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SCAM ADS

- RS AEHS "Scam Ads'(HBEIX| UUAALF 100% BDFO| S wx| 4 HHE
Zyol 222 IS A HX TaH

- ZINA=EAN A ekl dEst 520 AE[EHO SCAMGUARD A|AHI2 Scam Ad
2 ojMElE FEO| e MAUSO| YBOE Flags: ALL oM ElE o|AS KE3}
EE Eo /US

- NYFOM & Flag7t 22l 2E ZZof [f3h AFUEALS AAIE
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® FER xR 2WESaTTE S5 Zt AR0|A0 VME RE SF2H HE2
EZMNS YUREE of7| Toil ™A ZXSHOF StH, MAZE TAEH 222 X §F

|18 I& Single |Campaign
O

O

ACTIVATION & ENGAGEMENT

ARTISTRY & CRAFT IN ADVERTISING

AUDIO/RADIO

AVANT-GARDE / INNOVATIVE

BRANDED CONTENT/ENTERTAINMENT

COLLABORATIONS & PARTNERSHIPS

CREATIVE MARKETING STRATEGY/EFFECTIVENESS

DESIGN

DIGITAL/MOBILE

DIRECT & COLLATERAL

FILM

FILM CRAFT

NEW YORK CITY AWARD - Free Entry

OUTDOOR

PACKAGE & PRODUCT DESIGN

POSITIVE WORLD IMPACT

PRINT

PUBLIC RELATIONS

SOCIAL MEDIA & INFLUENCER

SPORTS
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®

= =

NYFO| M= Media Handling Fees, Sales Taxes, Vat Taxes 5= MX|X| ¢t

Ojo

& 2|: accounting@newyorkfestivals.com
=20
SRR = 58 HOE 7| ol oY Hetut = ot2fet 20| g
S e Fo(2l)

AT H SEA| RHH| HAZ (AMsAlA ZT 200,000

B0x XHE 7JIFE, RHaha 150,000

Al&AlL Z[Cf 100EHO] 7|F) I+ K| &t 150,000

EEUHAT-=E(EED) 100,000
EEE9: HiM S FEOAEEHot=®E

Tel: 02-2144-0741~2, bsbong@koreacf.or.kr www.koreacf.or.kr
Al ESAIA
BE EFN2 AMsALE BIEA| HE50F &
Al&AlA = Objective, Concept, Target Audience 37 =0 o=Y 2~3 EHOZ ZEY5|
1, 200EH01E E7|H ot
7l 02] O8E AlsAla SA0| CHEL] =0ls ZFSHoF &
Faly|
ot= AEEEZ 2212 EF AMOIEA XiMet & AlsAlaL HAES HE6loF &
EEXNZ EEIRCZ MNEY dS Entry Formit 274 CDL} DVDO|| Digital translation
= UEAl Mg A
@ Film: 7bsstH &0 & 245|= MAQl Atas HYSHH K=, AEHHE0| WX}
® Audio: YOI7H OFE ZR0IE MAS 9% AP PB AJYEES NET AU 5Ee
4o| HAZ Z(translation space)df] AT RE HAEE HoA|Z 2

(© Websites: U= Ol M4, |E2tQl, HAE S HASAM M=
SET YAE DY wY
TEXT FORMATTING
RE EEN2 ofgfof XF HAEE HI|S{OF g O J|FE2 AHALE A St Mokl
=22 HeloHH EojF= A
I EH/HRH EH(Title of Entry/Brand Name)
@ Proper case(2E THO|Q| HZXITH CHEANE EIO|EDt EHME YIS 2.
b ZMQI2 ofLtol CHY M QIHOZ SALL JHE &1 EO|ES / B2 =T A
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o) &=2: Title of Entry
ZHm| QI: Title One / Title Two / Title Three
MHEIOIEZ 7t ZHH Q! : Campaign Title: Title One / Title Two

Client/Brand URL: ClientL} EZHE Q| RIAIO|E FAOH HZ= www . koreacf.or kr

8. 7|=X™ 7|&(TECHNICAL GUIDELINE)
Case Study Videos: 322 H7|X| & #A.

Package & Product Design EEZXF2 2019 28 28U7X| X Esjof &

2tel %%z J_1f°'E'L7I 17|17t HIO|E DO|THQl FL of2f 271X EH T SILIE HP2E

Audio Upload:

(@ Standard MP3 format (MPEG-2 Audio Layer III), stereo or mono, 44.1 kHz, 16 bit
sampling, minimum sample rate: 160 kbps.

Image Upload:

@ jpg file format, maximum quality, at least 300 dpi resolution in RGB color, 2000x3400
pixels (portrait or landscape).
Z9|: CMYK format JPEGs= oK E2

@ Print Product and Service / Print Craft 7}E|112| EZZk:
@ 42emX60cm(A2At0|Z=) EEO| AXE Lt nFME ORRENM Mg A

© O2EY + Q8 8% B 2EESS ZZAZ 2T HHA Q| PDF file (L5HFE 0]d)

2 oliez B A: prepresspdf@yourawardscompany.com

OIA ™ EtA|O| PDF fileH 2 6712| Of2tH|Ot==XIE AFESIAM THE A

Example: 123456-1-PDF.pdf

Video Upload:

O ZE HAMOALS H.264 compressionS AFEBHA Of2f ¥Al9| QuickTime (mov)2Z HZE
(10 bit video sources 413).

@ EAAAT AT EQ 0|7} “Enable Streaming”Lt “Fast Start”0| X||MH MEHSH 7.

® RC|2E MPEG 4/AAC Main Profile compressor2 48 kHz 16 bit sampling(%|ZA 160
KBPS, =8 256 KBPS) AH|ZE QAYE A. ProRes Lt BFX| QS

@ Vimeo, SOUNDCLOUD, &8 &9 HN&=g 4%, FHASl & H|C|QE CIREE %
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- Package design, Brochures, Direct mail, other collateral promotional Items 52 X&

=AlE HEjel StEFHOE M=

219lS ofH
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Ui 2F5(d= £ dHohs ol ZHIZo 28Y 3% =8Y4MS 7HH1ZE=R
g 20t flg. ot EE5tAAt St FHH 2] Fof s HAE ST ofF E

Checkouts ot7| O EEX HHE golg . CheckoutS 3tH EEX HHE £
g = 8938, CheckoutZ StH =E=& QHO[AE =Zaoh EF40| Ot 25 FEIL &
0{ R = Printable RecordE A}SOZ HtH =
E &%} (Creative materials)2 22Q10|M HEFS 2L UL S22 HAOR 230|Lj0o
ECY £ AZ. U AR = ZFAE YEEY EF MIAOR F 1A[ZH O|Lfof
2Cof #tet 2= FEIF B O|HYS FItE HA H

B 4R e EBOX Y A= UFSH Xt

10. HHQl EFE
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@

Campaigns (same-media, integrated or cross-platform)2 X[C{ 5ZF0]| HO|AAECL| 17HE
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11. CAMPAIGN BRIEF

orzf ZHE|22| 21§ EFA2

orgfel YEE ZetA|H HE|ZE ME

(O CREATIVE MARKETING STRATEGY/EFFECTIVENESS:

OBJECTIVE

TARGET

AUDIENCE
CAMPAIGN SUMMARY
OTHER AWARDS WON
MARKETING CONTEXT

COST OF CAMPAIGN
CAMPAIGN PLANNING
MARKETING STRATEGY
MEDIA STRATEGY
CREATIVE STRATEGY
EVIDENCE OF RESULTS

CAMPAIGN DESCRIPTION- Results

@ PUBLIC & MEDIA RELATIONS:
OBJECTIVE
RESEARCH
PLANNING
EXECUTION
TARGET AUDIENCE
RESULTS

® SEMO| HYS QST YABORE BRETIS U P FEUYMO JIME H

12. CREDITS

© 22|OJO|E|E ACIE 2AES Of 04 4552 HISHA| YELCH - HSTAEY E2
mojs S3{S e LED B2 Z2MEJ S0 90, ERNE 5023 ZRYES A
O FAtO] 4A4E Db OfL|at O B0l Hoj AREC| 0|1 NMS & 4 YFLCE
E2m Z2HEE HE, ¥, MY 9 S OlCIALE HMA 2 & S,

@ MBI DAY BE AHEA0IAE, AL SUC UM, MEY 5 AE BE A
S0l 0|27 HML E2m tof LYY B OlLiEt HSHAEY HAOENNE &
ozt 4 98,

® E2IE 22H0|E #OF ofLjat HA| MY BEOHE 2 HEY

® 3YC|E YREE SEY O YSHO B SERE SES THGD I TS OB
LIEHLHER] Oj2) B 4 9l
3#CiEs ool #M2 LiEH
(018 YL 7| =M2 L] BE0| BOET} 52 ARHEE X4 )

Line 1: E2E3|AIYH

(Entering Company)

Line 2: H @ E/AE A(Brand/Sponsor)
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Line 3: &5 JF("Title of Entry")

Line 4: 7}H| 1 2|(Category)

Line 5: =ML 3 EEFF F(Year & Competition)

Line 6: 2|At EE= 7 Q1D H/E &) (Company and/or Person(s) Name(s) & Job Title(s))
Line 7: 2|At = 7O H/E M) (Company and/or Person(s) Name(s) & Job Title(s))
Line 8: 2|Al EE&= 7 Q1(‘d F/E HM)(Company and/or Person(s) Name(s) & Job Title(s))
Line 9: 2|At = 7HQI(‘d H/E M) (Company and/or Person(s) Name(s) & Job Title(s))
Line 10~7|25: 3|A} = 7H91(A /X M) (Company and/or Person(s) Name(s) & Job Title(s))

13. SE% A8

O BE 5 NEE AME2EsE BHHEX] (S

@ FELAEIHOM S22 ANESS U] s ZZ22MZ Qs TA|, AlAL SAL &H,
X = s H2 7HE

® ZEEX= %%QEEM‘I International Awards Group, LLCOA @2 EHO=Z HloiX|= H
210l CHsl =ZAtLE 2HER|AFS0| OISt H[EO0|L} ZHIE 27 = 830 5259 3.

@ gtek AL EFE | ™A, EAOIE, BE S0 LE=2s A2 &KX %W, ZEA
Prompted= NoZ EHSI11 Heather AbramsOj|| O[S EH ZA

Heather.Abrams@newyorkfestlvals.com

14. 2:AbEE Bi g

@ Finalists= O|H 22 SEE|MH, NYFEAOIE, O|H Y, A~40|C|0] E3F0 HAX 0 &
EXE2 HiEE

@ 154, 254, 3541 EYi(industry award)2 FE0|A Executive Jury=0| M7HSIH,

20194 52l O|=2 FEA|HA E2|= 2019 the New York ShowOjAl EH =

15. EH AN (Industry Awards)
(D Global Brand of the Year: 2 1}% 0l HEL|AHO|MELCI= SAIMO|T 2|0 0|E|ESH O
2oz d =FF =0 FHHAZ|OM Z1o H+E U2 EHEAH FOX= .

@ Global Agency Network of the Year: T K| =& EZ1} 7IHIZ2|0A XCIEHES 2
advertising agency networkO| =4t HE3A 3[Ats, HERINA 100% =2 X[HE

1 A= P|AO[ALL O|EO|L} EME S ARSI HERA=Z AHAE 2AY

® Regional Agency of the Year: SO0H|Z|7}, HOtH|2|7t, 5 5/0t=2|7t, S &, OFA|OF/EfH Q¥
570 Xgez F&, 4 XgoM TH == FEu FtHIZ|0M xH1o| HfE

advertising agency”Z} =4

@ Boutique Agency of the Year: 4 E2|3 agencyO| =SHA| 410, X@a= 50 O] Z|A}
SOM A0 Zot YHEE F= FNE UE agencyd| F= 4. SYSHAHL CHE =&
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Hoz x| 3l BE d(1S, 25, 35d)E FoH0F ofH, Hio|2E|AE= S E[X] &
= d=1 M e =2FH2 U2 ALSHK g, fef =AU = agency’t Sl 4%,

EEH2E Z4 39 CHE &( o = WS
X @S d=3 4 =85&42 Mz A UK @S 9ol =40 %= agency?t YE &
R, O] &2 A|&SHA| @&
® Independent Agency of the Year: ZEZFXH|(S|Y ZLILIFAIOM ZEE]ME CIE A SAE
Of ZE} )2t &&glo] TN =8 F=2 FHH2Z|0M 71E 22 E+E 22 HERA
o £3tX| %2 =& 13|AH(Independent Agency)O|H 0. SLSIAHL} CIE FEESEHCE
=]

-
Zla 370e] OHE A8 2 F03A oM HE =2 BFE H2 2AMA = E.
(D Best Commercial Film Director: 242 2016 AlAM. O] MZ2& At

, SHSEQ T st FO{H A2[00E[EE E0FH HHEREZOAM 7t H

210, B x
g S48 ASoA Soig

Film Production Company of the Year: &
20| 2= ZBHEREENM 71 =2
S0| =4 = U=E JC|Eo HZErA

@ Best of Show: 0| A2 L=3lL}| 0| dl
XS] Fetop otCt. Executive Jury=0|

0

2| O|E[H[E|2t O] cH|O]4S Z+El oF ZF0|A 2 -0

16. UNDPI%t
O FEIAEEI FAUSE T (United Nations Department of Public Information)2 19903H &
B Hatet o, oA, At2l7iE, HIV/AIDS Zgtot A, oI, Hxlet 25, ZUE[X]|, X|
E[X] = =
@ Public Service =ZZ%t inalist O|Ab ARt XJIH|2QI0| 25 XAHL Xtzo=2 ZHA

I, £=AX2 UNO|A ZFEtSt= Blue Ribbon PanelO|A M=

2 =]
270l Jj, bl

—
LY
=/ - -

£ 2|8}l Public Service
F

(=)
=
[S)
=
=)

17. PERSONALIZED AWARDS

D #HRES FIUAEY AR00M +4T FEA0IMS YUY 5+ U,

@ #ATED B RE Jjol2 20l0| J|0=0 WH ERMLE SHA(certificate)S F2
St A Ol
= T MO

18. MA| U XXt

= =

O 2E EE22 International Awards Group, LLC % Xjojat0 x|l AME Awards®, Hive
Awards®, Midas Awards®, The Global Awards® % the New York Festivals® (0|

*
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IAGE EINOJA DS7|BOILL BUCH, BRHLIL, LU SO ofe KL 9l =
ATE|O| T 4+ U KMOR

EEXE= IAGe AEZME
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HIX| 22 &jztst
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EAHE IAGOHAM S0 A= EO|E O3, OfLIMo|MetE HEIEHL S5, =
Ool" S& AMEdts A= =Y. IAGE T MAAM IAG &35S s <

television, radio, Internet presentationsO|L} telecasts, broadcasts, videotapes, Internet,

DVDs, exhibits, annual S0 EZAtLt A FILF0|H Eo| CHItRI0] EEXO|LL 2t

O|diAZL = 2852 ALY = US

EEAE SN0 ABE ZE Y0 s 223t 2o|MAE 20 JALL B8] FOf
OF gt EFAts, AGAL =&AL B AT 7|0 22 K& KHito[Lt ZFEo| ZH
0N S = U= BIEO[Ly, AGAL =EX};, HEHKXIE IAGO| CHE] Ot X[3XtC|
Hell 8% =0 st EF30IL MsHE 275t Ao CHsH IAGE 2T SHA|
20|, B3, X|X[S| FO0F 3Lt &F2 oF AR E= Z20 MEs 2/3HE= of7[0f 7|
Ml 2= He|of Chef efdst dstES 0 /UZ0| S25tR=

L o

Heather Abrams (1.212.643.4800, Heather. Abrams@newyorkfestivals.com)
fel= ez 5t Hote| 2 A0 HAIEZIH 2o B™EOM 2 d52 HEF|
HFEFL|CF.
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