O of2| Wellol BAS0| BERAS B HL(O, ZREM, CIRIQL CIXIT), Hojt BNSS £
X it
2018 A HZLA(LIA) E5 22 AHom £EY 4 98 TEMO| Mo|HalAEL} drrt 52 Mo MEY HS, SE

IIj
S|Al O|202 HEXIREI} HIEE|D £AME A =

2= It = olx]

O =20t 78 162(Y)
@ MAE 98 282(2) ~ 108 6Y(E) fE2 EER(USS)
@ AAFEA: 012 2tAHZIA dFojH Media Single Campaign
@ Shortlist SHHE: 228 AA7} SEEls AR Ambient 650
(® Winners & Finalists 2HH: 118 52(g) Billboard 625 750
® Creative LIAisons: 108 32() ~ 108 62(E) Branded Entertainment 1,000 1,500
Lt AlAIRIS] Ol AIALE X Design 500 600
oAMTIE x TSAE g
© HMZAQ| ZACHHAL CIRIQISIAL RIZHA, HE7F S 1300{HO| BHAB|7IA0M E2lE LIA 14 Digital HE 625
i BE20 MARez ®Hos Health & Wellness AZEk 750 1,000
@ HAMRAED MARAES RHIE0| &3 29| Lz}, 2|AF Ee JHQl0| £E% HEES Health & Wellness - Craft 650 850
Q10| BE EEF(AMIE0| £ FES HIHE = U2 dAR Integration XZCt 750
| =0 mo|d = o3 b oAb te 74X
@ HAIRIEES mo|dE|AES =3, FY, 24, siE A8 Medical R 750 1,000
@ 2E HARYS L& (Grand LIA)S ZFY dHots 7M. g 23t £20IM £ 2 17 0f
_ N Medical - Craft 650 850
4o g2 U2 HES Yz &
Music & Sound XHEC 425
C}. EE% = Y= ZE ELIGIBILITY =
28 = A= HE Music Video AEE 400
IAtT1=0| 5{2F=2 dE [E 2 ol [E 2 ol X2 ((HiA =1 iZ)E| XII= _
2nF9| 2tS Wo} 20174 78 12~2018d 78 3120f| &S, ST, Hl=)E =HE Non-Traditional AHIZ G} 750
D Craft 7tH|12|(Art Direction, Illustration )& E&SI0] ZE EEXL EE HZ2/7IH 12(0f }
Package Design 400 475
4210|, Logos, Trademarks, Copy Marks7t 20{Qes &S, T A S)= A1 ¢
P 2 7
o AES HEG0F & SERCR NES HHME ot oster % >
@ 582 2HoR NIE HELS FEXA| Y Print 62> 70
@ HARIY 28T 42, £8X s EE25Q HHE TYY = Ue BTHE M2 MEdhor & Production & Post-Production 475 625
I o Radio & Audi 425 500
8f. S8 4 9= 3|AALZL WHO CAN ENTER adio & Audio
- o N The Influencers ZEL 650
EE= 32|0flo[E| 2 apPgof| FIFst BE S|ARLt THQl
=iz > ) *=Iz o T SIALE = x=oS The New AE S 1,000
O EEZ0| o Z|Atet SSEHYLE O|RO|T EE2{0| 42, &AHE IAS0| BF £E
2 Qlom, Yxle ojgyet Ze TV/Cinema/Online Film 650 850
O 17§ At £ & HMZof 22 0|49 XA HOUE &S, TOT XA XA Verbal Identity AEE 450
o| O|ELZ =5 = US 0| E% £FHY EFEc =50t NN MRIGZE HZ3| gorilla Doctors Creative Competition s
Of g £EZI0| mMo|de|AEL OO =2 Mo MEE 22 £E% XA 0|EL2 B
X2} HIZE T AAS 31 = O Z2ME 2USZI2E MuY 42, ZFTYU0| AR 2P} S0|U= AEO|AE 2
o= a

&0 A ZRWsior &

2018 AN Z2E2E2Z 29|: H{ME LIASHEOE 02-2144-0741 1132 2018 HEFH AN =252 29|: H{ME LIASHICHE 02-2144-0741 2/32



@
®

|'|II

Credit Card(Visa, Master, American Express20t Bt2)2 ZAXHA| 7 4% ZEX} £&

SEAE SERC MR A2 QN Z, W 50%7 FIHE. Dot QNY SEX0| 0
O] YA} O|20T FL0l= BEE Sidol g8

sEHYE

ChE: AEY 1098

EEUAERE 22| oo oy Feo dd. HEIDIHME £ YEE 22|l
ZEAMOAM 2Eels Sl MY E337|E |t 75t Y £F5HA17| HigL

o 7 o
EEZZ9|: tjMdE LIASH=ECHE T3H02-2144-0741) O|H| 2 (baeseogbong@gmail.com)

®

Al &E09| @& Finalized Entries

@ #3t7t 22loM ES4YS 0K, LIAEE A|2H2 XHEH2Z Entry Form(s)at QIE0|A
S LHsI0] 757t 200 O|H FAR LSt

@ t3ZMe H2sor & 2FR7 HRE7| WKl EFH0| e dAZE OIROXIX] G&

Of. M|XtX} A2|C|E CREATIVE CREDITS

@ FYCIEE E5Y M YH3oF 2. Y= AHR/IAIL gls F2CE Y92 U2z HA
= QIR0 N/A, AHo|ALL 7Bt S5 EX 2 2)

@ HMES JYCEE LA SHOX|, B=Atz 8 7[Ef 4% SEAZ S0 AHEH7| W20 &
=9| golet £ Mz A

@ HMzETt ARE +FYIX & FR0= HEE UsD $1002| HIEO| Ldet

@ EFA A2CIE RIS MESHK| §2 EFAMIL +4% LHO|Z HMAA I CEE EuXt &
Ze0l= &Y UsD $2002| HIE0| 24

® Of The Year Awards =AMRRS ZZEALO|A H|ESH Y CIEE 7|F0E A E. M2 shitst
I SFAts M.

Hf. Al4&F Awards

D 8Y 2d, 42 F2E UMM 2

@ Od2 F2EZ 42 U2 HEF M 1320 =od

@ LIApAZEO| Z™E 0| ofzfe 'die| AHOf The Year)O|] ZXE: Network, Agency,
Independent Agency, Design Company, Production Company, Post-Production Company,
Music & Sound Company, Radio & Audio Company, Health & Medical Company and
Health & Medical Network of the Year.

@ 2ol &2 MENM(Y mo|gE|AE0 RatE = Z2FE. WHME EFAL MES &

®

2018 MUIHA 227

-

30| et Z2YE. EAls EFA ZEAFOF g EFE HO| BIEA EAE YH|oF &
LIAOIME EFAtet 42G10] EFAL MES F20E
LIAE 8 J2CIE0 Chsh MYXIX| =

29|: H{ME LIASHEOE 02-2144-0741 3/32

e

® ©

2018 HUCHIFA S=Q7 2o

O Global ‘Of The Year' Awards: 2= SEZ0|A YARIRSO] MFE Hoit HESS HA
£ 7IEe2 WEEr) A200lE|E IYLES YL W I2|0olE|E 2YPu} 2 =2
SAHS0| METD AIZE 0|22 MATCL

O Regional ‘Of The Year' Awards: 2= RE0[A HARIRSO| MHE FoHt HFSS =+
HE 7|1Ecz dEECh J2/00[E|l2 I CIES Y=Y W] I2|0f0|E[2 2t e 2
|y

£ ZAE0| HMES AEE O|F2E NI X|Y2 OS2 52 L0 25 /72 H
OfAlOl, /8, &&/0t=2|7l, S0|/Z0|

O Network of the Year: | EQ{F0| &3t 2[AFE0| =% 7|ECE 71 =& FE &2 4
Eg{30]| $=0{&

O Health & Medical Network of the Year: ZZZH|0] AMHHQI0| AR J|ZFO0Z2 JIE &2
H4+E 22 HESA0| $=0E

O Agency of the Year: ZEZH|(ZTSIAC] T SZo|Lf B ZERIALYN SE0[Lho|
ADIQI0| T TIFEOR N £ HAE W FNA| S0iE

O Independent Agency of the Year: ZEFN|(ZLALC| XX ZEO|Lf ZHEHEl ZSH|ZHALO|
M EFO0|LHOI Q0| &2 J7|FELZ 71 &2 HE w2 SEHZUIA0| =0E

O Production Company of the Year: ZEFH|(ZZEMO| XY ZEO|Lf 2HHE S SHEAL|
M ZZ0|LHo 42el0] =% 7|FEe R I 2 FE W Z2HM0| =0d

O Post-Production Company of the Year: EETH|(ZAE ZZGEMO| XX ZEO|Lf 2=

SHZEAIOIA ZE0ILho HEQI0| 4% 7|18 1 =2 F+E ¥2 ZAE Z2

S Mof 01!

O Design and Package Design Company of the Year: EEFH(0f AZIQ0| 4= J7|Fo0=2
o S H4E B S S0g.

O Radio & Audio Company of the Year: ZEFH|0f AZQI0| 4% 71502 I =2 A
+5 U2 A0 =&

O Music & Sound Company of the Year: EEZTKH|0] MEQI0| 4% J|FoZ 71 w2 H
FE 22 A0 =01 &

O Health & Medical Network of the Year: ZETH|0f| o220 4% J|FOE T3 &2
Mg we sl 4ol

O Technology and Experiential Company= ZZTA|0]| 2810 =% 7|FC2 7HE =2

4B w2 Bl oI

. #HlojA AEC|0] S4S AI2SH EEX CASE STUDIES - USE OF MUSIC

E8% 3YS A% HOlA AL £ERAE O[4E 42 & 420 ASH2E LIA
BEAAESA AOIEY 2247

SYXZEA M0 LIAY EE% WHE 8% 49 EEX0|A =& USD $5000| Fut&
Branded Entertainment 22 ZEX0| AR, Case Study H|C|Q9| 2948 AN =l =E=t

HiAE LIASHSCHE 02-2144-0741 4/32
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. https://www.liaentries.com/submitentry/

= MZ 2[ReZ Ity T &£EfjoF &

Z=EZZF U FedEx, DHL} 242 Door-to-Door Courier Service S 0/&8F 71
MES UEY 42 ProFormaE ZEHEX| QR0 2ig 74
VALUE", "CONTEST MATERIAL" "NOT FOR RESALE"&
SRTIZAL $10.00 US. 0|22 H7|E ZH: $10.00 US.0|
oL| Z=MSIA|Z| vfZtLICH

StLt O| &Y A<, 7HE IHZ|X[OfCE: Of 1 of 2, 2 of 2 S22 HI|Y A

ZHM|7F FAtz| D LHH courier airway billsO| HA 7| I{E0| ZH7|X| QL0 2|AtEHI} Fa
BtEAl o1t A

{70 "NO COMMERCIAL
F7|5ta, 7|X|e| LHEo &28l0]

42 29 01 BT 8718 4 9

i

@ H'Y 3 London International Awards

2018 BTR|AH

2 Bay Club Drive
Suite 3]

EEQY 29|: H{ME LIASHEOE 02-2144-0741 5/32

Bayside NY 11360
UNITED STATES
Telephone: +1 718 747 6747
Fax: +1 718 747 6007

E-mail: info@liaawards.com

O|: H{AME LIASHZCHH: 02-2144-0741, bsbong@koreacf.or.kr

Ho

. 88

2018 == 53, 7IE|lnz| 3 HEAS

S32E HEE|E HE MY
® JPEG Image
O ofi&tkE: Landscape Images: Approx. 2400 x 3000 pixels
Portrait Images: Approx. 3000 x 2400 pixels
300 dpi
O Equivalent to 203mm x 254mm: 8 in x 10 in

O Color Mode: CMYK or RGB
O meA7|: %L 6MB

@ Case Study

O Z2|HEH|O[H2 SYOIO|CIOfE LIEHLHZ| 23] Adar =228 OfEAH B
5| HolE A

O 388 47|X| &% A

O gof Lizfo]Mo|Lt HojRtatE A8 A

O 70|~ AHCIOl= BIEAl ZYE|7 Y= SAS2 MEE A

O SME ME0 LIAC £F2% WHE 2¥Y 4% & USD $5000| £1tE

O EBXMES 7I¥ E UEE JPEGe)E HIEA| Y2Eg A

- Standard Definition Source Material minimum: 720 x 480
- High Definition Source Material: 1920 x 1080
- Frame Rate: Original Frame Rate
(23.98, 24, 25, 29.97, 50, 59.94, 60)
O Codec: H264 or Mpeg4, Best Quality
O Data Rate: Minimum 5,000kbps / Maximum 10,000kbps

2018 AHIHA SZQZ 2o H|AE LIASHRO|E 02-2144-0741
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O Sound: AAC 48KHz
O m37|: XL 1GB
O £Y0|E, A7, Ht S HIH20 EX & A
O EFALL EMET} Liofl= EEX2 YAl 5
® MP3
O Minimum of 64kbps (mono) up to a maximum of 196kbps

O ItUHHEN: MP3(stereo) with a compression ratio of 22:1

o mAI7|: #|CH 3MB

® URL
O ZE URLE 2018 12¢ 31UN}IX| EHAdstz|ojof &t

O HAME URLS| &g HO|X|0fl= HARIMSOH BOFLAX 3l= ZE R4S
3 7.

SHo|X|ofl= MAfRE EEO| Ot 74, HY, 298 S ==
O 7}s35HH live URLE MBS A
O Qs ALEXIO|ED WAYER BH HEe A

O (URL Z4, AFSXI0|2 U HAYE S0 UX| Yo BN 2 &
_

@® Video case studies

O HAMRIUS0IA &2l OfO|C|0IE T & HYst= *Oﬂ Eii% = A
o]

O HAMRIRES2 EFAE ofo|fofer O e

AMHE B7HH| Be

O H|C|Q AO|AN ZETE|X| &2 F2||C|E= LIA YALO|EQ} LIA annualdf 2%

oy
ikl
rulo
okl
N
_?_
Ral
o
n
to
Tl
§
>

A AFC 2

Ambient 2 &
O 2304 33TA0M =28 LRE, ZAH 59| F0E. AEH
& 1=

7t

OF!

= [=]
O HME 2A: MOV, MP4, JPEG nfo'i Heg A 42 HE els
Categories

Apparel: A2, SHEE KA 2| ZE

Automotive: A}kl £= st

o

oot

Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

2018 HEIN A EEQZ 29|: H{ME LIASHICHE 02-2144-0741

7132

Corporate Image: Self-Promotion, XN|ZE0| Z&E|X| %= 7|0|0|X|, O|HIE AZEMM ZFt

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing — Business-to-Business: A7 QIMEl 28 L= Ay IXHOZ HUYT A

2 Direct Marketing - Business-to-Business Print competition® 2 ZZd}jof &

=

Direct Marketing — Consumer: FA7} QafjEl 28 TE= 48 ZXHOZ HLUYT
Marketing - Consumer Print competition@ 2 ZEo|0f &

Ecommerce

Electronic Equipment: TV, ZHIYE, HFH, 7tHz2t, A Y 2 =3
g

Entertainment: Y, S2¢, Y27, UsH, Ws T2, =2, FAHAEY, AXX

=3t
Foods: WEAE, WEAIE, Q0I2E, SX|E T3 A0S THEX %8
Health Care Services: H¥l, 2|4, Y= & =&
Home Furnishings/Appliances: 7t°g0|Lt H &l
Household Products: M|A|, I|QIE, AFX|, BdFHM L ZSH
Media Promotion: &X|, A2, Radio/TVEt&Z ZsH
NGO: X|%, 27}, 224 72| HF2|Lt AUZAX 1802 THE HYE
Personal Items/Gift Items: EH|, MZ2tA, A|A, 2AM =gt
Pet Products
Public Service/Social Welfare: XtMETHY|, &
Recreational: CDs, DVDs, Zt:-tzZE A &, %E i, HEAZ| =&
Retail: B|AEZ, ZslE, S, HHE/HA
Travel: S-ZAl, SH,

fEd 2y
Utilities: 72 3|A}, ZHIAES|AL, H7|8|A, Hatis R et

7|7

BILLBOARD £ &

O Z£E 04 Static Billboards?} Interactive/Digital Billboards
O HMZE A MOV, MP4, JPEG THY2 HEY 2 48 HE 93
O Static Billboards: JPEGE YUZC(ZH Q2 miYS MRUZE 82 A
Interactive/Digital Billboards: MOVL} MP42 Y =ZE(Campaign: 17§2| #|0|A
Q45 Hot HE)

Oﬂ

1%+

=~

e

Single Categories: = ZX}

Apparel: 213, SHEUH O A

x

2l =

0%

Art Direction
Automotive: XA}SX} HE msh

Banking/Financial/Insurance

2018 AHIHA SZQZ 2o H|AE LIASHRO|E 02-2144-0741

2EC| 2E

8/32



Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, M|E0| Zetx|X| = 7|0|0|X|, O|HIE AZEMA Zt
Cosmetics/Toiletries/Pharmaceuticals
Ecommerce

Electronic Equipment: TV, ZHIYZE, ZHFEH, 72l AY 2 =&
Entertainment: 2¢%, S22, =3,

Foods: ZEAIE WHEAL
Health Care Services: H, 22|, Y22 Z=st

Home Furnishings/Appliances: 7HY0|Lt HAE 747, HH| =3
Household Products: M|, QI E, AFX|, sHGFM mSH

0

2

ol
O

40 0@

4

Innovative Use of Billboard Must be entered as a Video Case Study

Media Promotion: &X|, A2, Radio/TVEt&Z Zst

NGO: X9, =7, 2% 22| H|g2|Lt AHASAMR IF22 F4E HFER 7|7
Personal Items/Gift Items: EHHl|, MZ2tA, A|A|, B =T

Pet Products

Public Service/Social Welfare: X}AECHA|, Mgt WS 7|2, O|ATHY| ZE&H
Recreational: CDs, DVDs, &ttZE, A Q, ==xj|, JEAF| =g
Retail: 2|2EZ, T3, HSH, WY/, ALF/7IAFRL, YA ZF

Travel: StZ A}, S Q2tM It
Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7}AS|A}, RHIQUZES|AL, ®7|3|A} M}

T
for
Hr
Hel
oot

Campaign Categories: =EZ2& 2~6 %t

o

Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign

Public Service/Social Welfare Campaign
Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

2018 AHIFA SZQZ 2o HjAE LIASHRCO|E 02-2144-0741 9/32

BRANDED ENTERTAINMENT £ &
O Branded Entertainment= 220 HEE $1 HUE OPIE HEYS S £X7| 2zt
H|Z. Branded Entertainment= HIMEQ| &M, ZX|MYO|LL OHAE SEZ OHX|=
HUACH2 BRI TTBY, T0|C|L S0, XL GE)S Eere ojzie] 58 BE

H
rrorin ek

SHXEOA 22t MSstE7t dES 27 st= AY. Netflix, Hulu, Amazon 0| ZgHE.
O Mz &4: MOV, MP4, MP3 T2 HEY A 2= HME 8IS
O £34Y oY i H2E" - AF
O E3t dEiArg
- NS AEOl 23N e URLE HEYZ =+ US U HARIRES0! A0|l2 2HOE 2
= S HES EAt g 4% Ol URLE &3 &
- 2= URL2 2017 128 317K 2-43t(0{0F &

Single Categories
Augmented Reality: E2FAts 7AMS dYstD 0|8Z0| FHsI= At &2
2 BEoFE 70|~ AHOZ MEY A 2017 44
Branded IP

xﬂ AR 71 o4

=

Documentary Feature File

Documentary Short Film

Documentary Television Program

Entertainment Audio: 22, 2}C|Q, QLC|Q, AIRE

Experiential/Live Events

Games

Music Videos

Online Episode/Special

Podcast

Reality/Unscripted/Alternative TV Show

Scripted Feature Film

Scripted Short Film

Scripted TV Movie

Scripted TV Show

Social Awareness 3aA{H|ALL RPN 2z mgh

Sponsored Commercial

Taped or Live Event

Virtual Reality : 2FAt= A2 4830 0f
20Fe 5’1|0|¢ AELOZ MEY A 2017 A

nx op
N
o
oX
oot
_O'_"
rr
Pl
=)
my
rlo
n>
=
>
=
oX
oot
fjo
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Series/Campaign Categories: ZZXE %A 3719| oA

Multi-Channel Storytelling: AE2|E O} 7|5t film, experiential, digital, social games, print
ot 2 Crst WEHO| O|C|0j0] =E A7 O[of7|of ZO|E CshLtZt= A. O] ZtH 12|
17§ DjCfof2t2 AMEdh= A0 ol M=ZR DO|E|o] = dtLtol HQl HHXE [T F

SEoE of2f WSS ALBoHE S8 WmoIZ U

rir oln

= S or
Online Series

Reality/Unscripted/Alternative Series

Scripted Series

Trans-Media Storytelling

DESIGN &&
O XMZE ¥4 MOV, MP4, JPEG, 48
O Case StudiesZ A= 7tH12|:
- Branded Content
- Experiential Marketing
- Innovative Use of Design
- Product Development
O MOVL} MP42Z NEE FtH 2|
- Digital Installations
- Installations/Displays
- Motion Graphics — Animation

- Motion Graphics — Typograph

o

Single Categories: ZZ2% 1%t
Annual Reports
Art Direction

Brand Identity - Local, Regional, Global Z%}

Branded Content: 8}LIS| EHMEZ TS0l QF|X|d HEHX. O|AHo| 2= MEXO &1
2AZ 0|83 BABO| oL AH|XISO| BOISH] DT DIAXIE MY UL

Brochures/Catalogues - Business-to-Business
Brochures/Catalogues - Consumer
Calendars

Client Promotion: Client7} Xt T2 @M
x

ojn

Corporate Identity: e, ZRCHE, S|AF A{4
Data Visualization

Digital Installations

2018 AHIFA SZQZ 2o HjAE LIASHRCO|E 02-2144-0741 11/32

Direct Marketing — Business-to-Business: F&A7t QA% 85 L& Ay ZIFOZ HUYX A
2 Direct Marketing - Business-to-Business Print competition@ 2 ZZEd}jof &

Direct Marketing — Consumer: FA7} QME 25 L= Ay oz HIJE 242 Direct
Marketing - Consumer Print competition@ 2 &Ed|0f &

Editorial Design: &X|EX|, MEX| st

Experiential Design AH|X} M0 o|sf EHE0| Ciot S™-AQ QA2 MO{F7| sl 1t
&l ®ME, Btg, MH|L, O|#IE, 2tF CIXQl (2018 L&)

Innovative Use of Design Video Case StudyZ & (20184 A4)

Installations/Displays — Permanent: EHEE ZSHE ¢ 55 SHSO|Lt AHRZA S 20|
o ZojLt =g, WM HAE CHH Design

Logos

Motion Graphics - Animation

Motion Graphics - Typography

Non-Profit

Point-of-Sale: HM&FO0|L} MHAE A ZZDMSAL TS| Qs QAZ0822 ALEE
Displays. ZAEL} QMBI =

Posters

Product Design Products(A|Z0]| 0|0 ZA|=l HEZ C|Xt+Ql

Product Development Products: T2 EEIRO[L} OFE] A|ZHO| ZA|Z|X] %2 XNFCIXHQI

Retail Space: pop-up 2E0[Lt 7tA =2 S 22 200 SZH2 {8t Cxtel

Self-Promotion: ZSZA} AN Z2E2M

Signage

Spatial Design : 3582, HA JRE, &

k=)

DnEstol EWs| notE C|XFl (2018E Al

o
o
rio
oY
2
o

Sustainable Design X
2

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography
Campaign Categories: ZEXt% 2~6 X E

Art Direction Campaign

Brochures/Catalogues — Business-to-Business Campaign

Brochures/Catalogues — Consumer Campaign

O

Direct Marketing — Business-to-Business Campaign: ZT2Z M8 %t

Direct Marketing — Consumer Campaign: ZEZ N & XHE

2018 HEIN A EEQZ 29|: H{ME LIASHEOE 02-2144-0741 12/32



Motion Graphics — Animation Campaign
Motion Graphics — Typography Campaign
Poster Campaign

Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign

Entry Requirements:

@ CIxtel ME HE22 MESHOF
@ 17§ 7tHI2E| o|¥0| &Y 8% £F FtH 2ot MES =Hof &
@ 207Lt A LD BE YA WE MM 0| of =Y 2

@ Poster ZE2H2 600mm x 400mm(24 in x 16 in) O|L§O| EE0| 25mm(1Q1X))e| OIS =1

0%

HES OREE A

© HH 2 EF2 HELEE HRMZ DRESHM HE.

® JPEG(s)E HHEA| ®|=s{of gt

@ E£BAVF £F39 S 28 32 LIAOAME 0|F I8 Mo =g OISR, 8%
Of 24E7LL BHE B2 LIAE Hid MYo| gl EFAM= A g0 Mg ZFOILt
25 52 ZE HI82 RESHOF & AF HE2 AFE I 2FdofF g

DIGITAL B2 &

O ZE04: Digital Apps, Digital Adverts, Banners, Games, Mobile, Social Media, AR, VR,
Wearables, Websites

O HME A URL, 28 M= U3

O 28%s 7I¢ & E0FE 3 - 5 JPEGs MEY A. JPEGsE EEX0| 2EZ[AE0 HWFEH
AEote A2, A= AFBEIX| ¥3
O dH £8%0| £0i%A= URLE Mz A

Single Categories : T ZXG 12H&2
Animation/Motion Graphics: OjL|H|O|M, S 213, 2 M Jefjg =3
Apparel: g sHEBE MG A 2| ZB
Apps
Art Direction

oot

Automotive: AISXIEE It
Banking/Financial/Insurance
Banners

Beverages - Alcoholic

2018 AHIFA SZQZ 2o HjAE LIASHRCO|E 02-2144-0741 13/32

Beverages - Non-Alcoholic

Branded Content

Business-to-Business

Confections/Snacks

Copywriting

Corporate Image: MZ0| ZLete|X| Q= 7|Q0|0|X|, O|HIE AZMA TSt
Cosmetics/Toiletries/Pharmaceuticals

E-Commerce: 22}9 OIS & £ Q= "Click to Purchase"

Electronic Equipment: TV, ZHIYZE, ZHFTEH, 72l AY 2 =&

Entertainment: SAUE, S=8, =2, doh, WS z=z20, 54, BEHAEY, A

zg
Foods: ZZFAME, HSAE, FOIEE, RME = 201E2 ZEE(X| ES
Games

Health Care Services: H¥, 2|4, Y= =3t

Home Furnishings/Appliances: 7°g0|Lt HelE 747, A - Oy dH| =3
Household Products: M| A|, HQIE, AMK|, tHI™ 7 =5t

Mlustration

Image Design: OfEQ|3, O|0|X] A, AR & =T

Innovative Use of Digital

Media Promotion: &X|, A2, Radio/TVEtE= LG

—

Microsites

Mobile Advertising

Music/Sound Design: &<, EZE L}EL4%#!, sonic branding Z &}
Personal Items/Gift Items: SHH, MZ2tA, A|H, 2 =t

Pet Products

Public Service/Social Welfare: XFMETHY|, ME, mL7| 2 O|HTHY =t
Recreational: CDs, DVDs, =2, A Y, ==X, HEAF| Z&
Retail: HAEY, ToHE, HSE, HEHIY/FL, ALR/7IAFTRL, HA =F

Self-Promotion: &=ZA} AN Z28M

Travel: &3AL T, kM ZEH

Typography

UI - User Interface & Navigation The user's interactive journey

Use of Social Media

Utilities: 7}AS|AF, D HIUZSG|ALL M7|3|AF oA
]

UX - User Experience : @&X0|HLt ZHHH QI
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Viral

Virtual Reality

Visual Design

Weird Wonderful Work

Entry Requirements:

O 2E URL2 20184 12¢ 3127IX| Ed3}x|0{of &t

@ MALE URLO| #Y HOIX|ols MAIQIFSH HOFDX s BE 4SS 23 A Y
HOX|oE HAIZS ZF0f oish A, HY, 29

@ 7ts3tH live URLE HEY A

ZastH MEX0|IEN WAJAEE A HEZ A

URL F2, ALBXIOIS % THAQIE S0| x| oh EEXS 2 + glow

© ®

0>

ME | R 0| 2% EFRE UHERA ¥S

Health & Wellness 5 &

O WL, R7HE, A28 W /X, SXE 2% 2HAHE AY HBOLE MHIAE e
ofth ZHE2 HAMRIHSO0l EI7M 07|0= FOfh OO|C|ojet H|Z=H 2FRl OTCHIZ(CIAM Y

OI%F, ME/7|TFH USO| ZotE. AL MH|AHY 2oL A2 ZBhE

S38a X4 K|

= g st Z2 719 ARUAOINE EF 7hs. MM Mt #ES0l o

[e2] =

HA —

=EAZIE AHRUHOIMT AT B8, Mu2, 4l ARE Mel/QIx],
=,

O LIAE Health & Wellness AIA0| £H33 SE52 $2 4 s NS 7. 5B
2 CIRIKID, 52t we 4ol 3o FAfo|E0] DX|E.

O EE0i4: 2 & O|C|0j7F EET 4= U, Ambient, Billboard, Branded Entertainment, Design,

rlo

B

Digital, Innovation, Non-Traditional, Package Design, Poster, Print, Radio & Audio,
TV/Cinema/Online Film, Verbal Identity

O Nz Al MOV, MP4, JPEG, MP3, URL, A&
Moving components= MOVL} MP4 L2 £&

O

Single Categories : ZZ%IG 1%t
Animal Health
Corporate Communication
Devices and Diagnostics: ZITH, 02, |28 X2 FHOZE AMELl= EFT XA, &%, ¢
Z2tEL} O|Qf 2HHE ME =T
Education and Services
Environmental Health

Fitness: 7§l E2{0[l, M2, ASHE =gt
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Health Institutions/Insurance: A 2|4, H&, 2efEtXtH @, = A|AH, memory centers L3t

Homeopathic and Natural Remedies: 2Z=X[2H, E2tK|, 7|sS4, DMIYL, 207} 3,
ORI, o, g2 HED 27 =23

Innovation Innovative Use of Technology or an Innovative Idea. Can not be a traditional

form of advertising.

OTC - Over-the-Counter: HEfM0| ZQ Q= oFO|L} Gin m3t
Podcast
Social Responsibility/Awareness: 222& Z5t

Use of Social Media
Campaign Categories: ZEXE 2~6 ZE
Campaign
Multi-platform : StLtO| HE| X§'d O}O|C|0f. O] ZtH| 12| EFEE HRFRLIAOMS ot %
2 27§ o|&el XE/EUEES A RUOOF &

Health & Wellness - Craft £ &

O 7Holeld, RZHEIE, HEsls 3 /X, SXIE foh £HXE AZ HMFBO|L MHIAE I8 F

ot 2E5S HARIRSO| H7IE. of7|0f= Fofh Oto|C|oft H|Z=X|SfQl OTCH (AKX Y
g0l TOiElE= olofE, ME/7IFL WS0| ZE. HE MHAHE BEFo|U Ald ZghE

FZAZlE ARUAOIML HZEA W], MH|A, S, AR|E M/QIX|, SZ2ut AtA X|
B 25 &= U4 81t 22 7Y ARUAOINE £E Jts. ML At EE0| &
N O e 4 g

O Craft =% S

H
,>'_
rlo
0
=
=3
r
Ao
0=
>
o
o
fjn
©
ok
o N
oo

O 7IH 12| S0| AHBYO| ASH FLT &F

O £F42 HIZZ CRIXH, 5gfg 22 =420 ors FAto|=0| X &

O =Z04: 2= 00|07t EE£% = YS, Ambient, Billboard, Branded Entertainment, Design,
Digital, Innovation, Non-Traditional, Package Design, Poster, Print, Radio & Audio,
TV/Cinema/Online Film, Verbal Identity

O HMZE ¥Al: MOV, MP4, JPEG, MP3, URL, A&

Moving components= MOVL} MP4 L2 £&

O

Single Categories : ZZXtG 1%t
Animation
Art Direction
Cinematography
Copywriting

Direction
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Editing
[ustration
Music & Sound Design
Photography
Production Design
Typography
Visual Effects

Campaign Categories: ZEZXE 2~6 2&E
Animation Campaign
Art Direction Campaign
Cinematography Campaign
Copywriting Campaign
Direction Campaign
Editing Campaign
Illustration Campaign
Music & Sound Design Campaign
Photography Campaign
Production Design Campaign
Typography Campaign
Visual Effects Campaign

INTEGRATION £ 2

O Integration2 CIE DHME It OtO|C|0{7} OfL|E} 7HE L5}
gA7IL 230 YFE E 5 A= OO|L|AE g Lo

O HMZ YAl Case StudyE MOVL} MP4E 17§%}

O H8 ®ME 82

Single Categories
Business- to-Business
Business- to-Consumer

Public Service/Social Awareness

Medical £ &

O A3 S A= HfMHANN ZES

[== R |
et Sefo|olEgt MElARE Ao Mt

2018 HEIN A EEQZ 29|: H{ME LIASHICHE 02-2144-0741

Ho

[>

)

%

o WA, MBI MUIAEHEAE 2Dt Qs R EB, JI7Ie AES, AY DD A
AR MQU/RIX|, Solsto] HA HRLAHOIMO| e, WAHO| HEIHE of
20+ OfLI2} 7|® ARUAOIY, OlALt HAHO| MBAIES 9B HEXC

Sgt HRLAOIME g

I'-|‘=

O miepariol Frie ARES0| MAI BEE + U
O LIAE Health & Wellness Af0] $X21st SB5S 82 + Ut Fo2 7. SBX2 b/

2 OFRIH, 522 w2 g0 ok @AOIEo 1X|E
O ZEZ0i4: 2 & O|C|0f7F E2EE &= US, Ambient, Billboard, Branded Entertainment, Design,
Digital, Innovation, Non-Traditional, Package Design, Poster, Print, Radio & Audio,
TV/Cinema/Online Film, Verbal Identity
O HMZE Al MOV, MP4, JPEG, MP3, URL, A&
Moving components= MOVL} MP4 OIZ E&

Single Categories : T %G 1%t

o

Business-to-Business

Corporate Communication

Devices and Diagnostics: XIEH O}, Q2X X2 SHMOZ AMEE= EFT XH, X, ¢
Zatel} 0|9 M HE ZH

Education and Services

Innovation 7|&2| S4UMQl ALEO0| HAIXQl Ofo|C|of. MSXQl Hu HWEHet CHE 4
(2018 A1)

Pharmaceuticals and Vaccines — Branded (2018 AlAd)

Pharmaceuticals and Vaccines — Unbranded (2018 A1)

Physicians and Healthcare Providers — Professional Services (2018 F 414)

Social Responsibility/Awareness: 2225 Zat

Use of Social Media

Veterinary (2018 A1)

Campaign Categories: ZE%% 2~6 % E

Campaign
Multi-platform : fLto| ZE| A Ofo|C|of. 0| FtE|nE| SEXES HBEUHO|MS 3t %
& 27§ oo Me/SHES 2 U0 e

Medical - Craft £ &

O s 8xzn U= X1I°“.“_F%.‘01IA1 EE%H E2 MARIYEO| YotRCEL EEES MY/HE
Zal0|UER}t MH[ARE #AF O METL 2K, EfA QO|AATNNK| EBHEICE Medical £
B, KEIH 0 MH[AE-E )

71719t TEE, Mg a0t MH|

1
[

Ao
rlo
4]
rr
)
i=1
£
rr
>}'_
Qt
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A, MBIR MQUIX|, +olsto] ZE HRLAHO|MO| BEHE. UAH 0| HEIE gt
ot ofLjz} 7|9 9+%L|71|0|_, OIAfLE WA O HEAISS I Bl MH[AE
Sfst AHRUHONE =

)

Zst
O Hefare| mrlet ES0] HAF
]

O Craft E852 Craft TE dARIRSO0| 7t
O 7t|2g] I%OI dEgo| ACH LS AT EF2T= MOl S
=X

CHRIXID, S{ghe 22 sd30| ok ZAOIEY 1X|E.
[e]]

o
1o
O

rH
It
of
N

D
E
O £E0i4: ZE O|C|0j7F £2EE &= US, Ambient, Billboard, Branded Entertainment, Design,

Digital, Innovation, Non-Traditional, Package Design, Poster, Print, Radio & Audio,

TV/Cinema/Online Film, Verbal Identity
O HE Al MOV, MP4, JPEG, MP3, URL, &=
Moving components= MOVLF MP4 M2 £

Single Categories : ZZ%G 1%t

o

Animation
Art Direction
Cinematography
Copywriting
Direction
Editing
Ilustration
Music & Sound Design
Photography
Production Design
Typography
Visual Effects

Campaign Categories: ZEZ2E 2~6 &
Animation Campaign
Art Direction Campaign
Cinematography Campaign
Copywriting Campaign
Direction Campaign
Editing Campaign
Mlustration Campaign
Music & Sound Design Campaign
Photography Campaign

2018 HEIN A EEQZ 29|: H{ME LIASHICHE 02-2144-0741

19/32

Production Design Campaign
Typography Campaign
Visual Effects Campaign

Music & Sound £ &
O HME YA MOVLt MP4: HE NZE Q1S

Single Categories : ZZxE 12HE

Experiential Use of Music & Sound: 2}0|2 O|HIE, X|£EQl MY, €E3, H O s &

=
4 58 Ze SO0ILL ARE CIXIQI0| 53 HUCE A% AHNO 290718 Ty
7 9Io BHEOIT . A0 AECIGES HOB ELE AN MY Ash Hej2 ZEY
+ S HolA AECZ SBY 4 YO MBEOINOF ¥ HM BH S0/t AR
S CiRRelo] B KA MB HIME NS & UZ

Music Adaptation — Instrumental: 7|Z0| U= =
XSHOF . 22 7|Eo| EMo|L AS got2

DI
i

g el M52 MEshor &

Music Adaptation - Song: 7tALZL RUE 7|E0| s =
UX[SOF & ZtAe 7|Ee| =olLt A o
2lXg 2 M=S MEsHor &

Music Original — Score: 7tALZL QILH/7Q| Qle S22 XMESH ZEDF A2|0f0|E|E2SHA
BLSO{X Q0{0F B} 7|Z=O| EO|L} A5 202 O|0|3tK| UL

Music Original — Song: 7tAM7L Qe 42 NESH ZE0t 2|0 0|E|E5HA THE0H AN

Of Bt 7|ZO| EYO|Lt A5 S%S oN[SiA YT

Sound Design: H&EXQl o[0|0f M= S0 OtLX|2 AFREQ| Zatet dddE =0/7| <
S AFRE, AFRE X8, MRE 21t §2 0|83 AIREE O&2Xez A8TH A. o|A2
AEHOl HHM =2H Z0[ OfLICt

=

Sound Editing: SA|5S, 21te, AF2E @1to| ALRO|Lt XXt S8 W2o| AEZ|ELO
E2E F7| s MER MAE HEoUl= A

Use of Licensed Music: “Music Adaptations”O|A AMEElE =SS oKX &1, EE
B2 J|E Y9 YRE M8 Z2. 0 4% ¥ 22Xd Y47t i HEES gt

Al HlZsHor &

=

ujn

I~

O HMz &4 MOVLE MP4: 22 NZE 8l
7. 2|

Music Video &

O Music VideosE #&0|LE ZA|E A0t Mg st @F|X|E Zoioz &z A
Single Categories : ZEZXHE 15 E
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Animation

Best Music Video
Choreography
Cinematography
Direction

Editing

Visual Effects

Non-Traditional £ &
O Mz &4 MOV, MP4, 2=

O 285 o Ui g2cd 4+ g
Single Categories : ZZXE 122
Apparel: 212, HEW OHMME| =gt
Automotive: AFsX} 2E msh
Banking/Financial/Insurance
Beverages - Alcoholic

Beverages - Non-Alcoholic

Branded Content
Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, N|ZE0| EZ2&|X| %= 7|0|0|X|, O|HIE AEN

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing

Electronic Equipment: TV, ZHI =, #H
=]

gt

Experiential

Foods: ZRAIE, WEAE, QO8E, SHE 28 A0jHe Zos

Guerrilla Marketing

Health Care Services: H¥l, 2|4, ¥=2 2 =gt
Home Furnishings/Appliances: 7HJ0[Lt FRE 747, AH|
Household Products: M| A|, HQIE, AMXK|, uHH
Interactive Installations

Live Events - Beyond Advertising: Best Use of Event X%t
Media Promotion: &X|, A&, Radio/TVRt&= =St

2018 HEIN A EEQZ 29|: H{ME LIASHICHE 02-2144-0741

-

ok

3

B, ZIHEL AY &

IL
— T
Entertainment: S%, S2¢, 48, F3P, ws zzI?

=

mlo

NGO: X9, =7I, 22 22| HFa|Y AHASAA AF22 FYE HFE 7|17

Personal Items/Gift Items: THHi, MZ22tA, A|A, &M =&
Pet Products

Public Service/Social Welfare: XM EHA|,
Recreational: CDs, DVDs, Zt:-tZE, A &,
Retail: B|AEE, .:,2|—7H s, Mg/

OE ruH 0>'

Travel: &3AL, T, Bk ZEH

2} A
[=}
Utilities: 7tAZ|Al, THIUZS|AL M7\ AL, Mots e Zot

Package Design 2 &
O HZE LA HE0|Lt JPEG
O HMzEE 2ES2 UYEX 23

=

Single Categories : =&
Apparel: A2, AZXQY0], HE, MM M| ZE
Art Direction
Automotive Products
Beers
Beverages Non-Alcoholic: 741, X}. EMAMES R, FA M4 5
Computer Software/Electronics: A @ A|AE, CDZ2|0|0 =gt
Confectionery/Snacks
Cosmetics: 0| HXX, =202 HZE, T4 ZTt
Dairy Products: 27, OFR2E, O0|A3 3 =3
Entertainment/Music: DVD, CD, &|ZE =gt
Foods: ZAE, dFAE, ROIEE, =&
Gift Items
Graphic Design
Household Products: A&, HQIE, 74HX|, #
Liquors: 3/F2t 2|70
Pet Products

[
4
H
o

Pharmaceuticals: 2%, &gtef Tt

Promotional Packaging: <=, AE41t2, F & olo|g]l 23
Recreation Equipment/Games: 7}0|2}, AZX FH|, HE A =t
Retailer Packaging: A0 2t#/EMEE T2 D MS7| Qs BE XE

N

Special Editions
Structural Packaging: AH|ME CHEMMS7| 5t

2018 HEIN A EEQZ 29|: H{ME LIASHICHE 02-2144-0741
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AE 2, T, I7|X] HY S TEEQ A2(M0E|E £/RME 7|XZ2 O|ROFH.

X CxRl2 HES E=® 4 A0{oF =+ ofL2t Fojet XME HI el do

SHIAHE MZHE 5 QA0{0F 3i0, T7|X|= HMEB/EUE FHo| E+=7129 a4Y
2 A

3 E9s| RIS Di7|A (20184 AlA)

El
i=)
N

e}
rot

Sustainable Packaging K| 29| &t4 gz 1
Tobacco Products

Toiletries: &%, X|<f, YatH|, MSE/Eld HE =&
Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Wines: 2tQl, Afm|Ql =3t

Product Line Categories: =|A 2 Q40|
Art Direction Product Line
Graphic Design Product Line
Product Line
Use of Copywriting Product Line
Use of Illustration Product Line
Use of Photography Product Line
Use of Typography Product Line

Entry Requirements:

@ M TH7|X| MZ 17§ H|ZE. Product LineR2 EEZ%& AL, 0| 2IR0|M HZz|= EF ofo|H
o HH mZIXIE 170 MZsHoF Bt

2 42 U820 A= JUZ ME

@ oz 7|12 £ 42 =& JHH2|0ICt 422 2Uor &

@ 2O0|71Lt S5 Ot BUX] T2, BE LAS Y HM SR €of 22 A

@ WEE2S W mi7|X| <zto|

09.&

G BE ZZXo| JPEG(S)2 HYZLS0F & Product Lined| ZZ3t ZQ XA 240l JPEGR} S|
SERZ JIE T UEIE JPEGs T S T Y23 A
© BBty
@ SEAP SO/ S aEY 4P, LAOAE OIS o) 2N =212 xR, 53
To| SAEL YUY FS AL B 80| g8,
® SEAME EEX0| ool B2 BIYO|L 2% SO BE IS SEH0F .
© BE v MEE 0 QX0 ¥

|O

O HZE 4l JPEG, MOV, MP4, A2 HE g8
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LUk

(@) Static Posters: JPEG. Z4I|Ql =ZZt2 [}ZI}E JPEGE A|
® Interactive/Digital Posters: M

Case StudyZ K&
@ Innovative Use of Poster: Case StudyZ X|&

Single Categories: ZEZ%t 145
Apparel: 1, HES, A M| ZD

Art Direction

Automotive: X}kl 2= st

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, X|Z0| Z&tZ|X| b= 7|0|0|X|, O|HE AZEANA

Cosmetics/Toiletries/Pharmaceuticals

Electronic Equipment: TV, ZHIYE, HFH, 7tHeL A Y 2 =&

Entertainment: S¥%, S28, 228 G3td, @S =208, 53, FAQAEY,
zg

Foods: ZYAE, dFAE, ROIEE FHE =8 202 ZEX| §AS

Health Care Services: #H2l, 22|, ¥=2 ¥ =g

Home Furnishings/Appliances: 7H0|Lt HAE 7t AH| =g

Household Products: M|A|, HQIE, ANXK|, HHE™F

Innovation Use of Poster: HEFEA| Video Case S

Media Promotion: ZX|, A2, Radio/TVRIE= ZgH

NGO: X%, 37, 229 29| HF2|Lt AASAA A§L2 HE HIFEE I+

Personal Items/Gift Items: THHl|, MZ2tA, A|H, EA =g

Pet Products

Public Service/Social Welfare: AHMEHY|, HE, mS 7|32, O|HEHY =g

Recreational: CDs, DVDs, ZZH, A, S=X|, X St

Retail: Z2E2, o, M2 HEHY/HL, UR/IAFRA, OHA 28

Travel: §8A, B9, YN =3

m
[>
N
Hl
o

Use of Copywriting
Use of Illustration

Use of Photography
Use of Typography

2018 AHIHA SZQZ 2o H|AE LIASHRO|E 02-2144-0741
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Campaign Categories: ZE2E 2~6 &t

O

Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign

Public Service/Social Welfare Campaign
Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign

PRINT &2

O HME &4l JPEG, MOV, MP4,

O of2f 7te|12| oo dE2s WX 2 A
- Direct Marketing - Business-to-Business

- Direct Marketing - Consumer

Single Categories: ZE2IE 125
Apparel: 212, HEH OHMME| ot

Art Direction

Automotive: XfSX} EZ gt

Banking/Financial/Insurance

Beverages - Alcoholic

Beverages - Non-Alcoholic

Business-to-Business

Confections/Snacks

Corporate Image: Self-Promotion, XN|ZE0| Z2E|X| &= 7|0|0|X|, O|HIE AEMA ZSHH

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing — Business-to-Business: FAJ} QI SFL 452 SHMHAE S
=
=

SR X E Z20M N E2 Direct Mail-Business-to-Business@| C|X}Ql

Direct Marketing — Consumer : FA7} QA= SFL A3E2 2H

x
i
[>

I

=
HEZ. Z22M X|E& Direct Mail-Business-to-ConsumerQ| C|XIQIE 202 EE

Electronic Equipment: TV, ZHIYE, HFH, 7tHEL AY 25 =&
Entertainment: SO1%, S2¢, 4E®, 58, ¥ T, 23, FHHALY, AEx
=g
Foods: ZYAE, HSAE, FOIEE, FHE =g 2FE2 =LK RS
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Health Care Services: @, 22|41, ¥=Q =3t

il
Media Promotion: ZX|, A2, Radio/TV&t&= L
NGO: X|gf, 27}, 22 320o| HY2|L} XAIYALSAR 1202 RAME HHE 7|7
Personal Items/Gift Items: EHH, MZ2}A, A|A, 2A mst

Pet Products

Public Service/Social Welfare: XFMEHY|, MEH, mE 7|2 O|HEHY =T
Recreational: CDs, DVDs, &2, AQ, SZM, HEAT| T3

Retail: HAEZ, FaH, §S HE/H

Travel: Sto A}, S SatM ISt

Use of Copywriting

Use of Illustration

Use of Photography

Use of Typography

Utilities: 7tAS|Af, DHIUES|AL, M7|3|AL, MolHsE T

Campaign Categories: ZE2S 2~6 &t

O

Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign

Public Service/Social Welfare Campaign
Use of Copywriting Campaign

Use of Illustration Campaign

Use of Photography Campaign

Use of Typography Campaign

Production & Post Production £ &

O HZE 2Al: MOV, MP4

O #mel 82 Zfzto| ZES WEME MOVLE MP4Z Y2ES A
=]

=
O Folz= LAL|AL EAILIX| OfLDH ZEA2 YO TYOIL; RS YA HEL A

-
-

Single Categories: ZE2t% 15 E
Cel Animation: M&& OjL|HO|M Es =22 12l ojL|Ho|M™
CGI Animation
Cinematography
Direction

Editing

2018 HEHIH A EE2Z 29: H{ME LIASHZCHE 02-2144-0741
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New Director: 6%t% O|Eto| ZE S AEot MER 4=
Performance/Casting: & A&
Production Design
Virtual Reality: ZEAHS 7142 4Ysin 0|80 AH3}E 21 2 MH AR A =
ZE Aol AECZ MBS A
Visual Effects
Campaign Categories: ZEZXE ZEXES 2~6 &HE
Cel Animation Campaign: ME1t 0371 SL|of & MEXN OL|HO|M EE £02 1
2l ofL|mold
CGI Animation Campaign: X|S1 &1
Direction Campaign: H&, &41F, Z2

= [=]
New Director Body of Work Campaign: 62H% O|0to| ZHEZ ZESH 22 245

Radio & Audio B &
O HE ¥4 MP3, MOV, MP4, 45 = 9l
- Innovative Use of Radio, Podcastse= 7}sStH MOVLE MP4Z2 M=

O Byl =&,

- 2tZto| XEE [MZMZ MP3, MOV, MP42 Z2Es A
- PEole BE 2452 BOFE 1749| Case Study® PHSO] ST YR=ES 3

|ALE =EEX| B2 EFH2 22X E AH=0Z2 MEYE A
A/AIRE O|HEOD| AYOZ LD AlZ2 MEZ A

- AR2 HIEO| 022 32 XS MM HEe A

o I

Single Categories: ZEZ%t 145 E
Adapted Music

Apparel: Al SHEH oAz ZE

ofn
>t
4
O
H
oo

Automotive: A}
Banking/Financial/Insurance

Beverages: 22, M3, o0, FA ZBH

Conceived & Produced by Station

Confections/Snacks

Corporate Image: Self-Promotion, XN|Z0| Z&&|X| &%= 7|0|0|X|, O|HIE AZEMAM Z3H
Cosmetics/Toiletries/Pharmaceuticals
Direction: A3 ZE X 2|2} OFC|0|0|Q] MH|E

QIAEel B0 97|, LiBIRQl TBIS HABMALIZIE 58, EXt 45 S0| Z3td

Ol eHsS WER

12
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Electronic Equipment: TV, BHIYE, ZHFH, 7tHzt, AY 2 =3
g a

Entertainment: 3¢%, S8, SEd, gz, @S T2, 83, FALAEY,

=3t
Foods: ZHAE, 4S4F, ROIEE, /HZ =& 201H2 ZHEX| @S

Health Care Services: H¥, 2|4, ¥=2 ¥ =gt

Home Furnishings/Appliances: 7P°40|L} Mg 7h7, AH| =gt
Household Products: M A|, HQIE, AMK|, tHIM™M 7 Zst
Humour

Idents

Innovation Use of Radio & Audio: Bt=A| Video Case Study HENZ X &
Media Promotion: ZtX|, A2, Radio/TVEl&= Z3H

Original Music

Personal Items/Gift Items: EHHl|, MZ2fA, A|A, EAM =g

Podcast (2018 AlA)

Public Service/Social Welfare: AHMEHY|, &, mS 7|2 O|HEHY =T

Recreational: CDs, DVDs, 2tz A, 3=k, HEATF| =g

[=]
Retail: 2 AET, Tty M, HEHY/Hx, 2LR/IIAFRE, A 23

Scriptwriting Must include the actual script
Sound Design

Travel: &3AL, T, Qb ZEH

Use of Music

Utilities: 7tA3|AL, HHIUZS|AL, H7|2AL HotHD 2 =ot

o

Campaign Categories: ZEZ%& 2~6 %t
Campaign

Public Service/Social Welfare Campaign

Social Influencers 2 &

O A4 OjCjofo] =% FariHALL 74elo] BHE Ofo|C|of. ZE2 EfES
Meg A dAMNFHoR D8H A (engagement activity)E HEE A

O HMZ=LA: URL, MOV, MP4, &= HZ 98

O MAFE [ Digital assets &M URLS MEL A

Single Categories
Automotive
Beauty Includes cosmetics, toiletries, tutorials, etc.

Celebrity / Brand Partnership
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Cinematography Hifst= WEE|IFHAIO|C,
Copywriting O H=YA: MOV, MP4, 2= Hz 83
Direction O ZEY sttt H2ed = UAS
DIY Includes home improvements, crafts, etc. Categories
Editing Augmented Reality: CIX|E Z¥e 2t0|2 M O|0|X|(FtHatLt XF Ee ZHOR)9 CG
Entrepreneurs olo|x|(@eolLt Ftojat 75 0183 FE S ZohE MEHon §83t1 320
Fashion & Accessories O[E|=3t wAlO|CE O|%e BE iH(REtAT, HHEE 7L 2oz FY SN A
Gaming & Technology 8% # Itk EBAE 7S MYk ABRSO| B =le MHC AR FHE Xt
Health & Lifestyle M3 dEete AolAAHCRZ HEE A
Innovative Use of Social Brand Action; HUE AN Z00| HEE HIY +& YLt 1 AHE OLITh Small
Live Stream Business SaturdaylLt Red Bull StratosOfA2| &K AHE @], McWhopper?t Z2 PRA
Original Music - Lyrics HE 22 REI OptOutside9t 22 S#et T2,
Original Music - Score Creative Technology: 7|2 J2|0f0|E|=¢t Yo ALBECE 7|22 Agadaolt &
Production Design £8] 1 XHE BOsASHEE ABE + Uk MARIYSE Z|£0| AAADL 22|0f0|
PSA: Xt W@, 8718, 2HIMEH, NGO § =8 E|2S ALBEl 7I%2 &1 QICh 10| A 71%2 A8 ME2 YOS ES3tn
Self Promotion: Y&H WAXIE BUSNSR R22UF AL HUH0|D 7|Hel HH MRE 7|F0|E Ao,
Social Media Page: 22t0l SFOIA Floct J2|OIOIEIHIEI2F U3, HO=E 20F 718 Creative Use of Data: 2[0fO[E[2 XIS sp=rf HO|EE 7}% &7|Hoz ALsiALt
Flolt a4 oo HolX|of F& & SIS {2 A|AbSH
Social Media Post: 22t SHSUIA FOh I2|OOIEIHIEI 5, HOI=S ROF 7Y Experiential: 210|282 MZSOIA HE, MH|A, SASO| WSSALL WHSH st
Foldh 24 OlHo 2280 F= & Influencer Advertising: OFO|C|Oj 7ol S JHQITE 22tolo] B HEYS X1 YD
Sound Design Rllehs AEMZEE WIS @i, o ghsofdint
Travel & Leisure Media Creativity: OfO|CO|L} ZAEIX = MEX 32|0[0[E|= &CHs D|E|o] OfOIHAILE &4
Unboxing oA wHECt
Use of Facebook Media Innovation: AH|XjL} H=0| Holg 9ls) HIHMEHQ Weoz MEHel 0jCofs
Use of Instagram BIXIS AFE3IZILE M2 DiCiof 7|28 BEofUs A
Use of Snapchat Native Advertising: (LUIEO2 2atel) WO 8L FHALY HIUWEM bl=s}Lt
Use of Twitter BAFIL YnFo| HYES TREME o2 X|EE HS A YRHCR USOF
Use of YouTube Product Innovation
Visual Effects Self-Promotion : 7HQI0|Lt DALY S Of2f ZERIMEO=Z BHSO{ZI OO|CIOf. Of 7}
Viog Bl 22]& 2|AL 7Hel, 514 9 Recent Graduates(2540[2H0] £EE + g
Technology Development: AH|XtS0| XpAIO| HZEO|LL AH|AO HISS EY £ Qe HH
THE NEW B2 o= MEE MER 7|&
O The NEWE HEHEQ} FUCHHALY| M22 AZS dts &1 OfO|C[0{] M2 JEiY. M2 Virtual Reality: CIX|E Z3S AlZto| A|ZHS CHAISHA A3 2l X2 AFRSHD ZABlo] 29
MeZEE O/C|0 7|=(AR/VR/tech/data), Ell(actions/brand experiences) L= AZ2 HE{Q| Of 51 HE23F 1Q10|Lt Ol HE A2 & £E QICH ZEX: AMS MES D 0|22
o|C|o{Lt Z2AH|Ql(influencer, native). The NEWE MZ2 &1 EM7t M| M2 M7 O] AEst= Zi1b 22 AN AR ABES E0TE 0|A AHLOE M=z A

2018 AHIFA SZQZ 2o HjAE LIASHRCO|E 02-2144-0741 29/32 2018 IR A SZQZ 20| HjAE LIASHRC|E 02-2144-0741 30/32



TV/Cinema/Online Film

O HE ZA: MOV, MP4, 22 HE Q3

O 20l ZZEx}: ztzto| AES MRIME MOVLE MP4Z YZC3 2

O Yoz YFEILE SAIEIK OfLI3H SEXS Yoi HHOILE K22 MeleiM TS

Single Categories: ZE2IE 12E
Apparel: Mgt sHEdl o g AM2|ZE
Automotive: XISX} 2= st
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic

Branded Content

Confections/Snacks
Copywriting
Corporate Image: Self-Promotion, H|E0| Z&tE|X| g= 7|A0|0O|X|, O|HE AZEMA =5t
Cosmetics/Toiletries/Pharmaceuticals
Electronic Equipment: TV, 2HIUE, ZHEH, 7tHzL ALY 2 =T
Entertainment: 3%, SE8, 9Ed, oty & T2 S, FAMAEY, 22X T3t
Foods: BHNE, SSME, R018E, RAE 28 A0j¥e Euelx 28
Health Care Services: H, 224, ¥Z& =g
Home Furnishings/Appliances: 7P°Y40|Lt Mg 7h7, AH| =gt
Household Products: M| A|, HQIE, AMK|, tHIM™M 7 =5t
Humour
Idents
Innovative Use of TV/Cinema/Online Film: BFEA| Video Case Study2 E£E&
Media Promotion: ZX|, A2, Radio/TVEILZ ZSt
Movie Trailers
Personal Items/Gift Items: EH, M= 2tA, A|A, 24 =3t
Pet Products
Public Service/Social Welfare: XFMEHY|, Mg, m| 7|2, O|HChy =gt
Recreational: CDs, DVDs, &ttZE A Q, ==xj|, JEAF| =gt
Retail: AEY, FoHH, HSH, HHY/BL, LY INAZSA, GISAF T3}
Social Media
Title Sequences
Travel: &t2A} T8, Q2tM msh
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Utilities: 7tAZ|AL, RHILES|AL, M7|3|AL, MotHSE Zot

Campaign Categories: T &2 ZEXES 2~6 &

O

Campaign
Ident Campaign

Public Service/Social Welfare Campaign

Verbal Identity &
O Verbal Identity ‘g2|: HEHEQ| F7|FQl Q0] XA (HME U, ME BE HE, 7[28Y §)
O £E04: 2 E YEjo| O|C|0f; TV, Print, Design, Digital, Packaging, Radio &
O Mz 24: MOV, MP4, JPEG, MP3, URLO|L} 0|52 =% #= XM= 85
-7HsSHE (A0lA AE{C] @AO| ofLzho|C|oje] MEt I HOEl FQ Q4alt XS LiE
e As gz=eg A
O o] #2 EFA2 SAOAH YA BoFE Jchz EFHoF &

O RE 32 £3%= A0H XS ool ES BOF Yo 150E0] O|UZ QofF Hd¥E

- H#MEQ| o|r/ mX|MY Intent/positioning of the brand
- A2 X|E Usage requirements
- EAY(LECFOA 22{Tl ) Launch date-when this work went live in the public space

(O Tone of Voice: tone of voiceZ} ME3IE|0 JOH, O|HE H=& A

Single Categories

HRUAOIMS| BE Hg Yapts HOR UFE
EIE 2¥o2= ASHL
Naming: 22 SUCLE AZo| 0128 BEE A2, M2 ABOIL HUES ANHO)

1 7190 HE HHezZ ZXAMY

of 0
rir
sl
k=)
o
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rlot
mjo
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ke
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=
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=
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]
e
o

new brand or product name that suggests the soul and positioning of a new product
or brand in an evocative and memorable way.
Tone of Voice: 20{L} 710f HRFLIA O[O R0 HZO|LL 2
HOo|Ao I ERHES| TY|Etne EHY £ QUCL Qref =3
o

g2 Fet of7Iske AR &+ AL

Use of Copywriting: EZHEL} K| F0f 25+ Of0|C|0fE HAIXo|n NMASHH ZEofLt 20
M AHESHA She A. o|d2 thash shLtol =Y o|AMo|Ct. BtLto| HRFRLIAHOME PtEE

A0|Lh. 20|& Eo=z XYoLt

=]

ot
r=

2 A0 A
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