNOVATION (OfX|E O|Z0{Z& == U=CHEHS| A Z|00|E|Estn &o|Xo|n =AXMO|
1 EFHQ AHF. AlSAIL0 o] AF0| AR 0|fE 2YHsHoF &)

2019 NYF Advertising Awards 29| HiAE5H=2 i ®E 02-2144-0741 8/27



BE26 SOCIAL/ENVIRONMENTAL GOOD: (EZEL} Y2|7|HS0| SUSH= AFS|HMS 95t
ZIZMHAL B21S)

BE27 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT (XbAIO|Lb H|Q2|CHY S
Of AR E flTt SSAMH|AL SSLR)

BE28 SMALL BUDGET/BIG IDEA (H|&tEl GAHXIQAOZ O|238F Hojit AE. A|SA|A0 =
O &t1F O] &2 ZOroF & dFZ ETA[Z{0F &)

BE29 USER-GENERATED CONTENT (AH|XFS0| £0{8l0] 150 SXF& QI 0F0|C|Of/MA|X|
7t HAYE HUZEE s = JUZE OS5I HAeste A BEWHERL ALEXZHO| Z[4)
EIEE)

CRAFT

ARTISTRY & CRAFT IN ADVERTISING2} &<

COLLABORATIONS & PARTNERSHIPS

@ StLte| HAIXIE HEBt7| Qs 274 0|42l BEMEZSO|
@ St A= T A2(H0[E[EL M2 2HXE 2E 5+ UAS. 024 YEiS| F
Hozs OF0ILE 8 EUME RR0A § 3ol dus 2¢AAS

23
EE5E: A3, A
M| E

MALZ|Z: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
EEZHgh Z£2 EZ %2 Product or Service Category 1L|, Best Use Category 47 0L|0f| =&
St A Olo
= T AMDO-
FHE 22|

PRODUCTS & SERVICES

CP01 AUTOMOTIVE (Xt2k, 2&, gH|, ¥ & &. Transportation 7}H|12|= CHEWEY)

CP02 CORPORATE IMAGE (RHH|S 52, AILIEAL k&, ajzaig )

CP03 FINANCIAL & INVESTMENT (23, EXt, E¥)

CP04 FOOD/DRINK/RESTAURANTS (2= SE[o| AZ, S8, AREXN yAE2h

CP05 HEALTH & WELLNESS (KHQ/OTC FE, 59l &lA C}0|0jE, &M &XxX, 08 U

I

CP06 MEDIA/ENTERTAINMENT/EVENTS (2= YE{Q| O|C|0f, @&, O|HIE)

CP07 POLITICS & GOVERNMENT (RX|, M& Z2A1t 2= HOL|H0|M)

CP08 RETAIL STORES & ECOMMERCE (25 AOfA 2 FMXFAMA2)

CP09 TRANSPORTATION (K|3}&, €kl H{A, KFHHZOot MBS O|SACH H|gy|, Qat
M, gtaXt2k2 TRAVEL/LEISURE ZHH 2|2 &E)
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CP10 TRAVEL/LEISURE (ZE HEfo| ofsl, =&, 2|
g|ofjo]Mof oHEk[= A2 Otd)

CP11 UTILITIES (A1, OfI4X| E0f2 3HMEX|= O42)

CP12 BEST PRODUCT & SERVICE ADVERTISING (9|2| ZHE| 2|0 Qx| Q= F|Z0|Lt A
H|2, OfF HEo|Lt MHIAE o] ZH 20| EEsiME )

Ry
o
Ot
|0
Hu
=
o
N
=1
o
rx
ot
=
jin=)
L

BEST USE
CP13 INNOVATION (O] ®Z0| AQ0|A 7|0fet 2 Yz = CHEHS| 22|0f0|E|EStD AHO|X
Ol AXo|n ZFAOl dHoz AL, ZEZX0| of I2|00E|ESHXE AlFA|A0

CP14 CROSS-PLATFORM (AH|AIE BOSY 4 Qe SES/LL 23t Le AR Chey
o SUES. SENSS HUMES BFAF|I| e} 2T SAHQ SUES A0
s 0j7]= 0@l HEXo| YREOo=R CI2 OjCjojoA HISSA HHsle MMl £
o AEQle olnjsle Z2 oty

CP15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

CP16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

CP17 CELEBRITY/INFLUENCER (E}Zl QC|QIAZ BTO{S0|7| Q& S@olnt Ho|L} TtE
Hes 32 &F)

CP18 USER-GENERATED CONTENT

CP19 VIRAL (viralOj A H{ZS}AL} 298 2Moz ot

rn

xHE)

CREATIVE MARKETING STRATEGY/EFFECTIVENESS
OAE =ME Nz Efnfet i Z2MS B0z HM 2l

@® 2| A
@ #1= FZ|ofojE|Eet HEMQ E2dE S 0AHE FEY SHE ANHeE Fd
AME 20 F0{0F ¢
® O] #F =ZF%2 Z2|00|E[H|E[QF HIO|EQ| et =3HE H EAF
=EEFE H3, e
MAF7|Z: « Results & Effectiveness 30%
* Idea/Concept 25%

* Challenge, Strategy & Objectives 25%

* Execution 20%
ZEMsh 22 ZEEEL2 37| Categorydf| 2EE £+ 2.
e 2|

CREATIVE MARKETING STRATEGY/EFFECTIVENESS
CE01 ADVERTISING (Print, Outdoor, TVE Zatot @& O|C|0)

CE02 BRAND LOYALTY (&0 2%, F0f SCff, DA 222 Qs ZE Q)
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CE03 BRAND DEVELOPMENT: NATIONAL (17} L}2h

CE04 BRAND DEVELOPMENT: REGIONAL (37HL}2} O] Ah)

CE05 BRANDED CONTENT/ENTERTAINMENT (ZHEIX HZto| M2tx ZSX 0|8)

CE06 EARNED MEDIA (=32 Al7|D HIEZ ZCjA|I7|7] Q8 m8XQl OjC|ojo| FMatx
SE8X 0|8)

CE07 COLLABORATIONS & PARTNERSHIPS (Collaborations & PartnershipsQ| T2t &
25 0|8, 2=ZME 23)

CE08 INTEGRATED MARKETING (17§2] Z4H|QI0j 27H0|At O|Cjoje| Metx BwEX 0|8)

CE09 CREATIVE USE OF DATA

CE10 SOCIAL GOOD/ENVIRONMENT & SUSTAINABILITY

CE11 SMALL BUDGET/BIG IDEA

DESIGN
@O AlzH Felgdo Aol 22|M0jE|Ee L+dE8 EOFE HEF
@ O7|0lM= Ol=0| aHIAtS] A[ME T BMES QXEE TS| &) g4 =1, 7|

Wi otn 57|14 257
0|
—

SEFE &3 4n

A AF7|Z: « Execution 50%
* Idea/Concept 30%
* Brand Relevance 20%

ZEHek £2 ZEE2 Product or Service Category 20|, Environmental/Experiential
Design Category 1Z 0|0 £ = US

{ERE

BRAND DESIGN
DEO1 BRAND DESIGN (M2 H2HEL} HZEQ| ZA|L} X=A|)

DE02 BOOKS (QI2{20|L} C|X| =)

DE03 CALENDARS (QI2{20|L} C|X| &)

DE04 CORPORATE IDENTITY (0% Q2|2 E, 7iCt21, BXZD S =8

DE05 PUBLICATIONS: BUSINESS COMMUNICATIONS (E2+40{, 7ICt21, ZHA F|E
e 2|ZE & HE)

DE06 PUBLICATIONS: EDITORIAL (EX|, Cover Art, Al2)

DE07 PROMOTIONAL ITEMS (2 EL} HAIX| S Z2Q M7 Q8 MEE A2 ofo&)

DE08 LOGOS & IDS (O|C|0{Q} Atmkeio] 2Lt ofo|C| C|XFQl mBh

DE09 SELF-PROMOTION (ZHHZ{Ql Hito| 3|A} HEZE)

DE10 DIRECT MAIL MARKETING (AH|XFO|A = gr£3817| Q8) CXOIE SAHE)
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DE11 DIGITAL/MOBILE (C|X|E, 2HY, QUAIO|E, o2 BHEORl AHE)

DE12 BEST BRAND DESIGN (9|9 F}E| 2|0 ZHX| 2 C|XtQl. Ttk o] 7tH| 2|0 ==
2 StM CHE Brand Design 7tH|12|0l= 228 = 93

ENVIRONMENTAL/EXPERIENTIAL DESIGN

DE13 EXHIBITIONS & LIVE EVENTS (H2HEL} 22 E OA|X|2 SE817| Qs MAIL} 2}0]
2 O|HIE C|XtQl)

DE14 HOSPITALITY & LEISURE (E#EL} HHE HA|X|E SES17| st 2E0|L} #|K)

DE15 RETAIL STORES

DE16 eCOMMERCE (22}91 A9l AFO|EL S 9ISt C|X}Ol)

DE17 PUBLIC SPACES (ZE2XMAZE 3t 2 &4 C|X}Q)

DE18 BEST ENVIRONMENTAL/EXPERIENTIAL DESIGN (0| ZtE|mz|of Z=E3sIH C}

rn

Environmental/Experiential Design 7tH12[0|= S8 = 9

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<

DIGITAL/MOBILE
O 0| A& EE22 websites, mobile apps, banner ads, rich media, £+ 7|E} 7|&& O|&
S SHEZ St= SA0A EESE XHE

HE= MEONOF ol HIE, ARH HEZSS 7l UXE 238, ZHEE

(©)
lal
of
o

3]

HAZ|=: « Idea/Concept 40%
* Brand Relevance 35%
e Execution 25%

=EZHsk 42 Z=ZEZ2 Mobile Platforms/Websites & Microsites/Games, Banners, Rich
Media CategoryOf 2|4, Best Use Category 4=0|0| &= = US

4z Ink

MOBILE PLATFORMS

DMO01 PRODUCTS & SERVICES (ZHIQ Z3HZ & F|ZO0|L}

DM02 CORPORATE COMMUNICATIONS (RHIY Z;HZL 7|9 HEL|H0|MN)

DM03 eCOMMERCE (2HIQY ZSHZ L2 0|70{A)

DM04 GAMES (2HtY Z2HZ8 A Q)

DMO05 MEDIA/ENTERTAINMENT (2 HtY Z21EZ&8 Media/Entertainment Z11)

DMO06 POLITICS & GOVERNMENT (2HtS =5 3l

DMO07 SOCIAL MEDIA (ZHIQ Z2Zg AMOjC|oj2 S HaE Z7)

A—IHl/\_T_'I-_I)

rIJItI
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WEBSITES & MICROSITES
DI08 PRODUCTS & SERVICES (2IAtO|EL} 00|32 AIO|ES N ZO|L} AH|AZD)

DI06 CORPORATE COMMUNICATIONS (/AFO|EL} OFO|S2 AFO|EL 7| FEL|H0|Ak
DI10 eCOMMERCE (ZIAIO|EL} OFO|32 2 AFO|ER O|FH D A)

DI11 GAMES (2IAtO|EL} OIO|3 2 AIO|ES EMC|E A Q)

DI12 MEDIA/ENTERTAINMENT (ZIAtO|EL} OO|3 2 ALO|E-£ Media/Entertainment 1)
DI13 MOBILE WEBSITE (2HIY ZES 9|5t YAIO|E)

DI14 POLITICS & GOVERNMENT (ZIAO|EL} 00|32 AO|EE MX|, ME D)

DI15 SOCIAL MEDIA (ZIAfO|EL} OFO|3 2 AfO|ER AMO|C|0|E E8f e Z7)
GAMES, BANNERS, RICH MEDIA

DM16 PRODUCTS & SERVICES

DM17 CORPORATE COMMUNICATIONS

DM18 eCOMMERCE

DM19 GAMES

DM20 MEDIA/ENTERTAINMENT

DM21 POLITICS & GOVERNMENT

DM22 SOCIAL MEDIA

BEST USE
DM23 DIGITAL TRANSFORMATIONS (H|=L|A ZE|Z2 SAIA|F|7| QI8 CIX|E Z2ZE A
)
o

DM24 INTERFACE & NAVIGATION (UX/UI)

DM25 360° VIDEO

DM26 VR/AR

DM27 BEST USE OF MEDIUM (CHEFS| A2|0f0(E|E8D Ao|Xo|m EAIMO|D =
HI# O 2 Digital/Mobile Oj&| O|&. A|&SA|A0| O] XZ0| 9 0 A2 rojot
£ dysfof g

I-J
ﬁ

DM28 INNOVATION: TECHNOLOGY (CHEtS| 22|0f0|E|Estm Ao 0
HHO SHoR IS A8 AlEAl20| O OtO[C|0f7F HAHQIX

DM29 CROSS-PLATFORM

DM30 SOCIAL/ENVIRONMENTAL GOOD: BRAND

DM31 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

DM32 VIRAL

DM33 USER-GENERATED CONTENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<
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DIRECT & COLLATERAL
@O 11 AFLAHO|M/HAE THE0] Etzl @rC|QiAQL BEMES| AYHoZ A
2 =US2 EWE O|0[X|E ddst=0 HHEAHO|L =F0| &. AAS2 AH|XS0| &
oro| RIS THA|A ot AAO0| OS] MEE|OX|7|E HE
HtEX| CIX|E Z2|HHO|M(jpg or .pdf)2 HIEA| FZ2E

o
st Mg SEHjZE A0t SYst M E(physical copy)S EL{OF F.

MALZ|Z: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

EEHeh £2 EE2&2 Product or Service Category 1|2t Best Use Category 4|0 &
22 = AS

4z Ink

PRODUCTS & SERVICES

CD01 AUTOMOTIVE (X%, &5, ™H|, A& &. Transportation 7tH 12| HELS Q)

CD02 CORPORATE IMAGE (XAHH|S 8, AHHEAL k|8, gledid 5)

CDO03 FINANCIAL & INVESTMENT (2a, £XI, £3&)

CD04 FOOD/DRINK/RESTAURANTS (ZE SEfo| AlIE 22, ABZHN yArED)

CD05 HEALTH & WELLNESS (M82F/OTC <&, Hel, @A, CIO|0E, =M EXHX, O
% SEE 5)

CD06 MEDIA/ENTERTAINMENT/EVENTS (2 &Efo| 0|0, @2 O|#E)

CDO07 POLITICS & GOVERNMENT (&%, M=, ZZEM1} Baisl 7217 0|N)

CD08 RETAIL STORES & ECOMMERCE (RS AOfE 2 MXHAHAzZH)

CD09 TRANSPORTATION (X|&}&, DA}, B{A, KFEHZQ0} BaiEl O|S2Ch Hgy|, S
M, staXtzk2 TRAVEL/LEISURE ZHH 2|2 EE)

CD10 TRAVEL/LEISURE (2& HE{O| 4=, 2t&, 2N, 5o 2 H|M7|, QatM, &, g3
2[0fo] 0| oHEEl= A2 OtY)

CD11 UTILITIES (&4, O|HX| £O0t2 P EX|= B3)

CD12 BEST PRODUCT & SERVICE ADVERTISING (99| F}E|D2|0f 2HX| %= FZO[L} M
H|~, OF HIFO|Lt MH|AF O] ZIE| 2|0 EFHM= HE)

BEST USE

DC13 AMBIENT (H|HEX0|7{L} C§H| OFO|& = PPL)

DC14 LAUNCH (MHE2| 2™ XO|HLE YRS 29| A7)

DC15 SOCIAL/ENVIRONMENTAL GOOD: BRAND
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DC16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
DC17 SMALL BUDGET/BIG IDEA

DC18 TECHNOLOGY

DC19 USER-GENERATED CONTENT

DC20 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<

FILM
@ £ O|o|X| F1-0fH DjC|jof(RafH|TH, Sot, 222, ZHLY|7], SLt 7[EHE Pl T
=AE 40-2of FHolt 2E2[HE S E0F0F &

L A2, 2l

MALZ|Z: « Idea/Concept 40%
e Brand Relevance 35%
¢ Execution 25%

EEHeh Z£2 EZZ2 Product or Service CategoryOf 170 ZEZEY = US. Best Use

Category= EZTT= MeHela
7tE| 2|
PRODUCTS & SERVICES
FI01 AUTOMOTIVE (X&), 2&, 8H|, Y& &. Transportation 7tH12|= 5 0ESY)
FI02 CORPORATE IMAGE (RF|S &, AHYEA, K8, 2lead )
FI03 FINANCIAL & INVESTMENT (22, £XI, £3&)
FI04 FOOD/DRINK/RESTAURANTS (2 & HEfC| AlE, S &, AR
FI05 HEALTH & WELLNESS (XHef/OTC 24E, #Hel, A

H

o

SIYE 5
FI06 MEDIA/ENTERTAINMENT/EVENTS (2E HEfO| O|C|0f, 22, O|HIE)
FI07 POLITICS & GOVERNMENT (%], M2 ZZMmMnt HHAE HEL|H0|M)
FI08 RETAIL STORES & ECOMMERCE (ZE ADfAE 9 MXtAHaf)

FI09 TRANSPORTATION (X|8}&, @i}, B2, RpH

Z+AKI2FS TRAVEL/LEISURE 7}E| 12|22 £2)

FI10 TRAVEL/LEISURE (2= HE{S| O, £t&, 2iX, 2352z HIY7|, R, =¥, 232

ofoj 0] BHHYEIE AL o)
FI11 UTILITIES (£4l, 04X 20t2 SHHE|X|= &S

FI12 BEST PRODUCT & SERVICE ADVERTISING (9|9 F}E| 2|0 QX @t= HZO[Lt M

H|Z, OFf H|FO|Lt MHIAE o] ZHE|nE|of EFHME= AE)
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BEST USE

FI13
FI14
FI15
FI16
FI117
FI18
FI19
FI20
FI21
FI22
FI23

UNDER :10 SECONDS

360° VIDEO

MADE FOR TV & CINEMA

MADE FOR ONLINE

MADE FOR SOCIAL MEDIA

INTERACTIVE

INTEGRATED CAMPAIGN
SOCIAL/ENVIRONMENTAL GOOD: BRAND

SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

SMALL BUDGET/BIG IDEA
VIRAL

FILM CRAFT

O 8% Z2HJO| gloW Fod 0= s

@ O] AF0ME fIthS HHE EES SO
s}

—

rir
)
ro
mn
10
N
ke
H-|
mujn
I
ofi
oot

I
=EHek Metels

A2l

7

Z=: * Execution 100%
S

—

=

FILM CRAFT

FCO01
FC02
FC03
FC04
FCO05
FCO06
FC07
FC08
FC09
FC10
FC11
FC12

ACTING

ANIMATION

ART DIRECTION/PRODUCTION DESIGN
CASTING

BEST USE OF MUSIC

BEST ORIGINAL MUSIC

BEST OVERALL PRODUCTION
CINEMATOGRAPHY
DIRECTION

EDITING

BEST USE OF HUMOR
SCRIPT/COPYWRITING
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FC13 SOUND DESIGN/USE OF SOUND
FC14 VISUAL EFFECTS

FC15 INNOVATION

FC16 SMALL BUDGET/BIG IDEA

NEW YORK CITY AWARD

© Z2n0M 72 Of0|2S 7t & BEAHD %

@ ?IAP EEZ0| Fstel HMEO O|ojX|,
E S MEMM FEAIE 2772 USAHE, FEZ EF5MLR

-

=
2L, o, HEDS, AtE, Rt QoL 2

—_

A

€ *l*’é*lioﬂ e O] &= RtO[OF St=X|& ZA|FHOF &
=EEFE A= Hhel

AAL7|Z: 100% New York

=EHek MotelE

I'E'" = EI ( I:IA = )
NY01 NEW YORK CITY AWARD

OUTDOOR

D ol 18 EBXL CIYY O|CI0IE ALY + SIOLf BE B2 SojA HOX|AL =
Sx/0fof 2.

@ SUC HAXIS M| Ul BZAES 8B O US.

@ Billboards, Posters, Transit Advertising, Ambient Advertising, Digital Screens, Public

Events, Public Spaces §0| Z%}E

EEFE A= dh el

HAZ|=: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

EEZH ek Z£2 EZZ2 Product or Service CategoryOf| 1#0 ZEZY = US. Best Use
Category= E5T2 MRS

4z Ink

PRODUCTS & SERVICES

OU01 AUTOMOTIVE (A&, 2&, MH|, & &. Transportation 7}E|12|= CHELNE Q)
OU02 CORPORATE IMAGE (RHH|Z &, AILHEA, XL, g2y 5)

OU03 FINANCIAL & INVESTMENT (23, £X}, 23)

OU04 FOOD/DRINK/RESTAURANTS (ZE HEjQ| AIE, 22, ABEF, YAEDR

OU05 HEALTH & WELLNESS (X&2F/OTC A*E, He| A, qo|o1§, =M HXX, 08
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gl SIAE E)

OU06 MEDIA/ENTERTAINMENT/EVENTS (2& HE{CQ| O|C|0{, Q2 O|HIE)

OU07 POLITICS & GOVERNMENT (H%|, & ZZExMO 22 E 7517 0|M)
OU08 RETAIL STORES & ECOMMERCE (ZE AO§A 9 MXrALAHEH)
OU09 TRANSPORTATION (X|8}E, X}, A, XFFMAZQQF RBE O|S2Ch HIEI|, Qat

, DHZX}2FS TRAVEL/LEISURE 7}E| D22 =X

OU10 TRAVEL/LEISURE (2£ EfO| Of3l, =T, X, Y5O H|gI|, SatM, s, 33
2|0[o|M0f oHEkl= A2 Otd)

OU11 UTILITIES (E4Al, OjHX| 2of2 ™ K= 22)

OE12 BEST PRODUCT & SERVICE ADVERTISING (99| 7}E| 2|0 2tX| Q= K ZO0|Lb Af
H| A, OFf HZo|Lt MH|AE o] FiEnZ|of EEsiM= E)

OI-

BEST USE
OE13 AMBIENT

OE14 BILLBOARDS/INSTALLATIONS/POSTERS

OF15 DIGITAL DISPLAYS (22XA0 M| 29| CIX|E A|ME. 2Lt AL 2& =&
OE16 TAKEOVER

OE17 TRANSIT

OE18 CROSS-PLATFORM

OE19 SOCIAL/ENVIRONMENTAL GOOD: BRAND

OE20 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
OE21 SMALL BUDGET/BIG IDEA

OE22 TECHNOLOGY

OE23 USER-GENERATED CONTENT

OE24 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<

PACKAGE & PRODUCT DESIGN
@ o] A2 WXL MHMEFL 7|=0Lt HMEo 2ot AHF

@ o] 2 x| HE2 2ET [IAQu 35Xz HUMENM ALEE 7|52 =TI

740l

©
by
In g

Mo
mo T
=

Xt
2~

M

o

I

Ho

0>

il Mo O

o OH

2 -

_O -

- M
=O=|.
0z
|.|-|
>
™
|0
Hu
=
Mt

0z
>
N
M

: *» Execution 50%
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* Idea/Concept 30%

* Brand Relevance 20%

=EHeh €2 ZEE2 Product or Service CategoryOf 171 =8 =+ USZ. Best Use
Categorye= Z25+Y Hotgl2

7t g

RODUCTS & SERVICES
PD01 AUTOMOTIVE (X2&, &, &EH|, A& &. Transportation 7tH 12| HE5LSY)

PD02 CORPORATE IMAGE (XtHZE, AILHEA, &, 2|22 Y 5)
PDO03 FINANCIAL & INVESTMENT (23, £X}, E3)
PD04 FOOD/DRINK/RESTAURANTS (2 & HEfS| AE,

Al
Al
PD05 HEALTH & WELLNESS (K{22/OTC %4E, 9
SEE S)

ojo

2 MEEY YH2ET)

2, CO|0E, =0 E=xX, 08 &

m&*
r_'E!

~

PD06 MEDIA/ENTERTAINMENT/EVENTS (Z2E &E{Q| O|C|0f, 22 O|HIE)

PD07 POLITICS & GOVERNMENT (HX|, M2 ZZMMat 2HE HEL|HO0|M)

PD08 RETAIL STORES & ECOMMERCE (RE AOj& 9 MXtALAZY)

PD09 TRANSPORTATION (X|&}&, QX HA, XAMAHZLQ R 0o|=4-Ch HZ7|, Lt
M, BtZX}2F2 TRAVEL/LEISURE 7IH 2|2 EE)

PD10 TRAVEL/LEISURE (2 HEfo| ofdl, ool BN, =02 H|H7|, S2tM, S8 33
2[0j0| M 0f oHEE|l= A2 OtE)

PD11 UTILITIES (E4l, O x| 20f2 HYE|X|= &S

PD12 BEST PRODUCT & SERVICE ADVERTISING (9[2| Z}H|D2|0f K| %= HEO|Lt A
H|~, OFf HMIFO|Lt MH|AF O] ZiH1z[o EFsHAM= E)

0

BEST USE
PD13 BEST NEW GREEN PRODUCT DESIGN (X| 79} XSS HSs=0 =2
SHE|

HeHQl HE, MY, M), 2=, 428 =otE)

7 — -

}Z:

mjo
rir
for

=
e

r
0

PD14 INNOVATION

PD15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

PD16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
PD17 TECHNOLOGY

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<

POSITIVE WORLD IMPACT

D ZFHo2 MU ML FYS F 4+ UL HE, 014, WO Bzl £33\

ATS FTAHLE A2|00|E|E HFLIAOIME ALESH EE
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Mg, S=, 289 s flet 2= D00 HEje| HE2 E8E

MALZ|Z:  Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

E=EHek Z£2 £E22 Empowerment categoryOf| 17 0|, Public Service category 300 &
22 = US.

4z Ink

EMPOWERMENT

WI0O1 WOMEN (- g9| eI, A2, &0, &2 & 55 THAZ|7| fIg &F)

WI02 LGBTQ (dH¥a=At 7HQI0|Lt EHE flot 21d, BS, #al, 28, &0 55 TEA7
7| fIgh 2F)

WI03 SOCIAL JUSTICE (Hz|, BS, M|, &8, o] =2 =3 9l
of Chestr| flsl 2 &EF)

PUBLIC SERVICE

WI04 CIVIC & SOCIAL EDUCATION: CHARITY/NON-PROFIT (KFAMO|L} H|YE|EHA| S0
=, M2, At=ld ZX S0 2ot SSAE|L)

WI05 CIVIC & SOCIAL EDUCATION: BRAND (E2HEL} Q2|7|9S0| mg, AlDl, AMS|H
=M Soil 2t SSMH|L)

WI06 ENVIRONMENT & SUSTAINABILITY: CHARITY/NON-PROFIT (XFAO[L} H| Q2| CHA|

=2 &FVME flot ns, QAo Hg), WFo| nF S0 2ot SSAH|A A Q)
WI07 ENVIRONMENT & SUSTAINABILITY: BRAND (2 ELL QE|7|YE9| SANME ¢
St Mg, OlAlo| Mgl MEo| 1A Sof TSt TIMH|A HH Q)
WI08 HUMAN RIGHTS: CHARITY/NON-PROFIT (XtAMO|L} H|G2|EHYSo| QI A&t 2

|
=& fot n=, QAo Hat, Hzol 1F S0 2ot SSAMH[A M Q)
WI09 HUMAN RIGHTS: BRAND (ECEL} Q27|50 QI AT 2352 93 18,
Ao wgl, $So| 1% Sof Bet ZIAHIA BH Q)
WI10 PHILANTHROPIC APPEALS: CHARITY/NON-PROFIT (XtAMO|L} H|Y2|CHY|So| 22
£ {3t 7|20 2ot SSAMH[A A QL)

-_L- OO

WI11 PHILANTHROPIC APPEALS: BRAND (EMEL} Q2|7|YS0o| 22|12 Qs+ 7|2ty of
2ot SSAMH|A | Q)

WI12 PROMOTION OF PEACE: CHARITY/NON-PROFIT (XAO|Lt H|YZ|CHH S0 T3l=
MESHZ| fIt SSMH|A 2| Q)

WI13 PROMOTION OF PEACE: BRAND (H2HCL} QZ|7|QS0| T2 ARSI 9ot 22

- O
MH|A 2l
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WI14

WI15

WI16

WI17

WI18

WI19

CHILDREN- HEALTH, HAPPINESS AND SAFETY: CHARITY/NON-PROFIT (X}A10|L}
HF2|CHH 2| ol A2=& O2I0[E S7(|9et SSAH[A AL QL)

CHILDREN- HEALTH, HAPPINESS AND SAFETY: BRAND (H2EL} ¥z|7|PS9|
OfH AO2E OfRI01Z E7I9I3 BBAHIA BH Q)

EMERGENCY RELIEF: CHARITY/NON-PROFIT (XtAMO|L} H|H2|CHE|So| RjHo2 &t
Aot OJHIEC] CHE3H7| flot SSAH|A I Q)

EMERGENCY RELIEF: BRAND (ECL} Q27|50 XjLtoz whAist oHIE0]| T
35t7| flet SSAMH[A AL 2l)

UNIQUE PARTNERSHIP: CHARITY/NON-PROFIT (HLC} Lt2 AIS|E DHE7| 9J8f 27}
Ol&fQ| Ap4do|Lt H|FE[EHNE0| HOl= S5ES)

UNIQUE PARTNERSHIP: BRAND (2L} LS AtE|2 OHS7| Qsff 27H0|Ate| HEHEL}

de7|gse Eole 55E5)

PRINT

@ billboards, posters, newspapers, magazines, calendars, EXQl QI4{0|C|0], digital S

Zeoto] QIHLE IMOIC|oo =& = UAS

i
il

0=
>

W
Dk
4
T
my

L A2, Wl

==
TiE o2

t7

7: * Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%
2 ZF A2 Product or Service categoryOf| 170, Best Use category 4=0|0f| =
=3 A OO
a2 T AT

=

PRODUCTS & SERVICES

PTO1
PTO2
PTO3
PTO04
PTO5

PTO6

AUTOMOTIVE (X2, 28, gH|, & &. Transportation 7tH|12|= S WS )
CORPORATE IMAGE (XIS &, AILHEAl, Xj8, aj2aig £)

FINANCIAL & INVESTMENT (23, X}, &3]

FOOD/DRINK/RESTAURANTS (2= BEjo| AlZ, S8, AlgZH, yAEDH

HEALTH & WELLNESS (Mg2F/OTC 25, @&, A, CiO|0E, =W EXK|, 08 9

SIEE £

MEDIA/ENTERTAINMENT/EVENTS (ZE SEjO| O|C|0f, 22 O[HIE)

PT07 POLITICS & GOVERNMENT (M%|, M5, ZZ ™M™ 22 E 7B L7 0|M)
PT08 RETAIL STORES & ECOMMERCE (ZE AOjA 9 MXtAAaf)

PTO09

2019

TRANSPORTATION (X|sE, Xt HA, XAHAHSZL
M, BZXtEF2 TRAVEL/LEISURE ZHH| 2|2 =)

il

HE 0| Sk

—

=
02
N
0
o
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PT10 TRAVEL/LEISURE (Z & YE{O| &, 2, X, &322 H|A7|, fed, =4, 23
2|ofjol 10 shHeEl= A2 OfE)

PT11 UTILITIES (84!, 0|HX| 202 SHHEX|&= %S

PT12 BEST PRODUCT & SERVICE ADVERTISING (92| ZtH| 2|0 SX| 2= HMEOILE A

H|~, OtF HEOILt MH[AS o] FtHI D20 FZHM= 2E)

BEST USE

PT13 INTERACTIVE

PT14 NEWSPAPER/MAGAZINE

PT15 DIGITAL DISPLAYS (Digital DisplaysL} Digital Screens& Print)

PT16 SOCIAL/ENVIRONMENTAL GOOD:

PT17 SOCIAL/ENVIRONMENTAL GOOD:

PT18 INTEGRATED CAMPAIGN

PT19 TECHNOLOGY

PT20 BRAVE WORK/BRAVE CLIENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} =<

PUBLIC RELATIONS

O Bz ZsE 2™X™Ol olAlap Mo|E

ol

CHAIZZ] fIgt Bd&t2], 32|00[E|l2 HFL A

oomY 2N M2|5 oF
O[dit QX 2= ol o|Fct X
719 B, 97|20/ E, SZMH[AZ. PRAMQ, OjMEE & 2 ¥H Sk
ZeHE
=EEFE d2 e
MAFZ|Z: « Idea 40%
* Brand Relevance 20%
* Execution 20%
* Results 20%
ZEHeh £€2 &8 Product or Service categoryOf| 10|, Best Use CategoryO|Al= ot
7120 oW =52 M3
7tE| 2|

PRODUCTS & SERVICES

PRO1 AUTOMOTIVE (Xt&, £&, ®H|, & &. Transportation 7}H|12[&= 5L S Q)
PR02 CORPORATE IMAGE (AtH|ZE, AILHEA, X E, 2B &)

PRO3 FINANCIAL & INVESTMENT (23, £X}, E3)

PR04 FOOD/DRINK/RESTAURANTS (2=
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PRO5

PRO6
PRO7
PRO8
PRO9

PR10

PR11
PR12

HEALTH & WELLNESS (A{QF/OTC QHE, W9 A CIO|OjE, 3 HXX|, O 4
IIHEE S)
MEDIA/ENTERTAINMENT/EVENTS (ZE SEjO| O|C|0f, 22 OHIE)

rk

POLITICS & GOVERNMENT (&%, M= ZZEMI} & 2 L|H0|M)
RETAIL STORES & ECOMMERCE (ZE AOfE 2 FXtA2H)

TRANSPORTATION (K88, QX}, HA, XHAHZ Qe BHE 0o|S4ch ™|, 9
M, ZHZHKIZES TRAVEL/LEISURE 7}E| 2|2 ==

TRAVEL/LEISURE (E& HEjQ| O, &, 2N, 2522 H|H7|, f&M, =22, g3
2|ojo| Mo 2HEEl= A2 Otd)

UTILITIES (&4, 0HX| 20f2 2HIE[X|= HS

BEST PRODUCT & SERVICE ADVERTISING (9] FHE|D2|0| K| &= FZO[L} A
H| £, OFR HMZOo|Lt MH|AE o] FIH[1Z|of EFsiAM= AE)

PUBLIC & MEDIA RELATIONS CAMPAIGNS: Public Service Announcements

PR13
PR14
PR15
PR16
PR17
PR18
PR19
PR20
PR21
PR22
PR23
PR24
PR25
PR26
PR27

BRAND LOYALTY

COMMUNITY BUILDING
CELEBRITY/INFLUENCER

CORPORATE IMAGE PR

CRISIS & ISSUE MANAGEMENT
DIGITAL/MOBILE

EARNED MEDIA

ENVIRONMENTAL EFFORT

EVENTS & STUNTS

MEDIA RELATIONS

MULTICULTURAL

SOCIAL MEDIA
SOCIAL/ENVIRONMENTAL GOOD: BRAND
SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT
SMALL BUDGET/BIG IDEA

SOCIAL MEDIA & INFLUENCER

O HEXLE o|AH0) 2ot 33| 3], AF, Y 52 8o EWE HAIXE
@ ZItE= views, likes, shares, comments, user-generated content S0f| 2| £

3 AH|X

o

2= E BLOHAIZ|7| @Bt Facebook, Instagram, Twitter, Influencers 52 Soff Of
==
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HA7|E: « Idea/Concept 40%

* Brand Relevance 20%
* Execution 20%
* Results 20%
EEME 22 EF%2 Platform0f| 10|, Best Use CategoryOA= ot 7|&E0| Ho® =
s Mopls
7t 2|
PLATFORM

SM01 FACEBOOK

SM02 TWITTER

SM03 INSTAGRAM
SM04 LINKEDIN

SM05 SNAPCHAT

SM06 YOUTUBE

SM07 NEW PLATFORM
SM08 MULTI-PLATFORM
SM09 BLOG

BEST USE

SM10 #HASHTAG (S|#|Ef 1= =MoLt 3/ E

SM11 BEST USE OF INFLUENCER Groundbreaking, new, unique or exceptionally creative
use of an Influencer(s). Synopsis must include why you think this idea is innovative

SM12 BEST USE OF PARTNERSHIPS

SM13 INNOVATION

SM14 INTEGRATED CAMPAIGN (A20|C|0{e] BEECo = 3740|449 CtE O|C|0 HEHE O]
g #MQl oK kel AFS REHL/EO0(X| 21 DjC[o{Oc Hezf A= Aoz
M=

SM15 SOCIAL/ENVIRONMENTAL GOOD: BRAND

SM16 SOCIAL/ENVIRONMENTAL GOOD: CHARITY/NON-PROFIT

SM17 TECHNOLOGY

SM18 VIRAL

SM19 USER-GENERATED CONTENT

CRAFT
ARTISTRY & CRAFT IN ADVERTISING?} &<
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O HWEZL AZX FH|LE B, s 2|O0ME O 3oz ABEJE 70| EFs &
ZX WS fIeh Aolojof &
@ AXX OHIE Z2R M, fHE &1, 2aM42| X|X[E =g
@ AH|X}F B E ZCHA|Z|7| I+ Facebook, Instagram, Twitter, Influencers 52 Sdlf Of
AE sk =eE
=EEFE H3, dmel
HA7|=: « Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

SEHMT: Metgls

78| g

TYPE

SP01 PRODUCTS & SERVICES (AZAZE HE, AHA

SP02 TEAM OR LEAGUE PROMOTION (Z&7|CHH|Lt H 3|
2|0 ZT2EM)

SP03 SPORTS EVENT OR PROGRAM PROMOTION (AZX OHIEL} Z2RM. DE &E|
o| OjC|of 1L} O|HMEL} Z23)

ok

. 2= O ZEE)
=
o

BEST USE
SP04 eSPORTS

SP05 ENDORSEMENTS (M|& AH|ALF HEHEE ANS= AZX Mo FHO, 23 M40
1)

SP06 EVENTS & STUNTS (O|HIELt AHE
HELE F200F &)

SP07 EXHIBITIONS & INSTALLATIONS

SP08 COMPETITIONS & PROMOTIONAL

SP09 COLLABORATIONS & PARTNERSHIPS

SP10 SUPER BOWL AD

SP11 CHAMPIONSHIP EVENT AD (Olympics, World Series, World Cup, Wimbledon &1}
€2 Moy O|HE &)

SP12 CELEBRITY/ATHLETE/INFLUENCER

SP13 DIGITAL DISPLAYS

SP14 TAKEOVER

i
ofm
Ot
|T
18]
[m
=
>
Rl
T
[n
Rl
[>
Hl
|
_IH
T
n
|T
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SP15 SOCIAL GOOD: BRAND OR CHARITY Public
SP16 INNOVATION

SP17 CROSS-PLATFORM

SP18 TECHNOLOGY

SP19 USER-GENERATED CONTENT

SP21 BRAVE WORK/BRAVE CLIENT

STUDENT
O #2 w22 HZtEH F0E AXS| MEA 2EE = AS
@ o EF2 XD B0E 0|B0Z I7tE flgt Aoz, 2|7t o|H0 EX| X
2 E 5 gL MEL WHoz ANES B 532 =0| LItk
SEFE &2 dhe
HMALZ|=: » Idea/Concept 40%
* Brand Relevance 35%
* Execution 25%

SEHMT: Metels

7iel g

MEDIUM

ST01 AUDIO/RADIO

ST02 AVANT-GARDE/INNOVATIVE
ST03 BRANDED CONTENT/ENTERTAINMENT
ST04 DESIGN

ST05 DIRECT & COLLATERAL Direct
ST06 DIGITAL/MOBILE

ST07 FILM

ST08 OUTDOOR

ST09 PRINT

ST10 PUBLIC RELATIONS

ST11 POSITIVE WORLD IMPACT

FILM CRAFT/VIDEO CRAFT
ST12 ACTING

ST13 ANIMATION

ST14 ART DIRECTION/PRODUCTION DESIGN
ST15 BEST OVERALL PRODUCTION

ST16 BEST USE OF MUSIC
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ST17 ORIGINAL MUSIC

ST18 CASTING

ST19 CINEMATOGRAPHY

ST20 DIRECTION

ST21 EDITING

ST22 USE OF HUMOR

ST23 SCRIPT/COPYWRITING

ST24 SOUND DESIGN/USE OF SOUND
ST25 VISUAL EFFECTS

CRAFT - OTHER THAN FILM OR VIDEO
ST26 ART DIRECTION

ST27 COPYWRITING

ST28 BEST USE OF HUMOR

ST29 ILLUSTRATION

ST30 GRAPHIC DESIGN

ST31 INTERFACE & NAVIGATION (UX/UI)
ST32 PHOTOGRAPHY

ST33 TYPOGRAPHY

2019 NYF Advertising Awards 29| HiAE5H=2L®E 02-2144-0741 27/27



