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Innovation Single Campaign
BILLBOARD 575 450 725
BRANDED ENTERTAINMENT * 1,000 1,500%
DESIGN 450 400 500
DIGITAL 575 500 725
INTEGRATION HNEY 725
MUSIC & SOUND HNEY 375
MUSIC VIDEO EY 150
NON-TRADITIONAL 575 475

PACKAGE DESIGN

Single Product 350, Product Line 450

POSTER 575 450 725
PRINT 450 725
PRODUCTION| POST-PRODUCTION 450 600
RADIO & AUDIO 400 350 450

Conceived & Produced by Station Category:

The New AT 1,000
TV/CINEMA/ONLINE FILM 625 575 775
VERBAL IDENTITY ARG 250

* Trans-Media Campaign Entry: $1500 U.S

Note:
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141-07 20th Avenue, Suite 504
Whitestone, NY 11357, United States
Telephone: +1 718 747 6747, Fax: +1 718 747 6007

E-mail: info@liaawards.com
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@® JPEG Image
O 37]|: 2400 x 3000 pixels CMYKL} RGB JPEG,
— 2400 x 3000 pixels 203mm x 254mm: 8" x 10"} &3
O Resolution: 300 dpi
O ZE[CHmtd3a7|: 6 MB
® OIRERC
O Z|CH Z7]: 600mm x 400mm(24 in x 16 in)
O EEOFE: 76mm(3 in)

O Hmol TEMS MAEWR MR OREA HS.

@ Interactive/Digital Billboard
O Moving Components(MOVL} MP4 1}t2)Q} JPEG(s)E &H Y= Es|{oF &
O #HQL RE PTHQAE MZMZ JPEGS)ZE ME

® Innovative Use of Billboard
O Video Case Study(.MOVLf MP4 OHhE HE
O AARIRES &5t M2 Z "ot A O|A AFC|(Case Studies)& Mz gt

[
O 0|~ AEC|= 32 O|L, BrEA] FOof W2oj[dez M=

® Video case studies
O dARIES0A =&%2| Ofo|CNE 78 & d3Hd= Ao =
O AN HZFO0| AFEX| B= 89S Video Casel| AFEOM= OHx[H, AtAHS Hae
O HARIMES EFXQ| ofo|C|ofet 2HdE=E H7I5HH H|C|R #0] AHE H

7FoHA| =

>
W

AFC|

® .MOV/.MP4
O Resolution:
* NTSC: 4:3(720 x 480, 16:9(1024 x 480) - PAL: 4:3(720 x 576, 16:9(1024 x 576)
O HD 1080p/1080i - 16:9 - 1920 x 1080
O Codec: H264 or Mpeg4, Best Quality
O Data Rate: Minimum 5,000kbps / Maximum 10,000kbps
O Sound: AAC 48KHz
O X|CHtYA7|: 1GB
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® .MP3

O m37|: £[A 64kbps(mono ~ X[C{ 196kpps

O IpUHEl: MP3(stereo with a compression ratio of 22:1

O o= =842 MP3 Wt A7|7} SMBE EX| 200t
BILLBOAR

¥ HE HE S BRE S22 SEMOENAM otUS HRES A
1. EH XbE: Static Billboards, Interactive/Digital Billboards X2t

2. EEMY

@ Static Billboard= JPEGZE Y ZE.

@ HM Q2 HEA 2E XFO| JPEGE Y2ZEY A

Innovation Categories

Innovation Use of Billboard: BtEA| Video Case Study HE Z &=

/e

Craft - Single Categories: = =2 14t

O

Art Direction

Use of Copywriting
Use of lllustration
Use of Photography
Use of Typography

Single Categories: T =2 12HE
Apparel: A2t sHCu oigNz| Z3t
Automotive: XX} EE I3t
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business
Confections/Snacks
Corporate Image: At7|Z2 &, HE0| ZaL|X| &= 7|0|0|X|, O|Hl

Cosmetics/Toiletries/Pharmaceuticals

Electronic Equ1pment TV, EI:IfEiIt, AEH, 702 AHY 25 =
=]

.I_

Entertainment: &% 7%

-|—|'|_|.||:|

Foods: EMAIE HEAR O|QA, QX E & (AOfHE Retail Food Outlets

Health Care Services: H&l, S|4, <=2 =3t
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Home Furnishings/Appliances: 7}0|Lt MY 7I7Lt HE =g
Household Products: M A|, 4|9 E, AXMK|, MF ZEt

Media Promotion: £ X|, A2, Radio/TVEI&E=Z st

Personal Items/Gift Items: EfH|, MZ2ElA, A|A, 2 Ze

Pet Products

Public Service/Social Welfare: XFMEHY|, HE, mS7|2h, O|HEHY =g
Recreational: CDs, DVDs, &tZE AQ, S=ZX{, J EAF| =8
Retail: 2| ~EE, 7HA, M2, HEHE/HL, JER/IMLAFFLE, O
Travel: St2Al T E QEtM EE

Utilities: 7} AS|A}, DHFQUZES|A},
Web Services: T+=, O|H]|O], YA IL| C|O}, H:If_ff_ s
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Campaign Categories: ZZ%H 2~6 A&
Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign
Public Service/Social Welfare Campaign
Use of Copywriting Campaign
Use of lllustration Campaign

Use of Photography Campaign

BRANDED ENTERTAINMENT £ &

* HE HE YUS BRE EFH2 SEMOIENAM otYS HzES A

1. Branded Entertainment®| 7H9O|: HZHC O}A| 8 HEF2 loff EtE[AHLE M FEXtEl 200
HIES & H|Z. Branded Entertainments= E#EQO| E&M ZEX|IMY, OAHE 2EHE ¢t
2= HEfo| HHE(EH 52 HIE, IZOC|L E2t0), Al2|=Lp EHE)E Zekel 0] Ae
TE o= SHXEOA 2EE MSSHE7 deds €4 ot AY.

2. EFMY

O £2E&Y 1719 Case StudyZ YZE

@ Case Study= AMES =T 25t Ay OfO|C|OfE & LIEIH 52 Q458 EHFO
OF &t

@ oA AECIE 520/, Yo| Wo[Moz Kz

@ HARIAEE0] AY HN HES & 7+ UA=EE URLE FE HE 7Is. URL2 HARIH
So0| HolA AECIS Bad &, Was AQ MHIES HOIFET| 93 Do} ZE o
URLE HZsHA| QIURIE, HAISIRIS0| BYRES 27| Y 39 HABS 2 4 AUt

sdiE= Moo &
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© HAHE URL2 20164 123 31L7MX| 242te|0fof o

Trans-Media Category
Trans-Media: Q=S HIEICE = AEZIE 2|1 AESHY| 8 CreFst "HEje| O|C|Y
(B2 OXE #Hoz=z=1z, 39 A4 S5 A8 A ZE OIHos 2E2E F4
ot7| flel ArE%[ofof o, 1742 D|C[K{E B EntertainmentS ?|ot HR22 ALE

oA = A

rr

-

2
[S)
d

Single Categories
Branded ID
Documentary Feature File
Documentary Short Film
Documentary Television Program
Entertainment Audio 22, ZIC[|2, QLC|Q, AFRE Music, Radio, Audio or Sound
Experiential/Live Events
Games
Music Videos
Online Episode/Special
Scripted Feature Film
Scripted Short Film
Scripted Television Movie
Social Awareness 53 AMH|ALL XHMO|HIE ESH (2016 AlA)
Television Program - Single Reality/Unscripted/Alternative Show
Television Program - Single Scripted Show
Television Program - Taped or Live Event
Virtual Reality: EEXt= AF2XS0| ddEst= 241

f
NdS 23ot= HOIAAHEE MEaHor 2 (2016E

Series/Campaign Categories: Z =22 XA 3719| Ofo|jAE
Online Series

Television Program — Reality/Unscripted/Alternative Series

Television Program - Scripted Series

DESIGN £&
#* ofzff 7 D2 E HelstnE HEE HIEsHOF
1. €25 MSsHx| e FHH e

D Case StudiesZ M=% Z}H 11 2:

oot
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® Branded Content
® Experiential Marketing
® Innovative Use of Design
¢ Product Development
@ MOVLt MP4Z HMEZ ZHH 12|
* Digital Installations
® Installations/Displays - Permanent
¢ Installations/Displays - Temporary
® Motion Graphics - Animation
® Motion Graphics - Typograph
@ MOV, MP4 L= JPEGE NHEg 7t 1ne):

® Point-of Sale

2. EFMY
O zZHEOM2 HMEE £ 235t HY OO E HMD S8 |L5S EOF
ofof g

@ AHo|A AHC|E= 320|W, ol Wo|Mez2 K&
@ Poster EFAF2 O ESHAM XE=

O[ALt H =ZshM EUX & A ZE LA2 BEY 70 29

®

b
el
Bkl
<
09
1=
njo
I

© =5 dte: EEAUL HHHE 2FS % LIAOME Ol Qs xMel =32 CHotx|T,
EEN0| &AL THE B2 LIA= Hig MU0l Qg E8AM=s 28
of greof M2 ZZYOILL 2& 52 E= HES FEHOOF & HE2 HES

=52 O 2F0

® Product Design2 Case StudyLt AE MEZ ZE|OF &
(@ Branded Content, Experiential Marketing, Innovative Use of Billboard and Product
Development &EZ22 Case Study?t 222 7t& & LIEILH= JPEG(s)= YZEESHOF &

|
¢zl LIA= O] ZHH|2|0| &&3t= Product Development &2 OI& EG{E Zt10 UX|
%7 20| Case Study= MALECEDH AT THYF ZEX0| =42 & 4% &&=

JPEG(s)Zt EE=Xt= Lt LIA #ALO|EO| AtET
Moving components?} & EEE2 MOVL MP41t JPEGE &7 Y2 A
Innovation Categories

Branded Content: SlL}O| EH2C 2 QLS O{Xl Q2| X|E ZEIX. 0|Ho &

= HsHe &

AAS 0[8%h E31F0| Ot AH[XHS0| 20510l OHAH|E HAIX|E HESt=0 AS
Experiential Marketing: T22 M8 AHE 20o|2 &1, MA|, 2}0|E THE, AXXLX O|Hl
E, B HAEY, ZEAE, 9, ZF AHE, 7|Y AEHQINE, AEES oME
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st 0 HOo|M O|F0X|= aH|A B
Innovative Use of Design: Video Case Study HEHZ EE
Product Design Products: A|Z0f| 0|0| ZA|=l XHE C|XtQl
Product Development Products: A|X|Z0|Lt OtEl A|Z0| ZA|E|X| F2 HEC|XHQ!

17
ot

Craft Single Categories: Z=Z2% 1
Art Direction
Motion Graphics - Animation
Motion Graphics - Typography
Use of Copywriting
Use of lllustration
Use of Photography
Use of Typography

e

Single Categories: = =2 1%
Annual Reports
Brand Identity - Global
Brand Identity - Local
Brand Identity - Regional
Brochures/Catalogues - Business-to-Business
Brochures/Catalogues - Consumer

Calendars

Digital Installations
Direct Marketing — Business-to-Business: =27 QM= 55 L=
A2 Direct Marketing - Business-to-Business Print competition® 2 ZZd}|0f &
Direct Marketing - Consumer: FA7} QIifj=l 25 = Ay ZZOZ HLfX AL
Direct Marketing - Consumer Print competition® 2 ZZ{0f &
Eco-Design: X =2| &tdX EF= 1a{ot0] EES| Aetel CjAiel
Editorial Design: &X|H®X|, MEgX| Lot
Installations/Displays — Permanent: EZHC £
O f ZZo|Lt =tg, oA TlE CHY Design
=]

Installations/Displays — Temporary:

of ™Al oiEel HE, tgel d=e S0 TdE X2l
Logos
Non-Profit

2016 FCEINELH E2E2Z 11/25



O|'

Point-of-Sale: M|Z0|L} MH|AZ XM m2MSIZHLF THOfSEY| Q8 QIE0{2OFZ AMRE
Displays. IAE{ L} QM= o)

Posters

Self-Promotion: EEAt AN Z232M

Signage

e

Campaign Categories: ZZAH 2~6 %t
Art Direction Campaign
Brochures/Catalogues — Business-to-Business Campaign

Brochures/Catalogues — Consumer Campaign

Direct Marketing — Business-to-Business Campaign: T2 N8 Xt&
Direct Marketing — Consumer Campaign: T2 2 MH & &
Poster Campaign
Use of Copywriting Campaign
Use of lllustration Campaign
Use of Photography Campaign
Use of Typography Campaign

DIGITAL £ &

¥ URLE EE0l0} 2

1 CHALRLE:

@D (URL A7 BEMESIALL AFRXIO|Z20|L IAQE SOZ Qlgf) 2 4 Q= ZEXES
HANZCZ MolH HALE SHA| =

® MHIB SERE WHEX ¥S

2. EEMY

D Innovation Categories ZEZ%t2 Case StudyE 1712| URLE H|ZE

@ HAHE URL2 ALEA7F 2|RE O|C|0 IS & 5 A= WE HO|X|(landing page)2 TF
= A

© WHHO|X|0l= MAES ZEQ| HME, HY, 4% 52 ZAZ A

@ Z=EZF URLE 2016HE 12¢ 317X M3t z|0{0oF .

® AZ ==Z%xe Lgst AL User Name, Password?} U= AMAFR URLE H=T £ 92
E5Y MOIEJL 2d3te|of UCH 1 URLE HEY AS HYE.

® URL2 HARIREOA =&t &2 2E EQF0{of & of7|0l= Z2HMEE 2YHSIA
Lt ot 2 HOIX|E ZLAZE =+ A=

@ AmHRl 2~6712] MEZ 8 A AW =SS 449 MES IAZ AE HO|X]|
£ AMA} URLZ X|=8l0F &t

2016 A HZ N £
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Innovation Categories
Branded Content

Innovative Use of Digital

Single Categories
Animation/Motion Graphics
Apparel: Algt sHo oAz Tt
Apps
Automotive: Xt SXIEE gt
Banking/Financial/Insurance
Banners
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business
Confections/Snacks
Corporate Image: X|Z0| ZgtL|X| Q= 7|¥0|0O|X|, O|HIE AZMA ZSt
Cosmetics/Toiletries/Pharmaceuticals
E-Commerce: 22|12 FOE & %= QA= "Click to Purchase"

Electronic Equipment: TV, 2 H}2 Z

= 2z @
Entertainment: S0I%, SS9, 8127, ¥sid, s T2, =

Games

Health Care Services: H&l, S|4, <=2 x5t

Home Furnishings/Appliances: 7}’30|L} M2l J}7, AH - " M= =g
Household Products: AM|A|, HQIE, AXX|, XMF ZE

Media Promotion: R} X|, A2, Radio/TVEI&= St
Microsites

Mobile Advertising

Navigation/Interactivity

Online Games

Personal Items/Gift Items: TH{|, MZ22tA, A|A, EM =S
Pet Products

Public Service/Social Welfare: AtMCHY|, HE, m|7|2, O|AEHN =3

[ |
Recreational: CDs, DVDs, &tLtZb AHQ, S oA, N EATF| ZEt
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Retail: 2 AE, 71, HSE, HEY/YL, SLUQINAZSA, AL X
Self-Promotion: ZZ Al XIN ZT22 M
Travel: &3 AL, T8, QM =S
Use of Social Media
Utilities: 7}A3|Al, ZHIUAZES|AL M7|3|AL, M2 moh
Viral
Visual Design
Web Services: 1=, O|H|0|, Y AIC|O}, OlOE &
Weird Wonderful Work
Campaign Categories: =S 2~6 2E, MAIRURL 1702 X|Ed{of &
Campaign

Public Service/Social Welfare Campaign

INTEGRATION £ 3

* HdE ME QS ZE EENU2 EFMOIEMM oYUS H=EY A
1. CHEEF: At=lof SS OX|ALE O XtA7L 2 P% s2A[Z = U= OfO|E[0f. OO L0
= AEZtel d=ufFLE CHE HAl ZQHE LFAIZ{ Listofer QIE[OZ 042 i

(Innovation), 2k (Influence) 12|11 & A (Impact) O| Ct

2. EEMY
@ ZEZRCE 1749] Case Study(3e O|U) YR A
@ HARIRES ZHEstn g & YD Case StudyE M@t

Categories
Integration: 17| O|&Q| &
Multimedia Campaign: 2

e | 27§ oldel ME

—

EIXf2S O|&¢%t OFO|L|0f. O] FtH| 12| EF2 HRLAOIMS
L=

MUSIC VIDEO £ &

% M2 HZE gl BE FEXS FEZA0|ENN DHUS YREY A
1. SEAIY

MOVL} MP4 file2 YZ2E

SrO|L WORE AT £ QK'Y mUS KBS
HEste HICIQ0| SZO0|E, A, freezesS WX U 2. ZEAIHO|L} ZES|AF BHLE
SX| T A,

® O e
2
oot

Single Categories: =2 125
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Animation

Best Music Video
Choreography
Cinematography
Direction

Editing

Visual Effects

NON-TRADITIONAL & &
% ME HE g8 BE SENS SEMO|EON TUS Y2C A
1. CHAEHE: Ambient, Guerrilla Marketing, Out-of-Home, Promotional Media, Transport ZEgt
o
o

[

D EEZ2 Case Study(GE O|LY) H=T ZA.

Innovation Categories
Branded Content
Experiential
Guerrilla Marketing
Interactive Installations

Live Events - Beyond Advertising: Best Use of Event X%}

Songle Categories
Apparel: A2, SHEH OMMAM2| =gt
Automotive: XSk} EE gl
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business
Confections/Snacks
Corporate Image: X}7|2 &, H|Z0| ZeL|X| = 7|Y0|0|X|, O|HE AZAMA Zeh
Cosmetics/Toiletries/Pharmaceuticals
Electronic Equipment: TV, ZHQZ HIZH JFiHzZ}, AY 2& =&
nly

2, St

—

0L
op>
|H
Hu
]
I
i
rH
=
HO
10
A
=
>
m
T

Entertainment: 2% =2Q| EHIE
!

ALX

Hl
ot

Foods: THAIZ UWEAMZE 0|QA QX ZE Zeh (AO|E Retail Food OutletsS Q=)

Health Care Services: B 2|, S|4, ¥=2& EE
o

[
g 7t7L ME =

—

Home Furnishings/Appliances: 7}H0|Lt M &
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Household Products: AM|X|, HQIE, AX™X|, M7 ZEt
Media Promotion: ZX|, Al2, Radio/TVEI&E= IS
Personal Items/Gift Items: THHi, MZ22tA, AlA, EM =&

Pet Products

Retail: 2|2 EZ, 7HA, HS&, 1 2/H

Travel: &3Al, S8 Sk TSt

[

PACKAGE DESIGN £ &
¥ DE B2 UE2 HZota JPEG IYE YREeof o

1. EFAMY

@O AH m7|X| ¥Z 17§ ®ZE. Product Lineg Z5Y 4% 0| 2tQl0|M X2 xl= OtO|E 2|

X I7IXKIE 170 ®MEsHof e

@ LE=S T mi7|X| 20| HAE F2 WHES0| A= QU= HE

A

==X}

Q@ Z=EZ JPEG Y= HZES0F & Product Line =EA|, MK Product LineE EHOF

JPEGS} 817 2t0l8 71 B LiEthe R Eo| JPEGs #H YRET A,
@ FENO| YAZ B BH ESUOF HUX| T, RE A2 B
40 B 7

Note: EF22| gtfS ¥t 8%, LIAOME O|F f8f Mol =35 CiotX|gt
A Ab O o
— O ]

okl

Craft Single Categories: Z=%I2 14t E
Art Direction
Graphic Design
Use of Copywriting
Use of lllustration
Use of Photography
Use of Typography

Product/Product Line Categories: Z =2 14HE

Apparel: Algh AT XQ0f, SHE U Of A

x
T
i
o

Automotive Products

2016 I Z N £52ZF
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Beers

Beverages Non-Alcoholic: 71|, X}. EtAE R, FTA M4 &
Computer Software/Electronics: A A|A
Confectionery/Snacks

Cosmetics: 0|2 EXRX|, &==22| N =,

a4
Dairy Products: 29, O 2ZE, OlO|A3 &l T3t
1

Eco Packaging: HZ0| $AX Qg m2fst0l S| HHE H7|X
Entertainment/Music: DVD, CD, g|ZE =gt

Foods: EHAIE, YEAIE, 0|94, Z3
Gift Items

Household Products: AM|A|, HQIE, AXX|, X3 ZE

Liquors: 3532t 2|79

Pet Products

Pharmaceuticals: 2%, Xgtef TSt

Promotional Packaging: #4-48l MEZ8A THX8 OlO|H Z3t
Recreation Equipment/Games: 702}, AT X ZH|, EC A =g
Retailer Packaging: A01& ZiH/E}MEE T2 Msl7| Qs BE HE

Special Editions

Structural Packaging: AH|XHE CHZFMASHY| et F/EX structural packaging design. 2

AbE 2, #=, Ii7[X] A S TENel 32(00jE[E E/RME 7|2 O|F
A B2 ME s BE=g 4+ Qojor & #Th ofL2} Fojet XMEF Ha[e %3.:10“

2HZHE AFRE S & QUO{OF otH, Ij7[X|= MBF/EUE FHo| E+=7122 249

Tobacco Products

of W, ME2E/HY NE EH

Toiletries: AFZE, X|2F, HIG
Wines: 29I, AFH|Ql 3t

Craft - Product Line Categories: %X|A 2 @A0|4t
Art Direction Product Line
Graphic Design Product Line
Use of Copywriting Product Line
Use of lllustration Product Line
Use of Photography Product Line

Use of Typography Product Line

Product Line Category: x|4 2 Q404

Product Line

2016 I Z N £52ZF
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POSTER 2 &

¥ HE HE S ZE E8H2 SEMOIENAM otUS H=ES A
1. CH{AHEHE: Static Billboards, Interactive/Digital Billboards X2t

2. EEMY

Xt
~

2+2
=

(D Static Poster: JPEGE YZE. ZHN|Q Sy

< 1T
= =2Oo

rlo

el
uE
Hu
IQ
Hu
[m
el
_('_D'_
oot

@ Interactive/Digital Poster:
- MOVL} MP4 filed} 252 Z LIEILH= JPEGE 274 I2E.
_Hme NEYE nRnE YRCHof B

@ Innovative Use of Poster: Case StudyZ HM|&(MOVL} MP4 Itg)

Innovation Categories

Innovation Use of Billboard: YtEA| Video Case StudyZ &&

Craft Single Categories: ZE2E 1%}

A
oftl

Art Direction

Use of Copywriting
Use of lllustration
Use of Photography
Use of Typography

Single Categories: =T =2 12HE
Apparel: Al SHCHE OB M| A 2| ZE &t
Automotive: AtSX} EE gl
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business
Confections/Snacks
Corporate Image: XI7|2 &, HE0| XL X| &= 7|YO0|0|X|, O|HE AFEAM LSt

Cosmetics/Toiletries/Pharmaceuticals

m
)
(o]
-+
=
o
3,
(g]
m
Q
=
o
3
)
3
Fl'
—
=<
H
=
o Mo
I
.I_
3
o
N
=
L
-
oo
rH
Mk
Hl
oot

I
0
L)
-
>
N
Y]
=
[0
wn
0
=
s
(o)
0
(%]
(01"
40
lu

=, 224, =Y =23
o
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Household Products: AM|X|, HQIE, AX™X|, M7 ZEt
Media Promotion: & X|, A&, Radio/TVEI&= TS
Personal Items/Gift Items: THHi, MZ22tA, AlA, EM =&
Pet Products

Public Service/Social Welfare: X} CHA
Recreational: CDs, DVDs, 2z, AY, ==X, JEAZ| =&
Retail: 2| ~EE, 7HA, M2 HEHE/Ha

Travel: &3AL, =, M =3t

Utilities: 7}AS|AL, BHFUZEZ|AL M7|B|AL &
Web Services: 112, O|H|O

.8, W7, O|HEH =g

ra
ot
rE
tot
I
e
oot

o] AT[C|O, OfOtE &

, Y&
Campaign Categories: =T Z2IH 2~6 A&
Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign
Public Service/Social Welfare Campaign
Use of Copywriting Campaign
Use of lllustration Campaign
Use of Photography Campaign
Use of Typography Campaign

PRINT 22
¥ NE NE g B Afo|E0M TS YRET H

O B oraf ZtH|ln2] 2352 242 dE3s 22 A

rn
M
ot
2
ro
M
ot

- Use of Copywriting: single 3 campaign
- Direct Marketing - Business-to-Business
- Direct Marketing - Consumer
1 SFAME
(D Print - Direct Marketing: |22 2 At SUsH AF 15ES XNESHoF & T3t A=
= 7td & UEfLlE JPEGskE BtEA| Y2 E3|0F
@ Print - Copywritin, Copywriting Campaign: M| XaSH 2ES WHX|E OLESHA K|
=2 A dhole AE0tt M2z Of2ESHA A
@ CIX otz 2H0|L =g 2T LIEFE & 8l

Eo| DrZESM MEE =+ US-

Craft - Single Categories
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Art Direction

Use of Copywriting
Use of lllustration
Use of Photography
Use of Typography

Single Categories: ==Xt 14 E

Apparel: A2 SHEHH QA 2| P

Automotive: Xtk £&F E3t
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

Corporate Image: X}7|2H, H|Z0| ZgL|X|

Cosmetics/Toiletries/Pharmaceuticals

Direct Marketing — Business-to-Business: A7} Qij=l 2EL} ASIE
of 2kl HE. ZE2EM K= Direct Mail-Business-to-Business®| LC|X}

Direct Marketing — Consumer : A7t QIMEl 2EL AJES 2
HE Z22M HZE2 Direct Mail-Business-to-Consumer?| C|XIQIEZO 2

Electronic Equipment: TV, RHIYXZE ZHA=H, 7i0 2 A QY 2=

=]

Entertainment: 39%, S8, &
Foods: ZHMF, dS4E, OlfH, RAE =& (

Home Furnishings/Appliances: 77 0|L}

Household Products: A|X

Media Promotion: %&tX|, A2, Radio/TVEIE= LS

Personal Items/Gift Items: TH{|, M=22tA, AlA

Pet Products

Retail: 2| 2~E3, 7H, Msd, HEHE/E

0%

Travel: 23Af, 22, FEM &
o

Utilities: 7}AZ|AlL EHIQUZES|AL M 7|35|AF W3t
Web Services: =, O|H|0|, Y AmLC|o}, ofof

2016 I Z N £52ZF

7| 40|0[X|, O[HE AFEAM
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Campaign Categories: =T Z2IH 2~6 A&
Art Direction Campaign
Business-to-Business Campaign
Consumer Campaign
Public Service/Social Welfare Campaign
Use of Copywriting Campaign
Use of Illustration Campaign
Use of Photography Campaign
Use of Typography Campaign

RADIO & AUDIO £ &

* HE HE S EE E8H2 SEMOIENAM otUS H2ES A

1. EFMY

O MP3, MOV, .MP4 Ltz AZ =

@ ZAhel =52 MFEE Hzilz MP3z P=Eg A

@ r2Oo|2 HHE PlCjeATE SH20 =S HES A Tt Q2|X|E FR/AIRLEQ} Sy
Qo|Z Y3t MP3 IUT o = Csjof &

@ Innovative Use of Radio ZtH|112] EE%2 Case StudyZ2 YZ=: MOV, .MP4 1t

Innovation Categories

Innovation Use of Radio & Audio: BtEA| Video Case Study HEHE =E

-

Craft & Production - Single Categories: ZZ2 145E
Adapted Music
Direction: A3 ZE X2|o} OFC|0[0jo] HHF Ol IS TEISICL 0f7|0fe F|AE S| =

9, ogHel wieol @7, WEHQ J8s dd=iALIls 58, 20t £

Original Music
Scriptwriting
Sound Design

Use of Music

Single Categories: =S 12
H

Apparel: Ag, ol

[n
JII
R
=
—_
u
I
oot

Automotive: X}SX} EE gl
Banking/Financial/Insurance
Beverages: 2=, M, 210l FA Zot

Conceived & Produced by Station
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Confections/Snacks
Corporate Image: At7| 22, HZ0| ZE[X| & 7|O0[0[X|, OJHIE AFMY ZT

Cosmetics/Toiletries/Pharmaceuticals

Electronic Equipment: TV, ZHIYUZE ZAHZTH, 7iH2}, A 2& =Z&

Entertainment: 3%, =8, Y28, Goha, @S =03, SJ(ES), M| AE|H
ALX mot

Foods: ZHAE, HSAE, O|fA, FHME Z2. (A0F Retail Food Outlets2 ZE2OHE)

r L

Humour

Idents

Media Promotion: %tX|, A2, Radio/TVEI&E=Z =Tt

Personal Items/Gift Items: EHHf, MZ2tA, A|A, EA mst

Public Service/Social Welfare: X}MECHA|, HEt, mS 7|2, O|HEHY =&t
Recreational: CDs, DVDs, ZHHZE AH ), ==K,

Retail: 2|AEZ M= HEE/HL, YR/ /taTFal, A 23
Travel: S22 Al &, Q2 ESH

Utilities: 7}AS|AlL BHIUZES|AL M7|3|AL M3HS 2 L

HNEAZ| Z3t

—

Campaign Categories: = =2t 2~6 A&

0

Campaign

Public Service/Social Welfare Campaign

H
rin
o

EETS SEMO|E0N DY A2CH

O E2EE5Y 17129] Case Study(MOV, MP4 Itz HZE

Categories
Brand Content: X|F0| 7t% E£FOIL} £d= AT Of7[SHA] 1 2HIASA EHES
AH|X =

Uz ZHA HHAES 27| 95 S0| HHAZ 27| 95 HEYYoR 1A

i

NE = UEE AAE[OXOF & HEXE, FustAH & TSO0{T Toj7|=0] OfH, FA|

AQl BEOILE BHHAE BHEY A

Brand Experience: X|ZAtA[LE ©ESXQl &7t ot o= AES0| M=z WH
BHELL HZ1 et = A= OfO|C|ol&. FXFO|AHL

Brand Technology: HHES| EFYS ZXotAL F2 D409 2SS ZHA7|7] ?I

1o

|0
u
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S2|00lEl=S YHOR AFSE MEE J|&. J|& 52 SF HAUCS Eb S HACO)
71&2 9Ioh 7120l ALBEIOIHOF 3. AASIEL, 23fE J|S ML WHoE A8
S MEL 7122 SHHOIT HOMO|T EIIMO YASR ASHAS 2o, 7|&o

SHMO|D MOIHOl ABS ¥
Media Innovation: ECEL} 17200 XMHES QA2|7| Q3] MEXMO|X| Fe= HEHOZ NMED|

Lo T
CIOjE A8 MZ2 OIEoE TE 8%
S

Virtual Reality: EZAt= AMEAIS0| Zgot=s Al €2 X VREgs 25| HEsi
Nes 2otz AOIAAHLE MESHOF e (2016E A4)

TV/CINEMA/ONLINE FILM

% M8 NE 98 BE SENS STEAOENM TUS YZEY H
1 EEAY

O MOVLt MP4 WtUZ K=

@ AMQ2 HEA &= HES YR2EY A

Innovation Categories
Branded Content

Innovative Use of TV/Cinema/Online Film: BtEA| Video Case StudyZ &Z

Craft - Single Categories
Copywriting
Humour
Social Media

Single Categories: =T =2 12HE
Apparel: A SHEHE OHAA 2|25t
Automotive: AKX} EZ Ld}
Banking/Financial/Insurance
Beverages - Alcoholic
Beverages - Non-Alcoholic
Business-to-Business

Confections/Snacks

Corporate Image: X}7|2H, H|Z0| Zg&L|X|

s

Cosmetics/Toiletries/Pharmaceuticals

Electronic Equipment: TV, RHIYE ZHE=H, 7i0 2 A QY 2 =&

Entertainment: S9%, =&, g2, ot &S T2, SAH(ES), || A E]
AZX I3t

Foods: ZZHAE, dFSAE, O|FA, FHE Zg (AO{E Retail Food Outlets2 ZgHOHE)
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Health Care Services: B2, S2|4, Y=<

o=y

i
Home Furnishings/Appliances: 7}740|Lt &2l

— —

Idents:
Media Promotion: T} X|, A2, Radio/TVEI&= St
Movie Trailers

Personal Items/Gift Items: TiHf, MZ2tA

Pet Products

Public Service/Social Welfare: X}MCHA|, M, mS 7|2, O|HEHY =gt
Recreational: CDs, DVDs, &zt A, 3Zf, fEAT| =g

Retail: 2|2, 7HA, M|, HEY/BL, JLR/IIAFRL, AL =3

Title Sequences

0%

—

Travel: &3A} S8, @2t 1@
A

T o
Utilities: 7tA DAL, RHIAZED|AL, M 7|2|AL, HMotHz 2 Zot

Web Services: 7+=2, O|H|0|, Y AL|C|O}, OfOrE &
Campaign Categories: ZZAY EEXES 2~6 &HE

Campaign

Public Service/Social Welfare Campaign

TV/CINEMA/ONLINE FILM - Music & Sound

¥ MAE NE S BRE FEN2 FEMO|EQAM DS HR2ES A
1. EEMY

O MOVLt MP4 Iz X=

@ H|E|20| £20|E, Al freezesE EX| T A. EFAL EF2A EHE = EX| & A

-

Innovation Category

*e A
2Hef o[ ﬁEﬂl% s & GICE 3 saF7:'01|)\1 S&& SY0|Lt A2E LIRS At

M3l 285t M E MEsHOoF 2.

Single Categories: Z=Z2%G 12HE

Music Adaptation — Instrumental: 7|Z0| QU= HS MZE ZAst 242 XNE=e 2ELL
2X[shof et M2 J[ES| EMO|L AF FA4S 2Q0SHK| BiE. 22X OfE[AEQ}

X E 2 M=S MEoHoF &
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Music Adaptation - Song: 7}AL7} Q= 7| =0
ot LX[sfof gt ZtM2 J|EQl EMO|Lt A S
ot 22|X|d Laf H=2e H=s|o

Music Original - Song: 7tA}7F R

[=13
a

r
1= S92 MEE WS A2(0folE|=s USOIN ¢

A 1 = =
O{OF gt 7|E2| EAMO|LL A5 ZF4S 2[0|SHA| Ea
Music Original - Score: 7tAL7F Qi7{LE/AH9| Qe S22 N=st ZE A2 O|E|ESHA

BHEOIY 20i0) 8. J|mS| SHolLt A Seig S0l &

r|r
EIIO
2
fe]
-
Rl
a

Sound Design: ©EZX 0l o|0|0f A

S AFRE, AFRE =%, ARE 21t %% O| &3l At of
Use of Licensed Music: “Music Adaptations” 0| M AL2E[&= =32 SHA| &1, HEO| 2
=22 7|E Y9 g8 E A8 8% 0| 8% # 2EXE2 SAUVIe 2f H=S HEA

M=3loF e

TV/CINEMA/ONLINE FILM — Production & Post Production

¥ HE HE 3 RE S22 EEAMO|ENAM oS HEESE A

1. EEAMY

@O MOVL} MP4 IOz H=

@ H|C|20| £HO0|E, AlH, freezesE EX| T A. EEAILL EF2AL BEHEE EX] T A
New Director Category

New Director (2tZ& 6TO|4A RX| U2 ZH=0f Tteh

Single Categories: =Z 2 1%t

e

Animation
Cinematography
Direction
Editing
Production Design
Visual Effects
Campaign Categories: =5 EE5& &5+ 2~6
Animation Campaign Must: X|Z1t 2 1F7 52
t t

Direction Campaign Must: X1

Verbal Identity
* HE NE S ZE EFH2 ESAMOIENA oS =g A
(22l

1. Verbal Identity®]| Ho|: EZH 0| Q2f&=l A0 XAt

x
T
T

m
[
0
N
I
ol
on
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N
=
0%

bal
ot

: Verbal Identity= 2= JYE{O| D|C|{E C} ZEZHO, TV, Print, Design, Digital,
Packaging, Radio &)

2. EFMY

@O EF%2 MOV, JPEG, MP3Lt O] HEiSS 20l HE

@ E2FH2 2 SAHEUA EQFAAL 2HE HBF22 HESoHor 2
© oY H=E HE:

- Images/Photos: JPEGs (see specs below).
- Broadcast materials, TV commercials, clips, videos: .MOV/.MP4 (see specs below).
- 22|18 HF0| o7t OtE 4%, FO|Z HYostaLt Ata &Y
- Radio, Audio I}tQ: MP3 files. 2 & 2C|Q OS2 O ZE HNE
- Websites, online materials: URL.
@ YEE MASS AEL HHY| ®ojFo0{of &1, O|C|ojYUE TEHA 7| 222 H0|FOf
of g

—_

© Tone of Voice Z&F2f: 2t} FH(Tone of Voice)of Lt 7HO|=E2RI0] UCHEH oA Mz

A
® 2= =42, ofgiel &S =5 150%H0f o|Liel Ztefet I& HYAME HMEoHoF &
- Bl EO| | /EX| MY Intent/positioning of the brand
- Usage requirements
- Launch dates (NB O] 0| 339 MANA SHE= )
Categories

Campaign Tagline/Endline 0|Z{2 7F{HL|#|0|MQO| QQO|X} HME ZEX|MIE st
o2 He zL fjeEol HAUSL KB HRLHOIMO XISHOR HEET| s

5 4o
o7 o E/2E.

rm 1o
un ox

2
[aV]
3
5
Q
=
Hu
Ho
>
ol
o
r
T
I-I'U
In
i

=

N
i
Kl
N
19
e
>
$0
H-|
J

d=

mjo

=0

i

o EX|

s
oC

o1 B 222 Ny

The development of a character-rich and relevant voice for a product or brand in its
written and/or spoken communications.

Use of Copywriting EZHELt X[F0| 25k OfO|C|0]E LIEtE == U= 201 2 7101 A8

of Bt Aol M 8

— - 1= = -
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