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O EEtid: 2R, 2%, Halge oX
O 8=
ag YuhEE FSory
Category (58 11Y) G11Y~6Y15Y)
A% A01~A34, A38 285 340
Management A39 485 540
O MEMR
a. 2015 18 1Y 0|22 EFA SHE 6500 L2 ZHy.
b. ZEZ 2X Q%L (bullet-list form): 22| 7|E(1, 2, 3)E AL FLAXZS 10747}X|
Ligaloz mol(R|0] 150 THO)
F8: a, b HIEA] ZHgsjjof EL|CL 22t SFLA0 T LHSHAH o] ASLICH
c AEFEH: HARIZOA EFHS 2Ysla HHd2 FEE M3 & = U= EFAERE
(BE7|AL BEE & 2HEE oHAO|L) FF2)

O 7ie|2g|

23lle| x|DHBX} Executive of the Year (CHEO|AL

A01.
AQ2.
A03.
A04.
AQ5.
AQ6.
AQ7.
AQ8.
A09.
A10.
All.
Al2.
Al3.
Al4.
Al5.
Al6.
Al7.
Al8.
A19.
A20.

¥ A9 5 VP oly Balxtel )

S| A Accounting
20, OtA S U PR Advertising, Marketing, & Public Relations
- &t Aerospace & Defense

ZH| Automotive & Transport Equipment

0%
okl

ro > 4o
2t
Ho
o

Banking

L|A MH|A Business Services

b Chemicals

SHER| O Computer Hardware
2T EQO Computer Software

AH|2 Computer Services

o =

oY oY oy
N dH dH dH 1o M o2 o -

e M m m

-
=

Conglomerates

AH|XY-LH LY Consumer Products-Durables
ZH|XY-H| LY XY Consumer Products-Non-Durables
Ct2tzt MH|A Diversified Services

T X} Electronics

Ol X| Energy

MH| 2 Financial Services

+ 88 Food & Beverage

HZ - MH|A Health Products & Services
S B|X| Hospitality & Leisure

4 Y 1> o
1T 0N mH oo

2016 FHH|X|LANAEERZ 5/24

A21.
A22.
A23.
A24.
A25.
A26.
A27.
A28.
A29.
A30.
A31.
A32.
A33.
A34.
A35.
A36.

A37.

A38.

A39.

B Insurance

OlE{ /70| C|0f Internet/New Media

HE Legal

M Z= Manufacturing

XY - AA Materials & Construction

O|C|0] - HNEHCIHE Media & Entertainment
=% - H|&® Metals & Mining

HI 2| 7|7 - 2 X% Non-Profit or Government Organizations
BHEA Real Estate

0§ Retail

M| Pharmaceuticals

E M Telecommunications

& Transportation

ns

S 3 A Utilities

29| 2% Chairman of the Year

2910 20t Maverick of the Year: 2015 18 1 O|F XtAlO| £ ZEOILL A
ol 7t S BIE 7 el

22| HATt Innovator of the Year: 2015 1€ 1Y O|F ApAO| &3t =X|O|Lt ¢
SOl 7tE Hulg 2ol e

209 o dBAXt Woman of the Year: 201513 18 1€ O|F XtAl0| £k ZZXO|Lt
250 7t 3EFY HIE 7A o dEE el

2llo| HEE Management Team of the Year

7)4l/xZ) %2 Company/Organization Awards Categories

[
O £EMY: ZE =X (F2/HYel, 33/, t71d/E271Y §)0] 0| dut

O E88
FE AUEE xFo0rg
Category (~5¢ 11Y) GENL~-6g€15Y
Tl x| B01~B34, B36~B39 485 540
Company/Organization B35 a-d, B4O =Y 55

O MEME
a. 20154 12 1Y 0[S0 ZEX YIS 650EH0] LfQl@ =4,

Z 2™ QOkE (bullet-list form): 2H2| 7|=(1, 2, 3)E A2 FLYUXE 10747HX|

S2: a, b HEA Zgsjjof HLICh 22t EFFA T A™SHA E[of ASLICH
A

= F = AA
FH: HARIROA EEAS HUstn HA2 YEE M3 E 5 A= EFSA=E
g |Lt &

x|
(B=7|AL, BREE S e
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210| Ar2|A A Ql(Corporate Social Responsibility)
24 MH| A (Customer Service)
&t (Fast Growth)
A ot d(Financial Performance)
|

t#

]

& (Marketing Performance)

~

[l

Ol & Al (Overall Innovation)

0=
W oH T

ikl

o
S|
‘AN (Process Improvement)

N

& M(Product Innovation)

N

& M(Technical Innovation)

O 7iH|n2|

g82| 7Y Company of the Year (B2I/H|H2|, BE/0IZH IFR/ATFR BE SiL)

O BE ZEZAE = HEfet Aol ofzfo| mer &, &, 7P LF o E3&H siEEs
7199 2 E HIA] FM (2016 AH)

SI7|Y(EYR 503 O[SHO|ALE DHEY 11#Bie o))
- h7|(EYY 250 O|BHO|ALE DjEY 55BH O]ah)
K7|Y(EYR 250 O[40|ALE DhEY 554D 0]y

BOL. 3|4 Accounting - /N ), #( ), K( )
B02.

ok

t0, OFAE S PR Advertising, Marketing, & Public Relations - /N ), (), K( )
B03. 2F&& « I Aerospace & Defense - /)N ), F( ), K( )
B04. Xt&At - 25 HH| Automotive & Transport Equipment - /IN( ), #( ), K( )
B05. 2% Banking - /IN( ), F( ), K( )
B06. H|=L|A AMH|A Business Services - /N ), #( ), K( )
B07. 38t Chemicals - /N ), F( ), K( )
B08. AEH SL=YI0f Computer Hardware - /IN( ), F( ), K( )
B09. HEE AT EQ O Computer Software - /IN( ), F( ), K( )
B10. AFH MH|A Computer Services - /N ), F( ), K( )
B11. CHZ| Y Conglomerates - /IN( ), F( ), K( )

B12. AH|X-L§ X Consumer Products-Durables - /)N ), (), K( )

B13. AH|XY-H|LHX} Consumer Products-Non-Durables - /N ), #( ), K( )
B14. C}Ztst MH|A Diversified Services - /N ), (), K( )

B15. ®X} Electronics - /1N ), F( ), K( )

B16. O|HX| Energy - /IN( ), #( ), K( )

B17. 28 MH|A Financial Services - /N ), F( ), X( )

B18. « &2 Food & Beverage - /IN( ), (), K( )

B19. HZ « MH|A Health Products & Services - /N ), #( ), K( )

™ =0
oy o
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B20.
B21.
B22.
B23.
B24.
B25.
B26.
B27.
B28.
B29.
B30.
B31.
B32.
B33.
B34.
B35.

B36.

B37.

B38.

B39.

B40.

=4t Gl X Hospitality & Leisure - /IN( ), F( ), K( )
Y Insurance - /1), (), K( )

QI A/ wO|C|O Internet/New Media - /N ), F( ), K( )
M=

ME Legal -/ ), F( ) KX( )

MZ Manufacturing - /1N ), (), R( )

AXY - A Materials & Construction - /N ), F( ), K( )

O|C|of - ANEH|QIHE Media & Entertainment - /N ), F( ), K( )

24 - H|& Metals & Mining - /N ), #( ), K( )

HIHZ|7|F - MEZEZ| Non-Profit or Government Organizations - /)N ), F( ), K( )
HE A Real Estate - /)N ), F( ), K( )

AOHRY Retail - /N ), F( ), K( )

Mt Pharmaceuticals - /)N ), F( ), K( )

S M Telecommunications - /N ), F( ), K( )

WE Transportation - /N ), #( ), K( )

SSAA Utilities - /N ), B( ), R( )

oo BT Y Startup of the Year (2014H 18 12 O]
a. H{=L|A HN|ZE MY Business Product Industries

b. H|=L|A MH|A AR Business Service Industries

c. 2H|Rb HE MY Consumer Product Industries

d. AH|XF MH|A MR Consumer Service Industries
252 X HMI|Y Most Innovative Company of the Year (MF, OHAE, I,

Hz=, 43 SoAM TEtHoz HiHol JutE 0| 7|8)

Jot
[0
e
N
0
[
i
Hu
£Q
oo

22| X2 7|YMBSHZZ A Corporate Social Responsibility Program of the
oigt 710 &)
OtA|OK(SH=, 5=, L&) in Asia (China, Japan and Korea)

@ Fastest-Growing Company of the Year (2013 CHH| 2014 OfE

=
Az, otH, 24 m2 7 Health, Safety & Environment Program
AYOIMO| At 24 ofjdf, tMolAl 1, stAW XY
ld @FAr el F4, CHHBOILL RFAE S0 2ot J3& el o[ izt gt

b. OfA|OKSHR, &=, Y=Y in Asia (China, Japan and Korea)

2o of{X| MY =HA Energy Industry Innovation of the Year: 2014.1.1. O|F 7¢I
OlLt 7|90] 0|23 LUXITE J%, B, MO, I, 2 Sof B S A

(EEE 23
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O ‘28|2f7f &2 £ofo /g2 7 &0l &5 o/fr 2 + 2= &

: afhves :
?IEX[—EW Company of the Year categories =42 AtO| A “AH|X7F &2 289 7|~
L
COMPANIES O SZAt| DZHO|L} Z=FES HEXMOZ AMA|Z £ Qe T2OM HHQ|
s=2E

BOL-B34 7IE|2] 3, 2, & AE|HOJYE MRS AHE0=Z “2H[A &
A

=
=
3

2319 7| Y (People’s Choice Stevie Awards for Favorite Companies)” CH4f
PEQPLES AZE E BMA BAXE Y2z 8E-98 RRE HAISHH, +d3|AlE 108
CHOICE | sjuict s2soin @ale A4AOIN 2EE. 88 BASYIO LEY [

x4 1008 O|go| FHE BOIOF A|YXAtAO| FO{FH (2015 H4H)

ZH5 Y2 PR Awards Categories

O FEi4: 71g AFUAOIY, EXpAt2E|, ARUE YT 82 59| &5
O &8&
2= Udr=Z xS0t
Category -5¢ 112) G11U~6Y15Y)
I YAHRLH 0N, EXEXF Ba, C01~03, 05 485 540
24 Corporate Communication,
Investor Relations, Public Relations | C04 265 320
O HEMF
a. 20154 18 12 0|F 2| £FX YXZ 650FH0] L2 Ay, B& HOQ 22 5332
AmQlo| HiE, H7H, &4, ANE M=
b. 282 38 Q%2 (bulletlist form): 2HE| 7|Z(1, 2, 3)E AFE FLYUXE 10747HX]|
Lgaloz HH(H|DH 150 BHO|). HFLAOM HHQl 7ty 2| E8X2 £F5ls &
E = %5H O3t FQ ALt 21} 22EE HEY = US
S8: a, b= HIEA| ZHsjjof EHLICL 22t EF A0 & UHSHA £|of ASL
c ZEFEH él*f-?— HojlA £2%2 dYstn M2 YEE M3 & + Us ESXE
(BET|AL, BE2E & BEE LHYOIL; PFD)
O 7te| g
C01. 5lC| ZSE3|AlL Public Relations Agency of the Year
b. 8t=, 5=, L& China, Japan and Korea
C02. 28l°| HFUAHOIMEMN Communications Department of the Year: %, X[, AHF,
Aol ARGIO] ZILOIM HRLAOIM TS St AIZO| e HME ZE
+9g
C03. =28l HFUAHO|ME Communications Team of the Year: 7{FLHO|MEAN LHQ|

specific investor relations, community relations, crisis communications, social
media teamit Z2 &2 Elo| EET 4+ US. B2 o2 20fo| && B} AL CtYF
3 RMASE XX, 22H0|9IE XX, (YA FYZN S)ot AVS 2D US
42 9D, DYHALE S AL YRS o) FHE NP 2= AS

C04. 28l|°| HEL|AHO|M, EXXtEE|, EEMET}L Communications, Investor Relations, or

PR Executive of the Year: VP XX 0O|A9| Z{FL|HO0|M 2t2|Xto| &t

2016 FHH|X|LANAEERZ 9/24

C04. 9] ARLAOM L= = HQ/ZZI W Communications or PR Campaign
/Program of the Year
a. 0 &/22 Arts & Entertainment: 0 &0|Lt QX0 =
SHES L °._|X|E§ =0|7| 28 HA|e AmQl/=2
K GALR| A2 Community Relations: X|dst= ZZE|0f CHSH
Be AEIAS HAAIY| e BHEEE 2
c. Q|7|&2| Crisis Communications: SYAEfLE ZZHM Ol 20| ZQIE Aze KN

2|57 Yl s HE o= O

o
rE

E, D21 58

=
o

2H
[=]
CHst
o

d. O|HIE/O|Al Euvents & Observances: TAY, 7|d4l, dAL, QEA =sHAL St
Ze Chst OMEE a7t AXEE SAAITIT| 8l Wet Te/EE 1Y
e. 229 O|F Global Issues: %2 27§= O|40|A HAZIUE Z2H HFLAHON
2 2302 HIsH Amol/==2 a3
f. WESH Internal Communications: ZYR0|L} 3| £ YEDIZHES st n20|L}
HEMIS floh HAlSH Hmol/o=0
- S| 100y O|LN At organizations with up to 100 employees
- S| 100y 0|y At organizations with 100 or more employees

g. EXXt B & Investor Relations: £XXL, EXI HBLE|S 23t &2 HIZO|L £t
Aot ZlAtete| BAE 2t2lst7| U] HAISH AW QY/Z2H

h. O|fF2t2| Issues Management: T ZQI ALl MEFO| TCHSE Aok 7|E 5= Ue
O/#E Ct2 AHo/Zz 1

i. MO At Low Budget: $10,0000|2t0| MH| RO 2 ZHE | Ql/m =12y

j- OHAIE!-7| ) Marketing — Business to Business: 7| Q0 ZHE MO Z ot MAHE ZA|
Lt 7I1Z HMEOILt MHAE SHSI| Qs TAUE 7:.”1_11|°|/E§1E"
k. OFA & -2H|X} KE Marketing — Consumer Products: Y8t AH|XIE [HYLE St

UHE AL 7IE HES S237] fIo] HAYE HHe/==20
1. O E-2AH|XI MH|[A Marketing-Consumer Services: AH|XE CHACE MEZ2 M
H AL 7|2 MHIASE ZE517| Qo ZleighE MmQl/== 12
m. D{K| 22| Media Relations: ZE M Q1S %‘ I & ojCjojel =Xl 28
n. ChE3F Multicultural: £7 238 T ol i ol/m 23
MHIAE 2743517 24l

o. MHZ ZEA| New Product Launch: MK |§ Al A
mol/==2 0%
p- BM/EME BE| Reputation/Brand Management: CHEO|L} 1 CFEC| EX ZFcts

OoF

i =20 HEE Zal HZ, SHAI7|7] s HA}E Am/Z2 0
X Public Affairs: SSEM, HE, 7, BXESOILH dARS0 FES &
HASE?| (sl OpAE AMQl/Z== 0

MH|A Public Service: At2|H O|7F, EXMT, BMAL S0 st 359 OsfE
7| 23 MAlSH Aoel/== 13

O|C|0] =8 Social Media Focused: 22}91 AAM O|C|{E 0|83t A /=2

)
0% of Ho
1 okl
mo ox

LB HEoof
Moz 2 ok

o
[>
_>;_

A Sponsorship: OfH O[HMIEL} BEOIN AZNYS 2|t ZFE7| L8
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Al Hm /==
u. Technology: BtoB 2
220161 AlA)

v. O§&l/2t2 Travel & Tourism: WS, O, SEO|L} 2HaHA
He B|Ss MAIS HEoy/zZ2 Y
C06. 2dl{o &o|XQl me PR Innovation of the Year: 2014H O|F FHRFL|AHO|Mo| ZH
ZAL 715, 2E| BRE0AM SEHY HUES 0|8 B8R

3ejsje|E| B2 Creative Awards Categories
O CHYZHE: MZfgtel, 7toetold, ofE oM

, HY, AVHE, L22EY0H, M S

SO0l dhe/Z==2a

oA SZto|AES 2

H o

O £88
22 ULEE x| Eorz
Category -5 119) GY112~62152)
D01~03 485 540
A2|M|0|E|E Creative
D04 265 320

O HEMF

a. 20154 12 1Y 0|Z 9| ZEXI AXME 650CH0] LIQI2 AHA.

b. 282 38 Q%2 (bulletlist form): 2ME| 7|Z(1, 2, 3)E At
Lt

B
groz EH (A 150 EHOY).

52: o, b WEA| SHYSOF LT 22t SESA T oz
c ZEFEH: YMSIAA EERS LoD H2
(BE7IA, BEE § BHE TUO|Lt BFL)
O 7te|ng|
DO1. 8de| &1 EE=

DO02.
DO03.
DO04.

ok
1o

32|0f|O|E|E & Creative Department of the Year
32|00|E|E & Creative Team of the Year
Az2[ofojEIE

o mo mo mo
o ot ot o
lo

Ok
1o

22| X} Creative Executive of the Year

= CIXtQIZ|AL Advertising/Design Agency of the Year

D YHH|LEZ Customer Service Awards Categories

O EE0i4: BE 1% N2 25

O £88

22 UdrEF x| Forg
Category (~5¢ 119) (GY11Y-6915Y)

DA AH|A EO01, EO2 485 540
Customer Service E03 265 320

O HEMF

a 20154 18 19 0|20| ZEX YHE 6505H0] Ljolz A,

2016 SHH|X|LIANYEZRY

o

11/24

i 3N QoFE(bullet-list form): 2ME| 7|Z(1, 2, 3)E

o 150 o).

k|
F8: a, b HEA Egsfiof EHLCE 22t EELA0 I LA =0 ASLICH
& 8 =

AHE FRYEE 10747

M xy b} 4 e maxE
(RE7A, B2 S DA Aol YF)

O 7te 12|

E01. 2d{o| MM H|AK Customer Service Department of the Year
E02. 2d{o| NZWMH|AE! Customer Service Team of the Year

E03. 23l nZHMH|A 22| X} Customer Service Executive of the Year

¢I43EE| -2 Human Resources Awards Categories

ULHEL 22 Marketing Awards Categories
EEUY: o0HAIE, =

O HEMR

O E804: ZE QA &5
O £8=
22 UtEE bl
Category 5% 11Y) (GY11L~6215Y)
F01, 02 485 540
QI AF2t2] Human Resources
F03 265 320
O HEMF
a. 2015 18 1Y 0|2 9| EEA AN S 650TH0] L2 Zh.
EEZZX 3™ Q%E(bullet-list form): 2HZ| 7|Z(1, 2, 3)E AR FLYUXE 10747HKX|
LtgAloz ®H(Z|DH 150 £HOY).
S82: a, b= HIEA| ZHojloF EHLICL 22t EF A0 & UHSHA £|of ASLC
c ZAEFH: HARAHNA EFEHE2 24N HH2 BEE M3 & = Us EFSAE
(BEE7|AL, BEE & BEE DAOIL} HFD)
O 7iH|2 2|
F01. 2d{e| QIAtE Human Resources Department of the Year
F02. 23llo| QIALE! Human Resources Team of the Year
F03. 238}9|

OIAL2| Xt Human Resources Executive of the Year

g1, iIX, RE S

O g8=

=z 25
2B YREE x| sorz
Category (58 119) GH11Y-6159)
G01~02, G04~53 485 540
A Marketing G03 265 320

2016 SHH|X|LIANYEZRY
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a. 20154 18 19 O|F 9| EEX YHZ 650CH0] Q2 ZH. OtAERE E2852 A
of HiZE, T, MY ZE Mg A

b. ZEZZ} ZX Qo%E(bullet-list form): EEH 2l 7|13(1, 2, 3)E AR FTRYUXES 107§7tX|
LigAloz moi(X[0f 150 tHOj). O] B2 ZEA2 ZEot= ZAM Q0| 23 Fa AN
o 20 dEg A
58: a, bz HEA| =ddljof FLICE 221 S5 A0 & A=A £lof ASLCH

c ZEFH: HALRANA EE2XE2 45D A2 FYEE M3 & = Aese EEKNE

(R=7|A BEE & #EE obYo[LE AFL)
O 7elng|

OAY =&/ME FHE| 02| Marketing Organization | Professional Categories

GOL.
GO2.
GO3.

202 ot
Go4.
GO5.

G06.
G07.
G08.
G09.

G10.

G11

Gl12.

G13.

Gl14.

G15.

Gleé.

2ollo| OrH &5 Marketing Department of the Year
O & & Marketing Team of the Year
ORA| S 22| X} Marketing Executive of the Year

Ao el- *"?J FHE| 2] Marketing Campaign of the Year-Industry Categories

A/HEE Agricultural/Industrial/Building: ME, &M, =Lt MH[A

E% Automotive-Aftermarket: 7t& 2], DEH Y, ELO|0], HHHZ|, HQE, &

QUmg} H&y| EMADM A28 0|H, HALE £

-KteF Automotive-Vehicles: 58X, EE, QEHIO|, HaiEL} D& &7

eauty: 2FE, 2, 80 HE WY MF, OIEH - 20t 22 MH[AYH|
& Beverages-Alcohol: B, MO, ZTF 4, 901, QI0IE, MA = &
=3 Beverages-Non-Alcohol: CtO|O{EL} H|CIO|HE EtMEZSE, ZHIO|, kI, FA,

'|Qr g8sr d &0 &

82Xl Breakfast Foods: A|2|ZO|L} OFE CEAlCZ OHSO|RI 24

/™ E7F MH|A Corporate Reputation/Professional Services: K|Z 0| OfLl 7|

EREGY| % 2EXME, O[O|X| & OfO|HIE|E], HRL|AHO|M =3t HH

I, ME, 18 51 2 J|Y/HE MEAE
| O)l& Culture & The Arts: A=, EBtE2 &

HAEE S

3o
6H_°_

== njo njo

0|

e of
~

I'_?_ I:I=

A
Ofn
R

for

-4
)
T

I
Ho

>+
o

’

8 A

oo o
wm

E

B Ho oo oo

0 1@ |

N
> o
:’T‘:-{o

[H OE

SHE|
== |

tHH, 2ME A2l=, 23t=H,

om o
-
= 4o
2

rR Ao

XK E Electronics: RjH|™, 2tC|2, RHIY 7|7|, 8 AEHHEDVD/E2E
Z2j0l0f), 10j2), HRE SE0l, A2 2a, UE, Bh=2, SHALY S1t ze
or|om|cle 7|7

HZ/YY Ex& AME 8l MH|A Energy/Nutrition Products & Services: O X, AZ =X,
A 2H0|ZE X|&St= MEOILE MH|A. HIEIR, OjHX|H, EEAR; HT 24 X
oELAL nglau/sun EFo|d HIL} A|M £

Q&et Gl AXX Entertainment & Sports: EE*OILI- AKX O|HIE et £#HFoHEO0|Lf
AXKX ElQ} e AmX O|HIEQ} E—’.\— A%, M, DVDs, H|C|QAH (20!, ZH}
7tE 8), g Y, FRIE, 2 |' gC| L} HH[™ =203
2 2E dHiol 2EE

ﬁ o

Bt Fashion & Style: O, 24, MY, A, H2[ofs, EAR, SAALZ

>

]

ml

B>
2
Hr
ln

= E
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G17. &3 F}E Financial Cards: M8, ZH, XE, HA

W2, )5, X, SRS, OfHRIAE St 2
Slet HRUA O

)

=8 o, T3t A TIE FtE

G18. 28 AE 8l MH|A Financial Products & Services: 287|229 2Lt 0|0|X] B2
=4 = o E o
= [

ot MBO|LE MEIAE &

G19. BE/7|2/X 8 Government/Institutional/Recruitment: X|XFK|L} XY HAAQ &AM, 2
H(TEZ), SAAO); B CtLF), 2[J2y, 2 Z20HW. Hyuds, £33 1

S/0ISHHES] ¥ =gt

G20. o|& - AY W& Y QA Healthcare-Disease Education & Awareness: Q227 2

— = o [ty

Uz
b}

G21.
G22.

G23. O|& - AMH I/\ Healthcare-Services: 713 22|
, HLRR7|T, fIEMHIA, Ko 3 o
22|7| st OAE AFRUAOINE E#E

G24. 71’38 7t S HH| Home Furnishings & Appliances: 87|41, o {ZA
QIH2[0] FAl 2RF, HE, HX| &

ol

G25. 7t'48E Home Supplies & Services: HBAEME, MA, 24, Wakx|, HIEHEAE
, BO|ME, 7FEW MH|A, Hz=7|, H[E, THC|22(x, & MHA

= de59H
G26. 28 Insurance: 21t HHE EF HEO|Lt MH[2A,
s

o aig MEASS
UEQ SHE T3 H
=2

%7|
, of, BlxL|A 23
G27. 0,_|E-| Ly 2 Internet/Telecom: =2
HlA, EZ, AMAT, B OIEU MEO|L AB|ASwS/laas EE 2
MH|A §) 2HEYUN, HEY SLUMHIA(QIEY, T3 3 #0[ETV)
G28. HMEE E.L' MH| A Leisure Products & Services: 2|3 2|0|0| M, ALK,
HlA % 7B NSt 23 A= OHO| |/ MH|A

le EX oL} AZTE ZXE 18

te 5. 2= dHQ E(FH, XSA, 88, UE, 4

o=z o
A &2

, 7H, 7H,

=

=

o

i55t= =
a] Al

M/EDE MBYR, ZDSE UL, 22HOIN
Btec 7|u

ZHE|
Ooo

/

O
>

G29. O|C|0f 2|A} Media Companies: HEQIAE ZEetst H&=, TX|, AE, HAOIE

HIZb =2 &Y O|C|of, 2E|2Lt EYHE &=

G30. AFR22 9 HiE M= 9 A‘Itll/\ Office & Delivery Products & Services: HjE-21 ) HY

5, W7|X =4, IH MH X
17l &

G31. ZZAME Packaged Food: YBtAl Sl Mo|@B/KMAgk Z3 Ol HEAME
o

CAMRA-ERIE, A, WAT|, 24,

7 T1—

X, A28

G32. 742l | Personal Care: H|&, X|0tH|E, €= 9 HC| ZMO|Lt 23X, HE, EF

H, g8 MEE, HEY|, HEg 3% §
G33. Of&ts = ZE| Pet Care: SAME, T, FoAL 7|5 MH|&, 23, WHl S =g
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G34.
G35.

G36.

G37.

G38.

G39.

G40.

ot 2E HEjol MH|ALL HF

2S5 Real Estate: TEH, BS54 S0, 2EHMEH &

HAER Restaurants: ZMH|A, THYZ|, HFLCO0|E, SUAE HA2EY, 2E o

AEE

200 Retail: YBH-CHASD QS 20fo| HIZH E= 7|2H 2H 4F2 329

= 0 S/E= EAOIE, Wohd, AFHEY, Lo/iHHE, =3 =

M-S 17k HESLES Toidte Z7HA/EAOIE(| o|F, M, 1jd, HIAE,

A ojetesE, Fed, ZIETmE S

ZHA/C| X E/0FRHR Snacks/Desserts/Confections: OFO|AZA R, 7|, X1t f, ated/of
L

=1 4 o
A2EEQN Software: 2ZEY0, AEHY 0, 2FAAH, AEEHO HAYEEs AZE
o, HEH, 2HY 7|7|(E24 S2tRE7|8 MH|A, E12 222l0|Lt Z2HY AHY
HES
W& Transportation: F&, Bx, HA/EEZ|, X|StE A|AH, XA 3& A8, A&
Kb Ao, CHOJ(XtE AL EHOH/CHO! R 2l), H2| S

OfsH/2t /2 X K| Travel/Tourism/Destination: {2tM, &, 2|ZE, 50|38, o 2l

0In :lo on

APOIE, O OfMH|A, OfHEO], 2t Al

262 OHAIE HHQI-ME FIE| 2| Marketing Campaign of the Year-Specialty Categories

G45.

G46.

G47.

G48.

G49.

G50.

G51.

G52.

G53.

23| BEME HME-B2B Brand Experience of the Year-Business-to-Business: E.ZHEQ}
olb|Aes A =, 7|Yo| HE MY S5 oA S M7 s g
oA =E5t7

B2

=82

ofsH A3 QY
M= - AH|Xt Brand Experience of the Year-Consumer: EZHEQ} O|0]
71901 22 MY, =535 2A S FHS7| lsh AH|X DAHS
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ZHH| O Branded Content Campaign of the Year: HRHEQ} 22
oLt 7|90 HX ELF= ddS 2HIXOA F7| 23 A&
AR O|E AEAME B Z{0|E ARG LS.

|l Mobile Marketing Campaign of the Year: 2H|X} ZHIY
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Ol Online Marketing Campaign of the Year: 22}QI0f| ATt

u
lo @
™
a
£
e

o 2
ot
=

o fu O
Ho

|2 270 New Product or Service Introduction of the
25 AT45H7| /s O|F 01T Am ¢l

E|h;H'||O|*,j Re-Branding/Brand Renovation of the Year: 7|
ALt 2lZX| Mot Amfel (2016 A1)

M| 9l Small-Budget Marketing Campaign of the Year: 3HHDHE
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M| O Viral Marketing Campaign of the Year: 77 L|# 0|49

[}
k=X ZH
=
FQACoE YAR, SYY GBI, J|E HO|Y WS ABE BHY

2016 FHH|X|LANAEERZ 15/24

G54. 2dlo] HAUW OIS E|Ql Youth Marketing Campaign of the Year: HAH((24M O]

sh= EfZlez o el

Z1¥7)&5 2 IT Awards Categories

O HEEE: YEI|&N), 2ZEQof, & 7iY Sut 28E 2 85

O &8

BE UMEES xsor
Category (58 11Y) (GY11Y-6¥15Y)

HRI|E Ho1, 02 485 540
Information Technology HO3 265 320

O M&EMF

a. 2015 18 1Y 0|2 9| EEA LH S 650LH0] L2 A
b. EEZ& ZH

J
to

=
gAMoZ BH(XCH 150 THO).
2

c AHFH: Y x| Sl
(HE71A, B2 S BUE THUO|LE BFL)
O 7tH| 12|

HO1. 2dliQ| IT] Information Technology Department of the Year
HO02. 2dlie| ITE Information Technology Team of the Year
HO3. 2dl|Q| IT22|Xt Information Technology Executive of the Year

OF = (bullet-list form): 2MZ| 7|Z(1, 2, 3)E AtE

%)35/%)542] Product & Product Management Awards Categories

O &8=
2R UMES xS0t
Category (~5g 11¢) GENL~-6Y€15Y)

AHZ/HZ2E J01~52 485 540
New Products &
Products Management 53 265 320

O HEMF

a. 20154 18 1Y O|= o] EEAte| YHO|Lt MM EOILL MHAE EEE ZR00= HEO|

L MHIAE HY(S4, Jls, BEOIL HY, A1t 5)E 65050 L2lZ A

Fe (bullet-list form): 22| 7|=(1, 2, 3)& At

= E

b 5B 3H Qo 8
A FSE Fa SHOILL HYS 107K LpE4oz

| ==

— =
Huch 220l Y0
¢ FEEH: Y
(HE7A, E2E 5 B
O 7tg| 12|

Fa YHOILL MHE
H(Z|CH 150 EHO).

SHA| =lof A&
o

i

HEXt=z

26l9| x| N|FE/MH|A Best New Product or Service of the Year (2015 1€ 1Y O|Z 0 A|Z

2016 ZHH|X|L|AASERZ
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of 270E ®MEOILE MBI 22

BHEL HEE E5E = UAD)

J01. B2B M|Z Business-to-Business Products
J02. B2B A{H|A Business-to-Business Services
J03. Z7t™M|E Consumer Electronics
J04. AH|X} N|Z Consumer Products
J05. AH|X} MH|A Consumer Services
J06. 28 MH|A Financial Services
J07. StEQIN: HFEH Hardware-Computer
J08. SIEQI0: WESRZ Hardware-Networking
J09. StEQ|0f: F=t7|7| Hardware-Peripheral
J10. SIEQ|0f: Bt=X| EE= 7|Ef MXEE Hardware-Semiconductor or Other Electronic Component
J11. SIE0f: XMEHX| Hardware - Storage
J12. SIEQ|0{: 7|Et Hardware - Other
J13. 42 9 K|k MZE Health & Pharmaceuticals - Product
J14. 42 9 K2k MH|A Health & Pharmaceutical - Service
J15. MAL2 HME S MH|A  Industrial Products & Services
J16. O|C|0f S AEHHOOHE: XNE Media & Entertainment - Product
J17. O|C|0f 5! AEHHQHE: MH|A Media & Entertainment - Service
J18. AT EQ0f: KtA 22| EFM Software - Asset Management Solution
J19. AZEQOf: CHET G|O|E &£FM Software - Big Data Solution
J20. £2ZEQOf: HI=LA E= ZHY s 2L &8
Software - Business or Competitive Intelligence Solution
J21. 2AZEQ0: 22t E O Z2|AH 0| M/MHE|A Software - Cloud Application/Service
J22. AZEQO: 2R E Q=Z2} Software - Cloud Infrastructure
J23. AT EQO: 22tRE E3ME Software - Cloud Platform
J24. AT EQO: 22tRE XNE - WM &2 M Software - Cloud Storage &Backup Solution
J25. AT EQO: HR/AM HER/JZL £FM Software-Collaboration/Social Networking Solution
J26. AZEQO: HEIX 2| &2 M Software - Content Management Solution
j27. 2TEYO: 719 DR/ Ay a2 H
Software - Corporate Learning/Workforce Development Solution
J28. AZEQO: MAt dHef £FM Software - Electronic Commerce Solution
J29. AZEQO: | & 22| EFM Software - Financial Management Solution
J30. 2ZEQ0f: #a|, 2|Aa3a U F=-H EFM Software-Governance, Risk & Compliance Solution
J31. 2ZEQ0f: 21X X2 22| £FM Software - Human Capital Management Solution
J32. 2ZEQ|0f: &8 &FM Software - Integration Solution
J33. 2ZEQ|0f: I XNOIOIHEZE R M Software - International Data Protection Solution
J34. AT EQ: 2| YW= &2 M Software - Lead Generation Solution
J35. AL EQO: HE HE &£2M Software - Legal Information Solution
J36. AT EQO: OIAE/SE £FM Software - Marketing/Public Relations Solution
J37. AZEQ0: 2HIY I £F M Software - Mobile Development Solution

2016 SHH|X|LIANYEZRY
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J38.
J39.
J40.

J41.
J42.
J43.
J44.
J45.
J46.
J47.
J48.
J49.
750.
J51.
J52.

J53.

ATEQO:
ATEQO:
iEEoﬂo‘i:
ATEQO:
ATZEQO:
ATZEQO:
ATZEQO:
ATZEQO:
ATEQO:
ATEQO:
EAlL &

o -

EAl

o I_

mE=

=29

8 Moz 52

7|Et Software -

Transportation
ol ME 7He/2el

Ho
08
e
u
g
—|ru

OHZ2|#H 0| Software - Mobile On - Demand Application
4 Software - Mobile Operations Management Solution

&2 M Software - Pro;ect Management Solution
MS

M Software - Social Business Solution
b

A 7Ht'E &2 M Software - Software Development Solution
e

Software - Supply Chain Management Solution
M Software - Systems Management Solution

M Software - Web Services Solution

Other

NZ Telecommunications - Product

MH| A Telecommunications - Service

=] o E
g7 =22 4

Product Development/Management Department or Team of the Year
2o MF 7HE/2t2| ZE|Xt Product Development/Management Executive of the Year

Z|£ Y2 Support Awards Categories

O EB04: 2 22| XY, M X, 20
O £88

/R, AT S 2&

O HEMR

2E UHHEE bl
Category ~5¥g 1) GE11Y~6E15Y)
x| Support 485 540
a. 2015 18 1Y 0|2 9| EEA AX S 650TH0] L2 A

b EEX 3F Qo
LIgAl o2 B (E|CH 150 THOY).
sa:

Lo1.
Lo2.

ojcj&] Media

O ojLjo] 22 =

(bullet-list form): 2HZ| 7|2(1, 2, 3)E A2 FLYUEE 107§7tHX|

£ Support Department of the Year
El
(=]

Support Team of the Year

2016 SHH|X|LIANYEZRY
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Z4H.2 publication Awards Categories

O £S04 2015 18 1Y 0|7 FH7HE oY 2(ZE, B2K0|, O Y/EEI|E, RABE, AL, 7|Ef
s
O &85
2g yusE iz
Category (-5¢ 119) GE11Y-6Y15
&3 Publications 285 340
O HEMR
a BNZM - BN ZE 125 O Yol2 4.
- HA B2 E 5 U EENEELDVAL BEE § BHE DYoL AFAE g2
£ & U8
c MEHALG: ZThE0b 2HEE MEXILE 32(0)0[H S| FEE HEY & US

ro
b
Mo
rlo
—_
=
s
re
Mo

The Stevie Awards, 10560 Main Street, Sulte 519, Fairfax, VA 22030, US.A..
O 3H=M B4

FHE| 2| due
- Xoa o n
s A=z © 2EREY:
- 594 OYES BEHOIIE z
LAt @ = &
- A
S ™ AFEH125EH0{ O L
R ® SHEAR O{o|LH )
@ 2+3A Staff / Production Credit
- K94 AP
© FENUEY
2015.1 0|% 27ts
_ AI‘E @ o |—|— = |
® SHArE(125EH0{0[LY )
@ P+H Creative / Production Credit
© E2XEY:
S HH = L OIH|- Py Ltk
_xeauxyAs @ ZE=Z BYEEAHL oA SrE
® BHARES0EH0{O|L )
@ =XH300THO] OLK)

X Credit 24 H7|: Advertising Agency/City: Client: Art Director: Cinematographer:
Creative Director: Designer: Director: Illustrator/City: Music Producer/City:
Photographer/City: Printer/City: Producer: Production Company/City: Programmer:
Writer: Web Development Firm/City:

O 7tH| 12|
NO1. *I—,— S| 20 M Best Annual Report
22}Q1/MX} Online/Electronic
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b. Qaf Print
NO2. AtE Best House Organ
a. YHIOICHAY For General Audience
b. AtLE For Employee
c. AFRIE-7|Y Business
d. MRIE-37|Y, d8, ©3| Public Enterprise, Government, Association
NO3. %[2=% OpAE/EE EZ20{/7|E Best Marketing or Sales Brochure or Kit
a. 22} 2/} Online/Electronic
b. 24} Print
NO4. AtAt Company History
a. 50 0|2 Up to 50 Years
b. 504 0| A More Than 50 Years
NO5. 7|E} ZTHZ(Other)
2| At Company

o3| = HIYE|EHH| Association or Non-Profit
Z & Public Relations
NO6. X224 FMX}A Best E-Book: 2015.1.1.0|3 28, Z3, MEng, =8, MoK dz|Z,

—iCs od

a.
b. B2 Government
c.
d.

7| ¥AAL RPN S(finance, careers, professional education, training, business
journalism, corporate history, personal growth, etc.)0f 2ot 7{QI0|L} =0 7t
o F R}

NO7. %|2% H|=L|AE Best Business Book: 2015.1.1.0|% 2§, 48, MFug, 28, &
AXMEE|E, 7|YEAL, RtA ™ S(finance, careers, professional education, training,
business journalism, corporate history, personal growth, etc)0| #g+ 7§ QI0|L} =X
0| 2t7tst H|X|L|AE

M| ELZ Website Awards Categories

O &8

ChA: 21% L ZAEI ABQ0] MAO|EL SROE SES 4 U8

=2 T M
O £E€8
= Udt=E x| &0t
Category (~5g 11Y) GE112~6215Y)
HALO|E Web Sites 285 340
O HMEME

. =X ZHE 125 THof Yoz AHd.

. AOIE 3= %% FOJEOIAM YEES Z. (72 AOIELL HYHMS 2 Hoghz) bt
I0|H SHEIX| = AIOIEY 4R, AMO|EQ| 7|5 Ed& HFS= 32 Z0[2 H|C|
QZ YRcT A
MERALEE: ZER 0 S E MEAL A2|00|HEQ YHE MEY = US
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O 7te|zg| P44. 2|24 & AZEQO ZZ 2] Y/C|IXQl Best Web Software Programming/Design
M FHEH| D] Industry Categories P45. %24 @ Ftu|/HEX Best Web Writing/Content
P05 3| A Accounting P46. %|24 Z/A|Zt HO|X| Best Home/Welcome Page
Po6. &1, OHAE U PR Advertising, Marketing, & Public Relations P47. x| R4 EXIX} X ALO|E Best Investor Relations Site
P07. 2FgE - Y Aerospace & Defense P48. %24 M| @ C|XQl Best Overall Web Design
P08. AtSAt - 25 HH| Automotive & Transport Equipment P49. %24 229l PRZ Best Online Press Room
P09. 2% Banking P50. |24 WS ALO|E Best Training Site
P10. H|=L|A MH|A Business Services P51. |24 H|C|Q E= SY4 28 Best Use of Video or Moving Image
P11. 3}8t Chemicals F52. %] H|O|A% H|O|X| Best Facebook Page
P12. ZAFH SIE O Computer Hardware F53. %] QIAETI™ At Best Use of Instagram
P13. ZAFE AZEQ 0 Computer Software P54. X224 EQ|E I|E Best Twitter Feed
P14. ZAEH MH|A Computer Services
P15. T2 Conglomerates 452 App Awards Categories
P16. AH|XH-LH XY Consumer Products-Durables O EZCjAh ADIEZO|L} B2
P17. 2H|X{-H|L§ 72X} Consumer Products-Non-Durables O E8=8
P18. CtZts} A—|H|ﬁ' Diversified Services oy qusE Prp——
P19. MRX} Electronics Category 5% 11Y) (5¥11Y~6215Y)
P20. Of| 4 X| Energy
P21. 28 AMH|A Financial Services @ Apps 285 340
AlZ .o
llzii ;i X:r‘ﬁ- i:(::f ﬁzzzzug;roducts & Services © HEMR
oo aE e a 125 £10f Lele] BHIMKS BA/=BE SAE U0 U2 XYss BUELS =
P24. —fq—i_‘F S B|X| Hospitality & Leisure sist olo] 2N} AT 5)
e e e b. @ XA 3OSl ¥ 27sHe HITI2U UURLE SAMOIL URLS AZEY A,
Hs8ie UHCHs STMoE Y=EY A.
P27. MIZ Manufacturing MEHAFSE: QHR|ZHT} D=l BZHXILF T 2|00|E{S9 HEtS M= & Qe
C ARAIE: BAl= i) = = o= ZEE T Mo

P28. 7AXY - A Materials & Construction

P29. O|C|0] - AME{H|QIHE Media & Entertainment
P30. 2% - H|E Metals & Mining

P31. H|E2|7|7 Non-Profit Organizations

P32. 25 At Real Estate

P33. 204! Retail

P34. M| Pharmaceuticals

P35. SAl Telecommunications

P36. W& Transportation

o
SA|A Utilities

P60. 7| ¥/™EE Business/Government

P6l. 0§ & &1 Education & Reference

P62. AE{H| QIHE Entertainment

P63. O|HIE Events

Po4. ME - S Ll Experimental & Innovation

P65. A Games

P66. 7I0|E/S2/EE Guides/Ratings/Reviews

P67. 58t DHIY 2HA Integrated Mobile Experience

P37. &
° P68. 2FO|ZAEFY Lifestyle
HE 7| 2| Specialty Categories :
xon oz P69. Ot & Marketing
P40. X|24 =27 Best Blog P70. 201 Music
P41. |24 Ol Y SABE Best Email Newsletter
P71. ‘52 News
P42. *| 24 O|HIE QIAIO|E Best Events Website . .
P72. M2 WK Professional Education
F43. x| QIEL|O|A C|XtQl Best Interface Design
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P73. &+& Shopping

P74. &~ Social

P75. A X Sports

P76. WK Training

P77. 0§ Travel

P78. 3& A 8l MH|A Utilities & Services

H|c] £ 5.7 Video Awards Categories

O EE0H4: 2015 19 1Y 0| ¢YBo|Lt PRot BEE FHez EA E= 4 HlO:
O &8&
g8 Y= E 50t
Category (59 119) (58¥11Y~6915Y)
H|C|Q Video 285 340
O HEMR

a. 125 EH0f Lh2lo] BHZA
b. 7HSSIR METAOILL URLE SYY HS@YS H2/Y3 Y=c =78

ofm
ey

==t

oX
40
rto
I
re

QO01. E2HE AE{H|OI'HE Branded Entertainment

A7 Corporate Overview

H E&OIE UIHtL Events & Webcasts

Q4. WE/ZUA HRLIAO|M= Internal/Employee Communications
Q05. ZX| ™A Magazine Format

Q6. 3|9 BE Meeting Modules

Q07. 57|20 YAl Motivational

Q08. Q2| E|O|M Orientation

Q09. BE: A 2N P.R: Annual Reports

Q10. 22: ME P.R.: Government

Q11. EX: 7|Y P.R.: Industrial

Q12. 2&: O|C|0f - AEE|QIHE P.R.: Media & Entertainment
Q13. 2&: H|Y¥2| 7|8 =4 P.R.: Non-profit Fund Raising
=H: 7|E} P.R.: Other

: 7% P.R.: Technology

: 2| Bh8 OrAE Sales: Direct Response Marketing

: ME Sales: Government

Q
=
fo

e}

—

s B
rEL rE ofot
2 2 |
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Q18. TtO{: 7| Sales: Industrial

Q19. THO{: D|C| - AMEH CIHE Sales: Media & Entertainment
Q20. TOH: 7|E} Sales: Other

Q21. THO{: 7|& Sales: Technology

Q22. TtO{: XM|E THO§ Sales: Product Sales

Q23. THOH: AMH|A THO| Sales: Service Sales

Q24. B OO Security/Safety

of
Q25. 2t2&/0iM Tourism/Travel
Q26. W& Training
Q27. HIO|H Viral

Efe|H otHE HZ Live Event Awards Categories
O EEi4: 20159 1€ 1Y o|F Lo 2E 2t0|2 OHE

O E88
2= ULEE x|Esord
Category (52 119) (5211Y-6215Y)
2}o|2O0|HIE Live Event 285 340
O HEMF
a. 540 £HO] L{2lo] SHAMMIZE, JH, ©H, 21 S8 E, MAur 2HE YEL A
A & Bt ARE ZTAE = UD)
b. HA| 288 & & U= ESANRHICIRQEL, ML, EE7AL =8, 828 § 2dE
Tl YFEAS BEEY & AUS)
o MEiARS: OjMiESt B MR A2ojolESel BHE HEY 4+ U8
O 7ZiH|g|
RO1. x| EHaE x| O|HIE Best Brand Experience Event
R02. X|2% AH|Xt O|HIE Best Consumer Event
RO3. %] ™A| M3, AME = B Best Exhibition Display, Stand or Feature
RO4. %|24 Ht2ls| E= M Best Tradeshow or Convention
RO5. X|2% ¢33 O|ME = 2 Best Association Event or Meeting
RO6. X2 7| O|O|X| O|#IE Best Corporate Image Event
RO7. 2|24 AMHZE Z=A| O|HIE Best New Product Introduction Event
R08. X2 LHE QIA/ES 7|50 O|HE Best Internal Recognition/Motivational Event
R09. X2 M= O|Y Best Sales Meeting
R10. %] MY= =y HE|O|M Best Sales Presentation
R11. %24 E X O|HIE Best Public Relations Event
R12. %2z X0+t O|#HIE(O|3} 20t O|Bh  Best Low-Budget Event (Under $20,000)
R13. %2 H|FE|/XHM7|5 O|MIE  Best Non-Profit / Charity Fundraising Event
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